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Abstract:

Financial performance analysis plays a crucial role in evaluating the profitability, efficiency, and
financial stability of organizations in the hospitality industry. This study focuses on analysing the financial
performance of Taj GVK Hotels and Resorts Limited, a prominent hospitality company in India. The study
examines the company's revenue growth, profitability, and operational efficiency through financial
indicators and customer perception. The research is based on both primary and secondary data sources.
Primary data was collected through a structured questionnaire from 50 respondents, while secondary data
was gathered from annual reports, journals, websites, and other relevant sources. The analysis includes
tables and graphical representations to interpret financial trends and customer opinions regarding the
hotel’s performance. The findings reveal that Taj GVK has shown consistent growth in revenue and
profitability, along with strong brand recognition in the hospitality sector. However, competition, rising
operational costs, and changing customer expectations pose challenges. The study provides suggestions to
improve financial sustainability and service quality. Overall, the research concludes that Taj GVK
maintains a strong financial position and continues to be a key player in the Indian hospitality industry.
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Introduction: informed decisions to improve efficiency and

The hospitality industry plays a competitiveness.
significant role in the growth of the tourism sector
and contributes substantially to the economy. Problem Statement:

Financial performance analysis helps Despite  strong brand recognition,

organizations evaluate their financial health,
profitability, and operational efficiency. Taj GVK
Hotels and Resorts Limited is a joint venture
between the Taj Group and the GVK Group. The
company operates luxury hotels in major cities
and is known for providing premium hospitality
services.

Financial analysis enables management to
understand revenue trends, cost structures, and
overall financial stability. By analysing financial

performance indicators, organizations can make

hospitality companies face challenges such as
fluctuating demand, operational costs, and
increasing competition. Therefore, it is important
to analyse the financial performance of Taj GVK
to understand its financial stability and growth

potential.

Literature Review:
Kaplan & Norton (2018) stated that financial

performance analysis helps organizations measure
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profitability, efficiency, and long-term 3. Sample Area:
sustainability. The sample area includes Hyderabad and

Singh (2020) conducted a study on the financial
performance of Indian hotel companies and found
that revenue growth and occupancy rates
significantly influence profitability.

Reddy & Kumar (2021) analysed hospitality
sector financial trends and concluded that cost
management and customer satisfaction are key
factors for financial success.

Sharma (2019) studied luxury hotels in India and
observed that brand reputation and service quality
positively impact financial performance.

Patel (2022) emphasized the importance of
financial ratio analysis in evaluating hospitality

industry growth and investment potential.

Objectives of the Study:

1. To analyse the financial performance of Taj
GVK Hotels and Resorts Limited.

2. To examine customer perceptions regarding
the financial and service performance of the
hotel.

3. To identify factors influencing the financial
growth of Taj GVK.

Research Questions:
1. What is the current financial performance
of Taj GVK Hotels?
2. How do customers perceive the financial
and service quality of Taj GVK hotels?
3. What factors influence the financial

performance of Taj GVK?

Research Methodology:
1. Research Design:

The study adopts a descriptive research
design to analyse the financial performance of Taj
GVK hotels.

2. Sample Size:

The sample size for the study is 50

respondents.

Secunderabad, focusing on customers who have
experience with Taj GVK hotels.

4. Data Collection:

Primary Data:

Primary data was collected using a
structured questionnaire survey from respondents.
Secondary Data:

Secondary data was collected from
research journals, company annual reports,
websites, books, and financial reports.

5. Sampling Technique:
The study uses convenience sampling

technique to collect responses from respondents.

Data Analysis:
Table 1: Respondents Opinion on Financial
Performance of Taj GVK

Opinion | Number of Respondents | Percentage
Excellent | 20 40%
Good 18 36%
Average | 8 16%
Poor 4 8%
Total 50 100%
Graph 1
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Interpretation:

The table shows that 40% of respondents
rated the financial performance as excellent,
while 36% rated it good. This indicates that the
majority of respondents believe Taj GVK

maintains a strong financial position.
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Table 2: Factors Influencing Financial
Performance
Factors Respondents | Percentage

Service Quality 18 36%
Brand Reputation 12 24%
Pricing Strategy 10 20%
Location Advantage | 10 20%
Total 50 100%

Graph 2

-
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Interpretation:

The analysis shows that service quality
(36%) is the most important factor influencing
financial performance, followed by brand
reputation (24%). Pricing and location also
contribute significantly to the financial success of
Taj GVK hotels.

Findings:

1. Taj GVK hotels maintain a strong financial
reputation among customers.

2. Most respondents rated the hotel's financial
and operational performance as good or
excellent.

3. Service quality and brand reputation are the
major  factors influencing  financial

performance.
4. Competitive pricing and strategic locations

support revenue growth.

Suggestions:

1. Taj GVK should continue improving
service quality to maintain customer
satisfaction.

2. The company should adopt innovative
marketing strategies to attract more
customers.

3. Cost

efficiency should be enhanced to improve

management and  operational
profitability.
4. Expanding digital marketing and online

booking systems may increase revenue.

Conclusion:

The study concludes that Taj GVK Hotels
and Resorts Limited has demonstrated strong
financial performance and brand reputation in the
hospitality sector. The company's focus on service
quality, strategic location, and customer
satisfaction contributes significantly to its
financial success. However, increasing
competition and changing customer preferences
require continuous improvement in services and
financial management. By adopting effective
strategies and maintaining high service standards,
Taj GVK can sustain its growth and strengthen its

position in the hospitality industry.
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