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Abstract 

This article explores the empowerment of tribal women through entrepreneurial activities, highlighting 

the transformative impact of enterprises on their socioeconomic status. By systematically reviewing literature, the 

study identifies key factors that contribute to the success of tribal women entrepreneurs, including access to 

resources, education, and supportive policies. Findings indicate that engagement in enterprises enhances financial 

independence, self-esteem, and social standing, while also fostering community development. Despite notable 

challenges such as limited access to capital, market constraints, and cultural barriers, the review underscores the 

potential of entrepreneurship to drive significant positive change. Recommendations for future research include 

examining the role of technology, male allies, and sector-specific opportunities to further support the 

empowerment of tribal women through enterprises. The review intends to analyses and combine findings from 

various research in order to have a better understanding of how entrepreneurial activities can improve the 

socioeconomic position of indigenous women. The review emphasizes crucial aspects that impact empowerment, 

such as the availability of resources, education, and favorable legislation.  
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Introduction 

Empowering women in tribal communities 

with the opportunity to engage in entrepreneurial 

endeavors is a strategy that can enable them to 

become economically and socially viable. This 

article is to shed light on the concept of 

entrepreneurship within the context of a particular 

tribal community and to offer some insights into 

specific situations or circumstances that pertain to 

the empowerment of women. They suffer from 

isolation as a result of their language and lifestyle 

being different from the rest of society, which made 

the growth of their business and their ability to 

compete difficult, and consequently affected their 

ability to make various decisions in their lives. 

Despite the fact that there are many initiatives from 

international organizations and governmental 

institutions to support women entrepreneurs, 

particularly tribal women, they are still subject to 

this isolation. This study investigates the steps that 

can be taken to gain a better knowledge of how to 

broaden access to entrepreneurial opportunities. 
 

Figure1: Functions of Women Entrepreneur 

 
The economic and social advancement of 

tribal women is hampered by the unique problems 

they encounter, particularly in regions that are still 

in the process of development. Among these 

problems are the limited access to education, 

healthcare, and economic possibilities, as well as the 

cultural and societal restraints that exist. One 

potential answer to these problems is the 



IJAAR    Vol.11 No.5                                  ISSN – 2347-7075 

Jyoti Bhadouria, Gunjan Dwivedi and Gourav Kumar Singh 

129 

empowerment of individuals through the 

establishment of businesses. Women from tribal 

communities have the potential to achieve financial 

independence, enhance their social position, and 

make a contribution to the development of their 

communities if they participate in entrepreneurial 

activities. Agarwal, Deepti (2001) argues that 

women should not only be seen as recipients, but 

also as active contributors to the advancement of 

development and transformation. In her review of 

the progress of Self-Help Groups, Jaya S. Anand 

(2002) aims to analyze the performance of selected 

Self-Help Groups and NHGs, as well as evaluate 

their impact, particularly the influence of 

microcredit programs on women's empowerment. 

Review of Literature 

Women's empowerment procedures are 

significant change agents and contribute to the 

advancement of women (Mehra, 1997). 

Empowerment is a comprehensive process that 

enhances women's bargaining power when they 

work outside their households (Anderson and 

Eswaran, 2009; Naila, 2005; Akhter and Ward, 

2009). According to Duflo (2012), parents may have 

lower expectations for their daughters because they 

believe that women are treated unfairly in the home 

and that there are less prospects for them in the 

work market.  

Additionally, it supports the notion that if 

women are not allowed outside the home, they will 

require less services, such as healthcare and 

education Moudio, (2013). Other research has 

demonstrated that providing women with the 

opportunity to manage their income and expand the 

labor force in general (Field et al., 2021). 

Empowering women is a crucial component of the 

solution to almost any problem we face, whether it 

is combating global climate change, enhancing 

education in underdeveloped nations, or solving any 

other issue (Bill Clinton, 2009). It is not only 

morally right, but also shrewd, to invest in women 

(Ban Ki Moon, 2008). 

Training has the potential to generate 

income for women (Creevey and Edgerton, 1997), 

increase their assets and earnings, and increase the 

supply of female labor in order to restore gender 

balance. Nevertheless, it is fraught with numerous 

obstacles (Bandiera et al., 2017). 

Opportunity is a critical concept in the field 

of entrepreneurship, as researchers believe that 

entrepreneurs seize opportunities as a result of their 

prior knowledge of the labor market, the 

development of their social networks, and their 

understanding of the market's needs. Additionally, 

entrepreneurs are distinguished by a set of personal 

characteristics, such as optimism, which propels 

them to achieve success in the field of 

entrepreneurship (Ardichvili et al., 2003; McMullen 

et al., 2007). The need-satisfaction relationship is 

strongly linked by Maslow's theory, which is based 

on three dimensions of human needs: growth, 

connection, and connection (Alderfer, 1969). 

Banerjee et al. (2020) found a correlation 

between the desire to work in entrepreneurship, 

career planning, and agricultural labor capacity, 

which suggests that agricultural education in India 

can encourage entrepreneurship and follow the best 

methodologies to succeed in it. The pupils of an 

agricultural university in India were the focus of this 

investigation. Manimekalai and Rajeswari (2002) 

carried out a study on "Grass roots entrepreneurship 

through Self Help Groups (SHGs)" with the aim of 

analyzing the enterprise performance of Self-Help 

Groups in terms of growth of investment, turnover, 

capacity utilization, profit, etc. and determining the 

factors which have motivated women to become 

members of SHGs and eventually become 

entrepreneurs.  

Material & Methods 
The PRISMA criteria, which stand for 

Preferred Reporting Items for Systematic Reviews 

and Meta-Analyses, have been adhered to 

throughout this review. A comprehensive search 

was undertaken across numerous databases, 

including PubMed, Scopus, and Google Scholar, 

using keywords such as "tribal women," 

"empowerment," "entrepreneurship," and 

"enterprises." We included studies that were 

published from old to new one. Following an initial 

screening of titles and abstracts, full-text 

publications were examined in order to evaluate the 

value and significance of the information they 

contained. For the purpose of the final analysis, a 

total of fifty studies were considered. 

Results & Discussion 

Economic Empowerment 

There has been a considerable contribution 

made by entrepreneurial activity to the economic 

empowerment of women from indigenous 

communities. It has been demonstrated over and 

again via research that participation in businesses 

results in higher levels of income, improved 

financial management, and improvements in living 

standards. Microfinance programmes, for instance, 

have made it possible for tribal women to launch 

small companies, which have, in turn, resulted in 

steady earnings and a decreased reliance on 

traditional livelihoods, which are frequently focused 

on subsistence. 

Social Empowerment 
Participation in businesses also contributes 

to the development of social empowerment. Women 

from indigenous communities that participate in 

business activities see improvements in their self-

esteem, leadership ability, and decision-making 

capabilities. In addition to this, it inspires 

individuals to question and triumph over the 

constraints and values that are imposed by society. 
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Several case studies have found that women who 

have been successful in business have reported 

feeling more respected and valued within their 

communities as a result of their businesses. 

Education & Competency Development 
In order for tribal women entrepreneurs to 

achieve success, it is essential for them to have 

access to educational and skill development 

programmes. It has been demonstrated that 

providing employees with training in areas such as 

financial literacy, business management, and 

technical skills can bring about an increase in the 

organizations‟ ability to remain profitable and 

sustainable. Men should relinquish power by 

educating women and helping them realize that 

women are valued members of society and that their 

presence is a result of their equality B. Suresh Lal 

(2015). There is a significant contribution made by 

both governmental and non-governmental 

organizations in the provision of these instructional 

resources. 

Policy and Institutional Support 

There is a considerable relationship 

between the availability of enabling policies and 

institutional frameworks and the efficacy of 

empowerment through enterprises. Policies that 

encourage financial inclusion, offer access to 

markets, and guarantee legal protection are the most 

important factors in determining the level of success 

that tribal women entrepreneurs achieve. In 

addition, organizations that provide chances for 

mentoring and networking can assist in overcoming 

obstacles that are associated with social isolation 

and a lack of information. 

Challenges 

Despite the positive outcomes, tribal women 

entrepreneurs face several challenges. These 

include: 

 Limited Access to Capital: Many tribal 

women have difficulty securing loans and 

financial assistance due to lack of collateral and 

credit history. 

 Market Access: Geographic and infrastructural 

constraints often limit their access to broader 

markets. 

 Cultural Barriers: Traditional gender roles and 

societal norms can restrict their entrepreneurial 

activities and mobility. 

 Sustainability Issues: Ensuring the long-term 

success and growth of enterprises remains a 

challenge due to limited resources and external 

support. 

Gaps and Future Research 

There is a need for more longitudinal studies to 

understand the long-term impact of entrepreneurship 

on the empowerment of tribal women. Future 

research should also focus on: 

 Impact of Technology: Investigating how 

digital tools and platforms can support tribal 

women entrepreneurs. 

 Role of Male Allies: Understanding how the 

involvement of male family members and 

community leaders can enhance the success of 

women-led enterprises. 

 Sector-Specific Studies: Exploring the 

potential of different industries, such as 

agriculture, crafts, and services, in empowering 

tribal women. 

Conclusion 

One of the primary goals of this paper was 

to ascertain whether or not entrepreneurship 

influenced the empowerment of women in tribal 

societies, with a particular emphasis on the 

relationship between entrepreneurship, women's 

empowerment, and decision-making. The research 

contributes to the current corpus of knowledge 

regarding the ways in which entrepreneurship 

fosters the identity and recognition of tribal women 

within their communities.  

Empowerment of tribal women through 

enterprises holds significant promise for enhancing 

their socioeconomic status. While there are 

challenges to be addressed, the positive impacts 

observed in various studies underscore the potential 

of entrepreneurship as a tool for empowerment. 

Continued support from policymakers, institutions, 

and the broader community is essential to sustain 

and expand these gains. Further research is needed 

to develop targeted strategies that address the unique 

needs and contexts of tribal women entrepreneurs. 

References 
1. B.Suresh Lal, Mrs. A. Padma, (2005):  

Empowerment of Tribal Women in Andhra 

Pradesh. Southern Economist,  Vol-44,  no-

15&16,  December.  Pp.23-26, ISSN: 0038-

4046.   

2. B. Suresh Lal (2009): Human Development in 

India”, Vol-II, Serials Publications, New Delhi, 

Page 459.  

3. Duflo, E. (2012): Women Empowerment and 

Economic Development. Journal of Economic 

Literature, 50 (4), 1051-1079. Retrieved from 

http://dx.doi.org/10.1257/jel.50.4.1051.  

4. Eyben, R and others (2008): Conceptualising 

empowerment and the implications for pro-poor 

growth, Institute of Development Studies at the 

University of Sussex, Brighton.   

5. Mariam  Sohail  (2014):  Women  

Empowerment  and Economic Development-An 

Exploratory  Study  in  Pakistan,  Journal  of  

Business  Studies  Quarterly  2014, Volume 5, 

Number 4.  

6. Moudio,  R. (2013):  Shea  Butter  Nourishes  

Opportunities  for  African  Women: Fair  Trade  

Brings  Decent  Profits  to  Millions.  Africa 

Renewal.  Retrieved from  



IJAAR    Vol.11 No.5                                  ISSN – 2347-7075 

Jyoti Bhadouria, Gunjan Dwivedi and Gourav Kumar Singh 

131 

http://www.un.org/africarenewal/magazine/augu

st-2013/ shea-butter-nourishes-opportunities-

African-women.  

7. OECD (2010):  Accelerating progress towards 

the MDGs through pro-poor growth: policy 

messages from the DAC Network on Poverty 

Reduction, OECD, Paris.   

8. Piacentini, M. (2013): Women Entrepreneurs in 

the  OECD:  Key Evidence  and Policy 

Challenges. OECD Social, Employment and 

Migration Working Papers, OECD Publishing, 

No. 147 (www.oecd.org/els/workingpapers).  

9. S.Thangamanil,  S.Muthuselvi  (2013):  A  

Study  on  Women  Empowerment through  

Self- Help  Groups  with  Special  Reference to  

Mettupalayam  Taluk In Coimbatore District, 

IOSR Journal of Business and Management 

(IOSR-JBM) e-ISSN: 2278-487X.Volume 8, 

Issue 6 (Mar. - Apr.), PP 17-24.  

10. Sabharwal, Gita (1990): From the Margin to the 

Mainstream Micro Finance and Women's  

Empowerment:  The  Bangladesh Experience,  

htm,  Virtual  Library  on Micro credit.  

11. 12. Sen Amartya Kumar (2001):   Many Faces 

of   Gender Inequalities.  Public Lecture 

Delivered at Radcliff   Institute At Harvard 

University. Frontline Vol.18, issue 22, October 

27 November-09.  

12. Somasekhar, K.  & M.Bapuji (2005): 

“Empowerment of  women  through  SHGs: 

The  case  of  DWCRA  in  AP”  (ed.)  

C.Narasimha  Rao,  Rural  Development  In 

India-A Multi-Disciplinary Analysis, New 

Delhi: Serials Publications. 

13. B. Suresh Lal (2015): Socio-Economic 

Empowerment of Women in India: Issues For 

Prioritizing Innovative Development Strategies, 

ELK Asia Pacific Journal of Social Sciences, 

Vol-1, Issue-4, ISSN 2394-9392, pp 134-143. 

14. Sweden, Ministry for Foreign Affairs (2010):  

On equal footing: policy for gender equality and 

the rights and role of women in Sweden‟s 

international development cooperation 2010–

2015, MfA, Stockholm.   

15. T. Tripathi (2011):  Women‟s Empowerment:  

Concept  and  Empirical  Evidence from India, 

paper presented at Annual Conference („Winter 

School‟) of the Centre for Development 

Economics, Delhi School of Economics, 

December 10-13, p.25.   

16. T. Varghese (2011): Women Empowerment in 

Oman: A Study based on Women 

Empowerment   Index, Far East Journal of 

Psychology and Business , Vol. 2(2), pp.37-53.    

17. World Bank (2010): World Bank President 

Zoellick‟s speech at the MDG3 conference, 

Copenhagen, 25 March, 2010. 

18. Mehra, R. (1997). Women, empowerment, and 

economic development. Ann. Am. Acad. Polit. 

Soc. Sci. 554, 136–149. doi: 

10.1177/0002716297554001009 

19. Naila, K. (2005). Gender equality and women's 

empowerment: a critical analysis of the third 

millennium development goal. Gender Dev. 13, 

13–24. doi: 10.1080/13552070512331332273 

20. Akhter, R., and Ward, K. B. (2009). 

Globalization and gender equality: a critical 

analysis of women's empowerment in the global 

economy. Adv. Gender Res. 13, 141–173. doi: 

10.1108/S1529-2126(2009)0000013010 

21. Anderson, S., and Eswaran, M. (2009). What 

determines female autonomy? Evidence from 

Bangladesh. J. Dev. Econ. 90, 179–191. doi: 

10.1016/j.jdeveco.2008.10.004 

22. Field, E., Pande, R., Rigol, N., Schaner, S., and 

Moore, C. T. (2021). On her own account: how 

strengthening women's financial control impacts 

labor supply and gender norms. Am. Econ. 

Rev. 111, 2342–2375. doi: 10.3386/w26294 

23. Creevey, L., and Edgerton, J. (1997). 

Evaluation of the impacts of grassroots 

management training on women in India. Can. 
J. Dev. Stud. 18 (Supp.1), 645–672. doi: 

10.1080/02255189.1997.9669723 

24. Bandiera, O., Burgess, R., Das, N., Gulesci, S., 

Rasul, I., and Sulaiman, M. (2017). Labor 

markets and poverty in village 

economies. Quart. J. Econ. 132, 811–870. doi: 

10.1093/qje/qjx003 

25. Ardichvili, A., Cardozo, R., and Ray, S. (2003). 

A theory of entrepreneurial opportunity 

identification and development. J. Bus. 
Ventur. 18, 105–123. doi: 10.1016/S0883-

9026(01)00068-4 

26. McMullen, J. S., Plummer, L. A., and Acs, Z. J. 

(2007). What is an entrepreneurial 

opportunity? Small Bus. Econ. 28, 273–283. 

doi: 10.1007/s11187-006-9040-z 

27. Alderfer, C. P. (1969). An empirical test of a 

new theory of human needs. Org. Behav. Hum. 
Perform. 4, 142–175. doi: 10.1016/0030-

5073(69)90004-X 

28. Jena, A., Mishra, P., Ojha, S., and Joshi, P. 

(2018). Women empowerment through 

agripreneurship. Int. J. Sci. Environ. 7, 1329–

1333. Available online 

at: https://www.ijset.net/journal/2179.pdf 

29. Rajpal, N., and Tamang, S. (2021). Efficiency 

and effectiveness evaluation of micro-credit 

programme in transforming rural women 

entrepreneurs: experiences from Balasore 

District of Odisha. Emerg. Econ. Cases J. 3, 

87−94. doi: 10.1177/2516604221106093 
30. Banerjee, M., Biswas, S., Roy, P., Banerjee, S., 

Kunamaneni, S., and Chinta, A. (2020). Does 

Career Planning Drive Agri-Entrepreneurship 

Intention among University Students? Global 

Business Review. New Delhi: SAGE Publications 

Sage. 

https://www.ijset.net/journal/2179.pdf

