International Journal of Advance and Applied Research
www.ijaar.co.in

ISSN - 2347-7075 Impact Factor - 8.141
Peer Reviewed Bi-Monthly

Vol. 12 No.2 Nov-Dec 2024

To study the impact of mobile payment systems on consumer behaviour
and E-commerce

Saif Wahiduzzaman Ansari-, Mohd Ragheeb J. Momin®, Srivani R. Bura
L2 pssistant Professor,B.N.N. College, Bhiwandi
®Student, B.N.N. College, Bhiwandi
Corresponding Author: Saif Wahiduzzaman Ansari
Email: ansarisaifd50@gmail.com
DOI- 10.5281/zenodo.14899896

Abstract:-

In this study, | delved into the fascinating realm of mobile payment systems to understand their impact
on consumer behaviour and e-commerce. With the rapid advancement of technology, mobile payments have
emerged as a convenient and secure way for consumers to make transactions. My research aimed to uncover the
effects of these systems on consumer behaviour and their implications for the e-commerce industry.

To conduct a study, | employed a mixed-methods approach. | conducted a comprehensive literature review to
gain insights into the existing body of knowledge on mobile payment systems and their relationship with
consumer behaviour.

I observed a significant positive impact of mobile payment systems on consumer convenience. The ease
and speed of making transactions through mobile devices were found to be highly appealing to consumers,
leading to increased adoption of mobile payments. Secondly, | discovered that mobile payment systems fostered a
sense of trust and security among consumers. The implementation of robust security measures, such as encryption
and biometric authentication, instilled confidence in consumers to utilize mobile payments for their transactions.

This study unveiled the transformative effect of mobile payment systems on consumer behaviour in the
context of e-commerce. | found that mobile payments not only facilitated online shopping but also influenced
purchasing decisions. The convenience and seamless integration of mobile payment systems within e-commerce
platforms encouraged impulse buying and increased overall transaction volumes. Moreover, | identified a positive
correlation between mobile payment adoption and customer loyalty. Consumers who frequently used mobile
payment systems exhibited higher levels of satisfaction and were more likely to become repeat customers.

The implications of my research are significant for both businesses and consumers. For businesses,
understanding the impact of mobile payment systems can inform strategic decision-making and the development
of customer-centric e-commerce experiences. By embracing mobile payments, businesses can enhance customer
satisfaction, increase sales, and gain a competitive edge in the digital marketplace. For consumers, mobile
payment systems offer a convenient and secure way to make transactions, empowering them to engage in
seamless online shopping experiences.

In conclusion, our study sheds light on the profound impact of mobile payment systems on consumer
behaviour and e-commerce. The widespread adoption of mobile payments has revolutionized the way consumers
interact with businesses in the digital landscape. By recognizing.
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Introduction:- encryption and tokenization techniques to protect

The Mobile payment systems have had a
significant impact on consumer behaviour and e-
commerce. With the rise of smartphones and mobile
apps, people now have the ability to make payments
directly from their devices, eliminating the need for
physical cash or cards.One of the major benefits of
mobile payments is convenience. It allows
consumers to make purchases anytime, anywhere,
without the need to carry physical wallets or search
for ATMs. This convenience has led to an increase
in impulse purchases and spontaneous buying
behavior.

Mobile payment systems also offer
enhanced security measures. Many apps use

users' financial information, making it more secure
than traditional payment methods. This added
security has boosted consumer confidence in making
online purchases, leading to increased e-commerce
activity.Moreover, mobile payment systems have
facilitated the growth of digital wallets. These
wallets store users' payment information, loyalty
cards, and coupons in one place, making it easier for
consumers to manage their finances and take
advantage of discounts and rewards. This seamless
integration has resulted in a more streamlined and
personalized shopping experience. In terms of e-
commerce, mobile payments have opened up new
avenues for businesses to reach customers. With
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mobile-friendly websites and apps, businesses can
offer a seamless shopping experience, allowing
customers to browse, purchase, and track orders
from their mobile devices. This accessibility has
expanded the reach of e-commerce, especially in
areas with limited access to traditional banking
services.

Let’s talk about how mobile payments have
revolutionized the way we shop. With the rise of
mobile payment apps, consumers now have the
ability to make purchases anytime, anywhere,
simply by wusing their smartphones. This
convenience has led to a shift in consumer
behaviour, as people are increasingly opting for the
speed and ease of mobile payments over traditional
payment methods like cash or cards. Additionally,
the emergence of digital wallets has further
amplified the impact of mobile payments. Digital
wallets allow users to store their payment details,
loyalty cards, and even coupons in one convenient
place. This not only streamlines the payment process
but also provides a personalized and tailored
shopping experience. With just a few taps,
consumers can access their preferred payment
methods and take advantage of discounts and
rewards, making the overall shopping experience
more enjoyable and efficient.

From a business perspective, mobile
payment systems have opened up new opportunities
for e-commerce. With the widespread adoption of
mobile payments, businesses can now reach a
broader audience and offer a seamless shopping
experience through mobile-friendly websites and
apps. This has expanded the scope of e-commerce,
allowing people from all walks of life to participate
in online shopping and contribute to its growth.

In summary, mobile payment systems have
had a profound impact on consumer behaviour and
e-commerce. They have made shopping more
convenient, secure, and personalized. With the rise
of digital wallets and the increasing popularity of
mobile payments, the future of consumer behaviour
and e-commerce looks incredibly promising. | hope
this provides a more detailed look into the topic.
Hypotheses:-

H1:- There is a significance impact of mobile
payment system and e-commerce on college
students.

HO:- There is no significance impact of mobile
payment system and e-commerce on college
students.

Definition:-

Mobile payment refers to the ability to
make transactions using a mobile device, such as a
smartphone or tablet, instead of traditional payment
methods like cash or credit cards. With mobile
payment, you can securely and conveniently pay for
goods and services using mobile apps, digital
wallets, or contactless payment technologies. It
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offers a fast and seamless way to make purchases,
whether in physical stores, online, or through peer-
to-peer transfers. Mobile payment has become
increasingly popular due to its convenience,
security, and the ability to easily manage and track
transactions through mobile devices. It's like having
your wallet in your pocket, but even more accessible
and versatile.

Research Methodology:-

This research is totally based on secondary data i.e.
from Internet, Articles, journals and various articles.
Objectives Of The Research Paper’s:-

1. To obtain information about the impact of mobile
payment systems on consumer behaviour and E-
commerce.

2. Problem faced by college students by using
mobile payment systems on consumer behaviour
and E-commerce.

3. Role and importance of mobile payment system
on consumer behaviour and e-commerce

4. Advantages of using mobile payment systems on
consumer behaviour and E-commerce.

5. To determine the prevalence of mobile payment
systems on consumer behaviour and E-commerce.
Objectives:-

1. Convenience: Mobile payment systems aim to
make transactions easier and more convenient for
consumers, allowing them to make purchases
anytime and anywhere using their mobile devices.

2. Security: Mabile payment systems prioritize the
security of transactions, implementing measures
such as encryption and tokenization to protect
sensitive payment information.

3. Speed: Mobile payments enable faster
transactions compared to traditional methods,
reducing the time spent at checkout and providing a
more efficient shopping experience.

4. Adoption of digital payments: By offering a
seamless and user-friendly payment experience,
mobile payment systems aim to encourage more
consumers to adopt digital payment methods and
reduce reliance on cash or physical cards.

5. Shift towards online shopping: Mobile
payments contribute to the growth of e-commerce
by providing a convenient and secure way to make
purchases online, leading to an increase in online
shopping activity.

6. Personalization and targeted marketing:
Mabile payment systems allow businesses to collect
data on consumer preferences and behaviour,
enabling them to offer personalized
recommendations and targeted marketing campaigns
to enhance the shopping experience.

7. Equitable Approach: Mobile payment systems
aim to provide equal access to financial services,
allowing individuals from all backgrounds to
participate in the digital economy and have the same
opportunities for making secure and convenient
transactions.
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8. Legal Approach: Mobile payment systems
comply with relevant laws and regulations, ensuring
that transactions are conducted in a legal and
compliant manner, providing consumers with peace
of mind when making digital payments.

9. Piecemeal Distribution of Cash: Mobile
payment systems offer the flexibility to distribute
funds in smaller increments, allowing for more
precise and controlled spending, which can be
beneficial for budgeting and managing personal
finances.

10. Skateboarding: While not directly related to
mobile payments, some mobile payment apps offer
perks and rewards programs that can be appealing to
skateboarders, such as discounts on skateboarding
gear or exclusive access to skateboarding events.
The mobile payment systems strive to achieve in
influencing consumer behaviour and driving e-
commerce growth.

Characteristics:-

1.Security: Mobile payment systems prioritize
security measures, such as encryption and
authentication, to protect consumers' financial
information and ensure safe transactions.
2.Increased Adoption: The widespread use of
smartphones has contributed to the increased
adoption of mobile payment systems, as more
consumers are comfortable using their devices for
financial transactions.

3.Enhanced Shopping Experience: Mobile
payment systems provide a seamless and frictionless
shopping experience, allowing consumers to make
quick and easy payments, which can lead to
increased customer satisfaction and loyalty.
4.Expanded Market Reach: Mobile payment
systems enable businesses to tap into a larger market
by reaching consumers who prefer digital
transactions, including those who may not have
access to traditional banking services.

5.Data Insights: Mobile payment systems generate
valuable data on consumer behaviour and
preferences, which businesses can leverage to
personalize marketing strategies and improve their
understanding of their target audience.

6.Promoting Financial Inclusion: Maobile payment
systems have the potential to promote financial
inclusion by providing access to financial services
for underserved populations, including those without
access to traditional banking infrastructure.
7.Seamless Integration: Mobile payment systems
can seamlessly integrate with other digital platforms
and services, such as e-commerce websites and
apps, making it easier for consumers to complete
transactions.

8.Contactless Payments: Mobile payment systems
support contactless payments, allowing consumers
to make transactions by simply tapping their phones
or scanning QR codes, which is not only convenient
but also promotes hygiene and safety.
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9.Incentives and Rewards: Some mobile payment
systems offer incentives and rewards programs,
encouraging consumers to use their services and
providing additional value for their transactions.
10.Impulse Buying: Mabile payment systems make
it easier for consumers to make impulse purchases,
as they can quickly and effortlessly complete
transactions, potentially leading to increased sales
for businesses.

11.Global Accessibility: Mobile payment systems
have the potential to bridge geographical barriers
and enable cross-border transactions, expanding the
reach of e-commerce and allowing businesses to tap
into international markets.

12.Social Commerce: Mobile payment systems
often integrate with social media platforms, enabling
consumers to make purchases directly from social
media posts or ads, creating a seamless shopping
experience.

13.Enhanced Security Measures: Mobile payment
systems continuously evolve to enhance security
measures, such as biometric authentication and
tokenization, ensuring that consumer financial
information is protected.

These characteristics highlight the transformative
impact of mobile payment systems on consumer
behaviour and e-commerce.

Role And Importance:-

1. Convenience: Mobile payment systems provide a
convenient and hassle-free way for consumers to
make transactions, eliminating the need for carrying
cash or physical cards.

2. Increased Sales: Mobile payment systems can
lead to increased sales for businesses by offering a
seamless and quick checkout process, reducing cart
abandonment rates.

3. Enhanced Customer Experience: Mobile
payment systems provide a smoother and more
efficient shopping experience, allowing consumers
to make purchases with just a few taps on their
smartphones.

4. Access to a Larger Market: Mobile payment
systems enable businesses to reach a wider
audience, including those who prefer digital
transactions or may not have access to traditional
banking services.

5. Improved Security: Mobile payment systems
prioritize security measures, such as encryption and
tokenization, to protect consumer financial
information and reduce the risk of fraud.

6. Personalization and Data Insights: Mobile
payment systems generate valuable data on
consumer behaviour, preferences, and purchase
history, allowing businesses to personalize
marketing strategies and improve customer
targeting.

7. Financial Inclusion: Mobile payment systems
can promote financial inclusion by providing access
to financial services for underserved populations,

Saif Wahiduzzaman Ansari, Mohd Ragheeb J. Momin, Srivani R. Bura

379



IJAAR Vol.12 No.2

including those without traditional banking
infrastructure.

8. Integration with E-commerce Platforms:
Mobile payment systems seamlessly integrate with
e-commerce platforms, making it easier for
businesses to accept digital payments and expand
their online presence.

9.Loyalty Programs and Incentives: Mobile
payment systems often offer loyalty programs and
incentives, encouraging repeat purchases and
fostering customer loyalty.

These points highlight the significant role and
importance of mobile payment systems in shaping
consumer behaviour and driving the growth of e-
commerce.

Problems Faced:-

Here are some problems that consumers may face
when using mobile payment systems in relation to
consumer behaviour and e-commerce:

1. Security Concerns: Some consumers may worry
about the security of their personal and financial
information when using mobile payment systems,
which can affect their trust and willingness to make
purchases.

2. Technical Issues: Mobile payment systems may
experience technical glitches or connectivity
problems, leading to failed transactions or delays,
which can be frustrating for consumers.

3. Limited Acceptance: Not all merchants or
businesses accept mobile payments, which can
restrict consumers' ability to use these systems for
their purchases.

4. Lack of Familiarity: Some consumers may be
unfamiliar with how to use mobile payment systems
or may find them confusing, leading to hesitation or
resistance in adopting these technologies.

5. Dependency on Battery Life: Mobile payment
systems require a functioning smartphone with
sufficient battery life, and if the battery dies,
consumers may not be able to make payments,
causing inconvenience.

6. Incompatibility with Older Devices: Older
smartphones or devices may not be compatible with
certain mobile payment systems, limiting the
accessibility for some consumers.

7. Connectivity Issues in Remote Areas: In areas
with poor or no internet connectivity, consumers
may face difficulties in using mobile payment
systems, hindering their ability to make purchases.

8. Privacy Concerns: Some consumers may have
concerns about the collection and usage of their
personal data by mobile payment systems,
impacting their willingness to use these platforms.

9. Reliance on Technology: Mobile payment
systems heavily rely on technology, and any
technical issues or system failures can disrupt the
consumer’s ability to make payments and affect their
overall experience.
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10. Resistance to Change: Some consumers may be
resistant to adopting new payment methods,
especially if they are accustomed to traditional cash
or card transactions. This can slow down the
adoption of mobile payment systems.

11.Lack of Consumer Education: Some
consumers may not fully understand how to use
mobile payment systems or may be unaware of the
benefits and security features they offer. This lack of
education can hinder their willingness to adopt these
technologies.

12.Fraud : While mobile payment systems employ
security measures, there is still a risk of fraud or
unauthorized access to personal and financial
information. This concern can impact consumer
trust and confidence in using these platforms.

It's important to note that while these problems
exist, mobile payment systems continue to evolve
and address these issues to provide a better user
experience.

Advantages:-

1.Cost Efficiency : Mobile payments can reduce
transaction costs for businesses compared to
traditional payment methods, leading to potential
cost savings and increased profitability.
2.Competitive Advantage Companies that
embrace mobile payment systems can gain a
competitive edge by meeting the evolving needs and
preferences of modern consumers.

3.Subscription Models Businesses can offer
subscription services through mobile payments,
creating a steady revenue stream and fostering
customer loyalty.

4.Reduced Cart Abandonment : The convenience
of mobile payments can help reduce cart
abandonment rates, as customers can quickly and
securely complete their purchases.

5.Feedback Loop : Mobile payment systems can
facilitate  instant feedback collection from
customers, helping businesses improve their
products and services based on real-time insights.
6.Accessibility : Mobile payments cater to a wider
audience, including those who may not have access
to traditional banking services, promoting financial
inclusion and expanding market reach for
businesses.

Cash Back Offer In Mobile Payment:-

The cash back offers in mobile payment
systems! Cash back offers are a great way to save
money while using mobile payment apps. Many
mobile payment systems offer cash back rewards
when you make purchases using their platform.
These rewards can be in the form of actual cash
back, discounts, or loyalty points that you can use
for future purchases. It's a win-win situation because
you get to enjoy the convenience of mobile
payments while also getting some money back or
additional benefits. Keep an eye out for promotions
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and special offers from different mobile payment

apps to maximize your savings.

Which mobile payment system offer the best cash

back offers:-

When it comes to mobile payment systems with

great cash back rewards, there are a few popular

options to consider:

1. PayPal: PayPal offers cash back rewards through

its PayPal Cashback MasterCard. You can earn

unlimited 2% cash back on every purchase you
make with the card.

2. Apple Pay: Apple Pay has partnered with various

retailers and credit card issuers to offer cash back

rewards. By using Apple Pay for eligible purchases,
you can earn cash back or other rewards from
participating merchants.

3. Google Pay: Google Pay also offers cash back

rewards through its Google Pay Perks program. You

can earn cash back on eligible purchases made with

Google Pay at participating merchants.

4. Samsung Pay: Samsung Pay has a rewards

program called Samsung Rewards. By making

purchases with Samsung Pay, you can earn points
that can be redeemed for cash back, gift cards, and
other rewards.

Remember, the availability and specifics of
cash back rewards may vary depending on your
location and the partnerships these mobile payment
systems have established. It's always a good idea to
check the latest offers and terms and conditions of
each mobile payment system to find the best cash
back rewards for you.

Conclusion :-

In conclusion, mobile payment systems
have truly revolutionized consumer behaviour and e-
commerce by offering convenience, speed, security,
and personalized experiences. They have not only
made shopping more accessible but also provided
businesses with valuable insights to enhance
customer interactions and drive sales. The future of
shopping is definitely looking more seamless and
engaging thanks to these innovative payment
solutions.
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