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Abstract: 
 The rapid growth of digital marketing and e-commerce has transformed global business 

landscapes, making Intellectual Property Rights (IPR) more crucial than ever. This paper 

explores the role of IPR in digital marketing and e-commerce, examining how trademarks, 

copyrights, patents, and trade secrets safeguard businesses and consumers. It discusses key legal 

frameworks, challenges posed by online infringement, and strategies for ensuring effective IP 

protection. The study highlights the importance of IPR compliance for digital marketers and e-

commerce businesses in fostering innovation, brand value, and consumer trust. 

Keywords: Intellectual Property Rights, Digital Marketing, E-Commerce, Trademark, 

Copyright, Patent, Online Infringement 

 

Introduction: 

The digital revolution has drastically 

changed the way businesses operate, with 

digital marketing and e-commerce becoming 

central to modern economic activities. 

Companies leverage digital platforms to 

reach global audiences, build brand 

presence, and generate revenue. However, 

this expansion has also led to increased risks 

related to Intellectual Property Rights (IPR) 

violations, including trademark 

infringement, copyright piracy, and 

unauthorized use of patented technologies. 

IPR serves as a fundamental 

mechanism for ensuring fair competition and 

protecting business innovations. Trademarks 

help in brand recognition, copyrights 

safeguard creative content, patents secure 

technological advancements, and trade 

secrets protect confidential business 

strategies. The enforcement of these rights in 

digital spaces is critical in mitigating fraud, 

counterfeiting, and intellectual property 

theft. With the advent of online 

marketplaces and social media, protecting 

IPR has become more complex. Businesses 

often face issues such as unauthorized 

reproduction of content, domain squatting, 

and counterfeit product listings. 

Furthermore, cross-border digital 

transactions pose significant challenges in 

enforcing national and international IP laws. 

This paper examines the role of IPR 

in digital marketing and e-commerce, 

focusing on legal frameworks, emerging 

technological solutions, and strategies for 

businesses to safeguard their intellectual 

assets. By analyzing existing literature and 

case studies, the study aims to highlight the 

importance of robust IPR enforcement in 

fostering innovation, maintaining brand 

DOI - 10.5281/zenodo.14909630
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integrity, and ensuring consumer trust in the 

digital economy. 

 

Literature Review: 

Several scholars and organizations 

have analyzed the role of IPR in digital 

marketing and e-commerce. Studies suggest 

that trademarks and copyrights are essential 

for brand differentiation and consumer trust 

(Smith & Jones, 2020). The World 

Intellectual Property Organization (WIPO) 

emphasizes the necessity of strong IPR 

frameworks to curb digital piracy and 

counterfeiting (WIPO, 2019). Research by 

Brown (2021) highlights the growing 

challenge of cross-border IP enforcement, 

noting the difficulties businesses face in 

protecting digital assets across jurisdictions. 

Additionally, empirical studies indicate that 

AI-driven technologies and blockchain have 

shown promise in monitoring and mitigating 

IPR violations in online platforms (Chen & 

Lee, 2022). 

Despite these advancements, legal 

ambiguities and inconsistent enforcement 

mechanisms continue to pose risks for 

businesses. The literature suggests that a 

combination of technological solutions, 

legislative reforms, and global cooperation is 

necessary for effective IPR protection in 

digital marketing and e-commerce. 

 

Methodology: 

This study adopts a qualitative 

research approach, relying on secondary data 

sources, including academic journals, legal 

case studies, and reports from intellectual 

property organizations such as the World 

Intellectual Property Organization (WIPO) 

and the World Trade Organization (WTO). 

A comparative analysis of international and 

national legal frameworks governing IPR in 

digital marketing and e-commerce is 

conducted. Additionally, case studies of e-

commerce companies and digital marketing 

platforms facing IPR challenges are 

examined to identify best practices and 

existing gaps in enforcement. The study also 

reviews technological solutions, such as 

blockchain and AI-driven monitoring tools, 

to assess their effectiveness in combating IP 

violations. 

 

Components: 

 Trademarks: - Trademarks 

safeguard brand identity, preventing 

unauthorized use of logos, slogans, 

and product names. In digital 

marketing, trademarks help 

businesses establish credibility and 

consumer loyalty. 

 Copyrights: - Copyright laws protect 

creative content such as 

advertisements, website content, 

social media posts, and digital assets. 

Copyright infringement in e-

commerce, such as unauthorized 

reproduction of images and videos, 

poses a significant challenge to 

businesses. 

 Patents: - Patents protect 

technological innovations in digital 

marketing tools and e-commerce 

platforms. Search algorithms, AI-

driven marketing tools, and payment 

gateway systems often rely on patent 

protection to prevent unauthorized 

replication. 

 Trade Secrets: - Confidential 

business information, such as 

customer databases, marketing 

strategies, and proprietary algorithms, 

falls under trade secret protection. In 

digital marketing, unauthorized 

access or data breaches can lead to 

financial losses and reputational 

damage. 

 

Legal Framework Governing IPR in 

Digital Marketing and E-Commerce:  

Several international and national 

laws regulate IPR in the digital economy: 

 Berne Convention (1886): Protects 

copyrights across member countries. 
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 Madrid Protocol (1989): Facilitates 

international trademark registration. 

 TRIPS Agreement (1994): 

Establishes global IPR standards. 

 Digital Millennium Copyright Act 

(1998): Addresses copyright 

infringement in the digital era. 

 Indian Copyright Act (1957) & 

Trade Marks Act (1999): Protect IP 

rights in India. 

 

Challenges in Enforcing IPR in the 

Digital Landscape: 

 Online Counterfeiting and 

Trademark Infringement: E-

commerce platforms often face 

counterfeit products that violate 

trademark rights, leading to brand 

dilution and revenue loss. 

 Digital Piracy and Copyright 

Violations: Unauthorized use of 

copyrighted content, including 

images, videos, and text, is rampant 

in digital marketing. Social media 

platforms struggle with copyright 

enforcement despite automated 

detection tools. 

 Cross-Border Jurisdiction Issues: 

The global nature of e-commerce 

complicates IP enforcement, as 

different countries have varied IPR 

regulations, making litigation 

complex and costly. 

 Cyber security, Threats and Data 

Breaches: The theft of trade secrets 

through hacking and cyber-attacks 

poses a significant threat to 

businesses relying on proprietary 

data for digital marketing strategies. 

 

Strategies for Effective IPR Protection in 

Digital Marketing and E-Commerce: 

 Implementing Strong Digital 

Branding Measures: Registering 

trademarks and copyrights helps 

businesses establish legal ownership 

and deter infringement. 

 Leveraging Technology for IP 

Protection: AI-driven monitoring 

tools and blockchain technology can 

track and prevent online IP 

violations, ensuring digital asset 

security. 

 Strengthening Legal Frameworks 

and Policies: Governments and 

international organizations should 

collaborate to harmonize IPR laws 

and improve enforcement 

mechanisms in the digital space. 

 Educating Businesses and 

Consumers on IPR Compliance: 

Raising awareness about IPR rights 

and responsibilities helps businesses 

and consumers recognize and report 

violations. 

 

Findings and Discussion:  

The study finds that Intellectual 

Property Rights play a crucial role in 

ensuring fair competition, brand security, 

and consumer trust in digital marketing and 

e-commerce. Key findings include: 

 High Prevalence of Online 

Infringements – Despite legal 

frameworks, digital counterfeiting 

and piracy remain widespread, 

causing financial losses for 

businesses and affecting brand 

reputation. 

 Effectiveness of AI and Blockchain 

– Technological solutions such as 

AI-based copyright monitoring and 

blockchain for secure digital 

transactions show promise in 

enhancing IPR enforcement. 

 Challenges in Cross-Border 

Enforcement – Different 

jurisdictions have varying IPR 

regulations, leading to difficulties in 

taking legal action against global 

infringers. 
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 Growing Importance of Consumer 

Awareness – Educating consumers 

about IPR issues can significantly 

reduce the demand for counterfeit 

goods and pirated content. 

 Need for Stronger Collaboration – 

Enhanced cooperation between 

governments businesses and 

technology providers are essential 

for addressing IPR challenges in the 

digital space. 

 

Conclusion:  

Intellectual Property Rights are 

fundamental to safeguarding digital 

marketing and e-commerce ecosystems. 

Trademarks, copyrights, patents, and trade 

secrets provide legal protection to businesses 

while fostering innovation and fair 

competition. However, challenges such as 

digital piracy, counterfeit products, and 

jurisdictional complexities require robust 

enforcement strategies and technological 

interventions. Strengthening IPR 

frameworks and promoting awareness will 

ensure a secure and competitive digital 

marketplace. 
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Introduction: 

Intellectual Property Rights (IPR) 

play a pivotal role in the modern business 

landscape, especially in the context of e-

marketing. With the rapid digitalization and 

the surge in online business activities, 

protecting intellectual assets has become 

essential for ensuring business sustainability 

and competitiveness. E-marketing refers to 

the promotion and selling of products or 

services over the internet. It has 

revolutionized traditional marketing 

approaches by providing businesses with 

global reach and cost-effective promotional 

tools. However, this digital transition also 

exposes businesses to risks associated with 

intellectual property infringement. 

The Marathwada region of 

Maharashtra, comprising Aurangabad, Beed, 

Jalna, Latur, Nanded, Osmanabad, Parbhani, 

and Hingoli districts, is gradually embracing 

digital marketing practices. Small and 

medium-sized enterprises (SMEs), artisans, 

and agro-based industries in this region are 

increasingly leveraging online platforms to 

expand their market reach. This transition to 

e-marketing necessitates robust IPR 

protection to safeguard their brands, 

products, and creative content from 

unauthorized use and counterfeiting. 

 

Objectives of the Study: 

1. To understand the role and 

significance of IPR in e-marketing. 

2. To examine the level of awareness 

regarding IPR among e-marketers in 

the Marathwada region. 

3. To analyze the challenges faced by 

businesses in the region concerning 

IPR infringement in online 

marketing. 

4. To suggest measures to enhance IPR 

protection in e-marketing within the 

Marathwada region. 

 

Research Methodology: 

1. Research Design: The study adopts a 

descriptive research design to 

analyze the role of IPR in e-

marketing in the Marathwada region. 

2. Data Collection: Both primary and 

secondary data sources were utilized. 

a. Primary Data: Collected through 

structured interviews and surveys 

with e-marketers, SMEs, and 

entrepreneurs in the Marathwada 

region. b. Secondary Data: Gathered 

from government publications, legal 

documents on IPR, journals, and 

reports on e-commerce and digital 

marketing. 

3. Sampling: A purposive sampling 

method was adopted to target 

businesses engaged in e-marketing 

across the eight districts of 

Marathwada. 

4. Data Analysis: Qualitative and 

quantitative data were analyzed to 
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identify the impact of IPR on e-

marketing and the challenges faced 

by businesses. 

5. Conceptual Framework of 

Intellectual Property Rights (IPR) 

Intellectual Property Rights (IPR) 

refer to legal rights that protect creations of 

the mind, such as inventions, literary and 

artistic works, symbols, names, and images 

used in commerce. IPR includes: 

 Copyright: Protects original literary, 

artistic, and digital content, 

including online advertisements and 

promotional materials. 

 Trademark: Safeguards brand 

names, logos, and slogans used in e-

marketing. 

 Patent: Grants exclusive rights over 

innovative products or processes. 

 Design Rights: Protects the visual 

design of products. 

 Geographical Indications: Identifies 

products originating from a specific 

region, such as Paithani sarees from 

Marathwada. 

Effective IPR protection fosters 

innovation, enhances brand reputation, and 

ensures consumer trust in digital markets. 

 

E-Marketing and Digital Commerce in 

Marathwada: 

The Marathwada region is 

witnessing steady growth in digital 

commerce due to increased internet 

penetration and smartphone usage. SMEs, 

handicraft artisans, and agro-based 

businesses are increasingly using e-

marketing platforms to promote their 

products. Notable sectors benefiting from e-

marketing include handloom, dairy products, 

organic farming, and traditional arts. Despite 

these developments, businesses often face 

issues like online counterfeiting, 

unauthorized use of brand names, and 

plagiarism of digital content. 

 

 

Role of IPR in E-Marketing: 

IPR acts as a vital tool for 

safeguarding businesses engaged in e-

marketing. Copyright protects original 

online content and advertisements. 

Trademarks ensure brand identity and 

prevent consumer confusion. Patents secure 

innovative processes used in online 

businesses. Design rights preserve product 

aesthetics, while geographical indications 

promote region-specific products. Strong 

IPR protection enhances business credibility, 

prevents unfair competition, and fosters 

consumer loyalty. 

 

Challenges Faced by E-Marketers in 

Marathwada Regarding IPR: 

E-marketers in Marathwada 

encounter several IPR-related challenges. 

Brand imitation, online piracy, and 

counterfeit products undermine business 

growth. Lack of awareness about IPR laws 

and registration processes further 

exacerbates these issues. SMEs, in 

particular, struggle with financial and legal 

constraints, making it difficult to enforce 

their IPR rights. Additionally, weak 

enforcement mechanisms in rural and semi-

urban areas hinder effective IPR protection. 

 

Legal Framework and IPR Enforcement 

in India: 

India has established comprehensive 

IPR legislation, including the Copyright Act, 

Trademarks Act, Patents Act, and Designs 

Act. These laws align with international 

agreements such as TRIPS (Trade-Related 

Aspects of Intellectual Property Rights). The 

Intellectual Property Office, Cybercrime 

Cells, and judiciary play key roles in 

enforcing IPR. However, enforcement 

remains a challenge in rural regions like 

Marathwada due to limited legal awareness 

and accessibility issues. 
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Case Studies and Real-Life Examples 

from Marathwada: 

Several businesses in Marathwada 

have faced IPR violations in e-marketing. 

For instance, counterfeit Paithani sarees 

were sold online, impacting the earnings of 

local weavers. Agro-based enterprises 

experienced unauthorized use of their logos 

and product images, leading to brand 

dilution. Tourism entrepreneurs encountered 

digital content theft, affecting their 

promotional campaigns. These cases 

highlight the pressing need for robust IPR 

protection in the region. 

 

Impact of IPR Violations on E-Marketing 

Growth in Marathwada: 

IPR infringements have detrimental 

effects on businesses engaged in e-

marketing. Brand erosion, revenue loss, and 

consumer distrust are common outcomes. 

SMEs, which form the backbone of 

Marathwada's economy, are particularly 

vulnerable. IPR violations deter businesses 

from expanding their online presence, 

thereby limiting the region’s digital growth 

potential. 

 

Role of Government and Industry 

Associations: 

The government and industry bodies 

play a crucial role in promoting IPR 

awareness and e-marketing. Initiatives like 

Start-up India, Digital India, and MSME 

support schemes encourage digital 

entrepreneurship. Local associations like the 

Marathwada Association of Small Scale 

Industries and Agriculture (MASSIA) 

conduct workshops on IPR protection. 

Collaborative efforts are essential to 

strengthen IPR enforcement and support 

SMEs in the digital economy. 

 

Suggestions and Recommendations: 

 Conduct IPR awareness programs 

for SMEs and entrepreneurs. 

 Simplify IPR registration procedures 

and provide legal assistance. 

 Establish a regional IPR facilitation 

center in Marathwada. 

 Encourage digital protection 

measures like watermarking and 

encryption. 

 Collaborate with e-commerce 

platforms to detect and remove 

counterfeit products. 

 

Conclusion: 

IPR plays a crucial role in ensuring 

the sustainable growth of e-marketing in the 

Marathwada region. Protecting intellectual 

property fosters innovation, enhances 

business credibility, and safeguards 

consumer interests. Empowering local 

entrepreneurs with IPR knowledge and legal 

support is essential for fostering a resilient 

digital economy in the region. 
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Abstract: 

E-commerce is the exchange of money or information using an electronic network, 

usually the Internet, for the purchase and sale of goods and services. These business interactions 

take place between businesses and consumers, or between consumers and businesses. E-business 

and e-commerce are frequently used interchangeably. Transactional processes related to online 

retail are also occasionally referred to by the term "e-tail." Technologies including supply chain 

management, online marketing, mobile commerce, electronic fund transfers, online transaction 

processing, electronic data interchange, inventory management software, and data collecting 

systems are all used in e-commerce. Email, fax, online catalogues and shopping carts, Electronic 

Data Interchange, File Transfer Protocol, and Web services are just a few of the tools used in e-

commerce. Company to company accounts for the majority of this, with some Businesses are 

trying to send out e-newsletters to subscribers and deliver unsolicited advertisements to 

customers and other business prospects via fax and email. In India, e-commerce is a developing 

industry. Similar to how the Indian IT sector expanded throughout the 1990s, the 2010s will be 

recognised for the expansion of the e-commerce sector. E-commerce currently contributes 

around 0.2% of GDP, but by 2030, it is predicted to have increased 15 times to about 2.5%. The 

impact is so great that without e-commerce, the current wave of demonetisation would not have 

been possible. E-commerce both benefited the most from it and, to a considerable measure, 
helped absorb its impact. By 2030 it is anticipated that e-commerce will contribute approximately 

$300 billion to the GDP, or $20 billion in its current form. 

Keywords: E- Commerce, Interchangeably, Transactional, Accessibility, Perceived.  

  

Introduction: 

Online purchasing or selling is 

known as e-commerce. Mobile commerce, 

electronic funds transfers, supply chain 

management, Internet marketing, online 

transaction processing, electronic data 

exchange (EDI), inventory management 

systems, and automated data gathering 

systems are just a few of the technologies 

that are used in electronic commerce. 

Although it may also employ other 

technologies like email, modern electronic 

commerce usually leverages the World Wide 

Web for at least one aspect of the transaction 

life cycle. 

E-commerce businesses may employ some 

or all of the following: 

 Online shopping portals for direct 

retail sales to customers 

 Offering or taking part in online 

marketplaces that handle sales 

between third-party businesses and 

consumers or between consumers 

 Business-to-business sales and 

purchases  
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 Collecting and utilising demographic 

information from social media and 

online interactions 

 Interchange of electronic data 

between businesses (B2B)  

 Marketing to both current and 

potential clients via fax or email 

(e.g., newsletters) 

 Participating in the introduction of 

new goods and services  

 Online financial exchanges for 

trading or currency exchange 

The Federal Trade Commission 

(FTC) in the United States regulates a 

number of electronic commerce activities. 

These activities include, but are not limited 

to, internet advertising, consumer privacy, 

and the use of commercial emails. All types 

of advertising, including internet advertising, 

are governed by the Federal Trade 

Commission Act, which mandates that 

advertisements be honest and non-deceptive. 

The FTC has brought several cases to 

enforce the claims made in business privacy 

statements, especially those regarding the 

protection of consumers' personal 

information, using its authority under 

Section 5 of the FTC Act, which forbids 

unfair or deceptive conduct. The FTC may 

therefore enforce any corporate privacy 

policy pertaining to e-commerce activities. 

The Consumer Protection Act of 2008 for 

Ryan Haight Online Pharmacy This 

addresses online pharmacies by amending 

the Controlled Substances Act, and it was 

signed into law in 2008. Conflict of laws in 

cyberspace is a key impediment for 

harmonization of legal framework for e-

commerce around the world. Many nations 

accepted the UNCITRAL Model Law on 

Electronic Commerce (1996) to standardise 

e-commerce laws worldwide. An informal 

network of government consumer fair trade 

agencies came together to form the 

International Consumer Protection and 

Enforcement Network (ICPEN) in 1991. 

Finding strategies to work together to 

address consumer issues related to cross-

border transactions in products and services, 

as well as facilitating information sharing 

among participants for mutual gain and 

understanding, were the declared goals. This 

gave rise to Econsumer.gov.An initiative of 

ICPEN since April 2001. It serves as a 

reporting gateway for online complaints and 

associated transactions with overseas 

businesses. Additionally, the Asia Pacific 

Economic Cooperation (APEC) was founded 

in 1989 with the goal of using free and open 

trade and investment to bring stability, 

security, and prosperity to the area. In 

addition to developing uniform privacy 

standards for the APEC area, APEC 

maintains an Electronic Commerce Steering 

Group. The Australian Competition and 

Consumer Commission controls and 

provides guidance on dealing with firms 

online, as well as specific information on 

what to do in the event of a problem. In 

Australia, trade is governed by the 

Australian Treasury Guidelines for internet 

commerce. The Financial Services Authority 

(FSA) used to be the governing body in the 

United Kingdom. Authority for the majority 

of the Payment Services Directive (PSD) in 

the EU, until the Financial Conduct 

Authority and the Prudential Regulation 

Authority replaced it in 2013. The Payment 

Services Regulations 2009 (PSRs), which 

went into force on November 1, 2009, were 

the UK's implementation of the PSD. The 

Information Technology Act 2000 regulates 

the fundamental applicability of e-commerce 

in India. The Ministry of Industry and 

Information Technology (MIIT) is the 

government agency responsible for 

overseeing all telecommunications-related 

operations, including electronic commerce, 

in China, according to the 

Telecommunications Regulations of the 

People's Republic of China, which were 

established on September 25, 2000. The first 

administrative rule to address profit-

generating operations through the Internet 
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and establish the framework was the 

Administrative Measures on Internet 

Information Services, which was released on 

the same day. for upcoming laws controlling 

Chinese e-commerce. According to the 

amount spent per person, the UK had the 

largest e-commerce market in the world in 

2010. In 2013, the Czech Republic was the 

European nation where e-commerce 

contributed the most to the overall income of 

businesses. Online sales account for about a 

quarter (24%) of the nation's overall 

revenue. China's e-commerce presence is 

growing annually among emerging 

economies. In the first half of 2015, China's 

online shopping sales, which accounted for 

10% of the country's total consumer retail 

sales during the same period, hit $253 

billion, with 668 million internet users. 

Customers now feel more at ease when they 

shop online thanks to Chinese companies. 

Trade via e-commerce between China and 

Other nations had a 32% increase, reaching 

2.3 trillion yuan ($375.8). billion) in 2012, 

making up 9.6% of China's overall foreign 

trade. Alibaba held an 80% market share in 

China's e-commerce industry in 2013. China 

is the largest online market in the world, 

with 600 million Internet users in 2014—

twice as many as the US. With an estimated 

US$899 billion in sales in 2016, China is 

also the world's largest e-commerce market 

by value. Brazil's e-commerce industry was 

expanding rapidly in 2013, and through 

2014, retail e-commerce sales are predicted 

to grow at a robust double-digit rate. Retail 

e-commerce sales in Brazil were predicted 

by e-Marketer to reach $17.3 billion by 

2016. As of January 2014, there were 

approximately 243.2 million internet users in 

India. Although it has the third-largest user 

base globally, Although there is not as much 

Internet penetration as in countries like the 

US, UK, or France, it is expanding far more 

quickly, with about 6 million new users 

joining each month. Cash on delivery is the 

most popular payment option in India, 

accounting for 75% of all e-commerce 

transactions. Globally, e-commerce has 

grown to be a crucial tool for both small and 

large enterprises to engage with and sell to 

consumers. For the first time ever, e-

commerce revenues exceeded $1 trillion in 

2012. E-commerce, also known as mobile 

commerce or m-commerce, is becoming 

more and more reliant on mobile devices. 

According to one estimate, mobile device 

purchases accounted for 25% of the market 

in 2014.2017. According to one study, 

information technology and international e-

commerce present traditional firms with a 

favourable prospect for the quick 

development and expansion of their 

businesses. Numerous businesses have made 

significant financial investments in mobile 

applications. According to the DeLong and 

McLean Model, three factors—information 

system quality, service quality, and user 

satisfaction—contribute to a successful 

online firm. Time and location are no longer 

constraints, and there are more ways to 

connect with customers worldwide and 

eliminate pointless middlemen, which 

lowers costs. One-on-one analysis of large 

customer data can help achieve a high level 

of personalisation in the strategic plan, 

which will fully boost the company's core 

competitiveness products in company. 

 

Impact on markets and retailers: 

Economists have hypothesised that 

because e-commerce makes it easier for 

customers to research products and prices, 

price rivalry should become more intense. 

According to research conducted by four 

economists at the University of Chicago, the 

rise of online shopping has also had an 

impact on the structure of the book and 

travel agency industries, two sectors that 

have seen notable increases in e-commerce. 

Larger businesses can typically offer lower 

prices by utilising economies of scale. Only 

the smallest category of booksellers, those 

with one to four employees, have deviated 
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from this tendency, seemingly surviving the 

trend. E-commerce may change the 

financial, relational, and procedural 

switching costs that consumers face, 

depending on the category. Businesses or 

individuals engaged in e-commerce, whether 

purchasers or sellers use technologies 

connected to the Internet to complete their 

transactions. E-commerce is well known for 

its capacity to facilitate business-to-business 

communication and transactions at any time 

and location. Through the internet, 

commerce may be done by anyone, whether 

they are in the US or abroad. All consumers 

and enterprises on the planet are now 

prospective suppliers and customers thanks 

to the power of e-commerce, which 

eliminates geographical restrictions. As a 

result, switching costs and obstacles could 

change. One excellent example of e-

commerce is eBay, where both individuals 

and companies may list and sell goods 

worldwide. The supply chain and logistics 

are the two most important aspects of e-

commerce that must be taken into account. 

Cross-border logistics usually take a few 

weeks to complete. Considering this Low 

supply chain service efficiency will 

significantly lower customer satisfaction. 

According to some researchers, integrating 

IT infrastructure and e-commerce expertise 

could significantly increase a company's 

overall commercial value. According to 

another researcher, e-commerce should think 

about setting up warehousing facilities 

abroad in order to increase the logistics 

system's efficiency and boost consumer 

loyalty in addition to satisfaction. 

  

Impact on supply chain management: 

Businesses have long been 

concerned about disconnect between supply 

chain technology's advantages and the ways 

in which those advantages may be realised. 

The rise of e-commerce, however, has made 

it possible to distribute the advantages of the 

new supply chain technologies in a more 

efficient and useful manner. The potential of 

e-commerce to combine both intra- and 

inter-company tasks means that it may also 

have an impact on the supply chain's three 

flows: information, financial, and physical. 

Businesses' methods of moving goods and 

products were enhanced by the physical 

flows. E-commerce maximised the 

information processing capacity that 

businesses previously possessed, and it 

enables them to have more money flows 

effective settlement and payment options. 

Furthermore, e-commerce affects supply 

networks at a more complex level: First, as 

businesses can use electronic tools to detect 

gaps between various supply chain levels, 

the performance gap will be closed; Second, 

new capabilities like deploying ERP systems 

like SAP ERP, Xero, or Megaventory have 

helped businesses manage operations with 

customers and suppliers as a result of the 

growth of e-commerce. However, the full 

potential of these new skills has yet to be 

realised. Thirdly, because they anticipate a 

return on their investment, tech companies 

will continue to make investments in new e-

commerce software solutions. Fourth, e-

commerce would assist in resolving a 

number of problems that businesses may 

find challenging, like cross-border shifts or 

governmental obstacles. Lastly, e-commerce 

offers businesses a more effective and 

efficient method of working together 

throughout the supply chain. 

  

Social impact: 

Virtual enterprise, virtual bank, 

network marketing, online shopping, 

payment, and advertising, together with e-

commerce and its distinct charm that has 

gradually emerged, are examples of this new 

terminology that was previously unheard of 

but is now as commonplace to people. This 

illustrates how e-commerce has a significant 

impact on society and the economy. One 

industry that is expanding quickly 

worldwide is business-to-business (B2B), 
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which lowers costs, boosts economic 

efficiency, and creates jobs. The following 

article will discuss six themes to help you 

understand how e-commerce has impacted 

the economy and society: 

 E-commerce has altered the relative 

value of time, but it is still important 

to consider time as a key indication 

of the nation's economic health. 

 E-commerce provides businesses 

and consumers with the information 

they require, transforming 

information into complete 

transparency. As a result, businesses 

can no longer employ advertising or 

space to gain a competitive 

advantage. Furthermore, 

theoretically, social welfare will be 

maximised by perfect rivalry 

between business and consumer 

sovereignty. 

 In actuality, big businesses usually 

benefited from information resources 

at the expense of customers 

throughout the previous economic 

activity. These days, consumers' 

rights are safeguarded by transparent 

and up-to-date information, as they 

can utilise the internet to choose the 

portfolio that best suits their needs. 

Businesses will be significantly 

more competitive than they were 

previously, and as a result, the 

growth of e-commerce will enhance 

social welfare. 

 Humanistic spirit is also altered by 

the new economy driven by e-

commerce, although employee 

loyalty is most significantly altered. 

Because the industry is competitive, 

the professionalism of the employees 

becomes essential for the business in 

the specialised market. The main 

issue facing businesses is how to 

strengthen their internal culture and 

a set of interacting methods. 

Additionally, even if e-commerce 

lowers transaction and information 

costs, its advancement also makes 

people overly tech-savvy. An 

additional initiative for firm 

development is to emphasise a more 

humane approach to work. Life is 

the foundation of everything, and 

technology is only a tool to help 

people live better lives. 

 Online retailers compile their clients' 

interests and buying history. Online 

marketers are using this information 

to advertise pertinent goods and 

services. Online customers benefit 

from more convenience as a result.  

 Online goods are easier for 

customers to find because they can 

be searched. A review system is 

provided by many internet 

merchants to assist customers in 

selecting the item they want to buy. 

This adds to the ease and boosts 

enjoyment. 

Technically speaking, e-commerce is 

not a new business, but it is generating a 

new economic paradigm. Although most 

people believe that e-commerce will have a 

good impact on economic society in the 

future, it is difficult to predict how it will 

affect society in the short term. E-commerce 

has been described as a kind of incorporeal 

revolution by others. Among the many 

social advantages of e-commerce are the 

following: first, compared to operating a 

physical store, operating an e-commerce 

business is much less expensive; second, 

there is no need to pay rent for pricey space; 

and third, business procedures are 

streamlined and fewer man-hours are needed 

to run a typical business efficiently. E-

commerce's influence will only grow in the 

fields of law, education, culture, and policy. 

E-commerce will genuinely put people at the 

centre of the society of information. 
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Distribution Channels: 

As businesses have embraced brick-

and-click and pure-click channel systems, e-

commerce has become more significant. We 

can differentiate between brick-and-click 

and pure-click channel systems that 

businesses use. 

 Enterprises that have developed a 

website without any prior business 

existence are known as pure-click or 

pure-play enterprises.  

 Existing businesses that have added 

an online website for e-commerce 

are known as "bricks-and-clicks" 

companies. 

 Click-to-brick internet merchants 

who then open physical stores to 

support their online presence. 

  

Objectives of Study: 

The paper has following objectives: 

1. To describe the idea of e-commerce.  

2. To research the e-commerce 

opportunities in India  

3. To research the different issues that 

Indian e-commerce faces. 

4. To research key elements for India's 

e-commerce expansion. 

5. To research how the Indian economy 

is affected by e-commerce. 

6. To research e-commerce's expansion 

and impact. 

  

Research Methodology: 

The secondary data used in this 

study was gathered from a variety of online 

sources, including research papers and 

publications from the Ministry of Commerce 

and the Government of India. 

  

Impact of E-Commerce on Indian 

Economy: 

India’s prospects in e-commerce: 

As seen in Table 1, the number of 

internet users in India increased from around 

354 million in June 2015 to 462 million in 

2016, accounting for 34.8% of the country's 

total population. E-commerce penetration is 

low when compared to markets like the 

United States (266 million, 84%) or France 

(54 million, 81%), despite having the 

second-largest user base in the world, only 

surpassed by China (650 million, 48% of the 

population). However, it is expanding at an 

unprecedented rate, adding about 6 million 

new entrants each month. The industry as a 

whole agrees that growth is reaching a 

turning point. Cash on delivery is the most 

popular payment option in India, accounting 

for 75% of all e-commerce transactions. 

International consumer goods, including tail 

items, are becoming increasingly more in 

demand quicker than e-commerce and in-

country supply from licensed distributors. 

As of 2015, Flipkart, Snapdeal, Amazon 

India, and Paytm are the biggest online 

retailers in India. 

 Internet Users in India in 2016 was 

462,124,989  

 Share of India Population 34.8% 

(penetration)  

 Total Population: 1,326,801,576  

 Share of World Internet users: 

13.5%  

 Internet Users in the world: 

3,424,971,237 
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Internet Users in India 

Year Internet users* Penetratio

n 

Total 

Population 

Non-User  

(Internetless) 

1Year User 

Change 

1Year User 

Change 

Populatio

n Change 

2016 462,124,989 34.8 % 1,326,801,576  864,676,587  

 

30.5 %  

 

108,010,242 1.2 % 

2015 354,114,747 27 % 1,311,050,527 956,935,780 51.9 %  120,962,270 1.22 % 

2014 233,152,478 18 % 1,295,291,543 1,062,139,065 20.7 % 39,948,148 1.23 % 

2013 193,204,330 15.1 %  1,279,498,874 1,086,294,544 21.5 % 34,243,984 1.26 % 

2012 158,960,346 12.6 % 1,263,589,639 1,104,629,293 26.5 % 33,342,533 1.29 % 

2011 125,617,813 10.1 %  1,247,446,011 1,121,828,198 36.1 % 33,293,976 1.34 % 

2010 92,323,838 7.5 % 1,230,984,504 1,138,660,666 48.5 % 30,157,710 1.38 % 

2009 62,166,128 5.1 % 1,214,182,182 1,152,016,054 18.6 % 9,734,457 1.43 % 

2008 52,431,671 4.4 % 1,197,070,109  1,144,638,438 12.5 % 5,834,088 1.47 % 

2007 46,597,582 4 %  1,179,685,631 1,133,088,049 42.9 % 13,995,197 1.51 % 

2006 32,602,386 2.8 % 1,162,088,305 1,129,485,919 19.3 % 5,275,016 1.55 % 

2005 27,327,370  2.4 %  1,144,326,293  1,116,998,923  22.8 %  5,067,787  1.59 %  

2004 22,259,583  2 %  1,126,419,321  1,104,159,738  19.1 %  3,567,041  1.63 %  

2003 18,692,542  1.7 %  1,108,369,577  1,089,677,035  11.5 %  1,926,786  1.67 %  

2002 16,765,756  1.5 %  1,090,189,358  1,073,423,602  136.9 %  9,689,725  1.71 %  

2001 7,076,031  0.7 %  1,071,888,190  1,064,812,159  27.3 %  1,518,576  1.75 %  

 

 A person who can access the Internet at home using any kind of device and connection is 

considered an Internet user.  

 Source: Live Stats on the Internet 

 World Bank, United Nations Population Division, and International Telecommunication 

Union (ITU) data elaboration. 

  

Market Size and Growth: 

The value of India's e-commerce 

market increased from roughly $3.9 billion 

in 2009 to $12.6 billion in 2013. The e-retail 

market was valued at US$2.3 billion in 

2013. Travel accounts for almost 70% of 

India's e-commerce business. Google India 

estimates that 35 million Indians shopped 

online in the first quarter of 2014, and by the 

end of 2016, that number is predicted to rise 

to 100 million. CAGR in comparison to an 

8–10% worldwide growth rate. In terms of 

sales, the two largest categories are apparel 

and electronics. The Internet and Mobile 

Association of India found that in December 

2016, the e-commerce industry was worth 

₹211,005 crore. According to the survey, 

61% of the e-commerce business is made up 

of online travel. India is anticipated to will 

produce $100 billion in online retail sales, of 

which $35 billion will come from e-

commerce in the fashion industry. In the 

upcoming years, online clothing sales are 

expected to increase fourfold. The retail 

market in India was valued at $470 billion in 

2011, $675 billion in 2016, and is projected 

to reach $850 billion by 2020, with a 10% 

compound annual growth rate. Forrester 

predicts that between 2012 and 2016, the e-

commerce market in India would expand at 

the fastest rate in the Asia-Pacific region, 

with a compound annual growth rate 

(CAGR) of more than 57%. 

According to Avendus Capital's 

"India Goes Digital" research, the Indian e-

commerce sector is projected to grow by Rs 

28,500 Crore ($6.3 billion) in 2011. Today, 

a significant amount of this sector (87%) is 

made up of online travel. Over the following 

four years, the Indian online travel market 

grew at a rate of 22%, reaching ₹54,800 

crore ($12.2 billion) by 2015. By 2015, the 

total e-commerce market had grown to Rs 

1,07,800 crores (US$24 billion), with e-
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tailing and online travel making similar 

contributions. Mobile and DTH recharges 

are another significant e-commerce market, 

with operator websites handling about a 

million transactions per day. Online 

medicine, which sells prescription drugs or 

complementary and alternative therapies, is 

a relatively young area of e-commerce. 

There aren't any specific online pharmacies 

regulations in India, and it is acceptable to 

sell prescription drugs online as long as you 

have a valid licence. Over time, luxury 

goods like jewellery have also seen an 

increase in online sales. In the next two to 

three years, the majority of retail brands 

anticipate at least 20% of their sales to come 

from online channels. 

  

Closures: 

  Even though the industry has grown 

significantly and is predicted to continue 

growing, many e-commerce businesses have 

had to deal with extreme pressure to 

maintain cash flows. However, not every e-

commerce website has found success with it. 

In order to survive, many of them, including 

Dhingana, Rock.in, Seventy MM, and 

others, had to shut down or alter their 

business plans. 

  

Infrastructure: 

Although there are numerous hosting 

firms in India, the most of them are not 

appropriate for hosting e-commerce because 

they offer shared hosting that is far less safe 

and threat-protected. E-commerce requires 

hosting that is extremely safe, reliable, and 

secure. With some e-commerce businesses 

beginning to provide software as a service 

(SaaS) for running web stores for low one-

time prices, trends are shifting. E-commerce 

marketing can be done in a number of ways, 

including blogs, forums, search engines, and 

online advertising platforms like Adroll and 

Google Adwords. In December 2012, 

Google India teamed up with e-commerce 

giants Flipkart, Home Shop18, Snapdeal, 

Indiatimes, and others to launch India's own 

version of Cyber Monday, called the Great 

Online Shopping Festival Plan my journey. 

The phrase "Cyber Monday" was created in 

the United States to describe the Monday 

following Black Friday, which is the Friday 

following Thanksgiving. The most recent 

Great Online Shopping Festival, or GOSF, 

took place from December 10–12, 2014. 

Without any advertising activities, 

Amazon.com started its Amazon India 

marketplace in early June 2013. After its 

biggest Indian competitor, Flipkart, 

announced $1 billion in funding, Amazon 

stated in July 2014 that it would invest $2 

billion (₹12,000 crore) in India to grow its 

business. In order to put more pressure on 

competitors, Amazon pledged to invest an 

additional $3 billion in June 2016. Snapdeal 

and Flipkart With its Kirana, Amazon has 

also entered the grocery market. It is now 

operating in Bangalore and plans to expand 

to Delhi, Mumbai, and other cities and 

Chennai, where it must contend with fierce 

competition from Indian entrepreneurs. 

  

Funding: 

  The following are instances of 

venture capital firms that have made 

investments in Indian e-commerce 

businesses: 

It raised almost USD 2.3 

billion.Flipkart revealed on July 10, 2013, 

that it had collected $200 million from its 

current investors, which included Tiger 

Global, Naspers, Accel Partners, and 

ICONIQ Capital. In addition, the company 

had raised $160 million from Dragoneer 

Investment Group, Morgan Stanley Wealth 

Management, Sofina, Vulcan Inc., and other 

investors. In February 2014, a consortium of 

investors led by Azim Premji, Chairman of 

Wipro, raised $50 million for the online 

apparel store Myntra.com through Premji 

Invest. Additionally, in May 2014, Flipkart 

reportedly paid ₹2,000 crores to acquire 

Myntra. Snapdeal and others contributed $36 
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million to Pepper Tap's fundraising efforts in 

September 2015. 

  

Niche retailer: 

A number of niche companies that 

primarily focus on a single theme have 

emerged as a result of the growth of e-

commerce. Over 25% of the 1,06,086 

websites that are registered every day are for 

niche enterprises. Royal Enfield sold 200 

special series motorcycles online in 2014. 

One of the more well-liked verticals, online 

clothing accounts for 42% of all retail e-

commerce sales, along with computers and 

consumer electronics. Speciality online 

retailers such as Redwolf, No Nasties, and 

Headbanger'sMerch collaborate with and 

even support indie performers. Some well-

known companies, such as Arvind, are 

increasingly developing apparel lines just for 

online retailers. Numerous investment 

rounds have been obtained by some of the 

larger online retailers, such as VoxPop 

Clothing, the most recent Blume Ventures 

raised $1 million in a 2014 round. The major 

players are gradually acquiring these 

specialised companies as they gain 

popularity. Mahindra Retail, a division of 

the $17 billion Mahindra Group, purchased 

Baby Oye.The Godrej Group purchased 

Ekstop to enhance its offline chain of 

Nature's Basket stores. 

  

Vertical specific E-Commerce in India: 

Because their offerings differ from 

those of other well-known e-commerce 

companies, vertical specialised e-tailers 

concentrate on a specialised product or 

service. They are able to raise money thanks 

to the value addition of their venture. This 

industry-specific risk's crucial component 

provides an easy-to-use experience that is 

motivated by cost-effectiveness, 

convenience, and additional information. For 

instance, the cab service provider Ola Cabs 

sets itself apart from the competition by 

offering customers who are looking for both 

cab service and auto rentals an excellent, 

user-friendly experience. India's vertical-

specific e-commerce is displayed in Table 2. 

  

Table 2: Vertical specific e-commerce players in India 

 Travel  
 

Real Estate  
 

Fashion  
 

Furniture  
 

Health  
 

Education  
 

MakemyTrip MagicBricks Jabong FabFurninsh Healthkart EduKart 

Goibibo CommonFloor Myntra Pepperfry LensKart Meritnation 

Yatra 

 

99acres  YepMe Urban 

Ladder  

Portea 

 

Edureka 

 

IRCTC  Housing  Zovi Zansaar Medical  Toppr 

Cleartrip ZRICKS  Fashion 

and You  

InLiving 

 

Indianhealthconsultants 

 

embibe 

 

  

Challenges in e-commerce: 

Players from all over the world are 

taking notice of India's growing e-commerce 

volumes. With 1.2 billion inhabitants, India 

is the second most populous nation in the 

world. To put that figure into perspective, 

keep in mind that the populations of 

Germany, the United Kingdom, France, 

Italy, the Netherlands, Belgium, and Greece 

combined make up one-fourth of India's 

total population! India is remains one of the 

most alluring rising markets for e-

commerce, even with its lower per capita 

spending power. However, India is far from 

being a paradise. These are the top eight 

issues that Indian e-commerce companies 

deal with. 

Indian customers return much of the 

merchandise they purchase online: 

In India, e-commerce attracts a lot of 

first-time customers. This indicates that they 

are still unsure of what to anticipate from e-
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commerce platforms. Because of this, 

purchasers are occasionally the victims of 

aggressive selling. However, they show 

regret and return the items when the product 

is delivered. Even though customer regret is 

a worldwide issue, it is particularly common 

in nations like India, where a large portion 

of development is attributed to new 

customers. Due to the special difficulties in 

reverse logistics, returns are costly for e-

commerce companies. In cross-border e-

commerce, this becomes even more 

complicated. 

  

Cash on delivery is the preferred payment 

mode: 

In India, cash on delivery is the most 

popular method of payment due to limited 

credit card usage and low confidence in 

internet purchases. Manual cash collection is 

costly, time-consuming, and hazardous in 

contrast to computerised payments. 

  

Payment gateways have a high failure 

rate: 

Indian payment channels have an 

exceptionally high failure rate by 

international standards, as if the preference 

for cash on delivery wasn't terrible enough. 

Since many customers do not try to pay 

again once a transaction fails, e-commerce 

businesses that use Indian payment gateways 

are losing sales. 

  

Internet penetration is low: 

India's internet penetration rate is 

still far lower than that of many western 

nations. Furthermore, in a number of areas, 

the quality of connectivity is subpar. 

However, both of these issues are quickly 

going away. It won't be long before 

connectivity problems aren't listed among 

the obstacles facing Indian e-commerce. 

  

Feature phones still rule the roost: 

Even though there are a lot of mobile 

phone users in India overall, the vast 

majority still utilise feature phones rather 

than smartphones. For all intents and 

purposes, this consumer category cannot 

make purchases online while on the go. The 

sharp decline in the cost of entry-level 

smartphones is a positive indication, even 

though it will still be a few years before the 

balance shifts in favour of smartphones. I 

anticipate that new smartphones priced 

between $30 and $40 will be announced in 

India throughout the upcoming quarters. 

That ought to encourage more people to 

purchase smartphones. 

  

Postal addresses are not standardized: 

  The logistics provider may probably 

phone you to enquire about your precise 

location if you place an online buy in India. 

Your address is obviously insufficient. This 

is a result of the lack of uniformity in the 

writing of postal addresses. Ecommerce 

logistics concerns are exacerbated by last 

mile issues. 

 

Logistics is a problem in thousands of 

Indian towns: 

  The absence of postal address 

standardisation is not the only logistical 

issue facing India. Because of the country's 

vast expanse, hundreds of towns are difficult 

to reach. The logistical infrastructure of 

metropolitan areas and other large urban 

centres is quite strong. However, the lack of 

easy access to a sizable percentage of 

potential clients is a deterrent because the 

Indian market's true appeal is found in its 

vast population. The fact that cash on 

delivery is the primary method of payment 

in India exacerbates the logistics issue. The 

government-owned postal services, private 

Indian businesses, and international logistics 

providers are working hard to find a solution 

to the logistics issue. If someone could 

communicate the enormity of the issue into a 

chance, the Indian logistics sector may soon 

be the subject of a noteworthy success story. 
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Overfunded competitors are driving up 

cost of customer acquisition: 

  The e-commerce industry has seen 

significant investment in recent years due to 

the thriving Indian start-up scene. Some 

investors are willing to pay absurdly huge 

sums of money to gain market share now 

because the long-term prospects for e-

commerce businesses are so promising. The 

Indian customer has an abundance of 

options, of course. But now that investors 

are becoming concerned about going farther 

down a dangerous slope, this trend has 

reversed, and I anticipate more sensible 

behaviour in 2014. Although the subject 

matter of this post is e-commerce issues in 

India, which is inherently biased, it is 

noteworthy that e-commerce behemoths are 

becoming more and more interested in India. 

India is seeing an increase in cross-border e-

commerce, and numerous major 

multinational businesses are also investing 

heavily in this market in establishing a 

business in India. 

 

Essential Factors for growth of e-

commerce in India: 

  Examining the e-commerce industry 

is one of the best approaches to obtain 

income in the current economy. A new 

method of conducting business that could 

generate profits at a reduced cost was 

presented to merchants with the introduction 

of the Internet. However, a lot has changed 

in recent years, and now more than ever, 

online retailers may quickly create an e-

commerce website and increase their online 

visibility. These five crucial pointers can 

help e-commerce businesses succeed and 

stay in business for a long time. 

 

Harness the Power of Social Networking 

Websites: 

Merchants now have a completely 

new approach to communicate with potential 

clients and market themselves thanks to the 

social revolution of the Internet that has 

taken place in recent years. Participate in 

social media platforms like Facebook and 

Twitter to build brand awareness and buzz. 

You can advertise your products on dozens 

of internet marketplaces, some of which fee 

for their services and others of which are 

free. Be present in as many online locations 

as you can. 

  

Know the Economics of your Business: 

A solid grasp of your company's 

economics and how expenses will impact 

your bottom line is essential to your success. 

How would your profit margins be 

impacted, for instance, if you decide to 

advertise a product on a specific online 

marketplace? To guarantee revenues, you 

must comprehend and effectively handle 

your funds. 

  

Be Transparent: 

  Sensible online shoppers only want 

to deal with safe, trustworthy online 

merchants because of the skyrocketing rate 

of online credit card fraud. As a result, you 

need to be open and honest about your 

company. Providing customers with 

information about you and your company 

will help you gain their trust and give you a 

sense of legitimacy. Provide thorough client 

support and safe payment processing. 

  

Make Customer Service a Priority: 

Even though customer service 

provided by an online retailer will 

undoubtedly differ from that of a physical 

store, it is still a crucial part of any profitable 

enterprise. While negative customer service 

seems to spread more fast, positive customer 

service can spread swiftly as well. Make 

sure that all of your interactions with clients 

are pleasant and engaging, and that you 

provide them with a variety of choices, such 

as email assistance and a working toll-free 

number. 
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Re-evaluate your Payment Processing: 

Without going over budget, make 

sure you are still getting the most out of your 

payment processing provider. This is 

particularly important if you wish to support 

worldwide payments and grow abroad. 

Make sure your current offerings are still a 

suitable fit for your website by speaking 

with a customer service representative from 

your provider. 

Customer convenience: 

By offering them the opportunity to 

pay with cash on delivery. 

Replacement guarantee: 

Customers should be given a 30-day 

replacement warranty. 

Reach: 

Facilitating M-Commerce services 

and making websites mobile-friendly. 

Location based services: 

Promoting the correct product at the 

right time and place becomes crucial 

because today's consumers are constantly on 

the go. 

Multiple payment option: 

There should be options for bank 

payments, debit cards, and standard credit 

cards. 

Right content: 

  For users on the go, it is crucial to 

have the correct content and target clients 

with clear and pertinent information. 

Price comparison: 

Instant price comparison providers 

are quite well-liked by budget-conscious 

consumers. 

 Shipment option: 

There should be a cheap shipment. 

After work, it should be convenient to pick 

up orders on the way home. 

 Logistical challenges: 

  The geographical dispersion of India 

presents logistical difficulties. Logistics 

strategy should be based on the types of 

items that providers are offering. 

  

 

 Legal challenges: 

  There should be legal requirement of 

generating invoices for online transactions. 

Quick Service: 

  The business offers prompt service. 

Terms and condition: 

  Clear and reasonable terms and 

conditions are essential. 

Quality: 

  The quality of the products should 

match what is displayed on the portal. 

Customer care centre: 

  There should be a dedicated 

customer service centre open around-the-

clock. 

  

Conclusion: 

The idea behind e-commerce is to 

use the Internet to do business more 

efficiently and effectively. It involves 

allowing clients to serve themselves and 

granting them controlled access to your 

computer systems. It involves integrating 

your website with the core of your business 

and dedicating your organisation to a 

significant online endeavour. India will have 

between 30 and 70 million Internet users, 

which is on par with or even more than 

many developed nations. India's internet 

economy will then have greater significance. 

E-commerce is expected to play a significant 

role in the twenty-first century due to the 

internet's rapid expansion, and both small 

and large businesses will be able to take 

advantage of the new opportunities that will 

arise. The government's function is to 

establish a legal framework for e-commerce 

that ensures fundamental rights like 

consumer protection, intellectual property, 

privacy, and fraud prevention are all 

protected while allowing both domestic and 

foreign trade to grow. We discovered a 

variety of options for producers, 

wholesalers/distributors, retailers, and 

individuals. Retailers should always be in 

contact with their customers and fulfil 

electronic orders. Through e-commerce, 
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wholesalers can benefit from those who can 

sign agreements with reputable 

manufacturers and connect their company 

with the internet. By having a brand identity 

and providing improved information about 

their products to the other links in the supply 

chain, producers may also connect with 

consumers online. There is a growing need 

for establishments that offer internet access 

or cyber cafes as more individuals connect 

through e-commerce. As a result, anyone 

who wants to use it can create a cyber-

network and reap the rewards. People could 

find a variety of job opportunities. Expert 

opinions and the aforementioned research 

indicated that, provided the necessary 

conditions were met, e-commerce in India 

will have a promising future in the years to 

come. 
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Introduction: 

Digital marketing and e-commerce 

have transformed the business landscape, 

pushing companies to innovate 

continuously. In this era of rapid 

technological change, intellectual property 

rights serve as a critical tool for protecting 

innovations and maintaining competitive 

advantage. The increasing reliance on digital 

assets has made IPR a cornerstone in 

securing business interests. Organizations 

are compelled to invest in robust legal 

frameworks to safeguard their creative 

content and technological developments. 

The digital marketplace presents unique 

challenges in tracking and enforcing 

intellectual property. Global connectivity 

has amplified both the opportunities for 

digital marketing and the risks of IP 

infringement. As businesses expand online, 

they encounter complex regulatory 

environments that vary by region. The 

integration of digital strategies with 

traditional IP laws requires constant 

adaptation and vigilance. Consumer trust 

and brand integrity are closely linked to 

effective IPR management. This paper 

examines how digital marketing strategies 

and e-commerce platforms can effectively 

navigate these challenges. It further 

investigates innovative solutions that align 

IPR with emerging digital technologies. 
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Objective of the Paper: 

The objective of the paper is to 

analyse the strategic importance of 

intellectual property rights within digital 

marketing and e-commerce, to identify 

current challenges and opportunities in the 

digital domain, and to propose innovative 

solutions for aligning legal frameworks with 

rapid technological advancements. 

 
Review of Literature: 

1. Patel, S. (2024): Patel examines the 

regulatory challenges confronting 

digital businesses, proposing 

adaptive legal frameworks that can 

keep pace with rapid technological 

changes. His work succinctly 

underscores the urgency of 

reforming outdated IP laws to better 

serve the digital economy. 

2. Lee, B. (2023): Lee explores the 

dynamic challenges faced by e-

commerce platforms, arguing that 

inadequate IP enforcement can lead 

to counterfeit products and brand 

dilution in the online marketplace. 

His research highlights case studies 

where lax IP protection resulted in 

significant financial losses. Lee also 

examines the role of international 

regulatory bodies in shaping e-

commerce IPR policies.  

3. Garcia, M. (2022): Garcia 

investigates strategies for brand 

protection in the digital era, 

highlighting how emerging digital 

tools and technologies can aid in 

monitoring and safeguarding 

intellectual property across diverse 

channels. Her research provides a 

comprehensive overview of digital 

tracking mechanisms and their 

efficacy in preventing IP theft. 

Garcia also presents statistical 

analyses on the economic impact of 

IP breaches in e-commerce. In 

addition, she explores how consumer 

behaviour is influenced by visible IP 

protections. 

 

Digital Marketing Strategies and IPR: 

Analysing Synergies: 

This Digital Marketing Strategies 

and IPR delves into how modern digital 

marketing strategies are intrinsically linked 

to robust IPR frameworks. It discusses the 

role of patents, copyrights, and trademarks 

in protecting digital content and fostering 

consumer trust. Detailed examples illustrate 

how businesses successfully integrate IP 

protection into their marketing strategies, 

thereby enhancing brand equity and 

competitive advantage. To further elaborate, 

companies today are leveraging data 

analytics to monitor the usage of digital 

assets across multiple channels, ensuring 

that their creative content is not 

misappropriated. Social media platforms 

serve as both a promotional tool and a 

battleground for IP disputes, necessitating 

proactive monitoring and enforcement 

strategies. Digital advertising campaigns 

increasingly incorporate legal disclaimers 

and watermarking techniques as part of their 

content protection measures. Innovative 

firms are developing in-house legal teams 

that work closely with marketing 

departments to embed IPR considerations 

into campaign design from the outset. 

Collaborative partnerships between tech 

companies and legal experts are emerging to 

develop sophisticated tracking systems that 

alert stakeholders to potential infringements.  
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Many organizations are now 

investing in AI-driven tools to detect 

unauthorized usage of their digital assets in 

real-time. Additionally, case studies from 

leading brands demonstrate how strategic IP 

management can lead to enhanced consumer 

loyalty and market expansion. The evolution 

of digital marketing has also seen an 

increased reliance on user-generated content, 

which in turn raises complex IP questions 

that need to be managed effectively. In this 

context, comprehensive IPR strategies 

become indispensable in balancing 

innovation with legal compliance. The 

alignment of creative freedom and IP 

protection not only drives market success 

but also fosters an ecosystem of trust among 

consumers and partners. 

 

E-Commerce and Brand Protection: 

Navigating Challenges: 

E-commerce platforms face unique 

challenges in maintaining brand integrity 

due to the global and decentralized nature of 

online marketplaces.  

1. Decentralized Marketplace: The 

global and decentralized nature of 

online marketplaces complicates 

regulatory oversight. It creates 

fragmentation in legal jurisdictions 

that hinders unified enforcement. 

Regional differences in laws often 

result in inconsistent protections for 

intellectual property. 

2. Counterfeit Proliferation: The 

rapid spread of counterfeit goods can 

severely damage brand reputation. 

Counterfeit products flood digital 

channels at an unprecedented pace. 

This proliferation disrupts market 

dynamics and undermines the efforts 

of legitimate businesses. 

Additionally, counterfeiters often 

adapt quickly to bypass detection. 

3. Unauthorized Reproductions: 

Digital content is easily reproduced 

without permission, undermining 

intellectual property rights. The ease 

of copying and sharing content 

online makes it difficult for creators 

to maintain control over their assets. 

Unauthorized reproductions dilute 

brand value and hinder innovation. 

They also erode the exclusivity that 

is crucial for competitive advantage. 

Moreover, such practices often lead 

to revenue losses and diminished 

investor confidence. 

4. Weak Enforcement: Lax 

enforcement mechanisms and 

inconsistent regulatory oversight are 

exploited by counterfeiters. These 

gaps in legal enforcement allow 

infringements to persist unchecked. 

5. Authentication Difficulties: 

Retailers face challenges in verifying 

the authenticity of products due to 

the vast number of online listings. 

The verification process is often 

labor-intensive and relies on 

outdated technologies. Modern 

authentication systems require 

continuous updates and investments 

in digital solutions. 

6. Volume Overload: The sheer 

volume of online transactions makes 

effective monitoring nearly 

impossible. This saturation of data 

overwhelms traditional monitoring 

systems, necessitating the adoption 

of advanced technological solutions. 
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Emerging Trends and Future Directions 

in IPR: 

Looking ahead, the emerging Trends 

explores the potential impact of emerging 

technologies like blockchain and artificial 

intelligence on IPR management. It also 

examines the evolving legal landscape and 

the need for proactive, adaptive regulations 

that address the complexities of digital 

innovation, ensuring that businesses can 

safeguard their intellectual assets in an ever-

changing market environment. 

Emerging Trends Future Directions 

Blockchain for immutable record-keeping 

and authenticity verification. 

Harmonized global regulatory standards to support 

blockchain-based IP systems. 

AI-driven infringement detection and 

real-time compliance monitoring. 

Adaptive legal frameworks that integrate AI 

solutions into enforcement strategies. 

Advanced analytics for tracking digital 

content and user behaviour. 

Increased collaboration between tech innovators 

and policymakers to refine analytics tools. 

Digital verification tools such as secure 

digital certificates. 

Expansion of cross-border enforcement initiatives 

to standardize verification processes. 

Integration of IoT and smart monitoring 

systems in supply chains. 

Greater investment in research and development to 

enhance real-time IP protection technologies. 

 

Research Methodology: 

a) Type of Data: The study is based on 

secondary data 

b) Type of Research: The present 

research is descriptive in nature. 

c) Period of Research: The research 

was conducted over a period 

spanning from January 2020 to 

December 2024. 

 

Conclusion: 

In conclusion, intellectual property 

rights are pivotal in enabling digital 

marketing and e-commerce to flourish in a 

secure and competitive environment. 

Companies must continuously adapt their IP 

strategies to keep pace with technological 

advancements and evolving market 

dynamics. Effective IPR management not 

only protects innovations but also reinforces 

brand integrity and consumer trust. The 

integration of advanced technologies like 

blockchain offers promising avenues for 

future IP enforcement. Continued research 

and collaboration between industry and 

regulatory bodies are essential to develop 

cohesive frameworks that safeguard digital 

assets. 
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Abstract: 
Copyright law plays a crucial role in safeguarding the intellectual property rights of 

writers and poets. However, awareness and understanding of these laws among literary figures 

remain a subject of concern. This study aims to assess the level of copyright awareness among 

writers and poets in Ambajogai city. The research is based on responses collected from local 

writers, poets, and literary figures, providing insights into their knowledge, perceptions, and 

challenges related to copyright laws. The findings highlight gaps in awareness and suggest 

measures for enhancing copyright education and legal protection for literary creators. 

Keywords: Copyright, Literary Works, Writers, Poets, Awareness, Intellectual Property Rights, 

Ambajogai City. 

 

Introduction: 

The protection of intellectual 

property rights is vital for fostering 

creativity and ensuring fair recognition for 

literary works. Copyright laws are designed 

to provide exclusive rights to authors over 

their original creations. However, many 

writers and poets, especially in smaller cities 

like Ambajogai, may have limited 

knowledge about these legal provisions. This 

study investigates the extent of copyright 

awareness among literary figures in 

Ambajogai and explores the challenges they 

face in protecting their works. 

 

Objectives of the Study 

1. To examine the level of awareness 

of copyright laws among writers and 

poets in Ambajogai. 

2. To identify common misconceptions 

about copyright protection. 

3. To analyze the challenges faced by 

literary creators in enforcing their 

copyright. 

4. To suggest measures for improving 

copyright awareness and protection. 

 

Research Methodology: 

This study follows a descriptive 

research design and is based on primary data 

collected from writers, poets, and literary 

figures in Ambajogai city. The research 

methodology includes: 

1. Sample Size: A total of 100 

respondents were surveyed, 

including authors, poets, and literary 

activists. 

2. Data Collection: Structured 

questionnaires and in-depth 

interviews were conducted to gather 

insights. 

3. Data Analysis: Responses were 

analyzed using statistical tools to 
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identify trends and gaps in copyright 

awareness. 

 

Literature Review: 

Various studies have highlighted the 

importance of copyright laws in literary and 

creative fields. Prior research suggests that 

while legal frameworks exist, awareness and 

enforcement remain low, particularly among 

independent writers. Studies also indicate 

that formal education on intellectual 

property rights significantly influences a 

writer’s ability to protect their work. 

 

 

Findings and Discussion: 

The findings and discussion section 

presents an in-depth analysis of the data 

collected from writers and poets in 

Ambajogai. This section provides a detailed 

understanding of their awareness, 

misconceptions, and challenges related to 

copyright laws. The data is structured into 

categories, including awareness level, 

common misconceptions, challenges faced, 

and copyright infringement cases. Each 

category is analyzed to highlight the current 

state of copyright knowledge among literary 

figures and the need for further educational 

and legal support. 

 

Category Findings Analysis 

Awareness Level 

45% of respondents had a basic 

understanding of copyright laws, 

while 30% had no knowledge. 

Indicates a lack of formal 

education on copyright laws 

among writers and poets. 

Misconceptions 

Many respondents believed that 

publishing their work in any form 

ensured full legal protection. 

Shows a need for proper legal 

education regarding copyright 

registration and enforcement. 

Challenges 

Lack of knowledge on registration 

procedures, financial constraints in 

legal enforcement, and limited access 

to copyright advisory services. 

Suggests the necessity of 

financial and legal assistance for 

literary figures. 

Copyright 

Infringement 

Cases 

Some respondents reported 

unauthorized use of their literary 

works but lacked the legal means to 

address them. 

Highlights the need for stronger 

enforcement mechanisms and 

legal literacy. 

 

Conclusion and Recommendations: 

The study reveals a significant gap 

in copyright awareness among writers and 

poets in Ambajogai. To bridge this gap, the 

following recommendations are proposed: 

The conclusion and recommendations 

section summarizes the key findings of the 

study and provides actionable steps to 

improve copyright awareness among writers 

and poets in Ambajogai. The research 

highlights gaps in knowledge, 

misconceptions, and challenges, 

emphasizing the importance of legal 

education and support mechanisms. The 

recommendations aim to enhance copyright 

protection and ensure that literary figures 

can safeguard their intellectual property 

effectively. 

1. Organizing workshops and seminars on 

copyright laws for literary communities: 

Conducting regular workshops and 

seminars will help educate writers and poets 

about copyright laws, registration processes, 

and enforcement mechanisms. These 

sessions can be led by legal experts who can 

provide practical guidance on protecting 

intellectual property. By increasing 

awareness, literary figures will be better 
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equipped to safeguard their rights and take 

necessary actions in case of infringement. 

2. Establishing copyright advisory centres 

to assist writers in protecting their works:  

Setting up advisory centres within 

literary organizations or educational 

institutions will provide essential support for 

writers and poets. These centres can offer 

consultations, legal aid, and assistance in 

copyright registration. Having access to 

expert guidance will enable literary creators 

to understand their rights better and take 

proactive measures to secure their work. 

3. Encouraging the registration of literary 

works to ensure legal security:  

Many writers and poets do not 

register their work due to a lack of 

awareness or financial constraints. 

Encouraging registration through awareness 

campaigns and providing financial support 

for economically weaker artists can 

significantly improve copyright protection. 

Registered works receive stronger legal 

backing, reducing the chances of 

unauthorized use and plagiarism. 

4. Promoting digital copyright protection 

tools to prevent unauthorized 

reproduction:  

With the rise of digital platforms, 

literary works are increasingly vulnerable to 

unauthorized use and reproduction. 

Promoting the use of digital watermarking, 

copyright licensing, and online tracking 

tools can help protect intellectual property. 

Educating writers about these tools will 

ensure better control over the distribution 

and usage of their content, reducing the risks 

of infringement. 
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Abstract: 

        The times are changing. With Internet access and electronic reading devices, visiting the 

library is no longer a necessity for today’s students. The library has changed a great deal over 

the past decade, due to changing demands from researchers, teachers, and learners and the onset 

of a digital revolution of library holdings. Digital transformation is powered by disruptive digital 

technologies, insights, and processes. The key focus of digital transformation is on transforming 

for the digital age by influencing customer experience, innovation, and efficiency. The big 

challenge with digital transformation is ‘how fast and how far should organizations go on their 

digital transformation path’. Digital transformation journey is complicated and involves varied 

objectives, complexities, and covers a vast area. It requires a coherent and well-organized digital 

strategy to effectively address technology and process transformation together with supporting 

governance and delivery models. 

Keywords:   Digital age, Academic Digital libraries, Transformation, Intellectual property, 

Digital transformation. etc. 

 

Introduction: 

               The information and 

communication technologies or the digital 

technologies enables the easy transmission, 

access and retrieval of various digital 

contents and materials available in libraries 

over the Internet, on-line through interactive 

networks. Providing access to books on 

shelves in library and to provide access to 

electronic resources/digital materials are 

totally different. While collecting, 

preserving and providing access to digital 

resources, it is a great concern to achieve an 

appropriate balance between copyright 

owners and users, which is also a topic of 

worldwide discussions from a legal 

perspective in academic and library 

fraternity. The very purpose of a digital 

library or digital archive is to collect, ensure 

long-term preservation or to provide an easy 

and convenient means of access to its 

subject matter.  

 

Digital Library and Digital Collection: 

Definitions:  

  Digitization is a process of 

converting the content of physical media 

(analog) in to digital format. 

Digital Library:  

  An informal definition of a digital 

library is a “managed collection of 

information, with associated services, where 

the information is stored in digital formats 

and accessible over a network” (William 

Arms, Digital Libraries, 1999) 

  “A focused collection of digital 

objects, including text, video, and audio, 

along with methods for access and retrieval, 

and for selection, organization, and 
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maintenance of the collection”. (Witten and 

Bainbridge, How to Build a Digital Library 

2003) 

Digital Objects: 

  The digital library consists of objects 

like still images- photographs; textual 

documents-books, journals, thesis etc, ; 

moving images-video; audio; raw data files- 

statistical; complex objects- combination of 

more than one and others materials which 

are worth the use. 

Digital Collection: 

  The digital collection consists of 

digital objects that are selected and 

organised to facilitate their access and use 

and good digital collections include 

metadata used to describe and manage them 

including copyright cleared (NISO: A 

Framework of guidance for building good 

collections 2007). 

 

Types of Digital Collection:  

  There are mainly two types of 

documents covered in the digital library. 

One is born digital which means the 

documents is generated in digital form while 

it was created and there may or may not be 

parallel document in print form. The second 

one is converted from print to digital using 

all required technological tools and 

preserved for future use. 

Components of Digital Library:  

  Following are the four essential 

elements for a digital library: 

 Content- collection & metadata 

 Technology- Enabling tools 

 Users – user interface 

 Services- digital library services in 

different form & varieties 

  Developing collection needs 

clearance of intellectual property rights 

specifically copyrights of the respective 

authors or owners of the rights. 

 

Planning for a Digital Library:  

 Planning for digital library or developing 

digital collection involves following major 

steps: 

 Defining set of goals and scope 

of the digital library collections 

 Critical evaluation and selection 

of reading materials to be 

digitized 

 Obtaining copyrights or 

permission to digitize the 

resource 

 Determining  technologies  requir

ed  with  clear  specifications   

( both  hardware  and software) 

 Creating workflows so that 

redundancy can be avoided 

 Preparing budget required to 

execute digitization work 

 

What is Intellectual Property Rights: 

  Intellectual Property Rights (IPR) is 

not a new concept. It is believed that IPR 

initially started in North Italy during the 

Renaissance era. In 1474, Venice issued a 

law regulating patents protection that 

granted an exclusive right for the owner. The 

copyright dates back to 1440 A.D. when 

Johannes Gutenberg invented the printing 

press with replaceable/moveable wooden 

or metal letters. Late in the 19th century, a 

number of countries felt the necessity of 

laying down laws regulating IPR. 

Intellectual Property (IP) refers to 

creations of the mind: inventions; literary 

and artistic works; and symbols, names and 

images used in commerce. 

Copyright: 

     Covers literary works (such as 

novels, poems and plays), films, music, 

artistic works (e.g., drawings, paintings, 

photographs and sculptures) and 

architectural design. Rights related to 

copyright include those of performing artists 

in their performances, producers of 

phonograms in their recordings, and 

broadcasters in their radio and television 

programs. 

What is Copyright: 

  The Copyright is a right given by the 

law to creators of literary, dramatic, musical 

and artistic works and producers of 

cinematograph films and sound recordings. 
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In fact, it is a bundle of rights including, 

inter alia, rights of reproduction, 

communication to the public, adaptation and 

translation of the work. 

Copyright includes: 

The reproduction right (the right to make 

copies):  

For purposes of the reproduction 

right, a “copy” of a work is any form in 

which the work is fixed and from which it 

can be perceived, reproduced, or 

communicated, either directly or with the aid 

of a machine. 

 The right to create adaptations, or 

derivative works: A “derivative 

work” is a work that is based on a 

copyrighted work, but contains new 

material that is original in the 

copyright sense. For example, 

Windows 2000 is a derivative work 

based on Windows 98. 

 The right to distribute copies of 

the work to the public: The 

distribution right is limited by the 

“first sale doctrine,” which provides 

that the owner of a particular copy of 

a copyrighted work may sell or 

transfer that copy. In other words, 

the copyright owner, after the first 

sale of a copy, cannot control the 

subsequent disposition of that copy. 

 The right to perform the work 

publicly: To “perform” a work 

means to recite, render, play, dance, 

or act it, with or without the aid of a 

machine. For e.g. a live concert is a 

performance of a musical 

composition, as is the playing of a 

CD on which the composition is 

recorded. 

 Managing Copyright Issues in 

Digital Library: It is important for 

the professionals to understand and 

adhere to copyright issues involved 

in developing digital collection (s) as 

part of their digital library. Any 

document which is added as part of 

digital library and access is provided 

for wider use on the Internet has to 

have copyright cleared or one has to 

ensure that it does not violate 

copyrights of the author or the owner 

of the rights. Following are some the 

ways how one could manage 

copyright related issues: 

 Documents in public domain: 

Some of the often used documents 

which are considered for addition in 

the digital library and if they happen 

to be available in the public domain 

as a policy for wider use, one can 

safely add these to the collection. 

 Written agreements & 

permissions: Documents considered 

for digitisation but copyright rests 

with authors or publisher, one will 

have seek the written agreement with 

certain clear terms and condition. 

Then only such documents could be 

added to the collection. 

 Licensed resources: There are 

certain documents where copyright 

holders have clearly stated what can 

be done with such documents and 

what cannot be done. Depending on 

the stated policy or licenses, one can 

consider adding documents to digital 

library. 

 Creative Commons: Presently, 

number of documents are generated 

in electronic only format. These are 

generated by individuals, 

institutions, associations, funding 

agencies, government departments 

and others. Considering either as 

policy mandate or other factors 

which favour authors and users, 

these documents are made available 

under any one of the six Creative 

Commons licenses. Depending on 

these licenses, one may decide to 

include documents in the digital 

collection. The major issues are: 

 Is digitization to be considered 

as similar to reproduction, for 

example using Xerox 

machine? 
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 Is digitization a deductive 

activity such as translation 

from one language to another? 

 Can transmission of digitized 

documents through Internet be 

considered as commercial 

distribution or public 

communication similar to 

broadcasting? 

 Is the principle of exhaustion 

of the distribution right still 

effective in the digital age? 

 In the digital context if access 

could be technologically 

restricted by the copyright 

owner, how could the public 

exercise fair use with regard to 

those work? 

The copyright protects creative 

works. Simply transformation in to the 

digital form of an original document cannot 

be considered as creative. Further, there is 

an increasing shift away from the model of 

the library as a physical repository/archive 

of information are facts to provision of 

licensed access to digital resources. Libraries 

are dealing with many e-books, e-journals 

publishers and vendors (the rights holders); 

negotiating and signing contracts  

agreements to get access to e-resources by 

paying subscription fees for a specified 

limited time. Copyrights are moreover now 

being replaced by contracts  agreements in 

between libraries and publishers. There, 

libraries could ask rights holders for 

permission to copy those subscribed e-

resources for preservation purposes or for 

perpetual access to those resources.  

 

Conclusion: 

      Digital libraries serve as an important 

source for preservation and widening the 

access to documents which are rare, 

important and which are otherwise not easily 

accessible. Digital Library consists set of 

collection(s) of documents which either born 

digital or converted from print to digital. 

Since most these documents are covered by 

Copyrights (rights owned by authors or 

publisher) it become imperative for the 

professional involved in creating digital 

libraries to ensure that these rights not 

violated. Since there are number of 

provisions as to how one could manage the 

copyright, it is important to understand these 

provisions and manage them effectively. 

This module presented some of those ways 

how one could manage the copyright related 

issues. 
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Abstract: 

Intellectual Property Rights are very important in protecting the creation of the minds of 

individuals. Despite this, awareness and understanding of IPR among undergraduate students 

are relatively low, which hinders their ability to protect their intellectual output. This study also 

aims at finding out the level of awareness towards Intellectual Property Rights among the 

undergraduate students of S.I.C.E.S. Degree College of Arts, Science & Commerce, Ambernath. 

This study strives to evaluate the awareness of students regarding the concepts of copyright, 
patents, trademarks, and other aspects of IPR, as well as the concept of what importance of 

intellectual property holds in the academic and professional worlds. 
The study ends with suggestions for improving students IPR literacy through regular workshops, 

seminars and even updating the curriculum. Institutions can also promote a culture of respect 

and knowledge regarding intellectual property and contribute to the protection of innovations 
and ethical academic practices. This study is the first step towards the understanding of number 

of IPR opinions in students and its utility. 

Keywords: Intellectual Property Rights, IPR Awareness, Undergraduate Students, Copyright, 

Patent, Trademark, Higher Education 

 

Introduction: 

The world today is a storehouse of 

new ideas and inventions, which makes 

Intellectual Property Rights (IPR) essential 

components for the ever-evolving academia 

and industry. IPR refers to the legal rights 

granted to the creators of inventions, literary 

and artistic works, symbols, names and 

images used in commerce. With the growth 

of knowledge-driven economies, IPR has 

become an important area of understanding 

for the students: most of whom belong to 

higher education setups involved in research, 

that leads to innovativeness and 

entrepreneurship. 

As they are undergraduate students, 

this is a transitional time for them when they 

are generating ideas, doing research, and 

producing new work. However, their 

knowledge and understanding of IPR is 

limited due to lack of formal education. For 

many students, they have no knowledge on 

how to protect their work, evade collusion 

or utilise IPR to earn on their side or their 
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future careers. Realizing this this gap this 

study aims to measure the level of IPR 

awareness among final year undergraduate 

students of S.I.C.E.S. Degree College of 

Arts Science & Commerce, Ambernath.  

The study aims to understand the 

perceptions and sources of knowledge and 

the challenges faced by students as the 

students come from diverse academic 

background like Arts, Commerce, Science, 

Computer Science, Information Technology, 

Business Management, and Micro Biology. 

It also examines students’ suggestions for 

enhancing IPR education. The outcomes of 

this study will shed light on the current level 

of understanding of IPR and the necessity 

for organized measures such as workshops, 

curriculum embedding, and research-

oriented teaching in order to enhance 

students' awareness about intellectual 

property rights.  

The study focuses on students from 

diverse academic backgrounds, including 

Arts, Commerce, Science, Computer 

Science, Information Technology, Business 

Management, and Microbiology, to 

understand their perceptions, knowledge 

sources, and challenges regarding IPR. It 

also explores students’ recommendations for 

improving IPR education. The findings of 

this research will provide valuable insights 

into the current state of IPR awareness and 

highlight the need for structured initiatives 

such as workshops, curriculum integration, 

and research-based learning to enhance 

students’ understanding of intellectual 

property rights.  

This study aims to bridge the 

knowledge gap and empower students with 

the necessary legal and ethical awareness to 

navigate academic and professional 

challenges effectively.  

 

Definition Analysis: 

Intellectual property (IP): ―refers to 

creations of the mind, such as inventions; 

literary and artistic works; designs; and 

symbols, names and images used in 

commerce.‖(World Intellectual Property 

Organization, 2024)  

Intellectual property rights: Intellectual 

property rights are the rights given to 

persons over the creations of their minds. 

They usually give the creator an exclusive 

right over the use of his/her creation for a 

certain period of time. (World Trade 

Organization, 2019)  

 

Review of Literature:  

The role of IPR has increased in 

importance in the era of innovation 

management and economic development. 

The study of IPR spans over time and across 

spaces, and it has grown in depth mainly in 

the area of innovation management and, 

more recently, information and 

communication technology (ICT). Fig 1 

shows IPR data from a systematic review of 

literature from 1970 to 2009 which identify 

IPR as a rapidly emerging research area 

with a strong emphasis on the patent market 

and a reliance on secondary data, mainly 

coming from North American and European 

contexts (Candelin-Palmqvist et al., 2012). 

This calls for more coherent constructs and 

conceptual frameworks to firm up the 

theoretical underpinning of IPR research. 

This matters because today's world 

is driven by innovation —specifically, 

Information and Communication 

Technology (ICT)— where the interface 

between creativity and IPR drives economic 

growth and inventiveness. Patents, 

trademarks, and industrial designs are 

referred to as "IP Assets" in the research 

Paper which can be used individually or 

jointly depending on the type of knowledge 

assets. Such an approach allows for the 

appropriation of returns from R&D 

investments, reinforcing the notion that a 

thorough understanding of the economic 

consequences of IPR on firm behavior and 

market outcomes is vital. (Comino, S., & 

Manenti, F. 2015)  
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The increasingly widespread use of 

IPR by AI has fundamentally changed the 

game, with AI representing both a threat and 

an opportunity. There is a growing 

perception that conventional intellectual 

property (IP) laws are becoming obsolete in 

the figure of new complexities introduced by 

AI content, thus demanding the re-

evaluation of existing frameworks. It is with 

such calls for holistic mechanisms on how to 

embed AI into IPR, without stifling 

innovation, servicing robust protections 

(Nyaboke, 2024) 

This is in line with current research 

trends that highlight the interest regarding 

IPR for research partnership and 

effectiveness of IPR protection mechanisms 

(IPPMs) [2, 7, 25]. Patents are often utilized 

to safeguard background and foreground 

knowledge in collaborations, and 

negotiations are more complicated in 

horizontal partnerships and in collaborations 

with universities (Hertzfeld et al., 2006). 

This is in line with current research 

trends that highlight the interest regarding 

IPR for research partnership and 

effectiveness of IPR protection mechanisms 

(IPPMs) [2, 7, 25]. Patents are often utilized 

to safeguard background and foreground 

knowledge in collaborations, and 

negotiations are more complicated in 

horizontal partnerships and in collaborations 

with universities (Hertzfeld et al., 2006). 

Intellectual property rights are 

protected by a system of laws and 

regulations, which can often be complex and 

cover many different types of intellectual 

property, including copyrights and patents 

(Guarda, 2013). The basic premise of 

protecting forms of intellectual property in 

the economy is to encourage innovation and 

aesthetics and, at the same time, protect the 

integrity of the commercial market. (Raskind 

& Besen, 1991) (Scotchmer & Menell, 

2007) (Besen & Raskind, 1991) 

Moreover, the concept of access to 

knowledge is emerging as a new paradigm 

in IPR research, particularly in the ICT 

sector. This involves a grounded theoretical 

approach to glean new insights and develop 

overarching concepts from empirical 

evidence, facilitating a deeper understanding 

of the connections between IPR and ICT. 

Objectives of the Study 

The primary objective of this study 

is to assess the awareness and understanding 

of Intellectual Property Rights (IPR) 

among undergraduate  

 To assess students' awareness of 

IPR, including copyrights, 

patents, trademarks, and 

plagiarism. 

 To investigate whether students 

acquire IPR knowledge through 

formal education or self-learning 

from various sources. 

 To identify difficulties students 

face in understanding and 

applying IPR concepts in 

academics. 

 To analyze students' 

participation in IPR-related 

seminars, workshops, and 

training programs and their 

impact. 

 To examine the role of higher 

education institutions in 

fostering IPR awareness through 

curriculum and research 

initiatives. 

 

Scope of the Study: 

The scope of this study is limited to 

assessing the awareness and understanding 

of Intellectual Property Rights (IPR) among 

undergraduate students at S.I.C.E.S. Degree 

College of Arts, Science & Commerce, 

Ambernath. The study focuses on students 

from various academic disciplines, including 

B.A., B.Com., B.Sc., Computer Science, 

Information Technology, B.M.S., B.A.F., 

B.B.I., and B.Sc. Microbiology, examining 

their knowledge of IPR concepts, sources of 

information, perceived challenges, and 
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suggestions for improving IPR education. 

The research aims to provide insights into 

the current level of IPR awareness, identify 

knowledge gaps, and propose strategies for 

enhancing IPR education within academic 

settings. 

 

Methodology: 

The methodology for this research 

paper involved a survey-based approach to 

assess the awareness and understanding of 

Intellectual Property Rights (IPR) among 

undergraduate students. A structured 

questionnaire was distributed to a sample of 

254 final-year students across various 

courses, including B.A., B.Com., B.Sc., 

Computer Science, Information Technology, 

and other programs. The questionnaire 

included both closed-ended and Likert-scale 

questions to gather data on students’ 

awareness of IPR, sources of information, 

perceived challenges, and recommendations 

for improving IPR education. The responses 

were analyzed using descriptive statistics, 

and data was presented in tabular form to 

highlight key trends and patterns. The study 

aimed to identify the level of IPR awareness, 

the effectiveness of current educational 

initiatives, and potential areas for 

improvement in the college’s IPR education 

framework. 

 

Data Analysis & Interpretation:  

Table 1: Gender wise Distribution of 

Respondents 

Gender 

Number of 

Respondents 

(N=254) 

Percentage 

(%) 

Male  120 47.24% 

Female  136 52.76% 

Total  256 100.00% 

 

Table 1 presents the gender-wise 

distribution of the respondents who 

participated in the study. Out of a total of 

254 respondents, 136 were female students 

(52.76%), while 120 were male students 

(47.24%). The data indicates that female 

students had a slightly higher participation 

rate compared to male students. This 

distribution reflects the general demographic 

composition of undergraduate students at 

S.I.C.E.S. Degree College of Arts, Science 

& Commerce, Ambernath. 

 

Table 2: Course wise Distribution of Respondents 

Course of Study Number of Respondents (N=254) Percentage (%) 

B.A. 22 8.59% 

B.Com. 70 27.34% 

B.Sc. 39 15.23% 

Computer Science 28 10.94% 

Information 

Technology 26 10.16% 

B.M.S. 21 8.20% 

B.A.F. 22 8.59% 

B.B.I. 18 7.03% 

B.Sc. 

(Microbiology) 10 3.91% 

Total  256 100% 

 

Table 2 shows the course-wise 

distribution of the 254 respondents 

participating in the study. The distribution 

includes students from various 

undergraduate programs, with the largest 

proportion of respondents coming from 
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B.Com. (70 students, 27.34%), followed by 

B.Sc. (39 students, 15.23%) and Computer 

Science (28 students, 10.94%). Other 

courses, such as Information Technology 

(26 students, 10.16%) and B.A. (22 students, 

8.59%), also had notable representation. 

 

Table 3: Awareness of Intellectual Property Rights (IPR) 

IPR Question Yes (%) No (%) 

Not Sure 

(%) 

Have you heard about IPR? 168(65.63%) 57(22.27%) 31912.11%) 

Do you think IPR is important in academics 

& profession? 190(74.22%) 31(12.11%) 35(13.67%) 

Do you know about Copyright Laws? 154(60.16%) 64(25%) 38(14.84%) 

Do you understand the concept of Patents? 132(51.56%) 84(32.81%) 40(15.63%) 

Have you heard about Trademarks? 145(56.64%) 78(30.47%) 33(12.89%) 

Do you know plagiarism is an IPR violation? 176(68.75%) 42(16.41%) 38(14.84%) 

Have you attended any IPR 

seminar/workshop? 85(33.20%) 171(66.80%) 0 

 

Table 3 presents the awareness 

levels of students regarding Intellectual 

Property Rights (IPR). The data indicates 

that a majority of respondents (65.63%) 

have heard about IPR, with 22.27% stating 

they have not and 12.11% being unsure. 

When asked about the importance of IPR in 

academics and professions, 74.22% of 

students acknowledged its significance, 

while 12.11% disagreed, and 13.67% were 

uncertain. Awareness of specific IPR aspects 

varied, with 60.16% aware of Copyright 

Laws, 51.56% understanding the concept of 

Patents, and 56.64% familiar with 

Trademarks. Regarding plagiarism, a 

significant 68.75% of students recognized it 

as an IPR violation. However, only 33.20% 

of respondents had attended an IPR seminar 

or workshop, revealing a gap in formal 

exposure to IPR education. This table 

highlights the general awareness and 

knowledge gaps among students, suggesting 

that while there is some understanding of 

IPR, further education and awareness 

initiatives are needed to enhance their 

overall comprehension. 

Table 4: Sources of Information on IPR 

Source Responses (N=254) Percentage (%) 

Academic Curriculum 91 35.55% 

Seminars/Workshops 83 32.42% 

Internet/Social Media 150 58.59% 

Professors/Teachers 110 42.97% 

Friends/Peers 65 25.39% 

 

Table 4 outlines the various sources 

of information that students rely on to learn 

about Intellectual Property Rights (IPR). The 

results indicate that 58.59% of students 

obtain IPR knowledge primarily through the 

Internet and social media, followed by 

42.97% who learn from professors/teachers. 

35.55% of respondents receive information 

through the academic curriculum, while 

32.42% attend seminars/workshops to 

enhance their understanding. A smaller 

proportion, 25.39%, learns about IPR from 

friends/peers. This distribution suggests that 

while traditional academic channels, such as 

the curriculum and professors, play an 

essential role, students predominantly rely 

37 
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on digital platforms for their IPR 

knowledge, highlighting the need for more 

structured and formal education on IPR 

within academic settings. 

 

Table 5: Perceived Challenges in Understanding IPR 

Challenges Responses (N=254) Percentage (%) 

Lack of Awareness 142 55.47% 

Difficult Legal Terminology 127 49.61% 

No Practical Exposure 119 46.48% 

Not Relevant to My Field 61 23.83% 

 

Table 5 illustrates the challenges that 

students face in understanding Intellectual 

Property Rights (IPR). The most significant 

challenge, identified by 55.47% of 

respondents, is the lack of awareness, 

followed by 49.61% who find the legal 

terminology associated with IPR to be 

difficult to comprehend. A further 46.48% of 

students reported having no practical 

exposure to IPR, which hinders their 

understanding. Additionally, 23.83% of 

students feel that IPR is not relevant to their 

field of study. These findings suggest that 

while there is a general interest in IPR, 

students face considerable obstacles due to 

the complexity of the subject, the need for 

practical learning opportunities, and its 

perceived irrelevance to certain academic 

disciplines, highlighting areas for 

improvement in educational strategies for 

IPR awareness. 

Table 6: Recommendations for Improving IPR Awareness 

Recommendation Responses (N=254) Percentage (%) 

Conducting Workshops & Seminars 193 75.39% 

Including IPR in Curriculum 172 67.19% 

Promoting Research & Innovation 144 56.25% 

Establishing an IPR Cell 120 46.88% 

 

Table 6 presents the 

recommendations provided by students for 

improving IPR awareness. The most popular 

suggestion, with 75.39% of respondents, is 

to conduct workshops and seminars to 

increase exposure and understanding of IPR. 

67.19% of students recommend including 

IPR in the academic curriculum to ensure 

formal education on the subject. 56.25% 

believe that promoting research and 

innovation would help foster a better 

understanding of IPR, while 46.88% suggest 

the establishment of an IPR cell within the 

institution to provide support and resources. 

These recommendations highlight a clear 

desire among students for more structured 

and accessible IPR education through 

workshops, curriculum integration, and 

institutional support mechanisms. 

Key Findings 

 Moderate Awareness: While a 

majority of students have some 

awareness of IPR, their 

understanding of its various aspects, 

such as patents, trademarks, and 

copyrights, remains incomplete. 

 Lack of Exposure: A significant 

number of students have never 

attended an IPR-related workshop or 

seminar. 

 Primary Source of Information: 

Social media and the internet are the 

dominant sources of IPR knowledge, 
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indicating a gap in formal education 

on the topic. 

 Challenges in Understanding: 

Difficult legal terms and lack of 

practical exposure hinder students’ 

comprehension of IPR. 

 

Conclusion: 

Academic institutions need to focus 

on IPR oriented knowledge in Education, 

structured knowledge development initiative 

and dedicated resources. These barriers will 

lift students’ academic integrity but also 

prepare them for doing research, doing 

entrepreneurial stuff as well as innovation in 

their respective sectors. All the students 

have acknowledged the importance of IPR, 

it has been seen that their awareness levels 

are low because of negligence in providing 

formal education on the same and also the 

institutional level work. 
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Abstract: 

Intellectual Property Rights (IPR) play a crucial role in fostering entrepreneurship and 

innovation in emerging markets by providing legal protection for new ideas, inventions, and 

brands. This study examines how strong IPR frameworks encourage investment in research and 

development (R&D), attract foreign direct investment (FDI), and promote technological 

advancements. It also explores challenges such as weak enforcement, high costs, and limited 

awareness that hinder IPR adoption. By analysing case studies from developing economies, the 

research highlights the need for balanced policies that support both innovation and market 

accessibility, ultimately contributing to sustainable economic growth. 
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Introduction: 

Intellectual Property Rights (IPR) 

serve as a key driver of entrepreneurship and 

innovation, particularly in emerging markets 

where economic growth is closely linked to 

technological advancements and business 

development. Strong IPR frameworks 

provide legal protection for inventions, 

trademarks, and creative works, 

incentivizing entrepreneurs and businesses 

to invest in research and development 

(R&D). By securing exclusive rights to 

innovations, IPR fosters competition, attracts 

foreign direct investment (FDI), and 

enhances market expansion opportunities. 

However, despite its benefits, the 

implementation of IPR in emerging 

economies faces several challenges, 

including weak enforcement mechanisms, 

high costs of patent registration, lack of 

awareness among small and medium 

enterprises (SMEs), and concerns over 

accessibility to knowledge. Many 

developing countries struggle to balance the 

need for innovation protection with the 

affordability of technology, especially in 

sectors like pharmaceuticals, agriculture, and 

information technology. 

This study explores the impact of 

IPR on entrepreneurship and innovation in 

emerging markets, analysing how effective 

IPR policies contribute to economic 

development. It also examines case studies 

of successful innovation-driven economies 

and identifies the barriers that hinder IPR 

adoption. By addressing these challenges, 

policymakers can create a balanced 

framework that supports both innovation and 

market accessibility, ultimately driving 

sustainable growth in emerging markets. 

 

Definition of Intellectual Property Rights 

(IPR): 

Intellectual Property Rights (IPR) 

refer to the legal protections granted to 

individuals, businesses, and organizations 

for their creations, inventions, and 

innovations. These rights provide exclusive 
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ownership and control over the use, 

distribution, and commercialization of 

intellectual assets for a specific period. 

 

IPR Covers Various Forms of Intellectual 

Property: 

 Patents – Protect new inventions 

and technological advancements. 

 Trademarks – Safeguard brand 

names, logos, and symbols that 

distinguish businesses. 

  Copyrights – Grant exclusive 

rights to creators of literary, artistic, 

and musical works. 

 Trade Secrets – Secure confidential 

business information and unique 

formulas. 

 Geographical Indications (GI) – 

Recognize products linked to 

specific locations 

 Industrial Designs – Protect the 

visual appearance of products. 

 

Review of Research: 

1. Maskus (2000), well-defined IPR 

systems lead to higher investment in 

research and development (R&D), 

which fosters innovation and new 

business ventures in developing 

economies. 

2. Park and Ginarte (1997) found that 

countries with stronger patent 

protection experience greater 

technological advancements and 

foreign direct investment (FDI), 

leading to a thriving entrepreneurial 

ecosystem. 

3. Branstetter, Fisman, and Foley 

(2006) suggests that although 

multinational corporations (MNCs) 

are more likely to invest in countries 

with strong IPR laws, many 

developing nations face high costs of 

patent registration, lack of awareness 

among SMEs, and issues with law 

enforcement 

4. Kim, Lee, and Park (2012) 

indicates that strong IPR 

enforcement contributes to higher 

productivity and business expansion, 

especially in knowledge-intensive 

industries like pharmaceuticals, 

biotechnology, and information 

technology. 

 

Objectives of the Research Paper: 

1. To analyse the role of Intellectual 

Property Rights (IPR) in fostering 

entrepreneurship and driving 

innovation in emerging markets. 

2. To examine the challenges and 

barriers faced by startups and small 

businesses in accessing and 

protecting intellectual property. 

3. To evaluate the impact of IPR 

policies on economic growth, 

investment, and technological 

advancements in developing 

economies. 

 

Research Methodology: 

This research will adopt a mixed-

methods approach, combining both 

qualitative and quantitative techniques. The 

study will begin with a literature review to 

understand the current state of IPR in 

emerging markets and identify gaps in 

existing research. The research will rely on 

secondary data sourced from a variety of 

reputable sources, including government 

reports, international organizations (such as 

WIPO and the World Bank), and academic 

publications. IPR databases will be used to 

analyse trends in patent and trademark 

registrations across emerging markets.   

 

The Role of IPR in Fostering 

Entrepreneurship and Driving Innovation 

in Emerging Markets: 

Intellectual Property Rights (IPR) 

play a crucial role in stimulating 

entrepreneurship and fostering innovation, 

particularly in emerging markets where 

economic development relies heavily on 

technological advancement and business 

growth. Strong IPR frameworks provide 

entrepreneurs and innovators with legal 

protection, financial incentives, and market 
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advantages, leading to a more dynamic and 

competitive business environment. 

1. Encouraging Innovation and Research 

& Development (R&D): 

IPR laws, including patents, 

copyrights, and trademarks, protect new 

ideas and inventions, ensuring that creators 

benefit from their intellectual efforts. This 

incentivizes research and development 

(R&D) activities in startups, technology 

firms, and research institutions, leading to 

technological advancements and improved 

product offerings in emerging markets. 

2. Enhancing Business Competitiveness 

and Market Expansion: 

  Securing exclusive rights over 

inventions, trademarks, and business 

models, IPR enables entrepreneurs to 

differentiate their products and services, 

strengthening their competitive position in 

the market. Trademark and branding 

protections also help businesses expand into 

global markets, ensuring consumer trust and 

brand recognition. 

3. Attracting Investment and Financial 

Support: 

A strong IPR system encourages 

venture capitalists, angel investors, and 

financial institutions to fund startups and 

innovation-driven businesses. Investors are 

more likely to support companies with 

patent-protected technologies or licensed 

intellectual property, as it reduces risks and 

increases the potential for higher returns on 

investment. 

4. Promoting Technology Transfer and 

Knowledge Sharing: 

IPR facilitates technology transfer 

agreements, licensing deals, and 

collaborations between startups, research 

institutions, and multinational corporations. 

This enables emerging economies to adopt 

and adapt advanced technologies, 

accelerating economic development and 

fostering an innovation-driven ecosystem. 

5. Boosting Economic Growth and Job 

Creation: 

A well-implemented IPR framework 

supports entrepreneurial activity, leading to 

new business ventures, job creation, and 

industrial growth. In emerging markets, 

where informal economies are prevalent, 

strong IPR enforcement helps businesses 

transition into the formal sector, contributing 

to sustainable economic growth. 

6. Addressing Challenges in Emerging 

Markets 

Despite its advantages, weak IPR 

enforcement, high registration costs, and 

lack of awareness among entrepreneurs 

remain challenges in developing countries. 

Governments and institutions must focus on 

simplifying IPR processes, improving 

enforcement mechanisms, and promoting 

IPR education to maximize its benefits. 

Intellectual Property Rights are a key 

driver of entrepreneurship and innovation in 

emerging markets, enabling businesses to 

protect their innovations, attract investments, 

and compete in global markets. 

Strengthening IPR frameworks through 

policy reforms, legal enforcement, and 

public awareness will further enhance 

economic development and technological 

progress in these regions. 

 

Challenges and Barriers Faced by 

Startups and Small Businesses in 

Accessing and Protecting Intellectual 

Property: 

1. High Costs – Expensive registration, 

legal fees, and maintenance costs. 

2. Lack of Awareness – Limited 

knowledge of IPR laws and benefits. 

3. Complex & Slow Process – 

Bureaucratic delays in patent and 

trademark approvals. 

4. Weak Enforcement – Difficulty in 

preventing infringement and 

counterfeiting. 

5. Limited Legal & Financial 

Resources – High litigation costs 

and lack of IP experts. 

6. Global Protection Issues – Costly 

and complicated international IPR 

registration. 

7.  Risk of Idea Theft – Fear of trade 

secret leaks in collaborations. 
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8. Weak Government Support – 

Insufficient policies, funding, and 

advisory services. 

Intellectual Property Rights drive 

innovation and business growth, but startups 

in emerging markets face financial, legal, 

and procedural barriers. Enhancing IPR 

awareness, streamlining registration, and 

strengthening enforcement can address these 

challenges. Financial support and policy 

reforms will foster a more innovation-

friendly ecosystem. 

 

Impact of IPR Policies on Growth, 

Investment, and Innovation in Developing 

Economies: 

1. Economic Growth – Strong IPR 

policies encourage innovation, 

leading to increased industrial 

productivity, job creation, and higher 

GDP. 

2. Foreign & Domestic Investment – 

Robust IPR frameworks attract 

foreign direct investment (FDI) 

and venture capital, as investors seek 

secure markets for their innovations. 

3. Technological Advancements – 

IPR protection incentivizes R&D, 

technology transfer, and 

commercialization of innovations, 

boosting competitiveness in global 

markets. 

4. Entrepreneurial Growth – Secure 

intellectual property rights enable 

startups and SMEs to develop unique 

products without fear of 

infringement. 

5. Stronger Trade Relations – 

Countries with well-defined IPR 

laws gain access to international 

markets through patents, trademarks, 

and licensing agreements. 

6. Knowledge Economy Development 

– Encourages the creation of 

intellectual assets, fostering 

innovation hubs and research 

institutions. 

7. Challenges – High enforcement 

costs, lack of awareness, and weak 

legal frameworks can hinder IPR 

effectiveness in developing 

economies. 

Well-structured IPR policies drive 

economic progress by fostering innovation, 

attracting investments, and supporting 

technological advancements, ultimately 

leading to sustainable development. 
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Abstract:  

It is true that some create to satisfy an inner craving/calling, intellectual property rights 

are what make the pursuit of such things sustainable from an economic standpoint, and even for 

those creators falling within the former category. Intellectual property rights provide them with 

moral rights that help them maintain the integrity of their work, as well as their recognition of 

authorship in this. Marketing theories provide frameworks that companies can take to make 

business decisions to achieve their various goals; the possession of intellectual property rights 

makes it easier for companies to make certain decisions, such as entering into new industries or 

market segments. The paper highlights on intellectual property rights and its presence in 

marketing. 

Keywords: Intellectual Property Rights, Industry, Marketing. 

 

Introduction: 

The creative industry functions on 

the existence of intellectual property rights. 

Without intellectual property rights, creators 

have very little incentive to create. While it 

is true that some create to satisfy an inner 

craving/calling, intellectual property rights 

are what makes the pursuit of such things 

sustainable from an economic standpoint, 

and even for those creators falling within the 

former category, intellectual property rights 

provide them with moral rights that help 

them maintain the integrity of their work, as 

well as their recognition of authorship in 

this. 

The law does not provide any 

standard of quality that a creative work 

should fulfillment to get protection; 

copyright protection for all creative works 

exists by default as soon as they are created. 

Each version or draft of a story or script 

enjoys protection equal to that of the final 

one.  

The quality of the work is only 

relevant towards its commercial success, for 

this reason, creators and creative industry 

businesses invest large amounts of money 

and time into developing good ideas into 

better stories that will be commercially 

successful. Movies are often marketed based 

on the people involved in this process For 

example, advertising for movies directed by 

Christopher Nolan or Quentin Tarantino 

prominently displays this fact. However, 

over the last few years, we have seen a trend 

of movies being marketed – not based on 

their story, contents or the persons involved 

in the development, through usual trailers, 

posters, etc but also based on the underlying 

rights or materials that these movies are 

based on For example, the Barbie movie, the 

Percy Jackson series etc. 
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Intellectual Property Rights And 

Marketing Theory: 

Marketing theories provide 

frameworks that companies can take to make 

business decisions to achieve their various 

goals; the possession of intellectual property 

rights makes it easier for companies to make 

certain decisions, such as entering into new 

industries or market segments. These are 

followings.  

Industry competition: 

The most of company within an 

industry, then less freedom to an individual 

company has to charge high prices. If all 

companies are offering a variation of a 

product with no disruptive and/or unique 

distinctions, then consumers will opt to 

purchase the cheapest and most accessible 

option. However, if there are a smaller 

number of companies providing the 

particular service, then there is a large scope 

for the companies to charge higher prices, 

i.e., if there is a scarcity of supply of a 

product, then consumers can be forced to 

pay a higher price. 

The Companies can however create 

unique products and thereafter protect the 

design, functionality, and other aspects of 

the product through the use of intellectual 

property rights, if a industry can monopolize 

a unique selling proposition, then it can 

effectively create a new market segment in 

which it is the sole entity. Thus, the unique 

selling proposition can be monopolized. 

Bargaining power of buyers: 

The bargaining power of buyer’s 

increases when the product being sold does 

not have any unique characteristics and a 

similar product can be obtained elsewhere, 

possibly at a lower price. Selling a generic, 

saturated product puts the company under 

the control of the buyers. Through the use of 

intellectual property rights, a firm can create 

an identity that provides the buyers more 

than other competitors are capable of doing. 

 

 

Bargaining power of suppliers: 

  The supplier of raw materials is also 

a business, if the demand for a raw material 

is high, then the supplier can raise prices, if 

it is few, they will have to reduce prices. 

 

What is the Importance of Intellectual 

Property Rights in Marketing? 

It is important to see that, why 

intellectual property is important in 

marketing? Marketing is about helping ideas 

to stand out and spread. Its objective is to 

attract spectators to a company’s products or 

services. They should perceive value in them 

and consider purchasing the company's 

contributions. Business is a competitive 

arena. In every category there's a surplus of 

businesses to buy from. Kind buyers and 

positioning on something your ideal clients 

want is essential. Therefore, we need to 

explore what buyers want and need. We 

must look at the competitive scenery. And 

we should become really clear about the 

alternative to what we sell. The job of 

marketing is to build awareness and attract 

lead. We do this by consistently 

communicating relevant messages. To 

decide what messages to put out, we must 

first decide what we stand for and believe. 

And those beliefs need to resonate with our 

target regulars. If we don’t clarify who we're 

addressing in our content we're unlikely to 

attract our ideal clients. Given all this, it's 

important to design a business correctly so 

we’re uniquely recognizable. This involves 

choosing a name and visual identity. And 

that’s where IPR is key.  

It is how a business creates barriers 

to entry a moat around itself. IPR is 

essentially about managing competition. 

There are two ways in which IP impacts a 

business’ identity. One involves making the 

right choices of name and identifiers. These 

need to be legally effective choices.  The 

other is about ensuring those choices don’t 

conflict with the IP rights of competitors 

because we don’t want to be confused with 
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competitors. Otherwise, our business is less 

likely to become known in desired ways. Get 

the brand identity right, and IP protects your 

distinctive brand assets.  

It wrong and you get lost in a sea of 

similar sounding businesses. Or you attract 

disputes from competitors whose branding 

you've unwittingly copied. That's why IPR is 

important in marketing. If you think about it, 

everything we do in business gets our name 

known. Building brand awareness is the 

single most important task of marketing. 

And the brands become a valuable asset. To 

stand out uniquely long term and avoid 

having our true value stolen or copied, 

involves correct use of IP. But despite the 

role of IP in managing competition it's not 

taught to marketers. At most IP lawyers are 

invited into universities to give an hour or 

two of lectures to students. The focus of 

such talks is on what IPR is, rather than on 

how it relates to marketing. Students would 

be better served if their courses included 

branding law as a core element.  

 

Conclusion: 

It has been seen through the eyes 

of a marketer: It’s clear that marketing and 

intellectual property is closely linked and 

can’t be separated. Marketing consists of a 

brand and brand name and image which 

have to be tangled with IPR Laws in order 

for it to be successful. In terms of 

intellectual property rights, marketing 

campaigns have to be carefully delineated. 

In order to avoid troubles in the future it 

should be adopted a preventive legal 

strategy. A brand can be referred to as the 

spokesperson elements of a company’s 

corporate image, which builds and 

develops over time by creating trust, while 

a trademark provides legal defense for the 

brand. As company’s don’t want to lose 

the capital investment they made in 

creating their brand, they should utilize 

IPR protection. Trademarks do not need to 

be registered, but there are certain 

facilities granted to the owner of a 

registered trademark as opposed to the 

owner of an unregistered trademark who 

often has difficulty to prove the existence 

and extent of its right. 
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Abstract: 

Intellectual Property Rights (IPR) play a crucial role in academic research by protecting 

original ideas, ensuring proper attribution, and promoting ethical research practices. This paper 
explores the ethical considerations and best practices related to IPR in academic institutions, 

focusing on issues such as plagiarism, patent ownership, open access, and copyright disputes. 

Using secondary data from legal frameworks, case studies, and scholarly articles, the study 

highlights the importance of balancing innovation with accessibility while ensuring ethical 

compliance in knowledge dissemination. The findings suggest that robust IPR policies, 

institutional training, and adherence to ethical research guidelines are essential for maintaining 

academic integrity and fostering innovation. 

Keywords: Intellectual Property Rights, Academic Research, Ethics, Open Access, Patents, 

Copyright, Plagiarism 

 

Introduction: 

Academic research is a fundamental 

driver of innovation, technological 

advancement, and knowledge creation. 

However, the protection and ethical use of 

intellectual property (IP) in academia remain 

complex and challenging. Researchers, 

universities, and funding bodies often 

struggle with issues such as patent rights, 

plagiarism, fair use, and open access 

policies. 

IPR provides legal recognition and 

protection to academic contributions, 

ensuring that researchers receive proper 

attribution while also balancing the need for 

knowledge sharing. However, ethical 

dilemmas arise when institutions prioritize 

monetization over accessibility, leading to 

concerns about equity in knowledge 

distribution. This paper explores ethical 

considerations and best practices in handling 

IPR within academic research environments. 

 

Literature Review: 

1. Importance of IPR in Academic 

Research: 

Intellectual Property Rights (IPR) in 

academia ensure that innovators and 

researchers receive due credit for their work 

while preventing unauthorized use or 

commercialization (Maskus, 2018). 

Universities and research institutions 

regularly produce patentable discoveries, 

and IP ownership frameworks vary across 

institutions (Rai & Sampat, 2019). 

 Global Statistics: 

o Over 60% of university 

patents result from publicly 

funded research (WIPO, 

2022). 

o A study by Hall et al. (2014) 

found that universities with 

strong IPR policies 

experience higher research 
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output and industry 

collaborations. 

2. Ethical Considerations in Academic 

IPR: 

Several ethical challenges emerge in the 

context of IPR in academia: 

 Plagiarism and Academic 

Dishonesty: 

o Plagiarism is one of the most 

serious IPR violations in 

academia. Studies show that 

30-40% of research 

misconduct cases involve 

plagiarism (FICCI, 2021). 

o Tools like Turnitin and 

iThenticate help detect 

academic plagiarism, but 

institutional policies must 

actively discourage unethical 

practices (Narayanan, 2021). 

 Patent Ownership and 

Commercialization of Research: 

o Patent disputes often arise 

between universities, 

researchers, and funding 

agencies. 

o Example: The CRISPR 

gene-editing technology 

patent dispute involved 

multiple academic 

institutions, raising concerns 

about commercial ownership 

vs. public benefit (Doudna & 

Charpentier, 2020). 

 Data Sharing and Open Access: 

o Ethical concerns arise when 

universities restrict access to 

research findings, 

prioritizing commercial 

benefits over public good. 

o Example: The Elsevier vs. 

Sci-Hub legal battle 

highlighted tensions between 

corporate publishing models 

and free academic access 

(Suber, 2019). 

3. Best Practices in Academic IPR 

Management: 

 Transparent IPR Policies: 

Institutions must establish clear 

policies on patent rights, co-

authorship, and publication ethics 

(Rai et al., 2021). 

 Institutional Training on Research 

Ethics: Universities should train 

researchers on ethical IPR handling, 

including fair use, citation ethics, 

and data sharing policies. 

 Balanced Open Access Models: 

Hybrid publishing models can 

balance commercialization with 

accessibility, ensuring research 

dissemination without compromising 

innovation (SPARC, 2022). 

 

Methodology: 

This study is based on secondary data 

analysis, drawing insights from: 

 Government Reports (WIPO, 

UNESCO, DPIIT). 

 University IPR Policies from leading 

academic institutions. 

 Case Studies of patent ownership 

disputes, open-access conflicts, and 

ethical violations. 

 Academic Research Papers on IPR 

ethics in academia. 

The research examines key areas such as 

academic patent filings, open access trends, 

and institutional IPR governance. 

 

Findings and Discussion: 

Intellectual Property Rights (IPR) in 

academic research play a dual role—they 

protect intellectual contributions while 

ensuring ethical research practices. 

However, several ethical dilemmas, 

challenges, and best practices emerge when 

balancing innovation with accessibility. This 

section explores the ethical considerations of 

IPR in academia, the impact of IPR on 

knowledge dissemination, and best practices 
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for ethical compliance in research 

institutions. 

1. Ethical Considerations in Academic 

IPR: 

1.1. Plagiarism and Research Misconduct: 

One of the most significant ethical 

concerns in academic research is plagiarism, 

which includes copying, self-plagiarism, 

improper citation, and data falsification. 

 Extent of the Issue: 

o A study by Retraction Watch 

(2022) found that 30-40% of 

research misconduct cases 

involve plagiarism or self-

plagiarism. 

o The Indian Journal of 

Medical Research (2021) 

reported that 15% of 

retracted papers in India 

were due to plagiarism-

related violations. 

 High-Profile Plagiarism Cases: 

o 2018 Delhi University Case: 

Several faculty members 

were found guilty of self-

plagiarism and data 

duplication, leading to paper 

retractions and loss of 

credibility. 

o Elsevier Retraction Scandal 

(2020): A group of 

researchers had fabricated 

data in over 50 publications, 

highlighting the ethical 

lapses in peer review 

systems. 

 Solutions: 

o Mandatory plagiarism 

checks using tools like 

Turnitin, iThenticate, and 

Copyscape before research 

submission. 

o Institutional Ethics 

Committees should review 

potential plagiarism cases 

before granting degrees and 

funding. 

o Strict penalties for academic 

dishonesty should be 

implemented to deter 

unethical practices. 

1.2. Patent Ownership and Research 

Commercialization: 

The ownership of academic patents 

has sparked numerous legal disputes 

between universities, researchers, and 

funding agencies. 

 Ethical Concerns in Patent 

Ownership: 

o Who owns a patent—the 

researcher, university, or 

funding body? 

o Should universities 

commercialize publicly 

funded research for profit? 

o How can researchers ensure 

equitable access to 

innovations without 

commercial restrictions? 

 Key Patent Disputes in Academic 

Research: 

o CRISPR Gene-Editing 

Patent Dispute (2012-2020): 

 A legal battle 

between UC 

Berkeley and MIT-

Harvard’s Broad 

Institute over 

ownership rights of 

the Nobel-winning 

CRISPR gene-

editing technology. 

 The dispute raised 

ethical concerns 

regarding 

accessibility of 

breakthrough 

technologies for 

public good vs. 

private 

monopolization. 

o Stanford University vs. 

Roche Molecular Systems 

(2011): 
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 Stanford lost its 

biomedical patent 

rights after a faculty 

researcher signed an 

agreement with 

Roche. 

 The case established 

precedence for 

institutional IP 

agreements defining 

ownership rights 

before research 

begins. 

 Best Practices for Ethical Patent 

Management: 

o Universities must implement 

clear IP policies defining 

ownership rights, 

commercialization terms, 

and revenue-sharing models. 

o Ethical licensing agreements 

should include provisions for 

public access to life-saving 

innovations. 

o Government regulations 

should promote mandatory 

patent-sharing in publicly 

funded research to prevent 

monopolization. 

1.3. Open Access vs. Restricted 

Knowledge: 

One of the biggest ethical debates in 

academic research is the open access 

movement vs. paywalled research 

publishing. 

 The Open Access Debate: 

o Open-access advocates argue 

that knowledge should be 

freely accessible, especially 

when funded by taxpayers. 

o Publishers argue that 

subscription-based models 

ensure high-quality peer 

review and sustainability of 

journals. 

 Key Cases in Open-Access Ethics: 

o Sci-Hub vs. Elsevier (2011-

Present): 

 Sci-Hub, an illegal 

repository, provides 

free access to 

millions of research 

papers, challenging 

corporate publishing 

models. 

 While academics 

widely support Sci-

Hub, it raises ethical 

concerns about 

copyright 

infringement. 

o Plan S by the European 

Commission (2019): 

 Coalition S proposed 

a global mandate 

requiring all publicly 

funded research to be 

published in open-

access journals. 

 Best Practices for Ethical 

Knowledge Sharing: 

o Universities should adopt 

hybrid publishing models to 

balance commercial viability 

and open access. 

o Self-archiving policies 

should allow researchers to 

share preprints legally. 

o Government funding 

agencies should mandate 

open-access publication for 

publicly funded projects. 

2. Best Practices in Academic IPR 

Governance: 

2.1. Transparent Institutional IPR 

Policies: 

 Universities must define who owns 

intellectual property (researcher, 

university, or funder). 

 Institutions should draft legal 

agreements before projects begin, 

outlining: 

o Patent ownership rights. 
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o Revenue-sharing policies. 

o Ethical licensing agreements. 

2.2. Strengthening Research Ethics 

Committees: 

 Dedicated IPR Ethics Committees 

should be set up in universities to: 

o Investigate plagiarism and 

research misconduct cases. 

o Monitor patent 

commercialization to ensure 

ethical compliance. 

o Develop policies on data 

sharing, authorship disputes, 

and fair use. 

2.3. Educating Researchers on IPR and 

Ethical Compliance: 

 Universities should conduct 

mandatory training on IPR ethics 

covering: 

o Proper citation practices to 

avoid plagiarism. 

o Patent application process 

and institutional ownership 

policies. 

o Fair use and copyright law 

compliance for digital 

content. 

2.4. Enforcing Anti-Plagiarism and Data 

Integrity Policies: 

 All universities must implement 

automated plagiarism checks before 

publishing research. 

 Strict penalties should be enforced 

for self-plagiarism, ghostwriting, and 

duplicate submissions. 

3. Outlook and Policy Recommendations: 

To ensure ethical and effective IPR 

adoption in academic research, universities 

and policymakers should focus on: 

1. Creating National IPR Guidelines 

for Universities 

o Define standardized IPR 

ownership laws for publicly 

funded research. 

o Implement fair licensing 

policies to balance 

commercialization and 

accessibility. 

2. Encouraging Ethical Open-Access 

Models 

o Promote institutional 

repositories for publicly 

funded research. 

o Offer government incentives 

for open-access publications. 

3. Strengthening Research Integrity and 

Enforcement Mechanisms 

o Set up dedicated research 

integrity offices in every 

academic institution. 

o Enforce strict anti-plagiarism 

penalties and retraction 

policies for academic 

misconduct. 

4. Fast-Tracking Patent Approvals for 

Universities 

o Reduce patent approval 

timelines from 5 years to 2 

years for academic patents. 

o Implement expedited review 

for high-impact scientific 

innovations. 

5. Developing IPR Education Programs 

for Researchers 

o Mandate IPR ethics training 

for PhD students and faculty 

members. 

o Provide legal support and 

guidance for patent filings. 

Intellectual Property Rights (IPR) in 

academic research play a critical role in 

knowledge protection and ethical 

compliance. However, challenges such as 

plagiarism, patent disputes, and access 

restrictions require robust policy 

interventions. By implementing transparent 

IPR policies, strengthening research ethics 

governance, and promoting ethical 

knowledge-sharing models, academic 

institutions can balance innovation 

protection with public accessibility. The 

future of academic research depends on 

fostering an ethical IPR framework that 
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supports both commercialization and global 

knowledge dissemination. 

 

Conclusion: 

Intellectual Property Rights (IPR) 

are essential for ensuring ethical academic 

research, protecting intellectual 

contributions, and fostering innovation. As 

academic institutions play a crucial role in 

knowledge creation and dissemination, the 

responsible management of IPR helps 

maintain academic integrity, prevent 

research misconduct, and balance 

commercialization with public access to 

knowledge. 

The findings highlight three major 

ethical challenges in academic IPR: 

1. Plagiarism and research 

misconduct—a significant issue 

affecting research credibility and 

requiring strict enforcement of anti-

plagiarism policies. 

2. Patent ownership disputes—often 

leading to legal conflicts between 

researchers, universities, and funding 

agencies, necessitating clear 

institutional policies on IPR 

governance. 

3. Open-access vs. restricted 

knowledge—a global debate where 

universities and publishers must 

balance the monetization of research 

with ethical accessibility to publicly 

funded knowledge. 

To overcome these challenges, 

universities, policymakers, and researchers 

must adopt best practices, including: 

 Implementing transparent IPR 

policies defining ownership, 

licensing, and commercialization 

frameworks. 

 Strengthening academic integrity 

mechanisms through mandatory anti-

plagiarism checks and research 

ethics training. 

 Promoting open-access publishing 

models while ensuring sustainable 

funding for academic research. 

 Establishing dedicated IPR 

governance committees to oversee 

compliance with ethical research 

guidelines. 

A strong ethical framework for IPR 

in academia will be crucial for ensuring that 

research contributes to societal progress 

while maintaining fairness, integrity, and 

accessibility. Universities and research 

institutions must work collaboratively with 

policymakers and global organizations to 

implement sustainable, transparent, and fair 

IPR policies that protect innovation without 

restricting knowledge dissemination. By 

fostering ethical research practices, 

academia can continue to drive scientific 

advancements and equitable global 

development. 
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Abstract:  

Intellectual Property Rights (IPR) play a crucial role in shaping economic growth by 

promoting innovation, encouraging investment, and strengthening industry competitiveness. This 
study examines the impact of IPR on India’s GDP through a sector-wise analysis, focusing on 

industries such as pharmaceuticals, IT, manufacturing, and agriculture. By analyzing data from 

2014 to 2024, this research highlights the correlation between IPR enforcement and economic 

performance, considering key indicators such as patent filings, FDI inflows, sectorial GDP 

contributions and employment generation. The study reveals that stronger IPR protection has led 

to higher innovation output and FDI  in technology-driven sectors, while weaker enforcement in 

traditional industries hampers growth potential. This paper studies the need for policy reforms to 

enhance IPR frameworks and maximize economic gains. The findings contribute to policymaking 

by suggesting strategic measures to strengthen India’s position as an innovation-driven economy. 

Keywords- IPR, Economic Impact, GDP, FDI, Patent, Startups, IT 

 

Introduction: 

Intellectual Property Rights (IPR) 

provide legal recognition and protection to 

creators and inventors, ensuring exclusive 

rights over their intellectual outputs. This 

legal framework incentivizes individual and 

corporate innovation and also contributes 

significantly to a nation's economic 

development by promoting research and 

development (R&D) and attracting 

investments. 

India has made substantial progress 

in stimulating its IPR infrastructure, aligning 

its policies with international standards set 

by the World Intellectual Property 

Organization (WIPO) and the World Trade 

Organization (WTO). The country's legal 

framework covers various aspects of IPR, 

including patents, copyrights, trademarks, 

geographical indications (GIs), and 

industrial designs. Notably, the Patents Act, 

1970 (amended in 2005), the Copyright 

Act, 1957, the Trademarks Act, 1999, the 

Geographical Indications of Goods 

(Registration and Protection) Act, 1999, 

and the Designs Act, 2000 form the 

cornerstone of India's IPR legislation. These 

laws are complemented by initiatives such as 

the National IPR Policy (2016) and 

programs like Startup India and Make in 

India, which aim to cultivate a strong 

innovation ecosystem and enhance IP 

awareness and protection. 

According to the WIPO's World 

Intellectual Property Indicators 2024 report, 

India has secured a good position among the 

top  countries for patents, trademarks, and 

industrial designs. In 2023, India 

experienced a 15.7% growth in patent 

applications, with 64,480 filings, over half 

of which were from residents. Additionally, 

there was a 36.4% surge in industrial design 
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applications, reflecting the country's 

emphasis on product design and creative 

industries. The patent-to-GDP ratio also saw 

a significant increase from 144 in 2013 to 

381 in 2023(IPR Report, Ministry of 

Commerce and Industry, 2024)  

This study aims to analyze the 

economic contribution of IPR to India's 

Gross Domestic Product (GDP) through a 

sector-wise examination. By utilizing 

secondary statistical data from reputable 

sources, the impact of IPR on various 

industries, including IT, pharmaceuticals,  

MSMEs, creative sectors, and agriculture 

will be studied. The analysis will focus on 

trends in patent filings, trademark 

registrations, and copyright protections, 

providing insights into how IP-intensive 

industries contribute to economic growth, 

employment, and competitiveness. 

The scope of this research encompasses a 

comprehensive analysis of IPR trends in 

India from 2014 to 2024, with comparisons 

to global benchmarks to identify growth 

patterns and policy gaps. The findings will 

serve as a valuable resource for 

policymakers, industry stakeholders, and 

academic researchers, offering a thorough 

understanding of the economic implications 

of IPR in India. 

 

Objectives of the Study: 

1. To analyze the contribution of 

Intellectual Property Rights (IPR) to 

India's GDP.  

2. To assess the impact of patent 

filings, trademark registrations, and 

copyrights on economic growth and 

employment generation  

3. To compare India's IPR performance 

with global benchmarks  

4.  To provide policy recommendations  

 

Research Methodology: 

This study follows a quantitative, 

descriptive, and analytical research 

design, utilizing secondary statistical data.  

 

Data Collection: 

 Secondary Data Sources: The 

study is based on secondary data 

which has been collected  through 

different  reports, databases, and 

publications from:- Government of 

India, Indian Patent Office, Designs 

& Trademarks, Department for 

Promotion of Industry and Internal 

Trade (DPIIT), NITI Aayog, World 

Intellectual Property Organization 

(WIPO), etc.  

 Conceptual Framework of IPR 

and Economic Growth 

The link between IPR and economic 

development is significant in knowledge-

driven economies where innovation and 

technological advancements play a crucial 

role in enhancing productivity and global 

competitiveness. 

Table 1: IPR and Their Economic Implications 

IPR Component Economic Contribution 

Patents 
Encourages innovation, enhances R&D, and increases technological 

diffusion 

Trademarks Strengthens brand recognition and consumer trust 

Copyrights 
Promotes the creative industry, benefiting media, literature, and software 

development 

Geographical 

Indications 
Enhances the market value of region-specific products 

Industrial Designs Encourages aesthetic and functional improvements in product design 

(Source: compiled, WIPO, 2023) 
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Theoretical Relationship between IPR Protection and Economic Development: 

Table 2: Theoretical Frameworks Linking IPR and Economic Growth 

Theory Key Argument 

Schumpeterian Growth Theory (1934) Innovation leads to economic growth 

Endogenous Growth (Romer 1990) 
Knowledge and technological spillovers enhance 

GDP 

Solow-Swan Model (1956) Technological advancements drive productivity 

 

Role of IPR in Fostering Innovation, 

Entrepreneurship, and Investment: 

IPR protection encourages economic 

activities in various ways: 

 Innovation: Firms are incentivized 

to invest in R&D due to patent 

protections, leading to technological 

advancements. 

 Entrepreneurship: Strong IPR 

frameworks support startups and 

small enterprises by safeguarding 

their innovations from imitation. 

 Foreign Direct Investment (FDI): 

Countries with strong IPR policies 

attract higher FDI due to a secured 

investment. 

Table 3: Impact of IPR on Innovation, Entrepreneurship, and FDI (India) 

Indicator Pre-IPR Reforms (Before 2005) Post-IPR Reforms (2005-2024) 

Patent Filings 10,000 80,000+ 

Startup Growth Rate 5% 15% 

FDI Inflows (in Billion USD) 4.5 85.2 

(Source: WIPO, Indian Patent Office, DPIIT, 2024) 

                           
 

How IPR Impacts Economic Growth in Different Countries: 

A comparative analysis of different 

economies reveals that strong IPR protection 

is positively correlated with economic 

growth.  

Table:4.  International Comparison of IPR and Economic Growth (2024) 

Country 
IPR 

Protection Score¹ 

GDP (in 

Trillion USD)² 

Real GDP 

Growth Rate (%)³ 

United States 8.0 25.43 2.8 

China 6.5 14.72 4.5 

Japan 7.5 4.25 1.4 

Germany 7.8 3.85 1.2 

India 5.8 3.41 5.8 
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Country 
IPR 

Protection Score¹ 

GDP (in 

Trillion USD)² 

Real GDP 

Growth Rate (%)³ 

U K 7.7 2.67 1.1 

France 7.6 2.63 1.0 

Russia 5.0 2.24 1.5 

Canada 7.9 2.16 1.6 

Italy 7.4 2.04 0.9 

(*Source- *¹ IPR Protection Score: Based on the International Property Rights Index (IPRI) 2024, 

scores range from 0 to 10, with higher values indicating stronger IPR protection. (A Letter From 

Henando De Soto) *² GDP data: Sourced from Global PEO Services' report on top countries by 

GDP in 2024. (Global PEO Services)  *³ Real GDP Growth Rate: Data obtained from the 

International Monetary Fund's World Economic Outlook, October 2024. (IMF) 

 

The table compares IPR protection 

and economic growth among the top 10 

global economies, including India. The U.S. 

(8.0) and Germany (7.8) have the highest 

IPR scores, reflecting strong legal 

frameworks, while India (5.8) lags in 

enforcement. Despite moderate IPR 

protection, China (6.5) has a high GDP of 

$14.72 trillion, showcasing rapid industrial 

growth. Countries with strong IPR (U.S., 

Germany, UK, Canada) exhibit stable GDP 

growth, highlighting IPR's positive 

economic impact. India, with a 5.8% GDP 

growth rate, shows high economic potential 

if IPR policies improve. Italy (7.4) and 

France (7.6) demonstrate that strong IPR 

alone does not ensure high growth.. 

                    
 

Role of IPR in Fostering Innovation, 

Entrepreneurship, and Investment: 

IPR protection encourages economic 

activities in various ways: 

 Innovation: Firms are incentivized 

to invest in R&D due to patent 

protections, leading to technological 

advancements. 

 Entrepreneurship: Strong IPR 

frameworks support startups and 

small enterprises by safeguarding 

their innovations from imitation. 

 Foreign Direct Investment (FDI): 

Countries with robust IPR policies 

attract higher FDI due to a secure 

investment environment. 
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Table 5: Impact of IPR on Innovation, Entrepreneurship, and FDI (India)- 

Year Patent Filings Startup Growth Rate (%) 
FDI Inflows (in Billion 

USD) 

2014 42,000 5.5% 28.3 

2016 48,000 7.2% 40.1 

2018 55,000 9.8% 55.6 

2020 60,000 12.5% 70.4 

2022 72,000 14.3% 82.1 

2024 80,000 15.8% 95.2 

(Source: WIPO, Indian Patent Office, DPIIT, 2024) 

 
 

Patent filings in India rose from 

42,000 in 2014 to 80,000 in 2024, reflecting 

growing innovation and stronger IPR 

policies. The startup growth rate surged 

from 5.5% to 15.8%, driven by initiatives 

like Startup India and improved patent laws. 

FDI inflows increased from $28.3 billion to 

$95.2 billion, showing rising investor 

confidence in India's IPR framework. 

Stronger patent enforcement has attracted 

global firms, particularly in IT, 

pharmaceuticals, and manufacturing. The 

correlation between IPR, startups, and FDI 

highlights IPR’s positive impact on 

economic growth. 

 

IPR Trends in India: Growth and Challenges: 

Table 6: Patent, Trademark, and Copyright Trends in India 

Year 
Patent 

Applications 
Trademark Applications Copyrights Registered 

2014 40,000 2,20,000 85,000 

2016 45,000 2,60,000 110,000 

2018 52,000 3,00,000 140,000 

2020 60,000 3,80,000 180,000 

2022 72,000 4,50,000 220,000 

2024 80,000+ 5,00,000+ 250,000+ 

(Source: Indian Patent Office, 2024) 

0

20

40

60

80

100

0

20,000

40,000

60,000

80,000

100,000

2014 2016 2018 2020 2022 2024(Source: WIPO, Indian Patent Office, DPIIT,
2024)

St
ar

tu
p

 G
ro

w
th

 F
D

i 

P
at

en
t 

Fi
lli

n
gs

 

Year 

Table 5: Impact of IPR on Innovation, 

Entrepreneurship, and FDI (India) 

Patent Filings Startup Growth Rate (%) FDI Inflows (in Billion USD)



IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

Dr. Sayyad Mahejabin    

59 

 
Table shows that India has seen a 

significant rise in IPR awareness and filings 

due to policy improvements and 

international collaborations.  

 

Sector-Wise Contribution of IPR to India’s GDP:  

Table 7: Contribution of IPR-Intensive Industries to GDP 

Year Pharmaceuticals  IT  Manufacturing  Creative Industries Startups  

2014 2.9% 6.5% 5.2% 1.8% 3.0% 

2016 3.1% 7.0% 5.5% 2.0% 3.5% 

2018 3.3% 7.4% 5.8% 2.2% 4.0% 

2020 3.5% 7.8% 6.2% 2.4% 4.5% 

2022 3.7% 8.1% 6.5% 2.6% 5.0% 

2024 3.9% 8.5% 6.8% 2.8% 5.5% 

(Source: DPIIT, Economic Survey of India, 2024) 

                 
 

The table highlights the rising 

contribution of IPR-intensive sectors to 

India’s GDP from 2014 to 2024. All five key 

sectors—Pharmaceuticals, IT, 

Manufacturing, Creative Industries, and 

Startups—show steady growth. The 

pharmaceutical sector’s GDP share 

increased from 2.9% to 3.9%,. IT grew from 

6.5% to 8.5%, fueled by software exports 

and emerging technologies like AI and 

blockchain. Manufacturing rose from 5.2% 

to 6.8%, supported by Make in India and 

stronger IPR frameworks. Creative 

Industries expanded from 1.8% to 2.8%, 
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with copyright protections aiding media and 

digital content. Startups surged from 3.0% to 

5.5%, benefiting from patent laws, venture 

funding, and innovation-friendly policies. 

Enhanced IPR enforcement has strengthened 

India’s global position in these sectors. 

 

Impact of IPR on Foreign Direct Investment (FDI) in India: 

Table 8: FDI Inflows in IPR-Intensive Sectors (in Billion USD) 

Year IT Pharma 
Manufacturi
ng 

Creative 
Industries 

Startups 

2014 12.3 6.5 4.0 3.2 2.5 

2016 18.5 8.2 5.5 4.0 3.2 

2018 24.7 11.0 7.3 5.0 4.0 

2020 28.6 15.9 9.2 6.5 5.0 

2022 34.5 19.8 12.5 8.0 6.5 

2024 40.2 22.7 14.8 9.5 7.5 

(Source: DPIIT, RBI, 2024) 

 
 

The table highlights the rising FDI in 

IPR-intensive sectors, with IT leading, 

growing from $12.3 billion in 2014 to $40.2 

billion in 2024, driven by software 

innovation and copyright protections. 

Pharmaceutical FDI tripled to $22.7 billion, 

showcasing India’s expanding role in drug 

discovery. Manufacturing rose to $14.8 

billion, supported by Make in India and 

design protections. Creative industries grew 

to $9.5 billion, aided by digital 

transformation. Startups surged to $7.5 

billion, reflecting a thriving unicorn 

ecosystem and patent-friendly policies. 

Strong IPR frameworks have enhanced FDI 

inflows across sectors. 

 

Employment generation in IPR-intensive Industries:  

Table 9:  Employment generation in IPR-intensive industries in India (in million jobs): 

Year 
Pharmaceut
icals 

IT 
Manufacturi
ng 

Creative 
Industries 

Startups 

2014 2.1 4.5 7.0 1.2 0.8 

2016 2.5 5.2 7.8 1.5 1.2 

2018 3.0 6.0 8.5 1.8 1.7 

2020 3.5 6.8 9.3 2.1 2.3 

2022 4.0 7.5 10.2 2.5 3.0 

2024 4.5 8.2 11.0 2.9 3.8 

(source- Ministry of Labour & Employment, Government of India,2014 to 2022) 
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The table shows steady employment 

growth in IPR-intensive sectors, reflecting 

economic expansion and innovation. IT jobs 

rose from 4.5 million in 2014 to 8.2 million 

in 2024, while manufacturing, the largest 

employer, grew from 7.0 to 11.0 million. 

Pharma jobs doubled to 4.5 million, driven 

by R&D and generics. Creative industries 

and startups expanded rapidly, with startups 

growing from 0.8 to 3.8 million jobs, 

highlighting India’s thriving innovation 

ecosystem. 

 

Key Challenges in India's IPR Protection:  

1. Weak Enforcement & IP 

Infringement 

 Despite strong laws, 

enforcement is weak due to 

resource constraints and 

legal delays. 

 Counterfeiting in pharma, 

IT, and creative industries 

leads to revenue losses. 

 Source: WIPO, Global 

Innovation Index 2023. 

2. Delays in Patent Approvals 

 Patent approvals take 4-6 

years, discouraging 

innovation. 

 Bureaucratic inefficiencies 

contribute to 200,000+ 

pending applications. 

 Source: Indian Patent Office, 

Annual Report 2022. 

3. Lack of Awareness Among SMEs 

& Rural Innovators 

 Limited knowledge leads to 

unprotected innovations. 

 Government efforts exist but 

implementation remains a 

challenge. 

 Source: Ministry of MSME, 

Government of India. 

4. Piracy & Counterfeit Markets 

 India’s counterfeit market 

impacts software, pharmaceuticals, 

and luxury goods. 

 OECD & EUIPO (2022) report 

counterfeit goods make up 3.3% of 

global trade, with India a major 

source. 

 Software piracy causes 

financial losses and discourages 

investors. 

5. Lack of Awareness Among SMEs 

& Innovators 

 Many SMEs and rural 

innovators remain unaware of IPR 

benefits. 

 Only a small percentage of 

SMEs apply for patents. 

 National IPR Policy (2016) 

aims to improve awareness but faces 

implementation  challenges. 

 

0

5

10

15

2014 2016 2018 2020 2022 2024

Em
p

lo
ym

en
t 

G
en

er
at

io
n

 

Year 

Table 9:  Employment generation in IPR-intensive 

industries in India (in million jobs): 

Pharmaceuticals IT Manufacturing Creative Industries Startups



IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

Dr. Sayyad Mahejabin    

62 

6. High Cost of IPR Protection 

 Patents cost ₹1–5 lakh 

($1,200–$6,000), making them 

unaffordable for many. 

 PCT applications involve even 

higher costs, limiting global 

expansion. 

 

Recommendations for Strengthening IPR 

in India: 

1. Enhancing IPR Enforcement 

o Establish fast-track courts 

and specialized IPR tribunals 

for patent disputes. 

o Strengthen coordination 

between law enforcement 

and the Intellectual Property 

India Office to combat 

piracy. 

2. Streamlining Patent Approvals 

o Reduce delays through 

digitalization and 

automation. 

o Provide single-window 

clearance for startups and 

MSMEs. 

3. Increasing IPR Awareness 

o Introduce IPR education in 

schools and universities. 

o Conduct training programs 

for small businesses and 

innovators. 

o Promote public-private 

partnerships for awareness 

campaigns. 

4. Lowering IPR Registration Costs 

o Offer subsidized patent filing 

for startups and MSMEs. 

o Encourage financial 

institutions to support 

patenting costs. 

o Introduce subsidized or free 

patent filing for startups, 

MSMEs, and grassroots 

innovators. 

5. Boosting R&D Investments- 

o Provide tax incentives and 

subsidies for companies 

investing in R&D and 

patents. 

o Establish IPR incubation 

centers in universities to 

foster innovation. 

6. Enhancing Sector-Specific IPR 

Protection 

o IT & Software: Strengthen 

copyright and patent laws to 

combat piracy. 

o Pharmaceuticals: Accelerate 

drug patent approvals while 

ensuring accessibility. 

o Manufacturing & Startups: 

Promote patent licensing and 

technology transfer. 

o Creative Industries: 

Strengthen copyright 

protections for artists and 

filmmakers. 

7. Expanding Global IPR 

Collaboration 

o Align policies with TRIPS 

(WTO) and WIPO 

guidelines. 

o Strengthen partnerships with 

innovation-driven economies 

(USA, EU, Japan). 

 

Conclusion: 

Implementing these 

recommendations will help India maximize 

the economic benefits of IPR, attract higher 

foreign direct investment (FDI), boost 

employment generation, and foster a 

stronger innovation ecosystem. A robust 

IPR framework will position India as a 

global leader in knowledge-based 

industries, driving sustainable economic 

growth. 
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Abstract:  

Artificial Intelligence (AI) is a technology which is known for carrying out various tasks 

efficiently with little or no human intervention at  all.  Generative  AI  is  one  of  the  branches  of  

AI  which  is  known  for  generating  content  at  par  with  human  intelligence.  Generative  AI  

tools  like  ChatGPT,  Google’s  Bard  and  DeepAI  are  being  used  in  today’s  world  by  
students,  academicians, employees, employers, news channels and others to create textual, 

pictorial or video-graphical content. All  such  generated  content  suffers  from  one  common  

issue,  that  is,  their  copyright.  Most  of  the  users  are  unaware  of  copyright  in  the  work  
generated  by  them  using  the  generative  AI  tools.  They do  not  know  whether  the  copyright  

exists  in  AI-generated work and who is the owner or author of such copyrighted work. The 

article analyses the subsistence of copyright in AI-generated work and the conditions and criteria 

of such copyright, if any. It traces the content creation process of generative AI tools and the 

contractual aspects pertaining to it. Further, the article  examines  the  issues  of  copyrightability  

of  AI-generated  work  in  various  countries  and  compares  it  with  the  legal  standing  in  

India.  Lastly,  the  impact  of  AI-generated  work  on  the  Indian  copyright  regime  has  been  

analysed  and  accordingly, suggestions have been made which may be implemented to address 

the plethora of challenges arising out of or in relation to AI-generated work.  

Keywords: Artificial Intelligence, Generative AI, Chat GPT, Bard, Deep AI, Copyright, Author, 

Owner  

 

Introduction: 

Artificial    Intelligence    (AI)    is    

a    technological    development in the 

modern world that is changing the way   of   

carrying   out   work,   especially   in   

creative   works.  The  Cambridge  

Dictionary  defines  AI  as  a  „computer  

technology  that  allows  something  to  be  

done  in  a  way  that  is  similar  to  the  way  

a  human  would do it‟.1 However, it can 

take any form and can be  used  in  various  

systems  like  smartphones  and  machines  

and  in  various  resources  like  websites  

and  software.  Therefore,  it  is  something  

more  than  just  computer technology. The  
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reason  behind  its  popularity  and  one  of  

its  main features is that AI can carry out 

tasks with little or  no  human  involvement  

at  all.2  The  work  that  humans  perform  

and  give  results  in  hours  or  days,  many  

of  such  work  like  composing  lyrics  of  

songs,  writing articles, creating images, and 

presenting news as an anchor can be 

performed by AI within a blink of an eye. 

On account of this technological 

development, a distance has occurred 

between human creativity and artificial 

creativity as there is either little or no human 

contribution at all in AI-generated 

work.3Due   to   the   humans‟   distance   

from   creativity   coming  out  of  AI,  the  

copyright  regime  across  the  world  is  

witnessing  a  common  challenge  in  recent  

times. The  copyright  principles  trace  their  

origin  in  human labour on account of 

which the work of human creators  is  

protected  for  their  use  only  or  for  

others‟  use  but  only  with  the  prior  

permission  of  the  human  creators.4  

Various  theories  emerged  in  the  

copyright  domain  over  time,  however,  

what  remained  intact  is  the substantial 

involvement of humans in the creation of 

work without which the copyright protection 

is not supposed to be granted. Copyright law 

has an inherent assumption   that   there   are   

human   creators   who   creatively, 

originally, and independently create work. 

However,  a  threat  has  arisen  to  

the  aforementioned  traditional and inherent 

assumption due to the creation of work by a 

non-human creator, i.e., AI. On account of 

the same ground, the article analyses the 

challenges that AI-generated work is posing 

to copyright law and their    implications    

on    copyright    authorship    and    

ownership   because   in   copyright   law   

authors   are   defined with respect to  a  

particular  kind  of  work.  It  also  raises  the  

question  with  respect  to  the  originality  of  

the  work.  This paper focuses on these two 

pertinent questions. Generative  AI  Tools  

and  their  Work  Generation  Procedure AI  

is  a  technology  available  in  various  

forms,  viz.  Software, extension, and 

applications, to carry out the assigned task 

and generate  the  results  or  work.  Such  

software,  applications  and  extensions  are  

collectively  referred to as AI tools which 

use artificial intelligence technology  to  

perform  the  tasks.  They  are  developed  

keeping  in  view  the  specific  purposes  

and  objectives.  Therefore,   the   functions   

of   AI   tools   differ,   for   instance, many 

AI tools carry out the  function  of  

collecting and rearranging textual and 

numerical data, various   

 

Chat GPT: 

AI  tools  like  ChatGPT  and  

Google  Bards  generate  textual  responses  

and  other  AI  tools  like  Deep  AI  and  

Midjourney  generate  pictorial  work.  Thus, 

AI tools are developed keeping in view 

specific needs and uses in a variety of 

industries, ranging from education,   law,   

finance,   and   healthcare   to   the   

marketing  industry,  to  automate  tasks,  

analyse  data  and enhance 

productivity.6Among all, there is one 

category of AI tools called generative  AI  

tools,  which  is  known  for  its  peculiar  

generative function. Generative AI tools are 

those AI-based  tools  the  function  of  

which  is  to  generate  responses   or   work   

as   per   given   instructions   by   extracting  

data  from  its  database  which  it  has  been  

trained upon and/or from articles, books, 

newspapers, and other public webpages 

which are available on the internet. They are 

trained on a massive amount of data which  

allows  them  to  generate  responses  in  

simple  language for questions asked to 

them.2Generative  AI  tools  are  being  used  

for  various  purposes,   viz.   writing   

assignments   and   theses   in   academia,  

generating  content  for  emails  and  

creating  images, videos, and voiceovers. 

For instance, a person may  give  a  written  
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or  oral  command  to  a  generative  AI  tool  

to  “write  a  short  note  on  the  protection  

of  plant   varieties   as   intellectual   

property”   and   on   receiving  the  

command,  the  generative  AI  tool  digs  

into  its  database  which  it  has  been  

trained  upon  to  generate   the   work   in   

the   form   of   a   short   note.   Similarly, a 

command to “draw a picture of an Indian 

man  from  1870s”  may  be  given  to  a  

generative  AI  tool  which  will  generate  

the  work  in  picture  form  using  the  

database  which  it  has  been  trained  upon.  

Therefore,   such   AI-based   tools   that   

have   been   developed to generate work, 

either textual, pictorial or in any other form, 

are known as generative AI tools.  

 

AI Tools: 

It is the generative AI tools that pose 

challenges to copyright law because of the 

work generated by them. The   generated   

work   is   generally   literary   work,   

artistic  work  or  sound  recordings,  the  

ownership  of  which is covered within the 

purview of copyright law. Therefore,  with  

every  AI-generated  work  comes  the  legal 

aspect of its copyright protection and 

ownership. However, it is pertinent to note 

that the human role in the  creation  of  work  

by  generative  AI  tools  is  too  limited. 

Humans are not required to perform any task 

other  than  giving  commands  to  the  tools  

for  the  generation of work.8It  is  the  “too-

limited  role”  which  challenges  the  

copyright law and raises the question of 

whether such a  “too-limited  role”  is  

enough  to  obtain  copyright  ownership   in   

favor   of   humans   playing   the   too-

limited   role.   The   question   cannot   be   

answered   straightly  in  affirmative  or  

negative  as  it  can  have  a  long-lasting    

impact    on    copyright    law    not    just    

nationally    but    across    the    world    

because    the    development of law in one 

country ultimately reaches to and impacts 

other countries as well. Therefore, the issue 

needs to be analyzed keeping in view the 

current copyright  regime  and  future  

perspectives  to  ensure  that  the  law  

remains  technologically  neutral,  rather  

than    being    technology-specific    because    

of    the    development    of    artificial    

intelligence    and    the    increasing use and 

popularity of generative AI tools. Terms  of  

Use  of  Generative  AI  Tools  and  Issues  

thereof Terms  of  Use  of  the  generative  

AI  tools  are  the  terms and conditions laid 

down by the developers that provide   for   

the   rights   and   obligations   of   users,   

including  the  ownership  of  generated  

work  and  the  extent  of  ownership,  

arising  out  of  the  use  of  their  tools  and  

the  work  generated  thereto.  However,  

there  is  a  pertinent  issue  in  this  regard  

which  the  Authors  have  discussed  post-

coverage  of  Terms  of  Use  of  significant 

generative AI tools. Chat GPT‟s  Terms  of  

Use  assigns  to  the  users  all  the rights, 

title, and interest in the generated content to 

the  “extent  permitted  by  applicable  

law”.9  So,  users  may  claim  rights  in  the  

generated  content  if  the  law  permits and 

the generated content reflects the choices 

and  creativity  of  the  user  without  which  

the  desired  level  of  the  content  could  not  

have  been  generated.  However,   the   

terms   of   services   mention   that   if   

someone   is   infringing   one‟s   intellectual   

property   rights,   they   can   send   a   

notice   to   Google   of   the   infringement 

and appropriate action would be taken.  

 

Deep AI: 

Deep AI‟s  terms  of  service  

provide that  all  content  generated  by  its  

tools  and  APIs  are  free  of  copyright  and   

users   may   use   them   for   any   legal   

purpose   including   commercial   use.   

However,   it   further   mentions that the 

users agree not to use any services, inter  

alia,  in  any  way  that  violates  any  

applicable  national,  federal,  state,  local  or  

international  law  or  regulation.  The  
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impugned  terms  clarify  that  though  the  

generated  work  may  be  copyright-free,  

but  their  AI  tools  are  not  to  be  used  to  

create  any  work  that  would  be  volatile  

of  any  national  law,  inter  alia, copyright 

law. Thus,  generative  AI  tools  have  

varying  terms  of  use  or  service  which  

provides  for  varying  nature  of  ownership  

of  generated  work.  However,  a  common  

element  among  all  is  that  they  have  

avoided  vesting  themselves  with  the  

ownership  of  work  generated  by  their  

generative  AI  tools  which  means  that  

claiming  copyright  in  AI-generated  

content  is  dependent  on  various factors. It  

is  pertinent  to  mention  that  generative  AI  

tools  have  been  trained  on  massive  data  

available  on  the  internet,    including    

articles,    books,    newspapers,        social  

media  posts  and  other  public  web  pages.  

In  particular,  ChatGPT  has  been  trained  

on  massive  internet   data   available   till   

2021   and   generates   responses by using 

and restructuring the data which it has been 

trained upon.12Google‟s Bard is based on 

the LaMDA language model which has been 

trained with about  1.56  trillion  words  

from  various  sources  and  137  billion  

parameters  to  make  it  talk  with  the  user  

instead  of  merely  producing  text.13 

Further,  DeepAI  has  been  trained  on  a  

large  amount  of  diverse  text  data  from  

the  internet,  allowing  it  to  learn  a  broad  

understanding  of  language  and  effectively  

respond  to  a wide range of user queries. 

The  prominent  issue  in  this  regard  is  

that  such  existing  data,  on  which  

generative  AI  tools  or  their  underlying  

language  model  has  been  trained,  may  be  

copyrighted.   As   a   result,   a   work   

generated   by   generative AI tools may 

infringe someone‟s copyright if  it  contains  

or  is  similar  to  any  copyrighted  work.14 

In  view  of  this,  the  assignment  of  the  

rights  in  the  generated responses to users 

as per the Terms of Use, as  in  the  case  of  

ChatGPT,  is  immaterial  because  neither  

the  tool  nor  its  owner  is  the  actual  

copyright  owner,  rather  the  actual  

copyright  may  already  be  existing with 

someone else. Similarly, work generated by 

DeepAI may also not be copyright-free as 

claimed by its Terms of Service. On the 

same footing, literary work   generated   by   

Google‟s   Bard   may   also   be   someone‟s 

copyrighted work. Copyright of AI-

Generated Work in India vis-à-visElement   

of   Originality   and   Roles   of   Various   

Contributors  Copyright protection has 

historically been applicable in  situations  

where  technology  has  been  used  as  a  

medium  to  assist  an  individual  in  doing  

a  job  (for  example,  utilising  a  camera  to  

take  a  photograph).  In  these cases, the 

individual was recognised by being the 

artistic   mind   who   defined   or   created   

the   scenario   resulting  in  the  initial  

script.  Recent  developments  in  machine  

learning  and  the  rise  of  computer  

resources  have ensured that AI can now 

build works that are, no doubt, independent 

of human imagination. 

 

Copy Right: 

This raises the question of whether 

these AI-created works can be protected by 

copyright?The  Copyright  Act,  1957  

governs  the  copyright  regime  in  India.  

The  Act  grants  copyright  protection  on   

literary,   dramatic,   musical,   and   artistic   

work,   cinematograph  film  and  sound  

recordings.16 AI  tools  can     generally     

generate     literary,     musical     and          

artistic  work.  However,  the  grant  of  

copyright  on  generated    work    depends    

upon    various    criteria,        inter   alia,   

originality   of   the   work   and   creativity      

on the part of an author. Originality under 

the Copyright Law Originality  is  one  of  

the  fundamental  yardsticks  to  test   the   

copyrightability   of   a   work.   The   basic   

requirement   of   originality   is   that   the   

work   must   originate  from  the  Author  

and  not  be  copied.17  The  degree  of  
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originality  varies  with  the  jurisdiction.  

The  United  Kingdom  follows  the  “sweat  

of  the  brow” doctrine which prescribes that 

employing the skill and labour  of  authors  

is  sufficient  for  granting  copyright  

protection  to  a  work.18  The  United  

Statesfollows  the  “modicum  of  creativity”  

doctrine  which  accepts  a  work  to  be  

original  if  it  is  “independently  created”  

and has a “minimum degree of creativity”. 

India,  till  2008,  followed  the  “sweat  of  

the  brow” doctrine. However, the Supreme 

Court of India, in the 

 

Conclusion:  

Once  upon  a  time,  only  humans  

were  known  for  creation,  invention,  and  

innovation.  As  time  passed,  humans kept 

creating, inventing, and innovating, as a 

result  of  which,  today  they  have  created  

arguably  an  equivalent  or  advanced  

version  of  themselves  in  the  field of 

creativity, known as Artificial Intelligence. 

AI can  create,  copy,  replicate,  carry  out  

tasks  and  give  results   with   better   

efficiency   than   humans.   The   accuracy 

of resultant work may be questionable, but it 

may  be  only  a  matter  of  time  that  many  

tasks  not  requiring  human  intervention  

are  going  to  be  the  responsibility  of  AI  

in  future.  However,  the  issue  of  

copyright  protection  and  ownership  of  

created  work  and  the  credit  for  its  

creation  are  matters  of  ongoing  debate.   

One   section   advocates   for   protecting   

AI-generated   work   under   copyright   law   

and   vesting   the users of the AI tools with 

authorial rights, whereas the  other  section  

opposes the  above  view.  It  is  worth  

noting  that  copyright  attaches  to  original  

work  of  authorship    fixed    in    any    

tangible    medium    of    expression, which 

may not even be known or may be 

developed  later.55  So,  copyright  is  

designed  to  adapt  with time and human 

creativity is the sine qua non at the core of 

copyright. 
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Abstract:  

The concept of intellectual property was developed in the 18th century, with the first 
federal statute on patents being passed in 1790. Intellectual property rights are the legal 

protection granted to individuals who have invented something new or created something 

original that is capable of being physically reproduced or transmitted. The scope of intellectual 

property rights varies from country to country, but generally any form of expression that falls 

within the jurisdiction of copyright law and patent law is protected as intellectual property (see 

section 20(1)(b) of the Copyright Act 1957). It cannot be revoked by anyone at all as it is not 

owned by anyone in particular. IP rights protect intellectual property in a wide variety of ways, 

covering protection of inventions and designs, protection for data and software, as well as 

protection for literary material like books and films. IP plays a role in facilitating smoother E-

Commerce transactions. 

Keywords: Intellectual Property, Patent, Copyright, Trademark, E-Commerce. 

 

Introduction: 

Intellectual property Rights (IPR) 

term used to describe special rights 

pertaining to creative works. Intangible 

assets including innovations, literary and 

symbols, and images can be protected under 

IP law. This protection is made possible by 

various IP rights, including patents, 

trademarks, designs, and copyright i.e. IPR. 

These rights allow their owners to profit 

financially recognition from their inventions 

E-commerce, is the practice of conducting 

business dealings online. Among them 

would be starting a business, trading 

products and services. E-commerce often 

entails the sale of goods and services based 

on licensed intellectual property rights. IPR 

is extremely critical in each of these 

situations since it's important to safeguard 

the items' worth. Tools like intellectual 

property laws and technology security 

measures are used to provide the protection. 

IPR in e-commerce is particularly important 

since IP theft can potentially kill an online 

firm if it is prevalent. 

 

Review of Literature: 

Bhattacharya, S., & Saha, C. (2011). 

The history IPR kinds are also covered in 

this paper. Ideas on the basis of which the 

ready to confer the status of property are 

referred to as intellectual property rights 

(IPR). In order for the inventors or 

developers of that property to profit 

commercially from their creative endeavors 

or reputation, IPR grant them specific 

exclusive rights.  Kumari. P (2019) Ideas, 

innovations, and creative expressions on the 

basis of which there is a public desire to 
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grant the status of property is referred to as 

intellectual property rights (IPR).  

The study by Lee, H. (2021), 

highlights some important aspects of 

intellectual property rights protection in 

online trade. The purpose of this study is to 

examine how Small Business Enterprises 

(SMEs) use their supply chains to increase 

their competitiveness through the usage of e-

commerce and intellectual property rights 

(IPR). Geiger, C. (2022), The research done 

for this article establishes the status of IPR 

in certain businesses, and the findings show 

a definite upward trend while also 

highlighting the need for more industry-wide 

awareness and IPR implementation. 

 

Objectives of the Study:  

1. To know the role of intellectual 

property rights in E- Commerce. 

2. To identify the e-commerce factors 

in IPR. 

3. To Study the various type of 

intellectual property Rights 

 

Research Methodology: 

 In order to achieve the above 

objectives information was collected from 

the secondary sources which is available. 

Various reports, research papers, case 

studies regarding role of intellectual 

property right were referred to, apart from 

numerous journals and articles. This 

research paper is conceptual in nature. It is 

descriptive in the sense that it tries to 

identify various characteristics of research 

objectives and it is conceptual since it 

examines literature review of past studies 

conducted in these fields. 

 

History of Intellectual Property Rights: 

IPR developed by IMF. In India, 

copyright law was first established in 1847 

as a result of an East India Company-era 

ordinance. The copyright's term at the time 

was 42 years. If the copyright holder refused 

to allow the publication of a work after the 

author's passing, the government might issue 

a compulsory. In order to enforce rights 

under this act, copyright registration was 

required. 

Under the British Raj, the Indian 

government of the time passed a new 

copyright law in 1914 that was remarkably 

similar to the United Kingdom Copyright 

Act of 1911. There were many significant 

differences, the most significant one is that it 

created. 

Origin and History of Trademark 

The Trademark Act of 1940, which 

was adapted from Merchandise Act, 1958 

was also passed after independence. 

Numerous changes were made up until 

December 30, 1999, when the Trade Mark 

Act, 1999, which is currently in effect in 

India, was established. The two main needs 

met by this act are to:  

a) Shield the owner from chaos and 

competitor mark duplication.  

b) Protect the company, commerce, and 

goodwill that the trademark owner has built 

up. 

 

THREE MAIN TYPES OF IPR: 

Patents: 

Researchers in the field of e-

commerce receive a lot of incentives from 

patents. Patents facilitate outsourcing and 

the development of planned alliances in 

ecommerce. One of the most significant 

forms of IPR is the patent. A government 

license that grants. Specific time period, 

particularly the exclusive right to prevent 

others from creating an invention, is what is 

meant by this definition. When individuals 

or organizations create new products or 

processes, they go to the patent office, 

describe the invention in detail, and pay a 

fee to have their property protected. 

Copyrights: 

Copyrights are crucial in the current 

digital era for protecting the information and 

creative work on websites. Because of the 

fast digitization, the owners of the 
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copyrights seek copyright protection to stop 

any illicit distribution or copying of their 

works that are displayed online.  

Trademarks: 

Trademarks are extremely important 

in the internet world and e-commerce to 

develop a brand image by expanding or 

selling the enterprises. A registered 

trademark also makes it simpler to file 

lawsuits and initiate legal processes against 

companies that online infringe on your 

company's intellectual property. 

 

Elements Protected Under IPR in E- 

Commerce: 

The IPR in e-commerce pertains to 

the purchasing and selling of goods via a 

physical store and an online store, 

respectively. Search engines, e-commerce 

platforms, and other crucial online 

technologies are covered by patents and 

utility models.  Depending on the country's 

IPR rules, specific software, including the 

text-based HTML code used 

1) By websites, is protected under the 

Patent Law or the Copyrights Act.  

An e-commerce website's entire 

design is likewise shielded by 

copyright laws. 

2)  The Copyright Law protects all of 

the information on the website, 

including any written or visual 

3) The  Companies can use copyright 

laws or country-specific database 

legislation to protect their databases 

4) An e-commerce in IPR the 

Companies can use the Trademark 

Law to protect their brand names, 

product names, logos, domain 

5) The similar identifying indications 

posted on their websites with 

reference to both IPR in retail and e-

commerce.  Under the appropriate 

Industrial Design Law in their 

nation, businesses are also allowed 

to protect 

 

Significance of the Study: 

The majority of businesses 

worldwide consider their intellectual 

property to be a much more valuable asset 

than any physical property they may hold. 

This is due to the fact that intellectual 

property laws shield businesses against 

unfair competition as well as the disclosure 

of their trade secrets. The primary goal of 

intellectual property legislation is to promote 

the production of several different 

intellectual goods. To do this, the law grants 

individuals and organizations ownership 

rights to the knowledge and intellectual 

products they produce, typically for a finite 

amount of time. Because it enables people to 

make money from the knowledge and 

intellectual products they produce, this 

provides an economic incentive for their 

creation. Depending on the level of 

protection provided to innovators, these 

economic incentives are anticipated to 

encourage innovation and advance 

technology in countries. 

The modern digital economy makes 

the importance of IPR in E-commerce 

particularly obvious. In addition to 

preserving the creator's labour, the existence 

of regulations and procedures that govern 

the operation of IP laws has promoted new 

creations. The law forbids people from 

stealing intellectual property (IP) and 

utilizing it for their own financial gain 

without compensating the inventor for their 

labour and ingenuity. This study 

concentrates on the importance of 

intellectual property rights in E- commerce 

 

Conclusion: 

An intellectual property rights is 

necessary for the fair and ethical compliance 

of digital practices and operations, 

particularly in a sector as diverse and 

dynamic as e-commerce and retail. IPR in 

ecommerce aids in defending companies that 

use online platforms. Intellectual property 

rights assist businesses in preserving and 
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protecting their covert business operations as 

the internet retail market expands 

exponentially. IPR owners are able to claim 

a portion of the company's revenues thanks 

to IP rights in ecommerce. As a result, it 

should be noted that IPR in e-commerce 

safeguards e-commerce activities. However, 

the practical application of IP Rights 

determines the success rate completely. The 

expansion of E-commerce makes it easier 

for businesses to monitor and defend their 

trade activities, especially those that require 

maintaining anonymity. IPR owners are able 

to claim a portion of the company's revenues 

thanks to IP rights in e-commerce. 

Intellectual property rights will be 

implemented with a focus on characteristics 

that are unique and unavailable to others, 

successfully enabling E-commerce activity 

in the public domain. Because of this, 

intellectual property protects e-commerce 

and promotes economic justice while the 

appropriate safeguards for protecting 

intellectual property rights are taken. 
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Abstract: 
This research paper explores the intersection of Intellectual Property Rights (IPR), 

Corporate Social Responsibility (CSR), and ethical considerations within modern business 
practices. It delves into how companies balance their legal obligations to protect innovations 

while promoting societal welfare through CSR initiatives. The paper discusses ethical concerns 

related to IPR, including access to essential goods, the exploitation of cultural heritage, and the 

balance between profit and public good. The goal of this research is to understand how ethical 

business practices surrounding IPR can foster responsible innovation and contribute to 

sustainable, socially beneficial outcomes. 

Keywords: Corporate, Social, Responsibility, Sustainable.  

 

Introduction: 

In an increasingly globalize and 

competitive business environment, 

companies must navigate a delicate balance 

between protecting their innovations and 

contributing to the common good. 

Intellectual Property Rights (IPR) offer legal 

protection for innovations, ensuring that 

creators have exclusive rights over their 

work. On the other hand, Corporate Social 

Responsibility (CSR) highlights the 

obligation of companies to engage in ethical 

practices that benefit society at large. This 

research paper explores how IPR and CSR 

can complement each other, focusing on the 

ethical considerations that arise when 

companies engage in both. 

 

Objectives of Research Paper:  

1. To Study IPR and Role of IPR in 

Business and Innovation 

2. To analyze Corporate Social 

Responsibility (CSR) and Ethical 

Considerations in IPR and CSR 

Intellectual Property Rights (IPR): 

Intellectual Property Rights (IPR) is 

a set of legal protections granted to 

individuals or entities for their creations and 

innovations. These include patents (for 

inventions), trademarks (for brand identity), 

copyrights (for creative works), and trade 

secrets (for confidential business 

information). IPR allows businesses and 

individuals to benefit from their creative and 

inventive work, offering incentives for 

further innovation. 

1. The Role of IPR in Business and 

Innovation: 

 Protection and Profit: IPR 

incentives innovation by ensuring 

that creators can protect their work 

from unauthorized use or 

reproduction. This protection can 

generate revenue through licensing, 

royalties, and exclusive market 

access. 

 Global Trade: IPR is crucial in 

international trade, enabling 
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companies to export their products 

globally while maintaining legal 

safeguards over their inventions and 

brands. 

 

Corporate Social Responsibility (CSR): 

Corporate Social Responsibility 

(CSR) refers to a company’s efforts to 

operate in ways that benefit society, beyond 

financial profit. CSR initiatives often focus 

on areas such as environmental 

sustainability, ethical labor practices, 

community development, and philanthropic 

efforts. 

1. The Principles of CSR: 

 Social Impact: Companies are 

expected to take an active role in 

solving societal challenges, such as 

poverty, inequality, and climate 

change. 

 Environmental Stewardship: Many 

CSR strategies include reducing 

carbon footprints, managing waste, 

and developing sustainable products. 

 Ethical Governance: CSR requires 

transparency in decision-making 

processes, fair wages for employees, 

and responsible sourcing of 

materials. 

2. CSR and Business Sustainability: 

CSR can enhance a company’s 

reputation, build customer loyalty, and 

improve employee morale. By focusing on 

sustainability, businesses can ensure long-

term growth while contributing positively to 

society. 

 

Ethical Considerations in IPR and CSR: 

The integration of IPR and CSR 

raises several ethical issues. Companies 

must consider not only their legal rights over 

intellectual property but also their 

responsibilities to society, especially in areas 

that affect public welfare. 

1. Access to Essential Goods: 

 Pharmaceutical Patents: One of the 

most prominent ethical concerns in 

IPR is access to life-saving 

medications. Pharmaceutical 

companies often hold patents for 

drugs, making them expensive and 

inaccessible to impoverished 

populations. Ethical companies may 

adopt CSR practices such as offering 

discounted or generic versions of 

essential medicines in low-income 

regions. 

 Technology and Education: The 

monopolization of educational tools 

and technologies under IPR can limit 

access to knowledge. Companies 

could use CSR to support open-

source platforms, educational 

programs, and affordable technology 

to ensure that everyone benefits from 

technological advancements. 

2. Exploitation of Cultural Heritage: 

 Indigenous Knowledge: Some 

companies use traditional knowledge 

from indigenous communities 

without proper acknowledgment or 

compensation. This raises ethical 

issues of cultural appropriation. 

Companies should engage in CSR by 

forming fair partnerships with these 

communities and compensating them 

for their intellectual contributions. 

 Fair Use of Traditional 

Knowledge: A more ethical 

approach to IPR involves 

recognizing and respecting the 

intellectual property rights of 

indigenous communities. It includes 

collaborative research and equitable 

profit-sharing models. 

3. Patent Trolling and Monopoly 

Practices: 

 Patent Trolling: Some entities 

exploit IPR not to create new 

products or services, but to exploit 

competitors with aggressive lawsuits 

over vague patents. This behavior is 

often seen as unethical and can stifle 

innovation. Ethical CSR practices 
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include rejecting patent trolling as a 

business strategy and focusing on 

innovation over litigation. 

 Monopolies and Market Control: 

Companies holding significant IPR 

in certain markets might restrict 

access to technologies or products to 

maintain their dominance. Ethical 

considerations dictate that 

companies should not use IPR solely 

to hinder competition or exploit 

consumers. 

 

Balancing Profit and Social Good: 

A critical ethical consideration is 

how businesses balance profit-making with 

their social responsibilities. While protecting 

intellectual property allows companies to 

generate profits, excessive profit-seeking 

through IPR can lead to social harm, 

especially in cases where essential goods 

become unaffordable or inaccessible. 

1. Socially Responsible Licensing: 

 Companies can engage in ethical 

licensing, allowing others to use 

their intellectual property under 

favorable terms for the greater good. 

For example, licensing renewable 

energy technology at lower costs to 

developing countries helps combat 

climate change while promoting 

global social good. 

 Fair Trade Models: Businesses can 

use their intellectual property to 

promote fair trade, ensuring that 

workers in the supply chain receive 

fair wages and work in safe 

conditions. 

2. Long-term Sustainability vs. Short-

term Profit: 

 Companies should adopt CSR 

strategies that align with long-term 

sustainability goals, rather than 

focusing on short-term profits. For 

example, companies in the 

technology sector might focus on 

developing products that are 

environmentally friendly and 

recyclable, rather than exploiting 

patents to produce short-lived, non-

recyclable items. 

 

Conclusion: 

The integration of IPR and CSR 

presents significant ethical challenges and 

offers opportunities for companies to use 

their innovations for the greater good. 

Ethical businesses should ensure that their 

IPR strategies do not exploit vulnerable 

communities or restrict access to critical 

goods and services. By adopting CSR 

principles, businesses can align their legal 

rights with ethical obligations, fostering 

innovation that benefits society while also 

maintaining profitability. Moving forward, 

the ethical management of IPR in 

conjunction with CSR practices will be 

crucial in shaping a more responsible and 

sustainable business landscape. 
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Abstract: 

In the rapidly evolving digital landscape, Intellectual Property Rights (IPR) play a 

crucial role in fostering innovation, protecting brand identity, and ensuring fair competition in 
digital marketing and e-commerce. This paper explores the multifaceted impact of IPR on these 

domains, examining the challenges and opportunities presented by the digital age. It delves into 

the significance of trademarks, copyrights, patents, and trade secrets in safeguarding online 

businesses, creative content, and technological advancements. Furthermore, the paper analyzes 

the enforcement mechanisms and legal frameworks governing IPR in the digital realm, 

highlighting the need for effective strategies to combat infringement and counterfeiting. By 

understanding and leveraging IPR, businesses can unlock the full potential of digital marketing 

and e-commerce while mitigating risks and establishing a sustainable competitive advantage. 

 

Introduction: 

The advent of the internet and the 

proliferation of digital technologies have 

revolutionized the way businesses operate 

and interact with consumers. Digital 

marketing and e-commerce have emerged as 

powerful tools for reaching global 

audiences, promoting products and services, 

and driving economic growth. However, this 

digital revolution has also brought forth new 

challenges, particularly in the realm of 

intellectual property protection. In the 

interconnected world of the internet, where 

information and content can be easily copied 

and disseminated, safeguarding IPR has 

become paramount for businesses seeking to 

thrive in the digital marketplace. 

 

Significance of IPR in Digital Marketing: 

Digital marketing relies heavily on 

creative content, branding, and innovative 

strategies to capture consumer attention and 

build brand loyalty. IPR plays a critical role 

in protecting these intangible assets, 

ensuring that businesses can reap the 

rewards of their creativity and investments. 

Trademarks: Trademarks are essential for 

establishing brand identity and 

distinguishing products or services from 

competitors. In the digital realm, trademarks 

are used to protect brand names, logos, 

slogans, and domain names, ensuring that 

consumers can easily identify and trust the 

source of goods and services. 

Copyrights: Copyright protection extends to 

a wide range of digital content, including 

website designs, marketing materials, 

photographs, videos, music, and literary 

works. Copyright law grants creators 

exclusive rights to reproduce, distribute, and 

display their works, preventing unauthorized 

use and infringement. 
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Patents: Patents protect inventions and 

technological advancements that are 

essential for driving innovation in the digital 

space. Patents can be used to safeguard 

software, algorithms, e-commerce platforms, 

and other technological innovations that 

provide businesses with a competitive edge. 

Trade Secrets: Trade secrets encompass 

confidential and proprietary information that 

provides a business with a competitive 

advantage. In the digital marketing context, 

trade secrets may include marketing 

strategies, customer databases, pricing 

models, and other sensitive information that 

is not publicly known. 

 

Significance of IPR in E-commerce: 

E-commerce platforms rely on a 

combination of IPR to protect their online 

businesses and ensure fair competition. 

Trademarks: Trademarks are crucial for 

establishing brand recognition and trust in 

the online marketplace. E-commerce 

businesses use trademarks to protect their 

brand names, logos, and domain names, 

ensuring that consumers can easily find and 

identify their products or services. 

Copyrights: Copyright protection extends to 

various aspects of e-commerce platforms, 

including website designs, product 

descriptions, images, and videos. Copyright 

law safeguards the creative expression and 

original content of e-commerce businesses, 

preventing unauthorized copying and use. 

Patents: Patents play a vital role in 

protecting technological innovations that 

enhance the functionality and user 

experience of e-commerce platforms. 

Patents can be used to safeguard software, 

algorithms, search engines, payment 

gateways, and other technological 

advancements that drive e-commerce 

growth. 

Trade Secrets: Trade secrets are essential 

for maintaining a competitive edge in the e-

commerce landscape. Trade secrets may 

include customer data, marketing strategies, 

pricing models, supplier relationships, and 

other confidential information that is not 

publicly available. 

 

Challenges and Opportunities: 

The digital age presents both 

challenges and opportunities for IPR 

protection in digital marketing and e-

commerce. 

Infringement and Counterfeiting: The 

ease of copying and disseminating digital 

content has led to a surge in IPR 

infringement and counterfeiting. 

Unauthorized use of trademarks, copyrights, 

and patents can harm brand reputation, erode 

consumer trust, and lead to financial losses. 

Jurisdictional Issues: The global nature of 

the internet poses challenges for enforcing 

IPR across different jurisdictions. 

Determining the applicable law and 

jurisdiction in cases of online infringement 

can be complex and time-consuming. 

Emerging Technologies: New technologies 

such as artificial intelligence, blockchain, 

and the Internet of Things (IoT) present both 

opportunities and challenges for IPR 

protection. These technologies can be used 

to enhance IPR enforcement, but they also 

raise new questions about ownership, 

authorship, and liability. 

 

Enforcement Mechanisms and Legal 

Frameworks: 

Effective enforcement mechanisms 

and robust legal frameworks are essential for 

protecting IPR in the digital realm. 

 National Laws: Most countries have 

national laws that protect trademarks, 

copyrights, patents, and trade secrets. These 

laws provide legal remedies for IPR 

infringement, including injunctions, 

damages, and criminal penalties. 

 International Treaties: International 

treaties such as the TRIPS Agreement and 

the WIPO Copyright Treaty provide a 

framework for harmonizing IPR laws and 

facilitating cross-border enforcement. 
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Online Dispute Resolution: Online dispute 

resolution mechanisms can provide a cost-

effective and efficient way to resolve IPR 

disputes in the digital context. 

 

Strategies for Protecting IPR in Digital 

Marketing and E-commerce: 

Businesses can adopt a range of 

strategies to protect their IPR in digital 

marketing and e-commerce. 

IPR Registration: Registering trademarks, 

copyrights, and patents provides legal 

recognition and strengthens enforcement 

efforts. 

Monitoring and Surveillance: Regularly 

monitoring online platforms and 

marketplaces for infringing content can help 

businesses detect and address IPR violations 

promptly. 

Contractual Agreements: Including clear 

IPR clauses in contracts with employees, 

contractors, and partners can help protect 

confidential information and ensure 

compliance. 

Technological Measures: Implementing 

technological measures such as digital 

watermarking, encryption, and access 

controls can help prevent unauthorized 

copying and distribution of digital content. 

Collaboration and Information Sharing: 

Collaborating with industry associations, 

law enforcement agencies, and other 

stakeholders can help businesses stay 

informed about IPR trends and best 

practices. 

 

Conclusion: 

Intellectual Property Rights are 

fundamental to fostering innovation, 

protecting brand identity, and ensuring fair 

competition in the digital age. In the context 

of digital marketing and e-commerce, IPR 

plays a crucial role in safeguarding creative 

content, brand recognition, technological 

advancements, and confidential information. 

Businesses must understand the significance 

of IPR, adopt proactive strategies for 

protection, and leverage enforcement 

mechanisms to mitigate risks and unlock the 

full potential of the digital marketplace. By 

prioritizing IPR protection, businesses can 

establish a sustainable competitive 

advantage, build consumer trust, and thrive 

in the ever-evolving digital landscape. 
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Abstract: 

This comprehensive study investigates the understanding, implementation patterns, and 

economic impact of Intellectual Property Rights (IPR) across small-scale industries in 

Maharashtra's Marathwada region. Through extensive primary research encompassing surveys 

of 150 industrial units and in-depth stakeholder interviews, this research uncovers significant 

disparities in IPR awareness and utilization across different sectors and districts. The findings 

reveal that while traditional sectors maintain indigenous knowledge protection systems, 

modernizing sectors demonstrate greater formal IPR adoption with corresponding market 

advantages. The research identifies region-specific barriers including procedural complexity, 

linguistic limitations, and enforcement concerns that hinder widespread IPR implementation. The 

study demonstrates a clear correlation between strategic IPR implementation and enhanced 

business performance metrics including pricing power, investment attraction, and market 

expansion. Based on these insights, the research proposes contextualized policy interventions 

designed to address Marathwada's unique industrial landscape, cultural factors, and economic 

realities. 

 

Introduction: 

Small-scale industries constitute the 

foundation of economic development across 

Marathwada's semi-urban and rural 

landscape. This region, comprising the eight 

districts of Aurangabad, Jalna, Parbhani, 

Hingoli, Nanded, Beed, Latur, and 

Osmanabad, features a diverse industrial 

ecosystem characterized by both centuries-

old traditional craftsmanship and emerging 

technology-driven enterprises. Despite 

contributing approximately 40% to the 

region's industrial output and providing 

employment to over 500,000 individuals, 

these small-scale industries face substantial 

challenges in protecting their innovations, 

traditional knowledge, and market 

differentiation. 

Intellectual Property Rights offer 

potential mechanisms for these enterprises to 

safeguard innovations, build brand equity, 

and establish market advantages. However, 

the implementation of standardized IPR 

frameworks within Marathwada's distinct 

socio-economic and cultural context presents 

unique challenges that have remained 

insufficiently examined in previous research. 

This study investigates how IPR 

systems function within the specific 

constraints and opportunities present in 

Marathwada's small industrial units. It 

examines not only formal IPR 

implementation but also traditional 

knowledge protection mechanisms, hybrid 

approaches, and the relationship between 

IPR utilization and business outcomes. 

Through this comprehensive analysis, the 

research aims to develop nuanced 

understanding of how IPR frameworks can 

be adapted to strengthen Marathwada's 
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industrial competitiveness while preserving 

its distinctive creative and production 

traditions. 

 

Literature Review: 

1. IPR in Indian Small-Scale Industries: 

The intellectual property landscape 

for India's small-scale industries has evolved 

significantly since the country's TRIPS 

compliance reforms of 2005. Research by 

Sharma and Kulkarni (2022) demonstrates 

that IPR adoption rates among Indian SSIs 

remain below 15% nationally, with 

significant variations across geographical 

regions and industrial sectors. Their 

longitudinal analysis reveals that while 

awareness has increased substantially, 

practical implementation faces persistent 

barriers related to procedural complexity and 

resource limitations. 

Kumar (2023) identified the 

emergence of hybrid knowledge protection 

systems where traditional, community-based 

protection mechanisms operate alongside 

formal IPR frameworks. His ethnographic 

studies across rural industrial clusters 

documented how informal protection 

systems based on community recognition, 

skill lineage, and collective enforcement 

continue to function effectively for many 

traditional craft industries. These findings 

suggest that effective IPR policy must 

recognize and potentially integrate these 

indigenous knowledge protection 

mechanisms rather than simply replacing 

them. 

Venkataraman's (2021) analysis of 

230 small manufacturing enterprises 

demonstrated that successful IPR 

implementation correlates strongly with 

export market participation, formal banking 

relationships, and integration into structured 

supply chains. This research suggests that 

IPR adoption may be both a contributor to 

and result of broader business formalization 

processes. 

2. Regional Studies in Maharashtra: 

Maharashtra's industrial landscape 

demonstrates significant regional variation 

in IPR implementation patterns. 

Comprehensive research by Patil (2021) 

examining the Mumbai-Pune industrial 

corridor and Nagpur manufacturing zone 

documented IPR adoption rates of 27% and 

22% respectively, substantially higher than 

national averages. However, this research 

explicitly excluded the Marathwada region, 

creating a significant knowledge gap 

regarding IPR dynamics in this 

economically distinct area. 

Deshmukh and Jadhav's (2023) 

preliminary survey focused specifically on 

Aurangabad district's handicraft sector 

identified 17 distinct product categories with 

potential for geographical indication 

protection, yet found only two had initiated 

the application process. Their research 

identified knowledge gaps and procedural 

complexity as primary barriers, but was 

limited to a single district and sector within 

the broader Marathwada region. 

Joshi's (2022) comparative analysis of 

traditional knowledge documentation 

systems across Maharashtra identified 

significant regional variations in how craft 

techniques and agricultural processing 

knowledge are preserved and transmitted. 

This research noted Marathwada's distinct 

oral knowledge transmission traditions that 

differ substantially from the more 

documented approaches in Western 

Maharashtra, suggesting region-specific 

approaches to traditional knowledge 

protection might be necessary. 

3. Research Gap: 

The existing literature demonstrates 

several critical gaps in understanding 

Marathwada's IPR ecosystem: 

1. Absence of comprehensive, region-

wide analysis covering all major 

industrial sectors present in 

Marathwada 

2. Limited examination of how IPR 

frameworks interact with local 

business practices, cultural values, 

and traditional knowledge systems 

3. Insufficient quantitative assessment 

of IPR implementation barriers 
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specific to Marathwada's economic 

and educational context 

4. Lack of targeted policy 

recommendations addressing the 

region's particular needs while 

leveraging its unique strengths 

This research addresses these gaps 

by providing an integrated analysis of IPR 

dynamics across all eight districts and major 

industrial sectors of Marathwada, examining 

both formal and informal knowledge 

protection systems, and developing 

contextually appropriate recommendations. 

 

Research Methodology: 

1. Research Design: 

This study employed a sequential 

mixed-methods approach to develop a 

comprehensive understanding of IPR 

dynamics in Marathwada's small-scale 

industries. The research process proceeded 

through three interconnected phases: 

Phase 1 began with exploratory qualitative 

interviews with 15 key informants across 

industry associations, government agencies, 

and academic institutions to identify region-

specific IPR issues and refine the 

quantitative survey instrument. 

Phase 2 implemented a structured survey 

across 150 small-scale industrial units, 

collecting quantitative data on awareness 

levels, implementation patterns, perceived 

barriers, and business outcomes. 

Phase 3 conducted in-depth case studies 

with 10 selected enterprises representing 

both successful IPR implementation and 

persistent challenges, providing contextual 

insights into quantitative patterns. 

This integrated approach enabled 

triangulation of findings across methods 

while capturing both broad patterns and 

nuanced contextual factors influencing IPR 

decisions in the region. 

2. Data Collection: 

Primary data collection 

encompassed: 

1. Structured surveys of 150 small-scale 

industrial units (annual turnover below 

₹50 crore) across all eight districts of 

Marathwada. The survey instrument 

included 42 questions covering IPR 

awareness, implementation experience, 

perceived barriers, and business 

performance metrics. Surveys were 

conducted in either Marathi or English 

based on respondent preference, with 

trained field researchers administering 

the instrument in person between 

September 2023 and January 2024. 

2. In-depth interviews with 25 key 

stakeholders including 8 industry 

association representatives, 6 IPR 

attorneys practicing in the region, 5 

government officials from District 

Industries Centers, 3 academic experts, 

and 3 successful IPR implementers. 

These semi-structured interviews lasted 

60-90 minutes and explored systemic 

factors influencing the region's IPR 

ecosystem. 

This multi-modal data collection 

approach enabled comprehensive 

documentation of both statistical patterns 

and underlying causal mechanisms 

influencing IPR implementation. 

3. Sampling Strategy: 

The quantitative survey employed a 

stratified random sampling approach to 

ensure representation across: 

1. Geographical distribution: The 

sample included enterprises from all 

eight districts, with allocation 

proportionate to each district's 

contribution to regional industrial 

output. 

2. Sectoral representation: The sample 

included five key sectors dominant 

in Marathwada's industrial 

landscape:  

o Food processing and 

agricultural industries (n=45) 

o Handloom and handicrafts 

(n=32) 

o Engineering and automotive 

components (n=38) 

o Chemical and 

pharmaceutical units (n=18) 
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o Information technology and 

services (n=17) 

This sampling approach ensured the 

findings represent the diverse industrial 

ecosystem of the Marathwada region while 

maintaining sufficient subsample sizes for 

meaningful sectoral analysis. 

4. Data Analysis: 

The research employed a multi-

layered analytical approach: 

 Descriptive statistics to characterize 

awareness levels, implementation 

rates, and perceived barriers 

 Chi-square tests to identify significant 

differences across districts and sectors 

 Correlation analysis to examine 

relationships between IPR 

implementation and business 

performance metrics 

 Multiple regression modeling to 

identify factors predictive of 

successful IPR implementation 

 Thematic coding using NVivo 

software to identify recurrent patterns 

in interview transcripts 

 Process tracing to reconstruct decision 

pathways in successful IPR 

implementation cases 

 Comparative analysis to identify 

district-specific and sector-specific 

contextual factors 

 Integration with quantitative findings 

through joint displays and explanatory 

frameworks 

This analytical approach enabled the 

development of both generalizable patterns 

and contextually nuanced understanding of 

IPR dynamics in the region. 

 

Findings and Discussion: 

1. Current State of IPR Awareness and 

Implementation: 

The survey revealed a nuanced 

landscape of IPR understanding and 

utilization across Marathwada's small-scale 

industrial sector. Overall IPR awareness 

reached 62%, indicating that nearly two-

thirds of enterprises possess basic familiarity 

with intellectual property concepts. 

However, this general awareness masked 

significant gaps in practical knowledge - 

only 28% of respondents could correctly 

identify which specific IPR tools (patents, 

trademarks, geographical indications, etc.) 

were relevant to their particular business 

activities. 

Implementation levels lagged substantially 

behind awareness metrics. Only 17% of 

surveyed businesses had actively pursued 

any form of IPR protection, with significant 

variations across IPR types. Among those 

implementing IPR, trademarks represented 

the dominant protection mechanism (68% of 

all IPR implementations), followed by 

patents (22%), geographical indications 

(7%), and industrial designs (3%). 

Detailed analysis revealed 

substantial district-wise variation in IPR 

implementation rates. Aurangabad district 

demonstrated the highest implementation 

rate at 24%, likely attributable to the 

presence of an IPR facilitation center and 

stronger industrial association networks. 

Nanded (16%) and Latur (14%) showed 

moderate implementation rates, while 

Hingoli and Osmanabad reported the lowest 

rates at 7% and 6% respectively. These 

geographical disparities correlated strongly 

with proximity to technical education 

institutions and industrial support 

infrastructure. 

Educational background analysis 

revealed that enterprises led by individuals 

with technical education backgrounds 

demonstrated implementation rates 2.6 times 

higher than those without such backgrounds 

(28% vs. 11%). This finding highlights the 

crucial role of technical education in 

building practical IPR capacity within the 

region. 

Temporal analysis of IPR 

applications over the past five years (2019-

2024) showed an upward trend, with annual 

application rates increasing by 

approximately 12% year-over-year. This 

growth, while positive, remains substantially 

below Maharashtra's overall growth rate of 

19% during the same period, indicating a 
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widening gap between Marathwada and the 

state's more developed industrial regions. 

 

Case Studies: 

1. Geographical Indication Success: 

Marathwada Kesar Mango: 

The Marathwada Kesar Mango 

Growers Association represents a landmark 

success in collective geographical indication 

implementation. This case study provides 

valuable insights into effective IPR 

strategies for traditional agricultural 

products. 

Background and Context: 

The Marathwada region produces a 

distinctive variety of Kesar mango 

characterized by saffron-colored flesh, 

intense aroma, and extended shelf life. 

Historically, these qualities enabled modest 

price premiums but faced challenges from 

counterfeit products and market confusion. 

In 2019, a coalition of 37 grower 

associations across five districts initiated a 

geographical indication application process 

with support from the Maharashtra State 

Agricultural Marketing Board. This process 

required extensive documentation of: 

 Historical cultivation records dating 

to the 1940s 

 Distinctive soil and climatic 

conditions contributing to specific 

quality characteristics 

 Traditional cultivation practices 

unique to the region 

 Established quality testing 

methodologies 

Implementation Process: 

The implementation journey revealed 

several crucial success factors: 

1. Formation of an umbrella 

organization transcending district 

boundaries 

2. Partnership with academic 

institutions to document scientific 

distinctiveness 

3. Engagement of specialized legal 

expertise through government 

subsidy programs 

4. Development of a comprehensive 

quality control system 

The process required 27 months 

from initiation to final registration, with 

significant challenges in documentation 

compilation and establishing consensus on 

quality standards across diverse growing 

communities. 

Outcomes and Impacts: 

GI registration in 2021 generated 

substantial benefits across the value chain: 

 Average price premiums increased 

from 8% to 22% in domestic markets 

 Export market access expanded to five 

new countries with corresponding 

47% volume growth 

 Processing industry developed new 

product lines emphasizing GI-

protected status 

 Regional tourism initiatives 

incorporated mango orchard visits into 

cultural heritage experiences 

 Shared quality control laboratories 

 Collective marketing infrastructure 

 Joint representation in policy forums 

 Knowledge sharing platforms for 

cultivation best practices 

This case demonstrates how 

geographical indication protection can 

benefit small-scale producers when 

implemented through collaborative 

structures addressing the entire value chain. 

The initiative now directly impacts over 

2,400 small-scale processors and 

approximately 12,000 cultivators across the 

region. 

 

Conclusion: 

This comprehensive research into 

Marathwada's IPR landscape reveals a 

complex ecosystem where formal protection 

mechanisms, traditional knowledge systems, 

and market realities intersect in distinctive 

ways. The significant gap between general 

IPR awareness (62%) and actual 

implementation (17%) represents both a 

challenge and opportunity for regional 

industrial development. 
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The findings demonstrate that 

effective IPR implementation in 

Marathwada requires approaches that 

transcend standardized national frameworks. 

The region's unique blend of traditional 

craftsmanship, agricultural processing 

heritage, and emerging manufacturing 

capabilities demands contextually 

appropriate protection strategies that 

recognize both formal and informal 

knowledge systems. 

Sector-specific analysis reveals that 

different industries require tailored 

approaches - from geographical indications 

protecting traditional food products to utility 

patents securing incremental engineering 

innovations to collective trademarks 

preserving craft authenticity. These diverse 

needs cannot be effectively addressed 

through one-size-fits-all policies. 

The documented correlation between 

strategic IPR implementation and enhanced 

business performance - including pricing 

power, investment attraction, and market 

expansion - demonstrates that appropriate 

intellectual property protection represents 

not merely legal compliance but 

fundamental business strategy. With 

implementation correlating to 28% pricing 

premiums and 42% higher investment 

attraction, IPR represents a significant 

untapped resource for regional economic 

development. 

The case studies of successful 

implementation provide important models 

demonstrating how barriers can be overcome 

through collective action, appropriate 

support systems, and strategic selection of 

protection mechanisms matched to business 

needs. These examples offer practical 

templates for broader regional 

implementation. 

By addressing the identified 

infrastructural, knowledge, procedural and 

collaborative barriers through targeted 

interventions, Marathwada's small-scale 

industries can leverage IPR tools to achieve 

multiple interconnected objectives: 

protecting traditional knowledge, 

incentivizing continuous innovation, 

accessing broader markets, and 

strengthening economic resilience. 

The recommended policy framework 

provides a comprehensive roadmap for 

transforming Marathwada's IPR landscape 

from its current limited implementation state 

to an enabling ecosystem supporting the 

region's unique industrial heritage while 

facilitating its ongoing evolution and 

growth. Through these contextually 

appropriate interventions, intellectual 

property rights can serve as a powerful tool 

for inclusive industrial development 

honoring Marathwada's distinctive 

knowledge traditions while creating 

sustainable competitive advantages in 

emerging markets. 
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Abstract: 

Agriculture is a prominent industry and livelihood provider in many countries but it is the 

soul of India. Agriculture needs credit for the preparation of land, sowing of seed, and finally 

proper care of crop and it gets ready to sell at an affordable cost. The Kisan Credit Card is a 

pioneer in providing agriculture loans, Kisan Samman Nidhi Yojana is another tool for providing 

financial support to farmers governed by the Ministry of Agriculture and Farmer Welfare. Both 

schemes are central sector schemes implemented where special preference is given to small and 

marginal farmers for providing financial assistance for attaining multiple needs. The loan 

amount KCC will be determined based on landholding and operational capacity of farmers, 

DLTC & SLTC recommended the credit limit based on the scale of production of the cardholder. 

The presented paper has gathered data from the Gondia district in Maharashtra. The majority of 

farmer respondents experienced that the scheme was moderately helpful in addressing the needs 

of farmers and realized that the scheme played a significant role in improving their standard of 

living, due to the high rate of inflation the scheme could not give any big change in their lifestyle 

and dependency on the Indigenous bank. 

Keywords: Kisan Credit Card, PM Kisan credit, Direct Benefit Transfer, agriculture credit. 

 

Introduction: 

Agriculture is a common occupation 

among low and middle-income people who 

are subject to various risks that make it 

difficult for them to continue their livelihood 

until crops are harvested.  

The majority of the village 

population depends on crop production and 

is contingent on allied activities. Agriculture 

is an essential segment of economic 

development as well and is also a key factor 

for India’s GDP, this is the reason that the 

government has a soft corner for the sector. 

In the changing scenario of advancement, 

the best possible utilization of available 

resources at the maximum level requires an 

adequate supply of credit to the agriculture 

sector. The Kisan credit card scheme is 

prominent in providing crop loans in an 

affordable and timely manner. The PM 

Kisan Samman Nidhi Yojana is another 

scheme that plays a vital role in alleviating 

poverty in the community of poor farmers. 

The government runs a mix of policies to 

provide financial assistance with a reliable 

consumption floor for the most vulnerable 

rural resident, fertilizers subsidiary, and 

social transfer they found helpful for 

improving their condition, social transfer 

schemes were found to have beneficial but 

limited impact on equality. India currently, 

has 313 schemes under 53 ministers that use 

the mechanism of DBT. Pradhan Mantri 

Kisan Samman Nidhi is under Agriculture 

and Farmer’s Welfare (MOAFW) a Central 

sectors scheme implemented by the 
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Government of India. A DBT annual of 

Rs6000/-in 3 equal installments of Rs2000/-

each SMF in a gap of 4 monthly periods 

yearly.  

 

Schemes Potential to the SMF in Gondia 

District: 

1) Level of Satisfaction: To what 

extent does the respondent perceive 

gratification in the timeline, 

sufficiency, procedure, and graveled 

redressed mechanism? 

2) Utility of the fund:  To what extent 

the funds are purposeful in meeting 

the basic convenience of the 

farmers? 

3) Preserve:  The extent to which the 

respondents, able to manage adverse 

conditions, and risk pressure that are 

involved in farming. 

4) Useful  Contribution: To what 

extent did farmers perceive the 

various inputs for farming as 

beneficial to the respondent? 

 

Table A: Economy And Agriculture 

District Gondia state Maharashtra 

No. of cultivators hold land less 

than 2 Hect 

306553 

No. of cultivators hold land 

above 2 Hect-5 Hect 

53754 

No.  of total cultivators 360,307 

 

Method of Data Analysis and Collection:  

The selection criteria are based on 

reference for whether or not the scheme is 

helping the welfare of the common section 

of SMF, the dimension of the study was 

discovered by review of relevant literature 

and expert opinion. Gondia is famous for the 

production of different crops like Tur, 

Jawas, Til, and many others. The district is 

divided into talukas name (i) Gondia (ii) 

Amgaon (iii) Deori (iv) Salekasa (v) Tirora 

(vi) Sadak Arjuni (vii) Morgaon Arjuni (viii) 

Goregaon. The sampling frame of the 

beneficiaries of PM-KISAN was prepared 

and 40 respondents from each taluka were 

selected using stratified disproportioned 

simple random sampling of small and 

marginal farmers for the study. Thus 320 

respondents were surveyed through live 

questioners list is prepared for the accuracy 

of the result. The Productivity of the PM-

KSNY is prepared based on three are as 

follows: 

The PMKSNY scheme helps 

farmers adopt modern agricultural 

techniques to obtain better yields and also 

leads to protecting farmers’ liquidity 

constraints and ceasing access 

 

Schemes Potential to the SMF in Gondia 

District: 

1) Level of Satisfaction: To what 

extent does the respondent perceive 

gratification to the timeline, 

sufficiency, procedure, and gravened 

redress mechanism? 

2) Utility of the fund: To what extent 

the funds are purposeful in meeting 

the basic convenience of the 

farmers? 

3) Preserve: The extent to which the 

respondents manage adverse 

conditions and risk pressure 

involved in farming. 

4) Useful  Contribution: To what 

extent did farmers perceive various 

inputs for farming as beneficial to 

the respondent? 

 

Result and Discussion: 

Results of the study are presented as 

follows, Fund Utilization, Level of 

Satisfaction, and Coping Capabilities. 

Table 1 revealed that 67.5 percent of 

the respondents agreed with the statement 

that fund is utilized in the education of 

children followed by 47.5 percent undecided 

with it and 5 percent disagreed with it. 

Regarding Expenditure in Food 

Consumption showed that 64.17 percent of 

the respondents agreed with it 25 percent of 
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respondents were undecided about it 

whereas 10.83 percent disagreed. About 

Expenditure in Health and Medical, 64.17 

percent of the respondents agreed. 

In the case of Household 

Expenditure, 41.67 percent disagreed as well 

as37.5 percent of the respondents were 

undecided about it whereas 21.25 percent 

agreed with it 

 

Table 1: Distribution of beneficiaries based on Utility of the fund (n=320) 

Statement A f(%) UD f(%) DA f(%) 

Investment in Education 184(67.5) 120(47.5) 16 (5) 

Expenditure in Food Consumption 205 (64.17) 80 (25) 34 (10.83) 

Expenditure in Health and Medical 205 (64.17) 86(27) 10(26.65) 

Household Expenditure 68(21.25) 120(37.5) 132(41.25) 

Table 2 : Distribution of beneficiaries Level of Satisfaction 

Statement A f(%) UD f(%) DA f(%) 

Financial support is adequate 32(10) 192(60) 96(30) 

Financial support is timely 128(40) 128(40) 64(20) 

The procedure for obtaining credit support was 

convenient 

104(32.5) 143(44.09) 80(25) 

The grievance redressal mechanism is lucid 176(55.15) 130(40.625) 14(4.375) 

 

Table 2 shows revealed 60 percent 

of the beneficiaries are undecided about an 

adequacy amount 30 percent of the 

beneficiaries disagree with it, and 40 percent 

beneficiary are equally satisfied in financial 

support is in timely and 40 say they are 

undecided about it, where 44.69 percent 

undecided that procedure for obtaining the 

credit support convenient, 32.5 are agreed 

with it, where 55.15 percent are agreed and 

40.625 percent are undecided with grievance 

redressed mechanism is lucid. 

 

Table 3: Distribution of beneficiaries based on Coping Capability (n=320) 

Statement A f (%) UD f(%) Df(%) 

The ability to withstand the risk of adoption of new 

technology has increased 

44(13.75) 176(55) 100(31.25) 

Capability to withstand the risk of diseased 

incidence and pest control 

48(15) 120(37.5) 152(47.5) 

The ability to bear the fluctuation in market price 

has increased 

76(17.187) 120(37.5) 124(45.313) 

The ability to endure the vagaries of the weather has 

increased 

48(15) 192(60) 80(25) 

 

Table 3 reveals that 55 percent of 

the beneficiaries are undecided and 31.25 

percent disagree with the ability to withstand 

the risk from the adoption of new 

technology has increased, where 37.5 

percent of responses recorded are undecided 

about the capability to withstand the risk 

from diseased incidence and pest control. 

Regarding the ability to bear the fluctuation 

in market price, 45.313 percent disagreed 

37.5 percent were undecided and 17.187 

percent disagreed with it on the other hand 

60 percent of respondents were undecided 

25 percent disagreed and 15 percent agreed 

that the scheme can endure the vagaries of 

the weather has increased. 
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Table 4: Analysis of the response recorded under different categories 

Categories(%between) Frequency Total 

Low(10-40) 6 7 8 21 

Moderate(40-70) 5 4 4 13 

High>70 - - -  

 

Conclusion: 

The overall effectiveness index of 

the model was worked out by taking into all 

four dimensions of productivity, viz(i) 

Utility of Fund  (ii) Level of Satisfaction (iii) 

Coping Capability. The respondents were 

classified from low to high productivity 

index scores based on the cumulative cube 

root frequency method. Table 5 revealed that 

in Gondia District most responses recorded 

lied on low,i.e.,21 level of satisfaction with 

the PM-KISAN scheme, and 13 respondents 

are lied in Moderately productive which 

presents that the scheme is less productive in 

eradicating their poverty and coping with 

their day-to-day needs, it is visible that in 

Table: Utility of the fund, revealed 67.5 

percent respondent agreed that financial 

support is utilized for education of their 

children and 47.5 percent are undecided with 

it, where on the same table 64.17 percent 

beneficiaries using the fund for food 

consumption on the other hand 41.25 

percent of the beneficiaries are disagree that, 

the fund was utilized for household 

expenditure. Table 2 Level of Satisfaction 

revealed that 40, 40 percent agreed and were 

undecided that the financial support is 

received in a timely and 55.15 percent that 

the Grievance redressed mechanism is lucid, 

and 40 percent were undecided about it, 

where 44.09 percent were undecided that the 

scheme’s procedure for obtaining credit 

support was convenient. Table 3 Coping 

Capability revealed that 55 percent of the 

beneficiaries are undecided and 31.25 

disagree that the scheme’s ability to 

withstand the risk of new technology has 

increased. Whereas, 47.5 percent and 37.5 

percent were undecided about the scheme’s 

capability to withstand the risk of disease 

incidence and pest control. In the same table, 

60 percent of the beneficiaries are undecided 

that the scheme’s ability to endure the 

vagaries of the weather has increased. These 

are the real behaviors recorded by the 

beneficiaries of Gondia in Maharashtra 

where beneficiaries are given different views 

about their experiences of the scheme. The 

purpose of the study was to know whether 

the scheme helps eradicate poverty but due 

high inflation rate community of farmers is 

not getting sufficient results the Maharashtra 

Government has planned to increase the 

financial support so we can expect in 

coming days the problems may resolved to 

some extent. 

 

Eligible Condition for the benefits of the 

scheme: 

 The farmer must be a citizen of 

Maharashtra. 

 Land that may be farmed should be 

farmed should be registered in his 

name. 

 Cultivator must have a bank account 

to be enrolled under the PMKSNY. 

 The KYC procedure has been 

mandatory to guarantee that the 

advantage has reached the intended 

cultivator. 

This scheme is expected to benefit 

11.59 million farmers in the state. The state 

Govt was rolling out the scheme when it 

found that 1.33 million beneficiaries who are 

technically not eligible but have somehow 

made it to the list of eligible beneficiaries 

under the PMKSN have also received a sum 

of Rs1554 crore in 4 years as beneficiaries 
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according to the data from the state SAD   

the recovery process started but did not get 

the desired results. 

 

Table: A: Following data presented by the Department of Agriculture, Cooperation and 

Farmers Welfare. 

Ministry of Agriculture and Welfare of Farmers - Gondia District 

A B C D E 

Total 

Beneficiary 

Beneficiary who 

received First 

Installment 

Beneficiary of who 

received Second 

Installment 

Beneficiary who 

received the 

Third Installment 

A beneficiary who 

received the 

Fourth Installment 

268364 267319 265893 248807 218651 

No of Bene 

Reduce in 

every  

succeeding 

installment 

1045(A-B) 1426(B-C) 17086(C-D) 30156(D-E) 

 

The table clearly shows that this reduced 

number of beneficiary trends trying to 

take our focus toward the following points 

As per some previous years' studies, 

we have observed that there was a trend of 

reduction in the numbers of beneficiaries 

due to technical reasons as they were not 

aware of the KYC update procedure but 

many people realized relief after getting 

income support from the scheme even 

children’s of poor farmers who drop out 

after middle-class school education they 

register for higher classes. 

The story of Indian education is one 

of quantitative progress but conspicuous 

failure in quality. After six decades, India 

has made notable improvements in gross and 

net enrolment ratios and achieved universal 

enrolment in lower primary education. 

 

Opinion of Beneficiaries Farmers about 

PM-Kisan Scheme: 

1. More than ninety percent of 

beneficiaries of the scheme opine that 

the amount is inadequate to cover 

even the basic level needs of the 

farmers. 

2. The scheme is specially provided to 

benefit small and marginal farmers but 

ignores landless and tenant farmers, 

though they also play a vital role in 

dividing responsibilities, costs, and 

risks. 

3. To devise innovative procedures to 

eliminate absentee landlordism should 

be identified and cautioned as they do 

not function as primary cultivators or 

tillers of land. 

4. The registration process should be 

simplified as most beneficiaries 

belong to remote areas and face 

various difficulties in the KYC 

process. 

5. DAT of money to farmers’ bank 

accounts, pilferage would also be less. 

This encourages farmers to open bank 

accounts in Jan -Dhan Yojana and link 

Aadhar with bank accounts. 

6. Land record needs to be Digitalized 

and updated regularly basis may result 

in resolving the difficulties of farmers 

who partitioned their holdings from 

other family members may lead to 

them being a disclaimer of the scheme 

if land records are not updated and 

simultaneously identifying the 

fraudulent claims should avoided. 

7. Awareness programs should be 

organized at the village level by KVK 

to propagate the benefit of the 
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schemes, so the eligible excluded 

farmers of the village will get an 

opportunity to enroll themselves under 

this scheme. 

Future Scope:  

The scheme initially targeted small 

and marginal farmers but did not cover 

tenancy farmers. The number of 

beneficiaries is reducing, possibly due to the 

KYC procedure, bank accounts, or Aadhar 

cards being difficult tasks for the illiterate. 

Verification of land ownership documents 

under the scheme is mandatory, but 

challenging in remote areas. 
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Abstract:  

Intellectual Property Rights (IPR) plays a crucial role in promoting sustainable 

development by fostering innovation, economic growth, and environmental protection. IPR is 

essential for sustainable development as it stimulates innovation, attracts investment, and ensures 

the dissemination of green technologies. Further, awareness of intellectual property rights in 

India, including in the state of Maharashtra, has been growing, particularly in the context of 

sustainable development. As there are many initiatives are taken by Government of India and 

Maharashtra through various organizations. In present study researcher are intense to know the 

awareness of IPR and Sustainable Development in Beed District. 

Keywords: Intellectual Property Rights, Sustainable Development, Educational Institutions. 

 

Introduction: 

The information and data available 

on the Indian Intellectual Property (IP) 

Office website and databases shows the 

remarkable growth in IPRs. In the financial 

year 2022-23, India saw a significant 

increase in patent filings, with a total of 

80,211 applications submitted. This 

represents a 24.64% rise from the 66,440 

applications filed in 2021-22. 

Prime Minister Shri. Narendra Modi 

Mann Ki Baat said, “Intelligence, Ideas and 

Innovation are the identity of Indian youth 

today with the combination of technology. 

Their intellectual properties are continuously 

increasing which will enhance the capability 

of the entire country” (August, 2023). 

 Addressing these contemporary 

issues requires a balanced approach that 

protects intellectual property while 

promoting access, equity, and sustainability. 

India's policies and legal frameworks must 

evolve to meet these challenges, ensuring 

that IPR serves as a tool for sustainable 

development.  

 India grapples with the issue of 

patent evergreening, where companies make 

minor modifications to existing products to 

extend their patent protection. This practice 

can hinder the availability of affordable 

generic medicines, impacting public health 

and sustainable development. The Indian 

Patent Act includes provisions to prevent 

evergreening, but enforcement remains a 

challenge.  

The unauthorized use of India's rich 

biodiversity and traditional knowledge by 

foreign entities, known as biopiracy, poses a 

significant threat. Protecting indigenous 

resources and knowledge systems is crucial 

for sustainable development. India has been 

proactive in documenting traditional 

knowledge to prevent such exploitation, but 

challenges persist. While IPR protection 

incentivizes innovation, it can also restrict 

access to environmentally friendly 
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technologies essential for sustainable 

development. India faces the challenge of 

negotiating IPR frameworks that encourage 

innovation while ensuring access to green 

technologies.  

The application of IPR in 

agriculture, especially concerning 

genetically modified organisms (GMOs) and 

biotechnology, raises concerns. Farmers' 

rights, seed sovereignty, and the 

implications of patenting life forms are 

contentious issues impacting sustainable 

agricultural practices in India.  Despite 

having a comprehensive legal framework, 

India struggles with the effective 

enforcement of IPR laws. Challenges 

include inadequate infrastructure, lack of 

awareness, and judicial delays, which can 

deter innovation and affect sustainable 

economic growth. Aligning IPR policies 

with the United Nations' Sustainable 

Development Goals is an ongoing challenge. 

India must ensure that its IPR regime 

supports innovations that contribute to 

poverty reduction, health, education, and 

clean energy.  

 

Awareness of intellectual property rights 

(IPR) and Sustainable Development: 

Awareness of intellectual property 

rights (IPR) in India, including in the state of 

Maharashtra, has been growing, particularly 

in the context of sustainable development. 

As there are many initiatives are taken by 

Government of India and Maharashtra 

through various organizations. 

1. Government Initiatives: The 

Government of India has been actively 

promoting IPR awareness through 

campaigns, workshops, and seminars 

organized by the Cell for IPR Promotion and 

Management (CIPAM) under the 

Department for Promotion of Industry and 

Internal Trade (DPIIT). The National IPR 

Policy (2016) aims to create awareness 

about the importance of IPR for economic 

growth and innovation. Programs like the 

KAPILA (Kalam Program for IP Literacy 

and Awareness) target students and 

researchers to educate them about patenting 

and IPR. 

2. Educational Institutions: Universities 

and colleges across India are increasingly 

incorporating IPR into their curriculum to 

educate students about patents, trademarks, 

copyrights, and designs. Institutions like the 

Indian Institute of Technology (IITs) and 

National Law Universities (NLUs) offer 

specialized courses on IPR. 

3. Industry and Startups: Startups and 

small businesses are becoming more aware 

of the importance of protecting their 

innovations through patents and trademarks, 

thanks to initiatives like the Startup India 

program, which provides IPR facilitation 

and financial support for patent filing. 

4. Government and Institutional Efforts 

in Maharashtra: The Maharashtra 

government has collaborated with central 

government initiatives to promote IPR 

awareness. Institutions like the Mumbai 

University, Savitribai Phule Pune 

University, and IIT Bombay have been 

actively involved in organizing IPR 

workshops and training programs. 

 

Research Objectives: 

Intellectual Property Rights (IPR) 

significantly influences sustainable 

development across various sectors. 

Sustainable Development is a concept that 

promotes economic growth, environmental 

protection, and social equity in a balanced 

way to meet present needs without 

compromising the ability of future 

generations to meet their own needs. Hence, 

IPR is essential for sustainable development 

as it stimulates innovation, attracts 

investment, and ensures the dissemination of 

green technologies. The Objective of present 

study is to search the awareness of people 

about IPR & Sustainable Development. 
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Hypothesis of the Study: 

The study reflected with a 

hypothesis that, though the Government of 

India as well as the State Government of 

Maharashtra has taken more efforts to create 

awareness about the IPR & Sustainable 

Development, the rural area is not aware 

about it.  

 

Review of Literature: 

Intellectual Property Rights (IPRs) 

and sustainable development are 

interconnected fields that influence 

innovation, economic growth, and 

environmental conservation. IPRs provide 

legal protection for inventions, encouraging 

research and technological advancements, 

while sustainable development seeks to 

balance economic, social, and environmental 

factors for long-term global well-being. 

Things related to IPRs and Sustainable 

Development is useful when majority people 

aware about it. In this literature review 

researchers have explores existing literature 

on the awareness of IPRs and their 

relationship with sustainable development. 

Awareness of IPRs varies across 

different sectors and regions, influencing 

how individuals and businesses protect and 

leverage intellectual assets. Studies indicate 

that inadequate knowledge of IPRs leads to 

underutilization, affecting economic 

competitiveness and innovation. A study by 

Khan et al. (2021) highlights that university 

students and small business owners often 

have limited awareness of patents, 

trademarks, and copyrights, leading to a lack 

of protection for their innovations. Similarly, 

Osei-Tutu and Boadi (2020) found that IPR 

awareness in developing economies remains 

low, limiting the commercialization of local 

innovations. 

Sustainable development integrates 

economic growth, social inclusion, and 

environmental protection. IPRs contribute to 

sustainability by incentivizing innovation, 

promoting green technologies, and ensuring 

fair trade practices. Research by Adebayo 

and Akinola (2019) emphasizes that strong 

IPR enforcement encourages investments in 

renewable energy technologies. Further, 

filing patents and enforcing IPRs can be 

expensive, especially for small businesses 

and startups in developing countries (Smith 

& Jones, 2020). While patents encourage 

innovation, they may also limit access to 

essential technologies, particularly in 

healthcare and environmental sectors 

(Chandra, 2021). 

The studies carried out by the 

researchers explain that, stakeholders are 

unaware about the IPR and Sustainable 

Development. In Beed District likewise 

study has not been taken. Hence, in present 

study researcher are intense to know the 

awareness of IPR and Sustainable 

Development in Beed District.  

 

Data Collection and Methodology: 

In this study, researchers have 

selected two talukas of Beed District i.e. 

Kaij and Kille-Dharur  for the data 

collection purpose. The sample for the study 

is 200 (100 from Kaij and 100 from Kille-

Dharur) respondents. The sample 

composition is students & shopkeepers 

which have been selected by purposive 

sampling method. By undertaking the 

interview, the data/responses have been 

collected from respondents. 

 

Data Analysis and Interpretation: 

The IPRs and Sustainable 

Development is useful when majority people 

are aware about it. In this study researchers 

have considered the objectives of the study 

and collected the responses from 

respondents and the same has been presented 

as follows: 

1. Awareness of stakeholders about IPR 

and Sustainable Development: 

 The present study have collected 

data from students and shopkeeper in the 

study area and presented in table as 

awareness of stakeholders about IPR and 

Sustainable Development. 
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Table 1: Awareness of stakeholders about IPR and Sustainable Development 

Sr. 

No. 

Study Area  

(Taluka's of Beed 

Distict (MS) 

Aware Unaware 
Total 

Students Shopkeepers Students Shopkeepers 

1 Kaij 19 (9.5%) 22 (11%) 31 (15.5%) 28 (14%) 100 (50%) 

2 Kille-Dharur 23 (11.5%) 24 (12%) 27 (13.5%) 26 (13%) 100 (50%) 

Total 42 (21%) 46 (23%) 58 (29%) 54 (27%) 200 (100%) 

Source: Primary Data 

 

The table 6.1, it can be clearly shows 

that, 44% respondents are aware about the 

IPR and Sustainable Development whereas 

majority 56% respondents are unaware 

about it. In between the Kaij and Kill-

Dharur, the shopkeepers or respondents who 

are aware about the IPR and Sustainable 

Development is 11% and 12% respectively. 

Furthermore, among the students who have 

the awareness about it are more from Kille-

Dharur i.e.11.5% whereas from Kaij 9.5%. It 

has been observed that, students from 

commerce stream are more aware about the 

IPR and Sustainable Development.  The 

students from arts and science stream have 

not more awareness about IPR and 

Sustainable Development.   

 

Conclusion: 

Though, awareness is growing, there 

is a need for greater outreach, especially in 

rural areas and among small-scale industries, 

to ensure that all sections of society 

understand the value of IPR. Further, there is 

a lack of awareness among smaller 

businesses and rural people about the 

benefits of IPR. The complexity and cost of 

filing and maintaining IPR can be a barrier 

for many individuals and small businesses.  

However it again seen that, various 

awareness programs are run by Government 

in collaboration with various organizations 

for IPR and sustainable development in 

India and Maharashtra, still significant 

potential for improvement, particularly in 

leveraging IPR for sustainable development. 

There should be continued efforts by the 

government, educational institutions, and 

industry stakeholders are essential to achieve 

this goal. 
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Abstract: 
As artificial intelligence (AI) systems become increasingly capable of generating creative 

works, from visual art and music to literature and software, the relationship between AI and 

copyright law is becoming increasingly complex. Traditional copyright frameworks, which are 

designed around human authorship, face significant challenges when applied to works produced 

by autonomous systems. This paper explores the legal, ethical, and practical implications of AI-

generated works within the realm of copyright protection. It examines key issues including 

authorship, originality, ownership, and liability, and considers how current legal systems are 

addressing these challenges. Through an analysis of existing case law, legal frameworks, and 

academic literature, this paper proposes potential avenues for reform to ensure that copyright 

laws can adequately address the rise of AI-driven creativity. 

Keywords: AI-generated works, Copyright Law, Authorship, Originality, Legal Reform 

 

Introduction: 

Artificial intelligence (AI) has made 

significant strides in creative industries over 

the past decade. From composing music and 

generating visual art to writing articles and 

software code, AI systems are now capable 

of producing works traditionally associated 

with human creativity. However, the legal 

framework of copyright protection, which 

has historically been based on the idea of 

human authorship, is increasingly at odds 

with this new reality. 

Copyright law traditionally grants 

rights to creators of original works, but it 

requires that works be the product of human 

creativity. When AI systems generate works 

with minimal or no human intervention, 

questions arise about the definition of 

authorship, originality, and ownership. Who 

owns a work created by a machine? Should 

AI be recognized as an author in its own 

right, or should the human creators or users 

of the system be the rightful copyright 

holders? 

This paper explores these questions 

and investigates the ways in which current 

copyright frameworks are struggling to 

address AI-generated works. By examining 

legal doctrines, case studies, and emerging 

legislative trends, the paper aims to provide 

a comprehensive overview of the issues 

surrounding AI-generated content and 

suggest potential legal reforms. 

 

Literature Review: 

The intersection of AI and copyright law 

has become a significant topic of academic 

debate. Scholars and legal experts have 

examined the challenges posed by AI-

generated works from multiple perspectives, 

including authorship, originality, ownership, 

and liability. 

1. Authorship: One of the most significant 

challenges in this area is the concept of 

DOI - 10.5281/zenodo.14909806

http://www.ijaar.co.in/


IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

Sunita Chandrahas Yadav & Dr. Vivek V Nagbhidkar 

97 

authorship. Copyright law, particularly in 

jurisdictions like the United States and the 

European Union, requires that works be 

attributed to a human author. However, AI-

generated works complicate this assumption. 

According to Samuelson (2019), AI cannot 

be recognized as an author due to its lack of 

intentionality and conscious creativity. 

Conversely, Ginsburg (2021) suggests that 

while AI itself cannot be the author, the 

human user who prompts the AI system 

should be considered the author due to their 

role in directing the machine’s output. 

2. Originality: The originality requirement 

in copyright law is another critical issue. 

Traditional understandings of originality 

focus on human creativity, with the author’s 

individual expression being a key element. 

However, as AI generates works based on 

patterns and data from pre-existing human 

creations, Bently (2021) argues that a 

rethinking of the concept of originality is 

necessary. AI-generated works may still be 

original in their expression, even though 

they rely on data-driven processes. 

3. Ownership and Rights: Questions of 

ownership also complicate the landscape of 

AI-generated works. If AI cannot be the 

author, who holds the rights to the work? 

Should the rights belong to the developer of 

the AI system, the user who provided the 

input, or some third party? Hugenholtz and 

van Eechoud (2020) discuss how different 

legal jurisdictions approach ownership, with 

some countries granting copyright to human 

parties involved in the creation process, 

while others are exploring alternative 

frameworks for machine-generated works. 

4. Liability and Infringement: Finally, the 

issue of liability for copyright infringement 

arises when AI generates works that may 

unintentionally infringe on existing 

copyrights. Hughes (2019) explores the 

challenge of assigning liability, suggesting 

that responsibility should fall on the 

developers or users of the AI system. 

McSherry (2021) advocates for the creation 

of a new legal framework that would hold 

AI systems accountable for infringement in 

the future, although this remains a 

speculative idea within current legal 

systems. 

 

Research Methodology: 

This paper employs a qualitative 

research methodology, which integrates 

multiple approaches to understand the legal 

complexities surrounding AI-generated 

works and copyright protection. The 

research draws primarily on secondary 

sources, including: 

1. Literature Review: An extensive 

review of academic articles, legal 

journals, and industry reports, providing 

insights into the legal, technical, and 

ethical issues associated with AI-

generated content. 

2. Legal Analysis: Examination of 

existing copyright laws in various 

jurisdictions (the U.S., U.K., EU, etc.) 

to assess how AI-generated works are 

treated under current legal frameworks. 

This analysis also includes a review of 

relevant case law, including instances 

where courts have addressed the role of 

AI in creative processes. 

3. Comparative Jurisdictional Analysis: 

A comparative approach that explores 

how different countries have responded 

to AI-generated works. The focus is on 

the U.S., U.K., EU, and select other 

jurisdictions to highlight similarities 

and differences in the treatment of AI-

generated content. 

4. Case Studies: Real-world examples of 

AI-generated works, including art, 

music, and literature, are analyzed to 

understand the practical implications of 

AI’s role in creative industries and how 

copyright law has been applied to these 

works. 
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Analysis and Discussion: 

1. Defining Authorship in the Age of AI: 

The central debate in the analysis 

section revolves around the concept of 

authorship. Traditionally, copyright law 

assigns authorship to a human creator based 

on the idea of personal, intentional 

creativity. However, AI systems like GPT or 

DALL·E operate without subjective intent 

and create outputs by processing data 

through algorithms. This challenges the 

traditional understanding of authorship, 

especially when the output appears as 

creative as a work produced by a human. 

 Human-in-the-loop Authorship: One 

interpretation is the human-in-the-loop 

model where the human user interacts 

with the AI system, providing input or 

setting parameters. In this model, the 

human can be considered the author of 

the work since they shape and direct the 

AI’s creative process, even though the 

final output is generated by the 

machine. Ginsburg (2021) suggests this 

approach, where the user is seen as the 

"author" due to their pivotal role in 

directing the AI’s outputs. 

 AI as an Author: On the other hand, 

there’s a more radical suggestion of 

recognizing AI as a co-author in some 

instances or granting it independent 

authorship rights. This notion aligns 

with the "co-creativity" model, where 

AI is treated not as a mere tool but as an 

autonomous contributor to creative 

works. However, such a shift would 

involve a fundamental change in legal 

concepts of authorship, potentially 

requiring a new framework for 

recognizing non-human entities as 

authors. 

 Legal Precedents: The U.S. Copyright 

Office's ruling that AI-generated works 

cannot be copyrighted unless a human 

author is identified highlights the legal 

inertia in recognizing AI's contribution. 

It reflects the traditional notion of 

authorship being inherently human, 

despite AI’s increasingly sophisticated 

outputs. 

2. Redefining Originality in AI-Generated 

Works: 

Another critical issue in copyright 

law is originality, the defining characteristic 

required for copyright protection. 

Traditionally, originality is linked to human 

individual creativity. AI-generated works, 

however, are based on patterns and data 

drawn from previous human creations, 

challenging the notion of originality in 

several ways: 

 Derivative Nature: Some scholars, like 

Tushnet (2020), argue that AI-generated 

works are derivative because AI 

systems rely on existing data and 

patterns to generate new outputs. This 

view suggests that AI works are 

inherently not original and therefore 

should not qualify for copyright 

protection. Under this view, AI systems, 

operating as sophisticated remixes of 

existing works, may not meet the 

threshold of "originality" necessary for 

protection. 

 Broadening Originality: Others, such 

as Bently (2021), propose a broader 

interpretation of originality, where 

AI's outputs could be seen as original 

due to the novel combinations or 

unexpected results produced by 

machine learning algorithms. These 

new combinations of ideas, even if 

drawn from existing data, may still 

present a form of creativity that 

deserves recognition. 

 The Changing Nature of Originality: 

This shift in perspective reflects the 

evolving nature of copyright law. 

Over time, legal definitions of 

originality have adapted. For example, 

U.S. law has evolved to recognize 

originality not as an expression of 

individual human creativity, but rather 

as a product of intellectual effort. This 
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evolving definition may allow AI-

generated works to be considered 

original under a revised, more inclusive 

framework. 

3. Ownership and Legal Rights: Who 

Holds the Copyright? 

The ownership of AI-generated 

works raises several questions about who 

should hold the rights to AI-generated 

content: 

 Developer vs. User Ownership: The 

issue centers on whether the developer 

of the AI, the user who provides input 

or instructions to the system, or the AI 

itself should hold ownership. The 

current trend in jurisdictions like the 

U.S. favors the human user who 

interacts with the AI and directs its 

output. This approach attributes 

ownership to the human since they are 

seen as the creative instigators, even 

though the AI performs the actual 

creation. 

 Alternative Ownership Models: In the 

U.K., the Copyright, Designs and 

Patents Act (1988) provides for a 

potential solution by assigning 

ownership of "computer-generated 

works" to the individual who makes the 

necessary arrangements for the creation. 

This approach can extend beyond direct 

human involvement, suggesting a 

hybrid model that accounts for the 

developer’s role in creating the AI and 

the user's role in providing input. 

 New Intellectual Property Categories: 

Scholars like Liu (2022) propose the 

creation of a new category of 

intellectual property that addresses the 

unique nature of AI-generated works. 

This could be termed "machine-

generated intellectual property," distinct 

from traditional copyright, to better 

capture the essence of AI’s role in 

creation. 

 Balancing Interests: Legal frameworks 

may need to create systems that balance 

the interests of AI developers, users, 

and other stakeholders. For instance, 

developers of AI may claim ownership 

over AI-generated works due to the 

intellectual property embedded in their 

technologies. Meanwhile, users who 

prompt or interact with the AI may 

argue that their involvement in the 

creative process entitles them to 

ownership. 

4. Liability for Infringement: The 

Accountability of AI Systems: 

AI-generated works raise the 

possibility of unintentional copyright 

infringement due to AI systems' reliance on 

vast datasets that may include copyrighted 

material. Determining liability for 

infringement becomes complex, as AI 

systems act autonomously and lack legal 

personhood. 

 Attribution of Liability: Scholars such 

as McSherry (2021) argue that 

responsibility for infringement should 

fall on the human creators or users of 

the AI system, as they control the 

actions of the machine. This approach 

reflects the idea that, while AI operates 

autonomously, it is ultimately the 

humans who deploy and guide the 

system who should bear the 

responsibility for any infringements. 

 Proposed Legal Frameworks for 

Liability: Some scholars advocate for a 

new “attributional liability” 

framework that would hold developers 

or users accountable when their AI 

systems create works that infringe on 

existing copyrights. This new 

framework would recognize the 

autonomous actions of AI systems 

while ensuring that humans involved in 

the AI’s deployment bear the 

responsibility for infringement. 

 Complexities of Infringement: The 

issue becomes even more complex in 

cases where AI generates content that 

closely resembles copyrighted works 
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unintentionally. Since AI systems are 

trained on large datasets, they may 

inadvertently reproduce elements of 

copyrighted content. Addressing this 

will require sophisticated legal 

mechanisms to deal with unintentional 

infringement and machine learning-

generated creativity. 

5. Implications for Future Legal Reforms: 

The document suggests that the 

current copyright framework is ill-equipped 

to handle the challenges posed by AI-

generated works. As AI continues to 

transform the creative landscape, the 

following reforms could be considered: 

 Clarification of Authorship: Legal 

systems need to define authorship in 

the context of AI-generated works, 

potentially recognizing both AI and 

human involvement in the creative 

process. 

 Redefinition of Originality: Copyright 

law may need to expand its definition 

of originality to include the novel 

outputs generated by AI systems, even 

if those outputs rely on existing data. 

 New Ownership Models: The creation 

of new ownership categories 

specifically for AI-generated works 

may be necessary to account for the 

complexities of machine-driven 

creativity. 

 Liability Frameworks: Clarification 

of liability is needed to ensure that 

creators, developers, and users of AI 

systems are held accountable for 

infringement or other legal violations 

stemming from AI-generated content. 

6. Theoretical and Ethical Implications: 

Finally, the paper touches on broader 

theoretical and ethical considerations that 

arise with AI-driven creativity. These 

include questions of whether creativity can 

be attributed to machines or if it remains an 

inherently human trait. It raises the question 

of whether AI’s creativity is simply the 

result of human programming, or if AI can 

truly innovate independently. The ethical 

implications of granting ownership and 

authorship to non-human entities also 

require careful thought, particularly as AI 

technologies continue to evolve. 

 

Conclusion and Recommendations: 

As AI technology continues to 

evolve, copyright law must adapt to address 

the challenges posed by AI-generated works. 

This paper has explored the key legal issues 

of authorship, originality, ownership, and 

liability, highlighting the need for reform in 

copyright law to accommodate AI-driven 

creativity. While traditional copyright 

frameworks may be insufficient for dealing 

with AI-generated works, a more flexible 

approach is needed—one that recognizes the 

role of AI as a tool for creation without 

disregarding the importance of human 

involvement in the creative process. 

Recommendations for reform include: 

1. Clarifying authorship: Legal systems 

should introduce provisions that clearly 

define authorship in the context of AI-

generated works, recognizing the role of 

both AI and human input. 

2. Redefining originality: Copyright law 

should consider a broader 

understanding of originality, 

acknowledging the potential for AI 

systems to produce novel, creative 

works. 

3. Establishing new ownership models: 

Jurisdictions should explore the creation 

of new legal frameworks that address 

ownership and rights for AI-generated 

content, balancing the interests of AI 

developers, users, and other 

stakeholders. 

4. Liability for infringement: Legal 

systems should clarify who is liable for 

infringement when AI systems generate 

works that unintentionally infringe on 

existing copyrights. 

Ultimately, adapting copyright law to 

AI-generated works will be crucial in 
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fostering innovation while protecting the 

rights of creators in the digital age. Legal 

reforms that balance the interests of AI 

developers, human creators, and the public 

will ensure that copyright protection remains 

relevant and effective as AI continues to 

transform the creative landscape. 

 

References: 

1. Bently, L. (2021). Copyright and 

Creativity in the Age of AI. 

Cambridge University Press. 

2. Ginsburg, J. (2021 

3. Bently, L. (2021). Copyright and 

Creativity in the Age of AI. 

Cambridge University Press. 

4. Elkin-Koren, N., & Salzberger, E. 

(2020). AI and Copyright: 

Rethinking Authorship and 

Ownership in the Age of Machines. 

Journal of Intellectual Property Law 

& Practice, 15(5), 382-394. 

5. Ginsburg, J. C. (2021). The 

Copyright/Technology Conundrum: 

AI, Authorship, and Ownership. 

Columbia Journal of Law & the Arts, 

44(3), 311-340. 

6. Hughes, J. (2019). Liability for AI-

Generated Works: Towards a 

Framework for Accountability. 

Harvard Journal of Law & 

Technology, 32(2), 217-245. 

7. Hugenholtz, P. B., & van Eechoud, 

M. (2020). Copyright in the Age of 

Artificial Intelligence: Perspectives 

from Europe and Beyond. European 

Journal of International Law, 31(3), 

645-661. 

8. Kerr, A. (2022). Reform or 

Revolution? The Need for New 

Copyright Models in the Era of AI. 

Oxford Intellectual Property Journal, 

29(1), 68-84. 

 

  



102 

 

International Journal of Advance and Applied Research 
www.ijaar.co.in 

 

ISSN – 2347-7075 Impact Factor – 8.141 
Peer Reviewed Bi-Monthly   

 Vol. 6  No. 12 January - February  - 2025  
 

Role Of Intellectual Property Rights In Digital Marketing And                      

E-Commerce 
 

Dr. Vijay A. Bankar 

Associate Professor & Head 

Faculty of Commerce 

Govindrao Warjukar Art's & Commerce College, Nagbhir 

Corresponding Author – Dr. Vijay A. Bankar         

 

 

Abstract: 

In the rapidly evolving digital marketplace, Intellectual Property Rights (IPR) play a 

critical role in protecting brands, innovations, and creative content while fostering fair 

competition. This paper examines the significance of IPR in digital marketing and e-commerce, 

analyzing how trademarks, copyrights, patents, and trade secrets safeguard businesses in an era 

of widespread online transactions and digital advertising. It explores the challenges posed by 

digital piracy, counterfeiting, and unauthorized use of content, as well as legal frameworks that 

regulate intellectual property in the digital space. Additionally, the study highlights the impact of 

IPR on brand reputation, consumer trust, and market competitiveness. Through case studies and 

legal perspectives, this research provides insights into best practices for businesses to navigate 

intellectual property concerns while leveraging digital marketing strategies. The findings 

underscore the necessity of robust IPR enforcement and policy adaptations to sustain innovation 

and growth in the digital economy. 

Keywords: Intellectual Property Rights, Digital Marketing, E-Commerce, Trademarks, 

Copyright, Online Piracy, Brand Protection, Digital Economy 

 

Introduction: 

The rise of digital marketing and e-

commerce has revolutionized the way 

businesses interact with consumers, enabling 

global reach, cost efficiency, and targeted 

advertising. However, this digital expansion 

has also led to intellectual property-related 

challenges such as unauthorized content 

distribution, brand infringement, counterfeit 

goods, and domain name disputes. 

Intellectual Property Rights (IPR) have 

become a crucial aspect of the digital 

economy, ensuring that businesses, content 

creators, and innovators can protect their 

unique assets while fostering fair 

competition. 

IPR encompasses a range of legal 

protections, including copyrights, 

trademarks, patents, and trade secrets. These 

rights serve to safeguard creative works, 

inventions, brand identities, and proprietary 

business strategies, preventing unauthorized 

replication or exploitation. In the context of 

digital marketing, copyrights protect digital 

advertisements, promotional videos, blog 

content, and other creative materials, 

ensuring original content is not plagiarized 

or misused. Trademarks play a vital role in 

distinguishing brands in an increasingly 

crowded digital marketplace, preventing 

domain squatting, brand impersonation, and 

fraudulent advertising. Patents can protect 

technological innovations that enhance 

online advertising and consumer 

engagement. Trade secrets, such as 

proprietary algorithms or marketing 

strategies, further contribute to the 

DOI - 10.5281/zenodo.14909818

http://www.ijaar.co.in/


IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

Dr. Vijay A. Bankar  

103 

competitive advantage of businesses 

operating in the digital sphere. 

Despite international agreements 

providing legal frameworks for protecting 

intellectual property across borders, 

enforcement remains a major concern. 

Companies must adopt proactive strategies, 

including digital rights management 

systems, trademark monitoring tools, and 

legal action against infringers, to ensure the 

integrity of their intellectual property. 

Collaboration with e-commerce platforms, 

regulatory bodies, and digital advertising 

networks can enhance IPR enforcement and 

promote responsible digital marketing 

practices. 

 

Objectives of the Research:  

1. To analyze the significance of 

Intellectual Property Rights in digital 

marketing and e-commerce 

2. To examine the challenges 

associated with intellectual property 

protection in the digital space 

3. To explore the impact of IPR on 

brand reputation and consumer trust 

4. To assess legal frameworks and 

international agreements governing 

IPR in digital marketing and e-

commerce 

5. To identify best practices for 

businesses to protect their 

intellectual property in digital 

marketing and e-commerce 

6. To evaluate the role of technology in 

strengthening IPR enforcement 

 

Literature Review: 

Several researchers have explored 

the role of Intellectual Property Rights (IPR) 

in digital marketing and e-commerce, 

highlighting its significance, challenges, and 

evolving legal frameworks. Rakoto (2018) 

emphasized the critical need for robust IPR 

protection in e-commerce, particularly in 

safeguarding electronic transactions across 

global markets. Yanisky-Ravid (2020) 

argued for a redefinition of intellectual 

property concepts to address the 

complexities introduced by technological 

advancements, advocating for new digital 

mechanisms to support IPR enforcement. In 

2023, Adams examined the evolution of 

intellectual property rights in response to 

digital transformation, stressing the 

increasing difficulties in protecting IP due to 

the rapid proliferation of online platforms 

and digital reproduction. Chauhan and Singh 

(2023) conducted a comprehensive review 

of IPR in the digital space, identifying key 

challenges and proposing solutions to 

enhance protection in digital environments. 

More recently, a 2024 study analyzed the 

role of e-commerce platforms in enforcing 

IPR, discussing ongoing legal reforms aimed 

at strengthening IP protection while 

fostering brand growth. These studies 

collectively underscore the necessity for 

adaptive legal frameworks, platform 

responsibilities, and enforcement 

mechanisms to ensure effective IPR 

protection in the digital economy. 

 

Research Methodology:  

This study uses a mixed-method 

research approach to examine the role of 

Intellectual Property Rights (IPR) in digital 

marketing and e-commerce. It uses primary 

data from surveys, interviews, and 

secondary data from legal frameworks and 

case studies. The research aims to 

understand the challenges and enforcement 

mechanisms of IPR in the digital 

marketplace, focusing on major markets like 

the US, EU, and emerging economies. 

 

Role of Intellectual Property Rights in 

Digital Marketing and E-Commerce:  

Intellectual Property Rights (IPR) 

are crucial in the digital economy for 

protecting creative content, brand identity, 

and innovative technologies. As businesses 

increasingly rely on digital marketing and e-

commerce to reach global audiences, the 

need for strong IP protection has become 

more significant. IPR ensures that 

businesses, content creators, and innovators 

can safeguard their assets, maintain brand 
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integrity, and prevent unfair competition in 

the online marketplace. 

Digital marketing heavily relies on 

creative content such as advertisements, 

social media campaigns, videos, blogs, and 

website designs. Copyright laws help protect 

these materials from unauthorized use, 

plagiarism, and piracy. Trademarks play a 

vital role in distinguishing brands and 

preventing identity theft, counterfeiting, and 

domain squatting. 

Trademark protection and anti-

counterfeiting policies help businesses 

combat unauthorized sellers and maintain 

consumer trust. Companies must actively 

monitor online marketplaces and use legal 

measures to take down infringing listings. 

Various international agreements 

and national laws regulate IPR in digital 

marketing and e-commerce, providing 

global standards for copyright and trademark 

protection. Effective IPR enforcement 

enhances consumer trust by ensuring 

genuine products and services, leading to 

fair competition and reducing online fraud, 

misleading advertisements, and brand 

dilution. 

However, enforcing IPR in the 

digital landscape presents challenges, such 

as the rapid spread of digital content, 

complex and time-consuming legal action 

against infringers across different 

jurisdictions, and the role of technology in 

strengthening IPR enforcement. Artificial 

Intelligence (AI) tools detect trademark 

infringements and counterfeit products 

online, blockchain technology verifies 

product authenticity, and Digital Rights 

Management (DRM) systems control the 

distribution and usage of copyrighted 

content. 

IPR is essential for ensuring the 

sustainability and integrity of digital 

marketing and e-commerce, fostering a 

competitive and fair online marketplace. 

Businesses must remain vigilant and 

leverage legal frameworks and advanced 

technologies to combat online infringement 

effectively. 

Understanding Intellectual Property 

Rights in the Digital Space:  

The rapid growth of digital 

marketing and e-commerce has led to 

increased concerns over Intellectual Property 

Rights (IPR) violations, such as digital 

piracy, counterfeit goods, trademark 

infringement, and unauthorized content use. 

IPR plays a critical role in safeguarding 

businesses, ensuring fair competition, and 

maintaining consumer trust. Four primary 

categories of IPRCopyrights, Trademarks, 

Patents, and Trade Secretsare essential for 

protecting digital assets and fostering 

innovation in online commerce. 

Copyrights are legal protections 

granted to creators of original works that 

exist in a fixed medium, such as digital text, 

images, videos, and audio files. In digital 

marketing and e-commerce, copyright 

protection is crucial for advertising content, 

website and blog content, multimedia and 

social media content, and e-books and 

whitepapers. Enforcing copyright in the 

digital environment is challenging due to the 

ease of copying and distributing digital 

content. Businesses must leverage digital 

rights management (DRM) tools, 

watermarking techniques, and AI-based 

content monitoring systems to detect and 

prevent copyright violations. 

Trademarks are essential for brand 

identity in digital commerce. Key aspects of 

trademark protection include logos and 

brand names, slogans and tags, domain 

names and SEO keywords, and product 

packaging and trade dress. Logos and brand 

names protect the visual representation of a 

brand, while slogans and tags ensure that 

competitors do not use similar phrasing to 

mislead consumers. Domain names and SEO 

keywords prevent cybersquatting and 

keyword-based advertising, while product 

packaging and trade dress protect distinctive 

packaging designs, color schemes, and 

visual appearances of products. 
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Challenges in Trademark Protection in 

the Digital Space: 

Trademark infringement is a 

significant issue in e-commerce due to 

counterfeit products, fraudulent sellers, and 

fake brand representations on platforms like 

Amazon, eBay, and Alibaba. Online brand 

impersonation is another significant threat, 

and businesses must actively monitor online 

marketplaces, register trademarks across 

multiple jurisdictions, and collaborate with 

digital platforms to take down infringing 

listings. 

Patents provide exclusive rights to 

inventors and businesses for their innovative 

products, technologies, and processes, 

playing a crucial role in protecting e-

commerce technologies, digital payment 

systems, and AI-driven marketing tools. Key 

aspects of patent protection in digital 

marketing and e-commerce include e-

commerce software and applications, AI-

powered advertising and recommendation 

algorithms, and blockchain-based 

authentication systems. 

Challenges in patent protection in the digital 

space include the lengthy patent approval 

process, cross-border patent enforcement, 

and data theft and cyberattacks. Trade 

secrets, which are proprietary and 

confidential business information, do not 

require registration and are protected as long 

as they remain confidential. Key aspects of 

trade secret protection include proprietary 

algorithms and data analytics, marketing 

strategies and business models, and 

customer databases and consumer insights. 

Intellectual Property Rights (IPR) 

play a crucial role in digital marketing and e-

commerce, ensuring businesses can 

safeguard their innovations, brand identity, 

and confidential information. To navigate 

the complexities of digital IPR enforcement, 

businesses must adopt proactive strategies 

such as leveraging AI-driven copyright 

detection tools, collaborating with legal 

authorities, strengthening cybersecurity 

measures, and staying updated on 

international IPR regulations. As the digital 

marketplace continues to grow, the role of 

IPR will become increasingly significant in 

shaping a secure and innovative online 

business environment. 

 

Importance of Intellectual Property 

Rights (IPR) in Digital Marketing and E-

Commerce:  

Intellectual Property Rights (IPR) 

play a crucial role in the digital marketing 

and e-commerce sectors, where innovation, 

branding, and content creation are essential 

for success. IPR provides legal frameworks 

to protect businesses, foster innovation, and 

build consumer trust. Trademarks and brand 

identity help establish a brand's unique 

identity in the digital marketplace, 

preventing confusion and combating 

counterfeiting. Copyright laws protect 

original content created for digital 

marketing, such as advertisements, blog 

posts, videos, social media posts, and 

website designs. Unauthorized use can lead 

to lost sales and brand dilution. IPR also 

allows businesses to monetize their content 

through licensing agreements, creating 

additional revenue streams. 

Patents and technological innovation 

provide a competitive advantage in the 

digital marketplace, granting exclusive 

rights to inventors for their technological 

advancements. Enforcing IPR safeguards the 

authenticity of products and services, which 

is critical for building consumer trust. In 

digital marketing, IPR ensures truthful and 

non-misleading advertisements and 

promotional content, enhancing brand 

credibility. In conclusion, IPR is 

indispensable in the digital marketing and e-

commerce sectors, providing legal 

mechanisms to protect brands, safeguard 

original content, incentivize innovation, and 

build consumer trust. 

 

Challenges in Enforcing IPR in Digital 

Commerce:  

Digital commerce has revolutionized 

global trade, enabling businesses to reach a 

wider audience and consumers more 



IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

Dr. Vijay A. Bankar  

106 

conveniently. However, this rapid expansion 

has also led to significant challenges in 

enforcing Intellectual Property Rights (IPR). 

Key challenges include global jurisdiction 

issues, counterfeiting and digital piracy, 

social media and user-generated content, and 

evolving technology. 

Global jurisdictions create 

significant legal complexities, making it 

difficult to apply a universal standard for 

protection. Cross-border legal barriers make 

it difficult for infringers to operate 

anonymously, often using fake identities or 

relocating operations to countries with weak 

IPR enforcement. Counterfeit goods and 

unauthorized reproduction of digital content 

are widespread issues in digital commerce, 

making it difficult for businesses to take 

legal action. 

Social media and user-generated content 

present challenges in maintaining IPR 

compliance, as widespread content sharing 

and remixing blur the lines of legal 

ownership. Challenges in attribution and fair 

use arise as many users unknowingly violate 

IPR laws. 

Evolving technologies like Artificial 

Intelligence (AI) and blockchain raise 

complex questions regarding IPR protection, 

with AI-generated content raising questions 

about who holds the rights to AI-generated 

works and blockchain facilitating 

unauthorized sales of copyrighted works as 

NFTs. International cooperation among 

governments, businesses, and technology 

platforms is essential for strengthening IPR 

enforcement mechanisms in the digital age. 

 

Legal Frameworks and Regulatory 

Compliance in Digital Commerce:  

The enforcement of Intellectual 

Property Rights (IPR) in digital commerce is 

crucial for protecting businesses, creators, 

and consumers from fraud, counterfeiting, 

and unauthorized use of intellectual assets. 

As online markets grow, ensuring regulatory 

compliance becomes increasingly complex 

due to jurisdictional differences, 

technological advancements, and the rise of 

decentralized platforms. To address these 

challenges, a combination of international 

treaties, regional laws, and platform-specific 

policies has been established to regulate and 

safeguard digital intellectual property. 

Key legal frameworks governing 

IPR enforcement in digital commerce 

include international treaties and 

agreements, regional and national laws, and 

self-regulation by e-commerce and social 

media platforms. International treaties 

establish common standards, facilitate 

cooperation between countries, and provide 

enforcement mechanisms to prevent 

infringement in digital commerce. The 

Agreement on Trade-Related Aspects of 

Intellectual Property Rights (TRIPS) sets 

minimum standards for intellectual property 

protection across its member countries, 

mandates civil, administrative, and criminal 

procedures to address copyright 

infringement, and simplifies the process of 

registering trademarks in multiple countries 

through a single application. 

Regulating digital IPR requires 

individual countries to implement their own 

national laws and regulations. The European 

Union's General Data Protection Regulation 

(GDPR) (2018) & Copyright Directive 

(2019) restricts how personal data related to 

copyrighted works is processed, while the 

United States' Digital Millennium Copyright 

Act (DMCA) provides legal protection for 

copyrighted digital content. Other national 

laws include India's Copyright 

(Amendment) Act (2012) & Information 

Technology Act (2000), China's E-

Commerce Law (2019) & Trademark Law, 

Japan's Copyright Law of Japan (2018), 

Australia's Online Copyright Infringement 

Act (2015), and Brazil's Brazilian Internet 

Bill of Rights (Marco Civil). 

 

Best Practices for Businesses in Digital 

Marketing and E-Commerce: 

Protecting intellectual property 

rights (IPR) is crucial for businesses as 

digital commerce continues to grow. 

Unauthorized duplication, counterfeiting, 
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and piracy can erode brand value, reduce 

revenue, and damage consumer trust. To 

mitigate these risks, businesses must adopt a 

comprehensive strategy that includes legal 

protections, technological safeguards, 

proactive enforcement, and strong policy 

implementation. 

To safeguard their intellectual 

property in digital marketing and e-

commerce, businesses should follow best 

practices such as trademark and copyright 

registration, digital rights management 

(DRM), legal agreements and policy 

implementation, monitoring and 

enforcement strategies, and consumer 

awareness and education. Trademark 

protection protects brand names, logos, 

slogans, and product packaging, ensuring no 

unauthorized party can misuse them. Steps 

to protect your trademark include registering 

with national or regional intellectual 

property offices, using the Madrid Protocol 

for international trademark registration, 

monitoring trademark infringement by 

setting up alerts on Google Alerts, trademark 

watch services, and AI-based brand 

protection tools, and defending against 

cybersquatting by registering variations of 

brand-related domain names and using the 

Uniform Domain-Name Dispute-Resolution 

Policy (UDRP) to recover misused domains. 

Digital Rights Management (DRM) 

technologies help businesses prevent 

unauthorized duplication, modification, or 

distribution of digital assets. Strategies for e-

commerce and digital marketing include 

watermarking, encryption, access control 

and licensing, non-disclosure agreements, 

and work-for-hire contracts. Legal 

agreements and policy implementation 

ensure compliance from customers, partners, 

and employees. Essential legal documents 

for IPR protection include Terms of Service 

(ToS), Privacy Policy, Copyright Notices, 

Licenses Agreements, Non-Disclosure 

Agreements (NDAs), and Work-for-Hire 

Contracts. 

Proactive monitoring helps 

businesses detect and combat IPR violations 

before they escalate. AI-based monitoring 

tools like YouTube Content ID, Google 

Reverse Image Search & Tin Eye, and Brand 

Protection Software like Red Points, Mark 

Monitor, and Brand Shield scan e-commerce 

platforms for counterfeit products. IPR 

enforcement actions include DMCA 

takedown notices, cease and desist letters, 

trademark and copyright lawsuits, 

collaboration with e-commerce platforms, 

and consumer awareness and education. 

              Businesses must adopt a multi-

faceted approach that includes legal 

protections, technological enforcement, 

continuous monitoring, and consumer 

awareness and education to effectively 

combat online infringement. By securing 

trademarks, copyrights, and patents, 

leveraging DRM technologies, enforcing 

clear policies, and educating consumers, 

businesses can effectively combat online 

infringement and maintain their brand 

integrity. 

 

Conclusion: 

Intellectual Property Rights (IPR) 

are crucial in protecting brands, innovations, 

and digital content in the digital marketing 

and e-commerce landscape. Securing 

trademarks, copyrights, and patents allows 

businesses to legally establish ownership 

over their brands, creative content, and 

technological advancements, preventing 

counterfeiting and digital piracy. Digital 

Rights Management (DRM), legal 

frameworks, and AI-powered monitoring 

tools help detect and combat IPR violations 

in real time. However, enforcing IPR in 

digital commerce faces challenges like 

global jurisdiction issues, social media-

driven content sharing, and the rapid 

evolution of AI-generated content. To 

address these, businesses must adopt a 

multi-layered strategy that includes legal 

protection, technological safeguards, 

continuous monitoring, and proactive 

enforcement actions. Collaboration with e-

commerce platforms, regulatory bodies, and 

legal institutions is essential for 
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strengthening intellectual property 

protection worldwide. Strong IPR 

enforcement drives innovation, fosters fair 

competition, and enhances consumer 

confidence in digital commerce. 
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Abstract: 

Marathi cinema refers to films produced in the Marathi language in the state of 

Maharashtra. (Saran-25). The pioneer of Marathi cinema is Dadasaheb Phalake. It is known for 

its rich storytelling and cultural significance, has evolved significantly in the past decade, 

influenced by various legal and economic factors. Intellectual Property Rights (IPR) play a 

crucial role in safeguarding the creative and commercial interests of filmmakers, ensuring fair 

compensation, and protecting artistic integrity. This paper explores the impact of IPR on Marathi 

cinema from 2010 to the present, analyzing copyright protection, trademark regulations, and 

legal mechanisms available to filmmakers. 

The study reviews existing literature, including books and research papers, to understand 

how intellectual property laws have shaped the production, distribution, and monetization of 

Marathi films. It highlights key challenges such as piracy, digital streaming rights, and fair use 

policies that affect the industry. The research methodology is based on secondary data sources, 

including legal case studies, industry reports, and academic analyses. 

Findings suggest that while IPR laws have helped Marathi cinema gain recognition and 

financial stability, gaps remain in enforcement, leading to issues like unauthorized reproduction 

and online piracy. The study recommends stronger digital copyright enforcement, better 

awareness among filmmakers regarding legal protections, and improved policies to support 

regional cinema. In conclusion, intellectual property rights are instrumental in shaping the future 

of Marathi cinema, ensuring that creative professionals are adequately rewarded and that the 

industry remains competitive in a rapidly changing digital landscape. 

Keywords: Intellectual Property Rights, Legal, Cultural. 

 

Introduction: 

Marathi cinema has a long and 

vibrant history, reflecting the cultural and 

social narratives of Maharashtra. With the 

advent of globalization and digital media, 

the industry has expanded its reach beyond 

regional boundaries. However, this growth 

has also exposed it to various legal 

challenges, particularly in the domain of 

Intellectual Property Rights (IPR). As 

regional filmmakers strive for artistic 

excellence and commercial success, IPR 

plays a vital role in safeguarding their 

creative works from exploitation. 

Intellectual property laws, including 

copyright, trademarks, and patents, are 

designed to protect filmmakers, 

scriptwriters, composers, and other creative 

professionals. Copyright laws ensure that 

films, scripts, and music compositions 

remain the rightful property of their creators, 

preventing unauthorized reproduction. 

Trademarks, on the other hand, help 

establish a distinct identity for Marathi films 

in the competitive entertainment industry. 

Despite legal protections, issues like 

piracy, unauthorized streaming, and content 

replication persist, leading to significant 
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revenue losses. Many Marathi films struggle 

with distribution rights, and the lack of 

awareness about IPR among regional 

filmmakers often results in legal disputes. 

Additionally, digital platforms have changed 

the landscape of film consumption, 

necessitating a re-evaluation of existing 

copyright frameworks. 

This paper aims to examine the 

influence of IPR on Marathi cinema from 

2010 to the present. By analyzing legal 

cases, industry reports, and academic 

studies, the research explores how 

intellectual property laws shape the 

production, distribution, and overall growth 

of Marathi films. The study also identifies 

challenges in enforcement and suggests 

measures to enhance copyright protection, 

ensuring a sustainable future for Marathi 

filmmakers. 

 

Review of Literature: 

The seminal book by Rina Kamath 

"Copyright and the Entertainment Industry" 

(2015). explores the fundamentals of 

copyright law and its relevance in the 

entertainment industry, including cinema. It 

focuses on the insights into legal battles over 

intellectual property rights in India, as well 

as it highlighted the challenges faced by 

regional filmmakers in protecting their 

creative genius which is innovative one. 

Ashvin Immanuel Devasundaram in 

his book named as "Regional Cinema in 

India: Industry, Narrative, and Meaning" 

(2018).He discusses the cultural and 

economic aspects of regional cinema, 

emphasizing how intellectual property laws 

impact film production and distribution. It 

provides an in-depth analysis of Marathi 

cinema’s struggle with copyright 

infringement and the need for stronger legal 

frameworks. 

Research Papers: 

It is a burning issue which seems to 

catch the attention of research scholars and 

academicians in the field of research. There 

are several articles which focuses the 

pertinent issue like IPR and its role but 

following articles catch the attention of 

readers and new learners. "Digital Piracy 

and Its Impact on Regional Cinema: A Case 

Study of Marathi Films" by Patil (2020). 

This study explores the growing menace of 

digital piracy and its effects on the Marathi 

film industry. It discusses loopholes in the 

enforcement of copyright laws and suggests 

policy measures to curb unauthorized 

distribution. 

"The Role of Intellectual Property 

Rights in the Indian Film Industry" by Gupta 

and Sharma (2016). This paper examines the 

significance of IPR in protecting the rights 

of filmmakers and production houses. It 

discusses various copyright-related disputes 

in Indian cinema, highlighting case studies 

from regional film industries, including 

Marathi cinema. 

While going through the both articles and 

literary text; it reveals that stern action must 

be followed for ethical profession like 

cinema. 

 

Research Methodology: 

The research is based on secondary 

data sources, including books, academic 

journals, legal case studies, and industry 

reports. The time frame for analysis is from 

2010 to the present, focusing on the 

developments in intellectual property laws 

and their impact on Marathi cinema. The 

study follows a qualitative approach, 

examining case laws, copyright disputes, 

and policy changes that have influenced the 

industry. Data is collected from government 

reports, legal databases, and scholarly 

articles. 

 

Research Objectives: 

1. To analyze the role of Intellectual 

Property Rights in protecting Marathi 

cinema. 
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2. To examine the impact of copyright 

laws on film production, distribution, 

and monetization. 

3. To identify challenges faced by 

Marathi filmmakers in enforcing 

intellectual property rights. 

4. To explore legal cases and policy 

developments affecting the industry. 

5. To suggest measures for strengthening 

copyright enforcement and protecting 

Marathi cinema’s creative assets. 

 

Intellectual Property Rights’ Role in 

Shaping Marathi Cinema: 

Intellectual Property Rights have 

played a crucial role in defining the legal 

and economic landscape of Marathi cinema. 

Copyright laws ensure that original scripts, 

music compositions, and cinematographic 

works are protected from unauthorized 

reproduction. Trademarks help in branding 

Marathi films, ensuring that they gain 

visibility in national and international 

markets. 

However, the industry faces significant 

challenges such as piracy, unauthorized 

streaming, and content theft. While legal 

mechanisms exist, enforcement remains 

weak, leading to financial losses for 

filmmakers. Digital streaming platforms 

have also introduced new complexities in 

copyright management, necessitating better 

awareness and legal literacy among Marathi 

filmmakers. 

 

Findings and Suggestions : 

The results of the study show that 

although intellectual property rights offer a 

solid basis for safeguarding Marathi cinema, 

enforcement weaknesses and online piracy 

remain significant risks. A lot of filmmakers 

are unaware of copyright regulations, which 

frequently results in legal issues and 

financial losses. The issue has been made 

worse by the lack of strict regulations 

governing the distribution of digital content. 

 

To address these challenges, the study 

suggests: 

1. Strengthening digital copyright laws 

to combat piracy and unauthorized 

streaming. 

2. Increasing legal awareness among 

Marathi filmmakers regarding 

intellectual property rights. 

3. Introducing government-supported 

copyright protection programs for 

regional filmmakers. 

4. Encouraging industry collaborations to 

establish stronger copyright 

enforcement mechanisms. 

5. Implementing blockchain-based 

copyright tracking to secure digital 

film distribution. 

By adopting these measures, Marathi 

cinema can better safeguard its creative 

assets and ensure fair compensation for 

filmmakers, fostering a more sustainable 

industry. 

 

Conclusion:  

The study highlights the crucial role 

of Intellectual Property Rights in shaping 

Marathi cinema, ensuring the protection and 

commercialization of creative content. 

While copyright laws provide essential 

safeguards, enforcement challenges remain a 

significant concern, particularly with the rise 

of digital piracy. The lack of awareness 

among regional filmmakers further 

exacerbates the issue, leading to 

unauthorized distribution and financial 

setbacks. 

Despite these challenges, there are 

opportunities to enhance IPR enforcement 

through technological solutions such as 

blockchain and stricter digital copyright 

regulations. Government initiatives and 

industry collaborations can further 

strengthen copyright protection, ensuring 

that Marathi filmmakers receive fair 

recognition and economic benefits for their 

work. 

In conclusion, Intellectual Property 

Rights are integral to the growth of Marathi 
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cinema, preserving its cultural heritage while 

fostering innovation and economic 

sustainability. Addressing enforcement gaps 

and promoting legal awareness will ensure 

that Marathi films continue to thrive in an 

evolving digital landscape. A well-protected 

creative industry not only benefits 

filmmakers but also enriches the cinematic 

experience for audiences worldwide. 
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Abstract: 

Intellectual Property Rights Laws provide the protection to the inventor or creator for the 

protection of their intellectual property. It plays very important role for providing protection in 

the e-commerce business. E-commerce business is the online trading of goods and or services. In 

online business most of the business websites often breaks the intellectual property laws. There 

are so many parts which needs to follow for not infringes the intellectual property law that 

includes the creations must be own, permission should be taken from the creator for the use of 

their invention etc. In this research paper researcher has discussed the IPRs laws, significance of 

IP in e-commerce and elements of e-commerce like the business websites and their contents, 

databases etc. which should have been taken the permission of IPRs while doing business through 

the e-commerce platform. 

Keywords: IPRs, E-commerce and types, significance of IP in E-commerce and Elements of E-

commerce in Intellectual Property. 

 

Introduction: 

Intellectual Property Rights (IPR) is 

the legal rights which have been given to the 

inventor or creator for protecting his or her 

invention or creation for a certain period of 

time. These legal rights give the special right 

to the inventor or creator or his assignee for 

totally utilizing his or her invention or 

creation for a given period of time. In other 

words Intellectual Property Rights are the 

rights given to persons over the creations or 

inventions of their minds. The well-known 

IPRs are patents, copyrights, trademarks and 

trade secrets. In India, seven types of 

intellectual property rights are in the use like 

patents, copyrights, trademarks, 

geographical indications, plant varieties, 

industrial design and semiconductor 

integrated circuit layout designs. The main 

purpose of Intellectual Property Rights Acts 

is to inspire the creation or invention of a 

wide variety of intellectual goods. To attain 

this, IPRs law gives the rights to the people 

and businesses for creating certain 

intellectual goods and information for a 

stipulated or limited period of time. The 

IPRs laws allow people to protect their 

creations, original ideas and information, 

pictures, and any other intellectual property 

and prevent the copying from unauthorized 

agency or people.  

Intellectual property is the category 

of property that consist the creation or 

invention of intellectual goods. In other 

words, it is specific type of intellectual or 

intangible assets which have been created or 

invented.  

 

Objective: 

The object of the present research 

article is to elaborate the relationship of 

Intellectual Property Rights and E- 

Commerce. 
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Methodology: 

Descriptive research method has 

been applied for the completion of the 

present research article. The data relating to 

this research article is gathered from various 

secondary sources like research articles, 

research papers, magazines, books and from 

various websites.   

 

Types of Intellectual Property Rights in 

India: 

1. The Copyrights Act, 1957: 

According to the section 13 of the 

Act, protection under copyright is 

obtained for original literary, dramatic, 

musical and artistic works; 

cinematograph films; and sound 

recording‟. Interestingly, a copyright 

protection will be given to computer 

programmes. Under section 17, clearly 

stated that, author of the original work 

shall be the first author of the work and 

owner of this work shall be the rights to 

give the license to the third author for 

the use of their work through the written 

agreement. The protection shall be 

provided to any published work 

dramatic works and artistic works for 

60 years in addition to the life of the 

author. Under section 57, special rights 

have been given to the original author 

for the protection of their work. The 

author has the right to claim the 

authorship of the work and right to 

claim the damages even after assigning 

the work to another person.  

2. The Trade Marks Act, 1999: 

According to the section 2(zb), 

“Trade Marks means, a mark 

representation and distinguish of goods 

or services one person from those of 

others.” In simple word, a trademark is 

the protection to the goods or services 

including shapes, colours, symbols, 

words etc.  

3. The Patents Act, 1970: 

It is one of the most important 

intellectual property right which 

provides the protection to any new 

creation or invention. It is an special 

rights of the inventor and prevents other 

people to use their invention illegally 

and steal the registered patent. It is 

approved for the term of 20 years from 

the date of filling application. The new 

patent is registered only if the invention 

is unique and original.  

4. The Design Act, 2000: 

According to the section 2(d) of this 

Act, design means and includes, “„only 

the features of shape, configuration, 

pattern, ornaments or composition of 

lines or colours, applied to any article 

whether in two dimensional or three 

dimensional or in both forms, by any 

industrial process or means, whether 

manual, mechanical or chemical, 

separate or combined, which in the 

finished article appeal to an are judged 

solely by the eye‟. For the registration 

of industrial design i.e. genuine and 

original innovation, an application has 

to be made to the Controller General of 

Patents, Designs and Trade Marks. 

After the design registration, the initial 

protection will be for 10 years and will 

be extended for a further period of 5 

years. 

5. The Geographical Indications of 

Goods (Registration and Protection) 

Act, 1999: 

In India, many of the goods are 

extensively popular due to their place of 

origin. For example, Paithani Saree, 

Rambandhu Chivada Masala, Kolhapuri 

Chappal etc. these have the factors 

specific to the place of origin. For the 

registration of a goods under GI Act 

requires to submit the statement of 

describing how the geographical 

indication affects to the place of origin 

of the good regarding the quality, 

characteristics, and reputation of the 

good; the class of goods; particulars 

with regards the appearance of the 

geographical indication and the map of 

the territory/area/country where the 

good has originated. The protection will 
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be given for the period of 10 years after 

the geographical indication is awarded 

and there is option of renovation and 

extension for the period of 10 more 

years from the expiry date of original 

registration. 

6. The Protection of Plant Varieties and 

Farmer’s Rights Act, 2001: 

The main purpose of this act is to 

recognize the rights of Indian Farmers 

and provides the protection to the plant 

varieties in order to inspire the growth 

and development of more plant varieties 

in India. Under this act, the protection 

shall be given for the period of 9 years 

in terms of trees and vines and for a 

period of 6 years in terms of crops with 

renewal option for these registrations.  

7. The Semiconductor Integrated 

Circuits Layout- Design Act, 2000: 

Under this act, the main requirement 

for registration of a semiconductor 

integrated circuit should be original 

layout-designs. The protection is 

provided to the registered original 

layout-designs for a period of 10 years.   

 

Types of E-commerce: 

E-commerce is doing business 

through online mode i.e. buying and selling 

goods through the internet connection. For 

this, companies will have to create their own 

websites. E-commerce are classified in to 

four major categories.   

1. Business to Business (B2B): 

In business to business, one business 

purchase or sells their product to/by 

other business like manufacturer sales 

product to distributor, and wholesaler 

sales their product to retailer but not to 

directly end user i.e. customer. 

2. Business to Consumer (B2C): 

In business to consumer e-commerce 

business, business transactions have 

been made between business and 

consumer. The products are directly 

sales to the end user not to the other 

business.  

 

3. Consumer to Consumer (C2C): 

In consumer to consumer business 

model, two consumers are connected to 

the online business. It is a business 

model where individual trade products 

or services directly each other through 

the online marketplace. Exampl, Etsy, 

eBay, AliExpress which collects sellers 

with buyers, OLX is classified platform 

where users can list and sell items like 

cars, property and electronics.  

4. Consumer to Business (C2B): 

Consumer to business is a commerce 

model where consumers provide 

various products or services to 

businesses. Through the C2B model, 

businesses obtain information from 

their consumers to produce high-quality 

goods and services. Example, food 

bloggers sharing a link to a company's 

cooking products on their blog 

 

Significance of Intellectual Property in E-

Commerce: 

Intellectual property rights provide the 

protections against disclosure of trade 

secrets and unfair competition. Importance 

of IPR is explained with the help of 

following points. 

1. Safeguarding own creation: 

Many of the intellectual property 

owners give the rights to their creation 

prior to taking permission for protection 

of that asset. Intellectual Property 

Rights provide the protection to the 

asset creation or invention to 

intellectual asset owner against the 

malpractices.  

2. Violating intellectual property by 

others: 

Most of the E-commerce websites 

frequently violate the provisions of 

Intellectual Property Rights Laws those 

who selling and buying products 

through online modes. There are some 

basics things which must be kept in 

mind at the rime of trading through 

online mode: 

a. It must be own creation. 
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b. Permission granted by the creator 

to use. 

c. It must be under the ambit of 

public domain. 

d. It is covered under fair use.   

 

Elements of E-commerce in Intellectual 

Property: 

The large numbers of constituents 

are used in e-commerce business. There are 

numerous parts in e-commerce websites 

which are conferred the protection of various 

kinds of Intellectual property. 

1. Search engines, e-commerce and 

other technical tools are admitted to 

protect under patents. 

2. Software is protected under 

copyrights or patents act depending 

upon the respective national law. 

3. Website of e-commerce business is 

protected under copyrights act. 

4. A website content which includes 

the written material, graphics, 

photographs, videos, music etc. is 

protected under copyrights act. 

5.  Business name, Logos, Product 

Names, Domain Names etc. are 

provided protection in trademarks 

act.   

6. Computer based graphics, displays, 

and webpages are provided 

protection under industrial design 

laws.  

7. Secrete elements of website like 

source code, programs, algorithm, 

confidential graphics etc. are 

provided protection in trade law 

secrets.    

 

Conclusion: 

E-commerce is a rapidly growing 

trading platform where the people can access 

all the services regarding buying the product 

and or services. On this platform, various 

instances can be found regarding the 

accession of creation and invention of 

someone without giving any credit to the 

inventor or creator. So, Intellectual Property 

Rights plays pivotal role to protect the 

contents which are kept in online mode. 

Several e-commerce businesses act between 

business and consumers. Because of this 

purpose, an intellectual property right plays 

a very important role to make these 

transactions safer.   
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Abstract: 

 The rapid advancement of digital technology and the changing consumer behaviour have 

significantly boosted the expansion of e-commerce, eliminating geographical boundaries for 

businesses. This has provided businesses with the opportunity to reach customers on a global 

scale. In the e-commerce sector, Intellectual Property Rights (IPR) play a crucial role in 

fostering innovation, protecting brands, ensuring fair competition, and safeguarding the interests 

of both businesses and consumers. However, with this expansion, the risks of Intellectual 

Property (IP) infringement, such as counterfeit products, content theft, and domain name 

squatting, have also increased substantially. To address these challenges, it is essential to raise 

awareness about IPR, strengthen legal enforcement, leverage AI-based technologies, adopt 

blockchain technology, educate consumers, and collaborate at the international level. 

Strengthening IPR protection in e-commerce can help curb unauthorized use and counterfeit 

products, creating a secure and competitive digital marketplace. This study analyzes the impact 

of IPR in e-commerce, the challenges in intellectual property protection, and the measures to 

overcome these challenges. The research is primarily based on secondary sources such as 

reports, journals, newspapers, and websites. The study provides a detailed overview of trademark 

infringement, patent rights violations, cyber security risks, and data privacy issues in e-

commerce. 

Keywords: Intellectual Property Rights, e-commerce, Copyrights, Patents, Trademarks. 

 

Introduction: 

 Digital technology has led to a 

significant expansion of e-commerce, with 

its scope increasing day by day. Business 

has witnessed unprecedented growth. Along 

with metro cities, people from smaller towns 

are also increasingly engaging in buying and 

selling through e-commerce. It allows 

businesses to reach customers beyond 

geographical limitations, enabling the 

purchase and sale of goods across countries 

worldwide. Unlike traditional marketplaces, 

e-commerce does not have any geographical 

boundaries. E-commerce technology 

provides businesses with an opportunity to 

reach customers in a convenient, fast, and 

effective manner. It reduces business costs 

and enhances the shopping experience for 

customers. E-commerce has created new 

opportunities for both businesses and 

consumers. With advancements in 

technology and changes in consumer 

behavior, the scope of e-commerce 

continues to expand. 

 However, along with this expansion, 

the risks of intellectual property (IP) 
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violations, such as counterfeit products, 

content piracy, and domain name squatting, 

have also increased. This paper examines the 

role of intellectual property rights (IPR) in 

protecting businesses in e-commerce, 

safeguards customers’ interests, highlights 

legal and technical measures to address IP 

infringements. 

 

Significance of the Study:  

 The role of intellectual property 

rights in e-commerce is very important in 

today's digital economy. This study 

examines the role of IPR in e-commerce 

business. This study shows how IPR drives 

innovation, protects businesses from 

infringement and ensures consumer trust in 

online transactions. The rapid growth of e-

commerce has led to a significant increase in 

problems such as digital theft, counterfeit 

goods and misuse of brand names. This 

study aims to find solutions to these 

problems. This research study can help 

governments and policymakers strengthen 

IPR enforcement, so as to create a fair and 

secure e-commerce market. The findings of 

this study will help businesses, legal experts, 

policymakers and consumers to create a 

sustainable and ethical e-commerce system.  

 

Objectives of Study: 

The following objectives are 

formulated for the study: 

1. To study the impact of IPR in e-

commerce. 

2. To study the Challenges of IPR in E-

Commerce and strategies to 

overcome it. 

 

Literature Review: 

 Here are literature reviews on 

Intellectual Property Rights (IPR), 

particularly in the context of e-commerce: 

 According to Kumari (2018), IPR 

grants innovators and creators exclusive 

rights to their intellectual contributions, 

allowing them to gain commercial benefits. 

Intellectual Property Rights (IPR) form the 

fundamental foundation for protecting ideas, 

innovations, and creative expressions, which 

society recognizes as valuable assets. The 

primary types of intellectual property 

protection include trademarks, copyrights, 

and patents, which safeguard different 

aspects of intellectual property. Intellectual 

property is crucial in e-commerce, as digital 

products and brand identities are vulnerable 

to unauthorized use. 

 According to Smith & Jones (2019), 

IPR plays a vital role in fostering innovation 

and economic growth in the digital 

economy. They argue that in a rapidly 

evolving technological landscape, businesses 

need strong legal frameworks to protect their 

digital assets from infringement. Without 

adequate protection, companies risk losing 

competitive advantages and revenue. 

 Gupta (2020) explores the 

challenges businesses face regarding 

intellectual property in the e-commerce 

sector. The study highlights issues such as 

counterfeiting, trademark infringement, and 

copyright violations, which are rampant due 

to the borderless nature of digital markets. 

Gupta suggests that stronger international 

cooperation and technology-driven solutions 

like blockchain can help safeguard digital 

IPR. 

 Sreeragi (2021) has highlighted the 

legal requirements necessary for the 

protection of intellectual property. 

According to him, to avail of the benefits of 

IPR, formal registration as per local laws is 

essential, granting exclusive rights over 

innovations. In the context of e-commerce, 

awareness of these legal protections is 

important. This study also provides a 

detailed analysis of the duration for which 

registered intellectual property remains 

legally protected. 
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Research Methodology: 

         The data are collected through 

secondary sources like Reports, Magazines, 

Newspapers and websites. 

 

Types of Intellectual Property in E-

Commerce: 

 Intellectual property (IP) protects the 

rights of creators and innovators of digital 

content and products in e-commerce. IP 

controls how content in e-commerce is used, 

distributed, and monetized. The following 

are the types of intellectual property (IP) in 

e-commerce. [1] 

 Copyrights: Copyright laws protect 

original creative literary works, such as 

written content, images, videos, website 

content, product descriptions, and 

software code. In e-commerce, 

businesses face threats such as content 

theft and unauthorized use of product 

descriptions, images, and videos, which 

can lead to consumer fraud. Digital 

rights management (DRM) and 

watermarking techniques help combat 

copyright infringement. [2] 

 Patents: Patents protect innovative 

technology, including new product 

features or unique technology used in e-

commerce platforms, such as e-

commerce algorithms, payment 

gateways, and supply chain solutions. 

For example, Amazon's patented "One-

Click Checkout" system is an example 

of a patent in e-commerce. [3] 

 Trademarks: Trademarks protect 

brand names, logos, symbols, and 

slogans used to identify a product or 

company. Trademarks help distinguish 

a company's products from the product 

of competitors. They are especially 

useful on e-commerce platforms to 

prevent counterfeit products. [4] 

 Design rights: In e-commerce, design 

rights are obtained to prevent imitation 

of the design, packaging and user 

interface (UI) elements of a product. 

Design rights protect the visual 

appearance, aesthetic appearance, 

shape, pattern or ornamentation of a 

product, so that its unique aesthetic 

aspects cannot be copied without 

permission. For example, a different 

shape of a smartphone or a website 

layout design. [5] 

 Trade Secrets: Trade secrets are 

confidential business information that 

provide a company with a competitive 

edge. Trade secrets are not publicly 

disclosed and are protected as long as 

they remain confidential. Confidential 

business information includes formulas, 

production processes, or marketing 

strategies that provide a competitive 

advantage and are not publicly known. 

[6] 

 Domain Name Protection: Domain 

Name Protection means protecting a 

website’s domain name from theft, 

unauthorized transfer, or misuse. In e-

commerce, domain names are essential 

for brand identity. Like cybersquatting 

practices, where individuals register 

domain names similar to reputed 

brands, pose a threat to businesses. The 

Uniform Domain-Name Dispute-

Resolution Policy (UDRP) helps 

resolve such disputes.  

 

Importance of IPR in E-commerce: 

Intellectual Property Rights (IPR) 

play a significant role in protecting digital 

assets, fostering innovation, and ensuring 

fair competition in e-commerce. The impact 

of IPR on e-commerce is as follows: 

1. Brand Protection: Trademarks protect 

brand names, logos, and slogans, preventing 

counterfeiting and misuse of the brand. 

Registered trademarks increase customer 

trust, enhancing brand credibility and 

customer loyalty. 

2. Protection by Copyright: Copyright 

protects product descriptions, images, 

videos, and website content from 
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unauthorized use. It helps businesses 

maintain originality and prevent intellectual 

property theft. 

3. Protection by Patent: Patents protect 

innovative business methods, software 

algorithms, and e-commerce technologies. 

This leads to increased investment in 

research and development (R&D) and 

promotes technological progress. 

4. Domain Name Protection: Domain 

names are valuable assets, and anti-

cybersquatting laws prevent the 

unauthorized registration of domain names 

related to a brand. This ensures the security 

of the brand’s online presence. 

5. Preventing Counterfeit: IPR 

enforcement helps e-commerce platforms 

detect and remove counterfeit or stolen 

products. This minimizes revenue loss and 

protects customer rights. 

6. Encouraging Fair Competition: IPR 

encourages businesses to compete based on 

innovation rather than imitation. This fosters 

diversity in the market and promotes 

legitimate business practices. 

7. Licensing: Businesses can license their 

intellectual property (logos, software, 

patents) to other companies, creating 

additional revenue and expanding 

collaboration opportunities globally. 

8. Customer Trust: Strong IPR policies 

help e-commerce businesses comply with 

international trade regulations. It ensures 

customers receive authentic products and 

services, building trust in the brand. 

 IPR is crucial for the e-commerce 

sector as it encourages innovation, protects 

brands, and maintains customer trust. 

 

Challenges of IPR in E-Commerce: 

The rapid growth of e-commerce has 

given rise to several challenges related to 

Intellectual Property Rights (IPR). These 

challenges are as follows: 

1. Counterfeit and Duplicate 

Products: Counterfeit products are 

widely sold on e-commerce 

platforms. Branded products are sold 

at lower prices, deceiving customers 

and damaging the reputation of the 

original brand. According to the 

OECD, counterfeit goods account 

for 3.3% of global trade.  [7] By 

2030, the global trade in counterfeit 

goods is expected to reach $1.79 

trillion. [8] 

2. Digital Piracy: E-commerce 

platforms selling digital products 

such as e-books, music, and software 

face significant risks of digital 

piracy. Often, product descriptions, 

images, or designs are copied and 

sold on e-commerce websites. Such 

digital piracy poses a major 

challenge to e-commerce businesses. 

3. Trademark Infringement: Many 

sellers use names similar to well-

known brands for their products, 

leading to trademark infringement. 

This results in losses for the original 

companies. 

4. Patent Rights Violation: Products 

with patents are manufactured and 

sold on e-commerce platforms 

without permission, leading to patent 

rights violations. This causes 

significant financial losses for 

original researchers and 

entrepreneurs. 

5. Domain Name Squatting: This 

involves purchasing domain names 

similar to well-known brands and 

later selling them to the brand 

owners for profit. 

6. Cyber security and Data Privacy: 

○ Data Privacy: Safeguarding 

digital data related to 

intellectual property is a 

major challenge. Protecting 

customers' personal and 

financial information is 

crucial. 

○ Cybercrimes: E-commerce 

faces risks such as hacking, 
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phishing, data theft, and data 

breaches. The incidence of 

such events is increasing 

daily. 

7. Regulatory Challenges: Since e-

commerce operates globally, 

different countries have different 

IPR laws. This makes uniform 

enforcement difficult. The varying 

levels of intellectual property 

protection across countries 

complicate legal actions against 

violators. 

8. Lack of Awareness among small 

businesses: Many small businesses 

entering the e-commerce market are 

unaware of the importance of 

intellectual property protection, 

which affects them in the long run. 

 

Strategies for Strengthening IPR in E-

Commerce: 

 The following measures can be taken 

to strengthen Intellectual Property Rights 

(IPR) in e-commerce: 

 Enhancing Awareness of 

Intellectual Property Rights: To 

strengthen IPR in e-commerce, 

businesses should be made aware of 

the importance of their intellectual 

property rights. Information on 

trademarks, patents, copyrights, and 

design rights should be provided. 

Awareness can be created by 

organizing online training 

workshops and webinars. 

 Legal Measures: Implementing 

legal measures is crucial for 

strengthening IPR in e-commerce. 

When listing products and services 

on e-commerce platforms, 

trademarks and patents should be 

verified. A proper mechanism should 

be in place for filing complaints 

related to intellectual property 

violations. Effective enforcement of 

laws is necessary. Specific laws and 

regulations should be formulated for 

IPR protection in e-commerce, with 

strict penalties and punishments for 

violations. 

 Use of AI-Based Technology: 

Artificial Intelligence (AI) and 

Machine Learning can help identify 

counterfeit products and services. 

Technologies such as digital 

watermarking and fingerprinting can 

be used to protect content. AI-driven 

technology is already being utilized 

for this purpose. 

 Use of Block chain Technology: 

Block chain technology helps ensure 

authenticity in the supply chain, 

strengthening intellectual property 

protection. It enables verification of 

product origins. Startups like 

VeChain use block chain to 

authenticate products. 

 Monitoring and Enforcement: To 

strengthen IPR in e-commerce, 

regular monitoring of e-commerce 

platforms should be conducted to 

detect counterfeit products and 

services. Immediate action should be 

taken against intellectual property 

violations. A dedicated inspection 

team should be established to 

enhance online marketplace security. 

 Consumer Awareness: E-

commerce platforms should educate 

consumers about identifying 

counterfeit products. Customers 

should be informed about the risks 

of counterfeit goods and guided on 

recognizing authentic sellers and 

original products. A simple 

complaint registration system should 

be available for IPR violations, and 

consumers should be encouraged to 

report such cases. 

 Protection at the International 

Level: Since e-commerce operates 

on a global scale, cooperation with 

international intellectual property 
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organizations is essential. Efforts 

should be made to harmonize 

intellectual property laws across 

different countries. International 

agreements such as WIPO (World 

Intellectual Property Organization) 

and TRIPS (Trade-Related Aspects 

of Intellectual Property Rights) play 

a key role in establishing global 

standards for IPR enforcement. 

By implementing these measures, 

intellectual property protection in e-

commerce can be strengthened, benefiting 

both businesses and consumers. 

 

Conclusion: 

 It is concluded that maintaining a 

balance between robust legal frameworks 

and technological advancements is essential 

to sustain consumer trust in online 

transactions. The role of intellectual property 

rights (IPR) in e-commerce is significant, as 

they drive innovation, protect brands, ensure 

fair competition, safeguard the interests of 

businesses and consumers, and maintain 

consumer trust. However, e-commerce also 

faces numerous challenges, such as 

counterfeit and duplicate products, digital 

piracy, trademark infringement, patent rights 

violations, domain name squatting, cyber 

security, and data privacy issues. Addressing 

these challenges through measures like 

enhancing awareness of intellectual property 

rights, implementing legal measures, 

utilizing AI-based technology, adopting 

block chain technology, raising consumer 

awareness, and ensuring international-level 

protection can strengthen IPR protection in 

e-commerce. This will benefit both 

businesses and consumers. With the rapid 

expansion of the digital marketplace, IPR 

safeguards trademarks, patents, copyrights, 

and trade secrets, protecting against 

unauthorized use and counterfeit products. 

Strong IPR enforcement not only fosters 

creativity and investment but also enhances 

consumer confidence in online transactions. 

However, challenges such as digital theft, 

jurisdictional complexities, and evolving 

technology require continuous strategic 

improvements and international cooperation. 

To maintain a fair and competitive e-

commerce system, it is essential to maintain 

a balance between robust legal frameworks 

and technological advancements.  
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Introduction:  

In today’s interconnected world, 

digital marketing and e-commerce have 

revolutionized the way businesses operate, 

communicate, and engage with consumers. 

The advancement of technology, especially 

the internet, has brought forth new 

opportunities and challenges, leading to a 

surge in online commercial activities. 

However, as businesses leverage the digital 

sphere for their growth, there arises a critical 

concern regarding the protection of 

intellectual property rights (IPR). 

Intellectual Property Rights (IPR) are 

fundamental in ensuring that businesses can 

protect their innovations, products, and 

services in the digital environment. This 

paper explores the role of IPR in digital 

marketing and e-commerce, focusing on 

how it safeguards businesses and fosters 

innovation while discussing its benefits and 

challenges in these sectors. 

Keyword: IPR, Digital Marketing, E-

Commerce  

 

Objective of Research: 

1) To know the concept of IPR 

2) Types of IPR  

3) Characteristics of IPR 

4) To Focus the Advantages and 

disadvantages of IPR  

5) To make the conclusion of above 

topic  

 

Research Study: 

     For the completion of this research article 

secondary data collection method is used by 

taking the help of reference books, Paper 

cuttings from Newspapers, Research articles, 

magazines and Internet websites etc. 

 

Definition of IPR (Intellectual Property 

Rights): 

                       Intellectual Property Rights 

(IPR) refer to the legal rights granted to 

individuals or organizations over their 

creations, inventions, or intellectual assets. 

These creations can range from inventions, 

designs, trademarks, and trade secrets to 

artistic works and brand names. IPR helps 

individuals or organizations control the use 

of their intellectual property, thus preventing 

unauthorized exploitation and ensuring that 

they can reap the financial benefits of their 

innovations. 

 

There are several types of IPR: 

1) Patents: Protect new inventions, 

providing the inventor exclusive rights to 

use, make, or sell the invention for a 

specified period. 

2)  Copyrights: Protect original literary, 

artistic, musical, and other creative works, 

giving creators exclusive rights to reproduce, 

distribute, and perform their works. 

3) Trademarks: Protect distinctive 

symbols, words, or logos that differentiate 

goods or services in the marketplace. 
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4) Trade Secrets: Protect confidential 

business information, such as formulas, 

practices, or processes that provide a 

competitive edge. 

5) Design Rights: Protect the aesthetic 

aspects of a product, including shapes, 

patterns, and colors. 

IPR serves as a foundation for the 

global economy, helping to foster 

innovation, creativity, and competition in 

various industries, including digital 

marketing and e-commerce. 

 

Characteristics of IPR: 

               The characteristics of IPR make it 

an essential component of modern business 

practices. These include: 

1. Exclusivity: IPR grants the creator or 

owner exclusive rights over their intellectual 

property. This means only they can use, 

license, or sell it. 

2. Time-limited protection: IPR is not 

indefinite. The protection period varies 

depending on the type of intellectual 

property but generally lasts for a specified 

duration (e.g., patents often last 20 years, 

and copyrights can last 50 to 70 years). 

3. Territorial: IPR is generally territorial, 

meaning protection is granted within the 

jurisdiction of the country that has granted it. 

If a business wants global protection, it 

needs to apply in each country. 

4. Transferable and Assignable: IPR can 

be transferred or licensed to another party, 

allowing businesses to monetize their assets 

by selling or licensing rights. 

5. Requires registration: While some IPRs 

(like trade secrets) do not require 

registration, many (such as patents and 

trademarks) must be formally registered 

with the relevant authorities to be legally 

protected. 

 

Definition of Digital Marketing:  

Digital marketing refers to the use of 

digital platforms, tools, and technologies to 

promote products, services, and brands. It 

encompasses a wide range of activities, 

including but not limited to, search engine 

optimization (SEO), content marketing, 

social media marketing, email marketing, 

online advertising, and influencer marketing. 

The primary goal of digital marketing is to 

engage consumers, drive traffic to websites, 

generate leads, and ultimately convert these 

leads into customers. In the context of e-

commerce, digital marketing plays a crucial 

role in driving sales, enhancing brand 

visibility, and establishing customer loyalty. 

 

Key features of digital marketing include: 

Targeted Reach: Digital marketing allows 

businesses to reach highly specific target 

audiences based on various factors such as 

demographics, interests, and online 

behaviour. 

Cost-effectiveness: Compared to traditional 

marketing channels, digital marketing is 

generally more affordable and offers better 

ROI. 

Measurability: Digital marketing 

campaigns can be easily tracked, allowing 

businesses to measure performance in real-

time and make data-driven decisions. 

Interactivity: Digital platforms enable two-

way communication between businesses and 

consumers, fostering customer engagement. 

 

Advantages of IPR: 

1. Protection of Innovation: IPR ensures 

that the creator or inventor has exclusive 

rights over their creations, thus preventing 

unauthorized use and copying. 

2. Encourages Creativity and Innovation: 

Knowing that their intellectual property is 

protected encourages individuals and 

businesses to innovate and create new 

products or services. 

3. Commercialization and Revenue 

Generation: Through licensing and 

partnerships, businesses can monetize their 

intellectual property, generating additional 

income. 
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4. Brand Recognition and Consumer 

Trust: Trademarks and copyrights help 

establish a brand identity, which can 

enhance recognition and foster trust among 

consumers. 

5. Legal Recourse: In the event of 

infringement, IPR offers legal recourse for 

creators and businesses to act against 

unauthorized use of their intellectual 

property. 

 

Disadvantages of IPR: 

1. Costly and Time-consuming: Obtaining 

IPR protection, particularly patents and 

trademarks, can be expensive and time-

consuming. 

2. Risk of Litigation: IPR disputes can lead 

to costly legal battles, which might 

negatively affect business operations. 

3. Global Enforcement Challenges: As 

IPR is territorial, enforcing rights 

internationally can be complex and costly. 

4. Limitation on Access to Knowledge: 

IPR, particularly patents, can restrict access 

to knowledge, leading to monopolies and 

stifling collaboration and further innovation 

in certain industries. 

5. Exploitation of the System: There are 

instances where businesses or individuals 

may misuse IPR, such as through patent 

trolling or trademark squatting. 

 

Role of IPR in Digital Marketing and E-

Commerce: 

The digital marketing and e-

commerce landscape is built upon the 

foundation of innovation and intellectual 

property. Below are key ways in which IPR 

plays a role in these sectors. 

1. Protection of Digital Content and 

Media: 

               Digital marketing often involves 

the creation of original content, including 

blogs, videos, graphics, and advertisements. 

Copyright protection ensures that businesses 

retain control over the use of this content 

and prevent unauthorized use by competitors 

or third parties. For example, a company 

creating a viral marketing video would need 

copyright protection to prevent others from 

using it without permission. 

2. Brand Protection through Trademarks: 

              In the digital space, where 

businesses compete globally, trademarks are 

essential for brand recognition and 

differentiation. A strong trademark allows 

companies to protect their logos, brand 

names, and slogans across digital platforms. 

With the rise of social media and online 

advertising, businesses must safeguard their 

trademarks to avoid brand impersonation or 

misuse. 

3. E-Commerce Product Protection and 

Patents: 

              In the e-commerce sector, products 

often feature innovative designs, technology, 

or processes that can be patented. This 

ensures that competitors cannot copy or 

replicate these inventions without 

permission. For example, a company selling 

a unique gadget online would rely on patents 

to protect its product from imitation, thus 

maintaining its competitive advantage in the 

marketplace. 

4. Trade Secrets and E-Commerce 

Operations: 

             Many e-commerce companies rely 

on trade secrets to protect valuable business 

information, such as customer data, 

algorithms, pricing strategies, and supply 

chain processes. Trade secret protection 

ensures that this sensitive information 

remains confidential and is not disclosed to 

unauthorized parties. For instance, a 

retailer’s customer recommendation 

algorithm on its e-commerce site is a trade 

secret that adds value to its business. 

5. IPR Enforcement in the Digital 

Environment: 

The digital world is rife with the risk 

of infringement, from illegal downloads of 

copyrighted materials to counterfeit goods 

being sold on e-commerce platforms. IPR 

enforcement tools, such as Digital 
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Millennium Copyright Act (DMCA) 

takedowns, help businesses protect their 

rights by removing infringing content. E-

commerce platforms like Amazon and eBay 

have set up mechanisms for reporting and 

dealing with counterfeit goods, providing a 

layer of protection for sellers and 

manufacturers. 

6. Influencer Marketing and Copyright 

Issues: 

Influencer marketing is a central 

component of digital marketing, but it comes 

with IPR challenges. Influencers often create 

content for brands, and both the brand and 

the influencer must clarify ownership rights 

over the content. Without proper contracts 

and agreements, disputes can arise over who 

owns the rights to the photos, videos, and 

other content created during the campaign. 

7. Monetization through Licensing: 

E-commerce businesses often use 

licensing agreements to profit from their 

intellectual property. By licensing their 

brand, designs, or technology to other 

businesses, companies can expand their 

reach without investing heavily in new 

markets. Licensing arrangements in the 

digital space may also involve affiliate 

marketing, where businesses allow others to 

sell their products in exchange for a 

commission. 

 

Conclusion: 

Intellectual Property Rights (IPR) 

are vital for businesses operating in digital 

marketing and e-commerce, providing 

protection for innovations, safeguarding 

brands, and ensuring the growth of digital 

enterprises. In the digital landscape, where 

copying and distribution can occur instantly, 

IPR helps to establish legal frameworks to 

protect intellectual property, thereby 

encouraging creativity and innovation. 

However, businesses must also navigate the 

challenges associated with IPR, including 

the cost of protection, the risk of 

infringement, and the complexities of 

international enforcement. 

Ultimately, IPR enables businesses 

to protect their investments in intellectual 

property while maintaining their competitive 

advantage in the digital and e-commerce 

world. The growing importance of IPR in 

this space highlights the need for companies 

to understand the nuances of intellectual 

property law and its implications on digital 

strategies. By doing so, businesses can 

ensure they remain innovative, competitive, 

and legally protected in an increasingly 

digital world. 
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Abstract: 

Intellectual Property Rights (IPR) are key to the success and sustainability of startups 

and entrepreneurial enterprises. With an economy becoming more competitive and driven by 

innovation, obtaining intellectual property (IP) assets like patents, trademarks, copyrights, and 

trade secrets can grant startups a strategic edge. Such rights not only protect original ideas, 

products, and services against infringement but also promote market credibility, investors, and 

business expansion. 

In startups, the journey through the labyrinth of IPR can prove arduous in the absence of 

resources and expertise. A successful IP strategy can, however, yield remarkable gains in terms 

of licensing possibilities, income generation, and value multiplication. Entrepreneurs should pay 

close attention to their innovations and obtain suitable IP protection early in the lifecycle of their 

enterprise to avoid impending conflicts and infringement. In addition, knowledge of global IP 

laws helps startups expand globally.  Many startups ignore IPR because it involves high costs 

and a lack of awareness, leaving them vulnerable to risks like idea theft and legal disputes. 

Governments and regulators across the globe have put in place various measures to 

assist startups in getting and enforcing their IP rights. By incorporating IPR into their business 

model, entrepreneurs can promote innovation, stay competitive, and achieve long-term growth. 

This paper examines the role of IPR in startups, challenges encountered, and best practices for 

efficient IP management in entrepreneurship. 

Keywords: Intellectual Property Rights, Startups, Entrepreneurship, Innovation Protection, 

Business Strategy, etc. 

 

Introduction: 

Today's economy is driven by 

innovation, and Intellectual Property Rights 

(IPR) are critical in determining the success 

and longevity of entrepreneurial ventures 

and startups. Startups, which are commonly 

established on new concepts and 

groundbreaking technologies, use 

intellectual property (IP) to compete 

favourably, attract investors, and have a 

good marketplace presence. Proper 

management of IP assets such as patents, 

trademarks, copyrights, and trade secrets can 

very much improve the valuation and long-

term growth potential of a startup. 

For business founders, the grasp and 

utilization of IPR is vital to preventing their 

innovations from misuse or imitation. 

Startups encounter various hurdles, such as 

constrained financial capitals, legal 

technicalities, and IP infringement 

vulnerability. Without proper protection, 

enterprises risk losing the exclusivity on 

their ideas and suffer financially with 

decreased market opportunities. 

Additionally, IP assets could be used as 
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good business resources for licensing, 

collaboration, and foreign market extension. 

Despite the significance of IPR, 

several startups are ignorant and do not 

include intellectual property strategy in their 

business models. Governments and the 

regulatory agencies have brought about 

diverse programs and aid mechanisms to 

enable startups to acquire and enforce IP 

rights. In this paper, the relevance of IPR for 

entrepreneurship, problems faced by 

startups, and optimum practices for best IP 

management have been discussed. By 

embracing a proactive IPR strategy, startups 

can create innovation, secure their 

competitive advantage, and sustain business 

growth. 

 

Intellectual Property Rights in Startups 

and Entrepreneurship: 

The Role of Intellectual Property Rights 

in Startups: 

Intellectual Property Rights (IPR) 

are essential for startups since they provide 

legal protection for business strategies, 

ideas, and innovations. Startups will 

presumably rely on innovative products, 

branding, or technology to make an impact 

in the market. Through patents, trademarks, 

copyrights, and trade secrets, entrepreneurs 

can safeguard their competitive advantage 

and business sustainability in the long run. 

IP protection is also required to 

attract investors. Venture capitalists and 

angel investors normally value a startup's IP 

portfolio from an investment standpoint 

because good IP assets are an indication of 

market exclusivity and innovative potential. 

Moreover, an effective IP strategy helps 

startups diversify in new geographies, 

license the technology, and enter strategic 

alliances. 

 

 

 

 

Intellectual Property Rights Types for 

Startups: 

a) Patents: 

Patents provide legal protection to 

inventions and grant exclusive rights to the 

inventor for an initial time, usually 20 years. 

Startups developing new products, 

technologies, or industrial processes can 

utilize patents to discourage others from 

imitating their innovations. A strong patent 

portfolio enhances the value of a startup and 

can be utilized as a bargaining tool when 

negotiating with investors or potential 

partners. 

b) Trademarks: 

Trademarks protect brand names, 

logos, symbols, and slogans that make a 

startup's products or services stand out from 

the rest. A popular trademark builds brand 

identity, customer trust, and market 

presence. Startups must register their 

trademarks in advance to avoid future 

disputes and legal complications. 

c) Copyrights: 

Copyrights protect original works of 

authorship, including software, literary 

works, music, and artwork. Tech, media, and 

creative startups have protection through 

copyrights to prevent unauthorized copying 

or distribution of their intellectual property. 

Software startups, for example, utilize 

copyrights to guard their proprietary code 

and digital content. 

d) Trade Secrets: 

Trade secrets are secret business 

data, such as formulas, manufacturing 

processes, customer lists, and marketing 

techniques. Trade secrets are not patented 

but are safeguarded as confidential under 

non-disclosure agreements (NDAs) and 

internal security measures. Startups based on 

new business models or proprietary 

algorithms must safeguard trade secrets from 

disclosures or misappropriations. 
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Intellectual Property Protection 

Challenges to Startups: 

1) Excessive Expenses and Limited 

Resources: 

The most significant challenge for 

startups in the protection of IP is the cost of 

filing and maintaining patents and 

trademarks. Attorneys' fees, government 

fees for filing, and enforcement fees are too 

high for financially strained early-stage 

companies. Most startups are not willing to 

invest funds in IP protection due to cost 

barriers. 

2) Lack of Legal Knowledge and 

Awareness: 

Most startup entrepreneurs do not 

know the importance of IPR or the legal 

procedure to protect their rights. Until they 

are guided properly, startups cannot 

approach protection in time, and their 

innovations will continue to be vulnerable to 

infringement. What's more, global IP 

legislations and regulations add another 

level of complexity for startups to go global. 

3) Risk of Infringement and Legal 

Disputes: 

 Startups are typically not able to assert their 

IP rights due to legal and financial 

constraints. Larger competitors can exploit 

this vulnerability by copying innovations, 

knowing that startups lack the resources to 

file long-drawn-out legal suits. Infringement 

lawsuits can drain the resources of a startup 

and disrupt business activities. 

 

Successful IP Management Approaches in 

Startups: 

1) Developing an Integrated IP Strategy: 

Startups must integrate IP protection 

into their business model right from day one. 

This involves determining innovations that 

are most vital, estimating their market value, 

and choosing the appropriate form of IP 

protection. Startups can gain from early 

legal counsel in terms of understanding the 

process of registration and avoiding pitfalls. 

2) Tap Government Support and IP 

Assistance Programs: 

Different governments and 

international organizations offer funding, 

grants, and advisory support to facilitate 

startups to acquire and retain their IP rights. 

Initiatives such as exempting low filing fees 

for small and medium-sized businesses and 

IP mentorship schemes can help 

significantly alleviate the IP management 

burden on startups. 

3) Industry Partners and Investor 

Collaboration: 

Startups can take advantage of the 

assistance of large companies, research 

centres, and universities in a manner to 

improve their IP position. Technology 

transfer, joint ventures, and licensing assist 

startups in commercializing innovation and 

minimizing the economic risk. Furthermore, 

investors possessing robust IP assets can 

influence growth and expansion. 

4) Precautions for Confidentiality of 

Trade Secrets: 

Startups need robust in-house 

policies to safeguard trade secrets, including 

employee NDAs, restricted access to 

confidential information, and cybersecurity 

measures. By making information 

confidential, startups can guard proprietary 

knowledge against competitors and ex-

employees. 

 

The International Outlook on Intellectual 

Property Rights in Entrepreneurship: 

With the advent of globalization and 

online business models, startups are required 

to navigate through international IP laws to 

safeguard their innovations globally. IP 

regimes differ across nations, and overseas-

expanding startups need to comply with 

local laws. Global treaties like the Patent 

Cooperation Treaty (PCT) and the Madrid 

System for Trademarks help to protect IP 

globally, and startups can quickly secure 

rights in other countries. 
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But in other regions, there are poor 

enforcement mechanisms, and this 

discourages startups that are suffering from 

IP theft and counterfeiting. Entrepreneurs 

ought to be cautious of local threats and 

utilize lawful means of avoiding IP 

infringements. 

 

Findings & Discussion: 

The research underscores Intellectual 

Property Rights (IPR) as fundamental to the 

growth and sustainability of startups through 

the protection of laws, encouragement of 

innovation, and market competitiveness 

enhancement. Startups with a well-thought 

IP strategy can attract investors, gain 

credibility, and build lasting value. Patents, 

trademarks, copyrights, and trade secrets 

enable entrepreneurs to protect their 

innovation and deter competitors from 

imitating their products or ideas. Moreover, 

strong IP assets greatly increase the 

valuation of a startup, making it a desirable 

investment to venture capitalists and other 

investors. 

Even with such advantages, startups 

face several challenges in obtaining and 

safeguarding their IP rights. The cost of 

patenting and maintaining patents, and the 

intricacy of legal procedures, discourages 

startups from effectively safeguarding their 

innovations. Most entrepreneurs are not 

adequately familiar with IP law and do not 

integrate IP strategies into business models 

from the very start. In addition, the 

enforcement of IP rights is a significant 

challenge because startups lack the financial 

and legal resources to battle infringement, 

especially from large firms or in 

underdeveloped legal systems of 

jurisdictions. To overcome these challenges, 

startups must adopt an active IP 

management strategy, including early-stage 

planning, leveraging government support 

programs, and collaborating with legal 

experts and industry partners. Government 

programs, including reduced filing fees, 

grants, and advisory services, can help 

startups protect their IP rights at reduced 

costs. New technologies, including 

blockchain and artificial intelligence, also 

offer new solutions to IP protection and 

infringement detection. Startups must also 

consider international IP laws when 

expanding overseas, being compliant with 

treaties like the Patent Cooperation Treaty 

(PCT) and the Madrid System for 

trademarks. 

Overall, while IPR poses threats and 

opportunities to startups, an effective IP 

strategy can be a determining factor in 

business growth and survival. By investing 

in IP protection, leveraging technological 

innovation, and staying aware of evolving 

legal regimes, startups can safeguard their 

innovations, maintain competitive edge, and 

thrive in the entrepreneurial world. 

 

Conclusion: 

Intellectual Property Rights (IPR) 

are essential to startups and entrepreneurs 

since they provide legal protection for 

inventions, enhance business credibility, and 

create competitive strengths in the 

marketplace. Through the protection of 

patents, trademarks, copyrights, and trade 

secrets, startups can safeguard their 

intellectual properties, prevent unauthorized 

use, and create strong brand images. Further, 

effective management of the IP portfolio 

boosts investor confidence, increases 

business valuation, and facilitates new 

market expansion. In today's knowledge-

based economy, startups with a focus on IP 

protection are more likely to succeed in the 

long term and be sustainable. 

However, despite the benefits of 

IPR, most startups face extreme difficulties 

in obtaining and safeguarding their rights. 

High cost, complex laws, and limited 

awareness tend to deter entrepreneurs from 

being able to make the most of IP protection. 

In addition, ineffective enforcement 

mechanisms and the risk of IP infringement 
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also pose extreme threats to startups, 

particularly in highly competitive markets 

and foreign markets. Without IP protection, 

startups risk losing their innovative edge and 

being unable to sustain growth due to 

competition. 

To gain maximum benefit from IPR, 

startups need to have a strategic and 

proactive IP management approach. This 

includes early planning, the employment of 

professional lawyers, and utilization of 

government-supported support programs 

that provide funds and regulatory support. 

Additionally, cooperation with research 

centres, industry allies, and technology 

incubators can enable startups to establish 

their IP base and gain access to key 

expertise. Emerging digital technologies, 

including blockchain and AI, also provide 

new ways in which startups can maximize 

their IP protection and monitor for potential 

infringement more effectively. In summary, 

IPR is crucial to innovation, investment, and 

sustainable business success in the 

entrepreneurial ecosystem. Despite the traps, 

well-crafted IP strategies can assist startups 

in protecting their market space, achieving 

sustainable growth, and competing fairly on 

an international stage. Through emphasis on 

the protection of intellectual property and 

consideration of changing legal 

environments, startups can transform their 

innovations into worthwhile assets that fuel 

economic growth and industry disruption. 
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Abstract: 

In India first time Sir James Wilson was introduced Tax in the year 1860 where decided 

to impose it to meet the amount of losses sustained by the government due to Sepoy Mutiny, 1857. 

After some years, in 1918 a new income tax Act was introduced but it was replaced by another 

new Act which was passed in 1922. This is the long term Act remained in force to the year 1961-

62. On the recommendations of Prof. Nicholas Kaldor, the Wealth Tax Act, 1957, the Expenditure 

Tax Act, 1957 and Gift Tax Act, 1958 were introduced. In the year 1958, a report on new Income 

Tax Act was submitted by the Law Commission and based on these recommendations, Income-tax 

Act, 1961 came into force with effect from 1st of April, 1962. Since 1962 to upto date, several 

amendments regarding exemption, tax slab, allowance have been made every year through the 

Union Budget. Now, it has become a regular feature to present the Finance Bill every year along 

with Union Budget that include rates of income tax for the next year.  

The researchers have used primary data for the research work. The primary data has 

been collected by conducting surveys through structural questionnaire from 383 respondents i.e. 

students, salary persons and research students from Maharashtra. The sample population is 

selected by using random sampling techniques. 

 

Introduction: 

In India first time Sir James Wilson 

was introduced Tax in the year 1860 where 

decided to impose it to meet the amount of 

losses sustained by the government due to 

Sepoy Mutiny, 1857. After some years, in 

1918 a new income tax Act was introduced 

but it was replaced by another new Act 

which was passed in 1922. This is the long 

term Act remained in force to the year 1961-

62. On the recommendations of Prof. 

Nicholas Kaldor, the Wealth Tax Act, 1957, 

the Expenditure Tax Act, 1957 and Gift Tax 

Act, 1958 were introduced. In the year 1958, 

a report on new Income Tax Act was 

submitted by the Law Commission and 

based on these recommendations, Income-

tax Act, 1961 came into force with effect 

from 1st of April, 1962. Since 1962 to upto 

date, several amendments regarding 

exemption, tax slab, allowance have been 

made every year through the Union Budget. 

Now, it has become a regular feature to 

present the Finance Bill every year along 

with Union Budget that include rates of 

income tax for the next year.  

Income Tax Act 1962 in the Section 

14, there are five main heads of income for 

any person. The computation of income tax 

is an important part and has to be calculated 

according to the income of a person for 

easily calculation. The income has to be 

classified properly so that there is no 

confusion regarding the calculations. The 
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Income tax Act 1961 and amendments were 

classified the sources of income under 

separate heads and then the income tax is 

computed accordingly. The provisions and 

rules are according to the details mentioned 

in the Income Tax Act 1961.  In this 

research we try to study the knowledge of 

the salaries persons, and students about the 

Income Tax Act 1961 and its amendments. 

 

Objective of the Study: 

1. To study the knowledge of Income 

Tax Act 1961 and its important 

concepts. 

2. To know the knowledge of 

calculation of Income Tax. 

3. To study the information about 

exemptions under Income Tax Act 

1961. 

 

Research Methodology: 

 The researchers have used primary 

data for the research work. The primary data 

has been collected by conducting surveys 

through structural questionnaire from 383 

respondents i.e. students, salary persons and 

research students from Maharashtra. The 

sample population is selected by using 

random sampling techniques. 

 

Data Analysis: 

 The data was collected through oral 

interview and structural questionnaire in 

Google form from students, research 

students and college teachers.  

Table No. 1: Category wise Information of sample collected 

Sr. No. Category No Percentage  (% to Total) 

1. Professor 16 4.2% 

2. Associate Professor 20 5.2% 

3. Assistant Professor 118 30.8% 

4. Research Scholar 34 8.9% 

5. Students 194 50.7 

Source: Survey 

 

It is observed from the above table 

50.7% of students, 8.9% research students 

and 40.2% college teacher were given the 

responses for the study.  

In the Income Tax Act 1961, various 

concepts that were being used in various 

places of the Act. Unless these concepts are 

understood in its totality, the knowledge 

about the income tax will not be complete. 

These concepts were clear to the people or 

not for these purpose some of question asked 

to the people by the researcher. The 

following data was collected 

Table No. 2: The table showing the knowledge of basic concepts as per Income Tax Act 

1961 

Sr. No. Particular Knowledge of Basic Concept Percentage (% to Total) 

1. Concept 317 82.55% 

2. Type of Taxes 306 79.68% 

3. Income of Government 354 92.18% 

4. Assesses/Person 276 71.87% 

Source: Survey 

 

From the above table it is observed 

that many of the people having the 

knowledge about the basic concept i.e. 

meaning of income 82.55%, types of taxes 

79.68%, Income of a Government 92.18% 

and assesses 71.87%. 

It is also important that the people 

not only know about the important basic 
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but also the types of income and minimum 

exemption for these purpose we asked 

some question and following data was 

collected 

 

Table No. 3: The table showing the knowledge of types of income & exemptions as per 

Income Tax Act 1961 

Sr. No. Particular Numbers Percentage (% to Total) 

1. Income Exemption for tax 306 79.68% 

2. Exemption under 80c 269 70.05% 

3. Income from Salary 326 84.89% 

4. Income from House Property 325 84.90% 

5. Income from Capital Gain 230 59.90% 

6. Income from other sources 320 83.33% 

Source: Survey 

 

It is observed from table no. 3 the 

knowledge of the types of income and 

exemptions as per Income Tax Act 1961 as 

per the data 75% people were know about 

the exemption of income tax and 80% 

people were having the knowledge of types 

of income. 

 

Conclusion: 

It is concluded that the major of the 

people having the information about basic 

concept i.e. 78% (Table No. 2 and 70% 

were knowledge of types of income and 

basic exemption. It is useful them to 

calculate their taxable income. 
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सारांश (Abstract): 

बौविक संपदा हक्क (IPR) अवण मानिाविकार यांच्यातील संबंि महत्त्िपूणण अह,े विशेषतः लोकशाही ि 

सामावजक न्यायाच्या संदभाणत. या संशोिनात बौविक संपदा हक्कांचा लोकशाही अवण मानिाविकारांिर होणाऱ्या 

प्रभािाचा सखोल ऄभ्यास केला अह.े बौविक संपदा हक्क जरी िजै्ञावनक, तंत्रज्ञान, औद्योवगक प्रगतीसाठी अिश्यक 

ऄसले तरी, तयांच्या कठोर ऄमंलबजािणीमुळ ेगरीब अवण विकसनशील दशेांतील नागररकांना वशक्षण, अरोग्य सेिा 

अवण मावहतीच्या मुक्त प्रिाहापासून िवंचत राहाि े लागत.े पेटंट, कॉपीराआट अवण टे्रडमाकण सारख्या हक्कांचे पररणाम 

विविि क्षेत्रांिर होतात, ज्यामुळ े समाजातील विषमता िाढू शकत.े यािर ईपाय म्हणनू, बौविक सपंदा कायद्यांमध्ये 

संतुलन राखण्यासाठी अवण मानिाविकारांचे रक्षण करण्यासाठी िोरणातमक सुिारणा सचुिली अहते. संशोिनाचा 

ईद्दशे बौविक संपदा हक्क अवण मानिाविकारांमध्ये संतुलन राखणारे ईपाय सचुिणे अवण यामुळ ेलोकशाही मूलयांच े

संरक्षण करण ेअह.े 

 

प्रस्तावना: 

लोकशाही व्यवस्थेत नागररकाांचे मूलभतू 

हक्क सुरक्षित असण े आवश्यक आह.े अक्षभव्यक्ती 

स्वातांत्र्य, क्षशिणाचा हक्क, आरोग्य सेवा आक्षण 

माक्षहतीचा मुक्त प्रवाह ह े मानवाक्षधकाराचे महत्त्वाच े

घटक आहते. बौक्षिक सांपदा हक्क ह े वजै्ञाक्षनक 

सांशोधन, औद्योक्षगक प्रगती आक्षण सर्जनशीलतेच्या 

क्षवकासासाठी आवश्यक आहते, परांतु काही वळेा ह े

हक्क लोकशाही मूलयाांवर आक्षण नागररकाांच्या 

अक्षधकाराांवर पररणाम करू शकतात. पेटांट, कॉपीराइट, 

टे्रडमाकज  आक्षण औद्योक्षगक क्षडझाईन याांसारख े बौक्षिक 

सांपदा हक्क ज्ञानाच्या प्रसारास मयाजदा घालतात, 

ज्यामुळे समार्ात असमानता क्षनमाजण होऊ शकत.े 

लोकशाही समार्ात माक्षहती आक्षण 

सांसाधनाांचा मुक्त वापर होणे अत्यावश्यक असते. र्र 

बौक्षिक सांपदा हक्क खपू कठोर असतील, तर क्षशिण, 

आरोग्य आक्षण तांत्रज्ञान याांसारख्या िेत्राांमध्ये सामान्य 

नागररकाांना अडचणी येऊ शकतात. क्षवशेषतः 

क्षवकसनशील दशेाांमध्ये औषधोपचार, शैिक्षणक 

साक्षहत्य आक्षण तांत्रज्ञान सहर् उपलध ध होत नाही. या 

सांशोधनात बौक्षिक सांपदा हक्काांचा लोकशाही आक्षण 

मानवाक्षधकाराांवर होणाऱ्या पररणामाांचा सखोल 

अभ्यास करण्यात आला आह.े तसचे, या तणावावर 

उपाय शोधण्यासाठी धोरणात्मक क्षशफारसीही 

सुचवण्यात आलया आहते. 

 

संशोधन साद्धहत्याचा आढावा: 

बौक्षिक सांपदा हक्क आक्षण मानवाक्षधकार 

याांच्यातील सांबांधाांवर अनेक अभ्यास करण्यात आल े

आहते. काही सांशोधकाांच्या मत,े बौक्षिक सांपदा हक्क 

मानवाक्षधकाराांचे रिण करतात, तर काही सांशोधकाांच्या 
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मते ह े हक्क लोकशाही आक्षण सामाक्षर्क न्यायाला 

बाधा आणतात. 

एका सांशोधनानुसार, पेटांट कायद्याांमुळे औषध 

कां पन्याांची मके्तदारी क्षनमाजण होते आक्षण त्यामुळे गरीब 

दशेाांतील रुग्णाांना आवश्यक औषध े उपलध ध होत 

नाहीत. दसुऱ्या सांशोधनात कॉपीराइट कायद्याांमुळे 

शैिक्षणक साक्षहत्य महाग होत े आक्षण क्षवद्यार्थयाांना 

आवश्यक पुस्तके क्षमळण े कठीण होते. क्षतसऱ्या 

सांशोधनात क्षडक्षर्टल माध्यमाांवर बौक्षिक सांपदा 

कायद्याांच्या पररणामाांचा अभ्यास करण्यात आला आह.े 

बौक्षिक सांपदा कायद्याांमुळे नवकलपना आक्षण 

सांशोधनास चालना क्षमळत,े पण र्र ह े कायद े खपू 

कठोर असतील, तर समार्ातील माक्षहती आक्षण 

ज्ञानाच्या प्रसारावर क्षवपरीत पररणाम होतो. त्यामुळे या 

सांशोधनात बौक्षिक सांपदा हक्क आक्षण मानवाक्षधकार 

याांच्यात सांतुलन राखण्याची गरर् अधोरेक्षखत करण्यात 

आली आह.े 

 

संशोधन पिती: 

या सांशोधनासाठी प्रामुख्यान े क्षितीयक 

माक्षहतीचा वापर करण्यात आला आह.े क्षवक्षवध 

शैिक्षणक र्नजलस, आांतरराष्ट्ट्रीय सांस्थाांचे अहवाल, 

कायदशेीर दस्तऐवर् आक्षण सरकारी धोरणे याांचा 

अभ्यास करण्यात आला आह.े 

सांशोधनासाठी तीन महत्त्वाची पुस्तके क्षवचारात घतेली 

गेली आहते. पक्षहलया पुस्तकामध्ये बौक्षिक सांपदा 

हक्काांचे कायदशेीर आक्षण आक्षथजक पैलू स्पष्ट करण्यात 

आले आहते. दसुऱ्या पुस्तकात बौक्षिक सांपदा आक्षण 

मानवाक्षधकार याांच्यातील सांबांधाांवर प्रकाश टाकण्यात 

आला आह.े क्षतसऱ्या पुस्तकात पेटांट कायद्याांमळेु 

होणाऱ्या सामाक्षर्क पररणामाांचा अभ्यास करण्यात 

आला आह.े 

सांशोधनासाठी तीन महत्त्वाच े सांशोधन पेपर 

दखेील क्षवचारात घेण्यात आल े आहते. पक्षहलया 

पेपरमध्ये औषधोपचाराच्या उपलध धतेवर पेटांट 

कायद्याांचा प्रभाव स्पष्ट केला आह.े दसुऱ्या सांशोधन 

पेपरमध्ये अक्षभव्यक्ती स्वातांत्र्यावर कॉपीराइट कायद्याांचा 

पररणाम स्पष्ट करण्यात आला आह.े क्षतसऱ्या सांशोधन 

पेपरमध्ये क्षवकसनशील दशेाांवरील बौक्षिक सांपदा 

कायद्याांचा आक्षथजक आक्षण सामाक्षर्क पररणाम 

अभ्यासण्यात आला आह.े 

सांशोधनासाठी क्षवक्षवध आांतरराष्ट्ट्रीय सांस्थाांच े

अहवाल, सांयुक्त राष्ट्ट्रसांघाचे धोरणात्मक दस्तऐवर्, 

सरकारी कायद े आक्षण न्यायालयीन क्षनणजय याांचा 

अभ्यास करण्यात आला आह.े या सांशोधनात तलुना 

आक्षण ताक्षत्त्वक क्षवशे्लषण पितींचा वापर करण्यात 

आला आह.े 

 

भारताची पररद्धस्थती: 

भारतात बौक्षिक सांपदा हक्काांचे कायद े

आांतरराष्ट्ट्रीय मानकाांनुसार बनवण्यात आले आहते. 

परांतु, कठोर पेटांट आक्षण कॉपीराइट कायद्याांमुळे गरीब 

आक्षण मध्यमवगीय नागररकाांना क्षशिण व आरोग्यसेवा 

सहर् क्षमळत नाही. 

भारतातील फामाजस्युक्षटकल उद्योग पेटांट कायद्याांमळेु 

प्रचांड प्रभाक्षवत झाला आह.े स्वस्त औषध उत्पादनावर 

क्षनबांध आलयान े गरीब लोकाांना र्ीवनावश्यक 

औषधोपचार महागड्या क्षकमतीत क्षवकत घ्याव े

लागतात. 

शैिक्षणक साक्षहत्य आक्षण सांशोधन लेख महाग 

असलयाने क्षवद्यार्थयाांना आवश्यक माक्षहती क्षमळवणे 

कठीण र्ाते. क्षडक्षर्टल िेत्रात कॉपीराइट कायद्याांमुळे 

माक्षहतीच्या मुक्त प्रसारावर बांधने आली आहते. त्यामळेु 

भारतातील धोरणकत्याांनी ह े कायद े अक्षधक सांतुक्षलत 

करणे आवश्यक आह.े 

 

द्धशक्षणाच्या हककावर पररणाम: 

क्षशिण हा प्रत्येक नागररकाचा मलूभूत हक्क 

आह.े परांतु, बौक्षिक सांपदा कायद्याांमुळे क्षशिणाच्या 

उपलध धतेवर मयाजदा यतेात. 

कॉपीराइट कायद्याांमुळे शालेय आक्षण उच्च 

क्षशिणासाठी आवश्यक असललेी पुस्तके महाग 
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होतात. त्यामुळे गरीब आक्षण ग्रामीण भागातील क्षवद्याथी 

उच्च क्षशिणापासनू वांक्षचत राहतात. 

ऑनलाइन क्षशिणाच्या वाढत्या यगुात दखेील 

अनेक शैिक्षणक सांसाधन ेकॉपीराइटमुळे सवाांना मोफत 

उपलध ध होत नाहीत. आांतरराष्ट्ट्रीय सांशोधन लखे, 

शैिक्षणक अहवाल आक्षण नवीन तांत्रज्ञानावर आधाररत 

अभ्यासक्रम क्षवकसनशील दशेाांतील क्षवद्यार्थयाांना सहर् 

उपलध ध होत नाहीत. म्हणून, क्षशिणाच्या हक्काच े

सांरिण करण्यासाठी कॉपीराइट कायद्याांमध्ये सुधारणा 

करणे आवश्यक आह.े 

 

आरोग्य सेवांवर पररणाम: 

औषध कां पन्याांच्या पेटांट कायद्याांमुळे आरोग्य 

सेवा महाग होत आहते. पेटांट मुळे औषधाांची क्षकमत 

वाढते आक्षण सवजसामान्य रुग्णाांना योग्य उपचार 

क्षमळण्यात अडचणी येतात. 

भारतात एचआयव्ही, ककज रोग आक्षण 

ट्यूबरक्युलोक्षसससारख्या आर्ाराांसाठी लागणाऱ्या 

औषधाांवर पेटांट असलयामुळे गरीब लोकाांना ह ेउपचार 

परवडत नाहीत. सांयुक्त राष्ट्ट्रसांघ आक्षण र्ागक्षतक 

आरोग्य सांघटननेे दखेील औषध पेटांटमुळे क्षवकसनशील 

दशेाांतील आरोग्य सेववेर होणाऱ्या पररणामाांबाबत 

क्षचांता व्यक्त केली आह.े सरकारने बौक्षिक सांपदा 

कायद्याांमध्ये सुधारणा करून आरोग्य सेवा सवाांसाठी 

परवडणारी आक्षण सुलभ करण्यासाठी उपाययोर्ना 

करणे आवश्यक आह.े 

 

द्धनष्कषष आद्धण द्धशफारसी: 

बौक्षिक सांपदा हक्काांचे कायद े आवश्यक 

आहते, परांत ु त े लोकशाही आक्षण मानवाक्षधकाराांवर 

क्षवपरीत पररणाम करू नयेत. यासाठी काही महत्त्वाच्या 

सुधारणा आवश्यक आहते. 

पेटांट आक्षण कॉपीराइट कायद्याांमध्ये 

लवक्षचकता असावी र्णेेकरून सवजसामान्य नागररकाांना 

क्षशिण आक्षण आरोग्य सेवा सलुभ होतील. सावजर्क्षनक 

क्षहत लिात घेऊन सरकारने औषध पेटांट धोरणे अक्षधक 

सांतुक्षलत करावी. क्षडक्षर्टल यगुात माक्षहती आक्षण 

ज्ञानाच्या प्रसारावर अनावश्यक बांधने टाळावी. 

मानवाक्षधकार आक्षण बौक्षिक सांपदा हक्क याांच्यात 

सांतुलन राखण्यासाठी आांतरराष्ट्ट्रीय स्तरावर नवीन 

धोरणे आखणे गरर्चेे आह.े त्यामुळेच लोकशाही मूलय े

आक्षण सामाक्षर्क न्याय याांच ेसांरिण होऊ शकते. 
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श्री. कैलास द्धिष्णु गोरे 
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साराांश:  

नवीन शोध ईपकरण णनणमितीसाठी ग्रथंालयाचा वापर करून णनमािण झालेल्या शोधाचे व ईपकरणाचे व्यापारी 

तत्त्वावर ईत्पादन करण्यासाठी एकस्व (पेटंट) मान्य करून घतेल े जातात. ऄशा प्रकारचे संशोधन ग्रथंालयात येणारा 

वाचक करीत ऄसल्यान ेग्रथंालयात बौणिक संपदा ऄणधकार या कायद्याची योग्य ऄमंलबजावणी होणे अवश्यक अह े

कृषी तंत्रज्ञान व णवज्ञान तसचे णवशेष ऄणभयांणत्रकी क्षेत्रातील ग्रथंालयांमध्य े याणवषयी जागरूकता अढळते. प्रस्तुत 

लेखात बौणिक संपदा ऄणधकाराचे कॉपीराइट, टे्रडमाकि , पेटंट, आडंणस्ट्रयल णडझाइन, टे्रड सेके्रट्स, भौगोणलक मानांकन 

आत्यादी प्रकाराची माणहती दणे्यात अली अह.े याणशवाय बौणिक संपदा हक्क कायद्याचे संरक्षण करीत ऄसताना 

ग्रथंालय कॉपीराइट केलेले सामग्रीचे व्यवस्थापन करतात, वाचकांना बौणिक संपदा कायद्याबद्दल णशणक्षत करतात, 

बौणिक संपदा हक्काच े परवाने कसे घ्याव,े णडणजटल प्रवशे कसा करावा, मकु्त प्रवशे करणे अणण बौणिक संपदा 

ऄणधकाराना कायम चालना दतेात.  

कीिर्ड - कॉपी राईट, टे्रर्माकड , इांर्वरट्रयल वर्झाईन, टे्रर् वसके्रट, भौगोवलक मानाांकन, WIPO, GAAT, 

TRIP.   

 

प्रस्तािना: 

डोळययांनी ददसणयरी सांपत्ती ज्ययचय उपयोग 

घेतय येतो अशी सांपत्ती म्हणज ेजमीन, पसैय, गयडी, सोने, 

चयांदी, घर इत्ययदी. परांत ु न ददसणयरी अशी एक सांपत्ती 

आह े त्ययलय बौदिक सांपत्ती अस े म्हणतयत. ही सांपत्ती 

मयनवयची बुिी, कल्पकतय, नवसांशोधन, प्रदतभय ययांच्यय 

सांयोगयतून तययर होत असते. बौदिक सांपदय  सुरदित 

रयहण्ययसयठी कयही अदधकयर दणे्ययत आले आहते. 

बौदिक सांपतय अदधकयरयचे दवदवध प्रकयर आहते. 

उदयहरणयथथ कॉपीरयईट, टे्रडमयकथ , पेटांट, इांडदरट्रयल 

दडझयईन, टे्रड सेके्रट्स इत्ययदी. बौदिक सांपदय कययम 

ठेवण्ययसयठी जयगदतक पयतळीवर दजनेवय येथे सांरथय 

असून दतलय (WIPO) जयगदतक बौदिक सांपदय सांरथय 

असे म्हणतयत. कुठल्ययही रयष्ट्ट्रयचची प्रगती ह े त्यय 

रयष्ट्ट्रयकडे असणयऱ्यय बौदिक सांपदय अदधकयरयवर 

अवलांबून असत.े रवतःच्यय व्ययपयरयकररतय व्ययपयर 

दचन्ह दकां वय लोगो वयपरण्ययसयठी त्ययलय टे्रडमयकथ  दमळू 

शकतो, एखयद े पुरतक कथय, कदवतय, गयणे, सांगीत 

ययांची हक्क सुरदित ठेवण्ययसयठी त्ययलय कॉपीरेट्स 

दमळू शकतयत, एखयद्यय कां पनीन े व्यवसययकरतय 

ठेवलेल्यय रहरययनय टे्रड सीके्रट हय मयकथ   दमळतो, तर 

भौगोदलक वदैशष््टय े व एखयदी गोष्ट प्रदसि असल्ययस 

दकां वय त्ययत कयही वगेळे गुणधमथ असल्ययस त्ययसयठी 

भौगोदलक मयनयांकन (GI )दमळत असतो.  

ज्ञयनयचय फययदय उठवनू आपण सांपत्ती दनमयथण 

करू शकतो ह े परकीय दशेयांनी ओळखल.े जपयनने ह े 
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ओळखले असून बौदिक सांपदय ह े तयरण समजनू 

बँकेतून कजथ दमळयव ेययसयठी दतथ ेकययदय केलय आहे. 

जनरल इलेदक्ट्रक कां पनीचय मुख्य अदधकयरी जकॅ वले्च 

भयरतयत आलय असतय अस े म्हणयलय होतय की, भयरत 

हय दवकसनशील दशे जरूर आह,े पण बौदिक 

सयमर्थययथबयबत तो जगयतलय सगळययत पुढयरलेलय दशे 

आह.े  

 

उद्धिष्टे: 

1) बौदिक सांपदय अदधकयरयचे प्रकयर जयणून घेण े 

2) बौदिक सांपदय अदधकयरयचे सांरिण करण्ययत 

ग्रांथयलययची भूदमकय जयणून घेण.े  

 

बौद्धिक संपदा अद्धधकाराचा इद्धतहास: 

26 एदप्रल हय दवश्व बौदिक सांपदय ददन म्हणनू 

जयगदतक रतरयवर सयजरय करण्ययत येतो. नवदनदमथती, 

नवीन सांशोधन ययलय प्रोत्सयहन दणे्ययसयठी 

आांतररयष्ट्ट्रीय रतरयवर १९६७ सयली The World 

intellectual Property Organisation (WIPO) 

यय सांघटनेची रथयपनय झयली. यय सांरथेच े मखु्ययलय 

दरवत्झलंड येथे असून आज घडीलय 193 सदरय दशे 

आहते. WIPO  सांघटनेच्यय दनदमथती अगोदर 1883 

मध्ये पटेंटशी सांबांदधत पॅररस कन्वषेण, 1886 मध्य े

कॉपीरयइटशी सांबांदधत बनथ कन्वेंशन आदण 1891 मध्य े

मॅदट्रक ऍग्रीमेंट झयले होते. इांग्लांडमधील रवयमीत्व 

कययद्ययची अांमलबजयवणी 1911 पयसून भयरतयत सरुू 

झयली. 1992 मध्ये कययद्ययत सुधयरणय करण्ययत येऊन 

रवयमीत्व अदधकयरयची मुदत लेखकयच्यय मतृ्यूनांतर 50 

वषयथच्यय ऐवजी 60 वषे करण्ययत आली. GATT 

करयरयनांतर बौदिक सांपदय हक्क कययदय जयरत 

प्रभयवीपणे अमलयत यतेयनय ददसतो. त्ययनांतर trade 

related intellectual property rights (TRIP) 

च्यय तरतुदी आांतररयष्ट्ट्रीय रतरयवर रयबवण्ययत आल्यय. 

भयरतयत 2000 मध्ये मयदहती व तांत्रज्ञयन कययद्ययची 

अांमलबजयवणी करण्ययत आली.  

 

बौद्धिक संपदा अद्धधकाराचे प्रकार: 

1) कॉपीराईट - 

एकय दवदशष्ट कयलयवधीसयठी मूळ कृतीच्यय 

दनदमथतीलय प्रकयशन व दवतरणयचय अदधकयर कॉपीरयईट 

यय बौदिक सांपत्तीच्यय अदधकयरयद्वयरे दमळतो. ययत 

कलय, सांगीत, गीत, दचत्रकृती ययांचय समयवशे होतो. यय 

सांदभयथत भयरतयत 1957 मध्ये कययदय करण्ययत आलय 

असून त्ययमध्ये 1983, 1984, 1992, 1994 आदण 

1999 ययवषी दरुुरत्यय करण्ययत आल्यय. 

2) टे्रडमाकक - 

भयरतयत टे्रडमयकथ  1999 मध्ये लयगू करण्ययत 

आलय. आपल्यय उत्पयदनयची ओळख दनमयथण करतय 

ययवी ययसयठी एखयदी आकृती, दचन्ह, लोगो ययचय 

वयपर करून टे्रडमयकथ  दनमयथण केलय जयतो. टे्रडमयकथ  मळेु 

उत्पयदनयची नक्कल टयळतय यतेे. ज्ययवळेेस उत्पयदक 

आपल्यय उत्पयदक वरतलूय इतर वरत ू पयसून वगेळे 

दकां वय दवदशष्ट दयखव ू इदच्ितो त्ययवळेेस टे्रडमयकथ  

उपयोगी ठरतो. 

3) पेटंट- 

भयरतयत 1970, 2003, 2016 चे पेटांट 

कययदय लयग ूआह.े यय अदधकयरयांन्यव ेजी व्यक्ती दकां वय 

सांरथय एखयद्यय वरतचूय, तांत्रज्ञयनयचय दकां वय सेवचेय शोध 

लयवनू त्ययच ेपेटांट घेतो त्ययवळेेस त्यय वरतचूी कोणीही 

नक्कल करू शकत नयही. ययबयबतीत त्ययलय कययदशेीर 

सांरिण दमळते, अशय वरतचूय जर कोणी 

परवयनगीदशवयय बेकययदशेीर वयपर करीत असल्ययस 

त्ययवर कययदशेीर कयरवयई करतय येऊ शकते. पेटांटची 

नोंदणी झयल्ययपयसून ते 20 वषयथपयंत वधै रयहते. 

4) इडंद्धस्ट्रयल द्धडझाईन – 

भयरतयत 2000 मध्ये दडझयईन अकॅ्टची 

दनदमथती करण्ययत आली. ययनसुयर डोळययलय ददसणयरे 

एखयद्यय वरतूचय प्रयरुप, आकयर व रांगयलय कययद्ययन्व े

सांरिण दमळत.े उदयहरणयथथ उद्योगधांद्ययमधील वरतू, यांत्र े

ययमध्ये नोंदणी झयल्ययपयसून दहय त े पांधरय वषयंपयतं 

सांरिण दमळते.  
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5) रेड द्धसके्रट्स- 

बौदिक सांपदमेध्य े टे्रड दसके्रटचय प्रकयरही 

समयदवष्ट आह.े व्ययवसयदयक उत्पयदनयची कयही गुदपत े

असतयत. शीतपेय, मसयल,े मद्य, सीलबांद खयद्यपदयथथ 

ययांच्यय रेदसपी, फॉमुथलय प्रदक्रयय इत्ययदींच्यय  बयबतीत 

हय कययदय महत्त्वयचय आह े यय अदधकयरयचे सांरिण 

1996 च्यय यूटीएसए यय कययद्ययन्वये होत.े  

6) भौगोद्धलक मानांकन (GI )- 

भौगोदलक वदैशष््टये व एखयदी गोष्ट प्रदसि 

असल्ययस दकां वय त्ययत कयही वगेळे गुणधमथ असल्ययस 

त्ययसयठी भौगोदलक मयनयांकन (GI )दमळत असतो.  

 

बौद्धिक संपदा हक्काचे संरक्षण करण्यात 

गं्रथालयाची भूद्धमका: 

दशिण सांशोधनयने बौदिक वयढीलय चयलनय 

दणेयरे, दवपुल मयदहती आदण सांसयधने उपलब्ध करून 

दणेयरे, ग्रांथयलय ज्ञयनयचे सांरिक म्हणनू पयदहले जयतयत. 

बौदिक सांपदय अदधकयरयचे सांरिण करण्ययत 

ग्रांथयलययची भूदमकय बहुआययमी आह.े ययमध्य े

कॉपीरयइट केलेली सयमग्री व्यवरथयदपत करणे, 

वयपरकत्ययंनय बौदिक सांपदय कययदयबद्दल दशदित 

करणे, परवयनयकृत आदण प्रवशे सयमग्रीमध्ये प्रवशे 

करणे, सांतुदलत कॉपीरयईट सुधयरण्ययसयठी समथथन करणे 

इत्ययदी जबयबदयरी समयदवष्ट आहते. ग्रांथयलय 

वयपरकत्ययंनय कॉपीरयईट वयजवी वयपर आदण 

सयदहदत्यक चोरी टयळण्ययसयठी सांसयधनयच्यय नैदतक 

वयपर सदूनदित करण्ययसयठी योग्य उिरण (Ciatation 

Style) पितीबद्दल मयगथदशथन करतयत. कययथशयळय, 

सल्लय मसलत आदण शैिदणक सयदहत्य दऊेन ग्रांथयलय 

वयचक ययांनय बौदिक सांपदय वयपरण्ययच े कययदशेीर 

आदण नैदतक पररणयम समजनू घेण्ययस मदत करतयत.  

1) कॉपीराईट केलेल्या सामग्रीचे व्यिस्थापन 

करणे:  

ग्रांथयलययमध्ये ग्रांथ, मयदसके, ई –बुक्स, 

वतथमयनपत्र े इत्ययदी प्रकयरचे सयदहत्य असतयत. ज े सवथ 

कॉपीरयईट सांरिणयच्यय आधीन आहते. प्रत्यके 

ग्रांथयलययने ही सयमग्री कययदशेीर  मयगथदशथन तत्त्वयच े

पयलन करून खरेदी दकां वय सदरय करयरयद्वयरे प्रयप्त केली 

पयदहजते. वयचकयांनय सांशोधन, दशिण इत्ययदीसयठी 

आवश्यक सांसयधने पुरवीत असतयनय कॉपीरयईट 

कययद्ययचे पयलन करण्ययची जबयबदयरीही ग्रांथयलययची 

आह े 

2) िापर करतयांना बौद्धिक संपदा कायदाबिल 

द्धिद्धक्षत करणे:  

बौदिक सांपदय हक्कयचे सांरिण करण्ययसयठी 

ग्रांथयलय बजयवत असलेली महत्त्वयची भूदमकय म्हणज े

त्ययांच्यय वयपरकत्ययंनय यय कययद्ययबद्दल दशदित करणे, 

जयगतृ करण े होय. दवद्ययथी, दशिक व सांशोधक ययांनय 

यय कययद्ययबद्दल व्यवदरथत मयगथदशथन फक्त ग्रांथयलयच 

करू शकतयत. वयचकयांनय कॉपीरयईट, टे्रड मयकथ  

इत्ययदीचे दनयम पूणथपणे समजतीलच अस ेनयही. सांदभथ 

कसे द्ययव,े सयदहदत्यक चोरी कशी टयळयवी, ययच े

दशिण ग्रांथयलय दते असतयत.   

3) परिाना आद्धण द्धडद्धिटल प्रिेि:  

ई –बुक्स, ई-जनथल्स, डेटयबेस ह े आतय 

ग्रांथयलय सांग्रहयच्यय भयग झयलय आह.े ग्रांथयलययांनी 

दडदजटल सयमग्रीसयठी परवयनय करयर कयळजीपूवथक 

नेदवगेट करणे आवश्यक आह.े परवयनय करयरयमध्य े

कोण सयदहदत्य एक्ससे करू शकेल, ही कशी वयपरली 

दकां वय डयऊनलोड केल्यय जयऊ शकते यय सांबांदधत 

कठोर अटी दनयम समयदवष्ट असतयत.  

4) मुक्त प्रिेि आद्धण बौद्धिक संपदा अद्धधकाराना 

चालना देणे:  

ओपन एक्सेस, फे्रमवकथ  मध्य े लेखक त्ययांच े

सयदहत्य कस ेवयपरले जयत ेययवर कयही दनयांत्रण ठेवतयत 

आदण ग्रांथयलय ही प्रदक्रयय सलुभ करण्ययस मदत 

करतयत. दक्रएदटव्ह कॉमन ययसयरख्यय खलु्यय प्रवशे 

परवण्ययबयबत लेखकयांनय दशदित करून ग्रांथयलय त्ययांनय 

बौदिक सांपदय अदधकयर आदण उदद्दष्टयांशी सरेदखत 

करणयरे सवयथत योग्य परवयनय मॉडेल दनवडण्ययस मदत 

करतयत. प्रयध्ययपक, दवद्ययथी, सांशोधक ययांच्यय कयययथच े

जतन आदण प्रसयर करून त्ययांच्यय कयययथचे सांरिण केल े
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जयईल ययची खयत्री करून, ज्ञयन प्रवशे कसय केलय 

जयऊन वयपरतय येऊ शकतो ययबद्दल मयगथदशथन करून 

ज्ञयनयत प्रवशे कसां केलय जयऊन वयपरतय येऊ शकतो 

ययबद्दल मयगथदशथन करून योगदयन कत्ययथच्यय भौदतक 

सांपत्तीच ेव्यवरथयपन ग्रांथयलय ेकरीत असतयत.  

5) गं्रथालय आद्धण पुस्तकाच्या झेरॉक्स प्रद्धत:  

पूवी एखयद्यय पुरतकयची दकां वय वयचन 

सयदहत्ययचे झरेॉक्स प्रदतदलपी कयढणे अवघड गोष्ट 

होती.  त्ययवळेेस सांगणक, झरेॉक्स मशीन इत्ययदी 

तांत्रज्ञयन सवथच दठकयणी उपलब्ध नव्हत.े त्ययमळेु 

सांशोधक दकां वय वयचकयांनय ग्रांथयलययमधनू कुठलीही 

मयदहती घ्ययवययची असल्ययस त े ग्रांथयलययत बसनू 

दलहून घ्ययव े लयगत अस.े त्ययसयठी वळे द्ययवय लयगत 

असे. परांत ु आज प्रत्येक दठकयणी झरेॉक्स मशीन, 

सांगणक पनेड्रयइव इत्ययदी उपलब्ध असल्ययन े

कुठल्ययही वयचन सयदहत्ययच े झरेॉक्स प्रदतदलपी करणे 

सोप े झयले आह.े त्ययमुळेच आज रवयमी तो हक्क 

कययद्ययची कठोरपणे अांमलबजयवणी करणे आवश्यक 

झयले आह ेअशय प्रदतदलपी तययर केलेल्यय पुरतकयांच्यय 

वयपरयमुळे प्रकयशकयकडून, ग्रांथ दवके्रत्ययकडून ग्रांथ 

खरेदी केले जयणयर नयही व पययथययन ेलेखक प्रकयशक व 

ग्रांथदवके्रते ययांचय मलूभूत हक्क डयवललय जयऊ शकतो. 

ग्रांथयलययत शक्यतो प्रत्यि ग्रांथ दवके्रतय दकां वय 

प्रकयशयकडून योग्य तो मोबदलय दऊेनच ग्रांथयांच े खरेदी 

करण्ययत येत े व तीच प्रत वयचकयांनय करण्ययत यते े

त्ययमुळे लेखक दकां वय प्रकयशकयांच्यय मूलभूत रवयदमत्व 

हक्कयवर गदय  येत नयही आदण म्हणूनच ग्रांथयलय 

बौदिक सांपत्ती यय कययद्ययच ेसांरिक आहते.   

ग्रांथयलययतील वयचन सयदहत्य जतन व सांरिण 

करण्ययचे कयम व जबयबदयरी ग्रांथपयल आदण 

ग्रांथयलययतील कमथचयरी ययांची असत.े वयचकयांनय कमीत 

कमी वळेेत व त्ययांनय हवी असणयरी योग्य ती मयदहती 

उपलब्ध करून दणे्ययचे कयम ह े ग्रांथपयल करीत 

असतयत. ह े सवथ करत असतयनय बौदिक सांपदय 

कययद्ययतील तरतुदींच े ज्ञयन ग्रांथपयल व ग्रांथयलययतील 

कमथचयरी ययांनय असययलय हव.े ते जर नसेल तर सांपणूथ 

कमथचयरी वगयंनय अडचणीचय सयमनय करययलय लयग ू

शकतो. मयनवयच्यय प्रगतीसयठी ज्ञयनयत सतत वयढ होणे 

आवश्यक आह.े त्ययसोबतच ज्ञयनयचय वयपर वधैपणे 

व्हयवय ययसयठी कययदय व कययद्ययची कठोर 

अांमलबजयवणी होणे सुिय गरजचेे आह.े ग्रांथपयल 

आदण ग्रांथयलईन कमथचयरी ययांनी बौदिक सांपत्ती यय 

कययद्ययचे सांरिन करत असतयनय पुढील बयबी लियत 

ठेवणे गरजचेे आह.े  

1) कोणत्ययही सयदहत्यकृतीची झरेॉक्स प्रत ठेवण े

दकां वय दवनयपरवयनगी तययर करण ेव ती ग्रांथयलययत 

ठेवणे हय कययद्ययन ेगुन्हय आह.े  

2) अप्रकयदशत सयदहत्ययची प्रत तययर करने व 

ययवर नफय कमदवणे कययद्ययचय भांग ठरतो.  

3) वयजवी वयपरयसयठी प्रत तययर करयवययची 

झयल्ययस रवयमीत्व धयरकयकडून तशी परवयनगी 

घेणे आवश्यक असत.े  

४) लेखकयच्यय मतृ्यूनांतर सयठ वषयथपयंत रवयमीत्व 

हक्क कययदय लयगू असतो.  

5) अभ्ययसयकररतय खयजगी वयपरयकररतय प्रत तययर 

करतय येईल, मयत्र त्ययचय वयपर सशुल्क करतय 

येणयर नयही.  

6) भयरतयत उपलब्ध नसलेल्यय ग्रांथयच्यय जयरतीत 

जयरत तीन प्रती अभ्ययसयकररतय तययर करतय 

येतील, मयत्र तशी लेखी परवयनगी रवयमीत्व 

धयरकयकडून दमळणे आवश्यक आह.े  

7) ग्रांथयलययद्वयरे ददल्यय जयणयऱ्यय झरेॉक्स दकां वय 

प्रदतदलपी सेवचेय वयपर वरील तरतुदींचय दवचयर 

करूनच करयवय. 

8) ग्रांथयलय वयचकयांसयठी शुल्क आकयरत 

असल्ययस अशी सेवय सांशुल्क सेवय म्हणून ग्रयह्य 

धरले जयऊ शकते.  

 

द्धनष्कर्क: 

ग्रांथयलय सेवय ही ग्रयहक सेवय समजली जयत.े 

ग्रांथयलययत येणयरय वयचक हय दवदशष्ट शुल्क भरून 

ग्रांथयलययचय सभयसद होत असतो. रवयमीत्व 
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कययद्ययमध्ये वयचन सयदहत्ययचय वयजवी वयपर(fair 

Use)  करण्ययचे तत्व मयन्य करण्ययत आले आहे. 

त्ययमुळे वयजवी वयपर म्हणज े दशिणयच्यय प्रसयरयसयठी, 

सांशोधनयसयठी नफय कमदवण्ययचय उद्दशे नसलेलय वयपर 

असय होतो. ग्रांथयलययत सांपूणथ पुरतकयची झरेॉक्स प्रत 

ठेवणे, दतची नोंद करून दयखलनोंद घेणे आदण 

वयचकयांनय सांशुल्क सेवय उपलब्ध करून दणेे ह े

रवयमीत्व कययद्ययचय भांग ठरतो. रवयमीत्व कययद्ययमध्य े

अशी प्रत तययर करण्ययपूवी रवयमीत्व धयरकयकडून सदर 

सयदहत्य उपलब्ध नयही असे लेखी प्रत घेणे आवश्यक 

असते. बौदिक सांपदय अदधकयरयचे कॉपीरयईट, टे्रडमयकथ , 

पेटांट, इांडदरट्रयल दडझयईन, टे्रड सेके्रट, भौगोदलक 

मयनयांकन इत्ययदी प्रकयर असल्ययचे ददसून येतयत. 

बौदिक सांपदय अदधकयरयचे सांरिक ग्रांथयलयच 

असल्ययच ेददसून येत.े 
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प्रस्तािना : 

भारत सरकारने लिलित सालहत्याचे संरक्षण, 

िेिकाचे अलधकार व हक्क सुरलक्षत ठेवण्याकररता सन 

1957 मध्ये कॉपीराईट कायदा पास केिा. हा कायदा 

1958 मध्य े अमिात आिा. या कायद्यामध्ये स्थळ, 

काळ, पररलस्थतीनुसार बदि करण्यात आिे. यामध्य े

1976, 1983, 1984, 1992, 1994, 1999 आलण 

2012 या प्रत्येक वषी कायद्याच्या लनयमांमध्य े बदि 

करण्यात आिे. या कायद्याची प्रभावी अमंिबजावणी 

व्हावी याकररता ग्रथंाियािा लवशेष अलधकार दणे्यात 

आिे आहते. कॉपीराईट कायद्यामध्ये लिलित 

सालहत्याची चोरी, अलतररक्त वापर, लवनापरवानगी 

हाताळणे, सालहत्यामधीि मजकूर घेऊन त्यावर मािकी 

हक्क दािलवणे इत्यादी स्वरूपाची तरतूद करण्यात 

आिी आह.े 

कॉपीराईट कायद्यामुळे िेिकाच्या 

सालहत्याची चोरी रोििी जात आह.े तसचे िेिकाचा 

अलधकार कायम राहतो. िेिकाच्या सालहत्यावर 

कोणाचाही अलधकार स्थालपत होत नाही. तसचे 

िेिकािा आपिे सालहत्य कुठे प्रकालशत कराव,े लकती 

प्रमाणात प्रकालशत कराव,े लकती प्रलत काढाव्यात ह ेसवव 

अलधकार िेिकािा असतात. या कायद्यानुसार िेिक 

आपिे अलधकार इतरांना दऊे शकतात. कॉपीराईट 

कायद्याचा उद्दशे लवज्ञान आलण सालहत्याच्या प्रगतीिा 

चािना दणे े आह.े कॉपीराईट कायद्यामुळे मळू 

सालहत्याच्या लनमावत्यांना त्यांच्या कामाचे पुनर उत्पादन 

प्रकालशत करणे, लवक्री करणे, लवतरण करणे, प्रदशवन 

करणे यासारि ेअलधकार लमळािे आहते. 

कॉपीराईट कायद्याची प्रभावी अमंिबजावणी 

ग्रथंािय करीत आह.े ग्रथंपाि वगेवगेळे लनयोजन व 

व्यवस्थापनाच्या माध्यमातनू कॉपीराईट कायद्याच े

संगोपन करीत असल्यामुळे सदरीि शोधलनबंधाच्या 

अध्ययनाची उलद्दष्ट े िािीि प्रमाणे नमूद करण्यात 

आिी आहते. 

 

संशोधनाची उमिष्ट े: 

1. कॉपीराईट कायद्याचे स्वरूप समजनू घेण.े 

2. कॉपीराईट कायद्याचा दृलष्टकोन व लनयमांच े

अध्ययन करणे. 

3. कॉपीराईट कायद्याच्या सुरलक्षतते संबंधी 

ग्रथंाियाची भूलमका अभ्यासणे. 

सदरीि उलद्दष्टांच्या पूतवते कररता िािीि 

प्रमाणे गहृीतकांची मांडणी करण्यात आिी आह.े 

 

गृहीतके : 

1. कॉपीराईट कायद्यामुळे सालहत्य चोरीवर लनबंध 

लनमावण झािी आहते  

2. कॉपीराईट कायद्याचा दृलष्टकोन नवसालहत्याची 

लनलमवती व कॉपीराईट व्यक्तीवर लनयंत्रण घािण े

आह.े 

DOI - 10.5281/zenodo.14909897
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3. कॉपीराईट कायद्याची प्रभावी अमंिबजावणी 

ग्रथंािय करीत आह.े 

सदरीि गहृीतकांच्या पडताळणी कररता 

िािीि प्रमाण े संशोधन पद्धतीचा अविबं करण्यात 

आिा आह.े 

 

संशोधन पद्धती : 

प्रस्तुत शोधलनबंधाच्या मांडणी कररता 

वणवनात्मक व लवशे्लषणात्मक संशोधन आरािड्याचा 

अविंब करण्यात आिा आह.े तर शोधलनबंधाच्या 

तथ्य संकिनाकररता लितीय स्त्रोता मधीि प्रकालशत व 

अप्रकालशत तथ्यांचा अविंब करण्यात आिा आह.े 

प्रकालशत तथ्याकररता संदभव ग्रथं, मालसके, वतवमानपत्र,े 

साप्तालहके, पालक्षक, वालषवक अकं शासनाचे अहवाि, 

शासकीय व लनमशासकीय संस्थांचे अहवाि इत्यादीचा 

वापर करण्यात आिा आह.े तर अप्रकालशत तथ्या मध्य े

एम. लिि., पीएच.डी.च े प्रबंध, िाजगी संस्थांच े

अहवाि, संगणकावरीि सांकेलतक स्थळे इत्यादीचा 

अविंब करण्यात आिा आह.े 

 

मिषय प्रमतपादन : 

भारत सरकारने सालहत्याची चोरी होऊ नये. 

नवनवीन सालहत्याची लनलमवती व्हावी. याकररता 

कॉपीराईट कायद्याची स्थापना केिी. या कायद्यानुसार 

लिलित सालहत्याच े संरक्षण करणे आलण कॉपीराईट 

केिेल्या सालहत्याच े संरक्षण, व्यवस्थापन व त्या 

सालहत्यािा प्रवशे प्रदान करणे ही ग्रथंाियाची 

महत्त्वपूणव भूलमका असल्यान े ग्रथंाियावर कॉपीराईट 

कायद्याच्या संरक्षणाची जबाबदारी सोपलवण्यात आिी 

आह.े कॉपीराईट कायद्याचे उल्िंघन होऊ नये आलण 

बौलद्धक संपदा कायद्याचे पािन व्यवलस्थत 

करण्याकररता ग्रथंपाि, ग्रथंािय कमवचारी यांना 

कॉपीराईट कायद्याची पूणव जाणीव असणे आवश्यक 

आह.े 

 

कॉपीराईट कायद्यातील घटकांच्या िामहतीची 

आिश्यकता : 

1 मलमित सामहत्याचा िाजिी िापर करू नये: 

कॉपीराईट कायद्याने लिलित सालहत्याचा 

वाजवी वापर मािकाच्या परवानगीलशवाय करू नये ह े

लनलित करण्यात आि ेआह.े त्यामुळे ग्रथंािय कमवचारी 

आलण ग्रथंपाि यांनी संशोधक, िेिक, अभ्यासक 

यांना सालहत्याचा वाजवी वापर करू नये याची सचूना 

दणेे आवश्यक आह.े तसचे एिाद्या िेिकान े

सालहत्याचा वाजवी वापर केिा असेि तर त्यािा त े

बाद करण्याच्या सूचना दणेे. तसचे ग्रथंाियाच्या 

सूचनांमध्ये कॉपीराईट कायद्याची लनयमाविी नमूद 

करणे आवश्यक आह.े या लनयमाविी मध्य े

सालहत्याच्या वापराचा उद्दशे आलण स्वरूप स्पष्ट करणे 

कॉपीराईट केिेल्या लनयमाचे उल्िंघन व त्यावरीि दडं 

कॉपीराईट केिेल्या काम बाजारपेठ, वाचक यावर 

होणारा पररणाम इत्यादीची मालहती नमूद करावी. 

अथावत ग्रथंािय कमवचारी व ग्रथंपाि यांनी कॉपीराईट 

केिेल्या सालहत्याचा वापर शैक्षलणक उद्दशेासाठी केिा 

जात आह े लकंवा नाही याची िात्री करावी. तसचे 

शैक्षलणक सालहत्याकररता वापर होत असेि तर तो 

मयावलदत होतो लकंवा नाही यावर िक्ष ठेवाव.े 

2 सािवजमनक उपयुक्तता: 

लिलित सालहत्याच ेकॉपीराईट होत असिे तर 

त्या सालहत्याची उपयुक्तता साववजलनक कायावकररता होत े

काय? तसचे साववजलनक कायावसाठी वापरि े जात 

असिेि ेसालहत्य कािबाह्य झाि ेआह ेकाय? सालहत्य 

वापरत असताना सालहत्याचा वापर, जनकल्याण, 

सामुदालयक लवकास, शैक्षलणक पनुरवचना यासंबंधी होत 

आह े काय? याची िात्री व पडताळणी करावी. 

कॉपीराईट सालहत्य साववजलनक कायावसाठी होत असेि 

तर त्यास वापर करू लदिा पालहज.े 

3 परिाना देणे: 

ग्रथंािय व्यवसायासाठी परवाना आलण 

सबस्क्राईब करा असे अनेक आव्हाने लनमावण करू 

शकतात. अनेक ग्रथंािय त्यांच्या ग्राहकांना ई-पुस्तके, 
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जनवल्स आलण डेटाबेस सारख्या लडलजटि सामग्री मध्य े

प्रवशे दणे्यासाठी परवाने लमळवतात परंतु प्रकाशक 

आलण सामग्री िेिकामध्ये झाििेे करार स्पष्ट व 

वस्तुलनष्ठ स्वरूपाचा असावा िागतो. त्यांचा 

करारामधीि अटी आलण शतीचे योग्य पद्धतीन े पािन 

करण्याचे कायव ग्रथंपािांनी कराव.े अथावतच ग्रथंपािांना 

प्रकाशक आलण िेिक यांच्या कराराची मालहती असणे 

आवश्यक आह.े 

4 आंतर गं्रथालय फीस ि सेिा मनयिािली: 

ग्रथंािय सेवांमध्ये संशोधक, अभ्यासक, 

वाचक इत्यादीचा समावशे असतो. संशोधकांना 

ग्रथंािय संशोधनामध्ये व्यापक स्वरूपात प्रवशे प्रदान 

करण्याकररता लनलित स्वरूपाची लिस आकारणे 

आवश्यक आह.े तसेच त्यांना लकती वाचन सालहत्याच े

लवतरण करणे, कोणत्या सालहत्याच ेलवतरण केिे जाणार 

यासंबंधीची लनयमाविी असावी िागत.े तसेच सालहत्य 

वापरासंबंधीची लनयमाविी स्पष्ट असावी, सालहत्य 

वापरत असताना सालहत्याची कॉपीराईट केिी जाणार 

नाही यासंबंधी हमीपत्र घेतिे जाव.े त्यामुळे सालहत्य 

िेिकांच्या सालहत्याची चोरी होत नाही. 

5 गं्रथालय कॉपीराईट कायदा 1976 कलि 108 

ची पूतवता: 

कॉपीराईट कायदा 1976 मध्य े पास झािा. 

त्यामध्ये किम 108 नसुार ग्रथंाियातीि ग्रथंपािािा 

संशोधक, वाचक, अभ्यासक यांनी कॉपीराईट केिेल्या 

सालहत्यावर कायववाही करण्याचा अलधकार दणे्यात 

आिा आह.े या अलधकारानुसार संशोधक, अभ्यासक 

अथवा िेिक कॉपीराईट करीत असेि तर त्याकडून 

सालहत्य परत घतेा येत े तसेच कॉपीराईट केिेल्या 

सालहत्यावर दडंात्मक कायववाही करता यतेे. या 

कायद्याचा व किमाची अमंिबजावणी ग्रथंपािांनी 

केिी पालहज.े 

6 मडमजटल कॉपीराईट कायदा ि मनयिािली: 

लडलजटि कॉपीराईट कायदा व त्याची 

लनयमाविी अमेररकेने तयार केिेिी आह.े हा कायदा 

व लनयमाविी लडलजटि क्षेत्रातीि सालहत्य सामग्रीशी 

संबंलधत आह.े या कायद्यानसुार लडलजटि सालहत्याची 

कॉपीराईट चोरी करणे गुन्हा आह.े तसेच या कायद्याच्या 

लनयमानुसार चोरी करणाऱ्या व्यक्तीच्या सालहत्यावर 

कायमस्वरूपी बंदी घातिी जाते. तसेच त्याच्या 

सालहत्य लनलमवतीचा परवाना रद्द केिा जातो. याची 

जाणीव ग्रथंपािांना असणे आवश्यक आह.े तसचे 

ग्रथंपािांनी संशोधक, िेिक, वाचक, यांना लडलजटि 

कॉपीराईट कायद्याची व त्यांच्या लनयमांची सचूना 

जाणीव करून दणेे आवश्यक आह.े 

7 िुलाित सूचनांची िामहती: 

कॉपीराईट कायद्यासंबंधी ग्रथंपाि आलण 

कमवचारी यांना सववतोपरी मालहती असण े आवश्यक 

आह.े तसचे ग्रथंाियातीि साधनसामग्री लिलित 

सालहत्य, लडलजटि सालहत्य या संबंधी कॉपीराईट होऊ 

नये याकररता असिेल्या लनयमाविीची मालहती असणे 

आवश्यक आह.े त्यामध्य े िेिकाच े हमीपत्र, 

प्रकाशकाची मान्यता, ग्रथंाियाची परवानगी आलण 

संशोधकाचे शपथपत्र असण े आवश्यक आह.े तेव्हाच 

संशोधनात काही प्रमाणात कॉपीराईटचा अविंब करता 

येतो अन्यथा सालहत्याची कॉपीराईट करता येत नाही. 

 

कॉपीराईट सिस्या िर उपाय : 

1. कॉपीराईट कायद्याची तंतोतंत अमंिबजावणी 

करणे, अमंिबजावणी करण्याकररता ग्रथंाियािा 

अलधकार दणेे. 

2. ग्रथंपाि आलण कमवचारी यांनी कॉपीराईट 

झािेल्या सालहत्याची सूचना प्रकाशक िेिक 

यांना तत्काळ दणेे. 

3. कॉपीराईट करणाऱ्या व्यक्तींचा ग्रथंािय परवाना 

रद्द करून त्यावर दडंात्मक कायववाही करण.े 

4. कॉपीराईट झािेिे सालहत्य वाचन सालहत्यातनू 

बाद करणे. 

5. कॉपीराईट करणाऱ्या संशोधक िेिक 

सालहलत्यक यांचा परवाना रद्द करणे. 
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मनष्कषव : 

1. सालहत्याची चोरी होऊ नये याकररता स्थळ, 

काळ, पररलस्थतीनुसार कॉपीराईट कायद्याची 

स्थापना करण्यात आिी आह.े 

2. सालहत्याची चोरी पनुर आवतृ्ती होण्यावर पाय 

बंद झािा आह.े 

3. कॉपीराईट कायद्याने नवसालहत्य व नव 

लवचारांना चािना लदिी आह.े 

4. कॉपीराईट कायद्याची प्रभावी अमंिबजावणी 

होत नाही. 

 

अध्ययनाचे िहत्त्ि : 

सालहत्यासंबंधी असिेल्या कॉपीराईट कायदा 

हा सालहत्याची चोरी रोिण्याकररता करण्यात आिा 

आह.े कॉपीराईट कायद्यामुळे नव सालहत्याची लनलमवती 

प्रभावी होत आह.े या कायद्याची जाणीव, त्यांच्या 

लनयमांची मालहती ग्रथंपाि, ग्रथंािय कमवचारी यांना 

असणे आवश्यक आह.े या कायद्यासंबंधी अध्ययन 

करणारे संशोधक, वाचक, िेिक, अभ्यासक, ग्रथंािय 

कमवचारी इत्यादींना कॉपीराईट कायदा व त्याचे महत्त्व 

समजनू घेण्याकररता उपयुक्त ठरेि. 

 

सारांश : 

आधलुनक काळात सालहत्य चोरीचे प्रमाण 

सातत्याने वाढत आह.े या सालहत्य चोरीवर लनबंध 

घािण्याकररता भारत सरकारन े कॉपीराईट कायद्याची 

स्थापना केिी. या कायद्याने कॉपीराईट करणाऱ्या 

संशोधक, अभ्यासक, िेिक, सालहलत्यक इत्यादीवर 

दडंात्मक कायववाही व त्यांच्या सालहत्यावर बंदी घातिी 

आह.े त्यामुळे कॉपीराईटचे प्रमाण कमी होऊन नव 

सालहत्य लनलमवतीिा लदशा प्राप्त झािी आह.े 
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प्रस्िावना : 

दशेाच्या सर्ाांगीण वर्कासासंबंधीचा 

आराखडा, वर्कासाचे वनयोजन, वर्कास कायााला 

मान्यता र् आवथाक तरतूद इत्यादी प्रविया मध्य े

राजकीय घटकाची महत्त्र्पूणा भूवमका आह.े राजकीय 

घटक, मानर्, समाज, समुदाय, राष्ट्र इत्यादी घटकांच्या 

समसयांची सोडर्णूक करून आर्श्यक असणाऱ्या सखु 

सुवर्धांच्या वनवमातीचे काया करते. तसचे राजकीय 

घटकाचे प्रशासन, दळणर्ळण, तंत्रज्ञान, औद्योगीकरण, 

अथाव्यर्सथा, व्यापार, उद्योगधदं े इत्यादी घटकार्र 

वनयंत्रण प्रसथावपत झालेल े आह.े राजकीय घटकाच्या 

माध्यमातून शासन, प्रशासन आवण मानर्ी समुदाय 

यांच्यार्र वनयंत्रण प्रसथावपत झाल े आह.े राजकीय 

घटकाने वशक्षण, ज्ञान, तंत्रज्ञान, यांवत्रकीकरण, संशोधन 

इत्यादी घटकांच्या वर्कास कायाार्र भर वदला आह.े 

यामध्ये राष्ट्रीय वर्कासाच्या दृविकोनातून जागवतक 

व्यापार सघंटनेर्र अवधक भर वदला आह.े 

जागवतक व्यापार संघटनचेी सथापना 1995 

मध्ये झाली. या व्यापारी सघंटनेत 123 दशेांनी सभासद 

म्हणून सर्ाक्षरी केली आह.े या जागवतक र्ार सघंटनेचा 

भारत दशे सभासद आह.े भारत सरकारने जागवतक 

पातळीर्र आपल े अवसतत्र् वनमााण करून दशेातील 

उत्पावदत माल जागवतक बाजारपेठेत वर्तररत करून 

दशेाचा औद्योवगक, व्यार्सावयक, आवथाक वर्कास 

करण्याचे धोरण आखले आह.े सन 1994-95 मध्य े

तत्कालीन पतंप्रधान पी. व्ही. नरवसंहरार् आवण 

अथामंत्री डॉ. मनमोहन वसंग यांनी जागवतक व्यापार 

संघटनेमध्य े भारताच ेसभासत्र् असल े पावहज.े व्यापार 

संघटनेत भारताचे सभासत्र् असेल तर भारतातील 

औद्योवगकरणाला चालना वमळेल. उत्पावदत मालाला 

वर्शाल सर्रूपात बाजारपेठ उपलब्ध होईल. 

व्यापाराच्या माध्यमातून आंतरराष्ट्रीय सतरार्र भारताच े

अवसतत्र् वनमााण करता येईल. व्यापाराच्या माध्यमातनू 

इतर राष्ट्राबरोबर राजकीय, व्यार्सावयक, आवथाक 

संबंध प्रसथावपत होतील. या दृविकोनातून भारत 

सरकारने जागवतक व्यापार सघंटनेचे सभासत्र् 

सर्ीकारल.े या जागवतक व्यापार सघंटनेर्र राजकीय 

घटकाचा प्रभार् आह े काय? असेल तर तो कोणत्या 

सर्रूपात आह?े राजकीय प्रभार्ामुळे जागवतक व्यापार 

संघटनेर्र कोणत्या सर्रूपात पररणाम घडर्नू आला 

आह?े इत्यादी प्रश्ांची उकल करण्याच्या उद्दशेान े

"राजकीय घटकाचा जागवतक व्यापार संघटनेर्र 

प्रभार्" या वर्षयाचे अध्ययनाकररता वनर्ड करण्यात 

आली आह.े सदरील अध्ययन वर्षयाच्या संशोधनाच्या 

उवद्दिांची मांडणी पुढील प्रमाणे करण्यात आली आह.े 

 

संशोधनाची उतिष्ट े: 

1. भारत सरकारचा जागवतक व्यापार 

संघटनेसंबंधीचा दृविकोन अभ्यासण.े 
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2. जागवतक व्यापार सघंटनेचा उद्दशे आवण 

र्वैशि्ये अभ्यासणे. 

3. जागवतक व्यापार संघटनेच्या कायााचा आढार्ा 

घेणे. 

4. जागवतक व्यापार संघटनेर्रील राजकीय 

घटकाचा प्रभार् अभ्यासण.े 

सदरील उवद्दिांच्या पूताते कररता खालील 

प्रमाणे गहृीतकांची मांडणी करण्यात आली आह.े 

गृहीिके : 

1. भारत सरकारचा जागवतक व्यापार सघंटन े

संबंधीचा दृविकोन औद्योवगक र् आवथाक 

वर्कासात्मक आह.े 

2. जागवतक व्यापार सघंटनेचा उद्दशे खलुी 

बाजारपेठ करून उदारीकरणाला चालना दणे ेआह.े 

3. जागवतक व्यापार संघटना मागास दशेात 

औद्योवगक वर्कासाचे काया करते. 

4. जागवतक व्यापार सघंटनेर्र राजकीय घटकाचा 

प्रभार् पडला आह.े 

सदरील गहृीतकांच्या पडताळणी करीता 

खालील प्रमाण े संशोधन पद्धतीचा अर्लबं करण्यात 

आला आह.े 

 

संशोधन पद्धिी : 

सदरील शोध वनबंधाच्या मांडणी कररता 

प्रामुख्याने र्णानात्मक आराखड्याचा अर्लंब करण्यात 

आला. तर तथ्य संकलनाकररता वित्तीय स्त्रोतांमधील 

प्रकावशत र् अप्रकावशत तथ्यांचा र्ापर करण्यात 

आला. प्रकावशत तथ्यामध्य े संदभा ग्रथं, मावसके, 

र्ावषाक अकं, र्तामानपत्र,े शासनाचे प्रकावशत अहर्ाल 

इत्यादींचा अर्लंब करण्यात आला. तर अप्रकावशत 

तथ्य मध्य े एम.विल., पीएच.डी. च े प्रबंध, खाजगी 

संसथांचे अहर्ाल, इटंरनेट इत्यादी चा अर्लंब करण्यात 

आला आह.े 

 

 

 

तवषय प्रतिपादन: 

भारत सरकारने राष्ट्रीय वर्कासार्र सर्ातंत्र्योत्तर 

काळात सर्ासर्ी भर वदला आह.े यामध्य े दळणर्ळण, 

औद्योगीकरण, तंत्रज्ञान, यांवत्रकीकरण यांच्या 

संशोधनार्र वर्शेष लक्ष कें वित केल े आह.े या 

औद्योवगक वर्कासाकररता एम. आय. डी. सी. च्या 

सथापनेर्र लक्ष कें वित केले आहे. एम. आय. डी. सी. 

च्या वर्कासात र्गेर्गेळ्या उत्पावदत मालाच्या 

कारखान्यांची उभारणी, कारखान्याकररता आर्श्यक 

त्या प्रमाणात जागेची उपलब्धता, पाण्याची सुवर्धा, 

वर्द्यतुीकरण, आवथाक मदत इत्यादी सुवर्धा दणे्यार्र 

भर वदला. तसेच उत्पावदत मालाच्या वर्तरणाकररता 

दळणर्ळणाच्या सुवर्धा, रसत,े लोहमागा, जलर्ाहतकू, 

हर्ाई र्ाहतूक यांची सुवर्धा करण्यात आली. 

त्याचबरोबर भारतीय उत्पावदत मालाला वर्शाल 

बाजारपेठ उपलब्ध व्हार्ी. याकररता 1995 मध्य े

सथापन झालेल्या आंतरराष्ट्रीय जागवतक व्यापार 

संघटनेचे सभासदत्र् सर्ीकारले. त्यामुळे भारतीय 

उत्पावदत मालाला जागवतक बाजारपेठ उपलब्ध झाली. 

भारतीय व्यापार राष्ट्रीय, आंतरराष्ट्रीय सतरार्र होऊ 

लागला. या जागवतक व्यापार सघंटनेच े सर्रूप 

पुढीलप्रमाणे नमूद करता यतेे. 

 

जागतिक व्यापार संघटना : 

1 जागतिक व्यापार संघटनेचे स्वरूप: 

जागवतक व्यापार संघटनेची वनवमाती वर्कवसत र् 

वर्कसनशील राष्ट्राच्या राजकीय संबंधातून झाली 

आह.े या जागवतक व्यापार संघटनेमध्य े 123 दशेांचा 

सहभाग आह.े या 123 दशेांमध्ये कोणत्याही दशेाला 

मुक्त सर्रूपात आपला माल वर्कता येतो. या वर्िीर्र 

कोणत्याही सर्रूपाचे वनबांध नाहीत. तसेच मालाची 

वकंमत वकती ठेर्ार्ी या संबंधी वनयंत्रण नाही. त्यामळेु 

जागवतक व्यापार संघटना मुक्त व्यापाराच ेधोरण आह.े 

2 जागतिक व्यापार संघटनेचा उिशे: 

जागवतक व्यापार संघटनचेा उद्दशे वर्कसनशील 

दशेाच्या औद्योगीकरणाला चालना दणेे, मागासलेल्या 
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दशेांची अथाव्यर्सथा बळकट करणे, राष्ट्र राष्ट्रांमध्य े

सलोख्याचे संबंध प्रसथावपत करण,े मागासलेल्या दशेात 

रोजगाराची उपलब्धता वनमााण करून दशेाचा सर्ाांगीण 

वर्कास करणे आह.े 

3 जागतिक व्यापार संघटनेची वैतशष््टये: 

जागवतक व्यापार संघटना ही खलुी बाजारपेठ 

आह.े या बाजारपेठेर्र कोणत्याही सर्रूपाच े बंधन 

अथर्ा वनयम लाग ू नाहीत. कोणत्याही सभासद 

राष्ट्राला इतर सभासद राष्ट्रांमध्ये उद्योग व्यर्साय 

करण्याची मान्यता आह.े तसेच सभासद राष्ट्रांनी 

आपल्या राष्ट्रांमध्ये उद्योग, व्यर्साय करणाऱ्या राष्ट्रांना 

सर्ातोपरी मदत करणे आर्श्यक आह.े 

4 जागतिक व्यापार संघटनेचे अनकूुल पररणाम: 

जागवतक व्यापार संघटनेमळेु उद्योग, व्यर्साय, 

औद्योगीकरण, तंत्रज्ञान, यांवत्रकीकरण इत्यादीला गती 

प्राप्त झाली. तसचे मागास र् वर्कवसत राष्ट्रांमध्य े

वर्कवसत राष्ट्रांच्या कंपन्या, कारखाने सथापन झाले. 

तेथे मजरू, सुवशवक्षत, व्यापारी, उद्योजक इत्यादींना 

रोजगाराची उपलब्धता झाली. दशेातील 

कच्चामालाला बाजारपेठ, ग्राहक उपलब्ध झाले. 

मागास राष्ट्राचा आवथाक, भौवतक, तांवत्रक, यांवत्रक 

वर्कास घडर्नू आला. वर्कवसत राष्ट्रांना हक्काची 

खलुी वर्शाल बाजारपेठ उपलब्ध झाली. त्यांना 

आवथाक गुंतर्णूक करण्याची मोठी संधी उपलब्ध 

झाली. राष्ट्रा राष्ट्रांमध्ये व्यार्सावयक, आवथाक सबधं 

प्रसथावपत झाले. वर्श्वाचे माझ े घर ही संकल्पना 

अवसतत्र्ात आली आह.े 

5 जागतिक व्यापार संघटनेचे प्रतिकूल पररणाम: 

जागवतक व्यापार सघंटनेमुळे वर्कवसत राष्ट्रांच े

वर्कवसत राष्ट्रार्र र्चासर् वनमााण झाले. वर्कसनशील 

राष्ट्रांची अपूणा र् मयाावदत र्सत ू वनवमाती वर्शाल 

राष्ट्रापुढे वटकू शकत नाही. त्यामुळे अनेक गरीब 

राष्ट्रांचे उद्योगधदं,े औद्योगीकरण बंद झाल.े त्यामळेु 

राष्ट्राचे आवथाक उत्पन्न बंद होऊन बहुतांशी राष्ट्र 

दाररि्यात गेलेली वदसून येतात. तसचे वर्कवसत 

राष्ट्रांनी आपले कारखाने वनमााण करून तथेे 

सर्दशेातील मजरू, कारागीर, कामगार यांनाच कामे 

वदली. त्यामुळे वर्कसनशील राष्ट्र बेरोजगारीत झाल े

आहते. व्यापारी सपधते वर्कसनशील राष्ट्र र्सतूच्या 

वकमती कमी करून तोट्यार्र वर्कू शकत नाहीत. 

त्यामुळे अनेक राष्ट्राच्या र्सतू जागवतक व्यापार पडून 

राहत आहते. त्यामुळे त े जागवतक व्यापार संघटनचे े

सभासद होऊन आवथाक दृिीने तोट्यात आहते. 

6 जागतिक व्यापार संघटनेवर राजकीय घटकाचा 

प्रभाव: 

जागवतक व्यापार संघटना राजकीय नेततृ्र्ातनू 

उदयास आलेली आह.े या व्यापार संघटनेर्र सर्ासर्ी 

वनयंत्रण राजकीय घटकांचे आह.े राजकीय नेते संघटनचे े

वनयम, करार, कायद े यांच े वनयोजन करतात. तसचे 

राजकीय घटक राष्ट्रीय, आंतरराष्ट्रीय, व्यापारी, 

उद्योगपती, कारखानदार यांच्याबरोबर वर्चार वर्वनमय 

करून आवथाक वनयोजन, र्सतू वर्वनमयाची तरतदू, 

आयात वनयाात, आयातार्रील कर, वनयाातीर्रील कर, 

खरेदी वर्िीकर, इत्यादीचे वनणाय घेतात. त्यामळेु 

प्रत्यक्ष अप्रत्यक्ष जागवतक व्यापार संघटनेर्र राजकीय 

घटकाचा प्रभार् वनमााण झालेला आह.े 

 

तनष्कषष : 

1. जागवतक व्यापार सघंटना ही खलुी बाजारपेठ 

आह.े 

2. जागवतक व्यापार संघटनचेा प्रमुख उद्दशे सर्ाच 

राष्ट्रांचा यांवत्रक, तांवत्रक, व्यार्सावयक, 

औद्योवगक, आवथाक वर्कास करण ेआह.े 

3. जागवतक व्यापार संघटनामुळे काही प्रमाणात 

अनुकूल पररर्तान घडर्नू आल े आह े तर 

वर्कसनशील राष्ट्रार्र प्रवतकूल पररणाम झाला 

आह.े 

4. जागवतक व्यापार संघटना राजकीय घटकांिारे 

काया करीत आह.े 
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अध्ययनाचे महत्त्व : 

जागवतक व्यापार सघंटना आवण राजकीय घटक 

यांचा सहसंबंध कोणत्या सर्रूपात आह े या दृिीन े

सदरील वर्षयाच ेअध्ययन आह.े ह ेअध्ययन जागवतक 

व्यापार संघटना संबंधी अध्ययन करणाऱ्या वर्द्याथी, 

संशोधक, अध्यापक, व्यापारी, उद्योजक, शासन 

इत्यादींना सहाय्यभूत ठरेल. 

 

सारांश : 

जागवतक व्यापारी सघंटना, उद्योग, व्यर्साय, 

औद्योगीकरण, व्यापार इत्यादी घटकांशी संबंवधत आह.े 

या व्यापारी सघंटनेन े उदारीकरण, जागवतकीकरण, 

औद्योगीकरण इत्यादी घटकांना चालना वदली आह.े 

तसेच अथाव्यर्सथेचा वर्कास केला आह.े त्यामुळे या 

व्यापारी सघंटनेला आधवुनक काळात अत्यंत महत्त्र् 

प्राप्त झाले आह.े परंतु या व्यापारी संघटनार्र राजकीय 

घटकांचे प्रभुत्र् आह ेह ेसत्य सर्ीकारार् ेलागते. 
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बौद्धिक संपदेचे समाजशास्त्र 

 

प्रा. डॉ. रुद्देवाड बी. पी. 

मराठी विभाग प्रमुख,  स्िा. रा. ती. म. अबंाजोगाई 

 

 

प्रास्ताद्धवक: 

सामाजिक समाि िीवनाच्या व्यापक 

पररघाचा जवचार करताना त्यात अनेक आंतबााह्य 

घटकांचा सबंंध असलेला जदसून येतो. समाि ही एक 

व्यापक संकल्पना असून त्यात व्यक्ती, गट, समहू, कुटंुब 

अशा अतंसंबंधात्मक बाबींचा समावशे आह.े समाि व 

समाि िीवन लक्षात घतेाना त्या त्या भौगोजलक 

पररसरानुसार व प्रदशेानुसार लोकिीवनातील संस्कृती, 

धमा ,भाषा, पोशाख इत्यादी जभन्न असलेल े जदसून 

येतात. 

 समाि ही मूलभतू बाब असून त्यात व्यक्ती 

हा मुख्य घटक व कें द्रजबंद ू आह.े जदवसेंजदवस व्यक्ती, 

समूह, कुटंुब आजण लोक िीवनात पररवताने होत 

असतात. प्रगत काळात प्रगत लोक िीवन समहू व 

कुटंुबामुळे समाि िीवनातही वगेवगेळी जस्थत्यतंरे होत 

आहते. व्यजक्तला पूरक व पे्ररक अशी ज्ञान, जवज्ञान व 

तंत्रज्ञानाची आवश्यकता भासली असल्यामुळे त्यांनी 

त्याची जनजमाती व वापरही सुरुवात केला आह.े या सवा 

बाबींमुळेच, घटकांमुळेच व नवजनजमातीमुळेच बौजिक 

संपदचे्या समािशास्त्राची जनजमाती झाली आह ेव त्याची 

आि आवश्यकताही भासत आह े .प्रस्तुत वरील 

जवषयानुषंगाने लघुशोध जनबंधाची मांडणी करण्यात 

येणार आह.े 

 

द्धवषयाची व्याप्ती, स्वरूप व महत्त्व: 

बौजिक संपदचे ेसमािशास्त्र या जवषयानुषगंान े

सादर करण्यात येणाऱ्या लघुशोध जनबंधाची व्याप्ती 

याच जवषयाशी जनगजडत असनू ती मयााजदतही आह.ेया 

जवषयाचे स्वरूप ह े व्यापक व व्यक्ती आजण समाि 

िीवनाशी जनगजडत असून या जवषयाच े महत्त्व ह े

समािशास्त्रीय दृष्टीने संशोधन, लघसुंशोधन आजण 

लघुशोध जनबंध लेखनाच्या दृष्टीनेही आह.े 

 

उद्धद्दष्टे: 

कोणत्याही संशोधनाच्या व लघ ू

शोधजनबंधाच्या पररपूतीसाठी उजिष्टांची आवश्यकता 

असून उजिष्ट ेजस्थर ठेवनू व जनधााररत करूनच जवषयाची 

मांडणी करणे क्रमप्राप्त ठरते. 

प्रस्तुत लघ ू शोधजनबंधाच्या पररपतूीसाठी 

पुढील काही उजिष्ट ेजनधााररत केलेली आहते. 

1. बौजिक संपदचे्या समािशास्त्राचा शोध घेऊन 

त्यावर मांडणी करणे. 

2. बौजिक संपदचे्या समािशास्त्राचे स्वरूप व 

महत्त्व पटवनू दणेे. 

3. बौजिक संपदचे्या समािशास्त्रातील वजैवध्य 

पटवनू दणे.े 

4. समािास पूरक असणाऱ्या बौजिक 

समािशास्त्राची मांडणी करणे. 

 

गृहीतके: 

कोणत्याही संशोधन व लघुसंशोधन 

जनबंधाच्या आकलण्यासाठी, संशोधनासाठी व 

पररपूतीसाठी जवषयानुषंजगक अशी गजृहतके अत्यतं 

महत्त्वाची असतात. प्रस्ततु जवषयानषुंजगक अशी काही 

गजृहतके ही पुढील प्रमाणे आहते. 
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1. बौजिक संपदचे्या समािशास्त्राचा शोध घतेा 

येतो व घेतला पाजहि.े  

2. बौजिक संपदचे्या समािशास्त्राचे स्वरूप व 

महत्त्व पटवनू दतेा येते. 

3. बौजिक संपदचे्या समािशास्त्राची काळानुरूप 

आवश्यकता असनू त्याची जवस्तार आजण 

मांडणी करता येत.े आजण केली पाजहि.े 

प्रस्तुत वरील पूवा प्राथजमक संशोधनाच्या 

आकृतीबंधात्मक मांडणीनंतर प्रत्यक्षपणे आपणास 

पुढील प्रमाण ेबौजिक संपदचे्या समािशास्त्राबाबत लघ ू

शोधजनबंधात्मक दृष्टीने मांडणी करता येईल. बौजिक 

संपदचे्या समािशास्त्रात व्यक्ती जवकासाच ेसमािशास्त्र, 

आजदवासींच्या जवकासाचे धोरण व त्याचे समािशास्त्र, 

ज्ञानजवज्ञान व तंत्रज्ञात्मक जवकासाचे समािशास्त्र, दबुाल 

घटकांच्या जवकास व शोधाचे समािशास्त्र आजण 

दाररद््रय जनमूालनासाठीच्या उपाययोिना अशा अनके 

महत्त्वपूणा जवषय आजण संदभााचा समावशे होतो.  

प्रस्तुत जवषयाचा सखोलपण े जवचार करता 

येतो. या जवषयात एकूण चार शब्द आहते त े म्हणि े

बौजिक, संपदचे,े समाि, शास्त्र ह े ते शब्द आहते. 

वास्तजवकत: मानवी िीवनास पूरक असणारी अनके 

शास्त्र ेआहते. आजण ती सवा शास्त्र ेही बौजिकच आहते. 

बुिीशी जनगजडत आहते. अस ेअसतानाही बुिी  संपदा 

म्हणि े बुिीची संपत्ती ही समािशास्त्राशी कशी व 

जकती जनगजडत आह,े असत,े असली पाजहि े आजण 

असावी. याबाबतीतील हा जवषय असून व्यक्ती व 

समाि पूरक आजण समािसापेक्ष असा हा जवषय आह.े 

 समाि व समािशास्त्राचा परीघ हा व्यापक 

आजण जवस्ततृ असल्यामळेु समाि जवकासासाठी 

वगेवगेळ्या अभ्यास,ू संशोधक आजण जचजकत्सक अशा 

व्यजक्तकडून म्हणिचे बुिीवतंांकडून समािशास्त्रास 

पूरक, योग्य आजण प्रेरक असणाऱ्या बाबींजवषयी 

मांडणी करणे अत्यंत आवश्यक आह.े शास्त्र म्हटले की 

पितशीर व वस्तुजनष्ठ, प्रायोजगक, सावाजत्रक आजण 

सत्यजनष्ठ अशा पातळीवरून त्याचा अभ्यास करणे 

अजभप्रेत असत.े 

 अलीकडेच आता नवीन शकै्षजणक धोरण 

आलेले असून या धोरणानुसार अभ्यासक्रम, 

कालावधी, अध्ययन, अध्यापन, पात्रता, गणुवत्ता, 

जनकष, मापन व मूल्यमापन आजण मूल्यजनधाारण अशा 

बऱ्याच संदभाात पररवताने व फेरबदल झालेले आहते. 

काळानुरूप व्यक्ती जहतसापेक्ष दृष्टीन े आजण 

समािजहतसापके्ष दृष्टीनेही जवचार करताना बहुतके 

सामाजिक शास्त्रातून बौजिक संपदा, बुजिजनष्ठ अशी 

संपत्ती लक्षात घतेा यतेेच. व त्यात ती समािजनष्ठही 

झालेली असतेच. कारण शास्त्र ह े अनेक वस्तुजनष्ठ 

मूल्यांवर आधारलेले असल्यामुळे व्यजक्तजनष्ठता 

येण्याचा प्रश्नच यते नाही. समािाला पूरक व पे्ररक 

असणाऱ्या अशा अनेक साथा संदभांचा जववचेक व 

डोळस असणारा अभ्यास व शोध आजण बोध हा 

समािशास्त्रात केलेला असतो. खरे तर मी आि पयतं 

समािशास्त्र जवषयाच्या पुस्तकांची व त्यास पूरक 

असणाऱ्या अनेक जवषयांची नाव े ऐकली, वाचली 

आजण पाजहली पण बौजिक सपंदचेे समािशास्त्र हा 

जवषय प्रस्तुत लघ ू  शोधजनबंधाच्या संदभाान े मी 

पजहल्यांदाच वाचत आह.े ही माझ्या दृष्टीने नवीन व 

वगेळी बाब आह.े बौजिक संपदचे्या समािशास्त्रात 

अनेक जवषय व संदभा ह े पूरक आहते. या जवषयावर 

वजैवजध्यक पातळीवरून समाि जवकासासाठी जलजहणे 

अत्यंत महत्त्वाचे आह.े 

 

संशोधन पिती: 

प्रस्तुत लघ ू शोधजनबंधाच्या पररपूतीसाठी येथ े

वणानात्मक संशोधन पितीचा अवलंब करण्यात 

आलेला आह े. 

 

सारांश: 

 बौजिक सपंदचेे समािशास्त्र हा जवषय 

संशोधनासाठी व लघुशोधजनबंधाच्या पररपतूीसाठीही 

अत्यंत महत्त्वाचा असून समाि जवकासासाठी व व्यक्ती 

जहतासाठीही वगेवगेळ्या संदभााने शोध घेणे अत्यतं 

महत्त्वाच ेआह.े 

 

संदर्भ गं्रथ: 

1. सामाजिक व शैक्षजणक समािशास्त्र - 
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ग्रामीण उद्योजकता आणण बौणिक संपदा हक्क: संधी आणण आव्हाने,  

पारंपाररक ज्ञान आणण स्थाणनक उत्पादने 
 

राधेश्याम नामदेव मानकर                                                                                           

कला व वाणणज्य  पदवी महाणवद्यालय, पेट्रोल पपं जवाहरनगर भडंारा  

 

 

साराांश: 

ग्रामीण उद्योजकता आणथिक णवकासाला चालना दणे्यासाठी, पारंपाररक ज्ञान जतन करण्यासाठी आणण स्थाणनक 

उत्पादनांना प्रोत्साहन दणे्यासाठी महत्त्वपणूि भूणमका बजावते. तथाणप, मयािणदत जागरुकता, कायदशेीर ग ंताग ंत आणण 

पायाभूत स णवधांच्या अडचणींम ळ ेग्रामीण उद्योगांमध्ये बौणिक सपंदा अणधकारांचा (IPRs) प्रभावी वापर करणे ह ेएक 

आव्हान आह.े हा पपेर ग्रामीण उद्योजकता आणण बौणिक संपदा अणधकारच्या छेदनणबंदचूा शोध घेतो, संधी आणण 

आव्हाने या दोन्हींवर प्रकाश टाकतो. ह ेपारंपाररक ज्ञान आणण स्थाणनक उत्पादन,े जसे की हस्तकला, सेंणिय उत्पादने 

आणण स्वदशेी औषधी पिती, भौगोणलक संकेत (GI), पेटंट आणण टे्रडमाकि  यांसारख्या बौणिक संपदा हक्क यंत्रणेद्वारे 

कसे संरणित केल ेजाऊ शकतात याच ेपरीिण करते. हा अध्ययन धोरण चौकट आणण सवोत्तम पितींच ेणवशे्लषण करतो 

ज्याम ळ ेग्रामीण उद्योजकांची व्यवसाय वाढ आणण णटकावासाठी बौणिक संपदा अणधकारांचा लाभ घेण्याची िमता वाढू 

शकते. पररणस्थती अध्ययन आणण धोरण णशफारशींद्वारे, अध्ययनामध्ये सांस्कृणतक अखडंता आणण पयािवरणीय 

णटकाऊपणा राखनू ग्रामीण उद्योगांना बौणिक सपंदा संरिणाचा फायदा होईल याची खात्री करण्यासाठी िमता णनमािण, 

कायदशेीर समथिन आणण बाजारपेठेतील प्रवशेाची आवश्यकता अधोरेणखत केली आह.े 

मुख्य शब्द : ग्रामीण उद्योजकता, बौद्धिक सांपदा हक्क, पारांपाररक ज्ञान, स्थाद्धनक उत्पादने, भौगोद्धिक सांकेत, 

शाश्वत द्धवकास 

 

पररचय: 

               ग्रामीण उद्योजकता हा आर्थिक र्िकासाचा 

प्रमुख चालक म्हणून उदयास आला आह,े ग्रामीण 

समुदायाांमध्ये निकल्पना, रोजगार र्नर्मिती आर्ण 

साांस्कृर्तक सांरक्षणाला चालना र्दली आह.े शहरी 

उद्योगाांच्या र्िपरीत, ग्रामीण व्यिसायाांची मुळे अनेकदा 

पारांपाररक ज्ञान आर्ण स्थार्नक उत्पादनाांमध्ये खोलिर 

रुजलेली असतात, ज े स्िदशेी आर्ण स्थार्नक 

लोकसांख्येच्या अर्ितीय िारसा, कौशल्ये आर्ण 

पद्धतींच े प्रर्तर्नर्धत्ि करतात. ही उत्पादने, हस्तकला 

आर्ण पारांपाररक कापडापासून ते सेंर्िय अन्न आर्ण 

हबिल औषधाांपयतं, प्रादरे्शक अथिव्यिस्था आर्ण 

शाश्वत उपजीर्िकेसाठी महत्त्िपूणि योगदान दतेात. 

तथार्प, त्याांचे आर्थिक आर्ण साांस्कृर्तक महत्त्ि 

असूनही, बौर्द्धक सांपदा अर्धकार बद्दल जागरूकता 

आर्ण सुलभतेच्या अभािामुळे अनेक ग्रामीण उद्योजक 

त्याांच्या बौर्द्धक मालमत्तेचे सांरक्षण करण्यासाठी सांघषि 

करतात. 

               पेटांट, टे्रडमाकि , कॉपीराइट आर्ण भौगोर्लक 

सांकेत (GIs) सह बौर्द्धक सांपदा हक्क, पारांपाररक ज्ञान 

आर्ण स्थार्नक उत्पादनाांचे गैरिापरापासनू सांरक्षण 

करण्यात महत्त्िपूणि भूर्मका बजाितात. या कायदशेीर 

यांत्रणा केिळ ग्रामीण उद्योजकाांना त्याांच्या 

निकल्पनाांिर र्िशेष अर्धकार प्रदान करत नाहीत तर 
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सत्यता आर्ण मूळ स्थार्पत करून त्याांच्या उत्पादनाांच े

बाजार मूल्य दखेील िाढितात. भौगोर्लक सांकेत, 

उदाहरणाथि, त्याांच्या प्रादरे्शक ओळखीिर आधाररत 

उत्पादनाांचे ब्ररँ्डांग आर्ण फरक करण्यासाठी एक 

महत्त्िाच े साधन म्हणनू काम करतात, ज्यामुळे र्नष्पक्ष 

व्यापाराला चालना र्मळते आर्ण शोषण रोखता यतेे. 

तथार्प, ह े फायद े असनूही, ग्रामीण उद्योजकतेमध्य े

बौर्द्धक सांपदा अर्धकारच्या प्रभािी 

अांमलबजािणीमध्ये अनेक आव्हाने अडथळा 

आणतात. यामध्य े नोकरशाहीतील अडथळे, उच्च 

नोंदणी खचि, अपुरे कायदशेीर ज्ञान आर्ण पारांपाररक 

आर्ण समुदाय-चार्लत पद्धतींिर छाया टाकणाऱ्या 

व्यापारीकरणाचा धोका याांचा समािशे होतो. 

हा अध्ययन ग्रामीण उद्योजकता आर्ण 

बौर्द्धक सांपदा अर्धकाराांच्या छेदनर्बांदचूा शोध घेतो, 

पारांपाररक ज्ञान आर्ण स्थार्नक उत्पादनाांच े सांरक्षण 

करण्याच्या सांधी आर्ण आव्हानाांचे र्िशे्लषण करतो. ह े

र्िद्यमान धोरण फे्रमिकि , सिोत्तम पद्धती आर्ण यशस्िी 

ग्रामीण उपक्रमाांच्या पररर्स्थती अध्ययनाच े परीक्षण 

करते ज्याांनी आर्थिक आर्ण सामार्जक 

सक्षमीकरणासाठी बौर्द्धक सांपदा अर्धकारचा लाभ 

घेतला आह.े र्शिाय, हा अभ्यास ग्रामीण भागात 

बौर्द्धक सांपदा अर्धकाराांना दत्तक घेण्यातील 

अडथळयाांिर मात करण्याच्या धोरणाांिर प्रकाश 

टाकतो, क्षमता बाांधणी, सांस्थात्मक समथिन आर्ण 

साांस्कृर्तक र्टकाऊपणासह निकल्पना सांतुर्लत 

करणाऱ्या सििसमािशेक धोरणाांच्या गरजिेर भर दतेो. 

या गांभीर समस्याांचे र्नराकरण करून, स्थार्नक 

समुदायाांच्या समदृ्ध पारांपाररक िारशाचे जतन करून 

ग्रामीण उद्योजकतेला चालना दणे्यासाठी बौर्द्धक सांपदा 

अर्धकाराांचा प्रभािीपणे कसा िापर केला जाऊ शकतो 

याबद्दल अांतर्दिष्टी प्रदान करणे ह े अध्ययनाच े उर्द्दष्ट 

आह.े 

 

 

 

संशोधनाचे उणिष्ट: 

१) ग्रामीण उद्योजकतेमध्ये बौर्द्धक सांपदा 

अर्धकाराच्या भूर्मकेचे अन्िषेण करणे  

२) पारांपाररक ज्ञान आर्ण स्थार्नक उत्पादनाांच े

सांरक्षण आर्ण व्यापारीकरण यािर र्िशेष लक्ष 

कें र्ित करणे. 1. ग्रामीण उद्योजकता आर्ण 

बौर्द्धक सांपदा अर्धकार याांच्यातील सांबांधाांच े

परीक्षण करणे.  

३) भौगोर्लक सांकेत (GI), पेटांट, टे्रडमाकि  आर्ण 

कॉपीराइट याांसारख्या र्िर्िध बौर्द्धक सांपदा 

अर्धकार यांत्रणाांचा बाजार मूल्य आर्ण 

स्थार्नक उत्पादनाांची सत्यता िाढिण्यासाठी 

कसा उपयोग केला जाऊ शकतो याच े

र्िशे्लषण करणे. 

४) बौर्द्धक सांपदा अर्धकार 

अांमलबजािणीमधील आव्हानाांचे मूल्याांकन 

करणे.   

५) ग्रामीण उद्योग स्िदशेी ज्ञान, हस्तकला तांत्र 

आर्ण स्थार्नक पातळीिर र्मळणाऱ्या 

सामग्रीिर कस े अिलांबून असतात याचा 

अध्ययन  करणे आर्ण त्याांचे शोषण आर्ण 

गैरिापरापासून सांरक्षण करण्यासाठी धोरण े

शोधणे. 

 

साणहत्य समीक्षा: 

अनेक सांशोधकाांनी ग्रामीण उद्योजकता, 

बौर्द्धक सांपदा अर्धकार (IPRs) आर्ण पारांपाररक ज्ञान 

याांचा छेदनर्बांद ू शोधनू काढला आह,े ज्याने सांधी 

आर्ण आव्हान े या दोन्हींिर प्रकाश टाकला आह.े 

र्स्मथ आर्ण र्िल्यम्स (२०१५) याांनी जोर र्दला की 

ग्रामीण उद्योजकता आर्थिक र्िकासात महत्त्िाची 

भूर्मका बजािते परांतु मोठ्या प्रमाणात उत्पार्दत 

पयाियाांमधनू तीव्र स्पधचेा सामना करािा लागतो. गुप्ता 

(२०१८) याांनी मयािर्दत बाजारपेठेतील प्रिशे आर्ण 

आर्थिक अडचणींमुळे स्िदशेी ज्ञान प्रणालींच े

अिमूल्यन अधोरेर्खत केले. दास आर्ण शमाि (२०१७) 
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याांनी पारांपाररक उत्पादनाांच े बाजार मूल्य 

िाढर्िण्यासाठी भौगोर्लक सांकेताांच्या (GIs) 

फायद्याांचे र्िशे्लषण केल,े तर चक्रिती आर्ण र्मश्रा 

(२०१९) याांनी ग्रामीण उद्योजकाांमध्ये जागरूकता 

आर्ण कायदशेीर कौशल्याचा अभाि र्नदशिनास 

आणला, ज्यामुळे IPR स्िीकारणे कठीण होते. पटेल 

(2016) याांनी पारांपाररक ज्ञानाच्या शोषणाच्या 

आसपासच्या नैर्तक र्चांताांिर चचाि केली, ज्याांनी 

कॉपोरेशन्सिारे गैरिापर रोखण्यासाठी मजबतू 

कायदशेीर सांरक्षणाची िर्कली केली. दार्जिर्लांग टी 

(इांर्डया) आर्ण टकीला (मेर्क्सको) सारख्या यशस्िी 

भौगोर्लक सांकेत नोंदणींिरील केस स्टडीजचे ग्रामीण 

अथिव्यिस्थेिर सकारात्मक प्रभाि राि आर्ण बॅनजी 

(२०२०) याांनी तपासल.े तथार्प, कुमार आर्ण र्सांग 

(२०२१) याांनी उच्च नोंदणी खचि आर्ण नोकरशाहीच े

अडथळे ह े बौर्द्धक सांपदा अर्धकार प्रिशेयोयतयततेील 

प्रमुख अडथळे म्हणून ओळखल,े तर अग्रिाल आर्ण 

इतर. (२०२२) ने र्नदशिनास आणल े की र्डर्जटल 

र्िभाजनामुळे ग्रामीण उद्योजकाांना बौर्द्धक सांपदा 

अर्धकार सांरक्षणाचा लाभ घेण्यापासून अर्धक मयािदा 

येतात. धोरण र्शफारशी मेहता (२०२३) याांनी र्दल्या 

होत्या, ज्याांनी सुलभता सुधारण्यासाठी सरकारी 

अनुदान,े शैक्षर्णक कायिक्रम आर्ण स्थार्नक बौर्द्धक 

सांपदा अर्धकार सुर्िधा कें ि े सुचिली. ह े अध्ययन 

एकर्त्रतपणे ग्रामीण उद्योजकाांना त्याांच्या पारांपाररक 

ज्ञानाचे आर्ण स्थार्नक उत्पादनाांच े सांरक्षण आर्ण 

व्यािसार्यकीकरण करण्यासाठी मजबूत कायदशेीर 

चौकट, िाढीि जागरूकता आर्ण धोरणात्मक 

हस्तक्षपेाांची आिश्यकता अधोरेर्खत करतात. 

 

संशोधन पिती: 

           हा अध्ययन ग्रामीण उद्योजकता, बौर्द्धक सांपदा 

अर्धकार (IPR), पारांपाररक ज्ञान आर्ण स्थार्नक 

उत्पादने याांच्यातील सांबांध तपासण्यासाठी र्मश्र 

पद्धतींचा िापर करतो. ह ेमार्हती सांकर्लत करण्यासाठी 

सिके्षण,े मुलाखती, लर्क्षत गट चचाि, शैक्षर्णक 

जनिल्स, सरकारी अहिाल आर्ण पररर्स्थती अध्ययन 

िापरते. कल आर्ण आव्हानाांच े र्िशे्लषण करण्यासाठी 

अध्ययन उद्दशेपणूि नमुना आर्ण पररमाणिाचक 

र्िशे्लषण िापरतो. तथार्प, मयािदाांमध्ये मयािर्दत 

जागरूकता, भौगोर्लक मयािदा आर्ण कायदशेीर 

गुांतागुांत याांचा समािशे होतो. सांशोधन पारांपाररक ज्ञान 

आर्ण स्थार्नक उत्पादनाांच्या प्रभािी सांरक्षण ि 

व्यापारीकरणासाठी मौल्यिान अांतर्दिष्टी प्रदान करते. 

 

ग्रामीण उद्योजकता आणण बौणिक सपंदा हक्क: 

संधी आणण आव्हाने, पारंपाररक ज्ञान आणण 

स्थाणनक उत्पादने: 

ग्रामीण भागातील आर्थिक र्िकास, गररबी 

र्निारण आर्ण शाश्वत उपजीर्िकेसाठी ग्रामीण 

उद्योजकता महत्त्िपूणि आह.े तथार्प, बौर्द्धक सांपदा 

अर्धकार (IPR), पारांपाररक ज्ञान आर्ण स्थार्नक 

उत्पादनाांसह ग्रामीण उद्योजकतेचा छेदनर्बांद ू सांधी 

आर्ण आव्हान ेदोन्ही सादर करतो. 

सांधींमध्ये पारांपाररक ज्ञानाचे जतन आर्ण 

व्यापारीकरण, अनन्य स्थार्नक उत्पादनाांसाठी र्िर्शष्ट 

बाजारपेठ र्नमािण करणे, पेटांट ि प्रमाणपत्राांिारे 

निकल्पना प्रोत्सार्हत करणे आर्ण नागोया प्रोटोकॉल 

अांतगित लाभ-सामार्यकरण करारािारे शाश्वत र्िकास 

आर्ण जिैर्िर्िधता सांिधिनाला प्रोत्साहन दणेे समार्िष्ट 

आह.े तथार्प, अनेक ग्रामीण उद्योजकाांना बौर्द्धक 

सांपदा अर्धकार आर्ण त्याांच्या निकल्पनाांच े ि 

उत्पादनाांचे सांरक्षण करण्यासाठी ते कसे िापराि े

याबद्दल मार्हती नसत,े ज्यामुळे त्याांची व्यापक 

बाजारपेठाांमध्ये स्पधाि करण्याची क्षमता मयािर्दत होते. 

ग्रामीण समुदायाांना बौर्द्धक सांपदा अर्धकारा बद्दल 

र्शर्क्षत करण्यासाठी आर्ण पेटांट, टे्रडमाकि  र्कां िा 

भौगोर्लक सांकेत दाखल करण्यासाठी समथिन प्रदान 

करण्यासाठी क्षमता-र्नमािण उपक्रमाांची आिश्यकता 

आह.े 

मयािर्दत सांसाधन े असलेल्या ग्रामीण 

उद्योजकाांसाठी उच्च खचि आर्ण जर्टल प्रर्क्रया 
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महत्त्िपूणि अडथळा ठरू शकतात. बौर्द्धक सांपदा 

अर्धकार प्रर्क्रया सुलभ करणे आर्ण आर्थिक सहाय्य 

प्रदान करणे या आव्हानािर मात करण्यास मदत करू 

शकते. पारांपाररक ज्ञानाचा गैरिापर हा अनेकदा र्चांतचेा 

र्िषय असतो, कारण यामुळे बायोपायरसी आर्ण 

साांस्कृर्तक र्िर्नयोगाबद्दल नैर्तक आर्ण कायदशेीर 

र्चांता र्नमािण होते. या समस्याांचे र्नराकरण करण्यासाठी 

जागर्तक बौर्द्धक सांपदा सांघटनेची बौर्द्धक सांपदा 

आर्ण अनुिाांर्शक सांसाधन,े पारांपाररक ज्ञान आर्ण 

लोककथा यासारख्या कायदशेीर चौकटी मजबूत करणे 

आिश्यक आह.े 

सांरक्षण आर्ण खलु्या प्रिशेाचा समतोल 

राखणे महत्त्िाचे आह,े कारण बौर्द्धक सांपदा अर्धकार 

पारांपाररक ज्ञान आर्ण स्थार्नक उत्पादनाांचे सांरक्षण करू 

शकतात परांत ु ग्रामीण समुदायाांच्या उपजीर्िकेसाठी 

आिश्यक असलेल्या सांसाधनाांिर प्रिशे दखेील 

प्रर्तबांर्धत करू शकतात. पयाियी मॉडेल्स, जसे की 

मुक्त-स्रोत परिाना र्कां िा समुदाय-आधाररत बौर्द्धक 

सांपदा अर्धकार प्रणाली, अर्धक लिर्चक उपाय दऊे 

शकतात. 

बाजारपेठेतील प्रिशे आर्ण स्पधाि ही ग्रामीण 

उद्योजकाांसाठी आव्हानेही ठरू शकतात. पुरिठा 

साखळी बळकट करण,े र्डर्जटल कनेर्क्टर्व्हटी 

सुधारणे आर्ण ई-कॉमसि प्लॅटफॉमिला प्रोत्साहन दणेे 

यामुळे व्यापक पे्रक्षकाांपयतं पोहोचण्यास मदत होऊ 

शकते. 

यशस्िी होण्यासाठी, यशाच्या धोरणाांमध्य े

क्षमता र्नमािण आर्ण जागरुकता मोर्हमा, कायदशेीर 

चौकट मजबूत करणे, साििजर्नक-खाजगी भागीदारी, 

र्डर्जटल प्लॅटफॉमिला प्रोत्साहन दणे े आर्ण समुदाय-

आधाररत बौर्द्धक सांपदा अर्धकार मॉडेल याांचा 

समािशे आह.े जागरूकता, खचि, गैरिापर आर्ण 

बाजारपेठेतील प्रिशे या आव्हानाांना तोंड दऊेन, ग्रामीण 

उद्योजकता आर्थिक िाढ, साांस्कृर्तक सांरक्षण आर्ण 

शाश्वत र्िकासासाठी महत्त्िपूणि सांधी उघडू शकते. 

पारांपाररक ज्ञान आर्ण स्थार्नक उत्पादनाांचा आदर 

करणारे सक्षम िातािरण र्नमािण करून, भागधारक 

ग्रामीण उद्योजकाांसाठी अर्धक न्याय्य आर्ण समदृ्ध 

भर्िष्य र्नमािण करू शकतात.  

 

ग्रामीण उद्योजकता: व्याख्या आणण महत्त्व: 

ग्रामीण उद्योजकता ही ग्रामीण भागातील 

व्यािसार्यक उपक्रम ओळखण,े तयार करण े आर्ण 

त्याांचे व्यिस्थापन करण,े स्थार्नक पातळीिर उपलब्ध 

सांसाधन,े कौशल्ये आर्ण पारांपाररक ज्ञान याांचा िापर 

करून आर्थिक मूल्य र्नमािण करण्याची प्रर्क्रया आह.े 

हा सामार्जक-आर्थिक र्िकासाचा एक शर्क्तशाली 

चालक आह,े र्िशेषत: अशा प्रदशेाांमध्ये जथे ेिाढत्या 

लोकसांख्यलेा र्टकिनू ठेिण्यासाठी पारांपाररक उद्योग 

यापुढे पुरेसे नाहीत. मुख्य योगदानाांमध्ये ग्रामीण 

बेरोजगारी आर्ण स्थलाांतर कमी करण,े स्थार्नक 

आर्थिक र्िकासाला चालना दणे,े पारांपाररक कलाकुसर 

आर्ण साांस्कृर्तक िारसा जतन करण,े निकल्पना 

आर्ण शाश्वत पद्धतींना प्रोत्साहन दणेे, ग्रामीण 

भागातील जीिनमान सुधारणे, शहरी-ग्रामीण र्िभागणी 

दरू करणे, अन्न सुरक्षा आर्ण कृषी समुदाय र्िकासाला 

समथिन दणे,े आर्ण सामार्जक र्िकासासाठी मदत 

करणे समार्िष्ट आह.े 

ग्रामीण उद्योजकतेच्या उदाहरणाांमध्ये कृषी, 

हस्तकला, ग्रामीण पयिटन, अक्षय ऊजाि उपक्रम आर्ण 

र्डर्जटल आर्ण ई-कॉमसि प्लॅटफॉमि याांचा समािशे 

आह.े तथार्प, ग्रामीण उद्योजकाांसमोरील आव्हानाांमध्य े

र्ित्त आर्ण पत सुर्िधाांपयंत मयािर्दत प्रिशे, पायाभतू 

सुर्िधाांचा अभाि, मयािर्दत बाजारपेठेतील प्रिशे आर्ण 

र्िपणन कौशल्य,े कुशल कामगार आर्ण ताांर्त्रक 

कौशल्याची कमतरता, र्नयामक अडथळे आर्ण 

नोकरशाहीची अकायिक्षमता आर्ण हिामान बदल 

आर्ण पयाििरणाचा ऱ्हास होण्याची असुरक्षा याांचा 

समािशे आह.े 

शेिटी, ग्रामीण उद्योजकता ह े ग्रामीण 

अथिव्यिस्था बदलण्यासाठी, साांस्कृर्तक िारसा जतन 

करण्यासाठी आर्ण शाश्वत र्िकासाला चालना 
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दणे्यासाठी एक महत्त्िपूणि साधन आह.े या आव्हानाांना 

सांबोर्धत करून आर्ण आिश्यक सहाय्य प्रदान करून, 

धोरणकते, व्यिसाय आर्ण समुदाय ग्रामीण 

उद्योजकतेची पूणि क्षमता िाढि ू शकतात, ज्यामुळे 

ग्रामीण आर्ण शहरी लोकसांख्येला फायदा होणारी 

अर्धक समािशेक आर्ण न्याय्य िाढ होऊ शकत.े 

 

बौणिक संपदा हक्क आणण ग्रामीण उद्योजकतेशी 

त्यांची प्रासंणिकता: 

बौर्द्धक सांपदा अर्धकार (IPR) ह े पेटांट, 

टे्रडमाकि , कॉपीराइट, भौगोर्लक सांकेत (GI) आर्ण 

पारांपाररक ज्ञान याांसारख्या अमूति मालमत्तेचे रक्षण 

करण्यासाठी र्नमािण केलेल ेकायदशेीर सांरक्षण आहते. 

ह े अर्धकार ग्रामीण उद्योजकाांसाठी महत्त्िपूणि आहते, 

ज े त्याांच्या निकल्पना आर्ण उत्पादनाांच े अनर्धकृत 

िापरापासून सांरक्षण करू शकतात, त्याांच्या बौर्द्धक 

मालमत्तेिर त्याांचे र्नयांत्रण ठेि ू शकतात. भौगोर्लक 

सांकेताांचा िापर दार्जिर्लांग चहा र्कां िा शॅम्पेन सारख्या 

अर्ितीय स्थार्नक उत्पादनाांना प्रोत्साहन दणे्यासाठी, 

त्याांचे बाजार मूल्य िाढिण्यासाठी आर्ण ग्राहकाांचा 

र्िश्वास र्नमािण करण्यासाठी केला जाऊ शकतो. 

बौर्द्धक सांपदा अर्धकार ब्ररँ्डांग आर्ण 

बाजारपेठेतील र्भन्नतसेाठी सांधी दखेील दते,े ज्यामुळे 

ग्रामीण उत्पादनाांना स्पधाित्मक बाजारपेठाांमध्ये, 

र्िशेषत: हस्तकला, सेंर्िय खाद्यपदाथि आर्ण 

पारांपाररक औषधाांसाठी िगेळे उभ ेराहता येत.े बौर्द्धक 

सांपदा अर्धकार आर्थिक सहाय्य आर्ण गुांतिणुकीसाठी 

प्रिशे दखेील सुलभ करू शकत,े कारण बौर्द्धक सांपत्ती 

मालमत्तेचा कजािसाठी सांपार्श्विक म्हणून िापर केला 

जाऊ शकतो र्कां िा अर्ितीय निकल्पनाांमध्य े स्िारस्य 

असलेल्या गुांतिणूकदाराांना आकर्षित करू शकतो. 

बौर्द्धक सांपदा अर्धकार निीन कल्पना आर्ण 

उत्पादनाांना कायदशेीर सांरक्षण दऊेन ग्रामीण 

उद्योजकाांमध्ये निकल्पना आर्ण कौशल्य र्िकासाला 

प्रोत्साहन दते.े उदाहरणाथि, पेटांट कृषी निकल्पनाांच े

सांरक्षण करू शकतात, तर कॉपीराइट पारांपररक कला 

आर्ण सांगीताचे रक्षण करू शकतात. ह े केिळ 

सजिनशीलतेला चालना दते नाही तर पारांपाररक ज्ञानाच े

जतन आर्ण आधरु्नकीकरण दखेील करत,े समकालीन 

बाजारपेठाांमध्ये त्याची प्रासांर्गकता सुर्नर्ित करते. 

बौर्द्धक सांपदा अर्धकार स्िदशेी ज्ञान आर्ण 

सांसाधनाांच्या गैरिापराचा मुकाबला करण्यास मदत 

करते, योयतय भरपाई आर्ण योगदानासाठी मान्यता 

सुर्नर्ित करत.े एकूणच, बौर्द्धक सांपदा अर्धकार 

ग्रामीण उद्योजकाांना त्याांच्या बौर्द्धक मालमत्तेच ेसांरक्षण 

करण्यास, त्याांच्या उत्पादनाांमध्ये फरक करण्यास, 

आर्थिक सांसाधनाांमध्ये प्रिशे करण्यास आर्ण 

निकल्पना चालर्िण्यास सक्षम बनिनू, ग्रामीण 

अथिव्यिस्थेच्या शाश्वत र्िकासामध्ये योगदान दतेे. 

 

पारंपाररक ज्ञान आणण स्थाणनक उत्पादने: 

पारांपाररक ज्ञान (TK) ह े स्थार्नक आर्ण 

स्थार्नक समुदायाांमध्ये र्पढ्यानर्पढ्या र्दलेले सामूर्हक 

शहाणपण, पद्धती, कौशल्ये आर्ण निकल्पना आह.े ह े

अनेक ग्रामीण उत्पादनाांचा आधार बनित,े जसे की 

हस्तर्नर्मित कापड, पारांपाररक हस्तकला, हबिल औषध,े 

सेंर्िय कृषी पद्धती आर्ण अर्ितीय अन्न उत्पादने. ही 

उत्पादने ग्रामीण उद्योजकाांसाठी केिळ उपजीर्िकेच े

साधन नसनू त्याांची साांस्कृर्तक ओळख आर्ण िारसा 

दखेील दशिितात. तथार्प, या उत्पादनाांचे व्यापारीकरण 

अनेकदा ओळख, िाजिी भरपाई आर्ण शोषणापासनू 

सांरक्षणाच्या र्दष्टीने आव्हानाांना सामोरे जाते. 

स्थार्नक समुदायाांना त्याांच्या योगदानासाठी 

ओळखण्यात आर्ण भरपाई दणे्यात बौर्द्धक सांपदा 

अर्धकार सांरक्षण महत्त्िपूणि भूर्मका बजािते. 

पारांपाररक ज्ञानाचे कायदशेीर सांरक्षण करून, ह ेसुर्नर्ित 

करते की ज्या समुदायाांनी शतकानुशतके या ज्ञानाच े

पालनपोषण आर्ण जतन केले आह े त्याांना त्याांच े

हक्काच े मालक म्हणून मान्यता र्दली जाईल. 

भौगोर्लक सांकेत (GI) चा िापर दार्जिर्लांग चहा र्कां िा 

शॅम्पेन सारख्या उत्पादनाांचे सांरक्षण करण्यासाठी, त्याांना 

त्याांच्या मूळ स्थानाशी जोडण्यासाठी आर्ण केिळ त्या 



IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

राधेश्याम नामदेव मानकर                                                                                           

158 

प्रदशेातील उत्पादकच नाि िापरू शकतील याची 

खात्री करण्यासाठी केला जाऊ शकतो. ह े केिळ 

उत्पादनाचे मूल्यच िाढित नाही तर आर्थिक फायद े

समाजात राहतील याची दखेील खात्री करते. 

बौर्द्धक सांपदा अर्धकार सांरक्षणामुळे बायो-

पायरसी आर्ण कॉपोरेशनिारे होणारे शोषण दखेील 

रोखले जाते. बायो-पायरसी म्हणज े बाह्य सांस्थाांिारे 

पारांपाररक ज्ञानाचा र्कां िा जरै्िक सांसाधनाांचा 

अनर्धकृत िापर, अनेकदा व्यािसार्यक फायद्यासाठी, 

मूळ समुदायाांच्या सांमतीर्शिाय र्कां िा 

नुकसानभरपाईर्शिाय. बौर्द्धक सांपदा अर्धकार यांत्रणा, 

जसे की पेटांट आर्ण पारांपाररक ज्ञान डेटाबेस, कायदशेीर 

सुरक्षा प्रदान करून अशा प्रकारचे शोषण रोखण्यास 

मदत करू शकतात. 

बौर्द्धक सांपदा अर्धकार सांरक्षण पारांपाररक 

उत्पादनाांसाठी जागर्तक बाजारपेठेतील प्रिशे दखेील 

िाढिते. भौगोर्लक सांकेत, टे्रडमाकि  आर्ण प्रमाणपत्र े

पारांपाररक उत्पादनाांचे अर्ितीय गुण आर्ण साांस्कृर्तक 

महत्त्ि अधोरेर्खत करू शकतात, ज्यामुळे ते ग्राहकाांना 

अर्धक आकषिक बनतात. ह े केिळ ग्रामीण 

उद्योजकाांना प्रीर्मयम बाजारामध्ये प्रिशे करण्यास मदत 

करत नाही तर ग्राहकाांचा र्िश्वास आर्ण र्नष्ठा दखेील 

र्नमािण करते. 

र्शिाय, बौर्द्धक सांपदा अर्धकार सांरक्षण 

पारांपाररक ज्ञान आर्ण स्थार्नक सांसाधनाांच े सांरक्षण 

आर्ण शाश्वत िापर करण्यास प्रोत्सार्हत करते. आर्थिक 

प्रोत्साहन दऊेन, बौर्द्धक सांपदा अर्धकार समुदायाांना 

त्याांची पारांपाररक कौशल्ये आर्ण ज्ञानाचा सराि आर्ण 

जतन करण े सुरू ठेिण्यास प्रितृ्त करत,े र्िशेषत: 

जागर्तकीकरणाच्या काळात जथेे पारांपाररक पद्धती नष्ट 

होण्याचा धोका असतो. 

 

बौणिक संपदा अणधकाराद्वारे ग्रामीण उद्योजकांना 

संधी:  

भौगोर्लक सांकेत (GI) हा सांरक्षणाांचा एक 

सांच आह ेजो र्िर्शष्ट प्रदशेाांसाठी अर्ितीय उत्पादनाांच े

सांरक्षण आर्ण प्रचार करतो, त्याांची र्िश्वासाहिता आर्ण 

र्िक्रीयोयतयता िाढितो. दार्जिर्लांग टी, पर्श्मना िलू 

आर्ण मधबुनी पेंर्टांग याांसारख्या या िस्तूांचे साांस्कृर्तक 

आर्ण पयाििरणीय महत्त्ि GI सांपे्रषण करतात. पेटांट 

आर्ण कॉपीराइट नार्िन्यपूणि ग्रामीण तांत्रज्ञान आर्ण 

कलात्मक अर्भव्यक्तींच ेसांरक्षण करतात, सजिनशीलता 

आर्ण आर्थिक िाढीस चालना दतेात. ह े ग्रामीण 

कलाकार, सांगीतकार आर्ण कारागीर याांच्या बौर्द्धक 

मालमत्तेचे सांरक्षण करतात, त्याांच्या र्नर्मितीच े

अनर्धकृत िापर आर्ण पुनरुत्पादनापासून सांरक्षण होत े

याची खात्री करतात. 

टे्रडमाकि  ग्रामीण उद्योगाांना त्याांची ब्रडँ ओळख 

स्थार्पत करण्यास, त्याांच्या उत्पादनाांमध्ये फरक 

करण्यास आर्ण ग्राहकाांची ओळख आर्ण र्नष्ठा र्नमािण 

करण्यास अनुमती दतेात. एक मजबूत टे्रडमाकि  स्थार्नक 

उत्पादनाांिर र्िश्वास िाढि ू शकतो, ग्राहकाांना 

प्रामार्णक, उच्च-गुणित्तेच्या िस्त ू र्मळतील याची 

खात्री करून. उदाहरणाथि, हातान े बनिलेल्या 

हस्तकलेची एक ओळ तयार करणारा ग्रामीण उद्योजक 

त्याांच्या अर्ितीय लोगो आर्ण पॅकेर्जांगचे सांरक्षण 

करण्यासाठी टे्रडमाकि  नोंदणी करू शकतो. 

बौर्द्धक सांपदा अर्धकार केिळ उत्पादनाांचे 

सांरक्षण करत नाही तर मोठ्या उद्योगाांसह सहयोग आर्ण 

आांतरराष्ट्रीय बाजारपेठाांमध्ये प्रिशेाचे दरिाज े दखेील 

उघडत.े बौर्द्धक सांपदा हक्क सुरर्क्षत करून, ग्रामीण 

उद्योजक मोठ्या ब्रडँ र्कां िा बहुराष्ट्रीय कां पन्याांशी 

भागीदारी करू शकतात, पररणामी सांसाधन,े तांत्रज्ञान 

हस्ताांतरण आर्ण र्िस्ताररत बाजारपेठेत पोहोच ू

शकतात. सांरक्षण आर्ण सांधीचे ह े सांयोजन ग्रामीण 

उद्योजकाांना निनिीन शोध, परांपरा जपण्यासाठी आर्ण 

स्थार्नक बाजारपेठाांच्या पलीकडे त्याांचे व्यिसाय 

र्िस्ताररत करण्यासाठी प्रोत्सार्हत करते, त्याांच्या 

समुदायाच्या शाश्वत आर्थिक र्िकासात योगदान दतेे. 
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ग्रामीण उद्योजकतेमध्ये बौणिक संपदा अणधकार 

लािू करण्यात आव्हाने: 

ग्रामीण उद्योजकाांना बौर्द्धक सांपदा अर्धकार 

(IPR) च्या फायद्याांबद्दल आर्ण त ेसुरर्क्षत करण्याच्या 

प्रर्क्रयेबद्दल मार्हती नसत,े ज्यामुळे ओळख आर्ण 

बाजार र्िस्ताराच्या सांधी गमािल्या जाऊ शकतात. 

शैक्षर्णक अांतराांमुळे बौर्द्धक सांपदा अर्धकार 

र्मळिण्याच्या र्कचकटपणाबद्दल र्कां िा खचािबद्दल 

गैरसमज दखेील होऊ शकतात, ग्रामीण उद्योजकाांना या 

सांरक्षणाांचा पाठपुरािा करण्यापासून पराितृ्त करतात. 

              उच्च नोंदणी आर्ण कायदशेीर खचि हा 

ग्रामीण उद्योजकाांसाठी आणखी एक महत्त्िाचा 

अडथळा आह,े कारण या प्रर्क्रयेमध्ये अनेकदा 

महत्त्िपूणि आर्थिक आर्ण प्रशासकीय भार पडतो. 

कायदशेीर शुल्क, दस्तऐिजीकरण खचि आर्ण ताांर्त्रक 

कौशल्याची गरज यामुळे लहान-मोठ्या ग्रामीण 

व्यिसायाांना त्याांच े हक्क सुरर्क्षत करण े आर्ण त्याांची 

अांमलबजािणी करणे कठीण होऊ शकते. याव्यर्तररक्त, 

र्नयाितीच्या सांभाव्यतसेाठी एकार्धक 

अर्धकारक्षेत्राांमध्ये सांरक्षण र्मळर्िणे खचि िाढिते, 

आर्ण सहभागास आणखी र्नराश करत.े 

              अनेक ग्रामीण भागात अपुरा सरकारी 

पार्ठांबा आर्ण पायाभूत सुर्िधा ही दखेील एक 

महत्त्िाची समस्या आह.े उद्योजकाांना बौर्द्धक सांपदा 

अर्धकार सांरक्षण समजनू घेण्यास आर्ण त्यामध्ये प्रिशे 

करण्यात मदत करू शकणाऱ्या स्थार्नक कायदशेीर 

सहाय्य र्कां िा सरकारी उपक्रमाांची अनेकदा कमतरता 

असते. बौर्द्धक सांपदा अर्धकार िरील र्शक्षण आर्ण 

प्रर्शक्षणासाठी मयािर्दत समथिन म्हणज े अनके 

उद्योजकाांना या सांरक्षणाांच े भाांडिल कस े करायच े ह े

पूणिपण ेसमज ूशकत नाही, ज्यामुळे सांभाव्य फायद ेकमी 

होतात. 

               गैरिापराच्या कलामुळे ग्रामीण 

उद्योजकाांनाही धोका र्नमािण होतो, कारण ते असमान 

कायदशेीर शक्ती आर्ण सांसाधनाांमुळे मालकी र्सद्ध 

करण्यासाठी र्कां िा न्याय र्मळिण्यासाठी सांघषि करू 

शकतात. अनेक ग्रामीण समुदायाांमध्ये बहुराष्ट्रीय 

कां पन्याांर्िरुद्ध लाांब आर्ण महागड्या कायदशेीर लढाया 

लढण्यासाठी आर्थिक साधनाांची कमतरता असते, 

ज्यामुळे त्याांच्या पारांपाररक ज्ञानाचा योयतय मोबदला न 

घेता शोषण होतो. 

                 या आव्हानाांना तोंड दणे्यासाठी, 

जागरूकता िाढिण्यासाठी, खचि कमी करण्यासाठी 

आर्ण ग्रामीण उद्योजकाांना बौर्द्धक सांपदा अर्धकार 

प्रर्क्रयेत िािरण्यासाठी समथिन दणे्यासाठी सरकारी 

सांस्था आर्ण गैर सरकारी सांस्था या दोन्हीकडून एकर्त्रत 

प्रयत्नाांची गरज आह.े 

 

णनष्कषष: 

पारांपाररक ज्ञान आर्ण स्थार्नक उत्पादनाांमध्ये 

रुजलेल्या ग्रामीण उद्योजकतेमध्ये आर्थिक िाढ आर्ण 

साांस्कृर्तक सांरक्षणाची महत्त्िपूणि क्षमता आह.े बौर्द्धक 

सांपदा अर्धकार (IPR) या मालमत्तचे े सांरक्षण 

करण्यासाठी, उद्योजकाांना त्याांच्या निकल्पनाांचे सांरक्षण 

करण्यास, मान्यता र्मळर्िण्यासाठी आर्ण जागर्तक 

बाजारपेठाांमध्ये प्रिशे करण्यास अनुमती दणे्यासाठी 

महत्त्िपूणि आहते. तथार्प, ग्रामीण भागात बौर्द्धक 

सांपदा अर्धकार प्रभािीपणे लागू करण्यात आव्हान े

कायम आहते, जसे की जागरूकतचेा अभाि, उच्च 

नोंदणी खचि, अपुरा सरकारी पार्ठांबा आर्ण 

गैरव्यिहाराच्या धमक्या. ह े अडथळे ग्रामीण 

उद्योजकाांना बौर्द्धक सांपदा अर्धकार फायद्याांचा पूणिपणे 

लाभ घेण्यास अडथळा आणतात, ज्यामुळे त े शोषण 

आर्ण जिै-चोरीर्गरीला बळी पडतात. ग्रामीण 

उद्योजकतेची पूणि क्षमता उघडण्यासाठी, र्शक्षणामध्य े

गुांतिणूक करण,े पायाभूत सुर्िधाांना समथिन दणेे आर्ण 

अर्धक सुलभ कायदशेीर चौकट तयार करण ेआिश्यक 

आह.े सरकार, एनजीओ आर्ण आांतरराष्ट्रीय सांस्था 

याांच्या सहकायािन े ग्रामीण उद्योजकाांना बौर्द्धक सांपदा 

अर्धकार गुांतागुांती हाताळण्यात, त्याांच्या साांस्कृर्तक 

िारशाचे रक्षण करण्यात, शाश्वतपणे निनिीन शोध 

आर्ण जागर्तक बाजारपेठेत भरभराट करण्यात मदत 
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होऊ शकते. ग्रामीण उद्योजकतेसह बौर्द्धक सांपदा 

अर्धकार एकर्त्रत केल्याने अर्धक समािशेक, न्याय्य 

जागर्तक अथिव्यिस्था होऊ शकत,े र्जथे स्थार्नक 

समुदाय त्याांच्या बौर्द्धक सांपत्तीच े र्नमाित े आर्ण 

लाभाथी दोन्ही आहते. 
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सारांश: 

ग्रामीण उद्योिकता आवण बौविक संपदा अवधकार (Intellectual Property Rights - IPR) यांचा 

परस्परसंबंध हा आवथथक विकासासाठी अत्यंत महत्त्िाचा आह.े पारंपररक ज्ञान, स्थावनक संसाधन े आवण तंत्रज्ञानाच्या 

आधारे ग्रामीण भागात उद्योिकता विकवसत करता येते. मात्र, या प्रिासात विविध संधी आवण आव्हाने असतात. या 

संशोधन पत्रामध्ये ग्रामीण उद्योिकतेच्या विकासात बौविक संपदा अवधकारांचे महत्त्ि, त्यांचे फायद,े 

अमंलबिािणीतील अडचणी आवण त्यािर उपाययोिना यांचा सखोल अभ्यास करण्यात आला आह.े 

 

प्रस्तावनास  

ग्रामीण भागातील ईद्योजकता ही भारताच्या 

ऄथथव्यवस्थेचा कणा अह.े दशेातील एक मोठा 

लोकसंख्यावगथ ग्रामीण भागात राहतो अणण कृषी व 

पारंपररक ईद्योगांवर ऄवलंबून ऄसतो. अधणुनक 

काळात औद्योणगकीकरण अणण जागणतकीकरणामुळे 

ग्रामीण ऄथथव्यवस्थेमध्ये मोठे बदल होत अहते. 

नवकल्पना अणण तंत्रज्ञानाच्या मदतीने ग्रामीण 

ईद्योजक अपल्या व्यवसायाला नवीन णदशा दउे 

शकतात. यामध्य े बौणिक सपंदा ऄणधकार (IPR) 

महत्त्वाची भूणमका बजावतात. 

            बौणिक सपंदा ऄणधकारांचा ईपयोग करून 

ग्रामीण ईद्योजक तयांच्या ईतपादनांची ओळख णनमाथण 

करू शकतात अणण तयांचे संरक्षण करू शकतात. 

ईदाहरणाथथ, भौगोणलक संकेत (GI) टॅग ऄसलेल्या 

ईतपादनांना जागणतक बाजारपेठेत णवशेष स्थान णमळते. 

तसेच, पेटंट अणण टे्रडमाकथ च्या सहाय्यान ेनवोपक्रमांना 

सुरक्षा णमळत.े परंत,ु ग्रामीण भागात याबाबत 

जागरूकतेचा ऄभाव अह.े यामुळे स्थाणनक ईतपादन े

अणण पारंपररक ज्ञान आतर ईद्योगद्वारे सहज हस्तगत 

केले जात े अणण मूळ णनमाथतयांना योग्य लाभ णमळत 

नाही. या संशोधनात ग्रामीण ईद्योजकतेसाठी बौणिक 

संपदा ऄणधकारांचे महत्त्व, तयांचे फायद,े 

ऄमंलबजावणीतील ऄडचणी अणण ईपाययोजना 

यांचा सखोल ऄभ्यास केला अह.े यामळेु ग्रामीण 

ईद्योजकांना अपल्या ईतपादनांचे संरक्षण अणण 

मूल्यवधथन करता येइल, तसेच भारतीय ग्रामीण 

ऄथथव्यवस्थेला बळकटी णमळेल. 

 

ग्रामीण णद ्योजकताताद ि णद द्  ाद सदादाद

ि धाा स  

ग्रामीण ईद्योजकता म्हणज े ग्रामीण भागातील 

व्यक्तींनी अपल्या कौशल्यांचा अणण स्थाणनक 

संसाधनांचा वापर करून नवीन ईतपादन े णकंवा सेवा 

णनमाथण करणे अणण तयाद्वारे अणथथक प्रगती साधणे. ह े

क्षेत्र प्रामुख्याने लघु अणण मध्यम ईद्योग (MSMEs), 

कृषी अधारीत ईद्योग, हस्तकला, सेवा ईद्योग अणण 

स्थाणनक संसाधनांवर अधाररत णवणवध ईद्योगांमध्य े

Corresponding Author – डॉ. बालाजी आनदंराव साबळे   

DOI - 10.5281/zenodo.14909926

http://www.ijaar.co.in/


IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

डॉ. बालाजी आनदंराव साबळे         

163 

णवभागले जाते. पारंपररक ज्ञान, स्थाणनक संसाधनांचा 

ईपयोग अणण नवोन्मेषाच्या माध्यमातून ग्रामीण 

ईद्योजक अपली ईतपादने बाजारात अणतात. 

बौणिक संपदा ऄणधकार (IPR) म्हणज े

सजथनशीलतेतनू णनमाथण झालेल्या संकल्पनांच े

कायदशेीर संरक्षण. यात पेटंट, टे्रडमाकथ , कॉपीराआट, 

भौगोणलक संकेत (GI), औद्योणगक णडझाआन अणण 

पारंपररक ज्ञान संरक्षण समाणवष्ट अह.े ग्रामीण 

ईद्योजकता अणण बौणिक संपदा ऄणधकार यांचा 

जवळचा संबंध अह ेकारण: 

1. ाा दार ाद ज्ञानाचेद सद क्षणस ऄनेक ग्रामीण 

भागांत णवणशष्ट ईतपादनांचे पारंपररक ज्ञान 

ऄसते. ईदा. पैठणी साडी, वारली णचत्रकला, 

कोल्हापुरी चप्पल यांसारख्या ईतपादनांना GI 

टॅग णदल्याने तयांच ेसंरक्षण होते. 

2. नवकाक्रमीणद ि णद ाेटदटस कृषी अधाररत 

तंत्रज्ञान, औषधी वनस्पतींवरील संशोधन, 

अणण स्थाणनक ससंाधनांवर अधाररत 

ईतपादनांना पेटंट णमळू शकते. 

3. बँ्रडद मीणूल्यद  नमीणााणद ा णेस टे्रडमाकथ  अणण 

कॉपीराआटच्या माध्यमातून स्थाणनक ब्रडँला 

ओळख णमळू शकत,े ज्यामुळे बाजारपेठेतील 

णवश्वासाहथता वाढते. 

4. स्ाधाात्मीणाताद वाढ वणेस बौणिक संपदा 

संरक्षणामुळे ग्रामीण ईतपादकांना मोठ्या 

कंपन्यांशी स्पधाथ करण्यास मदत णमळते. 

मात्र, ग्रामीण भागात बौणिक संपदा ऄणधकारांची 

जाणीव अणण ऄमंलबजावणी ऄजनूही मयाथणदत अह.े 

तयामुळे या क्षेत्राला ऄणधक धोरणातमक पाठबळ अणण 

प्रणशक्षणाची अवश्यकता अह.े 

 

द्  ाद सदादाद ि धाा द ि णद द ग्रामीण णद

्योजकतातादसदध स 

1. स्था नाद ्त्ाादनेद ि णद GI टॅगस 

भारतातील णवणवध पारंपररक ईतपादने जसे की 

कोल्हापुरी चप्पल, चंदरेी साडी, अणण 

दाणजथणलंग चहा यांना भौगोणलक संकेत (GI) 

टॅग णमळाल्यामुळे तयांच्या बाजारपेठेतील 

णकंमत वाढली अह.े तयामुळे आतर ग्रामीण 

ईतपादने दखेील GI टॅग णमळवनू जागणतक 

स्तरावर स्थान णनमाथण करू शकतात. महातमा 

गांधी ग्रामीण औद्योणगकरण योजना 

(MGIRI) अणण आतर सरकारी योजना 

यामध्ये सहकायथ करू शकतात. 

2. नव नद सदशकधनदि णद नवकाक्रमीणस जणैवक 

शेती, सेंणिय ईतपादने अणण पारंपररक 

औषधणनणमथती यामध्य ेपेटंट णमळवनू स्थाणनक 

शेतकऱयांना अणथथक लाभ णमळू शकतो. 

ईदाहरणाथथ, भारतातील काही ग्रामीण 

भागांमध्ये स्थाणनक औषधी वनस्पतींवर 

संशोधन करून तयांच े पेटंट घतेल े गेल े अह,े 

ज्यामुळे शेतकऱयांना तयाचा फायदा होतो. 

3.  ड तटलद तदत्रज्ञानद ि णद ई-ाॉमीणसास 

णडणजटल प्लॅटफॉमथच्या मदतीने ग्रामीण 

ईतपादकांना जागणतक बाजारपेठेत प्रवशे णमळू 

शकतो. ईदा. Amazon, Flipkart, अणण 

सरकारी GeM (Government e-

Marketplace) सारख्या इ-कॉमसथ 

प्लॅटफॉमथद्वारे स्थाणनक ईतपादने णवक्रीस 

ईपलब्ध होउ शकतात. स्थाणनक ब्रडँ 

णवकणसत करून ग्रामीण ईद्योजक अपली 

ईतपादने दशेभरात तसचे अंतरराष्ट्ट्रीय 

स्तरावर णवकू शकतात. 

4. ा्शल्यद वाासदि णदप्र शक्षणस ग्रामीण 

ईद्योजकांसाठी बौणिक संपदा 

ऄणधकारांणवषयी प्रणशक्षण कायथक्रम हाती 

घेता येउ शकतात. सरकार अणण स्वयंसेवी 

संस्था यांच्या माध्यमातून ग्रामीण भागात 

बौणिक संपदा ऄणधकारांबाबत जनजागतृी 

केली जाउ शकते. 

5. ायाटनदि णद सादस्ाृ ताद वा सास वारली 

णचत्रकला, मधबुनी पेंणटंग, अणण आतर ग्रामीण 
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कला प्रकारांना ब्रणँडंग करून तयांच्या मूल्यात 

वाढ केली जाउ शकते. ग्रामीण पयथटनाच्या 

माध्यमातून स्थाणनक हस्तकला अणण 

परंपरागत ईतपादने जागणतक स्तरावर प्रणसि 

करता येउ शकतात. 

 

द्  ाद सदादाद ि धाा द ि णद ग्रामीण णद

्योजकतातासदमीणुख्यदिहहाने 

ग्रामीण ईद्योजकता ही स्थाणनक संसाधनांवर 

अधाररत ऄसत,े परंतु बौणिक संपदा ऄणधकार (IPR) 

नोंदणी अणण संरक्षणाच्या ऄभावामुळे ग्रामीण 

ईद्योजक ऄनेक समस्यांना सामोरे जातात. खालील 

काही महत्त्वाची अव्हान ेअणण तयांची ईदाहरणे णदली 

अहते. 

1. तागरूातेचाद िभाव: ग्रामीण भागातील 

ईद्योजकांना BIPR म्हणज े काय अणण 

तयाचा व्यवसायावर कसा पररणाम होतो, 

याची पुरेशी माणहती नसत.े ईदाहरणाथथ, 

महाराष्ट्ट्रातील काही शेतीपूरक ईद्योग (जस े

की मधमाशी पालन, सुगंधी तेलणनणमथती) 

स्वतःचे ब्रडँ नोंदव ू शकत नाहीत अणण 

मोठ्या कंपन्या तयांच े ईतपादन नोंदणी करून 

अपल्याच नावाने णवकू शकतात. 

2. ाठ णद ि णद ख चााद नोंदण द प्र क्रया: 

पेटंट, टे्रडमाकथ , अणण GI टॅग णमळवण्यासाठी 

मोठा खचथ अणण वळे लागतो. ईदाहरणाथथ, 

कोल्हापुरी चप्पलला भौगोणलक णनदशे (GI) 

णमळवण्यासाठी वषाथनुवष े प्रयतन कराव े

लागले. छोटे ईद्योजक ऄशा गुंतागुंतीच्या 

प्रणक्रयेत सहभागी होण्यास ऄसमथथ ठरतात. 

3. ाा दार ाद ज्ञानाचेद सद क्षणद ा ण्याच द

िडचण: ग्रामीण भागातील पारंपररक 

हस्तकला, औषधी वनस्पतींवर अधाररत 

ईपचार पिती अणण लोककला ह्या मौणलक 

ऄसूनही तयांच े संरक्षण होत नाही. 

ईदाहरणाथथ, अणदवासींच्या पारंपररक 

औषधोपचार पिती मोठ्या फामाथ कंपन्या 

पेटंट करून स्वतःच्या नावाने णवकतात. 

4. िथासहाय्याचाद िभाव: बौणिक संपदा 

नोंदणी अणण संरक्षणासाठी मोठे अणथथक 

भांडवल अवश्यक ऄसत.े ईदाहरणाथथ, 

एखाद्या छोट्या शेतकऱयान े नाणवन्यपूणथ शेती 

तंत्रज्ञान शोधले तरी पेटंटसाठी लागणाऱया 

खचाथमुळे तयाला ते नोंदवता यते नाही. 

5. िनुा णाचाद धकाा: मोठ्या कंपन्या णकंवा 

ऄन्य व्यवसाणयक लहान ईद्योजकांची 

ईतपादने कॉपी करतात. ईदाहरणाथथ, 

वाराणसीतील बुनकरांनी णवणलेल्या बनारसी 

साड्या मशीनवर मोठ्या प्रमाणात ईतपाणदत 

केल्या जातात, तयामुळे पारंपररक णवणकरांच े

नुकसान होत.े 

 

 नष्ाषादि णद शफा स : 

 नष्ाषासद 

ग्रामीण ईद्योजकता ही भारताच्या अणथथक 

णवकासाचा महत्त्वाचा भाग अह.े मात्र, बौणिक संपदा 

ऄणधकार (BIPR) नोंदणी अणण ऄमंलबजावणीच्या 

ऄभावामुळे ग्रामीण ईद्योजक अपल्या मौणलक 

कल्पनांचे अणण पारंपररक ज्ञानाचे संरक्षण करू शकत 

नाहीत. BIPR संदभाथतील जागरूकतेचा ऄभाव, 

कठीण अणण खणचथक नोंदणी प्रणक्रया, ऄथथसहाय्याचा 

ऄभाव, अणण मोठ्या ईद्योगांकडून ऄनुकरणाचा धोका 

ही मोठी अव्हान े अहते. योग्य ईपाययोजना केल्यास 

ग्रामीण ईद्योजकांना तयांच्या ईतपादनांना राष्ट्ट्रीय अणण 

अंतरराष्ट्ट्रीय स्तरावर ओळख णमळवता येइल. 

 शफा स स 

1. BIPR तागरूाताद वाढ वणेस ग्रामीण 

भागात BIPR बाबत माणहती दणेारे प्रणशक्षण 

कायथक्रम अणण कायथशाळा अयोणजत 

कराव्यात. 

2. स ाा  द ााठदळस बौणिक संपदा 

नोंदणीसाठी ग्रामीण ईद्योजकांना अणथथक 

मदत अणण सबणसडी द्यावी. 



IJAAR    Vol. 6 No. 12  ISSN – 2347-7075 
 

डॉ. बालाजी आनदंराव साबळे         

165 

3. सुलभद नोंदण द प्र क्रयास पेटंट, टे्रडमाकथ  

अणण GI टॅगसाठी ऑनलाआन अणण 

स्थाणनक स्तरावर सोपी प्रणक्रया सुरू करावी. 

4. स्थान यद ा्शल्यादचेद सद क्षणस पारंपररक 

ईतपादनांसाठी GI टॅग अणण णवशेष संरक्षण 

धोरणे राबवावीत. 

5. सदशकधनद ि णद  वाासालाद चालनास 

स्थाणनक ईद्योजकांना संशोधनासाठी सहकायथ 

करणाऱया संस्थांशी जोडले जाव.े 

6. ाायदेश  द मीणदतद ाें दे्रस ग्रामीण भागात 

BIPR संरक्षणासाठी मोफत णकंवा स्वस्त 

कायदशेीर मदत ईपलब्ध करून द्यावी. 

बौणिक संपदा हककांचा योग्य वापर केल्यास 

ग्रामीण ईद्योजकता ऄणधक सक्षम होइल, स्थाणनक 

ईतपादनांना जागणतक ओळख णमळेल अणण ग्रामीण 

ऄथथव्यवस्थेला नवी चालना णमळेल. 
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सारांश: 

भारत हा शेतीप्रधान दशे आह.े शेतकरी हा शेतीप्रधान दशेाच्या कें द्रस्थानी आह.े भारतातील बहुतांश लोक 

खड्ेयात राहतात. शेती करणारा शेतकरी हा ग्रामीण भागाचा कें द्रहबंद ूआह.े शेतकऱयांच्या व्यथा, वदेना, तयांच्या समस्या 

ह ेआपल्याला ग्रामीण जीवनातील वास्तवातुन अनभुवयास हमळते. 

१९९० ह े दशक भारतीय अथगव्यवस्थेमधला महतवाचा दशक मानल्या जातो कारण याच दशकात भारत 

जागहतकीकरणाच्या प्रहियेत सहभागी झाला होता. जागहतकीकरणानेच अवघा दशे ढवळून हनघाला. याचे पररणाम 

भारतासारख्या दाररद््रय आहण हवषमता असणाऱया दशेात तीव्रतेने जाणव ू लागल.े ग्रामीण जीवनावर शेतकऱयांच्या 

आतमहतयेचे सावट याच दशकात जाणव ूलागले. बेकारी व जातव्यवस्था यातही भर पडली. ग्रामीण समाजाचे हचत्र बदल ू

लागले. ग्रामीण भाग आहण तयात वास्तव्यास असणारे लोक तयांचा व्यवसाय, उपहजहवकेची साधने यात बदल होत गेल.े 

लहान लहान खड्ेयांचे छोट्या छोट्या शहरात रुपांतर होउ लागल.े जहमनीला महतव प्राप्त झाले आहण सखुसुहवधांतही 

वाढ झाल्याने ग्रामीण भागातील लोकांची जीवन शैली झपाट्याने बदलत गेली. हिया हशक्षण घेऊ लागल्या परंत ुतयांच े

दयु्यम स्थान कायम असून अन्याय, अतयाचार यात कुठलाही बदल झालेला हदसून येत नाही.    

बीजशब्द –  जागश्विकीकरण, ग्रामीण, जीवन, शेिकरी, संस्कृिी, उद्योग  

 

प्रस्तावना: 

१९९० दशक बदलाचे दशक ठरले या 

दशकात ग्रामीण वास्तव झपाट्यान े बदलले. 

ववदभाातील ग्रामीण जीवनही या बदलापासून फार काळ 

दरू राहू शकले नाही. चंद्रपूर, भंडारा, गोंवदया, 

गडवचरोली यासारख्या वजल्ह्यातील ग्रामीण भागात 

वास्तव्यास ऄसणारा शेतकरी दवेखल ऄल्ह्पभूधारक 

बनला शतेीवर ईदरवनवााह करणे कठीण झाले. नोकऱ्या 

संपल्ह्या, ग्रामीण भागात राजकीय पक्ष वनमााण झाल े

अवण जाती-धमााचे राजकारण सुरु झाल.े ग्रामीण 

जीवनाचे संस्काराच े वातावरण यामुळे नासल े

लोकांमधील स्नेहभाव संपषु्टात येउन वरै वाढले. गट 

वनमााण झाले. 

शहरातील संस्कृतीचा प्रभाव ग्रामीण 

संस्कृतीवर पडू लागला. औद्योगीकरण, वशक्षणाच े

वाढते, समाजात नवीन सोयी-सुववधा, दळणवळणाची 

साधने यामुळे ग्रामीण जीवनाचा चेहरामोहरा बदलला. 

शहराशी ग्रामस्थांचा संपका  वाढला. बारा बलुतेदारांच े

जीवन कमाकमाने द:ुख व दाररद््रयाकडे वाटचाल करू 

लागले. 

दवेाणघेवाण पद्धती बंद झाली. दशेाचे लक्ष 

शेतीवर न राहता ईद्योगांवर कें द्रीत झाल े त्यामळेु 

भारतीय शेती संकटात अली व ग्रामीण भागातील 

लोक अपोअपच शहराकडे वळली गेली व खडेी 

ओस पडू लागली.  
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संशोधनाची उश्विष्ट:े 

1. ग्रामीण जीवनाचे बदलते स्वरूप लक्षात घेण.े 

2. जागवतकीकरणाच्या पररणामांचा ऄभ्यास 

करणे. 

3. शहरी संस्कृतीचा ग्रामीण संस्कृतीवर पडलेला 

प्रभाव ऄभ्यासणे. 

 

संशोधनाची गृहीतके: 

1. १९९० नंतर ग्रामीण जीवनात सवाच क्षेत्रात 

बदल होतांना वदसतात.  

2. ग्रामव्यवस्थेत यंत्राच्या अगमणाने बलतुेदारी 

मोडीत वनघालेली अह.े  

 

ग्रामीण जीवनाचे वास्तव:  

भारत दशे कृवषप्रधान दशे म्हणून ओळखला 

जातो. जवळजवळ ग्रामीण भागामध्यचे ९०% शेती 

केली जाते शेतकरी शेती करतात त्यामुळे संपूणा दशेाला 

धान्य पुरववले जाते.  

२०२० च्या जणगणनेनसुार भारताची ग्रामीण 

लोकसंख्या ९०८,६८४,९५९ होती तर त्यामध्ये वाढ 

होईन २०२२ मध्ये ती ९०८,८०४,८११ आतकी झाली. 

भारताच्या दोन ततृीयांश पेक्षा जास्त लोक ह े

खड्ेयात राहतात. ग्रामीण भागातील वातावरण  वनसगा 

हा ववववधांगी नटलेला होता. ग्रामीण माणसाच े

वनसगााशी एक धवनष्ट नाते होते. माणसामधील 

नातेसंबंध दवेखल जीवाभाचे ऄसल्ह्याच े वचत्र १९९० 

पूवी वदसून यतेे. 

पाटील, कुलकणी, दशेमुख यांच ेराजवाडे होत े

ह े सवा नाहीस े होईन पचं पद्धती दवेखल ऄवस्तत्वात 

होती. जातीप्रमाणे व्यवसाय केल े जात ऄसत. ग्रामीण 

भागात सवात्र ‘गावगाडा’ पद्धती ऄवलंबली जात ऄसे. 

संपूणा जीवनव्यवस्थेत जीवनमूल्ह्यांना महत्व होते. 

ग्रामीण भागात फुल,े गांधी यांच्या ववचारांचे प्रवतवबबं 

वदसत होते. एकंदरीतच संपूणा ग्रामीण भागाच े स्वरूप 

ऄवधक समदृ्ध अवण सुरवक्षत होते. 

 

१९९० नंतर ग्रामीण जीवनात झालेले बदल: 

सामाश्वजक व सांस्कृश्वतक बदल: 

ग्रामीण माणसाची जीवनशैली झपाट्यान े

बदलल्ह्याचे वचत्र १९९० नंतर वदसायला लागल.े शहरी 

वातावरणाचा तेथील संस्कृतीचा प्रभाव ग्रामीण 

माणसावर पडायला लागला. यांवत्रकीकरण, 

औद्योवगकरणामुळे वाहतूक, दळणवळण, ऄनके 

जीवनपयोगी वस्तू खड्ेयापयंत पोहोचल्ह्या प्रत्यके 

घरामध्ये आलेक्ट्रोवनक वस्त ू वदसायला लागल्ह्या. 

घरासमोर दोनचाकी, चारचाकी वाहन े ईभी रावहली. 

ऄनेकांकडे टी.व्ही, फ्रीज, मोबाइल पोहचल.े अता 

ग्रामीण स्त्रीया जात्यावर दळत नाही, ईतरंदड्य़ा लावत 

नाही, यात्रांना बैलगाड्यांचा प्रवास नाही. ऄथाातच 

संपूणा ग्रामीण माणसाची जीवनशैली बदलल्ह्याचे वदसून 

येते. 

आतकेच नव्ह ेतर खड्ेयातील पारंपाररक सण-

ईत्सव वततक्ट्याश्या जाणीवणेी साजरे होतांना वदसत 

नाही. वशक्षणामुळे धावमाक रूढी, परंपरा यांना अळा 

बसल्ह्याचे वदसून येत.े ग्रामीण भागातील ववैशष्टय म्हणज े

एकल कुटंुब पद्धती ती दवेखल शहराकडे होणाऱ्या 

प्रस्थानामुळे ववघटीत होउन ववभक्त कुटंुबाच े वचत्र 

गावात वदसू लागले. 

ऄसे ऄसले तरी बलुदवेार-ऄलुतेदार 

शोषणाची साखळी मात्र मागे पडून माणसाच्या 

कतुात्वाला संधी वमळाली ह ेदवेखल वास्तवता नाकारता 

येणार नाही.   

कृषीसंबंधीत बदल: 

नव्वदोत्तरी कालखडंामध्ये तंत्रज्ञान अवण 

माध्यमाची साधने यांची भरमसाठ वाढ झाली. जसजस े

तंत्रज्ञान वाढू लागले बी-वबयाणे, खतपद्धती यामध्य े

बदल होत गेल.े शेती व्यवसाय महत्वाचा ऄसनुही 

औद्योगीकरणामुले भारतीय शेती संकटात अली. 

व्यवसायाच्या अवण दशेाच्या वनयोजनामध्येही  

शेतीचा क्रम हा शेवटी ठेवण्यात अला. तंत्रज्ञानाच्या 

ववकासामुळे शेतकरी परावलंबी होत गेला. शेती 

व्यवसाय धोक्ट्यात अल े नव्या संशोधनामुळे ईत्पादन 
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तर वाढले परंतु खचा मात्र वाजवीपेक्षा जास्त वाढला. 

शेतकऱ्यांना फायदा वमळण्याऐवजी दकुानदार, व्यापारी, 

कारखानदार, कंपन्या यांनाच फायदा होई लागला. 

 जागवतकीकरणामुळे खलु्ह्या बाजारपेठांना 

महत्व अले. शेतकरी मालक ऄसूनही त्याला अपल्ह्या 

मालाची वकंमत ठरवण्याचा ऄवधकार नाही. 

शेतमालाला हवा तसा भाव वमळेणासां झाला. अवण 

ऄथाातच या सवांचा पररणाम बघता तरुण पीढी शेतीला 

नाकारून शहरांकडे वळली अवण शेतीच े महत्व कमी 

झाले. 

राजकीय बदल: 

ग्रामीण भागात राजकारणाचा वशरकाव झाला 

अवण ग्रामीण जीवनाच्या ईद्दवस्तीकरणाला सुरवात 

झाली ऄसं म्हणण े वावग ं ठरणार नाही. सवाच पक्षाच े

नेते गावोगावी तयार झाले त्यामुळे गट वनमााण झाली. 

ववचारांची ववभागणी झाली. गावातील गट प्रामुख्यान े

धमा, जात यावर अधाररत ऄसल्ह्यान ेगावाच ेएकीकरण 

न होता ववघटनास सुरवात झाली. 

ऄनेक शेतकरी संघटना स्थापन झाल्ह्या 

शेतकऱ्यांच्या हक्ट्कासाठी लढण्याचा वदखावा करुन 

स्वाथीपणाला धारा वदला गेला. जागवतकीरणामुळे, 

औद्योवगकीकरणामुळे खलु्ह्या बाजारपेठा वनमााण 

झाल्ह्या. शेतकरी स्वतः मालाचा पोवशंदा ऄसुनही 

वकंमत ठरववण्याचा ऄवधकार त्यांच्याकडून वहसकावनू 

घेण्यात अला. ऄनेक अंदोलने झाली परंत ु सत्तचे े

राजकारण चालत ऄसल्ह्यामुळे शेतकरी संघ कायम 

ईपाशीच रावहल्ह्याच ेवदसून येत.े 

शेतकऱ्याकररता ववववध शासनाच्या योजना 

ऄमलात अल्ह्या ऄसल्ह्या तरी राजकारणी व शासकीय 

यंत्रणा अवण वररष्ठ ऄवधकाऱ्यांची युती मात्र ग्रामीण 

जीवनाचे समदृ्ध जीवन ईजाड करायला कारणीभूत 

ठरतांना वदसत.े 

शैक्षश्वणक बदल: 

नव्वदोत्तरी कालखडंामध्ये वशक्षणाचा प्रसार 

झाला खडेोपाडी ऄनेक शाळा ऄवस्तत्वात अल्ह्या 

वशक्षणाचे महत्व लोकांना कळू लागल े ऄनके 

प्रसारमाध्यमे खड्ेयात पोहचली. त्यामुळे ग्रामीण समाज 

सवाागाने बदल ू लागला. वशक्षणाचा वाढता प्रभावान े

गावातील जातीव्यवस्था काहीशी बाजलूा सारली गेली. 

शेतकऱ्यांची मुल े वशक्षण होई लागली. ववववध 

शैक्षवणक संस्था ईदयास येई लागल्ह्या त्यामुळे वशक्षण 

महाग झाले. वशक्षणाने समाजात बदल घडव ूपाहणारा 

तरुण मात्र मानवसक वववचंनते ऄडकला. नोकरीकररता 

त्याला डोनेशनची मागणी होई लागली. शेतकरी 

कुटंुबातील मुलांची गडपयेी होई लागली. वकतीतरी 

शेतकऱ्यांनी मलुांच्या नोकरीकररता शेती ववकली परंत ु

भ्रष्टाचारास बळी गेल्ह्याचे वचत्र दवेखल त्या काळात वदस ू

लागले. वशक्षणाच्या नावावर होणारी लुट अवण 

वपळवणूक यामुळे नवी वपढी मात्र ऄनेक शैक्षवणक 

बदलांचे बळी ठरले. 

स्त्री जीवनातील बदल:  

भारतामध्ये वपतसृत्ताक कुटंुबपद्धती 

ऄवस्तत्वात अह े त्यामुळे स्त्री ला अपसूकच दयु्यम 

स्थान वमळालेल ेअह.े भारतीय कटंुबव्यवस्थेत वस्त्रयांना 

महत्व ऄसले तरी स्त्री कायम कुटंुबाला बांधलेली 

वदसते. स्व-ऄवस्तत्वाचे भान वतला नाही ग्रामीण स्त्रीची 

शेती अवण माती यामुळे तीची वगेळी ओळख ठरते. 

अधवुनकीकरणाचा प्रभाव ग्रामीण भागावर पडायला 

सुरवात झाली अवण एकल कुटंुब पद्धती लयास जाउन 

ववभक्त कुटंुब पद्धती ऄवस्तत्वात अल्ह्याच े वचत्र 

पहावयास वमळते ऄसे ऄसले तरी स्त्री जीवन ह े

परंपरावनष्ठ अवण शोवषक स्वरूपाच े जाणवते. ग्रामीण 

स्त्रीची संस्कृती ही ऄन्य भारतीय वस्त्रयांच्या 

संस्कृतीपेक्षा वगेळी ठरते. 

 नव्वदोत्तर कालखडंामध्ये वस्त्रया वशवक्षत 

झाल्ह्या ऄसल्ह्या तरी दवेखल समाजात पुरुषाच्या तुलनते 

वतच े वचास्व वनष्फळ ठरतांना वदसते. वकत्त्येक वस्त्रयांना 

वशक्षणासाठी संघषा करावा लागतो. खड्ेयातील वस्त्रया 

राजकारणात येई पाहतांना वतची होणारी घसुमट अवण 

गवलच्छ राजकारण यांच्याशी वतचे नाते जोडत पुरुषी 

वचास्व वतच्या शोषणाचे प्रारूप ऄधोरेवखत करते. 
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श्वनष्कषष: 

1. नव्वदोत्तरी कालखडंामध्ये कृषीसंस्कृती 

धोक्ट्यात येउन गावगाडा ईद्धस्त होत अह.े 

2. शहरी संस्कृतीचा प्रभाव ग्रामीण संस्कृतीवर 

पडल्ह्यान े काही सकारात्मक तर काही 

नकारात्मक बदल जाणवतांना वदसतात. 

3. यांवत्रकीकरणाने शेतीमध्ये ऄमुलाग्र बदल 

झाले ऄसल ेतरी शेतीच ेमहत्व कमी होतांना 

वदसून येत.े 

4. ग्रामीण वस्त्रचे नाते ऄन्याय, ऄत्याचार, 

शोषणाशी कायमच जोडल्ह्याच ेवदसते. 
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साराांश (Abstract): 

लघु आणण मध्यम उद्योग (SMEs) ह े आणथगक प्रगतीसाठी महत्त्वाच े असनू, रोजगार णनणमगती आणण 

नवकल्पनांमध्ये तयांचा मोठा वाटा असतो. बौणिक सपंदा हक्क (IPR) SMEs साठी उतपादन, सेवा आणण नाणवन्यपूणग 

संकल्पनांच े संरक्षण करण्याच े प्रभावी साधन आह.ेया संशोधनात SMEs साठी IPR च े महत्त्व, तयाच्या 

अमंलबजावणीतील अडचणी आणण सरकारी धोरणांचा आढावा घतेला आह.े माणहतीचा अभाव, उच्च खचग आणण 

कायदशेीर गुंतागुतं यामुळ ेअनेक SMEs IPR नोंदणीसाठी पुढे यते नाहीत. तथाणप, 2016 च्या राष्ट्रीय बौणिक संपदा 

धोरणाने आणण MSME मंत्रालयाच्या णवणवध योजनांनी प्रणियेस काही प्रमाणात सुलभ केले आह.ेसंशोधनानुसार, 

SMEs साठी IPR जागरूकता वाढवणे, नोंदणी प्रणिया सुलभ करण े आणण सरकारी प्रोतसाहन योजनांची प्रभावी 

अमंलबजावणी आवश्यक आह.े भणवष्ट्यात IPR चा SMEs च्या वाढीवरील पररणाम अणधक सखोल अभ्यासता येईल. 

बीज शब्द (Keywords): बौद्धिक सांपदा हक्क (IPR), लघु आद्धि मध्यम उद्योग (SMEs), नाद्धिन्य, पेटांट, 

टे्रडमाकक . 

 

प्रस्त वन : 

लघु आणण मध्यम उद्योग (Small and 

Medium Enterprises - SMEs) ह े कोणत्याही 

दशेाच्या आणथिक प्रगतीचा महत्त्वाचा घटक आहते. 

भारतासारख्या णवकसनशील राष्ट्ाांमध्ये ह े उद्योग 

रोजगार णनणमिती, नवसांशोधन आणण आणथिक वदृ्धीला 

चालना दतेात. औद्योणगकीकरणाच्या प्रणियेत SMEs 

च्या प्रगतीसाठी बौणद्धक सांपदा हक्क (Intellectual 

Property Rights - IPR) महत्त्वपूणि भूणमका 

बजावतात. IPR चा प्रभावी वापर केल्यास SMEs ना 

त्याांच्या उत्पादनाांचे, सेवाांचे आणण नाणवन्यपणूि 

कल्पनाांच े सांर्षणण णमतत.े तसेच, आांतरराष्ट्ीय स्पधते 

णटकून राहण्यासाठी आणण गुांतवणूकदाराांना आकणषित 

करण्यासाठीही बौणद्धक सांपदा हक्क आवश्यक ठरतात. 

पेटांट, कॉपीराइट, ्ेडमाकि  आणण व्यापार गुणपत े

याांसारख्या हक्काांमुते SMEs त्याांच्या उत्पादनाांच े

आणण सेवाांच ेसांर्षणण करू शकतात.तथाणप, IPR च्या 

अांमलबजावणीत SMEs समोर काही गांभीर अडचणी 

येतात. मयािणदत णवत्तीय स्रोत, आवश्यक माणहतीचा 

अभाव, कायदशेीर प्रणियेतील गुांतागुांत आणण 

जागरूकतेचा अभाव ही प्रमुख आव्हाने आहते. 

पररणामी, अनेक उद्योग आपल्या नवकल्पनाांच ेसांर्षणण 

करण्यात अपयशी ठरतात आणण त्याांची उत्पादन े

मोठ्या कां पन्याांकडून अनुकरण केली जाण्याचा धोका 

णनमािण होतो.भारत सरकारने SMEs साठी IPR णवषयी 

जागरूकता वाढवण्यासाठी आणण त्याांचे सांर्षणण 

बतकट करण्यासाठी णवणवध उपिम राबवले आहते. 

राष्ट्ीय बौणद्धक सांपदा धोरण (National IPR 
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Policy), स्टाटिअप इांणडया योजना आणण MSME 

मांत्रालयाच्या णवणवध प्रोत्साहनपर योजना यामतेु 

SMEs ना IPR चा लाभ घेण्यासाठी अनुकूल 

वातावरण णनमािण झाले आह.ेया अभ्यासात SMEs 

साठी IPR चे महत्त्व, त्याचे फायद,े 

अांमलबजावणीतील अडथते आणण सरकारच्या 

धोरणाांचा सखोल आढावा घेण्यात आला आह.े 

यासोबतच, IPR णवम्याचे महत्त्व आणण त्याच्या प्रभावी 

अांमलबजावणीसाठी आवश्यक उपायाांवरही चचाि 

करण्यात आली आह.े 

 

सांशोधन उणिष्टे (Research Objectives): 

या सांशोधन पत्राच्या माध्यमातनू खालील उणिष्ट े

पूणि करण्याचा प्रयत्न केला आह े– 

1. SMEs च्या वाढी आणण णस्थरतेसाठी IPR 

चे महत्त्व समजनू घेण.े 

2. SMEs साठी IPR स्वीकारताना येणाऱ्या 

अडचणींचे णवशे्लषण करण.े 

3. भारत सरकारच्या IPR धोरणे आणण 

योजनाांचा आढावा घेण.े 

 

स णहत्य समीक्ष  (Literature Review): 

बौणद्धक सांपदा हक्काांच े महत्त्व स्पष्ट करणारे 

अनेक अभ्यास पूवझ झाले आहते. जागणतक बौणद्धक 

सांपदा सांस्थेच्या (World Intellectual Property 

Organization - WIPO) अहवालानुसार, IPR 

नाणवन्यपूणि सांशोधनाला चालना दते ेआणण बाजारातील 

स्पधाित्मकता वाढवते.Hall आणण Harhoff (2012) 

याांच्या सांशोधनानुसार, बौणद्धक सांपदा हक्क असलेल्या 

SMEs चा वाढीचा दर तुलनेने अणधक असतो आणण 

त्याांच्याकडे गुांतवणूकदाराांचा कल जास्त असतो. 

 

सांशोधन पिती (Methodology): 

या सांशोधनात णितीयक स्रोताांवर आधाररत 

णवशे्लषण करण्यात आल े आह.े खालील सांशोधन 

पद्धतींचा वापर करण्यात आला – 

1. णितीयक डेट  णवशे्लषण: 

1. सांशोधन पत्र,े शासकीय अहवाल आणण 

उद्योग ्षणेत्रातील अभ्यासाांचा आढावा. 

2. MSME मांत्रालय, वाणणज्य व उद्योग 

मांत्रालय आणण WIPO याांचे डेटा 

सांकलन. 

2. प्रकरण अभ्य स (Case Studies): 

1. काही णनवडक भारतीय SMEs वर 

आधाररत IPR च्या प्रभावाचा अभ्यास. 

2. IPR स्वीकारणाऱ्या आणण न 

स्वीकारणाऱ्या कां पन्याांच्या तुलनते 

फरक. 

 

बौणिक सांपद  हकक ांची सांकल्पन : 

१. बौणिक सांपद  हकक म्हणजे क य? 

बौणद्धक सांपदा हक्क (Intellectual 

Property Rights - IPR) म्हणज े एखाद्या व्यक्ती 

णकां वा सांस्थेच्या सजृनशीलतेवर आणण नाणवन्यपणूि 

सांशोधनावर असलेल े कायदशेीर अणधकार. ह े हक्क 

सांबांणधत व्यक्ती णकां वा उद्योगाला त्याांच्या सांकल्पनाांचे, 

उत्पादनाांचे आणण नवकल्पनाांचे सांर्षणण दतेात, तसचे 

त्यावर आणथिक णनयांत्रण ठेवण्याची सांधी उपलब्ध 

करतात. 

२. बौणिक सांपद  हकक ांचे प्रमुख प्रक र: 

लघु आणण मध्यम उद्योगाांसाठी बौणद्धक सांपदा 

हक्काांचे खालीलप्रमाणे णवणवध प्रकार महत्त्वाच ेआहते 

– 

 पेटांट (Patent): एखाद्या नवीन उत्पादन, 

प्रणिया णकां वा तांत्रज्ञानाच्या सांर्षणणासाठी पेटांट 

घेतल ेजात.ेपेटांट णमताल्याने सांबांणधत उत्पादन 

णकां वा तांत्रज्ञानाचे अनुकरण इतर कोणीही 

परवानगीणशवाय करू शकत 

नाही.उद हरण:औषधणनणमितीतील नवीन 

तांत्रज्ञान, औद्योणगक प्रणियाांचे नव े तांत्र, 

सौरऊजवेर आधाररत नवीन उपकरण.े 
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 टे्रडम कक  (Trademark): व्यवसायाची 

णवणशष्ट ओतख, ब्रडँ, लोगो णकां वा प्रतीक 

याांच े सांर्षणण करणारा हक्क.हा हक्क 

कां पनीच्या ब्रडँ ओतखीच े सांर्षणण करतो 

आणण बनावट उत्पादनाांच्या णविीस प्रणतबांध 

घालतो.उद हरण:टाटा, अमूल, पतांजली, 

ररलायन्स याांचे ्ेडमाकि . 

 कॉपीर इट (Copyright): साणहणत्यक, 

सांगीत, सॉफ्टवअेर आणण कलात्मक 

णनणमितीच्या सांर्षणणासाठी कॉपीराइट घेतल े

जाते.कॉपीराइट असलेल्या कलाकृतींच्या 

बेकायदशेीर वापरास प्रणतबांध घालता 

येतो.उद हरण:पुस्तके, णचत्रपट, सांगीत रचना, 

सॉफ्टवअेर कोड. 

 णडझ ईन हकक (Design Rights): 

उत्पादनाच्या णवणशष्ट रचनात्मक आणण 

सौंदयाित्मक वणैशष््टयाांच े सांर्षणण करणारा 

हक्क.उद हरण:ऑटोमोबाईल उद्योगातील 

नवीन णडझाईन्स, फणनिचरच े आधणुनक 

णडझाईन. 

 भौगोणलक सांकेत (Geographical 

Indications - GI): णवणशष्ट भौगोणलक 

प्रदशेाशी सांबांणधत उत्पादनाांच ेसांर्षणण करणारा 

हक्क.उद हरण:दाणजिणलांग चहा, महाबतेश्वर 

स््ॉबेरी, पुणेरी पागोटे. 

 

SMEs स ठी बौणिक सांपद  हकक ांचे फ यदे: 

लघ ु आणण मध्यम उद्योगाांसाठी (SMEs) 

बौणद्धक सांपदा हक्क (IPR) अत्यांत महत्त्वाच ेआहते. ह े

हक्क कां पन्याांना त्याांच्या नाणवन्यपूणि सांकल्पनाांच े

सांर्षणण करण्यास मदत करतात आणण त्याांना बाजारात 

णटकून राहण्याची सांधी दतेात. खालीलप्रमाणे, SMEs 

साठी बौणद्धक सांपदा हक्काांच ेमुख्य फायद ेआहते: 

स्पध कत्मकत  व ढवते: 

SMEs जवे्हा पेटांट, ्ेडमाकि  णकां वा णडझाईन 

हक्क प्राप्त करतात, तेव्हा त्याांना अणधक सुरण्षणत 

व्यावसाणयक वातावरण णमतते. ह े हक्क उद्योगाांना 

त्याांच्या नाणवन्यपूणि उत्पादनाांचे अनुकरण होण्यापासनू 

वाचवतात, ज्यामुते त्याांची बाजारातील णस्थरता वाढते. 

मोठ्या कां पन्याांशी स्पधाि करताना ह े णवशेषतः उपयकु्त 

ठरते, कारण बौणद्धक सांपदा हक्क SMEs ला वगेती 

ओतख णनमािण करण्यास मदत करतात. 

न णवन्यपूणक सांशोधन चे सांरक्षण: 

सांशोधन आणण णवकास (R&D) करणाऱ्या 

उद्योगाांसाठी पेटांट णमतवणे अत्यांत महत्त्वाच े असते. 

पेटांटमुते एखाद्या नवीन तांत्रज्ञानावर णकां वा प्रणियेवर 

णवणशष्ट कालावधीसाठी हक्क णमततो, ज्यामुते इतर 

कां पन्या त्याचा बेकायदशेीर वापर करू शकत नाहीत. ह े

SMEs साठी आणथिक णस्थरतेच ेएक साधन ठरू शकते, 

कारण त्याांना त्याांच्या नाणवन्यपूणि उत्पादनाांवर अणधक 

गुांतवणूक करण्याची सांधी णमतत.े 

ब्रँडची ओळख णनम कण होते: 

्ेडमाकि  आणण णडझाईन हक्काांमुते उद्योगाांना 

णवणशष्ट ओतख णमतत.े ग्राहक उत्पादन णकां वा सेवचे्या 

गुणवत्तेवर णवश्वास ठेवतात आणण ते दीघिकालीन ग्राहक 

सांबांध णनमािण करण्यास मदत करत.े उदाहरणाथि, 

अमूल, णबसलेरी आणण पतांजलीयाांसारख्या ब्रड्ँसनी 

आपली वगेती ओतख णनमािण केली आह े आणण 

त्याांच्या नावाखाली उत्पादने अणधक लोकणप्रय झाली 

आहते. 

गुांतवणूक आकणषकत करणे सोपे होते: 

बौणद्धक सांपदा हक्क असलेल्या कां पन्याांकडे 

गुांतवणूकदार अणधक आकणषित होतात. पेटांट, ्ेडमाकि  

आणण कॉपीराइटसह असलेल्या कां पन्या आणथिकदृष््टया 

अणधक सुरण्षणत मानल्या जातात, कारण त्याांच े

नाणवन्यपूणि उत्पादन णकां वा सेवा इतर कां पन्याांिारे सहज 

नक्कल केली जाऊ शकत नाही. यामुते SMEs ला 

णनधी उभारण्यासाठी आणण उद्योग णवस्तारासाठी मदत 

णमतते. 

त ांणिक हस्त ांतरण आणण उत्पन्न व ढ: 

SMEs त्याांच ेपेटांट, कॉपीराइट णकां वा ्ेडमाकि  

परवाना (Licensing) स्वरूपात इतर कां पन्याांना दऊे 
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शकतात. यामुते उद्योगाांना अणतररक्त उत्पन्न णमतत े

आणण त्याांचे नाणवन्यपूणि सांशोधन अणधक मोठ्या 

प्रमाणावर उपयोगात आणले जाऊ शकत.े ह े मॉडेल 

मोठ्या कां पन्याांशी भागीदारी करण्यासाठी आणण नवीन 

बाजारपेठाांमध्ये प्रवशे णमतवण्यासाठी उपयुक्त ठरत.े 

 

SMEs स ठी बौणिक सांपद  हकक ांचे प्रमुख 

आव्ह ने: 

बौणद्धक सांपदा हक्क SMEs साठी फायदशेीर असल े

तरी, त्याांना अनेक अडचणींचा सामना करावा लागतो. 

म णहतीच  अभ व:  

अनेक SMEs ना बौणद्धक सांपदा 

हक्काांणवषयी पुरेशी माणहती नसत.े त्याांना पेटांट, ्ेडमाकि  

णकां वा कॉपीराइट नोंदणी करण्याच्या प्रणियेची सांपणूि 

समज नसल्यान,े त े त्याांच े अणधकार सुरण्षणत ठेवण्यास 

अपयशी ठरतात. 

नोंदणी प्रणियेतील गुांत गुांत आणण खचक: 

पेटांट, ्ेडमाकि  आणण णडझाईन हक्काांची 

नोंदणी प्रणिया वतेखाऊ आणण खणचिक असते. 

SMEs साठी ही प्रणिया पूणि करणे कठीण ठरते, कारण 

त्याांच्याकडे ताांणत्रक आणण कायदशेीर तज्ञाांची कमतरता 

असत.े 

क यदेशीर अडचणी आणण उल्लांघन: 

मोठ्या कां पन्या लघ ुउद्योगाांच्या नाणवन्यपूणि सांशोधनाच े

उल्लांघन करू शकतात, आणण SMEs ना त्याणवरुद्ध 

कायदशेीर लढाई लढण्यासाठी आवश्यक णवत्तीय 

सांसाधन ेनसतात. 

 

SMEs स ठी भ रत सरक रच्य  IPR धोरणे आणण 

सह य्य: 

लघ ु आणण मध्यम उद्योग (SMEs) ह े

दशेाच्या आणथिक णवकासात महत्त्वाची भूणमका 

बजावतात. उद्योगाांच्या वाढीसाठी नाणवन्यपूणि सांशोधन 

आवश्यक असते, आणण त्याच े सांर्षणण करण्यासाठी 

बौणद्धक सांपदा हक्क (IPR) आवश्यक ठरतात. 

बौणद्धक सांपदा नोंदणी केल्यान े कां पन्याांना त्याांच्या 

उत्पादनाांवर हक्क णमततो, स्पधते णटकून राहण्यास 

मदत होते आणण गुांतवणुकीस चालना णमतत.े भारत 

सरकारने SMEs साठी णवणवध धोरणे आणण योजनाांची 

अांमलबजावणी केली आह,े जणेेकरून त्याांना IPR 

सांर्षणण णमतू शकेल आणण जागणतक बाजारात सांधी 

उपलब्ध होतील. 

र ष्ट्ट्रीय बौणिक सांपद  धोरण (2016): 

भारत सरकारने 2016 मध्ये राष्ट्ीय बौणद्धक 

सांपदा धोरण लाग ू केले, जे दशेात IPR च े महत्त्व 

वाढवण्यासाठी आणण नाणवन्यपूणि सांशोधनाला 

प्रोत्साहन दणे्यासाठी तयार करण्यात आले. या 

धोरणाच्या अांतगित पेटांट, ्ेडमाकि , कॉपीराइट, णडझाईन 

आणण भौगोणलक णनदशेाांक (GI) यासारख्या बौणद्धक 

सांपदा हक्काांच्या नोंदणी प्रणियेत सुधारणा करण्यात 

आली. उद्योगाांना IPR सांर्षणण णमताव े यासाठी पेटांट 

आणण ्ेडमाकि  कायािलयाांच्या कायि्षणमतते वाढ 

करण्यात आली आह.े यामुते SMEs आणण 

स्टाटिअप्सना वगेवान नोंदणी प्रणियेचा लाभ णमतू 

शकतो. 

MSME मांि लय अांतगकत IPR सह य्य योजन : 

लघ ु आणण मध्यम उद्योग मांत्रालयान े

(MSME) IPR नोंदणीसाठी आणथिक सहाय्य योजना 

सुरू केली आह.े या योजनेंतगित SMEs ना पेटांट, 

्ेडमाकि  आणण णडझाईन नोंदणीसाठी अनुदान णदल े

जाते. अनेक लघ ु उद्योग उच्च खचािमुते पेटांट णकां वा 

्ेडमाकि  नोंदणी करू शकत नाहीत. यावर उपाय म्हणून 

सरकार अजि शुल्क, वणकलाांचा खचि आणण इतर 

ताांणत्रक शुल्काांवर आणथिक सहाय्य दतेे. याणशवाय, 

दशेभरात प्रणश्षणण कायििम आणण कायिशाताांच े

आयोजन करून SMEs ना IPR बिल जागरूक केल े

जाते. 

SIP-EIT योजन  (Support for 

International Patent Protection in 

Electronics &IT Sector): 

इलेक््ॉणनक्स आणण माणहती तांत्रज्ञान ्षणेत्रातील 

उद्योगाांना आांतरराष्ट्ीय पेटांट नोंदणीसाठी प्रोत्साहन 
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दणे्यासाठी भारत सरकारने SIP-EIT योजना सरुू 

केली आह.े अनेक वतेा भारतीय कां पन्याांना त्याांच्या 

सांशोधनावर जागणतक स्तरावर पेटांट णमतवण्याची 

आवश्यकता असत,े परांतु त्याचा खचि मोठा 

असल्यामुते त्याांना अडचणी येतात. ही योजना 

इलेक््ॉणनक्स आणण IT कां पन्याांना आांतरराष्ट्ीय पेटांट 

अजािसाठी खचािच्या 50% पयंत अनुदान दतेे. तसचे, 

कां पन्याांना अजि प्रणियेसाठी ताांणत्रक आणण कायदशेीर 

सल्ला णदला जातो, ज्यामुते त्याांना पेटांट नोंदणी सोपी 

आणण कमी खणचिक होत.े 

स्ट टकअप इांणडय  आणण मेक इन इांणडय  उपिम: 

नवीन उद्योगाांना आणण स्थाणनक उत्पादन 

्षणेत्राला चालना दणे्यासाठी सरकारने स्टाटिअप इांणडया 

आणण मेक इन इांणडया ह े उपिम सुरू केले आहते. 

स्टाटिअप इांणडया कायििमाांतगित नवीन स्टाटिअप्ससाठी 

वगेवान पेटांट नोंदणी प्रणिया लाग ू करण्यात आली 

आह,े ज्यामुते त्याांना कमी वतेात आणण कमी खचाित 

बौणद्धक सांपदा सांर्षणण णमतत.े याणशवाय, सरकारकडून 

स्टाटिअप्सना मोफत बौणद्धक सांपदा सल्लागार सेवा 

णदली जाते, जणेेकरून त्याांना पेटांट, ्ेडमाकि  णकां वा 

कॉपीराइट अजि दाखल करताना ताांणत्रक अडचणी येऊ 

नयेत. 

मेक इन इांणडया उपिमाचा उिशे हा दशेाांतगित 

उत्पादन वाढवणे आणण भारतीय उत्पादनाांना जागणतक 

बाजारात प्रस्थाणपत करणे आह.े या योजनेिारे सरकार 

पेटांट आणण ्ेडमाकि  नोंदणीसाठी अनुदान दते आह.े 

उत्पादन ्षणेत्रातील सांशोधन आणण णवकासाला 

प्रोत्साहन दणे्यासाठी कर सवलती आणण णवत्तीय 

सहाय्य उपलब्ध करून णदले जात आह.े 

 

णनष्ट्कषक: 

बौणद्धक सांपदा हक्क (IPR) ह े लघु आणण 

मध्यम उद्योगाांसाठी (SMEs) अत्यांत महत्त्वाच ेसाधन 

आह,े जे त्याांना नाणवन्यपूणि सांशोधन, ब्रडँ मूल्य आणण 

बाजारातील स्पधाित्मकता वाढवण्यास मदत करते. 

पेटांट, ्ेडमाकि  आणण णडझाईन नोंदणीमुते SMEs 

त्याांची उत्पादने आणण तांत्रज्ञान सांरण्षणत करू शकतात, 

ज्यामुते नवणनणमितीवर आधाररत व्यवसायाला चालना 

णमतते आणण जागणतक स्तरावर आपली ओतख 

णनमािण करता येत.े मात्र, भारतातील अनेक SMEs 

अजनूही IPR च्या महत्त्वाबाबत पूणिपण े जागरूक 

नाहीत. नोंदणी प्रणियेतील गुांतागुांत, उच्च खचि आणण 

कायदशेीर अडथते यामुते अनेक उद्योग पेटांट णकां वा 

्ेडमाकि  नोंदणी करण्यास टाताटात करतात. यामतेु 

अनेक नाणवन्यपूणि सांकल्पना आणण ब्रडँ सांर्षणणाणशवाय 

राहतात, जे स्पधते णटकण्यासाठी अडथता ठरू 

शकतात. या अडचणींवर मात करण्यासाठी SMEs नी 

IPR णवषयी अणधक सा्षणरता णमतवणे, सरकारी 

योजनाांचा लाभ घेण े आणण त्याांच्या नाणवन्यपणूि 

सांशोधनाचे योग्य प्रकारे सांर्षणण करणे गरजचे े आह.े 

सरकारच्या णवणवध योजनाांमुते आणथिक मदत आणण 

ताांणत्रक सहाय्य णमतू शकते, ज्याचा फायदा घेत 

SMEs त्याांचा व्यवसाय अणधक णस्थर आणण सुरण्षणत 

करू शकतात. 

 

णशफ रसी आणण उप य (Recommendations): 

1. IPR स क्षरत  मोहीम– SMEs साठी बौणद्धक 

सांपदा हक्काांणवषयी अणधक जागरूकता णनमािण 

करण्यासाठी दशेभरात प्रणश्षणण कायििम आणण 

कायिशाताांचे आयोजन करणे आवश्यक आह.े 

यामुते उद्योगाांना पेटांट, ्ेडमाकि  आणण णडझाईन 

नोंदणी प्रणियेची सांपूणि माणहती णमतेल आणण त े

त्याचा लाभ घेऊ शकतील. 

2. सरलीकृत नोंदणी प्रणिय – IPR अजि प्रणिया 

अणधक सुलभ आणण वगेवान करण्यासाठी 

सरकारने नवीन तांत्रज्ञान आणण णडणजटल प्रणालींचा 

अणधकाणधक वापर करावा. ऑनलाइन नोंदणी 

प्रणियेला गती दऊेन SMEs साठी ती अणधक 

सोपी आणण सहज करता येईल. 

3. आणथकक सह य्य आणण सवलती– SMEs 

साठी पेटांट आणण ्ेडमाकि  नोंदणीसाठी लागणारा 

खचि हा मोठा अडथता असतो. त्यामुते सरकारने 
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अणधक अनुदान, सबणसडी आणण करसवलतीच्या 

माध्यमातून SMEs ला IPR सांर्षणणासाठी 

आणथिक मदत करावी. 

4. क यदेशीर सांरक्षण आणण अांमलबज वणी– 

SMEs च्या बौणद्धक सांपदचे े उल्लांघन 

टातण्यासाठी णवशेष कायदशेीर यांत्रणा णनमािण 

करणे गरजचेे आह.े पेटांट आणण ्ेडमाकि  

उल्लांघनाच्या प्रकरणाांवर जलदगतीने णनणिय 

होण्यासाठी स्वतांत्र न्याणयक प्रणिया आणण मदत 

कें द्र सुरू करावीत. 

5. सहयोग आणण भ गीद री– मोठ्या कां पन्या, 

सांशोधन सांस्था आणण शै्षणणणक सांस्थाांनी SMEs 

सोबत सहयोग करून त्याांना नाणवन्यपूणि 

सांशोधनात आणण IPR प्रणियेत मदत करावी. 

यामुते SMEs ना ताांणत्रक आणण व्यावसाणयक 

मागिदशिन णमतू शकते. 
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बौद्विक संपदा अद्वधकार 

 

बबली प्रदीप पण्ड़ागे्र 

शोधाथी, महात्मा गॉधी स्नातकोत्तर महाविद्यालय इटारसी (म.प्र.) 

 

 

‘‘कॉपीराइट और भाषाई सजृनशीलता, अगं्रजेी, मराठी और वहन्दी में मौवलक सावहवत्यक कृवतयों का कॉपीराइट 

संरक्षण। सावहवत्यक क्षेत्र में सावहवत्यक चोरी और काननूी वििादो का अध्ययन। कविता, उपन्यास और शोध प्रकाशनों पर 

कॉपीराइट कानूनों का प्रभाि।’’ 

सार:  

विवशष्ट कानूनी अवधकार उस व्यवि को वदया जाता ह ैजो वकसी विशेष क्षेत्र में रचनात्मक कायय या आविष्कार 

करता ह।ै ये कानूनी अवधकार लेखक को अपनी रचना या आविष्कार का दरुुपयोग होने स ेरोकता ह।ै ये अवधकार लेखक 

की रचना का दोहराि या वितरण करने से भी रोकता ह।ै इन अवधकारो के वमलन े स े लेखक को अपन े उत्पादन के 

फलस्िरुप प्रोत्साहन वमलता ह।ै ये अवधकार न वमलने से आविष्कार का दरुुपयोग सभंि ह।ै हमारे समाज में कुछ 

असामावजक तत्ि ह,ै जो इन आविष्कारों का गलत उपयोग करत ेह।ै इनसे बचाि के वलए ही य ेअवधकार वमलना काफी 

महत्िपूणय हो जाता ह।ै इन अवधकारो के रहत ेकोई इन्ह ेचुरा नहीं सकता और ना ही अपन ेनाम स ेप्रकावशत कर सकता ह।ै 

कॉपीराइट कानून का उद्दशे्य ही इन लेखको की पसंद की मौवलकता की रक्षा करना होता ह।ै इन अवधकारों का प्रयोग 

करके लेखक दसूरों को उनकी सहमवत के वबना अपन ेआविष्कार को बनाने और उपयोग करन ेस ेरोकन ेमें सक्षम ह।ै आज 

की तकनीकी में निाचार लाने और उसमें रचनात्मकता ि वनिशे को बढािऺा दनेे के वलए इन बौविक संपदा का अवधकार 

महत्िपूणय ह।ै य ेअवधकार उपभोिाओ को नकली उत्पादों स ेबचान ेमें भी सहायता करत ेहैं। य ेअवधकार लेखक को या 

आविष्कारक को अपनी रचना के स्िावमत्ि का एकावधकार प्रदान करता ह।ै 

कीवर्ड – टे्रड़माकड , पेटेन्ट, कॉपीराइट, भौगोललक संकेत, एकीकृत सलकड ट, औद्योलगक लर्जाइन  

 

प्रस्तावना: 

दशे में ननवास करने वाली जनता के नलए 

सरकार द्वारा कइ प्रकार के ईत्पाद नननमित नकए जाते ह।ै 

आन ईत्पादों को नननमित करन ेव ईनमें रचनात्मकता लान े

के नलए कइ अनवष्कारकों के द्वारा नए-नए अनवष्कार 

नकए जात ेह।ै आन अनवष्कारों के द्वारा बनान ेगए ईत्पादों 

को सुरनित रखा जाना भी सरकार का काम होता ह ै । 

आन ईत्पादो का गलत ईपयोग ना हो और ये ईत्पाद 

गलत तरीके स े नवतररत ना हो आसनलए सरकार न ेईन्ह े

एक ऄनधकार नदया ह ैनजसे बौनद्वक संपदा का ऄनधकार 

भी कहा जाता ह।ै आन ऄनधकारो का प्रयोग बौनद्वक 

संपदा का संरिण करन े के नलए नकया जाता ह।ै सन ्

1994 में व्यापार वाताि के ईरुग्व ेदौर के एक भाग के रुप 

में  नवश्व व्यापार संगठन के सदस्य दशेों ने बौनद्वक संपदा 

ऄनधकारों के व्यापार सबंंनधत पहल ू समझौत े की 

स्थापना की। बौनद्वक सपंदा ऄनधकारों के व्यापार-

संबंनधत पहल ूनिप्स एक समझौता ह ैजो बौनद्वक संपदा 

के सात रुपों यानी िेड़माकि , क ापीराआट, भौगोनलक 

संकेत, पेटेन्ट, औद्योनगक नड़जाआन की ईपलब्धता दायरे 

और ईपयोग के नलए न्यनूतम मानक स्थानपत करता ह।ै 

पेटेन्ट, कॉपीराआट, िेड़माकि ,  और व्यापार 

रहस्य बौनद्वक संपदा के 4 प्रकार हैं नजन्ह े निप्स 
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समझौता संबोनधतकरता ह।ै निप्स समझौता यह 

सुनननष्चत करता ह ै नक सभी हस्तािरकताि दशेों में 

बौनद्वक संपदा ऄनधकारों का सम्मान नकया जाता ह ै

और बरकरार रखा जाता ह ैनिप्स समझौता ननष्पि और 

न्यायसंगत ऄतंरािष्ि्रीय व्यापार को बढ़ावा दतेा ह ैऔर 

बौनद्वक संपदा संरिण के नलए समान ऄवसर प्रदान 

करने का प्रयास करता ह।ै निप्स समझौत ेकी मखु्य रुप 

से साविजननक स्वास््य और दवाओ ंकी ईपलब्धता पर 

बौनद्वक संपदा मानलकों के नहतों को प्राथनमकता दनेे के 

नलए अलोचना की जाती ह।ै साथ ही अनथिक नवकास 

का समथिन करने वाली प्रमुख प्रौद्योनगनकयों तक 

नवकासषील दषेों की पहुWच को संभानवत रुप स े

सीनमत करन ेके नलए भी। 

 टे्रड़माकक : यह एक नचन्ह होता ह ै जो निप्स 

समझौते के तहत सुरनित होता ह।ै कोइ भी 

नचन्ह या संकेत जो एक ईद्यम के सामान को 

दसूरे ईद्यम के सामान से ऄलग करता ह,ै को 

िेड़माकि  के रुप में संदनभित नकया जाता ह।ै 

निप्स समझौता प्रनसद्व िेड़माकि  को ईल्लघंन स े

बचान े के नलए ईनके पंजीकरण की ऄनुमनत 

दतेा ह ैऔर यह सुनननष्चत करता ह ै नक कोइ 

भी िेड़माकि  सुरिा कम स ेकम सात साल तक 

चलनी चानहए। ि्रेडमाकि  ऄनधकारों के 

ईपयोग के नलए नदशा ननदशे भी नदए जाते ह।ै 

यह नकली िेड़माकि  के ईपयोग को रोकता ह।ै 

निप्स समझौता िेड़माकि  ऄनधकारों के 

नागररक और अपरानधक प्रवतिन के नलए 

प्रनियाओ ंकी रूपरेखा तैयार करता ह।ै निप्स 

समझौता िेड़माकि  की सुरिा और ईनके 

ईनचत ईपयोग की गारंटी भी दतेा ह।ै  

 पेटेन्ट: यह एक प्रकार बौनद्वक संपदा 

ऄनधकार ह ैनजसे पेटेन्ट के रूप में जाना जाता 

ह।ै यह एक अनवष्कारक को ऄपन े

अनवष्कार के ईपयोग करन े पर एकमात्र 

ननयंत्रण प्रदान करता ह।ै निप्स समझौता पेटेन्ट 

संरिण के नलए न्यूनतम अवष्यकताओ ंको 

रेखानकंत करता ह,ै जसैे पेटेन्ट अनवष्कार के 

ऄननधकृत ईत्पादन  ईपयोग या नबिी को 

प्रनतबंनधत करने का ऄनधकार। यह समझौता 

पेटेन्ट अवदेन जमा करन ेपेटेंन्ट पंजीकृत करन े

और पेटेंन्ट ऄनधकारों को लागू करन े की 

प्रनियाओ ं को भी नननदिष्ट करता ह।ै निप्स 

समझौता कुछ ऄनधकारों को पेटेंन्ट संरिण स े

बाहर करने की भी ऄनुमनत दतेा ह,ै नजनमें व े

अनवष्कार भी शानमल हैं जो पौधों और 

जानवारों से जडेु हैं और जो नैनतकता या 

साविजननक व्यवस्था का ईल्लघंन करते ह।ै 

यह समझौता पेटेन्ट की सुरिा और ईनके 

ईनचत ईपयोग की गारंटी के नलए नदषाननदषेों 

का एक पूरा सेट प्रदान करता ह।ै 

 कॉपीराइट: कॉपीराआट ऄनधकार निप्स 

समझौत ेके तहत सुरनित हैं। नकसी रचनात्मक 

कायि को पुनरुत्पानदत करने, प्रकानषत करने, 

ऄनुकूनलत करन ेऔर नवतररत करन ेके नवषषे 

ऄनधकार को समझौते  के तहत कॉपीराआट 

कहा जाता ह।ै निप्स समझौता सुरिा के नलए 

न्यूनतम अवष्यकताओ ंको ननधािररत करता ह ै

जसैे नकसी कायि के नबना ऄनुमनत नवतरण 

ऄनुकूलन और पुनरुत्पादन को प्रनतबंनधत 

करने का ऄनधकार। यह कॉपीराआट कायो के 

ईपयोग के नलए नदषाननदषे स्थानपत करता ह ै

और ईनके ऄननधकृत ईपयोग को रोकता ह।ै 

यह यह समझौता कॉपीराआट ऄनधकारों को 

लागू करने के नलए नागररक और अपरानधक 

कायिवाही का ईपयोग करन े की भी ऄनमुनत 

दतेा ह।ै निप्स समझौता कॉपीराआट की सुरिा 

और आसके ईनचत ईपयोग की गारंटी के नलए 

नदशाननदशे का एक व्यापक सेट प्रदान करता 

ह।ै भौगोनलक संकेत -यह ईत्पादों पर लगाए 

गए संकेत ह ै जो यह दशािते ह ै नक व े नकसी 

नवशेष िेत्र स ेअत ेह ैईनमें कुछ नवषेषताए ह ै

या ईस िेत्र से सबंंनधत ईनकी कुछ नवषषे 

प्रनतष्ठा।  

निप्स समझौता भौगोनलक संकेतों की सुरिा 

के नलए न्यनूतम अवष्यकताओ को भी पूरा करता ह।ै 
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निप्स समझौता भौगोनलक संकेत पंजीकरण और 

भौगोनलक संकेत ऄनधकार प्रवतिन के नलए नदशाननदशे 

भी नननदिष्ट करता हैं । कुल नमलाकर निप्स समझौता 

जीअइ की सुरिा और ईनके ईनचत ईपयोग की गारंटी 

के नलए नदशा ननदशेाs का एक पूरा सेट प्रदान करता ह।ै 

एकीकृत सनकि ट - यह भी निप्स समझौत े के तहत 

ऄनधकारों की एक महत्वपूणि श्रेणी ह।ै य े एक जनटल 

आलेक्ट्िाननक सनकि ट ह ैजो नसनलकॉन की नचप पर बनाए 

जाते ह ैऔर ऄक्ट्सर कम्प्यूटर और स्माटि फोन में प्रयोग 

नकए जाते ह।ै आसका प्रयोग भी नकसी तीसरे पि के द्वारा 

ऄननधकृत ईपयोग स े संरनित करन े के नलए नकया 

जाता ह।ै आनंटग्रटेेड सनकि ट को 20 वषाि तक सुरनित रखा 

जा सकता ह।ैऔद्योनगक नडजाआन - ऄनधकारों का एक 

महत्वपूणि वगि औद्योनगक नडजाआन भी ह।ै यह एक 

सजावटी तत्व ह ैजो नकसी ईत्पाद को नवनशष्ट रुप दते े

ह,ै जसैे अकार पैटनि या ऄलंकरण। औद्योनगक 

नडजाआनों को कम स ेकम पंद्रह वषो तक संरनित नकया 

जाना अवश्यक ह ैऔर ऄनुमनत के संरनित नड़जाआन 

का ईपयोग करना मना ह।ै औद्योनगक नडजाआन को 

कानूनी कायिवाही में प्रकटीकरण स े बचाया जाना 

चानहए। 

 

साद्वित्य समीक्षा: 

बौनद्वक संपदा ऄनधकारो का नवस्ततृ 

नवष्लेषण करने पर ज्ञात हुअ नक नवष्व व्यापारसंगठन 

द्वारा बौनद्वक संपदा ऄनधकारों के ऄतंरािष्िीय व्यापार 

को नवननयनमत करन े के नलए एक निप्स समझौता 

स्थानपत नकया गया। यह समझौता नवनभन्न दषेों में 

बौनद्वक संपदा ऄनधकारों की सुरिा और ईन्ह े लाग ू

करने के नलए न्यूनतम मानक ननधािररत करता ह।ै सभी 

छात्रो को निप्र समझौते की जानकारी होनी चानहए। 

ईन्ह ेबौनद्वक संपदा ऄनधकारों के व्यापार-संबंनधत पहल ू

के असपास की अलोचना और नववादों के बारे में भी 

पता होना चानहए, नवषेष रुप स ेअवश्यक दवाओ ंतक 

पहुWच पर प्रभाव और समझौते की अवश्यकताओ ंके 

ऄनुपालन में नवकासशhल दशेो के सामने अने वाली 

कनठनाआयों के बारे में। बौनद्वक संपदा ऄनधकार के 

व्यापार-संबंनधत पहल ू या नि्रप्स समझौता यपूीएसी 

और अइएएस परीिा के नलए सबसे महत्वपूणि नवषयों 

मे स ेएक ह ैक्ट्योनक यह भारतीय ऄथिव्यवस्था के एक 

महत्वपूणि नहस्स े और राष्ि्रीय महत्व की वतिमान 

घटनाओ ंको शkनमल करता ह।ैनवनध - नकसी शोध को 

पूरा करने के नलए नकसी न नकसी शोध प्रनवनध का 

प्रयोग नकया जाता ह।ै शोध की यद्यनप बहुत सी प्रनवनध 

होती ह ै परन्त ु प्रत्येक शोध ऄलग-ऄलग प्रकार का 

होता ह।ै ऄतः शोध कायि के नलए शोध प्रनवनध भी 

ऄलग-ऄलग होती ह।ै शोध को पूरा करन े के नलए 

मात्रात्मक ऄनुसंधान नवनध गुणात्मक ऄनुसंधान नवनध, 

नववरणात्मक ऄनुसंधान नवनध, नवष्लेषणात्मक 

ऄनुसंधान नवनध ,ऄनुप्रयुक्त ऄनुसंधान नवनध , 

अधारभूत ऄनुसंधान नवनध , ऄवधारणात्मक 

ऄनुसंधान नवनध, नैदाननक ऄनुसंधान नवनध , 

ऐनतहानसक ऄनसुंधान नवनध अनद का प्रयोग नकया 

जाता ह।ै  

प्रस्तुत शोध हतेु शोधाथी  द्वारा शोध की 

नवशे्लषणात्मक नवनध का प्रयोग नकया गया ह।ै 

नवशे्लषणात्मक ऄनुसंधान में शोध कताि को सविप्रथम 

संबंनधत नवषय ऄथवा घटना के बारे में जानकारी 

संकनलत करनी होती ह।ै आसके बाद जानकारी के 

अधार पर ही संकनलत की गइ सामग्री का 

अलोचनात्मक नवशे्लषण प्रस्ततु नकया जाता ह।ै पूवि में 

एकनत्रत नकए गए त्यों, अंकडों, नवचारों अनद स ेपरे 

ऄतंदृनष्ट रखते हुए एक समाज- नवशे्लषक का मानना 

होता ह ैनक संनचत त्यों व अंकडो के पीछे की कहानी 

कुछ और ही होती ह।ै ऄतः ईस नछप े हुए संदभो को 

तलान ेमें एक शोध नवशे्लषक की ऄनधक रुनच होती ह।ै 

आसके पीछे तकि  यह ह ैनक संग्रनहत त्यों व अंकडों को 

जब सामग्री से संबंनधत ऄन्य चरों के साथ जोडा जाता 

ह ै तो एक व्यापक और पररष्कृत ऄथि ईभरकर सामन े

अता ह ैतथा आस प्रस्तुत ऄथि की सहायता से एक वधै 

सामान्यीकरण प्रस्तुत करना सरल हो जाता ह।ै प्रस्ततु 

शोध - प्रबंध के नलखन ेम ेऄनेक शोध नवनधयॉ प्रयकु्त 
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हुइ ह।ै प्रस्तुत शोध कायि के नलए ईपन्यासो, शोध ग्रन्थो, 

पुस्तको और नवनभन्न पत्र-पनत्रकाओ ं के ऄध्ययन 

ऄनुषीलन द्वारा त्य संकलन  नववचेन एव ं ननष्कषि 

ननरुपण की प्रनवनष्टयां प्रयुक्त ह।ै साम्रगी के संकलन मे 

नवनभन्न संग्रहालयों और ग्रन्थालयों की यात्राएं भी हुइ 

ह।ै शोध की साम्रगी एकनत्रत करन ेहतेु नवनभन्न जानकार 

महापुरुषो स े भी संपकि  हुअ ह।ै षोध निया पर 

अधाररत सामानजक नवशे्लषण की प्रनिया एक ननरंतर 

नियाशील रहने वाली प्रनकया होती ह।ै यह िमबद्व 

नवष्लेषण एक ऐसा बौनद्वक फलक तैयार करता ह ैजहॉ 

छॉटे हुए त्यों और अंकडो को व्यवनस्थत रुप से रखा 

जाता ह ै तानक शोध कताि ईनकी मदद से एक वधै 

ऄनुमान तक पहुWच सके। त्य स्वयं ऄपनी 

ऄनभव्यनक्त प्रकट करने हतेु योग्य बनाया जाता ह।ै 

सामानजक नवशे्लषण हतेु संकनलत की गइ सामग्री की 

व्यापक और सनटक जानकारी की अवष्यकता होती ह।ै  

द्वनष्कर्क: 

एक कुषल और ननष्पि बौनद्वक संपदा प्रणाली 

सभी दषेों को अनथिक नवकास और सामानजक और 

सांस्कृनतक कल्याण के नलए एक ईत्पे्ररक के रुप में 

बौनद्वक संपदा की िमता का एहसास करन ेम ेसहायता 

कर सकती ह।ै नपछले कुछ वषो में ग्लोबल आनोवषेन 

आडेंक्ट्स में आसकी बढी हुइ रैनकंग में स्पष्ट हुअ ह।ै 

अइ.पी.अर नीनत ऄपीलीय न्यायानधकरण इ-गवनेंस 

और डब्ल्यूटीओ ंके निप्स समझौत ेका ऄिरिः पालन 

करने के नलए सरकार के प्रयासों से नवष्व स्तर पर भारत 

की धारणा को बेहतर बनान े म े मदद नमलेगी। भारत 

ऄनुसंधान और नवकास पर ध्यान केनन्द्रत करने के नलए 

ऄच्छी तरह से तैयार ह।ै नवोन्मेष की संस्कृनत दषे में 

मुख्य स्थान ल े रही ह।ै भारत न े दिता बढान े के नलए 

ऄपनी अइ.पी.अर व्यवस्था में कइ बदलाव नकए हैं 

और पेटेंट दनेे के नलए अवश्यक समय में कटौती की 

ह।ै 

भारतीय ईद्योग को न केवल नवाचार करने के 

नलए बनल्क ईनके नवाचारों को सुरनित और लागू करन े

के नलए बढ़ावा दनेे के नलए अइ.पी.अर के ननमािण 

संरिण और ननष्पादन के नलए ऄनधक जागरुकता की 

अवश्यकता ह।ै भारत की प्रमुख योजनाओ की 

सफलता मेक आन आनंडया और स्टाटि ऄप आनंडया 

योजनाएं बहेतर अइ.पी.अर सुरनित सुरिा के साथ 

नवाचार पाररनस्थनतकी तंत्र को बढ़ावा दनेे पर ननभिर 

करती ह।ै भारत एक मजबतू अइ.पी.अर प्रणाली के 

पररवनतिन लाभों का पूरा लाभ तब तक नहीं ले पाएगा 

जब तक नक वह ऄपने अइपी कानूनों और प्रावधानों में 

कनमयों को दरू नहीं करता। शैिनणक पाठ्यिम को नफर 

से षुरु नकया जाना चानहए और स्कूलों मे नवाचार के 

माहौल को नफर से प्रोत्सानहत 

नकया जाना चानहए। अइ.पी.अर से संबंनधत मुद्दों के 

समाधान के नलए एक ईपयुक्त समाधान तंत्र की 

अवश्यकता ह ै 

 

संदर्क ग्रन्थ सूची: 

1. बौनद्वक सपंदा ऄनधकार नवनध - डॉ. एस. के 

नसंह 

2. बौनद्वक संपदा ऄनधकार - माररयो नसमोली 

3. भारत में बौनद्वक संपदा ऄनधकार - डॉ. राजीव 

बाबेल 
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ग्रामीण उद्योजक आदि उदद्  आदपदादादि धआा सदपदध दि उदिहानानपदाा दाक आदञानद

ि उदस्था नआद्त्ाादनप 
 

डॉ.द ि यआुमीणा दशदआ दआुद भा प 

सहाय्यक प्राध्यापक 

वाणणज्य णवद्याशाखा, राजमाता णजजाऊ महाणवद्यालय, णकल्ले-धारूर 

 

 

सारांश (Abstract):  

या संशोधन पत्रात ग्रामीण उद्योजक आणण बौणिक संपदा अणधकार (IPR) यांच्यातील संबंधांचा अभ्यास 

करण्यात आला आह.े पारंपररक ज्ञान आणण स्थाणनक उत्पादने जतन करण्यासाठी IPR कस ेउपयुक्त ठरू शकतात याचा 

सखोल आढावा घतेला आह.े संधी आणण आव्हाने यांचा तौलणनक अभ्यास करून ग्रामीण उद्योजकतेला चालना 

दणे्यासाठी उपाय सचुणवण्यात आले आहते. 

महत्िाची कीिडडस ् (Keywords): ग्रामीण उद्योजकता (Rural Entrepreneurship), बौविक संपदा 

अवधकार (Intellectual Property Rights - IPR), पारंपररक ज्ञान (Traditional Knowledge), स्थावनक 

उत्पादने (Local Products) भौगोविक संकेत (Geographical Indication - GI Tag), पेटंट (Patent) 

 

ाक चयद(Introduction): 

 ग्रामीण उद्योजकता ही भारताच्या आर्थिक 

र्िकासाचा एक महत्त्िाचा घटक आह.े पारंपररक ज्ञान 

ि स्थार्नक उत्पादन े यामळेु भारताच्या ग्रामीण 

भागातील अथिव्यिस्थेला र्िशेष महत्त्ि प्राप्त होत.े परंतु, 

जागर्तकीकरणामुळे आर्ण स्पधमेुळे ही उत्पादने ि ज्ञान 

संरर्ित करण्याची गरज र्नमािण झाली आह.े बौर्िक 

संपदा अर्धकार ह ेग्रामीण उद्योजकांना त्यांची उत्पादन े

आर्ण नार्िन्यता संरर्ित करण्यासाठी एक प्रभािी 

साधन ठरू शकत.े या संशोधनात बौर्िक संपदा 

हककांची संकल्पना, त्यांची गरज आर्ण ग्रामीण 

उद्योजकांसाठी असलेल्या संधी ि अडचणी यांचा 

सखोल अभ्यास करण्यात आला आह.े 

 

 

 

पा नत्यदपमीण क्षाद(Literature Review):  

या र्िभागात बौर्िक सपंदा हककांच े महत्त्ि, 

भारतातील बौर्िक सपंदा धोरणे आर्ण ग्रामीण 

उद्योजकतेसंबंधी आधीच्या संशोधनाचा आढािा 

घेतला आह.े बौर्िक संपदा हककांमध्य ेपेटंट, टे्रडमाकि , 

कॉपीराइट, GI टॅग आर्ण औद्योर्गक र्डझाइन यांचा 

समािशे होतो. ग्रामीण उद्योजकांसाठी त्यांचा उपयोग 

कसा होतो, यािरील र्िर्िध संशोधन नोंदींचा अभ्यास 

या भागात करण्यात आला आह.े 

 

पदशकधनदा त द(Research Methodology): 

 या संशोधनात प्राथर्मक आर्ण र्ितीयक 

मार्हती संकर्लत करून र्िशे्लषण करण्यात आल ेआह.े 

र्िर्िध अहिाल, सरकारी धोरणे आर्ण ग्रामीण 

उद्योजकांच्या मुलाखतींचा अभ्यास केला आह.े तसचे 

र्िर्िध संशोधन नोंदी, जनिल्स आर्ण अभ्यास 
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अहिालांचा समािशे केला आह.े या संशोधनासाठी 

गुणात्मक आर्ण पररमाणात्मक पितींचा िापर 

करण्यात आला आह.े 

 

ग्रामीण उद्योजक आतादि उदIPR: 

 पारंपररक ज्ञानाचे महत्त्ि आर्ण त्याच ेसंरिण 

 स्थार्नक उत्पादनांचे महत्त्ि आर्ण त्यांच े

संरिण 

 GI टॅग, पेटंट, टे्रडमाकि  आर्ण कॉपीराइट यांच े

फायद ेआर्ण मयािदा 

 र्िर्िध दशेांमध्ये IPR च्या 

अमंलबजािणीच्या पिती आर्ण भारतातील 

धोरणे 

 ग्रामीण िेत्रातील यशस्िी IPR प्रकरणे आर्ण 

त्यांचे पररणाम 

 

पदध द(Opportunities): 

 GI (Geographical Indication) टॅगिारे 

स्थार्नक उत्पादनांचे संरिण 

 बौर्िक संपदा अर्धकारांमुळे र्नयाित िमता 

िाढण्याची संधी 

 स्थार्नक उत्पादनांच े ब्ररँ्डंग आर्ण 

बाजारपेठेतील ओळख 

 बौर्िक संपदा हककांमुळे स्थार्नक 

उत्पादनांना जागर्तक मान्यता र्मळण्याची 

संधी 

 सरकारी अनुदान आर्ण मदतीच्या योजनांचा 

लाभ 

 ई-कॉमसि आर्ण र्डर्जटल माकेर्टंगिारे 

ग्रामीण उत्पादने जागर्तक स्तरािर 

पोहोचिण्याची संधी 

 

िहानानपद(Challenges): 

 ग्रामीण उद्योजकांमध्ये जागरूकतेचा अभाि 

 कायदशेीर प्रर्िया आर्ण नोंदणीसाठी 

असलेले अडथळे 

 र्ित्तपुरिठा आर्ण तांर्त्रक साहाय्याची 

आिश्यकता 

 जागर्तक बाजारपेठेत प्रिशे र्मळिण्यास 

असलेल्या अडचणी 

 बौर्िक संपदा संरिणासाठी असलेल्या उच्च 

खचािमुळे अडथळे 

 स्थार्नक पातळीिर IPR संदभाित सिम 

मागिदशिन आर्ण प्रर्शिणाची कमतरता 

 

यशस्ि द्दान उपद(Case Studies): 

1. दा  ि  दगद चनाद (Darjeeling Tea) - 

भारतातील पर्हला GI टॅग र्मळिलेला 

उत्पादन, ज्यामुळे त्याच्या िरै्शष््टयपूणि 

गुणित्तेचे संरिण करण्यात आले. 

2. मीणना ाष्ट्रात  द ाैठउ द पाड  - GI टॅगमुळे 

र्तच्या प्रामार्णकतेचे आर्ण स्थार्नक 

र्िणकरांच्या हककांचे संरिण झाल.े 

3. आकल्नााु  दचप्ा  - स्थार्नक र्शल्पकलेला 

GI टॅगमुळे जागर्तक बाजारपेठेत स्थान 

र्मळाले. 

 

 नष्ट्आर्िद ि उद  शफा प द (Conclusion and 

Recommendations):  

ग्रामीण उद्योजकांनी IPR चा अर्धकार्धक 

लाभ घ्यािा यासाठी प्रर्शिण आर्ण मागिदशिन 

कायििम राबर्िण्याची आिश्यकता आह.े सरकार 

आर्ण स्थार्नक संस्था यांनी GI टॅगसारख्या 

संकल्पनांचा प्रसार करािा आर्ण बौर्िक संपदा 

संरिणासाठी सहज प्रर्िया उपलब्ध करून द्यािी. 

ग्रामीण भागातील उद्योजकांना कायदशेीर सहाय्य, 

आर्थिक पाठबळ आर्ण तांर्त्रक मदत दणे्यासाठी धोरणे 

सुधारण्याची गरज आह.े स्थार्नक पातळीिर र्िशेष कें द्र े

स्थापन करून IPR संदभाित मागिदशिन आर्ण सहाय्य 

उपलब्ध करून द्याि.े 
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बौद्धिक संपदा हक्क आद्धण द्धिमा: एक सखोल अभ्यास 
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  सारांश (Abstract): 

 बौहिक संपदा हक्क (Intellectual Property Rights - IPR) ह े कोणत्याही दशेाच्या आहथिक 

हवकासासाठी आहण नवसंशोधनासाठी महत्त्वपूणि असतात. पेटंट, कॉपीराइट, टे्रडमाकि  आहण व्यापार गुहपत े यांचा 

समावशे असलेल्या IPR प्रणालीमुळ ेकंपनयांना त्यांच्या नवकल्पनांच ेसंरक्षण करता येत.े मात्र, वाढत्या हडहजटल युगात 

बौहिक संपदा उल्लंघनाच्या घटनांमध्य ेवाढ झाल्याने, व्यवसायांसाठी कायदशेीर आहण आहथिक जोखमी हनमािण झाल्या 

आहते. 

 या जोखमींना सामोरे जाण्यासाठी बौहिक संपदा हवमा (Intellectual Property Insurance) ह ेएक प्रभावी 

साधन ठरत.े हा हवमा व्यवसायांना बौहिक संपदा हक्कांच े उल्लंघन, नयायालयीन खटले, आहण आहथिक नुकसान 

यांपासून संरक्षण दतेो. 

या संशोधनात बौहिक संपदा हवम्याचे प्रकार, फायद,े अडचणी आहण जागहतक स्तरावर त्याच्या 

अमंलबजावणीचे धोरण यांचा सखोल अभ्यास केला आह.े साहहत्य समीक्षा, प्रकरण अभ्यास (Case Studies), 

तुलनात्मक हवशे्लषण (Comparative Analysis), आहण सवके्षण पितींचा वापर करून संशोधन करण्यात आले आह.े 

 संशोधनातून अस ेहदसून आले की बौहिक संपदा हवमा घेतलेल्या कंपनयांच ेआहथिक नुकसान कमी होत ेआहण 

व्यवसाय अहधक सुरहक्षत राहतो. मात्र, भारतासारख्या दशेांमध्ये बौहिक संपदा हवम्याची जागरूकता कमी आह,े हवमा 

प्रीहमयम जास्त आहते, आहण कायदशेीर प्रहिया गुंतागुंतीच्या आहते. बौहिक संपदा हवम्याच्या प्रभावी 

अमंलबजावणीसाठी धोरणात्मक सुधारणा, अहधक जागरूकता मोहहमा आहण सरकारच्या मदतीने आहथिक सवलती दणेे 

आवश्यक आह.े 

बीज शब्ि (Keywords): बौदिक संपिा हक्क, दवमा धोरण, जोखीम व्यवस्थापन, नवोपक्रम, धोरणात्मक 

उपाय 

 

पररचय (Introduction) : 

बौद्धिक संपदा (Intellectual Property - 

IP) ही अधदु्धनक ऄथथव्यवस्थेतील एक महत्त्वपूणथ बाब 

अह.े नवकल्पना, संशोधन अद्धण औद्योद्धगक प्रगतीस 

चालना दणे्यासाठी बौद्धिक संपदा च े संरक्षण करणे 

अवश्यक अह.े तंत्रज्ञान अद्धण द्धडद्धिटल क्षेत्राच्या 

झपाट्यान े होणाऱ्या वाढीमुळे बौद्धिक संपदचे्या 

ईल्लंघनाच े प्रमाणही वाढले अह.े ऄनेक ईद्योगांना 

पेटंट, कॉपीराआट अद्धण टे्रडमाकथ च्या ईल्लंघनामळेु 

अद्धथथक नुकसान, कायदशेीर ऄडचणी अद्धण ब्रडँ 

प्रद्धतमेच्या हानीस सामोरे िाव ेलागत अह.े 

बौद्धिक संपदा ईल्लंघनामुळे ऄनेक मोठ्या 

कंपनयांना मोठ्या नयायालयीन प्रद्धियांना सामोरे िाव े
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लागत,े ज्यामुळे वळे अद्धण अद्धथथक संसाधनांचा मोठा 

खचथ होतो. ह े नुकसान टाळण्यासाठी अद्धण बौद्धिक 

संपदचे े संरक्षण करण्यासाठी बौद्धिक संपदा द्धवमा 

(Intellectual Property Insurance) हा एक 

प्रभावी पयाथय बनला अह.े 

 बौद्धिक संपदा द्धवमा व्यवसायांना तयांच्या 

बौद्धिक संपत्तीवर होणाऱ्या ईल्लंघनांपासून कायदशेीर 

अद्धण अद्धथथक संरक्षण प्रदान करतो. ह े द्धवमा संरक्षण 

कंपनयांना पेटंट द्धववाद, टे्रडमाकथ  संघषथ अद्धण कॉपीराआट 

ईल्लंघनांमध्य े मदत करते. स्पधाथतमक बािारात 

द्धटकण्यासाठी अद्धण दीघथकालीन यशासाठी कंपनयांनी 

तयांच्या बौद्धिक संपदचे ेसंरक्षण करणे ऄद्धनवायथ अह.े 

या द्धनबंधात बौद्धिक संपदचे े महत्त्व, बौद्धिक 

संपदा ईल्लंघनाच्या वाढतया समस्या अद्धण बौद्धिक 

संपदा द्धवम्याच्या मदतीने व्यवसायांना द्धमळणारे सुरद्धक्षत 

भद्धवष्य यांचा सद्धवस्तर अढावा घेण्यात अला अह.े 

 

संशोधन उद्दीष्टे (Research Objectives): 

 ह े संशोधन बौद्धिक संपदा द्धवम्याचे महत्त्व, 

तयाचा व्यवसायांवर होणारा पररणाम अद्धण भारतातील 

द्धवमा धोरणांमध्ये सुधारणा करण्याची अवश्यकता 

समिनू घेण्याचा प्रयतन करते. या संशोधनाच े प्रमुख 

ईद्दीष्ट ेपुढीलप्रमाण ेअहते— 

1. बौद्धिक संपदा द्धवम्याचे द्धवद्धवध प्रकार अद्धण 

तयाचा व्यवसायांवर होणारा प्रभाव समिनू 

घेण.े 

2. अंतरराष्ट्रीय स्तरावर IPR द्धवम्याच्या 

धोरणांची तुलना करणे. 

3. भारतात IP द्धवम्याच्या स्वीकारास ऄडथळा 

अणणाऱ्या ऄडचणी शोधणे. 

4. IPR द्धवमा ऄद्धधक प्रभावी करण्यासाठी 

धोरणातमक द्धशफारसी दणेे. 

 

 

 

 

 साद्धहत्य समीक्षा (Literature Review): 

१. बौद्धिक संपदा हक्क आद्धण जोखीम 

व्यिस्थापन: 

संशोधन साद्धहतय दशथवते की बौद्धिक संपदा 

संरद्धक्षत केल्यान े कंपनयांच े अद्धथथक मूल्य वाढते. 

[World Intellectual Property Organization 

(WIPO), 2019] नुसार, बौद्धिक संपदा ईल्लंघनामळेु 

िागद्धतक ऄथथव्यवस्थेला दरवषी ४०० ऄब्ि डॉलसथच े

नुकसान होत.े 

२. बौद्धिक संपदा द्धिम्याचा इद्धतहास आद्धण 

प्रगती: 

1. १९९०: पद्धहल्यांदा ऄमेररकेत बौद्धिक संपदा 

द्धवमा बािारात ईपलब्ध झाला. 

2. २०००: युरोद्धपयन अद्धण अद्धशयाइ दशेांनी 

बौद्धिक संपदा द्धवमा स्वीकारायला सुरुवात 

केली. 

3. २०२०: कोद्धवड-१९ महामारीनंतर द्धडद्धिटल 

व्यापार वाढल्याने बौद्धिक संपदा ईल्लंघनाच े

प्रमाण वाढले, अद्धण बौद्धिक संपदा द्धवमा 

गरिचेा ठरला. 

 

संशोधन पिती (Methodology): 

१. संशोधन दृद्धष्टकोन (Research Approach): 

1. साद्धहतय समीक्षा: शैक्षद्धणक लेख, औद्योद्धगक 

ऄहवाल अद्धण कायदशेीर दस्तऐविांच े

द्धवशे्लषण. 

2. प्रकरण ऄभ्यास (Case Studies): भारत, 

ऄमेररका अद्धण युरोपमधील कंपनयांच ेबौद्धिक 

संपदा द्धवम्याच्या वापरावरील द्धवशे्लषण. 

3. तुलनातमक द्धवशे्लषण: बौद्धिक संपदा द्धवमा 

धोरणांची तुलना द्धवद्धवध दशेांमधील 

कायद्यांसोबत करणे. 
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२. डेटा संकलन आद्धण द्धिशे्लषण (Data 

Collection & Analysis): 

1. गुणातमक (Qualitative): कायद्यांचे 

दस्तऐवि अद्धण कंपनयांच्या बौद्धिक संपदा 

धोरणांचे द्धवशे्लषण. 

2. पररमाणातमक (Quantitative): बौद्धिक 

संपदा ईल्लंघनामुळे झालेल्या अद्धथथक 

नुकसानीवर डेटा संकलन. 

 

चचाा (Discussion) : 

 बौद्धिक संपदा द्धवमा (Intellectual 

Property Insurance) हा अधदु्धनक व्यवसायांमध्य े

वाढतया महत्त्वाचा ठरत अह.े द्धडद्धिटल युगात 

कंपनयांना तयांच्या पेटंट, कॉपीराआट, टे्रडमाकथ  अद्धण 

आतर बौद्धिक संपदचे्या हककांच े ईल्लंघन होण्याचा 

धोका वाढला अह.े यामुळे कायदशेीर ऄडचणी, 

मोठ्या प्रमाणावर अद्धथथक नुकसान अद्धण 

व्यवसायाच्या द्धवश्वासाहथतेला हानी पोहोचण्याचा धोका 

द्धनमाथण होतो. या िोखमींचा सामना करण्यासाठी अद्धण 

व्यवसायाला अद्धथथक सुरद्धक्षतता प्रदान करण्यासाठी 

बौद्धिक संपदा द्धवमा एक प्रभावी ईपाय म्हणून ईदयास 

अला अह.े 

१. बौद्धिक संपदा द्धिम्याचे प्रकार (Types of IP 

Insurance): 

        बौद्धिक संपदा द्धवमा मुख्यतः तीन प्रमुख 

प्रकारांत द्धवभागला िातो. प्रतयेक प्रकार वगेवगेळ्या 

धोरणांनुसार संरक्षण प्रदान करतो अद्धण व्यवसायाच्या 

गरिांनुसार तयाचा ईपयोग केला िातो. 

उल्लंघन संरक्षण द्धिमा (Infringement Defence 

Insurance): 

1. हा द्धवमा कंपनयांना तयांच्या बौद्धिक संपत्तीच्या 

ईल्लंघनाच्या दाव्यांपासून संरक्षण दतेो. 

2. एखाद्या ततृीय पक्षान ेदावा दाखल केल्यास, या 

द्धवम्याद्वारे कायदशेीर खचथ, वकीलांची फी अद्धण 

कोटाथची प्रद्धिया खचथ भागवली िाते. 

3. द्धवशेषतः नवईद्योिक (Start-ups) अद्धण 

लहान-मध्यम ईद्योगांसाठी (SMEs) हा द्धवमा 

ऄतयंत महत्त्वाचा ठरतो, कारण बौद्धिक 

संपदवेरील खटले ऄनेकदा खद्धचथक अद्धण 

दीघथकालीन ऄसतात. 

अंमलबजािणी द्धिमा (Enforcement 

Insurance): 

1. बौद्धिक संपत्तीच े ईल्लंघन झाल्यास, कंपनीला 

अपल्या हककांच े संरक्षण करण्यासाठी 

कायदशेीर कारवाइ करावी लागत.े 

2. हा द्धवमा कंपनीला स्वतःच्या बौद्धिक संपदचे े

ईल्लंघन करणाऱ्यांद्धवरुि नयायालयात खटला 

दाखल करण्यासाठी मदत करतो. 

3. यात वकीलांचा खचथ, कोटथ केसशी संबंद्धधत आतर 

खचथ अद्धण कायदशेीर प्रद्धिया सुलभ 

करण्यासाठी अवश्यक ऄसलेल्या अद्धथथक 

मदतीचा समावशे होतो. 

व्यिसाय-द्धिरद्धहतता द्धिमा (Business 

Interruption Insurance): 

1. बौद्धिक संपदवेरील वादामुळे व्यवसायावर 

होणाऱ्या नकारातमक पररणामांपासून संरक्षण 

करण्यासाठी हा द्धवमा द्धदला िातो. 

2. एखाद्या बौद्धिक संपत्तीच्या दाव्यामुळे कंपनीच े

ईतपादन थांबवाव ेलागल्यास द्धकंवा व्यवसायात 

मोठ्या प्रमाणावर नुकसान झाले ऄसल्यास, हा 

द्धवमा व्यवसायाच्या पुनबाांधणीसाठी अद्धथथक 

मदत करतो. 

3. ऄनेक ईद्योगांमध्ये ईतपादन प्रद्धिया, द्धवपणन 

अद्धण व्यापार थांबल्यास मोठे नुकसान होते, 

तयामुळे हा द्धवमा व्यवसायाच्या साततयासाठी 

महत्त्वाचा ठरतो. 

 

२. बौद्धिक संपदा द्धिम्याच्या अडचणी 

(Challenges in IP Insurance): 

बौद्धिक संपदा द्धवमा ईद्योगांसाठी ऄनेक 

फायद ेदते ऄसला, तरी तयाच्या ऄमंलबिावणीत काही 
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महत्त्वाच्या ऄडचणी अहते. या ऄडचणींमुळे ऄनेक 

कंपनया, द्धवशेषतः लघु अद्धण मध्यम ईद्योग (SMEs), 

बौद्धिक संपदा द्धवमा घेण्यात संकोच करतात. 

द्धिमा प्रीद्धमयमचा जास्त खचा: 

❖ बौद्धिक संपदा द्धवम्याचे प्रीद्धमयम तुलनने ेिास्त 

ऄसतात, तयामुळे ऄनेक लघ ु अद्धण मध्यम 

ईद्योगांसाठी (SMEs) तो परवडणारा नसतो. 

❖ पेटंट द्धकंवा टे्रडमाकथ  ईल्लंघनाशी संबंद्धधत 

खटल्यांचे खचथ मोठे ऄसल्यान े द्धवमा कंपनया 

ऄद्धधक प्रीद्धमयम अकारतात. 

❖ पररणामी, केवळ मोठ्या ईद्योगांनाच हा द्धवमा 

घेण े सोप े िाते, तर नवईद्योिक अद्धण लहान 

कंपनया तयापासून दरू राहतात. 

बौद्धिक संपदेचे मूल्यांकन करणे कठीण: 

❖ बौद्धिक संपदा द्धवमा घेण्यासाठी कंपनयांना 

तयांच्या बौद्धिक संपत्तीच े मूल्यांकन कराव े

लागत,े परंत ु याची ऄचूक द्धकंमत ठरवणे 

कठीण ठरत.े 

❖ पेटंट, टे्रडमाकथ  द्धकंवा कॉपीराआट यांची 

बािारातील द्धकंमत ऄनेक घटकांवर 

ऄवलंबून ऄसत,े ज्यामध्ये नाद्धवनयाचा दिाथ, 

औद्योद्धगक वापर अद्धण भद्धवष्यातील 

व्यावसाद्धयक शकयता यांचा समावशे होतो. 

❖ यामुळे द्धवमा कंपनया अद्धण व्यवसाय यांच्यात 

द्धकंमत ठरवताना मतभेद द्धनमाथण होउ 

शकतात. 

भारतासह अनेक देशांमध्ये बौद्धिक संपदा 

द्धिम्याबद्दल जागरूकतेचा अभाि: 

❖ भारतासह ऄनेक द्धवकसनशील दशेांमध्ये 

बौद्धिक संपदा द्धवम्यासंदभाथत पुरेशी 

िागरूकता नाही. 

❖ ऄनेक लघ ु अद्धण मध्यम ईद्योग (SMEs) 

अद्धण नवईद्योिकांना तयांच्या बौद्धिक 

संपदचे े संरक्षण करण्याच्या गरिचेी िाणीव 

नाही. 

❖ पररणामी, ऄनेक कंपनया तयांचा बौद्धिक 

वारसा संरद्धक्षत करण्यासाठी योग्य पावल े

ईचलत नाहीत अद्धण भद्धवष्यात तयांना मोठ्या 

ऄडचणींना सामोरे िावे लागत.े 

❖ सरकार अद्धण ईद्योग संघटनांनी IP द्धवम्याच्या 

महत्त्वाबद्दल ऄद्धधकाद्धधक िागरूकता द्धनमाथण 

करणे अवश्यक अह.े 

 

३. बौद्धिक संपदा द्धिम्याचे फायदे (Benefits of 

IP Insurance): 

कायदेशीर खचा कमी करतो (Reduces Legal 

Expenses): 

1. बौद्धिक संपदचे्या ईल्लंघनाशी संबंद्धधत 

खटले ऄनेकदा महागडे अद्धण वळेखाउ 

ऄसतात. 

2. बौद्धिक संपदा द्धवम्यामुळे कंपनयांना वकील 

शुल्क, नयायालयीन खचथ अद्धण खटल्याशी 

संबंद्धधत आतर अद्धथथक भार कमी करण्यास 

मदत होते. 

3. द्धवशेषतः नवईद्योिक (Start-ups) अद्धण 

लघ-ुमध्यम ईद्योग (SMEs) यांच्यासाठी 

बौद्धिक संपदा द्धवमा ऄतयंत ईपयुक्त अह,े 

कारण मोठ्या बहुराष्ट्रीय कंपनयांशी स्पधाथ 

करताना तयांना नयायालयीन खचथ पेलण े

कठीण िाते. 

4. कंपनयांनी योग्य द्धवमा योिना द्धनवडल्यास, 

तयांच्या बौद्धिक संपदा हककांच े ईल्लंघन 

झाल्यास द्धकंवा तयांच्या द्धवरोधात खटला 

दाखल झाल्यास कायदशेीर खचाांची द्धचंता 

कमी होत.े 

 

कंपनीच्या ब्रँडला संरक्षण देतो (Protects the 

Company's Brand): 

1. कंपनीचा ब्रडँ, तयाचे टे्रडमाकथ , पेटंट अद्धण 

कॉपीराआट ही तयाच्या ओळखीचा अद्धण 

द्धवश्वासाहथतेचा मुख्य भाग ऄसतो. 
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2. IP द्धवम्याद्वारे, ब्रडँच्या बौद्धिक संपत्तीच्या 

ईल्लंघनाद्धवरोधात संरक्षण द्धमळत,े ज्यामुळे 

कंपनीची प्रद्धतष्ठा द्धटकवनू ठेवण ेसोप ेहोत.े 

3. बािारात ब्रडँची द्धवद्धशष्ट ओळख द्धनमाथण करणे 

ह े व्यवसायाच्या यशासाठी महत्त्वाच े ऄसते. 

परंत,ु िर आतर कोणी तयाच्यासारख े ईतपादन 

द्धकंवा नाव वापरले, तर ग्राहकांमध्ये संभ्रम 

द्धनमाथण होतो अद्धण कंपनीच्या द्धविीवर पररणाम 

होतो. 

4. ऄशा वळेी IP द्धवमा ब्रडँच्या मालकी हककांच े

संरक्षण करण्यासाठी कायदशेीर कारवाइसाठी 

अवश्यक सहाय्य पुरवतो, ज्यामुळे बािारातील 

स्पधते कंपनीला मिबूत स्थान द्धमळते. 

निोपक्रमाला चालना देतो (Encourages 

Innovation): 

1. संशोधन अद्धण द्धवकास (R&D) हा कोणतयाही 

ईद्योगाचा मुख्य अधारस्तंभ ऄसतो. मात्र, 

नाद्धवनयपूणथ ईतपादने द्धकंवा तंत्रज्ञान द्धवकद्धसत 

करताना तयांच ेबौद्धिक संपत्ती हकक संरद्धक्षत करण े

गरिचेे ऄसत.े 

2. ऄनेक कंपनया पेटंट, टे्रडमाकथ  द्धकंवा कॉपीराआट 

द्धमळवण्यासाठी मोठी गुंतवणूक करतात, परंत ु िर 

तयांचे ऄद्धधकार संरद्धक्षत नसतील, तर तयांना मोठे 

नुकसान होउ शकते. 

3. बौद्धिक संपदा द्धवम्यामुळे कंपनयांना ऄद्धधक सुरद्धक्षत 

वातावरण द्धमळते, ज्यामुळे संशोधन अद्धण 

नवोपिमासाठी ऄद्धधक संधी द्धनमाथण होतात. 

4. बौद्धिक संपदा द्धवम्याच्या मदतीन े कंपनया तयांच्या 

नाद्धवनयपूणथ संकल्पना सुरद्धक्षत ठेव ू शकतात अद्धण 

ऄनय कंपनयांनी द्धकंवा व्यक्तींनी तयांचा गैरवापर करू 

नय ेयाची खात्री करता येत.े 

 व्यिसायातील जोखीम कमी करतो (Reduces 

Business Risks): 

1. बौद्धिक संपत्तीशी संबंद्धधत कायदशेीर लढाया, 

ईतपादनाचे ईतपादन थांबद्धवण्याची गरि अद्धण 

ब्रडँच्या द्धवश्वासाहथतेला झालेल्या धककयामुळे 

व्यवसायाच ेमोठे नुकसान होउ शकत.े 

2. बौद्धिक संपदा द्धवमा व्यवसायासाठी संरक्षणातमक 

ईपाय प्रदान करतो, ज्यामुळे कंपनया तयांच्या 

दीघथकालीन धोरणांवर ऄद्धधक अतमद्धवश्वासाने काम 

करू शकतात. 

3. लघ ुअद्धण मध्यम ईद्योगांसाठी (SMEs) द्धवशेषतः 

बौद्धिक संपदा द्धवमा ईपयुक्त ठरतो, कारण 

तयांच्याकडे मोठ्या कंपनयांआतकी कायदशेीर लढाइ 

लढण्याची क्षमता नसत.े 

 गंुतिणूकदारांचा द्धिश्वास िाढितो (Enhances 

Investor Confidence): 

1. बौद्धिक संपदा सुरद्धक्षत ऄसल्यास, कंपनीतील 

गुंतवणूकदार ऄद्धधक अतमद्धवश्वासाने गुंतवणूक 

करतात. 

2. पेटंट द्धकंवा टे्रडमाकथ शी संबंद्धधत िोखीम द्धवमाद्वारे 

संरद्धक्षत ऄसल्यास, गुंतवणूकदार अद्धण 

भागीदारांना व्यवसायाची दीघथकालीन द्धटकाउपणा 

अद्धण द्धस्थरता याची खात्री द्धमळते. 

3. द्धवशेषतः नवईद्योिक अद्धण स्टाटथऄप 

कंपनयांसाठी बौद्धिक संपदा द्धवमा ऄतयंत 

महत्त्वाचा ठरतो, कारण नाद्धवनयपूणथ ईतपादनांची 

अद्धण तंत्रज्ञानाची सुरद्धक्षतता गुंतवणुकीसाठी मुख्य 

द्धनकष ऄसतो. 

 स्पधाात्मकता िाढितो (Strengthens 

Competitive Advantage): 

1. अिच्या बािारपेठेत स्पधाथ तीव्र ऄसून, ऄनेक 

कंपनया समान तंत्रज्ञान अद्धण नाद्धवनयपूणथ 

कल्पनांसह पुढे येतात. 

2. बौद्धिक संपदा द्धवमा कंपनयांना तयांच्या द्धवद्धशष्ट 

संकल्पनांच ेअद्धण नवोपिमांचे संरक्षण करण्यास 

मदत करतो, तयामुळे तयांना बािारपेठेत द्धटकाव 

धरता येतो. 

3. बौद्धिक संपदा द्धवमा घेतल्यान ेकंपनयांना स्वतःच्या 

मालकीच्या ईतपादनांवर अद्धण तंत्रज्ञानावर संपूणथ 
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हकक प्राप्त होतो, ज्यामुळे स्पधाथतमक फायदा 

द्धमळतो. 

दीघाकालीन व्यिसाय द्धस्थरता प्रदान करतो 

(Ensures Long-term Business Stability): 

1. बौद्धिक संपदा द्धवमा कंपनयांना तयांच्या 

मालकीच्या तंत्रज्ञानाच,े ब्रडँचे अद्धण नवोपिमांच े

योग्य संरक्षण द्धमळवनू दतेो. 

2. भद्धवष्यातील संभाव्य कायदशेीर ऄडचणी अद्धण 

द्धवत्तीय िोखमींचा पररणाम टाळण्यासाठी हा द्धवमा 

व्यवसायाच्या द्धस्थरतेसाठी ईपयुक्त ठरतो. 

3. कंपनयांना िर तयांच्या बौद्धिक संपत्तीचा योग्य 

द्धवमा ऄसेल, तर तयांनी मोठ्या अतमद्धवश्वासान े

बािारात अपल ेस्थान द्धनमाथण करू शकतात. 

 

द्धनष्कषा आद्धण द्धशफारसी (Conclusion & 

Recommendations): 

१. महत्त्िाचे द्धनष्कषा (Key Findings): 

 बौद्धिक संपदा द्धवमा व्यवसायांसाठी एक 

महत्त्वाच े अद्धथथक अद्धण कायदशेीर संरक्षण प्रदान 

करतो. कंपनयांना तयांच्या बौद्धिक संपत्तीच े ईल्लंघन 

झाल्यास मोठ्या प्रमाणावर अद्धथथक नुकसान सहन 

करावे लागत,े तयामुळे बौद्धिक संपदा द्धवमा हा व्यवसाय 

द्धस्थरतेसाठी ईपयुक्त ठरतो. तथाद्धप, भारतासह 

द्धवकसनशील दशेांमध्य े बौद्धिक संपदा द्धवम्याचा 

स्वीकार ऄिनूही तुलनने ेकमी अह,े कारण तयासंबंधी 

िागरूकतेचा ऄभाव, द्धवम्याच े ऄद्धधक प्रीद्धमयम दर 

अद्धण बौद्धिक संपदचे्या मूल्यांकनासंबंधीची 

ऄद्धनद्धितता अढळत.े कंपनयांसाठी बौद्धिक संपदा 

द्धवमा केवळ संरक्षणाचा ईपाय नसून, तो एक स्पधाथतमक 

फायदा दखेील प्रदान करतो. ईद्योगांमध्ये नाद्धवनयपणूथ 

संशोधन अद्धण द्धवकासाला चालना द्धमळते, तसचे 

गुंतवणूकदारांचा द्धवश्वास वाढतो. नयायालयीन खचथ 

अद्धण संभाव्य कायदशेीर द्धववादांमधील िोखीम कमी 

होत ऄसल्याने व्यवसाय दीघथकालीन द्धस्थरता राख ू

शकतो. 

२. धोरणात्मक द्धशफारसी (Policy 

Recommendations): 

 बौद्धिक संपदा द्धवम्याचा प्रभावी ईपयोग 

होण्यासाठी प्रथम तयासंबंधी िागरूकता वाढद्धवणे 

गरिचेे अह.े सरकार, औद्योद्धगक संघटना अद्धण 

संबंद्धधत संस्थांनी संयुक्तररतया बौद्धिक संपदा 

द्धवम्यासंबंधी माद्धहती प्रसाररत करण्यासाठी प्रद्धशक्षण 

अद्धण साक्षरता मोद्धहमा राबवाव्यात. सरकारने बौद्धिक 

संपदा द्धवम्यासाठी कर सवलती, ऄनुदान अद्धण द्धवशेष 

योिना लागू कराव्यात, ज्यामुळे लघ ु अद्धण मध्यम 

ईद्योगांसाठी (SMEs) हा द्धवमा परवडणारा ठरू शकेल. 

तसेच, सरकारी पातळीवर बौद्धिक संपदा संरक्षणासाठी 

अद्धथथक सहाय्य अद्धण सवलती ईपलब्ध करून दणेे 

अवश्यक अह.े 

 द्धवमा कंपनयांनी लवद्धचक अद्धण ईद्योगानुसार 

सुसज्ि द्धवमा योिना अणणे गरिचे ेअह.े पारंपररक 

द्धवमा योिनांपेक्षा बौद्धिक संपदा द्धवमा ऄद्धधक िद्धटल 

ऄसतो, तयामुळे तयाची संरचना ऄद्धधक सोपी अद्धण 

व्यावहाररक ऄसली पाद्धहिे. कमी प्रीद्धमयम, सुलभ 

कलेम प्रद्धिया अद्धण ईद्योगद्धवद्धशष्ट योिना लागू करून 

द्धवम्याचा स्वीकार वाढद्धवता येइल. 
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‘‘ददसते तस े नसत,े म्हणून जग फसत’े’ ही 

म्हण प्रदसद्ध आह े आदण ही म्हण ‘‘ददसणे’’ ह्या 

डोळयाच्या कायााच्या बाबतीतच नव्ह े ,तर जीवनाच्या 

प्रत्येक अगंामधील काही घटनांच्या  बाबतीत खरी 

असल्याच ेआपल्याला अनेकदा आढळुन येत.े 

 ददसणे, ऐकण,े अनुभवणे इत्यादींमधनूच 

आपल्याला काही एक मादहती दमळते. त्यातून होणारे 

‘‘ज्ञान’’ ह े यथाथा आह े की, ‘‘अयथाथा’’ याचा शोध 

मानव फार वषाापुवीपासून घेत आला आह.े असा शोध 

घेण्यासाठी मानवाने अनेक पद्धतीचा उपयोग केला 

आह.े या पद्धतीमध्य े सषृ्टीचे आदततत्व नाकारणा­या 

‘‘जग म्हणज ेमाया’’ या गहृीतावर आधारीत पद्धतीचा 

सुद्धा समावशे आह.े परंत ु हा शोध घेण्याची एकमवे 

दवश्वसनीय पद्धत म्हणज े वजै्ञादनक दवचार पद्धती ही 

होय. 

 

वैज्ञाहनक हवचारपद्धती: 

 मानव आदण त्याच्या सभोवतालाच े

वातावरण समजावनू घेण्यासाठी मानवाला घडोघडी 

प्राप्त होणा­या संवदेना, अनुभव, जाणीवा, इतर मादहती 

यांची पद्धतशीर मांडणी करून  त्या संकलनातनू सार 

काढणे आवश्यक आह.े 

1) दनररक्षण करणे 2) संगतवार मांडणी करण े 3) प्रश्न 

उपदतथत करण े (4) सूत्र मांडण े (5) सवा साधारण 

पररदतथतीला लाग ूअसणारा दसद्धांत मांडण ेआदण (6) 

पद्धतशीर प्रयोग करून या दसद्धांताची पुन्हा:  तपासणी 

करीत राहाणे. अशा पद्धतीन े कोणत्याही ज्ञानाची 

मादहतीची जादणवचेी तपासणी करावी लागत.े या सवा 

पद्धतीला वजै्ञादनक पद्धती म्हणतात. अशी ही वजै्ञादनक 

पद्धत जीवनात पदोपदी वापरणे आवश्यक आह.े याची 

जाणीव करून दणेारा ,तसी मनाची बैठक घडदवणारा 

ददुष्टकोन म्हणज ेवजै्ञादनक दृष्टीकोन हा होय. 

 

वैज्ञाहनक दुहिकोन: 

 वर मांडलेल्या दवचार पद्धदतचा वापर 

वजै्ञादनक त्याच्या संशोधनात करतात. पण या वजै्ञादनक 

दवचारपद्धतीचा आधारभूत असलेला वजै्ञादनक 

दृष्टीकोन मात्र अनेक शास्त्रज्ञांच्या ठायी नसतो. कारण 

आत्मदवश्वास दणेा­या वजै्ञादनक दृदष्टकोनाची कमतरता 

असते. हा वजै्ञादनक दृष्टीकोन म्हणज ेमनाची एक प्रवतृ्ती 

आह.े दतच ेआधार पुढील प्रमाण ेआह.े 

1) जगाच्या अहततत्वाहवषयी: दवश्वाच्या घडणा­या 

घटनेमाग े एक दनदित असा कायाकारणसंबध 

असतो.‘‘यदृच्छेने ’’ कोणतीही घटना घटत नाही. 

2) जग समजावून घेण्यासंबंधी: वजै्ञादनक पद्धती - 

हा अथाथा ज्ञानप्राप्तीचा एकमेव मागा मानवाला उपलब्ध 

आह.े त्यातून सवा प्रश्नांची ताबडतोब उत्तर दमळत 

नाहीत. पण तो योग्य मागा आह.े 

3) वैज्ञाहनक ज्ञानाचे तवरुप: वजै्ञादनक दृष्टीकोनच 

वजै्ञादनक दवचार पद्धतीच्या वापरामुळे दमळालेले, 
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दनरदनराळया घटनांमधील कायाकारणभाव तपष्ट करून 

दाखदवणारे ज्ञान म्हणज ेदवज्ञान होय. 

4) वैज्ञाहनक प्रयोगाचे महत्त्व: दसद्धांताची मांडणी 

त्यांचा पुनदवाचार  यागोष्टी वजै्ञादनक प्रयोगातूनच 

होतात. वजै्ञादनक प्रयोग हा ददलेल्या पररदतथतीत 

पून:पुन्हा करण्याजोगा (Reprolible) असतो आदण 

अशाप्रकारे सवाासाठी  असतो आदण तवरै इच्छा दकंवा 

यदृच्छेला त्यामध्ये तथान नसते. 

5) काळाची गरज: आधदुनक काळामध्ये पयाावरण, 

नवीन शोध, आरोग्य वगैेरेसबंधी अनेक गैरसमज 

असतात आदण आधदुनक काळातील अवजै्ञादनक 

दवचारसदु्धा घातकच असतात. धोके टाळण्याकररता 

प्रचलीत सवा समजतुींची वजै्ञादनक पद्धतीन े आदण 

वजै्ञादनक दृष्टीकोनातून दचदकत्सा होणे आवश्यक आह.े 

 दशक्षण म्हणज ेमनुष्याच्या दठकाणी ज ेपुणात्व 

आधीचेच दवद्यमान आह.े त्याच े प्रगटीकरण ज्ञान 

माणसात अतंदनादहन असत,े कोणतेच ज्ञान बाहरेून यते 

नाही. माणसाला ज्ञान होते. ह्याचा अगदी काटेकोर 

मानसशास्त्राच्या भाषते अथा हा की तो, आवरण दरु 

करतो. पडदा बाजसू सारतो. ज्ञानसाधनेची अगदी 

एकमेव पद्धती म्हटली म्हणज े दशक्षणाचे अगदी सार 

म्हणज े मनाची एकाग्रता. उच्चतम योग्यापासनू तो 

अत्यंत दनकृष्ट माणसापयंत सवांना ज्ञानप्राप्तीसाठी या 

एकाच ररतीचा अवलंब करावा लागतो. वरील गोष्टी 

वजै्ञादनक दृष्टीकोन ठेवल्यास साध्य होतात. 

 आजच्या युगात- शतकात- दशकात 

पयाावरण,जलावरण,वातावरण,प्रदषुण दनयत्रणं या नव्या 

संज्ञा प्रचदलत होतांना ददसतात.परंतु त्यात मानवी संदभा 

आदण सबंंध आदण दनसगा घटनाक्रम यांचा मेळ कसा 

तुटतो आदण सुटतो आह े याचे भान शास्त्रीय दृष्टीन े

दणे्याचा प्रयत्न जागदतक पातळीवर होतांना ददसतो. 

परंतु एकदवसाव्या शतकातील ही जागतृी आपल्या 

दरूदशी काळातीत आदण सवासमावशेक दृष्टीन े गेल्या 

सातश-ेआठशे वषाापासून दणे्याचा प्रयत्न संत परंपरन े

केला ह े जाणवत.े त्यात संत ज्ञानेश्वरापासून सतं 

तुकारामापयंत प्रयत्न केल े ह े जाणवते. दनसगा 

ज्ञान,दनसगा मानवाचा एकत्रीत परतपर पुरक, 

पयाावरणवादी दवचार आदण आचार सूत्रबद्धा 

आढळतो. त्याला आधदुनक पररभाषा नसत.े परंत ु तो 

लोकभाषेतून मनात उतरावा हाती आणावा असा आह.े 

त्याला भारतीय संतकार आदण संतकृतीचा प्रदीघा 

समग्रज्ञानी दवश्वकल्याणाची परंपरा आह,े हहेी जाणवते. 

जी आधदुनक पािात्य शास्त्रज्ञांना भारता इतकी नसावी 

हहेी अदभमानाने नोंदवाव े असे वाटते. सतंाची 

वजै्ञादनकदृष्टी संशोधकांना अश क्षेत्रांची आज गरज 

आह.े भारताच्या वभैवी ज्ञान दवज्ञानाची पताका 

दवश्वव्यापी फडकवण्यासाठी. 

सषृ्टीच्या दवततीणा अवकाशात श्री 

ज्ञानेश्वारांच्या काव्यकाल्पनेची भरारी गरुडापेक्षाही उंच 

झपे घेत.े जथेे सुयादकरण पोहच ू शकत नाहीत ते दृश्य 

ज्ञानेश्वरांच्या कल्पनते समावल े आह.े आधदुनक 

दवज्ञानयुगात ब­याच पररश्रमाने शास्त्रज्ञांनी काही 

अघडीत घटनांचा शेाध घेतला. पण त्यासंबंधीही  

ज्ञानेश्वरांची कल्पना काही माग े नाही. ज्ञानेश्वरांनी 

त्यांच्या सादहत्यात रेखाटलेली कल्पनादचत्र े पाहून 

त्यांच्या सवागामी प्रगल्भ बुद्धीच े कोणालाही कौतुकच 

वाटेल. नैसदगाक दकंवा मानवी जीवनातील ब­याच 

दृश्यांची पररपणूा दचत्र े रेखाटून ती हुबेहुब वाचकांच्या 

डोळयासमोर ठेवली आहते. खालील वा:डमयातील 

संदभाावरून संत ज्ञानशे्वरांचा वजै्ञादनक दृष्टीकोन 

वाचकांच्या लक्षात येईल. 

१)‘पथृ्वी गोलाकार आह’े ह े पाित्य दशेात 

संशोधकांनी १५-१६ व्या शतकात सादगतंल े .ह े सत्य 

ज्ञानेश्वरांना १२ व्या शतकात माहीत होत.े ह े खालील 

ओवीवरुन तपष्ट होत.े 

‘‘का गाभेवन ेवटू दगवसाव े। जरी तरंगी सागरु साठव े। 

का परमाणूमाजी सामाव ेभूगोल हा।। 

(ज्ञानेश्वरी अ. १० ओ ७०) येथ ेज्ञानेश्वरांनी भगूोल असा 

शब्द योदजला आह,े याचा अथा पथृ्वी गोलाकार आह’े’ 

ह ेज्ञानेश्वनांना माहीत होत.े 

२ )सूया दतथर आह ेव त्याची गती भ्रामक आह.े पथृ्वी 

सूयााभोवती दफरत ेह ेज्ञानेश्वरांना माहीत  होते. 
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‘‘आदण उदोततुचेदन प्रमाणे । जसै ेन चालता सुयााच े

चालणे । तैस ेनैष्कम्यात्व जाणे। कमीदच असता।। 

( ज्ञानेश्वरी अ. ४ ओवी. ९९) 

३)‘‘आकाश व अवकाश, शब्द वगेळे परंत ु आशया 

मध्ये भेद मुळीच नाही. 

‘‘ दखे ेआकाशा आदण अवकाशात भेद ूनाही जसैा । 

तैसे ऐकय योग संन्यासा ।वोळखजेो ।।(ज्ञानेश्वरी अ. ५  

ओ. ३०) 

४)दमठाची बाहुली दमठाच्या सागरात घातली की ती 

परत येत नाही. 

‘‘का लवणाची कंुजरी । सुदादलया लवणसागरी । 

होयादच ना  माघारी। परती जसैी ।(ज्ञानेश्वरी अ. १५ 

ओ.३१८) 

५) मोठमोठी नगरे रचावी, तलाव बांधाव े , महावन े

लावावी, नानादवध वकृ्ष लावाव े (पयाावरण, जलावरण) 

वकृ्षारोपण. 

नगरेची रचावी । जलाशये दनमाावी । महावने लावावी.। 

नानादवध े।। (ज्ञानेश्वरी अ. १४ ओ. २३३) 

६) मेघ धावत असतात, पण त्यांच ेमागोमाग आकाश 

धावत नाही. तसेच तारकासमुह भ्रमण पावतात अस े

आपल्याला ददसत े धवृाचा तारा काही भ्रमण पावत 

नाही. 

‘‘जातया  अम्रासवें। जसैे आकाश न धाव े। भ्रमणचंक्री 

न भव।े धवृ जसैा।। (ज्ञानेश्वरी अ. १३ ओवी. ४८९) 

७) आकाशत दनळा रंग नुसता ददसतो, पण खरोखर तो 

नुसता भासच आह.े 

‘‘नीळीमा अबंरी । का मगृतषृ्णालहरी । तसैे वायादच 

फरारी। वो जाहले।।  (ज्ञानेश्वरी अ. १३ ओ. १०५)  

८) समुद्राला भरती यते े ती पौदणामेच्या चंद्रान े यते े चदं्र 

आकषाणाने सागराला भरती येते. 

पै. रावो पररवारु नेणे। आज्ञादच परचक्र दजणे । कां 

चंद्रादच दन पुणापणे । दसंध ुभरती।। (ज्ञानेश्वरी अ. १३ 

ओवी. १३८)  

९) मेघ घषाणान े वीज दनमााण होते, पाण्याच्या जोरान े

तेज प्रगट होते (वीज) 

‘‘मग उदकाचेदन आवशेे । प्रगटल ेतेज ज ेलखलखीत 

ददसे ।दतये दवजमुाजी असे सदलल कायी।। 

(ज्ञानेश्वरी अ. ७ ओवी. ५८) 

१०) पाणी, अग्नी व वाफ यांचा वायुशी संबंध आला 

की ढग उत्पन्न होतात. (सूया उष्णतेने पाण्याची वाफ 

होऊन आकाशात ढग दनमााण होतात.) 

‘‘तोय तेज धमुु । ययां वायुसी सगंमु । जादलया होय 

अभ्रागमू। व्योम न ेनेण े।।  (ज्ञानेश्वरी अ. १८ ओ. 

१४०१) 

११) सागराच्या पोटात वडवाल नावाचा अग्नी आह.े 

वाचुदन सागराच्या पोटी ।  वडवानळू शरण आला 

दकरीटी। जाळू न ठाके तया गोठी। वाळुदन द ेपां।।  

(ज्ञानेश्वरी अ. १८ ओ. १४०१) 

१२) सागर मयाादा उल्लंघीत नाही. व समुद्राची व्याप्ती 

वाढत नाही. 

‘‘जरी सररताओघ समतत । पररपुणा होऊदन दमळत। तरी 

अदधक  नो ह ेईषन ।मयाादा न सडंी।। 

(ज्ञानेश्वरी अ. २ ओ. ३५८) 

१३)समुद्रात मीठ पडण्याच्या आधी थोडेसे आह े अस े

ददसते, पण तेच समुद्रात पडल े की त्याच े

 अल्पत्व जाऊन ते समुद्रात दवलीन झाल्यामुळे 

समुद्राएवढे व्यापक होत.े 

‘‘जसैे समुद्री लवण न पडें । तव वगेळे अल्प आवडे । 

मग होय दसंधदुच एवढे। दभडे जवे्हा।। 

(ज्ञा.अ.५ ओ. ३५) 

 

सारांश: 

 तात्पया, ज्ञानेश्वरीमधील वरील ओव्यांच े

सखोल पररदशलन केले असता, असे ददसून येत े की, 

ज्ञानेश्वराजवळ वजै्ञादनक दषु्टी होती. दनसगाव्रत, दनसगा 

दनयम यातील दवज्ञान ज्ञानेश्वरांना चांगलेच अवगत होते. 

त्यांच्या दववचेनात एखाद्या शास्त्रज्ञांची दचदकत्सकता 

ददसते. त्यातुन त्यांच्या प्रगल्भ प्रदतमेचा प्रत्यय येतो. 

ज्ञानेश्वरीमध्ये ज्ञानेश्वरांनी अध्यात्मज्ञान काव्यमय 

भाषेतून सांदगतले साहदजकच दनसगा, दनसगाातल े
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घटनाक्रम व त्याच्या कायाकारण सबंंध व्यक्त करतांना 

ज्ञानेश्वराची वजै्ञादनक दषु्टी प्रगट होते. 

 ज्ञानेश्वरी हा केवळ अध्यात्मज्ञानाचा, 

ब्रम्हज्ञानाचा ग्रथं आह.े अस े समजण े चुकीच े आह.े 

ज्ञानेश्वरीतील अध्यात्मचचाा काव्यात न्हाहुन दनघाली 

आह.े प्रदतपाद्य दवषय समजनू दतेांना ज्ञानेश्वरांनी ज े

दषु्टांत व उपमा वापरल्या आहते. त्यामध्ये दवज्ञान 

शोधणे हा एक आनंदाचा व संशोधनाला पुढे नेण्याचा 

दवषय ठरु शकतो. तोच प्रयत्न प्रततुत लेखकाने या 

शोधदनबंधात करण्याचा प्रयत्न केला आह.े 

 दनरीक्षण करणे, संगतवार मांडणी करण,े प्रश्न 

उपदतथत करण,े सुत्र मांडण,े दसद्धांत मांडून 

सदसद्धांताची पुन्हा तपासणी करण े ही जी वजै्ञादनक 

दवचारपद्ध ती आह,े दतचा वापर ज्ञानेश्वरीच्या अनके 

ओव्यांमध्ये ज्ञानेश्वरांनी केला आह.े नवीन अभ्यासकांनी 

त्याचा सखोल अभ्यास करण्यास खपु वाव आह.े 

अथाात आपण वजै्ञादनक  ददुष्टकोनातून ओव्या दलदहत 

आहो याची त्याकाळी ज्ञानेश्वरांना कल्पनाही नसले. 

परंतु त्यांचेजवळ अलौदकक प्रदतमा असल्यामुळे व 

गुरुकृपा असल्यामुळे त्यांच्या दववरणामध्ये वजै्ञादनक 

ददुष्टकोन आला आह ेह,े दनदित. 

 ज्ञानेश्वर ह ेप्रदतभावतंकवी असल्यामुळे अफाट 

कल्पनासामथ्या त्यांचेजवळ होत.े कल्पनचेी अत्युच्य 

भरारी घेतांना अनेक वजै्ञादनक सत्य, त्यांच्या भाष्यात 

आलेले आहते. आिया वाटाव े एवढी वजै्ञादनक 

दवचाराची बैठक ज्ञानेश्वरांमध्ये पाहायला दमळत.े  

 

संदर्भ गं्रथ: 

१) अधंश्रध्दकेडून दवज्ञानाकडे लोकसंख्या 

दशक्षण साधन कें द्र, प्रौढ, दनरंतन दशक्षण व 

ज्ञानदवततार दवभाग पुण े

    दवद्यापीठ , पूणे. 

२) दशक्षण - तवामी दववकेानंद रामकृष्ण मठ, 

नगापूर. 

३) जगतग ु दडग्री श्री संत तुकाराम महाराज 

तमारक ग्रथं,दजजाऊ ग्रथंालय, पुण.े 

४) श्री. ज्ञानेश्वर महाराजांची दवचारसंपदा अव्दतै 

ज्ञानमंजीरी डॉ. श. की.चतुरकर सुदवचार 

धनतोली, नागपूर. 
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