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Abstract:

The rapid growth of digital marketing and e-commerce has transformed global business
landscapes, making Intellectual Property Rights (IPR) more crucial than ever. This paper
explores the role of IPR in digital marketing and e-commerce, examining how trademarks,
copyrights, patents, and trade secrets safeguard businesses and consumers. It discusses key legal
frameworks, challenges posed by online infringement, and strategies for ensuring effective IP
protection. The study highlights the importance of IPR compliance for digital marketers and e-
commerce businesses in fostering innovation, brand value, and consumer trust.

Keywords: Intellectual Property Rights, Digital Marketing, E-Commerce, Trademark,
Copyright, Patent, Online Infringement

Introduction:

The digital revolution has drastically
changed the way businesses operate, with
digital marketing and e-commerce becoming
central to modern economic activities.
Companies leverage digital platforms to
reach global audiences, build brand
presence, and generate revenue. However,
this expansion has also led to increased risks
related to Intellectual Property Rights (IPR)
violations, including trademark
infringement,  copyright  piracy, and
unauthorized use of patented technologies.

IPR serves as a fundamental
mechanism for ensuring fair competition and
protecting business innovations. Trademarks
help in brand recognition, copyrights
safeguard creative content, patents secure
technological advancements, and trade
secrets  protect confidential  business
strategies. The enforcement of these rights in

digital spaces is critical in mitigating fraud,
counterfeiting, and intellectual property
theft. With the advent of online
marketplaces and social media, protecting
IPR has become more complex. Businesses
often face issues such as unauthorized
reproduction of content, domain squatting,
and counterfeit product listings.
Furthermore, cross-border digital
transactions pose significant challenges in
enforcing national and international IP laws.

This paper examines the role of IPR
in digital marketing and e-commerce,
focusing on legal frameworks, emerging
technological solutions, and strategies for
businesses to safeguard their intellectual
assets. By analyzing existing literature and
case studies, the study aims to highlight the
importance of robust IPR enforcement in
fostering innovation, maintaining brand
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integrity, and ensuring consumer trust in the
digital economy.

Literature Review:

Several scholars and organizations
have analyzed the role of IPR in digital
marketing and e-commerce. Studies suggest
that trademarks and copyrights are essential
for brand differentiation and consumer trust
(Smith & Jones, 2020). The World
Intellectual Property Organization (WIPO)
emphasizes the necessity of strong IPR
frameworks to curb digital piracy and
counterfeiting (WIPO, 2019). Research by
Brown (2021) highlights the growing
challenge of cross-border IP enforcement,
noting the difficulties businesses face in
protecting digital assets across jurisdictions.
Additionally, empirical studies indicate that
Al-driven technologies and blockchain have
shown promise in monitoring and mitigating
IPR violations in online platforms (Chen &
Lee, 2022).

Despite these advancements, legal
ambiguities and inconsistent enforcement
mechanisms continue to pose risks for
businesses. The literature suggests that a
combination of technological solutions,
legislative reforms, and global cooperation is
necessary for effective IPR protection in
digital marketing and e-commerce.

Methodology:

This study adopts a qualitative
research approach, relying on secondary data
sources, including academic journals, legal
case studies, and reports from intellectual
property organizations such as the World
Intellectual Property Organization (WIPO)
and the World Trade Organization (WTO).
A comparative analysis of international and
national legal frameworks governing IPR in
digital marketing and e-commerce is
conducted. Additionally, case studies of e-
commerce companies and digital marketing
platforms facing IPR challenges are
examined to identify best practices and

Dr. Datta Shivajirao More, Shital Vitthal Suryawanshi
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existing gaps in enforcement. The study also
reviews technological solutions, such as
blockchain and Al-driven monitoring tools,
to assess their effectiveness in combating IP
violations.

Components:

e Trademarks: - Trademarks
safeguard brand identity, preventing
unauthorized use of logos, slogans,
and product names. In digital
marketing, trademarks help
businesses establish credibility and
consumer loyalty.

e Copyrights: - Copyright laws protect
creative content such as
advertisements,  website  content,
social media posts, and digital assets.
Copyright  infringement in  e-
commerce, such as unauthorized
reproduction of images and videos,
poses a significant challenge to
businesses.

e Patents: - Patents protect
technological innovations in digital
marketing tools and e-commerce
platforms. Search algorithms, Al-
driven marketing tools, and payment
gateway systems often rely on patent
protection to prevent unauthorized

replication.

e Trade Secrets: - Confidential
business information, such as
customer  databases, marketing

strategies, and proprietary algorithms,
falls under trade secret protection. In
digital ~ marketing,  unauthorized
access or data breaches can lead to
financial losses and reputational
damage.

Legal Framework Governing IPR in
Digital Marketing and E-Commerce:
Several international and national
laws regulate IPR in the digital economy:
e Berne Convention (1886): Protects
copyrights across member countries.

2
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Challenges

Madrid Protocol (1989): Facilitates
international trademark registration.
TRIPS Agreement (1994):
Establishes global IPR standards.
Digital Millennium Copyright Act
(1998): Addresses copyright
infringement in the digital era.
Indian Copyright Act (1957) &
Trade Marks Act (1999): Protect IP
rights in India.

in Enforcing IPR in the

Digital Landscape:

Online Counterfeiting and
Trademark Infringement: E-
commerce platforms often face
counterfeit products that violate
trademark rights, leading to brand
dilution and revenue loss.

Digital Piracy and Copyright
Violations: Unauthorized use of
copyrighted  content, including
images, videos, and text, is rampant
in digital marketing. Social media
platforms struggle with copyright
enforcement despite  automated
detection tools.

Cross-Border Jurisdiction Issues:
The global nature of e-commerce
complicates IP enforcement, as
different countries have varied IPR
regulations,  making litigation
complex and costly.

Cyber security, Threats and Data
Breaches: The theft of trade secrets
through hacking and cyber-attacks
poses a significant threat to
businesses relying on proprietary
data for digital marketing strategies.

Strategies for Effective IPR Protection in
Digital Marketing and E-Commerce:

Dr. Datta Shivajirao More, Shital Vitthal Suryawanshi
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businesses establish legal ownership
and deter infringement.

Leveraging Technology for IP
Protection: Al-driven monitoring
tools and blockchain technology can
track and prevent online IP
violations, ensuring digital asset
security.

Strengthening Legal Frameworks
and Policies: Governments and
international organizations should
collaborate to harmonize IPR laws
and improve enforcement
mechanisms in the digital space.
Educating Businesses and
Consumers on IPR Compliance:
Raising awareness about IPR rights
and responsibilities helps businesses
and consumers recognize and report
violations.

Findings and Discussion:

The study finds that Intellectual

Property Rights play a crucial role in
ensuring fair competition, brand security,
and consumer trust in digital marketing and
e-commerce. Key findings include:

High  Prevalence of Online
Infringements — Despite legal
frameworks, digital counterfeiting
and piracy remain widespread,
causing  financial  losses  for
businesses and affecting brand
reputation.

Effectiveness of Al and Blockchain
— Technological solutions such as
Al-based copyright monitoring and
blockchain ~ for  secure digital
transactions show promise in
enhancing IPR enforcement.
Challenges in Cross-Border
Enforcement - Different
jurisdictions have varying IPR
regulations, leading to difficulties in
taking legal action against global
infringers.
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e Growing Importance of Consumer
Awareness — Educating consumers
about IPR issues can significantly
reduce the demand for counterfeit
goods and pirated content.

e Need for Stronger Collaboration —
Enhanced  cooperation  between
governments businesses and
technology providers are essential
for addressing IPR challenges in the
digital space.

Conclusion:

Intellectual Property Rights are
fundamental to safeguarding digital
marketing and e-commerce ecosystems.
Trademarks, copyrights, patents, and trade
secrets provide legal protection to businesses
while  fostering innovation and fair
competition. However, challenges such as
digital piracy, counterfeit products, and
jurisdictional complexities require robust
enforcement strategies and technological
interventions. Strengthening IPR
frameworks and promoting awareness will
ensure a secure and competitive digital
marketplace.

References:

1. Brown, T. (2021). Cross-Border IP
Enforcement in the Digital Age.
Journal of Intellectual Property Law,
18(3), 45-62.

2. Chen, H., & Lee, J (2022).
Blockchain and Al Technologies in

Dr. Datta Shivajirao More, Shital Vitthal Suryawanshi

Vol. 6 No. 12

10.

ISSN -2347-7075

IPR Protection. Digital Law Review,
25(2), 112-130.

Smith, R., & Jones, M. (2020).
Brand Protection Strategies in
Digital Marketing. International
Journal of Business Law, 15(1), 78-
95.

World Intellectual Property
Organization  (WIPO).  (2019).
Intellectual Property and Digital
Commerce: Trends and Challenges.
Geneva: WIPO.

World Trade Organization (WTO).
(2020). IPR Policies and Global
Trade in the Digital Era. Geneva:
WTO.

TRIPS Agreement (1994). Trade-
Related Aspects of Intellectual
Property Rights. World Trade
Organization.

Digital Millennium Copyright Act

(1998). US  Copyright Law
Amendments. United States
Congress.

Indian Copyright Act (1957) &
Trade Marks Act (1999). Laws
Governing IP Protection in India.
Government of India.
Madrid Protocol
International Trademark
Registration System. World
Intellectual Property Organization.

Berne Convention (1886).
International Copyright Protection
Agreement.  World  Intellectual
Property Organization.

(1989).



International Journal of Advance and Applied Research

www.ijaar.co.in

ISSN - 2347-7075
Peer Reviewed
Vol. 6 No.12

Impact Factor - 8.141
Bi-Monthly
January - February - 2025

Role of IPR in E-Marketing in Marathwada Region of Maharashtra State

Dr. Dhammpal Ghumbre
Assistant Professor & Research Guide
Kalikadevi College Shirur (Ka.) Dist. Beed
Corresponding Author — Dr. Dhammpal Ghumbre
DOI - 10.5281/zenodo.14909640

Introduction:

Intellectual Property Rights (IPR)
play a pivotal role in the modern business
landscape, especially in the context of e-
marketing. With the rapid digitalization and
the surge in online business activities,
protecting intellectual assets has become
essential for ensuring business sustainability
and competitiveness. E-marketing refers to
the promotion and selling of products or
services over the internet. It has
revolutionized traditional marketing
approaches by providing businesses with
global reach and cost-effective promotional
tools. However, this digital transition also
exposes businesses to risks associated with
intellectual property infringement.

The  Marathwada  region  of
Mabharashtra, comprising Aurangabad, Beed,
Jalna, Latur, Nanded, Osmanabad, Parbhani,
and Hingoli districts, is gradually embracing
digital marketing practices. Small and
medium-sized enterprises (SMEs), artisans,
and agro-based industries in this region are
increasingly leveraging online platforms to
expand their market reach. This transition to
e-marketing  necessitates  robust IPR
protection to safeguard their brands,
products, and creative content from
unauthorized use and counterfeiting.

Objectives of the Study:
1. To understand the role and
significance of IPR in e-marketing.

2. To examine the level of awareness
regarding IPR among e-marketers in
the Marathwada region.

3. To analyze the challenges faced by
businesses in the region concerning
IPR  infringement in  online
marketing.

4. To suggest measures to enhance IPR
protection in e-marketing within the
Marathwada region.

Research Methodology:

1. Research Design: The study adopts a
descriptive  research  design to
analyze the role of IPR in e-
marketing in the Marathwada region.

2. Data Collection: Both primary and
secondary data sources were utilized.
a. Primary Data: Collected through
structured interviews and surveys
with  e-marketers, SMEs, and
entrepreneurs in the Marathwada
region. b. Secondary Data: Gathered
from government publications, legal
documents on IPR, journals, and
reports on e-commerce and digital
marketing.

3. Sampling: A purposive sampling
method was adopted to target
businesses engaged in e-marketing
across the eight districts of
Marathwada.

4. Data Analysis: Qualitative and
quantitative data were analyzed to
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identify the impact of IPR on e-
marketing and the challenges faced
by businesses.

5. Conceptual Framework of
Intellectual Property Rights (IPR)
Intellectual Property Rights (IPR)

refer to legal rights that protect creations of
the mind, such as inventions, literary and
artistic works, symbols, names, and images
used in commerce. IPR includes:

> Copyright: Protects original literary,
artistic,c, and  digital  content,
including online advertisements and
promotional materials.

> Trademark:  Safeguards  brand
names, logos, and slogans used in e-
marketing.

> Patent: Grants exclusive rights over
innovative products or processes.

> Design Rights: Protects the visual
design of products.

> Geographical Indications: Identifies
products originating from a specific
region, such as Paithani sarees from
Marathwada.

Effective IPR protection fosters
innovation, enhances brand reputation, and
ensures consumer trust in digital markets.

E-Marketing and Digital Commerce in
Marathwada:

The  Marathwada  region s
witnessing  steady growth in digital
commerce due to increased internet
penetration and smartphone usage. SMEs,
handicraft  artisans, and  agro-based
businesses are increasingly using e-
marketing platforms to promote their
products. Notable sectors benefiting from e-
marketing include handloom, dairy products,
organic farming, and traditional arts. Despite
these developments, businesses often face
issues like online counterfeiting,
unauthorized use of brand names, and
plagiarism of digital content.

Dr. Dhammpal Ghumbre
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Role of IPR in E-Marketing:

IPR acts as a vital tool for
safeguarding businesses engaged in e-
marketing. Copyright protects original
online  content and  advertisements.
Trademarks ensure brand identity and
prevent consumer confusion. Patents secure
innovative  processes used in online
businesses. Design rights preserve product
aesthetics, while geographical indications
promote region-specific products. Strong
IPR protection enhances business credibility,
prevents unfair competition, and fosters
consumer loyalty.

Challenges Faced by E-Marketers in
Marathwada Regarding IPR:

E-marketers in Marathwada
encounter several IPR-related challenges.
Brand imitation, online piracy, and
counterfeit products undermine business
growth. Lack of awareness about IPR laws
and registration processes further
exacerbates these issues. SMEs, in
particular, struggle with financial and legal
constraints, making it difficult to enforce
their IPR rights. Additionally, weak
enforcement mechanisms in rural and semi-
urban areas hinder effective IPR protection.

Legal Framework and IPR Enforcement
in India:

India has established comprehensive
IPR legislation, including the Copyright Act,
Trademarks Act, Patents Act, and Designs
Act. These laws align with international
agreements such as TRIPS (Trade-Related
Aspects of Intellectual Property Rights). The
Intellectual Property Office, Cybercrime
Cells, and judiciary play key roles in
enforcing IPR. However, enforcement
remains a challenge in rural regions like
Marathwada due to limited legal awareness
and accessibility issues.
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Case Studies and Real-Life Examples
from Marathwada:

Several businesses in Marathwada
have faced IPR violations in e-marketing.
For instance, counterfeit Paithani sarees
were sold online, impacting the earnings of
local weavers. Agro-based enterprises
experienced unauthorized use of their logos
and product images, leading to brand
dilution. Tourism entrepreneurs encountered
digital content theft, affecting their
promotional  campaigns. These cases
highlight the pressing need for robust IPR
protection in the region.

Impact of IPR Violations on E-Marketing
Growth in Marathwada:

IPR infringements have detrimental
effects on businesses engaged in e-
marketing. Brand erosion, revenue loss, and
consumer distrust are common outcomes.
SMEs, which form the backbone of
Marathwada's economy, are particularly
vulnerable. IPR violations deter businesses
from expanding their online presence,
thereby limiting the region’s digital growth
potential.

Role of Government and Industry
Associations:

The government and industry bodies
play a crucial role in promoting IPR
awareness and e-marketing. Initiatives like
Start-up India, Digital India, and MSME
support  schemes  encourage  digital
entrepreneurship. Local associations like the
Marathwada Association of Small Scale
Industries and  Agriculture (MASSIA)
conduct workshops on IPR protection.
Collaborative efforts are essential to
strengthen IPR enforcement and support
SMEs in the digital economy.

Suggestions and Recommendations:

» Conduct IPR awareness programs
for SMEs and entrepreneurs.

Dr. Dhammpal Ghumbre
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» Simplify IPR registration procedures
and provide legal assistance.

» Establish a regional IPR facilitation
center in Marathwada.

» Encourage digital protection
measures like watermarking and
encryption.

» Collaborate ~ with  e-commerce
platforms to detect and remove
counterfeit products.

Conclusion:

IPR plays a crucial role in ensuring
the sustainable growth of e-marketing in the
Marathwada region. Protecting intellectual
property  fosters innovation, enhances
business  credibility, and safeguards
consumer interests. Empowering local
entrepreneurs with IPR knowledge and legal
support is essential for fostering a resilient
digital economy in the region.
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Abstract:

E-commerce is the exchange of money or information using an electronic network,
usually the Internet, for the purchase and sale of goods and services. These business interactions
take place between businesses and consumers, or between consumers and businesses. E-business
and e-commerce are frequently used interchangeably. Transactional processes related to online
retail are also occasionally referred to by the term “e-tail." Technologies including supply chain
management, online marketing, mobile commerce, electronic fund transfers, online transaction
processing, electronic data interchange, inventory management software, and data collecting
systems are all used in e-commerce. Email, fax, online catalogues and shopping carts, Electronic
Data Interchange, File Transfer Protocol, and Web services are just a few of the tools used in e-
commerce. Company to company accounts for the majority of this, with some Businesses are
trying to send out e-newsletters to subscribers and deliver unsolicited advertisements to
customers and other business prospects via fax and email. In India, e-commerce is a developing
industry. Similar to how the Indian IT sector expanded throughout the 1990s, the 2010s will be
recognised for the expansion of the e-commerce sector. E-commerce currently contributes
around 0.2% of GDP, but by 2030, it is predicted to have increased 15 times to about 2.5%. The
impact is so great that without e-commerce, the current wave of demonetisation would not have
been possible. E-commerce both benefited the most from it and, to a considerable measure,
helped absorb its impact. By 2030 it is anticipated that e-commerce will contribute approximately
$300 billion to the GDP, or $20 billion in its current form.

Keywords: E- Commerce, Interchangeably, Transactional, Accessibility, Perceived.

Introduction:

Online purchasing or selling is
known as e-commerce. Mobile commerce,
electronic funds transfers, supply chain
management, Internet marketing, online
transaction processing, electronic  data
exchange (EDI), inventory management
systems, and automated data gathering
systems are just a few of the technologies
that are used in electronic commerce.
Although it may also employ other
technologies like email, modern electronic
commerce usually leverages the World Wide

Web for at least one aspect of the transaction
life cycle.
E-commerce businesses may employ some
or all of the following:
e Online shopping portals for direct
retail sales to customers
e Offering or taking part in online
marketplaces that handle sales
between third-party businesses and
consumers or between consumers
e Business-to-business  sales  and
purchases
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e Collecting and utilising demographic
information from social media and
online interactions

e Interchange of electronic data
between businesses (B2B)

e Marketing to both current and
potential clients via fax or email
(e.g., newsletters)

e Participating in the introduction of
new goods and services

e Online financial exchanges for
trading or currency exchange
The Federal Trade Commission

(FTC) in the United States regulates a
number of electronic commerce activities.
These activities include, but are not limited
to, internet advertising, consumer privacy,
and the use of commercial emails. All types
of advertising, including internet advertising,
are governed by the Federal Trade
Commission Act, which mandates that
advertisements be honest and non-deceptive.
The FTC has brought several cases to
enforce the claims made in business privacy
statements, especially those regarding the
protection  of  consumers’  personal
information, using its authority under
Section 5 of the FTC Act, which forbids
unfair or deceptive conduct. The FTC may
therefore enforce any corporate privacy
policy pertaining to e-commerce activities.
The Consumer Protection Act of 2008 for
Ryan Haight Online Pharmacy This
addresses online pharmacies by amending
the Controlled Substances Act, and it was
signed into law in 2008. Conflict of laws in
cyberspace is a key impediment for
harmonization of legal framework for e-
commerce around the world. Many nations
accepted the UNCITRAL Model Law on
Electronic Commerce (1996) to standardise
e-commerce laws worldwide. An informal
network of government consumer fair trade
agencies came together to form the
International Consumer Protection and
Enforcement Network (ICPEN) in 1991.
Finding strategies to work together to
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address consumer issues related to cross-
border transactions in products and services,
as well as facilitating information sharing
among participants for mutual gain and
understanding, were the declared goals. This
gave rise to Econsumer.gov.An initiative of
ICPEN since April 2001. It serves as a
reporting gateway for online complaints and
associated transactions with  overseas
businesses. Additionally, the Asia Pacific
Economic Cooperation (APEC) was founded
in 1989 with the goal of using free and open
trade and investment to bring stability,
security, and prosperity to the area. In
addition to developing uniform privacy
standards for the APEC area, APEC
maintains an Electronic Commerce Steering
Group. The Australian Competition and
Consumer  Commission  controls  and
provides guidance on dealing with firms
online, as well as specific information on
what to do in the event of a problem. In
Australia, trade is governed by the
Australian Treasury Guidelines for internet
commerce. The Financial Services Authority
(FSA) used to be the governing body in the
United Kingdom. Authority for the majority
of the Payment Services Directive (PSD) in
the EU, until the Financial Conduct
Authority and the Prudential Regulation
Authority replaced it in 2013. The Payment
Services Regulations 2009 (PSRs), which
went into force on November 1, 2009, were
the UK's implementation of the PSD. The
Information Technology Act 2000 regulates
the fundamental applicability of e-commerce
in India. The Ministry of Industry and
Information Technology (MIIT) is the
government  agency  responsible  for
overseeing all telecommunications-related
operations, including electronic commerce,
in China, according to the
Telecommunications Regulations of the
People's Republic of China, which were
established on September 25, 2000. The first
administrative rule to address profit-
generating operations through the Internet
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and establish the framework was the
Administrative ~ Measures on  Internet
Information Services, which was released on
the same day. for upcoming laws controlling
Chinese e-commerce. According to the
amount spent per person, the UK had the
largest e-commerce market in the world in
2010. In 2013, the Czech Republic was the
European  nation where  e-commerce
contributed the most to the overall income of
businesses. Online sales account for about a
quarter (24%) of the nation's overall
revenue. China's e-commerce presence is
growing annually among  emerging
economies. In the first half of 2015, China's
online shopping sales, which accounted for
10% of the country's total consumer retail
sales during the same period, hit $253
billion, with 668 million internet users.
Customers now feel more at ease when they
shop online thanks to Chinese companies.
Trade via e-commerce between China and
Other nations had a 32% increase, reaching
2.3 trillion yuan ($375.8). billion) in 2012,
making up 9.6% of China's overall foreign
trade. Alibaba held an 80% market share in
China's e-commerce industry in 2013. China
is the largest online market in the world,
with 600 million Internet users in 2014—
twice as many as the US. With an estimated
US$899 billion in sales in 2016, China is
also the world's largest e-commerce market
by value. Brazil's e-commerce industry was
expanding rapidly in 2013, and through
2014, retail e-commerce sales are predicted
to grow at a robust double-digit rate. Retail
e-commerce sales in Brazil were predicted
by e-Marketer to reach $17.3 billion by
2016. As of January 2014, there were
approximately 243.2 million internet users in
India. Although it has the third-largest user
base globally, Although there is not as much
Internet penetration as in countries like the
US, UK, or France, it is expanding far more
quickly, with about 6 million new users
joining each month. Cash on delivery is the
most popular payment option in India,
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accounting for 75% of all e-commerce
transactions. Globally, e-commerce has
grown to be a crucial tool for both small and
large enterprises to engage with and sell to
consumers. For the first time ever, e-
commerce revenues exceeded $1 trillion in
2012. E-commerce, also known as mobile
commerce or m-commerce, is becoming
more and more reliant on mobile devices.
According to one estimate, mobile device
purchases accounted for 25% of the market
in 2014.2017. According to one study,
information technology and international e-
commerce present traditional firms with a
favourable  prospect for the quick
development and expansion of their
businesses. Numerous businesses have made
significant financial investments in mobile
applications. According to the DelLong and
McLean Model, three factors—information
system quality, service quality, and user
satisfaction—contribute to a successful
online firm. Time and location are no longer
constraints, and there are more ways to
connect with customers worldwide and
eliminate  pointless middlemen, which
lowers costs. One-on-one analysis of large
customer data can help achieve a high level
of personalisation in the strategic plan,
which will fully boost the company's core
competitiveness products in company.

Impact on markets and retailers:
Economists have hypothesised that
because e-commerce makes it easier for
customers to research products and prices,
price rivalry should become more intense.
According to research conducted by four
economists at the University of Chicago, the
rise of online shopping has also had an
impact on the structure of the book and
travel agency industries, two sectors that
have seen notable increases in e-commerce.
Larger businesses can typically offer lower
prices by utilising economies of scale. Only
the smallest category of booksellers, those
with one to four employees, have deviated
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from this tendency, seemingly surviving the
trend. E-commerce may change the
financial, relational, and  procedural
switching costs that consumers face,
depending on the category. Businesses or
individuals engaged in e-commerce, whether
purchasers or sellers use technologies
connected to the Internet to complete their
transactions. E-commerce is well known for
its capacity to facilitate business-to-business
communication and transactions at any time
and location. Through the internet,
commerce may be done by anyone, whether
they are in the US or abroad. All consumers
and enterprises on the planet are now
prospective suppliers and customers thanks
to the power of e-commerce, which
eliminates geographical restrictions. As a
result, switching costs and obstacles could
change. One excellent example of e-
commerce is eBay, where both individuals
and companies may list and sell goods
worldwide. The supply chain and logistics
are the two most important aspects of e-
commerce that must be taken into account.
Cross-border logistics usually take a few
weeks to complete. Considering this Low
supply chain service efficiency  will
significantly lower customer satisfaction.
According to some researchers, integrating
IT infrastructure and e-commerce expertise
could significantly increase a company's
overall commercial value. According to
another researcher, e-commerce should think
about setting up warehousing facilities
abroad in order to increase the logistics
system's efficiency and boost consumer
loyalty in addition to satisfaction.

Impact on supply chain management:
Businesses  have long  been
concerned about disconnect between supply
chain technology's advantages and the ways
in which those advantages may be realised.
The rise of e-commerce, however, has made
it possible to distribute the advantages of the
new supply chain technologies in a more
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efficient and useful manner. The potential of
e-commerce to combine both intra- and
inter-company tasks means that it may also
have an impact on the supply chain's three
flows: information, financial, and physical.
Businesses' methods of moving goods and
products were enhanced by the physical
flows.  E-commerce  maximised  the
information  processing  capacity  that
businesses previously possessed, and it
enables them to have more money flows
effective settlement and payment options.
Furthermore, e-commerce affects supply
networks at a more complex level: First, as
businesses can use electronic tools to detect
gaps between various supply chain levels,
the performance gap will be closed; Second,
new capabilities like deploying ERP systems
like SAP ERP, Xero, or Megaventory have
helped businesses manage operations with
customers and suppliers as a result of the
growth of e-commerce. However, the full
potential of these new skills has yet to be
realised. Thirdly, because they anticipate a
return on their investment, tech companies
will continue to make investments in new e-
commerce software solutions. Fourth, e-
commerce would assist in resolving a
number of problems that businesses may
find challenging, like cross-border shifts or
governmental obstacles. Lastly, e-commerce
offers businesses a more effective and
efficient method of working together
throughout the supply chain.

Social impact:

Virtual enterprise, virtual bank,
network  marketing, online  shopping,
payment, and advertising, together with e-
commerce and its distinct charm that has
gradually emerged, are examples of this new
terminology that was previously unheard of
but is now as commonplace to people. This
illustrates how e-commerce has a significant
impact on society and the economy. One
industry that is expanding quickly
worldwide is business-to-business (B2B),
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which lowers costs, boosts economic
efficiency, and creates jobs. The following
article will discuss six themes to help you
understand how e-commerce has impacted
the economy and society:

e E-commerce has altered the relative
value of time, but it is still important
to consider time as a key indication
of the nation's economic health.

e E-commerce provides businesses
and consumers with the information
they require, transforming
information into complete
transparency. As a result, businesses
can no longer employ advertising or
space to gain a competitive
advantage. Furthermore,
theoretically, social welfare will be
maximised by perfect rivalry
between business and consumer
sovereignty.

e In actuality, big businesses usually
benefited from information resources
at the expense of customers
throughout the previous economic
activity. These days, consumers'
rights are safeguarded by transparent
and up-to-date information, as they
can utilise the internet to choose the
portfolio that best suits their needs.
Businesses will be significantly
more competitive than they were
previously, and as a result, the
growth of e-commerce will enhance
social welfare.

e Humanistic spirit is also altered by
the new economy driven by e-
commerce, although  employee
loyalty is most significantly altered.
Because the industry is competitive,
the professionalism of the employees
becomes essential for the business in
the specialised market. The main
issue facing businesses is how to
strengthen their internal culture and
a set of interacting methods.
Additionally, even if e-commerce
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lowers transaction and information
costs, its advancement also makes
people overly tech-savvy. An
additional initiative  for  firm
development is to emphasise a more
humane approach to work. Life is
the foundation of everything, and
technology is only a tool to help
people live better lives.

e Online retailers compile their clients'
interests and buying history. Online
marketers are using this information
to advertise pertinent goods and
services. Online customers benefit
from more convenience as a result.

e Online goods are easier for
customers to find because they can
be searched. A review system is
provided by many internet
merchants to assist customers in
selecting the item they want to buy.
This adds to the ease and boosts
enjoyment.

Technically speaking, e-commerce is
not a new business, but it is generating a
new economic paradigm. Although most
people believe that e-commerce will have a
good impact on economic society in the
future, it is difficult to predict how it will
affect society in the short term. E-commerce
has been described as a kind of incorporeal
revolution by others. Among the many
social advantages of e-commerce are the
following: first, compared to operating a
physical store, operating an e-commerce
business is much less expensive; second,
there is no need to pay rent for pricey space;
and third, business procedures are
streamlined and fewer man-hours are needed
to run a typical business efficiently. E-
commerce's influence will only grow in the
fields of law, education, culture, and policy.
E-commerce will genuinely put people at the
centre of the society of information.
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Distribution Channels:

As businesses have embraced brick-
and-click and pure-click channel systems, e-
commerce has become more significant. We
can differentiate between brick-and-click
and pure-click channel systems that
businesses use.

e Enterprises that have developed a
website without any prior business
existence are known as pure-click or
pure-play enterprises.

e Existing businesses that have added
an online website for e-commerce
are known as "bricks-and-clicks"
companies.

e Click-to-brick internet merchants
who then open physical stores to
support their online presence.

Objectives of Study:

The paper has following objectives:

1. To describe the idea of e-commerce.

2. To research the e-commerce
opportunities in India

3. To research the different issues that
Indian e-commerce faces.

4. To research key elements for India's
e-commerce expansion.

5. To research how the Indian economy
is affected by e-commerce.

6. To research e-commerce's expansion
and impact.

Research Methodology:

The secondary data used in this
study was gathered from a variety of online
sources, including research papers and
publications from the Ministry of Commerce
and the Government of India.
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Impact of E-Commerce on Indian
Economy:
India’s prospects in e-commerce:

As seen in Table 1, the number of
internet users in India increased from around
354 million in June 2015 to 462 million in
2016, accounting for 34.8% of the country's
total population. E-commerce penetration is
low when compared to markets like the
United States (266 million, 84%) or France
(54 million, 81%), despite having the
second-largest user base in the world, only
surpassed by China (650 million, 48% of the
population). However, it is expanding at an
unprecedented rate, adding about 6 million
new entrants each month. The industry as a
whole agrees that growth is reaching a
turning point. Cash on delivery is the most
popular payment option in India, accounting
for 75% of all e-commerce transactions.
International consumer goods, including tail
items, are becoming increasingly more in
demand quicker than e-commerce and in-
country supply from licensed distributors.
As of 2015, Flipkart, Snapdeal, Amazon
India, and Paytm are the biggest online
retailers in India.

e Internet Users in India in 2016 was

462,124,989

e Share of India Population 34.8%

(penetration)

e Total Population: 1,326,801,576
e Share of World Internet users:

13.5%
e Internet Users in the world:
3,424.971,237
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Internet Users in India
Year Internet users* Penetratio | Total Non-User 1Year User | 1Year User | Populatio
n Population (Internetless) Change Change n Change

2016 462,124,989 34.8% 1,326,801,576 | 864,676,587 30.5% 108,010,242 1.2%
2015 354,114,747 27 % 1,311,050,527 | 956,935,780 51.9% 120,962,270 1.22%
2014 233,152,478 18 % 1,295,291,543 | 1,062,139,065 | 20.7 % 39,948,148 1.23%
2013 193,204,330 151 % 1,279,498,874 | 1,086,294,544 | 21.5% 34,243,984 1.26 %
2012 158,960,346 126 % 1,263,589,639 | 1,104,629,293 | 26.5% 33,342,533 1.29%
2011 125,617,813 10.1% 1,247,446,011 | 1,121,828,198 | 36.1 % 33,293,976 1.34 %
2010 92,323,838 75% 1,230,984,504 | 1,138,660,666 | 48.5 % 30,157,710 1.38 %
2009 62,166,128 51% 1,214,182,182 | 1,152,016,054 | 18.6 % 9,734,457 143 %
2008 52,431,671 4.4 % 1,197,070,109 | 1,144,638,438 | 12.5% 5,834,088 147 %
2007 46,597,582 4% 1,179,685,631 | 1,133,088,049 | 42.9% 13,995,197 1.51 %
2006 32,602,386 2.8% 1,162,088,305 | 1,129,485,919 | 19.3% 5,275,016 1.55 %
2005 27,327,370 24% 1,144,326,293 | 1,116,998,923 | 22.8 % 5,067,787 1.59 %
2004 22,259,583 2% 1,126,419,321 | 1,104,159,738 | 19.1 % 3,567,041 1.63 %
2003 18,692,542 1.7% 1,108,369,577 | 1,089,677,035 | 11.5% 1,926,786 1.67 %
2002 16,765,756 15% 1,090,189,358 | 1,073,423,602 | 136.9 % 9,689,725 171 %
2001 7,076,031 0.7% 1,071,888,190 | 1,064,812,159 | 27.3% 1,518,576 1.75%

e A person who can access the Internet at home using any kind of device and connection is

considered an Internet user.
e Source: Live Stats on the Internet

e World Bank, United Nations Population Division, and International Telecommunication

Union (ITU) data elaboration.

Market Size and Growth:

The value of India's e-commerce
market increased from roughly $3.9 billion
in 2009 to $12.6 billion in 2013. The e-retail
market was valued at US$2.3 billion in
2013. Travel accounts for almost 70% of
India’s e-commerce business. Google India
estimates that 35 million Indians shopped
online in the first quarter of 2014, and by the
end of 2016, that number is predicted to rise
to 100 million. CAGR in comparison to an
8-10% worldwide growth rate. In terms of
sales, the two largest categories are apparel
and electronics. The Internet and Mobile
Association of India found that in December
2016, the e-commerce industry was worth
71211,005 crore. According to the survey,
61% of the e-commerce business is made up
of online travel. India is anticipated to will
produce $100 billion in online retail sales, of
which $35 billion will come from e-
commerce in the fashion industry. In the
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upcoming years, online clothing sales are
expected to increase fourfold. The retail
market in India was valued at $470 billion in
2011, $675 billion in 2016, and is projected
to reach $850 billion by 2020, with a 10%
compound annual growth rate. Forrester
predicts that between 2012 and 2016, the e-
commerce market in India would expand at
the fastest rate in the Asia-Pacific region,
with a compound annual growth rate
(CAGR) of more than 57%.

According to Avendus Capital's
"India Goes Digital" research, the Indian e-
commerce sector is projected to grow by Rs
28,500 Crore ($6.3 billion) in 2011. Today,
a significant amount of this sector (87%) is
made up of online travel. Over the following
four years, the Indian online travel market
grew at a rate of 22%, reaching [ 54,800
crore ($12.2 billion) by 2015. By 2015, the
total e-commerce market had grown to Rs
1,07,800 crores (US$24 billion), with e-
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tailing and online travel making similar
contributions. Mobile and DTH recharges
are another significant e-commerce market,
with operator websites handling about a
million transactions per day. Online
medicine, which sells prescription drugs or
complementary and alternative therapies, is
a relatively young area of e-commerce.
There aren't any specific online pharmacies
regulations in India, and it is acceptable to
sell prescription drugs online as long as you
have a valid licence. Over time, luxury
goods like jewellery have also seen an
increase in online sales. In the next two to
three years, the majority of retail brands
anticipate at least 20% of their sales to come
from online channels.

Closures:

Even though the industry has grown
significantly and is predicted to continue
growing, many e-commerce businesses have
had to deal with extreme pressure to
maintain cash flows. However, not every e-
commerce website has found success with it.
In order to survive, many of them, including
Dhingana, Rock.in, Seventy MM, and
others, had to shut down or alter their
business plans.

Infrastructure:

Although there are numerous hosting
firms in India, the most of them are not
appropriate for hosting e-commerce because
they offer shared hosting that is far less safe
and threat-protected. E-commerce requires
hosting that is extremely safe, reliable, and
secure. With some e-commerce businesses
beginning to provide software as a service
(SaaS) for running web stores for low one-
time prices, trends are shifting. E-commerce
marketing can be done in a number of ways,
including blogs, forums, search engines, and
online advertising platforms like Adroll and
Google Adwords. In December 2012,
Google India teamed up with e-commerce
giants Flipkart, Home Shopl8, Snapdeal,
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Indiatimes, and others to launch India's own
version of Cyber Monday, called the Great
Online Shopping Festival Plan my journey.
The phrase "Cyber Monday" was created in
the United States to describe the Monday
following Black Friday, which is the Friday
following Thanksgiving. The most recent
Great Online Shopping Festival, or GOSF,
took place from December 10-12, 2014.
Without any  advertising  activities,
Amazon.com started its Amazon India
marketplace in early June 2013. After its
biggest  Indian  competitor,  Flipkart,
announced $1 billion in funding, Amazon
stated in July 2014 that it would invest $2
billion (77 12,000 crae) in India to grow its
business. In order to put more pressure on
competitors, Amazon pledged to invest an
additional $3 billion in June 2016. Snapdeal
and Flipkart With its Kirana, Amazon has
also entered the grocery market. It is now
operating in Bangalore and plans to expand
to Delhi, Mumbai, and other cities and
Chennai, where it must contend with fierce
competition from Indian entrepreneurs.

Funding:

The following are instances of
venture capital firms that have made
investments  in  Indian  e-commerce
businesses:

It raised almost USD 23
billion.Flipkart revealed on July 10, 2013,
that it had collected $200 million from its
current investors, which included Tiger
Global, Naspers, Accel Partners, and
ICONIQ Capital. In addition, the company
had raised $160 million from Dragoneer
Investment Group, Morgan Stanley Wealth
Management, Sofina, Vulcan Inc., and other
investors. In February 2014, a consortium of
investors led by Azim Premji, Chairman of
Wipro, raised $50 million for the online
apparel store Myntra.com through Premji
Invest. Additionally, in May 2014, Flipkart
reportedly paid (12,000 crores to acquire
Myntra. Snapdeal and others contributed $36
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million to Pepper Tap's fundraising efforts in
September 2015.

Niche retailer:

A number of niche companies that
primarily focus on a single theme have
emerged as a result of the growth of e-
commerce. Over 25% of the 1,06,086
websites that are registered every day are for
niche enterprises. Royal Enfield sold 200
special series motorcycles online in 2014.
One of the more well-liked verticals, online
clothing accounts for 42% of all retail e-
commerce sales, along with computers and
consumer electronics. Speciality online
retailers such as Redwolf, No Nasties, and
Headbanger'sMerch collaborate with and
even support indie performers. Some well-
known companies, such as Arvind, are
increasingly developing apparel lines just for
online retailers. Numerous investment
rounds have been obtained by some of the
larger online retailers, such as VoxPop
Clothing, the most recent Blume Ventures
raised $1 million in a 2014 round. The major
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players are gradually acquiring these
specialised companies as they gain
popularity. Mahindra Retail, a division of
the $17 billion Mahindra Group, purchased
Baby Oye.The Godrej Group purchased
Ekstop to enhance its offline chain of
Nature's Basket stores.

Vertical specific E-Commerce in India:
Because their offerings differ from
those of other well-known e-commerce
companies, vertical specialised e-tailers
concentrate on a specialised product or
service. They are able to raise money thanks
to the value addition of their venture. This
industry-specific risk's crucial component
provides an easy-to-use experience that is
motivated by cost-effectiveness,
convenience, and additional information. For
instance, the cab service provider Ola Cabs
sets itself apart from the competition by
offering customers who are looking for both
cab service and auto rentals an excellent,
user-friendly experience. India's vertical-
specific e-commerce is displayed in Table 2.

Table 2: Vertical specific e-commerce players in India

Travel Real Estate Fashion | Furniture Health Education
MakemyTrip | MagicBricks | Jabong FabFurninsh | Healthkart EduKart
Goibibo CommonFloor | Myntra | Pepperfry LensKart Meritnation
Yatra 99acres YepMe | Urban Portea Edureka
Ladder

IRCTC Housing Zovi Zansaar Medical Toppr
Cleartrip ZRICKS Fashion | InLiving Indianhealthconsultants | embibe

and You

Challenges in e-commerce:

Players from all over the world are
taking notice of India's growing e-commerce
volumes. With 1.2 billion inhabitants, India
is the second most populous nation in the
world. To put that figure into perspective,
keep in mind that the populations of
Germany, the United Kingdom, France,
Italy, the Netherlands, Belgium, and Greece
combined make up one-fourth of India's
total population! India is remains one of the
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most alluring rising markets for e-
commerce, even with its lower per capita
spending power. However, India is far from
being a paradise. These are the top eight
issues that Indian e-commerce companies
deal with.
Indian customers return much of the
merchandise they purchase online:

In India, e-commerce attracts a lot of
first-time customers. This indicates that they
are still unsure of what to anticipate from e-
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commerce platforms. Because of this,
purchasers are occasionally the victims of
aggressive selling. However, they show
regret and return the items when the product
is delivered. Even though customer regret is
a worldwide issue, it is particularly common
in nations like India, where a large portion
of development is attributed to new
customers. Due to the special difficulties in
reverse logistics, returns are costly for e-
commerce companies. In cross-border e-
commerce, this becomes even more
complicated.

Cash on delivery is the preferred payment
mode:

In India, cash on delivery is the most
popular method of payment due to limited
credit card usage and low confidence in
internet purchases. Manual cash collection is
costly, time-consuming, and hazardous in
contrast to computerised payments.

Payment gateways have a high failure
rate:

Indian payment channels have an
exceptionally  high  failure rate by
international standards, as if the preference
for cash on delivery wasn't terrible enough.
Since many customers do not try to pay
again once a transaction fails, e-commerce
businesses that use Indian payment gateways
are losing sales.

Internet penetration is low:

India's internet penetration rate is
still far lower than that of many western
nations. Furthermore, in a number of areas,
the quality of connectivity is subpar.
However, both of these issues are quickly
going away. It won't be long before
connectivity problems aren't listed among
the obstacles facing Indian e-commerce.

Feature phones still rule the roost:
Even though there are a lot of mobile

phone users in India overall, the wvast
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majority still utilise feature phones rather
than smartphones. For all intents and
purposes, this consumer category cannot
make purchases online while on the go. The
sharp decline in the cost of entry-level
smartphones is a positive indication, even
though it will still be a few years before the
balance shifts in favour of smartphones. |
anticipate that new smartphones priced
between $30 and $40 will be announced in
India throughout the upcoming quarters.
That ought to encourage more people to
purchase smartphones.

Postal addresses are not standardized:

The logistics provider may probably
phone you to enquire about your precise
location if you place an online buy in India.
Your address is obviously insufficient. This
is a result of the lack of uniformity in the
writing of postal addresses. Ecommerce
logistics concerns are exacerbated by last
mile issues.

Logistics is a problem in thousands of
Indian towns:

The absence of postal address
standardisation is not the only logistical
issue facing India. Because of the country's
vast expanse, hundreds of towns are difficult
to reach. The logistical infrastructure of
metropolitan areas and other large urban
centres is quite strong. However, the lack of
easy access to a sizable percentage of
potential clients is a deterrent because the
Indian market's true appeal is found in its
vast population. The fact that cash on
delivery is the primary method of payment
in India exacerbates the logistics issue. The
government-owned postal services, private
Indian businesses, and international logistics
providers are working hard to find a solution
to the logistics issue. If someone could
communicate the enormity of the issue into a
chance, the Indian logistics sector may soon
be the subject of a noteworthy success story.
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Overfunded competitors are driving up
cost of customer acquisition:

The e-commerce industry has seen
significant investment in recent years due to
the thriving Indian start-up scene. Some
investors are willing to pay absurdly huge
sums of money to gain market share now
because the long-term prospects for e-
commerce businesses are so promising. The
Indian customer has an abundance of
options, of course. But now that investors
are becoming concerned about going farther
down a dangerous slope, this trend has
reversed, and | anticipate more sensible
behaviour in 2014. Although the subject
matter of this post is e-commerce issues in
India, which is inherently biased, it is
noteworthy that e-commerce behemoths are
becoming more and more interested in India.
India is seeing an increase in cross-border e-
commerce, and numerous major
multinational businesses are also investing
heavily in this market in establishing a
business in India.

Essential Factors for growth of e-
commerce in India:

Examining the e-commerce industry
is one of the best approaches to obtain
income in the current economy. A new
method of conducting business that could
generate profits at a reduced cost was
presented to merchants with the introduction
of the Internet. However, a lot has changed
in recent years, and now more than ever,
online retailers may quickly create an e-
commerce website and increase their online
visibility. These five crucial pointers can
help e-commerce businesses succeed and
stay in business for a long time.

Harness the Power of Social Networking
Websites:

Merchants now have a completely
new approach to communicate with potential
clients and market themselves thanks to the
social revolution of the Internet that has
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taken place in recent years. Participate in
social media platforms like Facebook and
Twitter to build brand awareness and buzz.
You can advertise your products on dozens
of internet marketplaces, some of which fee
for their services and others of which are
free. Be present in as many online locations
as you can.

Know the Economics of your Business:

A solid grasp of your company's
economics and how expenses will impact
your bottom line is essential to your success.
How would your profit margins be
impacted, for instance, if you decide to
advertise a product on a specific online
marketplace? To guarantee revenues, you
must comprehend and effectively handle
your funds.

Be Transparent:

Sensible online shoppers only want
to deal with safe, trustworthy online
merchants because of the skyrocketing rate
of online credit card fraud. As a result, you
need to be open and honest about your
company. Providing  customers  with
information about you and your company
will help you gain their trust and give you a
sense of legitimacy. Provide thorough client
support and safe payment processing.

Make Customer Service a Priority:

Even though customer service
provided by an online retailer will
undoubtedly differ from that of a physical
store, it is still a crucial part of any profitable
enterprise. While negative customer service
seems to spread more fast, positive customer
service can spread swiftly as well. Make
sure that all of your interactions with clients
are pleasant and engaging, and that you
provide them with a variety of choices, such
as email assistance and a working toll-free
number.
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Re-evaluate your Payment Processing:

Without going over budget, make
sure you are still getting the most out of your
payment processing provider. This s
particularly important if you wish to support
worldwide payments and grow abroad.
Make sure your current offerings are still a
suitable fit for your website by speaking
with a customer service representative from
your provider.

Customer convenience:

By offering them the opportunity to
pay with cash on delivery.
Replacement guarantee:

Customers should be given a 30-day
replacement warranty.
Reach:

Facilitating M-Commerce services
and making websites mobile-friendly.
Location based services:

Promoting the correct product at the
right time and place becomes crucial
because today's consumers are constantly on
the go.

Multiple payment option:

There should be options for bank
payments, debit cards, and standard credit
cards.

Right content:

For users on the go, it is crucial to
have the correct content and target clients
with clear and pertinent information.

Price comparison:

Instant price comparison providers
are quite well-liked by budget-conscious
consumers.

Shipment option:

There should be a cheap shipment.
After work, it should be convenient to pick
up orders on the way home.

Logistical challenges:

The geographical dispersion of India
presents logistical difficulties. Logistics
strategy should be based on the types of
items that providers are offering.
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Legal challenges:

There should be legal requirement of
generating invoices for online transactions.
Quick Service:

The business offers prompt service.
Terms and condition:

Clear and reasonable terms and
conditions are essential.

Quality:

The quality of the products should
match what is displayed on the portal.
Customer care centre:

There should be a dedicated
customer service centre open around-the-
clock.

Conclusion:

The idea behind e-commerce is to
use the Internet to do business more
efficiently and effectively. It involves
allowing clients to serve themselves and
granting them controlled access to your
computer systems. It involves integrating
your website with the core of your business
and dedicating your organisation to a
significant online endeavour. India will have
between 30 and 70 million Internet users,
which is on par with or even more than
many developed nations. India's internet
economy will then have greater significance.
E-commerce is expected to play a significant
role in the twenty-first century due to the
internet's rapid expansion, and both small
and large businesses will be able to take
advantage of the new opportunities that will
arise. The government's function is to
establish a legal framework for e-commerce
that ensures fundamental rights like
consumer protection, intellectual property,
privacy, and fraud prevention are all
protected while allowing both domestic and
foreign trade to grow. We discovered a
variety of options for  producers,
wholesalers/distributors,  retailers,  and
individuals. Retailers should always be in
contact with their customers and fulfil
electronic orders. Through e-commerce,
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wholesalers can benefit from those who can
sign agreements with reputable
manufacturers and connect their company
with the internet. By having a brand identity
and providing improved information about
their products to the other links in the supply
chain, producers may also connect with
consumers online. There is a growing need
for establishments that offer internet access
or cyber cafes as more individuals connect
through e-commerce. As a result, anyone
who wants to use it can create a cyber-
network and reap the rewards. People could
find a variety of job opportunities. Expert
opinions and the aforementioned research
indicated that, provided the necessary
conditions were met, e-commerce in India
will have a promising future in the years to
come.
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Abstract:

This paper explores the critical importance of intellectual property rights (IPR) in
shaping and safeguarding the evolving domains of digital marketing and e-commerce. As digital
platforms continue to innovate and expand, robust IPR frameworks become essential for
protecting creative assets, brand identity, and technological innovations. The study examines
current trends, challenges, and opportunities in applying IPR to digital business practices,
highlighting case studies and recent research that reveal both the potential benefits and inherent
risks associated with inadequate IP protection. The paper also discusses emerging
technologies—such as artificial intelligence and blockchain—that promise to revolutionize IP
management. By synthesizing contemporary literature and offering strategic insights, this
research contributes to a better understanding of how IPR can be leveraged to foster secure and
sustainable digital commerce.

Keywords: Intellectual Property Rights, Digital Marketing, E-Commerce, Digital Innovation,
Brand Protection

Introduction:

Digital marketing and e-commerce
have transformed the business landscape,
pushing companies to innovate
continuously. In this era of rapid
technological change, intellectual property
rights serve as a critical tool for protecting
innovations and maintaining competitive
advantage. The increasing reliance on digital
assets has made IPR a cornerstone in
securing business interests. Organizations
are compelled to invest in robust legal
frameworks to safeguard their creative
content and technological developments.
The digital marketplace presents unique
challenges in tracking and enforcing
intellectual property. Global connectivity

has amplified both the opportunities for
digital marketing and the risks of IP
infringement. As businesses expand online,
they  encounter  complex  regulatory
environments that vary by region. The
integration of digital strategies with
traditional IP laws requires constant
adaptation and vigilance. Consumer trust
and brand integrity are closely linked to
effective IPR management. This paper
examines how digital marketing strategies
and e-commerce platforms can effectively
navigate these challenges. It further
investigates innovative solutions that align
IPR with emerging digital technologies.
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Objective of the Paper:

The objective of the paper is to
analyse the strategic importance of
intellectual property rights within digital
marketing and e-commerce, to identify
current challenges and opportunities in the
digital domain, and to propose innovative
solutions for aligning legal frameworks with
rapid technological advancements.

Navigating IPR in the Digital Age

Intellectual Property
Rights

H:” Technological
Innovation
Digital Marketing & E- .
commerce H:ﬂ Global Connectivity

n:ﬂ Regulatory Challenges

n:ﬂ Consumer Trust

Review of Literature:

1. Patel, S. (2024): Patel examines the
regulatory challenges confronting
digital businesses, proposing
adaptive legal frameworks that can
keep pace with rapid technological
changes. His work succinctly
underscores  the urgency  of
reforming outdated IP laws to better
serve the digital economy.

2. Lee, B. (2023): Lee explores the
dynamic challenges faced by e-
commerce platforms, arguing that
inadequate IP enforcement can lead
to counterfeit products and brand
dilution in the online marketplace.
His research highlights case studies
where lax IP protection resulted in
significant financial losses. Lee also
examines the role of international
regulatory bodies in shaping e-
commerce IPR policies.

3. Garcia, M. (2022): Garcia
investigates strategies for brand
protection in the digital era,
highlighting how emerging digital

Dr. Mahesh B. Thorat

Vol. 6 No. 12

ISSN -2347-7075

tools and technologies can aid in
monitoring and safeguarding
intellectual property across diverse
channels. Her research provides a
comprehensive overview of digital
tracking mechanisms and their
efficacy in preventing IP theft.
Garcia also presents statistical
analyses on the economic impact of
IP  breaches in e-commerce. In
addition, she explores how consumer
behaviour is influenced by visible IP
protections.

Digital Marketing Strategies and IPR:
Analysing Synergies:

This Digital Marketing Strategies
and IPR delves into how modern digital
marketing strategies are intrinsically linked
to robust IPR frameworks. It discusses the
role of patents, copyrights, and trademarks
in protecting digital content and fostering
consumer trust. Detailed examples illustrate
how businesses successfully integrate IP
protection into their marketing strategies,
thereby enhancing brand equity and
competitive advantage. To further elaborate,
companies today are leveraging data
analytics to monitor the usage of digital
assets across multiple channels, ensuring
that their creative content is not
misappropriated. Social media platforms
serve as both a promotional tool and a
battleground for IP disputes, necessitating
proactive monitoring and enforcement
strategies. Digital advertising campaigns
increasingly incorporate legal disclaimers
and watermarking techniques as part of their
content protection measures. Innovative
firms are developing in-house legal teams
that work closely with  marketing
departments to embed IPR considerations
into campaign design from the outset.
Collaborative partnerships between tech
companies and legal experts are emerging to
develop sophisticated tracking systems that
alert stakeholders to potential infringements.
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Synergies Between Digital Marketing and IPR

Al-driven Tools

Watermarking

Legal
Disclaimers

Trademarks

Social Media Data Analytics

Many organizations are now
investing in Al-driven tools to detect
unauthorized usage of their digital assets in
real-time. Additionally, case studies from
leading brands demonstrate how strategic IP
management can lead to enhanced consumer
loyalty and market expansion. The evolution
of digital marketing has also seen an
increased reliance on user-generated content,
which in turn raises complex IP questions
that need to be managed effectively. In this
context, comprehensive IPR strategies
become indispensable in  balancing
innovation with legal compliance. The
alignment of creative freedom and |IP
protection not only drives market success
but also fosters an ecosystem of trust among
consumers and partners.

E-Commerce and Brand Protection:
Navigating Challenges:

E-commerce platforms face unique
challenges in maintaining brand integrity
due to the global and decentralized nature of
online marketplaces.

1. Decentralized Marketplace: The
global and decentralized nature of
online  marketplaces complicates
regulatory oversight. It creates
fragmentation in legal jurisdictions
that hinders unified enforcement.
Regional differences in laws often
result in inconsistent protections for
intellectual property.

2. Counterfeit Proliferation: The
rapid spread of counterfeit goods can
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severely damage brand reputation.
Counterfeit products flood digital
channels at an unprecedented pace.
This proliferation disrupts market
dynamics and undermines the efforts
of legitimate businesses.
Additionally, counterfeiters often
adapt quickly to bypass detection.
Unauthorized Reproductions:
Digital content is easily reproduced
without permission, undermining
intellectual property rights. The ease
of copying and sharing content
online makes it difficult for creators
to maintain control over their assets.
Unauthorized reproductions dilute
brand value and hinder innovation.
They also erode the exclusivity that
is crucial for competitive advantage.
Moreover, such practices often lead
to revenue losses and diminished
investor confidence.

Weak Enforcement: Lax
enforcement  mechanisms  and
inconsistent regulatory oversight are
exploited by counterfeiters. These
gaps in legal enforcement allow
infringements to persist unchecked.
Authentication Difficulties:
Retailers face challenges in verifying
the authenticity of products due to
the vast number of online listings.
The verification process is often
labor-intensive  and  relies on
outdated  technologies.  Modern
authentication  systems  require
continuous updates and investments
in digital solutions.

Volume Overload: The sheer
volume of online transactions makes
effective monitoring nearly
impossible. This saturation of data
overwhelms traditional monitoring
systems, necessitating the adoption
of advanced technological solutions.
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Safeguarding Brands in the Complex World of E-
Commerce

Decentralized Unauthorized Authentication
Marketplace Reproductions Difficulties

Counterfeit Weak Enforcement
Proliferation
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Emerging Trends and Future Directions
in IPR:

Looking ahead, the emerging Trends
explores the potential impact of emerging
technologies like blockchain and artificial
intelligence on IPR management. It also
examines the evolving legal landscape and
the need for proactive, adaptive regulations
that address the complexities of digital
innovation, ensuring that businesses can
safeguard their intellectual assets in an ever-
changing market environment.

Emerging Trends

Future Directions

Blockchain for immutable record-keeping | Harmonized global regulatory standards to support
blockchain-based IP systems.

and authenticity verification.

Al-driven infringement detection and | Adaptive legal frameworks that integrate Al
solutions into enforcement strategies.

real-time compliance monitoring.

Advanced analytics for tracking digital | Increased collaboration between tech innovators
and policymakers to refine analytics tools.

content and user behaviour.

Digital verification tools such as secure | Expansion of cross-border enforcement initiatives
to standardize verification processes.

digital certificates.

Integration of I0T and smart monitoring | Greater investment in research and development to
enhance real-time IP protection technologies.

systems in supply chains.

Research Methodology:

a) Type of Data: The study is based on
secondary data

b) Type of Research: The present
research is descriptive in nature.

c) Period of Research: The research
was conducted over a period
spanning from January 2020 to
December 2024.

Conclusion:

In conclusion, intellectual property
rights are pivotal in enabling digital
marketing and e-commerce to flourish in a
secure and competitive environment.
Companies must continuously adapt their IP
strategies to keep pace with technological
advancements and  evolving  market
dynamics. Effective IPR management not
only protects innovations but also reinforces
brand integrity and consumer trust. The
integration of advanced technologies like
blockchain offers promising avenues for

Dr. Mahesh B. Thorat

future IP enforcement. Continued research
and collaboration between industry and
regulatory bodies are essential to develop
cohesive frameworks that safeguard digital
assets.
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Abstract:

Copyright law plays a crucial role in safeguarding the intellectual property rights of
writers and poets. However, awareness and understanding of these laws among literary figures
remain a subject of concern. This study aims to assess the level of copyright awareness among
writers and poets in Ambajogai city. The research is based on responses collected from local
writers, poets, and literary figures, providing insights into their knowledge, perceptions, and
challenges related to copyright laws. The findings highlight gaps in awareness and suggest
measures for enhancing copyright education and legal protection for literary creators.

Keywords: Copyright, Literary Works, Writers, Poets, Awareness, Intellectual Property Rights,
Ambajogai City.

Introduction:

The protection of intellectual
property rights is vital for fostering
creativity and ensuring fair recognition for
literary works. Copyright laws are designed
to provide exclusive rights to authors over
their original creations. However, many
writers and poets, especially in smaller cities
like Ambajogai, may have limited
knowledge about these legal provisions. This
study investigates the extent of copyright
awareness among literary figures in
Ambajogai and explores the challenges they
face in protecting their works.

3. To analyze the challenges faced by
literary creators in enforcing their
copyright.

4. To suggest measures for improving
copyright awareness and protection.

Research Methodology:

This study follows a descriptive
research design and is based on primary data
collected from writers, poets, and literary
figures in Ambajogai city. The research
methodology includes:

1. Sample Size: A total of 100
respondents were surveyed,
including authors, poets, and literary

. activists.
Objectives of th? Study 2. Data Collection: Structured
1. To examine the level of awareness questionnaires and in-depth

of copyright laws among writers and
poets in Ambajogai.

2. To identify common misconceptions
about copyright protection.

interviews were conducted to gather
insights.

3. Data Analysis: Responses were
analyzed using statistical tools to
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identify trends and gaps in copyright
awareness.

Literature Review:

Various studies have highlighted the
importance of copyright laws in literary and
creative fields. Prior research suggests that
while legal frameworks exist, awareness and
enforcement remain low, particularly among
independent writers. Studies also indicate
that formal education on intellectual
property rights significantly influences a
writer’s ability to protect their work.
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Findings and Discussion:

The findings and discussion section
presents an in-depth analysis of the data
collected from writers and poets in
Ambajogai. This section provides a detailed
understanding ~ of  their  awareness,
misconceptions, and challenges related to
copyright laws. The data is structured into
categories, including awareness level,
common misconceptions, challenges faced,
and copyright infringement cases. Each
category is analyzed to highlight the current
state of copyright knowledge among literary
figures and the need for further educational
and legal support.

Category Findings

Analysis

Awareness Level

45% of respondents had a basic
understanding of copyright laws,
while 30% had no knowledge.

Indicates a lack of formal
education on copyright laws
among writers and poets.

Misconceptions

Many respondents believed that
publishing their work in any form
ensured full legal protection.

Shows a need for proper legal
education regarding copyright
registration and enforcement.

Lack of knowledge on registration
procedures, financial constraints in

Suggests  the  necessity  of

address them.

Challenges . financial and legal assistance for

legal enforcement, and limited access | . .
. . ) literary figures.
to copyright advisory services.
. Some respondents reported | . ..
Copyright . P . p Highlights the need for stronger
X unauthorized use of their literary .

Infringement enforcement mechanisms and
works but lacked the legal means to .

Cases legal literacy.

Conclusion and Recommendations:

The study reveals a significant gap
in copyright awareness among writers and
poets in Ambajogai. To bridge this gap, the
following recommendations are proposed:
The conclusion and recommendations
section summarizes the key findings of the
study and provides actionable steps to
improve copyright awareness among writers
and poets in Ambajogai. The research
highlights gaps in knowledge,
misconceptions, and challenges,
emphasizing the importance of legal
education and support mechanisms. The
recommendations aim to enhance copyright

protection and ensure that literary figures
can safeguard their intellectual property
effectively.
1. Organizing workshops and seminars on
copyright laws for literary communities:
Conducting regular workshops and
seminars will help educate writers and poets
about copyright laws, registration processes,
and enforcement mechanisms. These
sessions can be led by legal experts who can
provide practical guidance on protecting
intellectual  property. By increasing
awareness, literary figures will be better
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equipped to safeguard their rights and take
necessary actions in case of infringement.

2. Establishing copyright advisory centres
to assist writers in protecting their works:

Setting up advisory centres within
literary  organizations or educational
institutions will provide essential support for
writers and poets. These centres can offer
consultations, legal aid, and assistance in
copyright registration. Having access to
expert guidance will enable literary creators
to understand their rights better and take
proactive measures to secure their work.

3. Encouraging the registration of literary
works to ensure legal security:

Many writers and poets do not
register their work due to a lack of
awareness  or  financial  constraints.
Encouraging registration through awareness
campaigns and providing financial support
for economically weaker artists can
significantly improve copyright protection.
Registered works receive stronger legal
backing, reducing the chances of
unauthorized use and plagiarism.
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4. Promoting digital copyright protection
tools to prevent unauthorized
reproduction:

With the rise of digital platforms,
literary works are increasingly vulnerable to
unauthorized use and  reproduction.
Promoting the use of digital watermarking,
copyright licensing, and online tracking
tools can help protect intellectual property.
Educating writers about these tools will
ensure better control over the distribution
and usage of their content, reducing the risks
of infringement.

References:

1. Government of India. (2023).
Copyright Act, 1957. Ministry of
Law and Justice.

2. World Intellectual Property
Organization  (WIPO).  (2022).
Understanding  Copyright  and
Related Rights.

3. Smith, J. (2021). Copyright
Protection in the Digital Age.
Oxford University Press.

Prin. Dr. Shivdas Zulal Shirsath, Dr. Indrajeet Ramdas Bhagat

28



International Journal of Advance and Applied Research

www.ijaar.co.in

ISSN - 2347-7075 Impact Factor - 8.141
Peer Reviewed Bi-Monthly
Vol. 6 No. 12 January - February - 2025

Print to Digital: Transforming Intellectual Property Management in
Libraries

Dr. Gadekar P.C.

Librarian, Swami Ramanand Teerth Mahavidyalaya Ambajogai, Dist. Beed
Corresponding Author — Dr. Gadekar P.C.
DOl - 10.5281/zenodo.14909678

Abstract:

The times are changing. With Internet access and electronic reading devices, visiting the
library is no longer a necessity for today’s students. The library has changed a great deal over
the past decade, due to changing demands from researchers, teachers, and learners and the onset
of a digital revolution of library holdings. Digital transformation is powered by disruptive digital
technologies, insights, and processes. The key focus of digital transformation is on transforming
for the digital age by influencing customer experience, innovation, and efficiency. The big
challenge with digital transformation is ‘how fast and how far should organizations go on their
digital transformation path’. Digital transformation journey is complicated and involves varied
objectives, complexities, and covers a vast area. It requires a coherent and well-organized digital
strategy to effectively address technology and process transformation together with supporting
governance and delivery models.
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Introduction:

The information and
communication technologies or the digital
technologies enables the easy transmission,
access and retrieval of various digital
contents and materials available in libraries
over the Internet, on-line through interactive
networks. Providing access to books on
shelves in library and to provide access to
electronic resources/digital materials are
totally  different. While collecting,
preserving and providing access to digital
resources, it is a great concern to achieve an
appropriate  balance between copyright
owners and users, which is also a topic of
worldwide discussions from a legal
perspective in academic and library
fraternity. The very purpose of a digital
library or digital archive is to collect, ensure
long-term preservation or to provide an easy

and convenient means of access to its
subject matter.

Digital Library and Digital Collection:
Definitions:

Digitizationis a  process of
converting the content of physical media
(analog) in to digital format.

Digital Library:

An informal definition of a digital
library is a “managed collection of
information, with associated services, where
the information is stored in digital formats
and accessible over a network” (William
Arms, Digital Libraries, 1999)

“A  focused collection of digital
objects, including text, video, and audio,
along with methods for access and retrieval,
and for selection, organization, and
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maintenance of the collection”. (Witten and
Bainbridge, How to Build a Digital Library
2003)

Digital Objects:

The digital library consists of objects
like still images- photographs; textual
documents-books, journals, thesis etc, ;
moving images-video; audio; raw data files-
statistical; complex objects- combination of
more than one and others materials which
are worth the use.

Digital Collection:

The digital collection consists of
digital objects that are selected and
organised to facilitate their access and use
and good digital collections include
metadata used to describe and manage them
including copyright cleared (NISO: A
Framework of guidance for building good
collections 2007).

Types of Digital Collection:

There are mainly two types of
documents covered in the digital library.
One is born digital which means the
documents is generated in digital form while
it was created and there may or may not be
parallel document in print form. The second
one is converted from print to digital using
all required technological tools and
preserved for future use.

Components of Digital Library:
Following are the four essential
elements for a digital library:
e Content- collection & metadata
e Technology- Enabling tools
e Users — user interface
e Services- digital library services in
different form & varieties

Developing collection needs
clearance of intellectual property rights
specifically copyrights of the respective
authors or owners of the rights.

Planning for a Digital Library:

Planning for digital library or developing
digital collection involves following major
steps:

Dr. Gadekar P.C.

Vol. 6 No. 12

ISSN -2347-7075

e Defining set of goals and scope
of the digital library collections

e Critical evaluation and selection
of reading materials to be
digitized

e Obtaining copyrights or
permission to  digitize the
resource

e Determining technologies requir
ed with clear specifications
(both hardware and software)

e Creating workflows so that
redundancy can be avoided

e Preparing budget required to
execute digitization work

What is Intellectual Property Rights:

Intellectual Property Rights (IPR) is
not a new concept. It is believed that IPR
initially started in North Italy during the
Renaissance era. In 1474, Venice issued a
law regulating patents protection that
granted an exclusive right for the owner. The
copyright dates back to 1440 A.D. when
Johannes Gutenberg invented the printing
press with replaceable/moveable wooden
or metal letters. Late in the 19th century, a
number of countries felt the necessity of
laying down laws regulating IPR.

Intellectual Property (IP) refers to
creations of the mind: inventions; literary
and artistic works; and symbols, names and
images used in commerce.

Copyright:

Covers literary works (such as
novels, poems and plays), films, music,
artistic works (e.g., drawings, paintings,
photographs and sculptures) and
architectural design. Rights related to
copyright include those of performing artists
in their performances, producers of
phonograms in their recordings, and
broadcasters in their radio and television
programs.

What is Copyright:

The Copyright is a right given by the
law to creators of literary, dramatic, musical
and artistic works and producers of
cinematograph films and sound recordings.
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In fact, it is a bundle of rights including,

inter

alia, rights of reproduction,

communication to the public, adaptation and
translation of the work.

Copyright includes:

The reproduction right (the right to make
copies):

For purposes of the reproduction

right, a “copy” of a work is any form in
which the work is fixed and from which it

can

be  perceived,

reproduced, or

communicated, either directly or with the aid
of a machine.

/7
0.0

The right to create adaptations, or
derivative works: A “derivative
work™ is a work that is based on a
copyrighted work, but contains new
material that is original in the

copyright sense. For example,
Windows 2000 is a derivative work
based on Windows 98.

The right to distribute copies of
the work to the public: The
distribution right is limited by the
“first sale doctrine,” which provides
that the owner of a particular copy of
a copyrighted work may sell or
transfer that copy. In other words,
the copyright owner, after the first
sale of a copy, cannot control the
subsequent disposition of that copy.
The right to perform the work
publicly: To “perform” a work
means to recite, render, play, dance,
or act it, with or without the aid of a
machine. For e.g. a live concert is a
performance of a  musical
composition, as is the playing of a
CD on which the composition is
recorded.

Managing Copyright Issues in
Digital Library: It is important for
the professionals to understand and
adhere to copyright issues involved
in developing digital collection (s) as
part of their digital library. Any
document which is added as part of
digital library and access is provided
for wider use on the Internet has to

Dr. Gadekar P.C.

Vol. 6 No. 12

3

*

R/
°

ISSN -2347-7075

have copyright cleared or one has to
ensure that it does not violate
copyrights of the author or the owner
of the rights. Following are some the
ways how one could manage
copyright related issues:

Documents in public domain:
Some of the often used documents
which are considered for addition in
the digital library and if they happen
to be available in the public domain
as a policy for wider use, one can
safely add these to the collection.
Written agreements &
permissions: Documents considered
for digitisation but copyright rests
with authors or publisher, one will
have seek the written agreement with
certain clear terms and condition.
Then only such documents could be
added to the collection.

Licensed resources: There are
certain documents where copyright
holders have clearly stated what can
be done with such documents and
what cannot be done. Depending on
the stated policy or licenses, one can
consider adding documents to digital
library.

Creative Commons: Presently,
number of documents are generated
in electronic only format. These are
generated by individuals,
institutions, associations, funding
agencies, government departments
and others. Considering either as
policy mandate or other factors
which favour authors and users,
these documents are made available
under any one of the six Creative
Commons licenses. Depending on
these licenses, one may decide to
include documents in the digital
collection. The major issues are:

e Is digitization to be considered
as similar to reproduction, for
example using Xerox
machine?
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e |s digitization a deductive
activity such as translation
from one language to another?

e Can transmission of digitized
documents through Internet be
considered as commercial
distribution or public
communication  similar  to
broadcasting?

e |s the principle of exhaustion
of the distribution right still
effective in the digital age?

e In the digital context if access
could be technologically
restricted by the copyright
owner, how could the public
exercise fair use with regard to
those work?

The copyright protects creative
works. Simply transformation in to the
digital form of an original document cannot
be considered as creative. Further, there is
an increasing shift away from the model of
the library as a physical repository/archive
of information are facts to provision of
licensed access to digital resources. Libraries
are dealing with many e-books, e-journals
publishers and vendors (the rights holders);
negotiating and signing contracts
agreements to get access to e-resources by
paying subscription fees for a specified
limited time. Copyrights are moreover now
being replaced by contracts agreements in
between libraries and publishers. There,
libraries could ask rights holders for
permission to copy those subscribed e-
resources for preservation purposes or for
perpetual access to those resources.

Conclusion:

Digital libraries serve as an important
source for preservation and widening the
access to documents which are rare,
important and which are otherwise not easily
accessible. Digital Library consists set of
collection(s) of documents which either born
digital or converted from print to digital.
Since most these documents are covered by
Copyrights (rights owned by authors or
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publisher) it become imperative for the
professional involved in creating digital
libraries to ensure that these rights not
violated. Since there are number of
provisions as to how one could manage the
copyright, it is important to understand these
provisions and manage them effectively.
This module presented some of those ways
how one could manage the copyright related
iSsues.
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Abstract:

Intellectual Property Rights are very important in protecting the creation of the minds of

individuals. Despite this, awareness and understanding of IPR among undergraduate students
are relatively low, which hinders their ability to protect their intellectual output. This study also
aims at finding out the level of awareness towards Intellectual Property Rights among the
undergraduate students of S.I.C.E.S. Degree College of Arts, Science & Commerce, Ambernath.
This study strives to evaluate the awareness of students regarding the concepts of copyright,
patents, trademarks, and other aspects of IPR, as well as the concept of what importance of
intellectual property holds in the academic and professional worlds.
The study ends with suggestions for improving students IPR literacy through regular workshops,
seminars and even updating the curriculum. Institutions can also promote a culture of respect
and knowledge regarding intellectual property and contribute to the protection of innovations
and ethical academic practices. This study is the first step towards the understanding of number
of IPR opinions in students and its utility.

Keywords: Intellectual Property Rights, IPR Awareness, Undergraduate Students, Copyright,
Patent, Trademark, Higher Education

Introduction: higher education setups involved in research,
The world today is a storehouse of that leads to innovativeness and

new ideas and inventions, which makes
Intellectual Property Rights (IPR) essential
components for the ever-evolving academia
and industry. IPR refers to the legal rights
granted to the creators of inventions, literary
and artistic works, symbols, names and
images used in commerce. With the growth
of knowledge-driven economies, IPR has
become an important area of understanding
for the students: most of whom belong to

entrepreneurship.

As they are undergraduate students,
this is a transitional time for them when they
are generating ideas, doing research, and
producing new work. However, their
knowledge and understanding of IPR is
limited due to lack of formal education. For
many students, they have no knowledge on
how to protect their work, evade collusion
or utilise IPR to earn on their side or their
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future careers. Realizing this this gap this
study aims to measure the level of IPR
awareness among final year undergraduate
students of S.I.C.E.S. Degree College of
Arts Science & Commerce, Ambernath.

The study aims to understand the
perceptions and sources of knowledge and
the challenges faced by students as the
students come from diverse academic
background like Arts, Commerce, Science,
Computer Science, Information Technology,
Business Management, and Micro Biology.
It also examines students’ suggestions for
enhancing IPR education. The outcomes of
this study will shed light on the current level
of understanding of IPR and the necessity
for organized measures such as workshops,
curriculum  embedding, and research-
oriented teaching in order to enhance
students' awareness about intellectual
property rights.

The study focuses on students from
diverse academic backgrounds, including
Arts, Commerce, Science, Computer
Science, Information Technology, Business
Management, and  Microbiology, to
understand their perceptions, knowledge
sources, and challenges regarding IPR. It
also explores students’ recommendations for
improving IPR education. The findings of
this research will provide valuable insights
into the current state of IPR awareness and
highlight the need for structured initiatives
such as workshops, curriculum integration,
and research-based learning to enhance
students’ understanding of intellectual
property rights.

This study aims to bridge the
knowledge gap and empower students with
the necessary legal and ethical awareness to
navigate academic and  professional
challenges effectively.

Definition Analysis:

Intellectual property (IP): “refers to
creations of the mind, such as inventions;
literary and artistic works; designs; and
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symbols, names and images used in
commerce.”(World Intellectual Property
Organization, 2024)

Intellectual property rights: Intellectual
property rights are the rights given to
persons over the creations of their minds.
They usually give the creator an exclusive
right over the use of his/her creation for a
certain period of time. (World Trade
Organization, 2019)

Review of Literature:

The role of IPR has increased in
importance in the era of innovation
management and economic development.
The study of IPR spans over time and across
spaces, and it has grown in depth mainly in
the area of innovation management and,
more recently, information and
communication technology (ICT). Fig 1
shows IPR data from a systematic review of
literature from 1970 to 2009 which identify
IPR as a rapidly emerging research area
with a strong emphasis on the patent market
and a reliance on secondary data, mainly
coming from North American and European
contexts (Candelin-Palmqvist et al., 2012).
This calls for more coherent constructs and
conceptual frameworks to firm up the
theoretical underpinning of IPR research.

This matters because today's world
is driven by innovation —specifically,
Information and Communication
Technology (ICT)— where the interface
between creativity and IPR drives economic
growth  and  inventiveness.  Patents,
trademarks, and industrial designs are
referred to as "IP Assets" in the research
Paper which can be used individually or
jointly depending on the type of knowledge
assets. Such an approach allows for the
appropriation of returns from R&D
investments, reinforcing the notion that a
thorough understanding of the economic
consequences of IPR on firm behavior and
market outcomes is vital. (Comino, S., &
Manenti, F. 2015)
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The increasingly widespread use of
IPR by Al has fundamentally changed the
game, with Al representing both a threat and
an opportunity. There is a growing
perception that conventional intellectual
property (IP) laws are becoming obsolete in
the figure of new complexities introduced by
Al content, thus demanding the re-
evaluation of existing frameworks. It is with
such calls for holistic mechanisms on how to
embed Al into IPR, without stifling
innovation, servicing robust protections
(Nyaboke, 2024)

This is in line with current research
trends that highlight the interest regarding
IPR  for research  partnership  and
effectiveness of IPR protection mechanisms
(IPPMs) [2, 7, 25]. Patents are often utilized
to safeguard background and foreground
knowledge in collaborations, and
negotiations are more complicated in
horizontal partnerships and in collaborations
with universities (Hertzfeld et al., 2006).

This is in line with current research
trends that highlight the interest regarding
IPR  for research  partnership  and
effectiveness of IPR protection mechanisms
(IPPMs) [2, 7, 25]. Patents are often utilized
to safeguard background and foreground
knowledge in collaborations, and
negotiations are more complicated in
horizontal partnerships and in collaborations
with universities (Hertzfeld et al., 2006).

Intellectual property rights are
protected by a system of laws and
regulations, which can often be complex and
cover many different types of intellectual
property, including copyrights and patents
(Guarda, 2013). The basic premise of
protecting forms of intellectual property in
the economy is to encourage innovation and
aesthetics and, at the same time, protect the
integrity of the commercial market. (Raskind
& Besen, 1991) (Scotchmer & Menell,
2007) (Besen & Raskind, 1991)

Moreover, the concept of access to
knowledge is emerging as a new paradigm
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in IPR research, particularly in the ICT
sector. This involves a grounded theoretical
approach to glean new insights and develop
overarching concepts from empirical
evidence, facilitating a deeper understanding
of the connections between IPR and ICT.
Obijectives of the Study

The primary objective of this study
IS to assess the awareness and understanding
of Intellectual Property Rights (IPR)
among undergraduate

» To assess students' awareness of

IPR, including  copyrights,
patents, trademarks, and
plagiarism.

» To investigate whether students
acquire IPR knowledge through
formal education or self-learning
from various sources.

» To identify difficulties students
face in understanding and
applying IPR  concepts in

academics.

» To analyze students'
participation in  IPR-related
seminars,  workshops, and
training programs and their
impact.

» To examine the role of higher
education institutions in

fostering IPR awareness through
curriculum and research
initiatives.

Scope of the Study:

The scope of this study is limited to
assessing the awareness and understanding
of Intellectual Property Rights (IPR) among
undergraduate students at S.I1.C.E.S. Degree
College of Arts, Science & Commerce,
Ambernath. The study focuses on students
from various academic disciplines, including
B.A., B.Com., B.Sc., Computer Science,
Information Technology, B.M.S., B.AF,,
B.B.l., and B.Sc. Microbiology, examining
their knowledge of IPR concepts, sources of
information, perceived challenges, and
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suggestions for improving IPR education.
The research aims to provide insights into
the current level of IPR awareness, identify
knowledge gaps, and propose strategies for
enhancing IPR education within academic
settings.

Methodology:

The methodology for this research
paper involved a survey-based approach to
assess the awareness and understanding of
Intellectual Property Rights (IPR) among
undergraduate  students. A  structured
questionnaire was distributed to a sample of
254 final-year students across various
courses, including B.A., B.Com., B.Sc.,
Computer Science, Information Technology,
and other programs. The questionnaire
included both closed-ended and Likert-scale
questions to gather data on students’
awareness of IPR, sources of information,
perceived challenges, and recommendations
for improving IPR education. The responses
were analyzed using descriptive statistics,
and data was presented in tabular form to
highlight key trends and patterns. The study
aimed to identify the level of IPR awareness,
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the effectiveness of current educational
initiatives, and  potential areas for
improvement in the college’s IPR education
framework.

Data Analysis & Interpretation:
Table 1: Gender wise Distribution of

Respondents
Number of
Respondents Percentage
Gender (N=254) (%)
Male 120 47.24%
Female 136 52.76%
Total 256 100.00%

Table 1 presents the gender-wise
distribution of the respondents who
participated in the study. Out of a total of
254 respondents, 136 were female students
(52.76%), while 120 were male students
(47.24%). The data indicates that female
students had a slightly higher participation
rate. compared to male students. This
distribution reflects the general demographic
composition of undergraduate students at
S.I.C.E.S. Degree College of Arts, Science
& Commerce, Ambernath.

Table 2: Course wise Distribution of Respondents

Course of Study Number of Respondents (N=254) Percentage (%)
B.A. 22 8.59%
B.Com. 70 27.34%
B.Sc. 39 15.23%
Computer Science 28 10.94%
Information

Technology 26 10.16%
B.M.S. 21 8.20%
B.A.F. 22 8.59%
B.B.l. 18 7.03%
B.Sc.

(Microbiology) 10 3.91%
Total 256 100%

Table 2 shows the course-wise
distribution of the 254 respondents
participating in the study. The distribution

includes students from various
undergraduate programs, with the largest
proportion of respondents coming from
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B.Com. (70 students, 27.34%), followed by
B.Sc. (39 students, 15.23%) and Computer
Science (28 students, 10.94%). Other
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courses, such as Information Technology
(26 students, 10.16%) and B.A. (22 students,
8.59%), also had notable representation.

Table 3: Awareness of Intellectual Property Rights (IPR)

Not Sure

IPR Question Yes (%) No (%) (%)

Have you heard about IPR? 168(65.63%) | 57(22.27%) | 31912.11%)

Do you think IPR is important in academics

& profession? 190(74.22%) | 31(12.11%) | 35(13.67%)

Do you know about Copyright Laws? 154(60.16%) | 64(25%) 38(14.84%)

Do you understand the concept of Patents? 132(51.56%) | 84(32.81%) | 40(15.63%)

Have you heard about Trademarks? 145(56.64%) | 78(30.47%) | 33(12.89%)

Do you know plagiarism is an IPR violation? | 176(68.75%) | 42(16.41%) | 38(14.84%)

Have you attended any IPR

seminar/workshop? 85(33.20%) | 171(66.80%) |0

Table 3 presents the awareness Patents, and 56.64% familiar  with

levels of students regarding Intellectual Trademarks. Regarding plagiarism, a

Property Rights (IPR). The data indicates
that a majority of respondents (65.63%)
have heard about IPR, with 22.27% stating
they have not and 12.11% being unsure.
When asked about the importance of IPR in
academics and professions, 74.22% of
students acknowledged its significance,
while 12.11% disagreed, and 13.67% were
uncertain. Awareness of specific IPR aspects
varied, with 60.16% aware of Copyright
Laws, 51.56% understanding the concept of

significant 68.75% of students recognized it
as an IPR violation. However, only 33.20%
of respondents had attended an IPR seminar
or workshop, revealing a gap in formal
exposure to IPR education. This table
highlights the general awareness and
knowledge gaps among students, suggesting
that while there is some understanding of
IPR, further education and awareness
initiatives are needed to enhance their
overall comprehension.

Table 4: Sources of Information on IPR

Source Responses (N=254) Percentage (%)
Academic Curriculum 91 35.55%
Seminars/Workshops 83 32.42%
Internet/Social Media 150 58.59%
Professors/Teachers 110 42.97%
Friends/Peers 65 25.39%

Table 4 outlines the various sources
of information that students rely on to learn
about Intellectual Property Rights (IPR). The
results indicate that 58.59% of students
obtain IPR knowledge primarily through the
Internet and social media, followed by
42.97% who learn from professors/teachers.
35.55% of respondents receive information

through the academic curriculum, while
32.42% attend  seminars/workshops to
enhance their understanding. A smaller
proportion, 25.39%, learns about IPR from
friends/peers. This distribution suggests that
while traditional academic channels, such as
the curriculum and professors, play an
essential role, students predominantly rely
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on digital platforms for their IPR
knowledge, highlighting the need for more
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structured and formal education on IPR

within academic settings.

Table 5: Perceived Challenges in Understanding IPR

Challenges Responses (N=254) | Percentage (%)
Lack of Awareness 142 55.47%
Difficult Legal Terminology 127 49.61%
No Practical Exposure 119 46.48%
Not Relevant to My Field 61 23.83%

Table 5 illustrates the challenges that
students face in understanding Intellectual
Property Rights (IPR). The most significant
challenge, identified by 55.47% of
respondents, is the lack of awareness,
followed by 49.61% who find the legal
terminology associated with IPR to be
difficult to comprehend. A further 46.48% of

students reported having no practical
exposure to IPR, which hinders their
understanding.  Additionally, 23.83% of

students feel that IPR is not relevant to their
field of study. These findings suggest that
while there is a general interest in IPR,
students face considerable obstacles due to
the complexity of the subject, the need for
practical learning opportunities, and its
perceived irrelevance to certain academic
disciplines, highlighting areas  for
improvement in educational strategies for
IPR awareness.

Table 6: Recommendations for Improving IPR Awareness

Recommendation Responses (N=254) Percentage (%)

Conducting Workshops & Seminars 193 75.39%

Including IPR in Curriculum 172 67.19%

Promoting Research & Innovation 144 56.25%

Establishing an IPR Cell 120 46.88%

Table 6 presents the workshops, curriculum integration, and

recommendations provided by students for institutional support mechanisms.
improving IPR awareness. The most popular Key Findings
suggestion, with 75.39% of respondents, is » Moderate Awareness: While a

to conduct workshops and seminars to
increase exposure and understanding of IPR.
67.19% of students recommend including
IPR in the academic curriculum to ensure
formal education on the subject. 56.25%
believe that promoting research and
innovation would help foster a better
understanding of IPR, while 46.88% suggest
the establishment of an IPR cell within the
institution to provide support and resources.
These recommendations highlight a clear
desire among students for more structured
and accessible IPR education through

majority of students have some
awareness of IPR, their
understanding of its various aspects,
such as patents, trademarks, and
copyrights, remains incomplete.
Lack of Exposure: A significant
number of students have never
attended an IPR-related workshop or
seminar.

Primary Source of Information:
Social media and the internet are the
dominant sources of IPR knowledge,
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indicating a gap in formal education
on the topic.

» Challenges in Understanding:
Difficult legal terms and lack of
practical exposure hinder students’
comprehension of IPR.

Conclusion:

Academic institutions need to focus
on IPR oriented knowledge in Education,
structured knowledge development initiative
and dedicated resources. These barriers will
lift students’ academic integrity but also
prepare them for doing research, doing
entrepreneurial stuff as well as innovation in
their respective sectors. All the students
have acknowledged the importance of IPR,
it has been seen that their awareness levels
are low because of negligence in providing
formal education on the same and also the
institutional level work.
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Abstract:

Intellectual Property Rights (IPR) play a crucial role in fostering entrepreneurship and
innovation in emerging markets by providing legal protection for new ideas, inventions, and
brands. This study examines how strong IPR frameworks encourage investment in research and
development (R&D), attract foreign direct investment (FDI), and promote technological
advancements. It also explores challenges such as weak enforcement, high costs, and limited
awareness that hinder IPR adoption. By analysing case studies from developing economies, the
research highlights the need for balanced policies that support both innovation and market

accessibility, ultimately contributing to sustainable economic growth.
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Introduction:

Intellectual Property Rights (IPR)
serve as a key driver of entrepreneurship and
innovation, particularly in emerging markets
where economic growth is closely linked to
technological advancements and business
development. Strong IPR frameworks
provide legal protection for inventions,
trademarks, and creative works,
incentivizing entrepreneurs and businesses
to invest in research and development
(R&D). By securing exclusive rights to
innovations, IPR fosters competition, attracts
foreign direct investment (FDI), and
enhances market expansion opportunities.

However, despite its benefits, the
implementation of IPR in emerging
economies  faces several challenges,
including weak enforcement mechanisms,
high costs of patent registration, lack of
awareness among small and medium
enterprises (SMEs), and concerns over
accessibility  to knowledge. Many
developing countries struggle to balance the

need for innovation protection with the
affordability of technology, especially in
sectors like pharmaceuticals, agriculture, and
information technology.

This study explores the impact of
IPR on entrepreneurship and innovation in
emerging markets, analysing how effective
IPR policies contribute to economic
development. It also examines case studies
of successful innovation-driven economies
and identifies the barriers that hinder IPR
adoption. By addressing these challenges,
policymakers can create a balanced
framework that supports both innovation and
market accessibility, ultimately driving
sustainable growth in emerging markets.

Definition of Intellectual Property Rights
(IPR):

Intellectual Property Rights (IPR)
refer to the legal protections granted to
individuals, businesses, and organizations
for their creations, inventions, and
innovations. These rights provide exclusive

40


http://www.ijaar.co.in/

IJAAR

ownership and control over the use,
distribution, and commercialization of
intellectual assets for a specific period.

IPR Covers Various Forms of Intellectual
Property:

e Patents — Protect new inventions
and technological advancements.

e Trademarks - Safeguard brand
names, logos, and symbols that
distinguish businesses.

e Copyrights - Grant exclusive
rights to creators of literary, artistic,
and musical works.

e Trade Secrets — Secure confidential
business information and unique
formulas.

e Geographical Indications (GI) —
Recognize products linked to
specific locations

e Industrial Designs — Protect the
visual appearance of products.

Review of Research:

1. Maskus (2000), well-defined IPR
systems lead to higher investment in
research and development (R&D),
which fosters innovation and new
business ventures in developing
economies.

2. Park and Ginarte (1997) found that
countries  with  stronger patent
protection experience greater
technological advancements and
foreign direct investment (FDI),
leading to a thriving entrepreneurial
ecosystem.

3. Branstetter, Fisman, and Foley
(2006) suggests that although
multinational corporations (MNCs)
are more likely to invest in countries
with strong IPR laws, many
developing nations face high costs of
patent registration, lack of awareness
among SMEs, and issues with law
enforcement

4. Kim, Lee, and Park (2012)
indicates that strong IPR
enforcement contributes to higher
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productivity and business expansion,
especially in knowledge-intensive
industries  like  pharmaceuticals,
biotechnology, and information
technology.

Objectives of the Research Paper:

1. To analyse the role of Intellectual
Property Rights (IPR) in fostering
entrepreneurship and driving
innovation in emerging markets.

2. To examine the challenges and
barriers faced by startups and small
businesses  in  accessing and
protecting intellectual property.

3. To evaluate the impact of IPR
policies on economic  growth,
investment, and  technological
advancements in developing
economies.

Research Methodology:

This research will adopt a mixed-
methods  approach, combining  both
qualitative and quantitative techniques. The
study will begin with a literature review to
understand the current state of IPR in
emerging markets and identify gaps in
existing research. The research will rely on
secondary data sourced from a variety of
reputable sources, including government
reports, international organizations (such as
WIPO and the World Bank), and academic
publications. IPR databases will be used to
analyse trends in patent and trademark
registrations across emerging markets.

The Role of IPR in Fostering
Entrepreneurship and Driving Innovation
in Emerging Markets:

Intellectual Property Rights (IPR)
play a crucial role in stimulating
entrepreneurship and fostering innovation,
particularly in emerging markets where
economic development relies heavily on
technological advancement and business
growth. Strong IPR frameworks provide
entrepreneurs and innovators with legal
protection, financial incentives, and market
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advantages, leading to a more dynamic and
competitive business environment.

1. Encouraging Innovation and Research
& Development (R&D):

IPR laws, including patents,
copyrights, and trademarks, protect new
ideas and inventions, ensuring that creators
benefit from their intellectual efforts. This
incentivizes research and development
(R&D) activities in startups, technology
firms, and research institutions, leading to
technological advancements and improved
product offerings in emerging markets.

2. Enhancing Business Competitiveness
and Market Expansion:

Securing exclusive rights over
inventions, trademarks, and business
models, IPR enables entrepreneurs to
differentiate their products and services,
strengthening their competitive position in
the market. Trademark and branding
protections also help businesses expand into
global markets, ensuring consumer trust and
brand recognition.

3. Attracting Investment and Financial
Support:

A strong IPR system encourages
venture capitalists, angel investors, and
financial institutions to fund startups and
innovation-driven businesses. Investors are
more likely to support companies with
patent-protected technologies or licensed
intellectual property, as it reduces risks and
increases the potential for higher returns on
investment.

4. Promoting Technology Transfer and
Knowledge Sharing:

IPR facilitates technology transfer
agreements, licensing deals, and
collaborations between startups, research
institutions, and multinational corporations.
This enables emerging economies to adopt
and adapt  advanced  technologies,
accelerating economic development and
fostering an innovation-driven ecosystem.

5. Boosting Economic Growth and Job
Creation:

A well-implemented IPR framework
supports entrepreneurial activity, leading to

Dr. Ganesh S. Adgaonkar

Vol. 6 No. 12

ISSN -2347-7075

new business ventures, job creation, and
industrial growth. In emerging markets,
where informal economies are prevalent,
strong IPR enforcement helps businesses
transition into the formal sector, contributing
to sustainable economic growth.
6. Addressing Challenges in Emerging
Markets

Despite its advantages, weak IPR
enforcement, high registration costs, and
lack of awareness among entrepreneurs
remain challenges in developing countries.
Governments and institutions must focus on
simplifying IPR  processes, improving
enforcement mechanisms, and promoting
IPR education to maximize its benefits.

Intellectual Property Rights are a key
driver of entrepreneurship and innovation in
emerging markets, enabling businesses to
protect their innovations, attract investments,
and compete in global  markets.
Strengthening IPR  frameworks through
policy reforms, legal enforcement, and
public awareness will further enhance
economic development and technological
progress in these regions.

Challenges and Barriers Faced by
Startups and Small Businesses in
Accessing and Protecting Intellectual
Property:

1. High Costs — Expensive registration,
legal fees, and maintenance costs.

2. Lack of Awareness — Limited
knowledge of IPR laws and benefits.

3. Complex & Slow Process -
Bureaucratic delays in patent and
trademark approvals.

4. Weak Enforcement — Difficulty in
preventing infringement and
counterfeiting.

5. Limited Legal & Financial
Resources — High litigation costs
and lack of IP experts.

6. Global Protection Issues — Costly
and complicated international IPR
registration.

7. Risk of Idea Theft — Fear of trade
secret leaks in collaborations.
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8. Weak Government Support -
Insufficient policies, funding, and
advisory services.

Intellectual Property Rights drive
innovation and business growth, but startups
in emerging markets face financial, legal,
and procedural barriers. Enhancing IPR
awareness, streamlining registration, and
strengthening enforcement can address these
challenges. Financial support and policy
reforms will foster a more innovation-
friendly ecosystem.

Impact of IPR Policies on Growth,
Investment, and Innovation in Developing
Economies:

1. Economic Growth — Strong IPR
policies  encourage  innovation,
leading to increased industrial
productivity, job creation, and higher
GDP.

2. Foreign & Domestic Investment —
Robust IPR frameworks attract
foreign direct investment (FDI)
and venture capital, as investors seek
secure markets for their innovations.

3. Technological Advancements -
IPR protection incentivizes R&D,
technology transfer, and
commercialization of innovations,
boosting competitiveness in global
markets.

4. Entrepreneurial Growth — Secure
intellectual property rights enable
startups and SMEs to develop unique
products without fear of
infringement.

5. Stronger Trade Relations -
Countries with well-defined IPR
laws gain access to international
markets through patents, trademarks,
and licensing agreements.

6. Knowledge Economy Development
— Encourages the creation of

intellectual assets, fostering
innovation hubs and research
institutions.

Dr. Ganesh S. Adgaonkar

Vol. 6 No. 12

ISSN -2347-7075

7. Challenges — High enforcement
costs, lack of awareness, and weak
legal frameworks can hinder IPR
effectiveness in developing
economies.

Well-structured IPR policies drive
economic progress by fostering innovation,
attracting investments, and supporting
technological advancements, ultimately
leading to sustainable development.
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Abstract:

It is true that some create to satisfy an inner craving/calling, intellectual property rights
are what make the pursuit of such things sustainable from an economic standpoint, and even for
those creators falling within the former category. Intellectual property rights provide them with
moral rights that help them maintain the integrity of their work, as well as their recognition of
authorship in this. Marketing theories provide frameworks that companies can take to make
business decisions to achieve their various goals; the possession of intellectual property rights
makes it easier for companies to make certain decisions, such as entering into new industries or
market segments. The paper highlights on intellectual property rights and its presence in

marketing.
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Introduction:

The creative industry functions on
the existence of intellectual property rights.
Without intellectual property rights, creators
have very little incentive to create. While it
is true that some create to satisfy an inner
craving/calling, intellectual property rights
are what makes the pursuit of such things
sustainable from an economic standpoint,
and even for those creators falling within the
former category, intellectual property rights
provide them with moral rights that help
them maintain the integrity of their work, as
well as their recognition of authorship in
this.

The law does not provide any
standard of quality that a creative work
should fulfillment to get protection;
copyright protection for all creative works
exists by default as soon as they are created.
Each version or draft of a story or script

enjoys protection equal to that of the final
one.

The quality of the work is only
relevant towards its commercial success, for
this reason, creators and creative industry
businesses invest large amounts of money
and time into developing good ideas into
better stories that will be commercially
successful. Movies are often marketed based
on the people involved in this process For
example, advertising for movies directed by
Christopher Nolan or Quentin Tarantino
prominently displays this fact. However,
over the last few years, we have seen a trend
of movies being marketed — not based on
their story, contents or the persons involved
in the development, through usual trailers,
posters, etc but also based on the underlying
rights or materials that these movies are
based on For example, the Barbie movie, the
Percy Jackson series etc.
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Intellectual  Property Rights And
Marketing Theory:

Marketing theories provide

frameworks that companies can take to make
business decisions to achieve their various
goals; the possession of intellectual property
rights makes it easier for companies to make
certain decisions, such as entering into new
industries or market segments. These are
followings.

Industry competition:

The most of company within an
industry, then less freedom to an individual
company has to charge high prices. If all
companies are offering a variation of a
product with no disruptive and/or unique
distinctions, then consumers will opt to
purchase the cheapest and most accessible
option. However, if there are a smaller
number of companies providing the
particular service, then there is a large scope
for the companies to charge higher prices,
i.e., if there is a scarcity of supply of a
product, then consumers can be forced to
pay a higher price.

The Companies can however create
unique products and thereafter protect the
design, functionality, and other aspects of
the product through the use of intellectual
property rights, if a industry can monopolize
a unique selling proposition, then it can
effectively create a new market segment in
which it is the sole entity. Thus, the unique
selling proposition can be monopolized.
Bargaining power of buyers:

The bargaining power of buyer’s
increases when the product being sold does
not have any unique characteristics and a
similar product can be obtained elsewhere,
possibly at a lower price. Selling a generic,
saturated product puts the company under
the control of the buyers. Through the use of
intellectual property rights, a firm can create
an identity that provides the buyers more
than other competitors are capable of doing.
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Bargaining power of suppliers:

The supplier of raw materials is also
a business, if the demand for a raw material
is high, then the supplier can raise prices, if
it is few, they will have to reduce prices.

What is the Importance of Intellectual
Property Rights in Marketing?

It is important to see that, why
intellectual  property is important in
marketing? Marketing is about helping ideas
to stand out and spread. Its objective is to
attract spectators to a company’s products or
services. They should perceive value in them
and consider purchasing the company's
contributions. Business is a competitive
arena. In every category there's a surplus of
businesses to buy from. Kind buyers and
positioning on something your ideal clients
want is essential. Therefore, we need to
explore what buyers want and need. We
must look at the competitive scenery. And
we should become really clear about the
alternative to what we sell. The job of
marketing is to build awareness and attract
lead. We do this by consistently
communicating relevant messages. To
decide what messages to put out, we must
first decide what we stand for and believe.
And those beliefs need to resonate with our
target regulars. If we don’t clarify who we're
addressing in our content we're unlikely to
attract our ideal clients. Given all this, it's
important to design a business correctly so
we’re uniquely recognizable. This involves
choosing a name and visual identity. And
that’s where IPR is key.

It is how a business creates barriers
to entry a moat around itself. IPR is
essentially about managing competition.
There are two ways in which IP impacts a
business’ identity. One involves making the
right choices of name and identifiers. These
need to be legally effective choices. The
other is about ensuring those choices don’t
conflict with the IP rights of competitors
because we don’t want to be confused with
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competitors. Otherwise, our business is less
likely to become known in desired ways. Get
the brand identity right, and IP protects your
distinctive brand assets.

It wrong and you get lost in a sea of
similar sounding businesses. Or you attract
disputes from competitors whose branding
you've unwittingly copied. That's why IPR is
important in marketing. If you think about it,
everything we do in business gets our name
known. Building brand awareness is the
single most important task of marketing.
And the brands become a valuable asset. To
stand out uniquely long term and avoid
having our true value stolen or copied,
involves correct use of IP. But despite the
role of IP in managing competition it's not
taught to marketers. At most IP lawyers are
invited into universities to give an hour or
two of lectures to students. The focus of
such talks is on what IPR is, rather than on
how it relates to marketing. Students would
be better served if their courses included
branding law as a core element.

Conclusion:

It has been seen through the eyes
of a marketer: It’s clear that marketing and
intellectual property is closely linked and
can’t be separated. Marketing consists of a
brand and brand name and image which
have to be tangled with IPR Laws in order
for it to be successful. In terms of
intellectual property rights, marketing
campaigns have to be carefully delineated.
In order to avoid troubles in the future it
should be adopted a preventive legal
strategy. A brand can be referred to as the
spokesperson elements of a company’s
corporate image, which builds and
develops over time by creating trust, while
a trademark provides legal defense for the
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brand. As company’s don’t want to lose
the capital investment they made in
creating their brand, they should utilize
IPR protection. Trademarks do not need to
be registered, but there are certain
facilities granted to the owner of a
registered trademark as opposed to the
owner of an unregistered trademark who
often has difficulty to prove the existence
and extent of its right.
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Abstract:

Intellectual Property Rights (IPR) play a crucial role in academic research by protecting
original ideas, ensuring proper attribution, and promoting ethical research practices. This paper
explores the ethical considerations and best practices related to IPR in academic institutions,
focusing on issues such as plagiarism, patent ownership, open access, and copyright disputes.
Using secondary data from legal frameworks, case studies, and scholarly articles, the study
highlights the importance of balancing innovation with accessibility while ensuring ethical
compliance in knowledge dissemination. The findings suggest that robust IPR policies,
institutional training, and adherence to ethical research guidelines are essential for maintaining
academic integrity and fostering innovation.
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Introduction:

Academic research is a fundamental
driver  of innovation, technological
advancement, and knowledge creation.
However, the protection and ethical use of
intellectual property (IP) in academia remain
complex and challenging. Researchers,
universities, and funding bodies often
struggle with issues such as patent rights,
plagiarism, fair use, and open access
policies.

IPR provides legal recognition and
protection to academic  contributions,
ensuring that researchers receive proper
attribution while also balancing the need for
knowledge sharing. However, ethical
dilemmas arise when institutions prioritize
monetization over accessibility, leading to
concerns about equity in knowledge
distribution. This paper explores ethical
considerations and best practices in handling
IPR within academic research environments.

Literature Review:
1. Importance of IPR in Academic
Research:

Intellectual Property Rights (IPR) in
academia ensure that innovators and
researchers receive due credit for their work
while preventing unauthorized use or
commercialization (Maskus, 2018).
Universities and  research institutions
regularly produce patentable discoveries,
and IP ownership frameworks vary across
institutions (Rai & Sampat, 2019).

e Global Statistics:

o Over 60% of university
patents result from publicly
funded research (WIPO,
2022).

o A study by Hall et al. (2014)
found that universities with
strong IPR policies
experience higher research
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output and

collaborations.

2. Ethical Considerations in Academic
IPR:

Several ethical challenges emerge in the

context of IPR in academia:

e Plagiarism and

Dishonesty:

o Plagiarism is one of the most
serious IPR violations in
academia. Studies show that
30-40% of research
misconduct cases involve
plagiarism (FICCI, 2021).

o Tools like Turnitin and
iThenticate  help  detect
academic plagiarism, but
institutional policies must
actively discourage unethical
practices (Narayanan, 2021).

o Patent Ownership and
Commercialization of Research:
o Patent disputes often arise

industry

Academic

between universities,
researchers, and funding
agencies.

o Example: The CRISPR
gene-editing technology
patent  dispute involved
multiple academic

institutions, raising concerns
about commercial ownership
vs. public benefit (Doudna &
Charpentier, 2020).

o Data Sharing and Open Access:

o Ethical concerns arise when
universities restrict access to
research findings,
prioritizing commercial
benefits over public good.

o Example: The Elsevier vs.
Sci-Hub legal battle
highlighted tensions between
corporate publishing models
and free academic access
(Suber, 2019).
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3. Best Practices in Academic IPR
Management:

e Transparent IPR Policies:
Institutions must establish clear
policies on patent rights, co-
authorship, and publication ethics
(Rai et al., 2021).

e Institutional Training on Research
Ethics: Universities should train
researchers on ethical IPR handling,
including fair use, citation ethics,
and data sharing policies.

e Balanced Open Access Models:
Hybrid publishing models can
balance commercialization  with
accessibility,  ensuring  research
dissemination without compromising
innovation (SPARC, 2022).

Methodology:
This study is based on secondary data
analysis, drawing insights from:

e Government Reports (WIPO,
UNESCO, DPIIT).

e University IPR Policies from leading
academic institutions.

e Case Studies of patent ownership
disputes, open-access conflicts, and
ethical violations.

e Academic Research Papers on IPR
ethics in academia.

The research examines key areas such as
academic patent filings, open access trends,
and institutional IPR governance.

Findings and Discussion:

Intellectual Property Rights (IPR) in
academic research play a dual role—they
protect intellectual contributions while
ensuring  ethical  research  practices.
However, several ethical dilemmas,
challenges, and best practices emerge when
balancing innovation with accessibility. This
section explores the ethical considerations of
IPR in academia, the impact of IPR on
knowledge dissemination, and best practices
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for ethical compliance in research

institutions.

1. Ethical Considerations in Academic

IPR:

1.1. Plagiarism and Research Misconduct:
One of the most significant ethical

concerns in academic research is plagiarism,

which includes copying, self-plagiarism,

improper citation, and data falsification.

o Extent of the Issue:

o A study by Retraction Watch
(2022) found that 30-40% of
research misconduct cases
involve plagiarism or self-
plagiarism.

o The Indian Journal of
Medical Research (2021)
reported that 15% of
retracted papers in India
were due to plagiarism-
related violations.

o High-Profile Plagiarism Cases:

o 2018 Delhi University Case:
Several faculty members
were found guilty of self-
plagiarism and data
duplication, leading to paper
retractions and loss of
credibility.

o Elsevier Retraction Scandal
(2020): A group of
researchers had fabricated
data in over 50 publications,
highlighting  the  ethical
lapses in  peer review
systems.

e Solutions:

o Mandatory plagiarism
checks using tools like
Turnitin, iThenticate, and
Copyscape before research
submission.

o Institutional Ethics
Committees should review
potential plagiarism cases
before granting degrees and
funding.

Ms. C. Divya

Vol. 6 No. 12

ISSN -2347-7075

o Strict penalties for academic
dishonesty should be
implemented to deter
unethical practices.

1.2. Patent Ownership and Research
Commercialization:

The ownership of academic patents
has sparked numerous legal disputes
between universities, researchers, and
funding agencies.

e FEthical Concerns in  Patent

Ownership:

o Who owns a patent—the
researcher, university, or
funding body?

o Should universities
commercialize publicly
funded research for profit?

o How can researchers ensure
equitable access to
innovations without
commercial restrictions?

o Key Patent Disputes in Academic

Research:

o CRISPR Gene-Editing
Patent Dispute (2012-2020):

= A legal battle

between ucC
Berkeley and MIT-
Harvard’s Broad
Institute over

ownership rights of
the  Nobel-winning
CRISPR gene-
editing technology.

= The dispute raised

ethical concerns
regarding
accessibility of
breakthrough
technologies for
public  good vs.
private

monopolization.
o Stanford  University  vs.
Roche Molecular Systems
(2011):
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= Stanford lost its
biomedical  patent
rights after a faculty
researcher signed an

agreement with
Roche.
= The case established
precedence for
institutional IP
agreements defining
ownership rights
before research
begins.
e Best Practices for Ethical Patent

Management:

o Universities must implement
clear IP policies defining
ownership rights,
commercialization terms,
and revenue-sharing models.

o Ethical licensing agreements
should include provisions for
public access to life-saving
innovations.

o Government regulations
should promote mandatory
patent-sharing in publicly
funded research to prevent
monopolization.

1.3. Open Access Vvs.
Knowledge:

One of the biggest ethical debates in
academic research is the open access
movement  vs. paywalled  research
publishing.

e The Open Access Debate:

o Open-access advocates argue
that knowledge should be
freely accessible, especially
when funded by taxpayers.

o Publishers argue that
subscription-based  models
ensure  high-quality  peer
review and sustainability of
journals.

o Key Cases in Open-Access Ethics:

Restricted
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o Sci-Hub vs. Elsevier (2011-
Present):

= Sci-Hub, an illegal
repository, provides
free access to
millions of research
papers, challenging
corporate publishing
models.

= While academics
widely support Sci-
Hub, it raises ethical
concerns about
copyright
infringement.

o Plan S by the European
Commission (2019):

= Coalition S proposed
a global mandate
requiring all publicly
funded research to be
published in open-
access journals.

o Best Practices for Ethical
Knowledge Sharing:

o Universities should adopt
hybrid publishing models to
balance commercial viability
and open access.

o Self-archiving policies
should allow researchers to
share preprints legally.

o Government funding
agencies should mandate
open-access publication for
publicly funded projects.

2. Best Practices in Academic IPR
Governance:

2.1.  Transparent Institutional IPR
Policies:

e Universities must define who owns
intellectual  property (researcher,
university, or funder).

e Institutions should draft legal
agreements before projects begin,
outlining:

o Patent ownership rights.
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o Revenue-sharing policies.

o Ethical licensing agreements.
2.2. Strengthening Research Ethics
Committees:

e Dedicated IPR Ethics Committees
should be set up in universities to:

o Investigate plagiarism and
research misconduct cases.

o Monitor patent
commercialization to ensure
ethical compliance.

o Develop policies on data
sharing, authorship disputes,
and fair use.

2.3. Educating Researchers on IPR and
Ethical Compliance:

o Universities should conduct
mandatory training on IPR ethics
covering:

o Proper citation practices to
avoid plagiarism.

o Patent application process
and institutional ownership
policies.

o Fair use and copyright law
compliance  for  digital
content.

2.4. Enforcing Anti-Plagiarism and Data
Integrity Policies:
e All universities must implement
automated plagiarism checks before
publishing research.
e Strict penalties should be enforced
for self-plagiarism, ghostwriting, and
duplicate submissions.
3. Outlook and Policy Recommendations:

To ensure ethical and effective IPR
adoption in academic research, universities
and policymakers should focus on:

1. Creating National IPR Guidelines
for Universities

o Define standardized IPR
ownership laws for publicly
funded research.

o Implement fair licensing
policies to balance
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commercialization and
accessibility.
2. Encouraging Ethical Open-Access
Models
o Promote institutional

repositories  for  publicly
funded research.
o Offer government incentives
for open-access publications.
3. Strengthening Research Integrity and
Enforcement Mechanisms
o Set up dedicated research
integrity offices in every
academic institution.
o Enforce strict anti-plagiarism

penalties and  retraction
policies for academic
misconduct.
4. Fast-Tracking Patent Approvals for
Universities

o Reduce patent approval
timelines from 5 years to 2
years for academic patents.

o Implement expedited review
for high-impact scientific
innovations.

5. Developing IPR Education Programs
for Researchers

o Mandate IPR ethics training
for PhD students and faculty
members.

o Provide legal support and
guidance for patent filings.

Intellectual Property Rights (IPR) in
academic research play a critical role in
knowledge protection  and ethical
compliance. However, challenges such as
plagiarism, patent disputes, and access
restrictions require robust policy
interventions. By implementing transparent
IPR policies, strengthening research ethics
governance, and  promoting  ethical
knowledge-sharing ~ models,  academic
institutions  can  balance  innovation
protection with public accessibility. The
future of academic research depends on
fostering an ethical IPR framework that

51



IJAAR

supports both commercialization and global
knowledge dissemination.

Conclusion:

Intellectual Property Rights (IPR)
are essential for ensuring ethical academic
research, protecting intellectual
contributions, and fostering innovation. As
academic institutions play a crucial role in
knowledge creation and dissemination, the
responsible management of IPR helps
maintain  academic integrity, prevent
research  misconduct, and  balance
commercialization with public access to
knowledge.

The findings highlight three major
ethical challenges in academic IPR:

1. Plagiarism and research
misconduct—a  significant  issue
affecting research credibility and
requiring strict enforcement of anti-
plagiarism policies.

2. Patent ownership disputes—often
leading to legal conflicts between
researchers, universities, and funding

agencies, necessitating clear
institutional ~ policies on IPR
governance.

3. Open-access VS. restricted

knowledge—a global debate where

universities and publishers must

balance the monetization of research
with ethical accessibility to publicly
funded knowledge.

To overcome these challenges,
universities, policymakers, and researchers
must adopt best practices, including:

e Implementing  transparent IPR
policies defining ownership,
licensing, and commercialization
frameworks.

o Strengthening academic integrity
mechanisms through mandatory anti-
plagiarism checks and research
ethics training.
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e Promoting open-access publishing
models while ensuring sustainable
funding for academic research.

o Establishing dedicated IPR
governance committees to oversee
compliance with ethical research
guidelines.

A strong ethical framework for IPR
in academia will be crucial for ensuring that
research contributes to societal progress
while maintaining fairness, integrity, and
accessibility.  Universities and research
institutions must work collaboratively with
policymakers and global organizations to
implement sustainable, transparent, and fair
IPR policies that protect innovation without
restricting knowledge dissemination. By
fostering  ethical research  practices,
academia can continue to drive scientific
advancements and  equitable  global
development.
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Abstract:

Intellectual Property Rights (IPR) play a crucial role in shaping economic growth by
promoting innovation, encouraging investment, and strengthening industry competitiveness. This
study examines the impact of IPR on India’s GDP through a sector-wise analysis, focusing on
industries such as pharmaceuticals, IT, manufacturing, and agriculture. By analyzing data from
2014 to 2024, this research highlights the correlation between IPR enforcement and economic
performance, considering key indicators such as patent filings, FDI inflows, sectorial GDP
contributions and employment generation. The study reveals that stronger IPR protection has led
to higher innovation output and FDI in technology-driven sectors, while weaker enforcement in
traditional industries hampers growth potential. This paper studies the need for policy reforms to
enhance IPR frameworks and maximize economic gains. The findings contribute to policymaking
by suggesting strategic measures to strengthen India’s position as an innovation-driven economy.

Keywords- IPR, Economic Impact, GDP, FDI, Patent, Startups, IT

Introduction:

Intellectual Property Rights (IPR)
provide legal recognition and protection to
creators and inventors, ensuring exclusive
rights over their intellectual outputs. This
legal framework incentivizes individual and
corporate innovation and also contributes
significantly to a nation's economic
development by promoting research and
development (R&D) and  attracting
investments.

India has made substantial progress
in stimulating its IPR infrastructure, aligning
its policies with international standards set
by the World Intellectual Property
Organization (WIPQO) and the World Trade
Organization (WTO). The country's legal
framework covers various aspects of IPR,
including patents, copyrights, trademarks,
geographical  indications  (Gls), and
industrial designs. Notably, the Patents Act,

1970 (amended in 2005), the Copyright
Act, 1957, the Trademarks Act, 1999, the
Geographical Indications of Goods
(Registration and Protection) Act, 1999,
and the Designs Act, 2000 form the
cornerstone of India's IPR legislation. These
laws are complemented by initiatives such as
the National IPR Policy (2016) and
programs like Startup India and Make in
India, which aim to cultivate a strong
innovation ecosystem and enhance IP
awareness and protection.

According to the WIPO's World
Intellectual Property Indicators 2024 report,
India has secured a good position among the
top countries for patents, trademarks, and
industrial ~ designs. In 2023, India
experienced a 15.7% growth in patent
applications, with 64,480 filings, over half
of which were from residents. Additionally,
there was a 36.4% surge in industrial design
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applications, reflecting the  country's 2. To assess the impact of patent
emphasis on product design and creative filings, trademark registrations, and
industries. The patent-to-GDP ratio also saw copyrights on economic growth and
a significant increase from 144 in 2013 to employment generation
381 in 2023(IPR Report, Ministry of 3. To compare India's IPR performance
Commerce and Industry, 2024) with global benchmarks
This study aims to analyze the 4. To provide policy recommendations
economic contribution of IPR to India's
Gross Domestic Product (GDP) through a Research Methodology:
sector-wise examination. By utilizing This study follows a quantitative,
secondary statistical data from reputable descriptive, and analytical research
sources, the impact of IPR on various design, utilizing secondary statistical data.
industries, including IT, pharmaceuticals,
MSMEs, creative sectors, and agriculture Data Collection:
will be studied. The analysis will focus on e Secondary Data Sources: The
trends in patent filings, trademark study is based on secondary data
registrations, and copyright protections, which has been collected through
providing insights into how IP-intensive different  reports, databases, and
industries contribute to economic growth, publications from:- Government of
employment, and competitiveness. India, Indian Patent Office, Designs
The scope of this research encompasses a & Trademarks, Department for
comprehensive analysis of IPR trends in Promotion of Industry and Internal
India from 2014 to 2024, with comparisons Trade (DPIIT), NITI Aayog, World
to global benchmarks to identify growth Intellectual Property Organization
patterns and policy gaps. The findings will (WIPOQ), etc.
serve as a valuable resource for e Conceptual Framework of IPR
policymakers, industry stakeholders, and and Economic Growth
academic researchers, offering a thorough The link between IPR and economic
understanding of the economic implications development is significant in knowledge-
of IPR in India. driven economies where innovation and
technological advancements play a crucial
Objectives of the Study: role in enhancing productivity and global
1. To analyze the contribution of competitiveness.
Intellectual Property Rights (IPR) to
India's GDP.
Table 1: IPR and Their Economic Implications
\IPR Component HEconomic Contribution \
Encourages innovation, enhances R&D, and increases technological
Patents e
diffusion
Trademarks |Strengthens brand recognition and consumer trust |

Promotes the creative industry, benefiting media, literature, and software

Copyrights development

Gqura_phlcal Enhances the market value of region-specific products

Indications

\Industrial Designs HEncourages aesthetic and functional improvements in product design \

(Source: compiled, WIPO, 2023)
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Theoretical Relationship between IPR Protection and Economic Development:
Table 2: Theoretical Frameworks Linking IPR and Economic Growth

\Theory HKey Argument \
\Schumpeterian Growth Theory (1934) Hlnnovation leads to economic growth \
Endogenous Growth (Romer 1990) grlljogvledge and technological spillovers enhance
Solow-Swan Model (1956) | Technological advancements drive productivity |
Role of IPR in Fostering Innovation, e Entrepreneurship: Strong IPR
Entrepreneurship, and Investment: frameworks support startups and
IPR protection encourages economic small enterprises by safeguarding
activities in various ways: their innovations from imitation.

e Innovation: Firms are incentivized e Foreign Direct Investment (FDI):
to invest in R&D due to patent Countries with strong IPR policies
protections, leading to technological attract higher FDI due to a secured
advancements. investment.

Table 3: Impact of IPR on Innovation, Entrepreneurship, and FDI (India)
\Indicator HPre-IPR Reforms (Before 2005)HPost-IPR Reforms (2005-2024)\
|Patent Filings 120,000 180,000+ |
|Startup Growth Rate 5% 115% |
IFDI Inflows (in Billion USD)|4.5 /85.2 |

(Source: WIPO, Indian Patent Office, DPIIT, 2024)

Table 3: Impact of IPR on Innovation,
Entrepreneurship, and FDI (India)

100%
TH B B
0% —
Patent Filings Startup Growth FDI Inflows (in
Rate Billion USD)
Indicator

M Pre-IPR Reforms (Before 2005) M Post-IPR Reforms (2005-2024)

How IPR Impacts Economic Growth in Different Countries:

A comparative analysis of different is positively correlated with economic
economies reveals that strong IPR protection growth.
Table:4. International Comparison of IPR and Economic Growth (2024)
Country IPR ~ GDP (in Real  GDP
Protection Score! || Trillion USD)?2 Growth Rate (%0)3

| United States | 8.0 [ 25.43 [ 2.8 |

| China | 6.5 [ 14.72 [ 4.5 |

| Japan | 75 [ 4.25 [ 14 |

| Germany || 7.8 [ 3.85 [ 1.2 |

| India | 5.8 [ 3.41 [ 5.8 |
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Country IPR ~ GDP (in Real  GDP
Protection Scoret  |[Trillion USD)?2 Growth Rate (%0)3

| UK [ 7.7 [ 2.67 [ 1.1 |

| France | 7.6 [ 2.63 [ 1.0 |

| Russia [ 5.0 [ 2.24 [ 15 |

| Canada [ 7.9 [ 2.16 [ 1.6 |

| Italy | 7.4 [ 2.04 [ 0.9 |

(*Source- *! IPR Protection Score: Based on the International Property Rights Index (IPRI) 2024,
scores range from 0 to 10, with higher values indicating stronger IPR protection. (A Letter From
Henando De Soto) *2 GDP data: Sourced from Global PEO Services' report on top countries by

GDP in 2024. (Global PEO Services)

*3 Real GDP Growth Rate: Data obtained from the

International Monetary Fund's World Economic Outlook, October 2024. (IMF)

The table compares IPR protection
and economic growth among the top 10
global economies, including India. The U.S.
(8.0) and Germany (7.8) have the highest

IPR  scores, reflecting strong legal
frameworks, while India (5.8) lags in
enforcement.  Despite  moderate  IPR

protection, China (6.5) has a high GDP of
$14.72 trillion, showcasing rapid industrial

growth. Countries with strong IPR (U.S.,
Germany, UK, Canada) exhibit stable GDP
growth,  highlighting  IPR's  positive
economic impact. India, with a 5.8% GDP
growth rate, shows high economic potential
if IPR policies improve. Italy (7.4) and
France (7.6) demonstrate that strong IPR
alone does not ensure high growth..

Table:4. International Comparison of IPR and Economic

GDP GROWTH
o

Growth (2024)

IPR Index Score

==g==|PR Protection Score' ==fll==GDP (in Trillion USD)?

Role of IPR in Fostering Innovation,
Entrepreneurship, and Investment:

IPR protection encourages economic

activities in various ways:

e Innovation: Firms are incentivized
to invest in R&D due to patent
protections, leading to technological
advancements.

Dr. Sayyad Mahejabin

Real GDP Growth Rate (%)?

e Entrepreneurship:  Strong IPR
frameworks support startups and
small enterprises by safeguarding
their innovations from imitation.

e Foreign Direct Investment (FDI):
Countries with robust IPR policies
attract higher FDI due to a secure
investment environment.

57




IJAAR Vol. 6 No. 12 ISSN - 2347-7075
Table 5: Impact of IPR on Innovation, Entrepreneurship, and FDI (India)-
Year Patent Filings Startup Growth Rate (%) Eg:D;anOWS (in Billion
2014 142,000 5.5% 28.3 |
2016 148,000 17.2% 140.1 |
2018 155,000 9.8% |55.6 |
2020 160,000 [12.5% [70.4 |
2022 172,000 [24.3% 182.1 |
2024 180,000 [15.8% |95.2 |

(Source: WIPO, Indian Patent Office, DPIIT, 2024)
Table 5: Impact of IPR on Innovation,
Entrepreneurship, and FDI (India)
100,000 100 -~
@ 80,000 80 E
:u=§_ 60,000 60 %
S 40,000 40 i
E 20,000 I I 20 g
0 0 7

mmmm Patent Filings wmsmm Startup Growth Rate (%)

2014 2016

2018 2020

Year

Patent filings in India rose from

42,000 in 2014 to 80,000 in 2024, reflecting
growing innovation and stronger IPR
policies. The startup growth rate surged
from 5.5% to 15.8%, driven by initiatives
like Startup India and improved patent laws.
FDI inflows increased from $28.3 billion to

$95.2 billion,

showing

rising

investor

IPR Trends in India: Growth and Challenges:
Table 6: Patent, Trademark, and Copyright Trends in India

(S2@22e: WAGDY Indian Patent Office, DPIIT,
2024)

FDI Inflows (in Billion USD)

confidence in India's IPR framework.
Stronger patent enforcement has attracted
global  firms,  particularly in IT,
pharmaceuticals, and manufacturing. The
correlation between IPR, startups, and FDI
highlights IPR’s positive impact on
economic growth.

Year Za[;[SIniE:ations Trademark Applications || Copyrights Registered

2014 140,000 12,20,000 185,000 |
2016 145,000 2,60,000 120,000 \
2018 152,000 1240,000 |
2020 160,000 13,80,000 180,000 \
2022 172,000 14,50,000 1220,000 ]
2024 180,000+ 150,000+ |

(Source: Indian Patent Office, 2024)
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Table 6: Patent, Trademark, and Copyright
Trends in India

500,000

21 bk bkl

2014 2016 2018 2020 2022 2024
Year

Applications

B Patent Applications B Trademark Applications B Copyrights Registered

Table shows that India has seen a due to policy improvements and

significant rise in IPR awareness and filings international collaborations.

Sector-Wise Contribution of IPR to India’s GDP:

Table 7: Contribution of IPR-Intensive Industries to GDP

'Year  |Pharmaceuticals ||IT IManufacturing ||Creative Industries ||Startups |
2014 [2.9% 16.5% 15.2% 11.8% 13.0% |
2016 [3.1% 17.0% I5.5% 12.0% 13.5% |
2018 [3.3% 17.4% I5.8% 2.2% 14.0% |
2020 [3.5% 17.8% 16.2% 12.4% 14.5% |
2022 |13.7% 18.1% 16.5% 12.6% 5.0% |
2024 [3.9% 18.5% 16.8% 12.8% I5.5% |

(Source: DPIIT, Economic Survey of India, 2024)

Table 7: Contribution of IPR-Intensive Industries to GDP

_ 10.00% ‘

o

=} 0 —ill

3 8.00% = —[————l

£ 6.00% X

[} 0,

o TP * -=L====jﬁ::::: O — -

> 500% -

g |

g 0.00%

2014 2016 2018 2020 2022 2024
Year
e=g==Pharmaceuticals e=fll==|T Manufacturing === Creative Industries === Startups
The table highlights the rising increased from 2.9% to 3.9%,. IT grew from

contribution of IPR-intensive sectors to 6.5% to 8.5%, fueled by software exports
India’s GDP from 2014 to 2024. All five key and emerging technologies like Al and
sectors—Pharmaceuticals, IT, blockchain. Manufacturing rose from 5.2%
Manufacturing, Creative Industries, and to 6.8%, supported by Make in India and
Startups—show  steady  growth. The stronger IPR  frameworks.  Creative
pharmaceutical ~ sector’s  GDP  share Industries expanded from 1.8% to 2.8%,
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with copyright protections aiding media and funding, and innovation-friendly policies.
digital content. Startups surged from 3.0% to Enhanced IPR enforcement has strengthened
5.5%, benefiting from patent laws, venture India’s global position in these sectors.

Impact of IPR on Foreign Direct Investment (FDI) in India:
Table 8: FDI Inflows in IPR-Intensive Sectors (in Billion USD)

Year IT Pharma rl:/gllanufacturl ﬁg&;‘(& Startups

2014 112.3 6.5 4.0 13.2 2.5 |
2016 118.5 8.2 5.5 4.0 3.2 |
2018 24.7 11.0 7.3 5.0 4.0 |
2020 128.6 115.9 9.2 6.5 5.0 |
2022 134.5 119.8 112.5 8.0 6.5 |
2024 140.2 22.7 14.8 9.5 7.5 |

(Source: DPIIT, RBI, 2024)
Table 8: FDI Inflows in IPR-Intensive Sectors (in Billion USD)

50
0 bb.. L\o; L“ h“‘ h b
2014 5506 \ha ™
2018 2020 . 1
2024
H|T ™®Pharma Manufacturing M Creative Industries Startups

The table highlights the rising FDI in billion, supported by Make in India and
IPR-intensive sectors, with IT leading, design protections. Creative industries grew
growing from $12.3 billion in 2014 to $40.2 to $9.5  billion, aided by digital
billion in 2024, driven by software transformation. Startups surged to $7.5
innovation and  copyright protections. billion, reflecting a thriving unicorn
Pharmaceutical FDI tripled to $22.7 billion, ecosystem and patent-friendly policies.
showcasing India’s expanding role in drug Strong IPR frameworks have enhanced FDI

discovery. Manufacturing rose to $14.8 inflows across sectors.

Employment generation in IPR-intensive Industries:

Table 9: Employment generation in IPR-intensive industries in India (in million jobs):

Year Ezg?srmaceut IT rI\]/gllanufacturl ﬁ]rsgst{\r/?es Startups

2014 2.1 4.5 7.0 1.2 0.8 |
2016 2.5 5.2 7.8 1.5 1.2 |
2018 3.0 6.0 8.5 1.8 1.7 |
2020 135 6.8 9.3 2.1 2.3 |
2022 4.0 7.5 110.2 2.5 3.0 |
2024 4.5 8.2 111.0 2.9 3.8 |

(source- Ministry of Labour & Employment, Government of India,2014 to 2022)
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Table 9: Employment generation in IPR-intensive
industries in India (in million jobs):

15

10

5

2014 2016

Employment Generation

B Pharmaceuticals ®IT

The table shows steady employment
growth in IPR-intensive sectors, reflecting
economic expansion and innovation. IT jobs
rose from 4.5 million in 2014 to 8.2 million
in 2024, while manufacturing, the largest
employer, grew from 7.0 to 11.0 million.
Pharma jobs doubled to 4.5 million, driven
by R&D and generics. Creative industries
and startups expanded rapidly, with startups
growing from 0.8 to 3.8 million jobs,
highlighting India’s thriving innovation
ecosystem.

Key Challenges in India’s IPR Protection:

1. Weak Enforcement & IP
Infringement
e Despite strong laws,
enforcement is weak due to
resource constraints  and
legal delays.
e Counterfeiting in pharma,

IT, and creative industries
leads to revenue losses.
e Source: WIPO, Global
Innovation Index 2023.
2. Delays in Patent Approvals
o Patent approvals take 4-6
years, discouraging
innovation.
e Bureaucratic inefficiencies
contribute  to 200,000+
pending applications.
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Year

Manufacturing M Creative Industries

alh. ll. II I |I 0 |I I II I

2020

2022 2024

Startups

e Source: Indian Patent Office,
Annual Report 2022.

3. Lack of Awareness Among SMEs

& Rural Innovators

e Limited knowledge leads to
unprotected innovations.

e Government efforts exist but
implementation remains a
challenge.

e Source: Ministry of MSME,
Government of India.

Piracy & Counterfeit Markets

e India’s counterfeit market
impacts software, pharmaceuticals,
and luxury goods.

¢ OECD & EUIPO (2022) report
counterfeit goods make up 3.3% of
global trade, with India a major
source.

e  Software
financial
investors.
Lack of Awareness Among SMEs
& Innovators

e Many SMEs and rural
innovators remain unaware of IPR
benefits.

e Only a small percentage of
SMEs apply for patents.

o National IPR Policy (2016)
aims to improve awareness but faces
implementation challenges.

piracy  causes
losses and discourages
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6. High Cost of IPR Protection
e Patents cost [1 15 lakh
($1,200-$6,000), making them
unaffordable for many.
¢ PCT applications involve even
higher costs, limiting global
expansion.

Recommendations for Strengthening IPR
in India:
1. Enhancing IPR Enforcement

o Establish fast-track courts
and specialized IPR tribunals
for patent disputes.

o Strengthen coordination
between law enforcement
and the Intellectual Property
India Office to combat
piracy.

2. Streamlining Patent Approvals
o Reduce delays through

digitalization and
automation.
o Provide single-window

clearance for startups and
MSMEs.
3. Increasing IPR Awareness

o Introduce IPR education in
schools and universities.

o Conduct training programs
for small businesses and
innovators.

o Promote public-private
partnerships for awareness
campaigns.

4. Lowering IPR Registration Costs

o Offer subsidized patent filing
for startups and MSMEs.

o Encourage financial
institutions  to  support
patenting costs.

o Introduce subsidized or free
patent filing for startups,
MSMEs, and grassroots
innovators.

5. Boosting R&D Investments-

Dr. Sayyad Mahejabin
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o Provide tax incentives and
subsidies for companies
investing in R&D and
patents.

o Establish IPR incubation
centers in universities to
foster innovation.

6. Enhancing Sector-Specific IPR
Protection

o IT & Software: Strengthen
copyright and patent laws to
combat piracy.

o Pharmaceuticals: Accelerate
drug patent approvals while
ensuring accessibility.

o Manufacturing & Startups:
Promote patent licensing and
technology transfer.

o Creative Industries:
Strengthen copyright
protections for artists and
filmmakers.

7. Expanding Global IPR

Collaboration
o Align policies with TRIPS
(WTO) and WIPO
guidelines.
o Strengthen partnerships with
innovation-driven economies
(USA, EU, Japan).

Conclusion:

Implementing these
recommendations will help India maximize
the economic benefits of IPR, attract higher
foreign direct investment (FDI), boost
employment generation, and foster a
stronger innovation ecosystem. A robust
IPR framework will position India as a
global leader in  knowledge-based
industries, driving sustainable economic
growth.
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Abstract:

Artificial Intelligence (Al) is a technology which is known for carrying out various tasks
efficiently with little or no human intervention at all. Generative Al is one of the branches of
Al which is known for generating content at par with human intelligence. Generative Al
tools like ChatGPT, Google’s Bard and DeepAl are being used in today’s world by
students, academicians, employees, employers, news channels and others to create textual,
pictorial or video-graphical content. All such generated content suffers from one common
issue, that is, their copyright. Most of the users are unaware of copyright in the work
generated by them using the generative Al tools. They do not know whether the copyright
exists in Al-generated work and who is the owner or author of such copyrighted work. The
article analyses the subsistence of copyright in Al-generated work and the conditions and criteria
of such copyright, if any. It traces the content creation process of generative Al tools and the
contractual aspects pertaining to it. Further, the article examines the issues of copyrightability
of Al-generated work in various countries and compares it with the legal standing in
India. Lastly, the impact of Al-generated work on the Indian copyright regime has been
analysed and accordingly, suggestions have been made which may be implemented to address
the plethora of challenges arising out of or in relation to Al-generated work.

Keywords: Artificial Intelligence, Generative Al, Chat GPT, Bard, Deep Al, Copyright, Author,
Owner

technology that allows something to be

Introduction:

Artificial  Intelligence  (Al) is
a technological development in the
modern world that is changing the way of
carrying out  work, especially in
creative works.  The  Cambridge
Dictionary defines Al as a ‘computer

done in a way that is similar to the way
a human would do it’.1 However, it can
take any form and can be used in various
systems like smartphones and machines
and in various resources like websites
and software. Therefore, it is something
more than just computer technology. The
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reason behind its popularity and one of
its main features is that Al can carry out
tasks with little or no human involvement
at all.2 The work that humans perform
and give results in hours or days, many
of such work like composing lyrics of
songs, writing articles, creating images, and
presenting news as an anchor can be
performed by Al within a blink of an eye.
On account of this technological
development, a distance has occurred
between human creativity and artificial
creativity as there is either little or no human
contribution at all in  Al-generated
work.3Due to the humans’ distance
from creativity coming out of Al, the
copyright regime across the world is
witnessing a common challenge in recent
times. The copyright principles trace their
origin in  human labour on account of
which the work of human creators s
protected for their use only or for
others’ use but only with the prior
permission of the human creators.4
Various  theories emerged in the
copyright domain over time, however,
what remained intact is the substantial
involvement of humans in the creation of
work without which the copyright protection
is not supposed to be granted. Copyright law
has an inherent assumption that there are
human creators who creatively,
originally, and independently create work.
However, a threat has arisen to
the aforementioned traditional and inherent
assumption due to the creation of work by a
non-human creator, i.e., Al. On account of
the same ground, the article analyses the
challenges that Al-generated work is posing
to copyright law and their implications
on copyright authorship and
ownership because in copyright law
authors are  defined with respect to a
particular kind of work. It also raises the
question with respect to the originality of
the work. This paper focuses on these two
pertinent questions. Generative Al Tools
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and their Work Generation Procedure Al
is a technology available in various
forms, viz.  Software, extension, and
applications, to carry out the assigned task
and generate the results or work. Such
software, applications and extensions are
collectively referred to as Al tools which
use artificial intelligence technology to
perform the tasks. They are developed
keeping in view the specific purposes
and objectives. Therefore, the functions
of Al tools differ, for instance, many
Al tools carry out the  function  of
collecting and rearranging textual and
numerical data, various

Chat GPT:

Al tools like ChatGPT and
Google Bards generate textual responses
and other Al tools like Deep Al and
Midjourney generate pictorial work. Thus,
Al tools are developed keeping in view
specific needs and uses in a variety of
industries, ranging from education, law,
finance, and healthcare  to  the
marketing industry, to automate tasks,
analyse data and  enhance
productivity.6Among all, there is one
category of Al tools called generative Al
tools, which is known for its peculiar
generative function. Generative Al tools are
those Al-based tools the function of
which is to generate responses or work
as per given instructions by extracting
data from its database which it has been
trained upon and/or from articles, books,
newspapers, and other public webpages
which are available on the internet. They are
trained on a massive amount of data which
allows them to generate responses in
simple language for questions asked to
them.2Generative Al tools are being used
for various purposes, viz.  writing
assignments and theses in academia,
generating content for emails and
creating images, videos, and voiceovers.
For instance, a person may give a written
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or oral command to a generative Al tool
to “write a short note on the protection
of plant  varieties  as intellectual
property”  and on receiving the
command, the generative Al tool digs
into its database which it has been
trained upon to generate the work in
the form of a short note. Similarly, a
command to “draw a picture of an Indian
man from 1870s” may be given to a
generative Al tool which will generate
the work in picture form using the
database which it has been trained upon.
Therefore, such Al-based tools that
have been developed to generate work,
either textual, pictorial or in any other form,
are known as generative Al tools.

Al Tools:

It is the generative Al tools that pose
challenges to copyright law because of the
work generated by them. The  generated
work is  generally literary  work,
artistic work or sound recordings, the
ownership of which is covered within the
purview of copyright law. Therefore, with
every Al-generated work comes the legal
aspect of its copyright protection and
ownership. However, it is pertinent to note
that the human role in the creation of work
by generative Al tools is too limited.
Humans are not required to perform any task
other than giving commands to the tools
for the generation of work.8It is the “too-
limited role” which challenges the
copyright law and raises the question of
whether such a  “too-limited role” is
enough to obtain copyright ownership in
favor of humans playing the too-
limited role. The question cannot be
answered  straightly in affirmative or
negative as it can have a long-lasting
impact on copyright law not just
nationally  but across the  world
because the development of law in one
country ultimately reaches to and impacts
other countries as well. Therefore, the issue
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needs to be analyzed keeping in view the
current copyright regime and future
perspectives to ensure that the law
remains technologically neutral, rather
than Dbeing technology-specific because
of the development of artificial
intelligence and the increasing use and
popularity of generative Al tools. Terms of
Use of Generative Al Tools and Issues
thereof Terms of Use of the generative
Al tools are the terms and conditions laid
down by the developers that provide for
the rights and obligations of users,
including the ownership of generated
work and the extent of ownership,
arising out of the use of their tools and
the work generated thereto. However,
there is a pertinent issue in this regard
which the Authors have discussed post-
coverage of Terms of Use of significant
generative Al tools. Chat GPT’s Terms of
Use assigns to the users all the rights,
title, and interest in the generated content to
the “extent permitted by applicable
law”.9 So, users may claim rights in the
generated content if the law permits and
the generated content reflects the choices
and creativity of the user without which
the desired level of the content could not
have been generated. However, the
terms of services mention that if
someone is infringing one’s intellectual
property rights, they can send a
notice to Google of the infringement
and appropriate action would be taken.

Deep Al:

Deep Al's terms of service
provide that all content generated by its
tools and APIs are free of copyright and
users may use them for any legal
purpose including  commercial  use.
However, it further mentions that the
users agree not to use any services, inter
alia, in any way that violates any
applicable national, federal, state, local or
international law or regulation. The
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impugned terms clarify that though the
generated work may be copyright-free,
but their Al tools are not to be used to
create any work that would be volatile
of any national law, inter alia, copyright
law. Thus, generative Al tools have
varying terms of use or service which
provides for varying nature of ownership
of generated work. However, a common
element among all is that they have
avoided vesting themselves with the
ownership of work generated by their
generative Al tools which means that
claiming  copyright in  Al-generated
content is dependent on various factors. It
iS pertinent to mention that generative Al
tools have been trained on massive data
available on the internet, including
articles, books, newspapers, social
media posts and other public web pages.
In particular, ChatGPT has been trained
on massive internet data available till
2021 and generates responses by using
and restructuring the data which it has been
trained upon.12Google’s Bard is based on
the LaMDA language model which has been
trained with about 1.56 trillion words
from various sources and 137 billion
parameters to make it talk with the user
instead of merely producing text.13
Further, DeepAl has been trained on a
large amount of diverse text data from
the internet, allowing it to learn a broad
understanding of language and effectively
respond to a wide range of user queries.
The prominent issue in this regard is
that such existing data, on which
generative Al tools or their underlying
language model has been trained, may be
copyrighted. As a result, a work
generated by generative Al tools may
infringe someone’s copyright if it contains
or is similar to any copyrighted work.14
In view of this, the assignment of the
rights in the generated responses to users
as per the Terms of Use, as in the case of
ChatGPT, is immaterial because neither

Vol. 6 No. 12

ISSN -2347-7075

the tool nor its owner is the actual
copyright  owner, rather the actual
copyright may already be existing with
someone else. Similarly, work generated by
DeepAl may also not be copyright-free as
claimed by its Terms of Service. On the
same footing, literary work generated by
Google’s Bard may also be someone’s
copyrighted work. Copyright of Al-
Generated Work in India vis-a-visElement
of Originality and Roles of Various
Contributors Copyright  protection has
historically been applicable in situations
where technology has been used as a
medium to assist an individual in doing
a job (for example, utilising a camera to
take a photograph). In these cases, the
individual was recognised by being the
artistic  mind who defined or created
the scenario  resulting in the initial
script. Recent developments in machine
learning and the rise of computer
resources have ensured that Al can now
build works that are, no doubt, independent
of human imagination.

Copy Right:

This raises the question of whether
these Al-created works can be protected by
copyright?The  Copyright  Act, 1957
governs the copyright regime in India.
The Act grants copyright protection on
literary, dramatic, musical, and artistic
work,  cinematograph film and sound
recordings.16 Al tools can generally
generate literary, musical and
artistic work. However, the grant of
copyright on generated work depends
upon various  criteria, inter alia,
originality of the work and creativity
on the part of an author. Originality under
the Copyright Law Originality is one of
the fundamental yardsticks to test the
copyrightability of a work. The basic
requirement of originality is that the
work must originate from the Author
and not be copied.17 The degree of
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originality varies with the jurisdiction.
The United Kingdom follows the “sweat
of the brow” doctrine which prescribes that
employing the skill and labour of authors
is sufficient for granting copyright
protection to a work.18 The United
Statesfollows the “modicum of creativity”
doctrine which accepts a work to be
original if it is “independently created”
and has a “minimum degree of creativity”.
India, till 2008, followed the “sweat of
the brow” doctrine. However, the Supreme
Court of India, in the

Conclusion:

Once upon a time, only humans
were known for creation, invention, and
innovation. As time passed, humans kept
creating, inventing, and innovating, as a
result of which, today they have created
arguably an equivalent or advanced
version of themselves in the field of
creativity, known as Artificial Intelligence.
Al can create, copy, replicate, carry out
tasks and give results with  better
efficiency than humans. The accuracy
of resultant work may be guestionable, but it
may be only a matter of time that many
tasks not requiring human intervention
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are going to be the responsibility of Al
in  future. However, the issue of
copyright protection and ownership of
created work and the credit for its
creation are matters of ongoing debate.
One section advocates for protecting
Al-generated work under copyright law
and vesting the users of the Al tools with
authorial rights, whereas the other section
opposes the above view. It is worth
noting that copyright attaches to original
work of authorship  fixed in any
tangible medium of expression, which
may not even be known or may be
developed later.55 So, copyright is
designed to adapt with time and human
creativity is the sine qua non at the core of
copyright.
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Abstract:

The concept of intellectual property was developed in the 18th century, with the first
federal statute on patents being passed in 1790. Intellectual property rights are the legal
protection granted to individuals who have invented something new or created something
original that is capable of being physically reproduced or transmitted. The scope of intellectual
property rights varies from country to country, but generally any form of expression that falls
within the jurisdiction of copyright law and patent law is protected as intellectual property (see
section 20(1)(b) of the Copyright Act 1957). It cannot be revoked by anyone at all as it is not
owned by anyone in particular. IP rights protect intellectual property in a wide variety of ways,
covering protection of inventions and designs, protection for data and software, as well as
protection for literary material like books and films. IP plays a role in facilitating smoother E-
Commerce transactions.

Keywords: Intellectual Property, Patent, Copyright, Trademark, E-Commerce.

Introduction: property laws and technology security

Intellectual property Rights (IPR)
term used to describe special rights
pertaining to creative works. Intangible
assets including innovations, literary and
symbols, and images can be protected under
IP law. This protection is made possible by
various IP rights, including patents,
trademarks, designs, and copyright i.e. IPR.
These rights allow their owners to profit
financially recognition from their inventions
E-commerce, is the practice of conducting
business dealings online. Among them
would be starting a business, trading
products and services. E-commerce often
entails the sale of goods and services based
on licensed intellectual property rights. IPR
is extremely critical in each of these
situations since it's important to safeguard
the items' worth. Tools like intellectual

measures are used to provide the protection.
IPR in e-commerce is particularly important
since IP theft can potentially kill an online
firm if it is prevalent.

Review of Literature:

Bhattacharya, S., & Saha, C. (2011).
The history IPR kinds are also covered in
this paper. Ideas on the basis of which the
ready to confer the status of property are
referred to as intellectual property rights
(IPR). In order for the inventors or
developers of that property to profit
commercially from their creative endeavors
or reputation, IPR grant them specific
exclusive rights. Kumari. P (2019) Ideas,
innovations, and creative expressions on the
basis of which there is a public desire to
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grant the status of property is referred to as
intellectual property rights (IPR).

The study by Lee, H. (2021),
highlights some important aspects of
intellectual property rights protection in
online trade. The purpose of this study is to
examine how Small Business Enterprises
(SMEs) use their supply chains to increase
their competitiveness through the usage of e-
commerce and intellectual property rights
(IPR). Geiger, C. (2022), The research done
for this article establishes the status of IPR
in certain businesses, and the findings show
a definite upward trend while also
highlighting the need for more industry-wide
awareness and IPR implementation.

Objectives of the Study:
1. To know the role of intellectual
property rights in E- Commerce.
2. To identify the e-commerce factors
in IPR.
3. To Study the wvarious type of
intellectual property Rights

Research Methodology:

In order to achieve the above
objectives information was collected from
the secondary sources which is available.
Various reports, research papers, case
studies regarding role of intellectual
property right were referred to, apart from
numerous journals and articles. This
research paper is conceptual in nature. It is
descriptive in the sense that it tries to
identify various characteristics of research
objectives and it is conceptual since it
examines literature review of past studies
conducted in these fields.

History of Intellectual Property Rights:
IPR developed by IMF. In India,
copyright law was first established in 1847
as a result of an East India Company-era
ordinance. The copyright's term at the time
was 42 years. If the copyright holder refused
to allow the publication of a work after the

Dr. Kalam P.G., Dr. Sarsare S. M. & Dr. Agale S.V.

Vol. 6 No. 12

ISSN -2347-7075

author's passing, the government might issue
a compulsory. In order to enforce rights
under this act, copyright registration was
required.

Under the British Raj, the Indian
government of the time passed a new
copyright law in 1914 that was remarkably
similar to the United Kingdom Copyright
Act of 1911. There were many significant
differences, the most significant one is that it
created.

Origin and History of Trademark

The Trademark Act of 1940, which
was adapted from Merchandise Act, 1958
was also passed after independence.
Numerous changes were made up until
December 30, 1999, when the Trade Mark
Act, 1999, which is currently in effect in
India, was established. The two main needs
met by this act are to:

a) Shield the owner from chaos and
competitor mark duplication.

b) Protect the company, commerce, and
goodwill that the trademark owner has built

up.

THREE MAIN TYPES OF IPR:
Patents:

Researchers in the field of e-
commerce receive a lot of incentives from
patents. Patents facilitate outsourcing and
the development of planned alliances in
ecommerce. One of the most significant
forms of IPR is the patent. A government
license that grants. Specific time period,
particularly the exclusive right to prevent
others from creating an invention, is what is
meant by this definition. When individuals
or organizations create new products or
processes, they go to the patent office,
describe the invention in detail, and pay a
fee to have their property protected.
Copyrights:

Copyrights are crucial in the current
digital era for protecting the information and
creative work on websites. Because of the
fast digitization, the owners of the
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copyrights seek copyright protection to stop
any illicit distribution or copying of their
works that are displayed online.
Trademarks:

Trademarks are extremely important
in the internet world and e-commerce to
develop a brand image by expanding or
selling the enterprises. A registered
trademark also makes it simpler to file
lawsuits and initiate legal processes against
companies that online infringe on your
company's intellectual property.

Elements Protected Under IPR in E-
Commerce:

The IPR in e-commerce pertains to
the purchasing and selling of goods via a
physical store and an online store,
respectively. Search engines, e-commerce
platforms, and other crucial online
technologies are covered by patents and
utility models. Depending on the country's
IPR rules, specific software, including the
text-based HTML code used

1) By websites, is protected under the
Patent Law or the Copyrights Act.
An e-commerce website's entire
design is likewise shielded by
copyright laws.

2) The Copyright Law protects all of
the information on the website,
including any written or visual

3) The Companies can use copyright
laws or country-specific database
legislation to protect their databases

4) An e-commerce in IPR the
Companies can use the Trademark
Law to protect their brand names,
product names, logos, domain

5) The similar identifying indications
posted on their websites with
reference to both IPR in retail and e-
commerce. Under the appropriate
Industrial Design Law in their
nation, businesses are also allowed
to protect

Dr. Kalam P.G., Dr. Sarsare S. M. & Dr. Agale S.V.

Vol. 6 No. 12

ISSN -2347-7075

Significance of the Study:

The  majority of  businesses
worldwide  consider their intellectual
property to be a much more valuable asset
than any physical property they may hold.
This is due to the fact that intellectual
property laws shield businesses against
unfair competition as well as the disclosure
of their trade secrets. The primary goal of
intellectual property legislation is to promote
the production of several different
intellectual goods. To do this, the law grants
individuals and organizations ownership
rights to the knowledge and intellectual
products they produce, typically for a finite
amount of time. Because it enables people to
make money from the knowledge and
intellectual products they produce, this
provides an economic incentive for their
creation. Depending on the level of
protection provided to innovators, these
economic incentives are anticipated to
encourage  innovation and  advance
technology in countries.

The modern digital economy makes
the importance of IPR in E-commerce
particularly obvious. In addition to
preserving the creator's labour, the existence
of regulations and procedures that govern
the operation of IP laws has promoted new
creations. The law forbids people from
stealing intellectual property (IP) and
utilizing it for their own financial gain
without compensating the inventor for their
labour and ingenuity. This  study
concentrates on the importance  of
intellectual property rights in E- commerce

Conclusion:

An intellectual property rights is
necessary for the fair and ethical compliance
of digital practices and operations,
particularly in a sector as diverse and
dynamic as e-commerce and retail. IPR in
ecommerce aids in defending companies that
use online platforms. Intellectual property
rights assist businesses in preserving and
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protecting their covert business operations as
the internet retail market expands
exponentially. IPR owners are able to claim
a portion of the company's revenues thanks
to IP rights in ecommerce. As a result, it
should be noted that IPR in e-commerce
safeguards e-commerce activities. However,
the practical application of IP Rights
determines the success rate completely. The
expansion of E-commerce makes it easier
for businesses to monitor and defend their
trade activities, especially those that require
maintaining anonymity. IPR owners are able
to claim a portion of the company's revenues
thanks to IP rights in e-commerce.
Intellectual  property rights will be
implemented with a focus on characteristics
that are unique and unavailable to others,
successfully enabling E-commerce activity
in the public domain. Because of this,
intellectual property protects e-commerce
and promotes economic justice while the
appropriate  safeguards for  protecting
intellectual property rights are taken.
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Abstract:

This research paper explores the intersection of Intellectual Property Rights (IPR),
Corporate Social Responsibility (CSR), and ethical considerations within modern business
practices. It delves into how companies balance their legal obligations to protect innovations
while promoting societal welfare through CSR initiatives. The paper discusses ethical concerns
related to IPR, including access to essential goods, the exploitation of cultural heritage, and the
balance between profit and public good. The goal of this research is to understand how ethical
business practices surrounding IPR can foster responsible innovation and contribute to

sustainable, socially beneficial outcomes.

Keywords: Corporate, Social, Responsibility, Sustainable.

Introduction:

In an increasingly globalize and
competitive business environment,
companies must navigate a delicate balance
between protecting their innovations and
contributing to the common good.
Intellectual Property Rights (IPR) offer legal
protection for innovations, ensuring that
creators have exclusive rights over their
work. On the other hand, Corporate Social
Responsibility  (CSR)  highlights  the
obligation of companies to engage in ethical
practices that benefit society at large. This
research paper explores how IPR and CSR
can complement each other, focusing on the
ethical considerations that arise when
companies engage in both.

Objectives of Research Paper:
1. To Study IPR and Role of IPR in
Business and Innovation
2. To analyze Corporate Social
Responsibility (CSR) and Ethical
Considerations in IPR and CSR

Intellectual Property Rights (IPR):
Intellectual Property Rights (IPR) is
a set of legal protections granted to
individuals or entities for their creations and
innovations. These include patents (for
inventions), trademarks (for brand identity),
copyrights (for creative works), and trade
secrets (for confidential business
information). IPR allows businesses and
individuals to benefit from their creative and
inventive work, offering incentives for
further innovation.
1. The Role of IPR in Business and
Innovation:

e Protection and Profit: IPR
incentives innovation by ensuring
that creators can protect their work
from unauthorized use or
reproduction. This protection can
generate revenue through licensing,
royalties, and exclusive market

access.
e Global Trade: IPR is crucial in
international trade, enabling
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companies to export their products
globally while maintaining legal
safeguards over their inventions and
brands.

Corporate Social Responsibility (CSR):

Corporate  Social  Responsibility
(CSR) refers to a company’s efforts to
operate in ways that benefit society, beyond
financial profit. CSR initiatives often focus
on areas such as  environmental
sustainability, ethical labor practices,
community development, and philanthropic
efforts.

1. The Principles of CSR:

e Social Impact: Companies are
expected to take an active role in
solving societal challenges, such as
poverty, inequality, and climate
change.

e Environmental Stewardship: Many
CSR strategies include reducing
carbon footprints, managing waste,
and developing sustainable products.

o Ethical Governance: CSR requires
transparency in  decision-making
processes, fair wages for employees,
and  responsible  sourcing  of
materials.

2. CSR and Business Sustainability:

CSR can enhance a company’s
reputation, build customer loyalty, and
improve employee morale. By focusing on
sustainability, businesses can ensure long-
term growth while contributing positively to
society.

Ethical Considerations in IPR and CSR:
The integration of IPR and CSR

raises several ethical issues. Companies

must consider not only their legal rights over

intellectual  property but also their

responsibilities to society, especially in areas

that affect public welfare.

1. Access to Essential Goods:

o Pharmaceutical Patents: One of the

most prominent ethical concerns in
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IPR is access to life-saving
medications. Pharmaceutical
companies often hold patents for
drugs, making them expensive and
inaccessible to impoverished
populations. Ethical companies may
adopt CSR practices such as offering
discounted or generic versions of
essential medicines in low-income
regions.

e Technology and Education: The
monopolization of educational tools
and technologies under IPR can limit
access to knowledge. Companies
could use CSR to support open-
source platforms, educational
programs, and affordable technology
to ensure that everyone benefits from
technological advancements.

2. Exploitation of Cultural Heritage:

e Indigenous Knowledge: Some
companies use traditional knowledge
from  indigenous = communities
without proper acknowledgment or
compensation. This raises ethical
issues of cultural appropriation.
Companies should engage in CSR by
forming fair partnerships with these
communities and compensating them
for their intellectual contributions.

e Fair Use of Traditional
Knowledge: A  more ethical
approach to IPR involves
recognizing and respecting the
intellectual  property rights  of
indigenous communities. It includes
collaborative research and equitable
profit-sharing models.

3. Patent Trolling and Monopoly
Practices:

e Patent Trolling: Some entities
exploit IPR not to create new
products or services, but to exploit
competitors with aggressive lawsuits
over vague patents. This behavior is
often seen as unethical and can stifle
innovation. Ethical CSR practices
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include rejecting patent trolling as a
business strategy and focusing on
innovation over litigation.

e Monopolies and Market Control:
Companies holding significant IPR
in certain markets might restrict
access to technologies or products to
maintain their dominance. Ethical
considerations dictate that
companies should not use IPR solely
to hinder competition or exploit
consumers.

Balancing Profit and Social Good:

A critical ethical consideration is
how businesses balance profit-making with
their social responsibilities. While protecting
intellectual property allows companies to
generate profits, excessive profit-seeking
through IPR can lead to social harm,
especially in cases where essential goods
become unaffordable or inaccessible.

1. Socially Responsible Licensing:

e Companies can engage in ethical
licensing, allowing others to use
their intellectual property under
favorable terms for the greater good.
For example, licensing renewable
energy technology at lower costs to
developing countries helps combat
climate change while promoting
global social good.

e Fair Trade Models: Businesses can
use their intellectual property to
promote fair trade, ensuring that
workers in the supply chain receive
fair wages and work in safe
conditions.

2. Long-term Sustainability vs. Short-
term Profit:

e Companies should adopt CSR
strategies that align with long-term
sustainability goals, rather than
focusing on short-term profits. For

Dr. Lahoti Ramesh Kachrural

Vol. 6 No. 12

ISSN -2347-7075

example, companies in  the
technology sector might focus on
developing  products that are
environmentally friendly and
recyclable, rather than exploiting
patents to produce short-lived, non-
recyclable items.

Conclusion:

The integration of IPR and CSR
presents significant ethical challenges and
offers opportunities for companies to use
their innovations for the greater good.
Ethical businesses should ensure that their
IPR strategies do not exploit vulnerable
communities or restrict access to critical
goods and services. By adopting CSR
principles, businesses can align their legal
rights with ethical obligations, fostering
innovation that benefits society while also
maintaining profitability. Moving forward,
the ethical management of IPR in
conjunction with CSR practices will be
crucial in shaping a more responsible and
sustainable business landscape.
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Abstract:

In the rapidly evolving digital landscape, Intellectual Property Rights (IPR) play a
crucial role in fostering innovation, protecting brand identity, and ensuring fair competition in
digital marketing and e-commerce. This paper explores the multifaceted impact of IPR on these
domains, examining the challenges and opportunities presented by the digital age. It delves into
the significance of trademarks, copyrights, patents, and trade secrets in safeguarding online
businesses, creative content, and technological advancements. Furthermore, the paper analyzes
the enforcement mechanisms and legal frameworks governing IPR in the digital realm,
highlighting the need for effective strategies to combat infringement and counterfeiting. By
understanding and leveraging IPR, businesses can unlock the full potential of digital marketing
and e-commerce while mitigating risks and establishing a sustainable competitive advantage.

Introduction:

The advent of the internet and the
proliferation of digital technologies have
revolutionized the way businesses operate
and interact with consumers. Digital
marketing and e-commerce have emerged as
powerful tools for reaching global
audiences, promoting products and services,
and driving economic growth. However, this
digital revolution has also brought forth new
challenges, particularly in the realm of
intellectual property protection. In the
interconnected world of the internet, where
information and content can be easily copied
and disseminated, safeguarding IPR has
become paramount for businesses seeking to
thrive in the digital marketplace.

Significance of IPR in Digital Marketing:
Digital marketing relies heavily on
creative content, branding, and innovative

strategies to capture consumer attention and
build brand loyalty. IPR plays a critical role
in protecting these intangible assets,
ensuring that businesses can reap the
rewards of their creativity and investments.
Trademarks: Trademarks are essential for
establishing brand identity and
distinguishing products or services from
competitors. In the digital realm, trademarks
are used to protect brand names, logos,
slogans, and domain names, ensuring that
consumers can easily identify and trust the
source of goods and services.

Copyrights: Copyright protection extends to
a wide range of digital content, including
website  designs, marketing materials,
photographs, videos, music, and literary
works. Copyright law grants creators
exclusive rights to reproduce, distribute, and
display their works, preventing unauthorized
use and infringement.
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Patents: Patents protect inventions and
technological ~advancements that are
essential for driving innovation in the digital
space. Patents can be used to safeguard
software, algorithms, e-commerce platforms,
and other technological innovations that
provide businesses with a competitive edge.
Trade Secrets: Trade secrets encompass
confidential and proprietary information that
provides a business with a competitive
advantage. In the digital marketing context,
trade secrets may include marketing
strategies, customer databases, pricing
models, and other sensitive information that
is not publicly known.

Significance of IPR in E-commerce:
E-commerce platforms rely on a
combination of IPR to protect their online
businesses and ensure fair competition.
Trademarks: Trademarks are crucial for
establishing brand recognition and trust in
the online marketplace. = E-commerce
businesses use trademarks to protect their
brand names, logos, and domain names,
ensuring that consumers can easily find and
identify their products or services.
Copyrights: Copyright protection extends to
various aspects of e-commerce platforms,
including  website  designs,  product
descriptions, images, and videos. Copyright
law safeguards the creative expression and
original content of e-commerce businesses,
preventing unauthorized copying and use.
Patents: Patents play a vital role in
protecting technological innovations that
enhance the functionality and user
experience of e-commerce platforms.
Patents can be used to safeguard software,
algorithms,  search  engines, payment
gateways, and  other  technological
advancements that drive e-commerce
growth.
Trade Secrets: Trade secrets are essential
for maintaining a competitive edge in the e-
commerce landscape. Trade secrets may
include customer data, marketing strategies,
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pricing models, supplier relationships, and
other confidential information that is not
publicly available.

Challenges and Opportunities:

The digital age presents both
challenges and opportunities for IPR
protection in digital marketing and e-
commerce.

Infringement and Counterfeiting: The
ease of copying and disseminating digital
content has led to a surge in IPR
infringement and counterfeiting.
Unauthorized use of trademarks, copyrights,
and patents can harm brand reputation, erode
consumer trust, and lead to financial losses.
Jurisdictional Issues: The global nature of
the internet poses challenges for enforcing
IPR  across  different  jurisdictions.
Determining the applicable law and
jurisdiction in cases of online infringement
can be complex and time-consuming.
Emerging Technologies: New technologies
such as artificial intelligence, blockchain,
and the Internet of Things (IoT) present both
opportunities and challenges for IPR
protection. These technologies can be used
to enhance IPR enforcement, but they also
raise new questions about ownership,
authorship, and liability.

Enforcement Mechanisms and Legal
Frameworks:

Effective enforcement mechanisms
and robust legal frameworks are essential for
protecting IPR in the digital realm.

National Laws: Most countries have
national laws that protect trademarks,
copyrights, patents, and trade secrets. These
laws provide legal remedies for IPR
infringement, including injunctions,
damages, and criminal penalties.
International ~ Treaties:  International
treaties such as the TRIPS Agreement and
the WIPO Copyright Treaty provide a
framework for harmonizing IPR laws and
facilitating cross-border enforcement.
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Online Dispute Resolution: Online dispute
resolution mechanisms can provide a cost-
effective and efficient way to resolve IPR
disputes in the digital context.

Strategies for Protecting IPR in Digital
Marketing and E-commerce:

Businesses can adopt a range of
strategies to protect their IPR in digital
marketing and e-commerce.

IPR Registration: Registering trademarks,
copyrights, and patents provides legal
recognition and strengthens enforcement
efforts.

Monitoring and Surveillance: Regularly
monitoring online platforms and
marketplaces for infringing content can help
businesses detect and address IPR violations
promptly.

Contractual Agreements: Including clear
IPR clauses in contracts with employees,
contractors, and partners can help protect

confidential information and  ensure
compliance.
Technological Measures: Implementing

technological measures such as digital
watermarking, encryption, and access
controls can help prevent unauthorized
copying and distribution of digital content.

Collaboration and Information Sharing:
Collaborating with industry associations,
law enforcement agencies, and other
stakeholders can help businesses stay
informed about IPR trends and best
practices.
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Conclusion:

Intellectual Property Rights are
fundamental to fostering innovation,
protecting brand identity, and ensuring fair
competition in the digital age. In the context
of digital marketing and e-commerce, IPR
plays a crucial role in safeguarding creative
content, brand recognition, technological
advancements, and confidential information.
Businesses must understand the significance
of IPR, adopt proactive strategies for
protection, and leverage enforcement
mechanisms to mitigate risks and unlock the
full potential of the digital marketplace. By
prioritizing IPR protection, businesses can
establish ~a  sustainable  competitive
advantage, build consumer trust, and thrive
in the ever-evolving digital landscape.
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Abstract:

This comprehensive study investigates the understanding, implementation patterns, and
economic impact of Intellectual Property Rights (IPR) across small-scale industries in
Maharashtra's Marathwada region. Through extensive primary research encompassing surveys
of 150 industrial units and in-depth stakeholder interviews, this research uncovers significant
disparities in IPR awareness and utilization across different sectors and districts. The findings
reveal that while traditional sectors maintain indigenous knowledge protection systems,
modernizing sectors demonstrate greater formal IPR adoption with corresponding market
advantages. The research identifies region-specific barriers including procedural complexity,
linguistic limitations, and enforcement concerns that hinder widespread IPR implementation. The
study demonstrates a clear correlation between strategic IPR implementation and enhanced
business performance metrics including pricing power, investment attraction, and market
expansion. Based on these insights, the research proposes contextualized policy interventions
designed to address Marathwada's unique industrial landscape, cultural factors, and economic
realities.

Introduction:
Small-scale industries constitute the

safeguard innovations, build brand equity,
and establish market advantages. However,

foundation of economic development across
Marathwada's ~ semi-urban  and  rural
landscape. This region, comprising the eight
districts of Aurangabad, Jalna, Parbhani,
Hingoli, Nanded, Beed, Latur, and
Osmanabad, features a diverse industrial
ecosystem characterized by both centuries-
old traditional craftsmanship and emerging
technology-driven  enterprises.  Despite
contributing approximately 40% to the
region's industrial output and providing
employment to over 500,000 individuals,
these small-scale industries face substantial
challenges in protecting their innovations,
traditional ~ knowledge, and  market
differentiation.

Intellectual Property Rights offer
potential mechanisms for these enterprises to

the implementation of standardized IPR
frameworks within Marathwada's distinct
socio-economic and cultural context presents
unique challenges that have remained
insufficiently examined in previous research.

This study investigates how IPR
systems function within the specific
constraints and opportunities present in
Marathwada's small industrial units. It
examines not only  formal IPR
implementation  but also traditional
knowledge protection mechanisms, hybrid
approaches, and the relationship between
IPR utilization and business outcomes.
Through this comprehensive analysis, the
research aims to develop nuanced
understanding of how IPR frameworks can
be adapted to strengthen Marathwada's
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industrial competitiveness while preserving
its distinctive creative and production
traditions.

Literature Review:
1. IPR in Indian Small-Scale Industries:

The intellectual property landscape
for India’s small-scale industries has evolved
significantly since the country's TRIPS
compliance reforms of 2005. Research by
Sharma and Kulkarni (2022) demonstrates
that IPR adoption rates among Indian SSIs
remain  below 15% nationally, with
significant variations across geographical
regions and industrial sectors. Their
longitudinal analysis reveals that while
awareness has increased substantially,
practical implementation faces persistent
barriers related to procedural complexity and
resource limitations.

Kumar  (2023) identified the
emergence of hybrid knowledge protection
systems where traditional, community-based
protection mechanisms operate alongside
formal IPR frameworks. His ethnographic
studies across rural industrial clusters
documented how informal protection
systems based on community recognition,
skill lineage, and collective enforcement
continue to function effectively for many
traditional craft industries. These findings
suggest that effective IPR policy must
recognize and potentially integrate these
indigenous knowledge protection
mechanisms rather than simply replacing
them.

Venkataraman's (2021) analysis of
230 small manufacturing enterprises
demonstrated that  successful IPR
implementation correlates strongly with
export market participation, formal banking
relationships, and integration into structured
supply chains. This research suggests that
IPR adoption may be both a contributor to
and result of broader business formalization
processes.

2. Regional Studies in Maharashtra:

Maharashtra's industrial landscape
demonstrates significant regional variation
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in IPR implementation patterns.
Comprehensive research by Patil (2021)
examining the Mumbai-Pune industrial
corridor and Nagpur manufacturing zone
documented IPR adoption rates of 27% and
22% respectively, substantially higher than
national averages. However, this research
explicitly excluded the Marathwada region,
creating a significant knowledge gap
regarding IPR  dynamics in  this
economically distinct area.

Deshmukh and Jadhav's (2023)
preliminary survey focused specifically on
Aurangabad district's handicraft sector
identified 17 distinct product categories with
potential  for  geographical indication
protection, yet found only two had initiated
the application process. Their research
identified knowledge gaps and procedural
complexity as primary barriers, but was
limited to a single district and sector within
the broader Marathwada region.

Joshi's (2022) comparative analysis of
traditional knowledge  documentation
systems across Maharashtra identified
significant regional variations in how craft
techniques and agricultural processing
knowledge are preserved and transmitted.
This research noted Marathwada's distinct
oral knowledge transmission traditions that
differ substantially from the more
documented  approaches in  Western
Maharashtra, suggesting  region-specific
approaches to traditional  knowledge
protection might be necessary.

3. Research Gap:

The existing literature demonstrates
several critical gaps in understanding
Marathwada's IPR ecosystem:

1. Absence of comprehensive, region-
wide analysis covering all major
industrial ~ sectors  present in
Marathwada

2. Limited examination of how IPR
frameworks interact with local
business practices, cultural values,
and traditional knowledge systems

3. Insufficient quantitative assessment
of IPR implementation barriers
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specific to Marathwada's economic
and educational context
4. Lack of targeted policy

recommendations addressing the

region's particular needs while

leveraging its unique strengths

This research addresses these gaps
by providing an integrated analysis of IPR
dynamics across all eight districts and major
industrial sectors of Marathwada, examining
both formal and informal knowledge
protection  systems, and  developing
contextually appropriate recommendations.

Research Methodology:
1. Research Design:

This study employed a sequential
mixed-methods approach to develop a
comprehensive  understanding of IPR
dynamics in Marathwada's small-scale
industries. The research process proceeded
through three interconnected phases:

Phase 1 began with exploratory qualitative
interviews with 15 key informants across
industry associations, government agencies,
and academic institutions to identify region-
specific IPR issues and refine the
quantitative survey instrument.

Phase 2 implemented a structured survey
across 150 small-scale industrial units,
collecting quantitative data on awareness
levels, implementation patterns, perceived
barriers, and business outcomes.

Phase 3 conducted in-depth case studies
with 10 selected enterprises representing
both successful IPR implementation and
persistent challenges, providing contextual
insights into quantitative patterns.

This integrated approach enabled
triangulation of findings across methods
while capturing both broad patterns and
nuanced contextual factors influencing IPR
decisions in the region.

2. Data Collection:

Primary data
encompassed:

1. Structured surveys of 150 small-scale
industrial units (annual turnover below
%50 crore) across all eight districts of

collection
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Marathwada. The survey instrument
included 42 questions covering IPR
awareness, implementation experience,
perceived  barriers, and business
performance metrics. Surveys were
conducted in either Marathi or English
based on respondent preference, with
trained field researchers administering
the instrument in person between
September 2023 and January 2024.

2. In-depth interviews with 25 key
stakeholders including 8 industry
association  representatives, 6 IPR
attorneys practicing in the region, 5
government officials from District
Industries Centers, 3 academic experts,
and 3 successful IPR implementers.
These semi-structured interviews lasted
60-90 minutes and explored systemic
factors influencing the region's IPR

ecosystem.
This multi-modal data collection
approach enabled comprehensive

documentation of both statistical patterns
and underlying causal  mechanisms
influencing IPR implementation.

3. Sampling Strategy:

The quantitative survey employed a
stratified random sampling approach to
ensure representation across:

1. Geographical  distribution:  The
sample included enterprises from all
eight districts, with allocation
proportionate to each district's
contribution to regional industrial
output.

2. Sectoral representation: The sample
included five key sectors dominant

in Marathwada's industrial
landscape:
o Food processing and

agricultural industries (n=45)

o Handloom and handicrafts
(n=32)

o Engineering and automotive
components (n=38)

o Chemical and
pharmaceutical units (n=18)
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o Information technology and
services (n=17)

This sampling approach ensured the
findings represent the diverse industrial
ecosystem of the Marathwada region while
maintaining sufficient subsample sizes for
meaningful sectoral analysis.

4. Data Analysis:
The research employed a multi-
layered analytical approach:

> Descriptive statistics to characterize
awareness levels, implementation
rates, and perceived barriers

» Chi-square tests to identify significant
differences across districts and sectors

» Correlation analysis to examine
relationships between IPR
implementation and business
performance metrics

» Multiple regression modeling to
identify ~ factors  predictive  of
successful IPR implementation

» Thematic coding wusing NVivo
software to identify recurrent patterns
in interview transcripts

» Process tracing to reconstruct decision
pathways in  successful IPR
implementation cases

» Comparative analysis to identify
district-specific and sector-specific
contextual factors

» Integration with quantitative findings
through joint displays and explanatory
frameworks

This analytical approach enabled the
development of both generalizable patterns
and contextually nuanced understanding of
IPR dynamics in the region.

Findings and Discussion:
1. Current State of IPR Awareness and
Implementation:

The survey revealed a nuanced
landscape of IPR understanding and
utilization across Marathwada's small-scale
industrial sector. Overall IPR awareness
reached 62%, indicating that nearly two-
thirds of enterprises possess basic familiarity
with  intellectual  property  concepts.

Dr. Sidharth Jadhav
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However, this general awareness masked
significant gaps in practical knowledge -
only 28% of respondents could correctly
identify which specific IPR tools (patents,
trademarks, geographical indications, etc.)
were relevant to their particular business
activities.

Implementation levels lagged substantially
behind awareness metrics. Only 17% of
surveyed businesses had actively pursued
any form of IPR protection, with significant
variations across IPR types. Among those
implementing IPR, trademarks represented
the dominant protection mechanism (68% of
all IPR implementations), followed by
patents (22%), geographical indications
(7%), and industrial designs (3%).

Detailed analysis revealed
substantial district-wise variation in IPR
implementation rates. Aurangabad district
demonstrated the highest implementation
rate at 24%, likely attributable to the
presence of an IPR facilitation center and
stronger industrial association networks.
Nanded (16%) and Latur (14%) showed
moderate  implementation rates, while
Hingoli and Osmanabad reported the lowest
rates at 7% and 6% respectively. These
geographical disparities correlated strongly
with proximity to technical education
institutions  and industrial support
infrastructure.

Educational background analysis
revealed that enterprises led by individuals
with  technical education backgrounds
demonstrated implementation rates 2.6 times
higher than those without such backgrounds
(28% vs. 11%). This finding highlights the
crucial role of technical education in
building practical IPR capacity within the
region.

Temporal analysis  of IPR
applications over the past five years (2019-
2024) showed an upward trend, with annual
application rates increasing by
approximately 12% year-over-year. This
growth, while positive, remains substantially
below Maharashtra's overall growth rate of
19% during the same period, indicating a
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widening gap between Marathwada and the
state's more developed industrial regions.

Case Studies:
1. Geographical Indication Success:
Marathwada Kesar Mango:

The Marathwada Kesar Mango
Growers Association represents a landmark
success in collective geographical indication
implementation. This case study provides
valuable insights into effective IPR
strategies  for  traditional  agricultural
products.

Background and Context:

The Marathwada region produces a
distinctive  variety of Kesar mango
characterized by saffron-colored flesh,
intense aroma, and extended shelf life.
Historically, these qualities enabled modest
price premiums but faced challenges from
counterfeit products and market confusion.
In 2019, a coalition of 37 grower
associations across five districts initiated a
geographical indication application process
with support from the Maharashtra State
Agricultural Marketing Board. This process
required extensive documentation of:

> Historical cultivation records dating
to the 1940s

> Distinctive  soil and climatic
conditions contributing to specific
quality characteristics

> Traditional cultivation practices
unique to the region

> Established quality testing
methodologies

Implementation Process:

The implementation journey revealed

several crucial success factors:

1. Formation of an umbrella
organization transcending district
boundaries

2. Partnership with academic
institutions to document scientific
distinctiveness

3. Engagement of specialized legal
expertise  through  government
subsidy programs

Dr. Sidharth Jadhav
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4. Development of a comprehensive
quality control system
The process required 27 months
from initiation to final registration, with
significant challenges in documentation
compilation and establishing consensus on
quality standards across diverse growing
communities.
Outcomes and Impacts:
Gl registration in 2021 generated
substantial benefits across the value chain:
> Average price premiums increased
from 8% to 22% in domestic markets
» Export market access expanded to five
new countries with corresponding
47% volume growth
» Processing industry developed new
product lines emphasizing Gl-
protected status
> Regional tourism initiatives
incorporated mango orchard visits into
cultural heritage experiences
Shared quality control laboratories
Collective marketing infrastructure
Joint representation in policy forums
Knowledge sharing platforms for
cultivation best practices
This case demonstrates how
geographical indication protection can
benefit ~ small-scale  producers  when
implemented through collaborative
structures addressing the entire value chain.
The initiative now directly impacts over
2,400 small-scale processors and
approximately 12,000 cultivators across the
region.

YV VYV

Conclusion:

This comprehensive research into
Marathwada's IPR landscape reveals a
complex ecosystem where formal protection
mechanisms, traditional knowledge systems,
and market realities intersect in distinctive
ways. The significant gap between general
IPR  awareness (62%) and actual
implementation (17%) represents both a
challenge and opportunity for regional
industrial development.
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The findings demonstrate that incentivizing continuous innovation,
effective IPR implementation in accessing broader markets, and

Marathwada requires approaches that
transcend standardized national frameworks.
The region's unique blend of traditional
craftsmanship,  agricultural  processing
heritage, and emerging manufacturing
capabilities demands contextually
appropriate  protection  strategies that
recognize both formal and informal
knowledge systems.

Sector-specific analysis reveals that
different  industries  require  tailored
approaches - from geographical indications
protecting traditional food products to utility
patents securing incremental engineering
innovations to  collective  trademarks
preserving craft authenticity. These diverse
needs cannot be effectively addressed
through one-size-fits-all policies.

The documented correlation between
strategic IPR implementation and enhanced
business performance - including pricing
power, investment attraction, and market
expansion - demonstrates that appropriate
intellectual property protection represents
not merely legal compliance  but
fundamental  business  strategy.  With
implementation correlating to 28% pricing
premiums and 42% higher investment
attraction, IPR represents a significant
untapped resource for regional economic
development.

The case studies of successful
implementation provide important models
demonstrating how barriers can be overcome
through collective action, appropriate
support systems, and strategic selection of
protection mechanisms matched to business
needs. These examples offer practical
templates for broader regional
implementation.

By addressing the identified
infrastructural, knowledge, procedural and
collaborative barriers through targeted
interventions, Marathwada's small-scale
industries can leverage IPR tools to achieve
multiple interconnected objectives:
protecting traditional knowledge,

Dr. Sidharth Jadhav

strengthening economic resilience.

The recommended policy framework
provides a comprehensive roadmap for
transforming Marathwada's IPR landscape
from its current limited implementation state
to an enabling ecosystem supporting the
region's unique industrial heritage while
facilitating its ongoing evolution and
growth.  Through these  contextually
appropriate interventions, intellectual
property rights can serve as a powerful tool
for inclusive industrial  development
honoring Marathwada's distinctive
knowledge traditions  while  creating
sustainable competitive advantages in
emerging markets.
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Abstract:

Agriculture is a prominent industry and livelihood provider in many countries but it is the
soul of India. Agriculture needs credit for the preparation of land, sowing of seed, and finally
proper care of crop and it gets ready to sell at an affordable cost. The Kisan Credit Card is a
pioneer in providing agriculture loans, Kisan Samman Nidhi Yojana is another tool for providing
financial support to farmers governed by the Ministry of Agriculture and Farmer Welfare. Both
schemes are central sector schemes implemented where special preference is given to small and
marginal farmers for providing financial assistance for attaining multiple needs. The loan
amount KCC will be determined based on landholding and operational capacity of farmers,
DLTC & SLTC recommended the credit limit based on the scale of production of the cardholder.
The presented paper has gathered data from the Gondia district in Maharashtra. The majority of
farmer respondents experienced that the scheme was moderately helpful in addressing the needs
of farmers and realized that the scheme played a significant role in improving their standard of
living, due to the high rate of inflation the scheme could not give any big change in their lifestyle
and dependency on the Indigenous bank.

Keywords: Kisan Credit Card, PM Kisan credit, Direct Benefit Transfer, agriculture credit.

Introduction:

Agriculture is a common occupation
among low and middle-income people who
are subject to various risks that make it
difficult for them to continue their livelihood
until crops are harvested.

The majority of the village
population depends on crop production and
is contingent on allied activities. Agriculture
is an essential segment of economic
development as well and is also a key factor
for India’s GDP, this is the reason that the
government has a soft corner for the sector.
In the changing scenario of advancement,
the best possible utilization of available
resources at the maximum level requires an
adequate supply of credit to the agriculture
sector. The Kisan credit card scheme is

prominent in providing crop loans in an
affordable and timely manner. The PM
Kisan Samman Nidhi Yojana is another
scheme that plays a vital role in alleviating
poverty in the community of poor farmers.
The government runs a mix of policies to
provide financial assistance with a reliable
consumption floor for the most vulnerable
rural resident, fertilizers subsidiary, and
social transfer they found helpful for
improving their condition, social transfer
schemes were found to have beneficial but
limited impact on equality. India currently,
has 313 schemes under 53 ministers that use
the mechanism of DBT. Pradhan Mantri
Kisan Samman Nidhi is under Agriculture
and Farmer’s Welfare (MOAFW) a Central
sectors scheme implemented by the
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Government of India. A DBT annual of
Rs6000/-in 3 equal installments of Rs2000/-
each SMF in a gap of 4 monthly periods

yearly.

Schemes Potential to the SMF in Gondia
District:

1) Level of Satisfaction: To what
extent does the respondent perceive
gratification in  the timeline,
sufficiency, procedure, and graveled
redressed mechanism?

2) Utility of the fund: To what extent
the funds are purposeful in meeting
the basic convenience of the
farmers?

3) Preserve: The extent to which the
respondents, able to manage adverse
conditions, and risk pressure that are
involved in farming.

4) Useful Contribution: To  what
extent did farmers perceive the
various inputs for farming as
beneficial to the respondent?

Table A: Economy And Agriculture
District Gondia state Maharashtra

Vol. 6 No. 12

No. of cultivators hold land less | 306553
than 2 Hect

No. of cultivators hold land | 53754
above 2 Hect-5 Hect

No. of total cultivators 360,307

Method of Data Analysis and Collection:
The selection criteria are based on
reference for whether or not the scheme is
helping the welfare of the common section
of SMF, the dimension of the study was
discovered by review of relevant literature
and expert opinion. Gondia is famous for the
production of different crops like Tur,
Jawas, Til, and many others. The district is
divided into talukas name (i) Gondia (ii)
Amgaon (iii) Deori (iv) Salekasa (v) Tirora
(vi) Sadak Arjuni (vii) Morgaon Arjuni (viii)
Goregaon. The sampling frame of the
beneficiaries of PM-KISAN was prepared

Sonali A. Patil & Dr. Tatyaji K. Gedam
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and 40 respondents from each taluka were
selected using stratified disproportioned
simple random sampling of small and
marginal farmers for the study. Thus 320
respondents were surveyed through live
questioners list is prepared for the accuracy
of the result. The Productivity of the PM-
KSNY is prepared based on three are as
follows:

The PMKSNY scheme helps
farmers  adopt  modern  agricultural
techniques to obtain better yields and also
leads to protecting farmers’ liquidity
constraints and ceasing access

Schemes Potential to the SMF in Gondia
District:

1) Level of Satisfaction: To what
extent does the respondent perceive
gratification to the timeline,
sufficiency, procedure, and gravened
redress mechanism?

2) Utility of the fund: To what extent
the funds are purposeful in meeting
the basic convenience of the
farmers?

3) Preserve: The extent to which the
respondents manage adverse
conditions and  risk  pressure
involved in farming.

4) Useful Contribution: To  what
extent did farmers perceive various
inputs for farming as beneficial to
the respondent?

Result and Discussion:

Results of the study are presented as
follows, Fund Utilization, Level of
Satisfaction, and Coping Capabilities.

Table 1 revealed that 67.5 percent of
the respondents agreed with the statement
that fund is utilized in the education of
children followed by 47.5 percent undecided
with it and 5 percent disagreed with it.
Regarding Expenditure in Food
Consumption showed that 64.17 percent of
the respondents agreed with it 25 percent of
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respondents were undecided about it
whereas 10.83 percent disagreed. About
Expenditure in Health and Medical, 64.17
percent of the respondents agreed.

Vol. 6 No. 12
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In the case of Household
Expenditure, 41.67 percent disagreed as well
as37.5 percent of the respondents were
undecided about it whereas 21.25 percent
agreed with it

Table 1: Distribution of beneficiaries based on Utility of the fund (n=320)

Statement A (%) UD (%) DA (%)
Investment in Education 184(67.5) 120(47.5) 16 (5)
Expenditure in Food Consumption 205 (64.17) 80 (25) 34 (10.83)
Expenditure in Health and Medical 205 (64.17) 86(27) 10(26.65)
Household Expenditure 68(21.25) 120(37.5) 132(41.25)
Table 2 : Distribution of beneficiaries Level of Satisfaction
Statement A (%) UD f(%o) DA (%)
Financial support is adequate 32(10) 192(60) 96(30)
Financial support is timely 128(40) 128(40) 64(20)
The procedure for obtaining credit support was 104(32.5) | 143(44.09) 80(25)
convenient
The grievance redressal mechanism is lucid 176(55.15) | 130(40.625) | 14(4.375)

Table 2 shows revealed 60 percent
of the beneficiaries are undecided about an
adequacy amount 30 percent of the
beneficiaries disagree with it, and 40 percent
beneficiary are equally satisfied in financial
support is in timely and 40 say they are

undecided about it, where 44.69 percent
undecided that procedure for obtaining the
credit support convenient, 32.5 are agreed
with it, where 55.15 percent are agreed and
40.625 percent are undecided with grievance
redressed mechanism is lucid.

Table 3: Distribution of beneficiaries based on Coping Capability (n=320)

Statement

AT (%) UD (%) | Df(%)

technology has increased

The ability to withstand the risk of adoption of new | 44(13.75)

176(55) | 100(31.25)

incidence and pest control

Capability to withstand the risk of diseased | 48(15)

120(37.5) | 152(47.5)

has increased

The ability to bear the fluctuation in market price | 76(17.187)

120(37.5) | 124(45.313)

increased

The ability to endure the vagaries of the weather has | 48(15)

192(60) | 80(25)

Table 3 reveals that 55 percent of
the beneficiaries are undecided and 31.25
percent disagree with the ability to withstand
the risk from the adoption of new
technology has increased, where 37.5
percent of responses recorded are undecided
about the capability to withstand the risk
from diseased incidence and pest control.

Sonali A. Patil & Dr. Tatyaji K. Gedam

Regarding the ability to bear the fluctuation
in market price, 45.313 percent disagreed
37.5 percent were undecided and 17.187
percent disagreed with it on the other hand
60 percent of respondents were undecided
25 percent disagreed and 15 percent agreed
that the scheme can endure the vagaries of
the weather has increased.
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Table 4: Analysis of the response recorded under different categories

Categories(%obetween) Frequency Total
Low(10-40) 6 7 8 21
Moderate(40-70) 5 4 4 13
High>70 - - -
Conclusion: capability to withstand the risk of disease

The overall effectiveness index of
the model was worked out by taking into all
four dimensions of productivity, viz(i)
Utility of Fund (ii) Level of Satisfaction (iii)
Coping Capability. The respondents were
classified from low to high productivity
index scores based on the cumulative cube
root frequency method. Table 5 revealed that
in Gondia District most responses recorded
lied on low,i.e.,21 level of satisfaction with
the PM-KISAN scheme, and 13 respondents
are lied in Moderately productive which
presents that the scheme is less productive in
eradicating their poverty and coping with
their day-to-day needs, it is visible that in
Table: Utility of the fund, revealed 67.5
percent respondent agreed that financial
support is utilized for education of their
children and 47.5 percent are undecided with
it, where on the same table 64.17 percent
beneficiaries using the fund for food
consumption on the other hand 41.25
percent of the beneficiaries are disagree that,
the fund was utilized for household
expenditure. Table 2 Level of Satisfaction
revealed that 40, 40 percent agreed and were
undecided that the financial support is
received in a timely and 55.15 percent that
the Grievance redressed mechanism is lucid,
and 40 percent were undecided about it,
where 44.09 percent were undecided that the
scheme’s procedure for obtaining credit
support was convenient. Table 3 Coping
Capability revealed that 55 percent of the
beneficiaries are wundecided and 31.25
disagree that the scheme’s ability to
withstand the risk of new technology has
increased. Whereas, 47.5 percent and 37.5
percent were undecided about the scheme’s

Sonali A. Patil & Dr. Tatyaji K. Gedam

incidence and pest control. In the same table,
60 percent of the beneficiaries are undecided
that the scheme’s ability to endure the
vagaries of the weather has increased. These
are the real behaviors recorded by the
beneficiaries of Gondia in Maharashtra
where beneficiaries are given different views
about their experiences of the scheme. The
purpose of the study was to know whether
the scheme helps eradicate poverty but due
high inflation rate community of farmers is
not getting sufficient results the Maharashtra
Government has planned to increase the
financial support so we can expect in
coming days the problems may resolved to
some extent.

Eligible Condition for the benefits of the
scheme:

e The farmer must be a citizen of
Maharashtra.

e Land that may be farmed should be
farmed should be registered in his
name.

e Cultivator must have a bank account
to be enrolled under the PMKSNY.

e The KYC procedure has been
mandatory to guarantee that the
advantage has reached the intended
cultivator.

This scheme is expected to benefit
11.59 million farmers in the state. The state
Govt was rolling out the scheme when it
found that 1.33 million beneficiaries who are
technically not eligible but have somehow
made it to the list of eligible beneficiaries
under the PMKSN have also received a sum
of Rs1554 crore in 4 years as beneficiaries
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according to the data from the state SAD
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the desired results.

Table: A: Following data presented by the Department of Agriculture, Cooperation and

Ministry of Agriculture and Welfare of Farmers - Gondia District

Farmers Welfare.

A B C D E

Total Beneficiary  who | Beneficiary of who | Beneficiary who | A beneficiary who

Beneficiary received First | received  Second | received the | received the
Installment Installment Third Installment | Fourth Instaliment

268364 267319 265893 248807 218651

No of Bene | 1045(A-B) 1426(B-C) 17086(C-D) 30156(D-E)

Reduce in

every

succeeding

installment

The table clearly shows that this reduced
number of beneficiary trends trying to
take our focus toward the following points

As per some previous years' studies, 3.
we have observed that there was a trend of
reduction in the numbers of beneficiaries
due to technical reasons as they were not
aware of the KYC update procedure but
many people realized relief after getting
income support from the scheme even
children’s of poor farmers who drop out
after middle-class school education they
register for higher classes.

The story of Indian education is one
of quantitative progress but conspicuous
failure in quality. After six decades, India
has made notable improvements in gross and
net enrolment ratios and achieved universal
enrolment in lower primary education. 6.

Opinion of Beneficiaries Farmers about
PM-Kisan Scheme:
1. More than ninety percent of
beneficiaries of the scheme opine that
the amount is inadequate to cover
even the basic level needs of the
farmers.
2. The scheme is specially provided to 7.
benefit small and marginal farmers but
ignores landless and tenant farmers,

Sonali A. Patil & Dr. Tatyaji K. Gedam

though they also play a vital role in
dividing responsibilities, costs, and
risks.

To devise innovative procedures to
eliminate absentee landlordism should
be identified and cautioned as they do
not function as primary cultivators or
tillers of land.

The registration process should be
simplified as most beneficiaries
belong to remote areas and face
various difficulties in the KYC
process.

DAT of money to farmers’ bank
accounts, pilferage would also be less.
This encourages farmers to open bank
accounts in Jan -Dhan Yojana and link
Aadhar with bank accounts.

Land record needs to be Digitalized
and updated regularly basis may result
in resolving the difficulties of farmers
who partitioned their holdings from
other family members may lead to
them being a disclaimer of the scheme
if land records are not updated and

simultaneously identifying the
fraudulent claims should avoided.
Awareness programs should be

organized at the village level by KVK
to propagate the benefit of the
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schemes, so the eligible excluded
farmers of the village will get an
opportunity to enroll themselves under
this scheme.

Future Scope:

The scheme initially targeted small
and marginal farmers but did not cover
tenancy  farmers. The number of
beneficiaries is reducing, possibly due to the
KYC procedure, bank accounts, or Aadhar
cards being difficult tasks for the illiterate.
Verification of land ownership documents
under the scheme is mandatory, but
challenging in remote areas.
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Abstract:

Intellectual Property Rights (IPR) plays a crucial role in promoting sustainable
development by fostering innovation, economic growth, and environmental protection. IPR is
essential for sustainable development as it stimulates innovation, attracts investment, and ensures
the dissemination of green technologies. Further, awareness of intellectual property rights in
India, including in the state of Maharashtra, has been growing, particularly in the context of
sustainable development. As there are many initiatives are taken by Government of India and
Maharashtra through various organizations. In present study researcher are intense to know the
awareness of IPR and Sustainable Development in Beed District.

Keywords: Intellectual Property Rights, Sustainable Development, Educational Institutions.

Introduction:

The information and data available
on the Indian Intellectual Property (IP)
Office website and databases shows the
remarkable growth in IPRs. In the financial
year 2022-23, India saw a significant
increase in patent filings, with a total of
80,211  applications  submitted.  This
represents a 24.64% rise from the 66,440
applications filed in 2021-22.

Prime Minister Shri. Narendra Modi
Mann Ki Baat said, “Intelligence, Ideas and
Innovation are the identity of Indian youth
today with the combination of technology.
Their intellectual properties are continuously
increasing which will enhance the capability
of the entire country” (August, 2023).

Addressing  these  contemporary
issues requires a balanced approach that
protects intellectual  property  while
promoting access, equity, and sustainability.
India's policies and legal frameworks must
evolve to meet these challenges, ensuring

that IPR serves as a tool for sustainable
development.

India grapples with the issue of
patent evergreening, where companies make
minor modifications to existing products to
extend their patent protection. This practice
can hinder the availability of affordable
generic medicines, impacting public health
and sustainable development. The Indian
Patent Act includes provisions to prevent
evergreening, but enforcement remains a
challenge.

The unauthorized use of India's rich
biodiversity and traditional knowledge by
foreign entities, known as biopiracy, poses a
significant threat. Protecting indigenous
resources and knowledge systems is crucial
for sustainable development. India has been
proactive in  documenting traditional
knowledge to prevent such exploitation, but
challenges persist. While IPR protection
incentivizes innovation, it can also restrict
access to  environmentally  friendly
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technologies  essential  for  sustainable
development. India faces the challenge of
negotiating IPR frameworks that encourage
innovation while ensuring access to green
technologies.

The application of IPR in
agriculture, especially concerning
genetically modified organisms (GMOs) and
biotechnology, raises concerns. Farmers'
rights, seed sovereignty, and the
implications of patenting life forms are
contentious issues impacting sustainable
agricultural practices in India.  Despite
having a comprehensive legal framework,
India  struggles with the effective
enforcement of IPR laws. Challenges
include inadequate infrastructure, lack of
awareness, and judicial delays, which can
deter innovation and affect sustainable
economic growth. Aligning IPR policies
with the United Nations' Sustainable
Development Goals is an ongoing challenge.
India must ensure that its IPR regime
supports innovations that contribute to
poverty reduction, health, education, and
clean energy.

Awareness of intellectual property rights
(IPR) and Sustainable Development:
Awareness of intellectual property
rights (IPR) in India, including in the state of
Maharashtra, has been growing, particularly
in the context of sustainable development.
As there are many initiatives are taken by
Government of India and Maharashtra
through various organizations.
1. Government Initiatives: The
Government of India has been actively
promoting IPR  awareness  through
campaigns, workshops, and seminars
organized by the Cell for IPR Promotion and
Management (CIPAM) under  the
Department for Promotion of Industry and
Internal Trade (DPIIT). The National IPR
Policy (2016) aims to create awareness
about the importance of IPR for economic
growth and innovation. Programs like the
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KAPILA (Kalam Program for IP Literacy
and Awareness) target students and
researchers to educate them about patenting
and IPR.

2. Educational Institutions: Universities
and colleges across India are increasingly
incorporating IPR into their curriculum to
educate students about patents, trademarks,
copyrights, and designs. Institutions like the
Indian Institute of Technology (1ITs) and
National Law Universities (NLUs) offer
specialized courses on IPR.

3. Industry and Startups: Startups and
small businesses are becoming more aware
of the importance of protecting their
innovations through patents and trademarks,
thanks to initiatives like the Startup India
program, which provides IPR facilitation
and financial support for patent filing.

4. Government and Institutional Efforts
in Maharashtra: The  Maharashtra
government has collaborated with central
government initiatives to promote IPR
awareness. Institutions like the Mumbai
University, Savitribai Phule Pune
University, and IIT Bombay have been
actively involved in organizing IPR
workshops and training programs.

Research Objectives:

Intellectual Property Rights (IPR)
significantly influences sustainable
development across  various  sectors.
Sustainable Development is a concept that
promotes economic growth, environmental
protection, and social equity in a balanced
way to meet present needs without
compromising the ability of future
generations to meet their own needs. Hence,
IPR is essential for sustainable development
as it stimulates innovation, attracts
investment, and ensures the dissemination of
green technologies. The Objective of present
study is to search the awareness of people
about IPR & Sustainable Development.

92



IJAAR
Hypothesis of the Study:
The study reflected with a

hypothesis that, though the Government of
India as well as the State Government of
Maharashtra has taken more efforts to create
awareness about the IPR & Sustainable
Development, the rural area is not aware
about it.

Review of Literature:

Intellectual Property Rights (IPRs)
and sustainable development are
interconnected  fields that influence
innovation,  economic  growth, and
environmental conservation. IPRs provide
legal protection for inventions, encouraging
research and technological advancements,
while sustainable development seeks to
balance economic, social, and environmental
factors for long-term global well-being.
Things related to IPRs and Sustainable
Development is useful when majority people
aware about it. In this literature review
researchers have explores existing literature
on the awareness of IPRs and their
relationship with sustainable development.

Awareness of IPRs varies across
different sectors and regions, influencing
how individuals and businesses protect and
leverage intellectual assets. Studies indicate
that inadequate knowledge of IPRs leads to
underutilization, affecting economic
competitiveness and innovation. A study by
Khan et al. (2021) highlights that university
students and small business owners often
have limited awareness of patents,
trademarks, and copyrights, leading to a lack
of protection for their innovations. Similarly,
Osei-Tutu and Boadi (2020) found that IPR
awareness in developing economies remains
low, limiting the commercialization of local
innovations.

Sustainable development integrates
economic growth, social inclusion, and
environmental protection. IPRs contribute to
sustainability by incentivizing innovation,
promoting green technologies, and ensuring
fair trade practices. Research by Adebayo
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and Akinola (2019) emphasizes that strong
IPR enforcement encourages investments in
renewable energy technologies. Further,
filing patents and enforcing IPRs can be
expensive, especially for small businesses
and startups in developing countries (Smith
& Jones, 2020). While patents encourage
innovation, they may also limit access to
essential  technologies, particularly in
healthcare and environmental sectors
(Chandra, 2021).

The studies carried out by the
researchers explain that, stakeholders are
unaware about the IPR and Sustainable
Development. In Beed District likewise
study has not been taken. Hence, in present
study researcher are intense to know the
awareness of IPR and Sustainable
Development in Beed District.

Data Collection and Methodology:

In this study, researchers have
selected two talukas of Beed District i.e.
Kaij and Kille-Dharur for the data
collection purpose. The sample for the study
is 200 (100 from Kaij and 100 from Kille-
Dharur) respondents.  The  sample
composition is students & shopkeepers
which have been selected by purposive
sampling method. By undertaking the
interview, the data/responses have been
collected from respondents.

Data Analysis and Interpretation:

The IPRs  and Sustainable
Development is useful when majority people
are aware about it. In this study researchers
have considered the objectives of the study
and collected the responses from
respondents and the same has been presented
as follows:

1. Awareness of stakeholders about IPR
and Sustainable Development:

The present study have collected
data from students and shopkeeper in the
study area and presented in table as
awareness of stakeholders about IPR and
Sustainable Development.
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Table 1: Awareness of stakeholders about IPR and Sustainable Development
gr | Study Area | Aware Unaware
No. (Taluka's of Beed Total
" | Distict (MS) Students Shopkeepers | Students | Shopkeepers
1 Kaij 19 (9.5%) |22 (11%) 31 (15.5%) | 28 (14%) 100 (50%)
2 Kille-Dharur 23 (11.5%) | 24 (12%) 27 (13.5%) | 26 (13%) 100 (50%)
Total 42 (21%) | 46 (23%) 58 (29%) | 54 (27%) 200 (100%)

Source: Primary Data

The table 6.1, it can be clearly shows
that, 44% respondents are aware about the
IPR and Sustainable Development whereas
majority 56% respondents are unaware
about it. In between the Kaij and Kill-
Dharur, the shopkeepers or respondents who
are aware about the IPR and Sustainable
Development is 11% and 12% respectively.
Furthermore, among the students who have
the awareness about it are more from Kille-
Dharur i.e.11.5% whereas from Kaij 9.5%. It
has been observed that, students from
commerce stream are more aware about the
IPR and Sustainable Development. The
students from arts and science stream have
not more awareness about IPR and
Sustainable Development.

Conclusion:

Though, awareness is growing, there
is a need for greater outreach, especially in
rural areas and among small-scale industries,
to ensure that all sections of society
understand the value of IPR. Further, there is
a lack of awareness among smaller
businesses and rural people about the
benefits of IPR. The complexity and cost of
filing and maintaining IPR can be a barrier
for many individuals and small businesses.

However it again seen that, various
awareness programs are run by Government
in collaboration with various organizations
for IPR and sustainable development in
India and Maharashtra, still significant
potential for improvement, particularly in
leveraging IPR for sustainable development.
There should be continued efforts by the
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government, educational institutions, and
industry stakeholders are essential to achieve
this goal.
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Abstract:

As artificial intelligence (Al) systems become increasingly capable of generating creative
works, from visual art and music to literature and software, the relationship between Al and
copyright law is becoming increasingly complex. Traditional copyright frameworks, which are
designed around human authorship, face significant challenges when applied to works produced
by autonomous systems. This paper explores the legal, ethical, and practical implications of Al-
generated works within the realm of copyright protection. It examines key issues including
authorship, originality, ownership, and liability, and considers how current legal systems are
addressing these challenges. Through an analysis of existing case law, legal frameworks, and
academic literature, this paper proposes potential avenues for reform to ensure that copyright

laws can adequately address the rise of Al-driven creativity.

Keywords: Al-generated works, Copyright Law, Authorship, Originality, Legal Reform

Introduction:

Artificial intelligence (Al) has made
significant strides in creative industries over
the past decade. From composing music and
generating visual art to writing articles and
software code, Al systems are now capable
of producing works traditionally associated
with human creativity. However, the legal
framework of copyright protection, which
has historically been based on the idea of
human authorship, is increasingly at odds
with this new reality.

Copyright law traditionally grants
rights to creators of original works, but it
requires that works be the product of human
creativity. When Al systems generate works
with minimal or no human intervention,
questions arise about the definition of
authorship, originality, and ownership. Who
owns a work created by a machine? Should
Al be recognized as an author in its own
right, or should the human creators or users

of the system be the rightful copyright
holders?

This paper explores these questions
and investigates the ways in which current
copyright frameworks are struggling to
address Al-generated works. By examining
legal doctrines, case studies, and emerging
legislative trends, the paper aims to provide
a comprehensive overview of the issues
surrounding  Al-generated content and
suggest potential legal reforms.

Literature Review:

The intersection of Al and copyright law
has become a significant topic of academic
debate. Scholars and legal experts have
examined the challenges posed by Al-
generated works from multiple perspectives,
including authorship, originality, ownership,
and liability.

1. Authorship: One of the most significant
challenges in this area is the concept of
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authorship. Copyright law, particularly in
jurisdictions like the United States and the
European Union, requires that works be
attributed to a human author. However, Al-
generated works complicate this assumption.
According to Samuelson (2019), Al cannot
be recognized as an author due to its lack of
intentionality and conscious creativity.
Conversely, Ginsburg (2021) suggests that
while Al itself cannot be the author, the
human user who prompts the Al system
should be considered the author due to their
role in directing the machine’s output.

2. Originality: The originality requirement
in copyright law is another critical issue.
Traditional understandings of originality
focus on human creativity, with the author’s
individual expression being a key element.
However, as Al generates works based on
patterns and data from pre-existing human
creations, Bently (2021) argues that a
rethinking of the concept of originality is
necessary. Al-generated works may still be
original in their expression, even though
they rely on data-driven processes.

3. Ownership and Rights: Questions of
ownership also complicate the landscape of
Al-generated works. If Al cannot be the
author, who holds the rights to the work?
Should the rights belong to the developer of
the Al system, the user who provided the
input, or some third party? Hugenholtz and
van Eechoud (2020) discuss how different
legal jurisdictions approach ownership, with
some countries granting copyright to human
parties involved in the creation process,
while others are exploring alternative
frameworks for machine-generated works.

4. Liability and Infringement: Finally, the
issue of liability for copyright infringement
arises when Al generates works that may
unintentionally  infringe  on  existing
copyrights. Hughes (2019) explores the
challenge of assigning liability, suggesting
that responsibility should fall on the
developers or users of the Al system.
McSherry (2021) advocates for the creation
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of a new legal framework that would hold
Al systems accountable for infringement in
the future, although this remains a
speculative idea within current legal
systems.

Research Methodology:

This paper employs a qualitative
research methodology, which integrates
multiple approaches to understand the legal
complexities  surrounding  Al-generated
works and copyright protection. The
research draws primarily on secondary
sources, including:

1. Literature Review: An extensive
review of academic articles, legal
journals, and industry reports, providing
insights into the legal, technical, and
ethical issues associated with Al-
generated content.

2. Legal Analysis: Examination of
existing copyright laws in various
jurisdictions (the U.S., U.K., EU, etc.)
to assess how Al-generated works are
treated under current legal frameworks.
This analysis also includes a review of
relevant case law, including instances
where courts have addressed the role of
Al in creative processes.

3. Comparative Jurisdictional Analysis:
A comparative approach that explores
how different countries have responded
to Al-generated works. The focus is on
the U.S., UK., EU, and select other
jurisdictions to highlight similarities
and differences in the treatment of Al-
generated content.

4. Case Studies: Real-world examples of
Al-generated works, including art,
music, and literature, are analyzed to
understand the practical implications of
AT’s role in creative industries and how
copyright law has been applied to these
works.
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Analysis and Discussion:
1. Defining Authorship in the Age of Al:
The central debate in the analysis

section revolves around the concept of
authorship. Traditionally, copyright law
assigns authorship to a human creator based
on the idea of personal, intentional
creativity. However, Al systems like GPT or
DALL-E operate without subjective intent
and create outputs by processing data
through algorithms. This challenges the
traditional understanding of authorship,
especially when the output appears as
creative as a work produced by a human.

e Human-in-the-loop Authorship: One
interpretation is the human-in-the-loop
model where the human user interacts
with the Al system, providing input or
setting parameters. In this model, the
human can be considered the author of
the work since they shape and direct the
Al’s creative process, even though the
final output is generated by the
machine. Ginsburg (2021) suggests this
approach, where the user is seen as the
"author" due to their pivotal role in
directing the AI’s outputs.

e Al as an Author: On the other hand,
there’s a more radical suggestion of
recognizing Al as a co-author in some
instances or granting it independent
authorship rights. This notion aligns
with the "'co-creativity" model, where
Al is treated not as a mere tool but as an
autonomous contributor to creative
works. However, such a shift would
involve a fundamental change in legal
concepts of authorship, potentially
requiring a new framework for
recognizing non-human entities as
authors.

e Legal Precedents: The U.S. Copyright
Office's ruling that Al-generated works
cannot be copyrighted unless a human
author is identified highlights the legal
inertia in recognizing Al's contribution.
It reflects the traditional notion of
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authorship being inherently human,
despite Al’s increasingly sophisticated
outputs.

2. Redefining Originality in Al-Generated

Works:

Another critical issue in copyright
law is originality, the defining characteristic
required  for  copyright  protection.
Traditionally, originality is linked to human
individual creativity. Al-generated works,
however, are based on patterns and data
drawn from previous human creations,
challenging the notion of originality in
several ways:

o Derivative Nature: Some scholars, like
Tushnet (2020), argue that Al-generated
works are derivative because Al
systems rely on existing data and
patterns to generate new outputs. This
view suggests that Al works are
inherently not original and therefore
should not qualify for copyright
protection. Under this view, Al systems,
operating as sophisticated remixes of
existing works, may not meet the
threshold of "originality” necessary for
protection.

e Broadening Originality: Others, such
as Bently (2021), propose a broader
interpretation of originality, where
Al's outputs could be seen as original
due to the novel combinations or
unexpected results produced by
machine learning algorithms. These
new combinations of ideas, even if
drawn from existing data, may still
present a form of creativity that
deserves recognition.

e The Changing Nature of Originality:
This shift in perspective reflects the
evolving nature of copyright law.
Over time, legal definitions of
originality have adapted. For example,
U.S. law has evolved to recognize
originality not as an expression of
individual human creativity, but rather
as a product of intellectual effort. This
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evolving definition may allow Al-
generated works to be considered
original under a revised, more inclusive

framework.
3. Ownership and Legal Rights: Who
Holds the Copyright?

The ownership of Al-generated
works raises several questions about who
should hold the rights to Al-generated
content:

o Developer vs. User Ownership: The
issue centers on whether the developer
of the Al, the user who provides input
or instructions to the system, or the Al
itself should hold ownership. The
current trend in jurisdictions like the
U.S. favors the human user who
interacts with the Al and directs its
output. This approach attributes
ownership to the human since they are
seen as the creative instigators, even
though the Al performs the actual
creation.

e Alternative Ownership Models: In the
U.K., the Copyright, Designs and
Patents Act (1988) provides for a
potential  solution by  assigning
ownership  of  “computer-generated
works" to the individual who makes the
necessary arrangements for the creation.
This approach can extend beyond direct
human involvement, suggesting a
hybrid model that accounts for the
developer’s role in creating the Al and
the user's role in providing input.

e New Intellectual Property Categories:
Scholars like Liu (2022) propose the
creation of a new category of
intellectual property that addresses the
unique nature of Al-generated works.
This could be termed "machine-
generated intellectual property,” distinct
from traditional copyright, to better
capture the essence of Al’s role in
creation.

o Balancing Interests: Legal frameworks
may need to create systems that balance
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the interests of Al developers, users,
and other stakeholders. For instance,
developers of Al may claim ownership
over Al-generated works due to the
intellectual property embedded in their
technologies. Meanwhile, users who
prompt or interact with the Al may
argue that their involvement in the
creative process entitles them to
ownership.

4. Liability for Infringement: The

Accountability of Al Systems:

Al-generated works raise the
possibility of unintentional copyright
infringement due to Al systems' reliance on
vast datasets that may include copyrighted
material.  Determining  liability  for
infringement becomes complex, as Al
systems act autonomously and lack legal
personhood.

o Attribution of Liability: Scholars such
as McSherry (2021) argue that
responsibility for infringement should
fall on the human creators or users of
the Al system, as they control the
actions of the machine. This approach
reflects the idea that, while Al operates
autonomously, it is ultimately the
humans who deploy and guide the
system who should bear the
responsibility for any infringements.

e Proposed Legal Frameworks for
Liability: Some scholars advocate for a
new “attributional liability”
framework that would hold developers
or users accountable when their Al
systems create works that infringe on
existing  copyrights.  This  new
framework  would  recognize the
autonomous actions of Al systems
while ensuring that humans involved in
the AI’'s deployment bear the
responsibility for infringement.

e Complexities of Infringement: The
issue becomes even more complex in
cases where Al generates content that
closely resembles copyrighted works
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unintentionally. Since Al systems are
trained on large datasets, they may
inadvertently reproduce elements of
copyrighted content. Addressing this
will ~ require  sophisticated  legal
mechanisms to deal with unintentional
infringement and machine learning-
generated creativity.

5. Implications for Future Legal Reforms:

The document suggests that the
current copyright framework is ill-equipped
to handle the challenges posed by Al-
generated works. As Al continues to
transform the creative landscape, the
following reforms could be considered:

e Clarification of Authorship: Legal
systems need to define authorship in
the context of Al-generated works,
potentially recognizing both Al and
human involvement in the creative
process.

o Redefinition of Originality: Copyright
law may need to expand its definition
of originality to include the novel
outputs generated by Al systems, even
if those outputs rely on existing data.

e New Ownership Models: The creation
of new ownership  categories
specifically for Al-generated works
may be necessary to account for the
complexities of machine-driven
creativity.

o Liability Frameworks: Clarification
of liability is needed to ensure that
creators, developers, and users of Al
systems are held accountable for
infringement or other legal violations
stemming from Al-generated content.

6. Theoretical and Ethical Implications:

Finally, the paper touches on broader
theoretical and ethical considerations that
arise with Al-driven creativity. These
include questions of whether creativity can
be attributed to machines or if it remains an
inherently human trait. It raises the question
of whether AI’s creativity is simply the
result of human programming, or if Al can
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truly innovate independently. The ethical
implications of granting ownership and
authorship to non-human entities also
require careful thought, particularly as Al
technologies continue to evolve.

Conclusion and Recommendations:

As Al technology continues to
evolve, copyright law must adapt to address
the challenges posed by Al-generated works.
This paper has explored the key legal issues
of authorship, originality, ownership, and
liability, highlighting the need for reform in
copyright law to accommodate Al-driven
creativity. While traditional copyright
frameworks may be insufficient for dealing
with Al-generated works, a more flexible
approach is needed—one that recognizes the
role of Al as a tool for creation without
disregarding the importance of human
involvement in the creative process.
Recommendations for reform include:

1. Clarifying authorship: Legal systems
should introduce provisions that clearly
define authorship in the context of Al-
generated works, recognizing the role of
both Al and human input.

2. Redefining originality: Copyright law
should consider a broader
understanding of originality,
acknowledging the potential for Al
systems to produce novel, creative
works.

3. Establishing new ownership models:
Jurisdictions should explore the creation
of new legal frameworks that address
ownership and rights for Al-generated
content, balancing the interests of Al
developers, users, and other
stakeholders.

4. Liability for infringement: Legal
systems should clarify who is liable for
infringement when Al systems generate
works that unintentionally infringe on
existing copyrights.

Ultimately, adapting copyright law to
Al-generated works will be crucial in
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fostering innovation while protecting the
rights of creators in the digital age. Legal
reforms that balance the interests of Al
developers, human creators, and the public
will ensure that copyright protection remains
relevant and effective as Al continues to
transform the creative landscape.
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Abstract:

In the rapidly evolving digital marketplace, Intellectual Property Rights (IPR) play a
critical role in protecting brands, innovations, and creative content while fostering fair
competition. This paper examines the significance of IPR in digital marketing and e-commerce,
analyzing how trademarks, copyrights, patents, and trade secrets safeguard businesses in an era
of widespread online transactions and digital advertising. It explores the challenges posed by
digital piracy, counterfeiting, and unauthorized use of content, as well as legal frameworks that
regulate intellectual property in the digital space. Additionally, the study highlights the impact of
IPR on brand reputation, consumer trust, and market competitiveness. Through case studies and
legal perspectives, this research provides insights into best practices for businesses to navigate
intellectual property concerns while leveraging digital marketing strategies. The findings
underscore the necessity of robust IPR enforcement and policy adaptations to sustain innovation
and growth in the digital economy.

Keywords: Intellectual Property Rights, Digital Marketing, E-Commerce, Trademarks,
Copyright, Online Piracy, Brand Protection, Digital Economy

Introduction:

The rise of digital marketing and e-
commerce has revolutionized the way
businesses interact with consumers, enabling
global reach, cost efficiency, and targeted
advertising. However, this digital expansion
has also led to intellectual property-related
challenges such as unauthorized content
distribution, brand infringement, counterfeit
goods, and domain name disputes.
Intellectual Property Rights (IPR) have
become a crucial aspect of the digital
economy, ensuring that businesses, content
creators, and innovators can protect their
unique assets while fostering fair
competition.

IPR encompasses a range of legal
protections, including copyrights,
trademarks, patents, and trade secrets. These

rights serve to safeguard creative works,
inventions, brand identities, and proprietary
business strategies, preventing unauthorized
replication or exploitation. In the context of
digital marketing, copyrights protect digital
advertisements, promotional videos, blog
content, and other creative materials,
ensuring original content is not plagiarized
or misused. Trademarks play a vital role in
distinguishing brands in an increasingly
crowded digital marketplace, preventing
domain squatting, brand impersonation, and
fraudulent advertising. Patents can protect
technological innovations that enhance
online advertising and consumer
engagement. Trade secrets, such as
proprietary  algorithms or  marketing
strategies, further contribute to the
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competitive  advantage of  businesses
operating in the digital sphere.

Despite international agreements
providing legal frameworks for protecting
intellectual ~ property  across  borders,
enforcement remains a major concern.
Companies must adopt proactive strategies,
including  digital rights  management
systems, trademark monitoring tools, and
legal action against infringers, to ensure the
integrity of their intellectual property.
Collaboration with e-commerce platforms,
regulatory bodies, and digital advertising
networks can enhance IPR enforcement and
promote responsible digital marketing
practices.

Objectives of the Research:

1. To analyze the significance of
Intellectual Property Rights in digital
marketing and e-commerce

2. To examine the challenges
associated with intellectual property
protection in the digital space

3. To explore the impact of IPR on
brand reputation and consumer trust

4. To assess legal frameworks and
international agreements governing
IPR in digital marketing and e-
commerce

5. To identify best practices for
businesses  to  protect  their
intellectual  property in digital
marketing and e-commerce

6. To evaluate the role of technology in
strengthening IPR enforcement

Literature Review:

Several researchers have explored
the role of Intellectual Property Rights (IPR)
in digital marketing and e-commerce,
highlighting its significance, challenges, and
evolving legal frameworks. Rakoto (2018)
emphasized the critical need for robust IPR
protection in e-commerce, particularly in
safeguarding electronic transactions across
global markets. Yanisky-Ravid (2020)
argued for a redefinition of intellectual
property  concepts to address the
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complexities introduced by technological
advancements, advocating for new digital
mechanisms to support IPR enforcement. In
2023, Adams examined the evolution of
intellectual property rights in response to
digital  transformation,  stressing  the
increasing difficulties in protecting IP due to
the rapid proliferation of online platforms
and digital reproduction. Chauhan and Singh
(2023) conducted a comprehensive review
of IPR in the digital space, identifying key
challenges and proposing solutions to
enhance protection in digital environments.
More recently, a 2024 study analyzed the
role of e-commerce platforms in enforcing
IPR, discussing ongoing legal reforms aimed
at strengthening IP  protection while
fostering brand growth. These studies
collectively underscore the necessity for
adaptive  legal  frameworks, platform
responsibilities, and enforcement
mechanisms to ensure effective IPR
protection in the digital economy.

Research Methodology:

This study uses a mixed-method
research approach to examine the role of
Intellectual Property Rights (IPR) in digital
marketing and e-commerce. It uses primary
data from surveys, interviews, and
secondary data from legal frameworks and
case studies. The research aims to
understand the challenges and enforcement
mechanisms of IPR in the digital
marketplace, focusing on major markets like
the US, EU, and emerging economies.

Role of Intellectual Property Rights in
Digital Marketing and E-Commerce:
Intellectual Property Rights (IPR)
are crucial in the digital economy for
protecting creative content, brand identity,
and innovative technologies. As businesses
increasingly rely on digital marketing and e-
commerce to reach global audiences, the
need for strong IP protection has become
more significant. IPR  ensures that
businesses, content creators, and innovators
can safeguard their assets, maintain brand
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integrity, and prevent unfair competition in
the online marketplace.

Digital marketing heavily relies on
creative content such as advertisements,
social media campaigns, videos, blogs, and
website designs. Copyright laws help protect
these materials from unauthorized use,
plagiarism, and piracy. Trademarks play a
vital role in distinguishing brands and
preventing identity theft, counterfeiting, and
domain squatting.

Trademark protection and anti-
counterfeiting policies help businesses
combat unauthorized sellers and maintain
consumer trust. Companies must actively
monitor online marketplaces and use legal
measures to take down infringing listings.

Various international agreements
and national laws regulate IPR in digital
marketing and e-commerce, providing
global standards for copyright and trademark
protection. Effective IPR enforcement
enhances consumer trust by ensuring
genuine products and services, leading to
fair competition and reducing online fraud,
misleading advertisements, and brand
dilution.

However, enforcing IPR in the
digital landscape presents challenges, such
as the rapid spread of digital content,
complex and time-consuming legal action
against infringers  across  different
jurisdictions, and the role of technology in
strengthening IPR enforcement. Artificial
Intelligence (Al) tools detect trademark
infringements and counterfeit products
online, blockchain technology verifies
product authenticity, and Digital Rights
Management (DRM) systems control the
distribution and usage of copyrighted
content.

IPR is essential for ensuring the
sustainability and integrity of digital
marketing and e-commerce, fostering a
competitive and fair online marketplace.
Businesses must remain vigilant and
leverage legal frameworks and advanced
technologies to combat online infringement
effectively.
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Understanding  Intellectual
Rights in the Digital Space:

The rapid growth of digital
marketing and e-commerce has led to
increased concerns over Intellectual Property
Rights (IPR) violations, such as digital
piracy, counterfeit goods, trademark
infringement, and unauthorized content use.
IPR plays a critical role in safeguarding
businesses, ensuring fair competition, and
maintaining consumer trust. Four primary
categories of IPRCopyrights, Trademarks,
Patents, and Trade Secretsare essential for
protecting digital assets and fostering
innovation in online commerce.

Copyrights are legal protections
granted to creators of original works that
exist in a fixed medium, such as digital text,
images, videos, and audio files. In digital
marketing and e-commerce, copyright
protection is crucial for advertising content,
website and blog content, multimedia and
social media content, and e-books and
whitepapers. Enforcing copyright in the
digital environment is challenging due to the
ease of copying and distributing digital
content. Businesses must leverage digital
rights management  (DRM) tools,
watermarking techniques, and Al-based
content monitoring systems to detect and
prevent copyright violations.

Trademarks are essential for brand
identity in digital commerce. Key aspects of
trademark protection include logos and
brand names, slogans and tags, domain
names and SEO keywords, and product
packaging and trade dress. Logos and brand
names protect the visual representation of a
brand, while slogans and tags ensure that
competitors do not use similar phrasing to
mislead consumers. Domain names and SEO
keywords prevent cybersquatting and
keyword-based advertising, while product
packaging and trade dress protect distinctive
packaging designs, color schemes, and
visual appearances of products.

Property
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Challenges in Trademark Protection in
the Digital Space:

Trademark infringement is a
significant issue in e-commerce due to
counterfeit products, fraudulent sellers, and
fake brand representations on platforms like
Amazon, eBay, and Alibaba. Online brand
impersonation is another significant threat,
and businesses must actively monitor online
marketplaces, register trademarks across
multiple jurisdictions, and collaborate with
digital platforms to take down infringing
listings.

Patents provide exclusive rights to

inventors and businesses for their innovative
products, technologies, and processes,
playing a crucial role in protecting e-
commerce technologies, digital payment
systems, and Al-driven marketing tools. Key
aspects of patent protection in digital
marketing and e-commerce include e-
commerce software and applications, Al-
powered advertising and recommendation
algorithms, and blockchain-based
authentication systems.
Challenges in patent protection in the digital
space include the lengthy patent approval
process, cross-border patent enforcement,
and data theft and cyberattacks. Trade
secrets, which are proprietary and
confidential business information, do not
require registration and are protected as long
as they remain confidential. Key aspects of
trade secret protection include proprietary
algorithms and data analytics, marketing
strategies and business models, and
customer databases and consumer insights.

Intellectual Property Rights (IPR)
play a crucial role in digital marketing and e-
commerce, ensuring  businesses  can
safeguard their innovations, brand identity,
and confidential information. To navigate
the complexities of digital IPR enforcement,
businesses must adopt proactive strategies
such as leveraging Al-driven copyright
detection tools, collaborating with legal
authorities,  strengthening  cybersecurity
measures, and staying updated on
international IPR regulations. As the digital

Dr. Vijay A. Bankar

Vol. 6 No. 12

ISSN - 2347-7075

marketplace continues to grow, the role of
IPR will become increasingly significant in
shaping a secure and innovative online
business environment.

Importance of Intellectual Property
Rights (IPR) in Digital Marketing and E-
Commerce:

Intellectual Property Rights (IPR)
play a crucial role in the digital marketing
and e-commerce sectors, where innovation,
branding, and content creation are essential
for success. IPR provides legal frameworks
to protect businesses, foster innovation, and
build consumer trust. Trademarks and brand
identity help establish a brand's unique
identity in the digital marketplace,
preventing confusion and combating
counterfeiting. Copyright laws protect
original content created for digital
marketing, such as advertisements, blog
posts, videos, social media posts, and
website designs. Unauthorized use can lead
to lost sales and brand dilution. IPR also
allows businesses to monetize their content
through licensing agreements, creating
additional revenue streams.

Patents and technological innovation
provide a competitive advantage in the
digital marketplace, granting exclusive
rights to inventors for their technological
advancements. Enforcing IPR safeguards the
authenticity of products and services, which
is critical for building consumer trust. In
digital marketing, IPR ensures truthful and
non-misleading advertisements and
promotional content, enhancing brand
credibility.  In  conclusion, IPR s
indispensable in the digital marketing and e-
commerce  sectors, providing legal
mechanisms to protect brands, safeguard
original content, incentivize innovation, and
build consumer trust.

Challenges in Enforcing IPR in Digital
Commerce:

Digital commerce has revolutionized
global trade, enabling businesses to reach a
wider audience and consumers more
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conveniently. However, this rapid expansion
has also led to significant challenges in
enforcing Intellectual Property Rights (IPR).
Key challenges include global jurisdiction
issues, counterfeiting and digital piracy,
social media and user-generated content, and
evolving technology.

Global jurisdictions create

significant legal complexities, making it
difficult to apply a universal standard for
protection. Cross-border legal barriers make
it difficult for infringers to operate
anonymously, often using fake identities or
relocating operations to countries with weak
IPR enforcement. Counterfeit goods and
unauthorized reproduction of digital content
are widespread issues in digital commerce,
making it difficult for businesses to take
legal action.
Social media and user-generated content
present challenges in maintaining IPR
compliance, as widespread content sharing
and remixing blur the lines of legal
ownership. Challenges in attribution and fair
use arise as many users unknowingly violate
IPR laws.

Evolving technologies like Artificial
Intelligence (Al) and blockchain raise
complex questions regarding IPR protection,
with Al-generated content raising questions
about who holds the rights to Al-generated
works  and  blockchain  facilitating
unauthorized sales of copyrighted works as
NFTs. International cooperation among
governments, businesses, and technology
platforms is essential for strengthening IPR
enforcement mechanisms in the digital age.

Legal Frameworks and Regulatory
Compliance in Digital Commerce:

The enforcement of Intellectual
Property Rights (IPR) in digital commerce is
crucial for protecting businesses, creators,
and consumers from fraud, counterfeiting,
and unauthorized use of intellectual assets.
As online markets grow, ensuring regulatory
compliance becomes increasingly complex
due to jurisdictional differences,
technological advancements, and the rise of
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decentralized platforms. To address these
challenges, a combination of international
treaties, regional laws, and platform-specific
policies has been established to regulate and
safeguard digital intellectual property.

Key legal frameworks governing
IPR enforcement in digital commerce
include international treaties and
agreements, regional and national laws, and
self-regulation by e-commerce and social
media platforms. International treaties
establish common standards, facilitate
cooperation between countries, and provide
enforcement  mechanisms to  prevent
infringement in digital commerce. The
Agreement on Trade-Related Aspects of
Intellectual Property Rights (TRIPS) sets
minimum standards for intellectual property
protection across its member countries,
mandates civil, administrative, and criminal
procedures to address copyright
infringement, and simplifies the process of
registering trademarks in multiple countries
through a single application.

Regulating digital IPR requires
individual countries to implement their own
national laws and regulations. The European
Union's General Data Protection Regulation
(GDPR) (2018) & Copyright Directive
(2019) restricts how personal data related to
copyrighted works is processed, while the
United States' Digital Millennium Copyright
Act (DMCA) provides legal protection for
copyrighted digital content. Other national
laws include India's Copyright
(Amendment) Act (2012) & Information
Technology Act (2000), China's E-
Commerce Law (2019) & Trademark Law,
Japan's Copyright Law of Japan (2018),
Australia's Online Copyright Infringement
Act (2015), and Brazil's Brazilian Internet
Bill of Rights (Marco Civil).

Best Practices for Businesses in Digital
Marketing and E-Commerce:

Protecting intellectual  property
rights (IPR) is crucial for businesses as
digital commerce continues to grow.
Unauthorized duplication, counterfeiting,
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and piracy can erode brand value, reduce
revenue, and damage consumer trust. To
mitigate these risks, businesses must adopt a
comprehensive strategy that includes legal
protections,  technological  safeguards,
proactive enforcement, and strong policy
implementation.

To safeguard their intellectual
property in digital marketing and e-
commerce, businesses should follow best
practices such as trademark and copyright
registration, digital rights management
(DRM), legal agreements and policy
implementation, monitoring and
enforcement  strategies, and consumer
awareness and education. Trademark
protection protects brand names, logos,
slogans, and product packaging, ensuring no
unauthorized party can misuse them. Steps
to protect your trademark include registering
with national or regional intellectual
property offices, using the Madrid Protocol
for international trademark registration,
monitoring trademark infringement by
setting up alerts on Google Alerts, trademark
watch  services, and Al-based brand
protection tools, and defending against
cybersquatting by registering variations of
brand-related domain names and using the
Uniform Domain-Name Dispute-Resolution
Policy (UDRP) to recover misused domains.

Digital Rights Management (DRM)
technologies help  businesses  prevent
unauthorized duplication, modification, or
distribution of digital assets. Strategies for e-
commerce and digital marketing include
watermarking, encryption, access control
and licensing, non-disclosure agreements,
and  work-for-hire  contracts.  Legal
agreements and policy implementation
ensure compliance from customers, partners,
and employees. Essential legal documents
for IPR protection include Terms of Service
(ToS), Privacy Policy, Copyright Notices,
Licenses  Agreements,  Non-Disclosure
Agreements (NDAs), and Work-for-Hire
Contracts.

Proactive monitoring helps
businesses detect and combat IPR violations
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before they escalate. Al-based monitoring
tools like YouTube Content ID, Google
Reverse Image Search & Tin Eye, and Brand
Protection Software like Red Points, Mark
Monitor, and Brand Shield scan e-commerce
platforms for counterfeit products. IPR
enforcement  actions include DMCA
takedown notices, cease and desist letters,
trademark  and  copyright  lawsuits,
collaboration with e-commerce platforms,
and consumer awareness and education.

Businesses must adopt a multi-
faceted approach that includes legal
protections, technological enforcement,
continuous monitoring, and consumer
awareness and education to effectively
combat online infringement. By securing
trademarks,  copyrights, and  patents,
leveraging DRM technologies, enforcing
clear policies, and educating consumers,
businesses can effectively combat online
infringement and maintain their brand
integrity.

Conclusion:

Intellectual Property Rights (IPR)
are crucial in protecting brands, innovations,
and digital content in the digital marketing
and e-commerce landscape. Securing
trademarks, copyrights, and patents allows
businesses to legally establish ownership
over their brands, creative content, and
technological advancements, preventing
counterfeiting and digital piracy. Digital
Rights  Management  (DRM), legal
frameworks, and Al-powered monitoring
tools help detect and combat IPR violations
in real time. However, enforcing IPR in
digital commerce faces challenges like
global jurisdiction issues, social media-
driven content sharing, and the rapid
evolution of Al-generated content. To
address these, businesses must adopt a
multi-layered strategy that includes legal
protection, technological safeguards,
continuous monitoring, and  proactive
enforcement actions. Collaboration with e-
commerce platforms, regulatory bodies, and
legal institutions is  essential  for
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strengthening intellectual property
protection  worldwide.  Strong IPR

enforcement drives innovation, fosters fair
competition, and enhances consumer
confidence in digital commerce.
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Abstract:

Marathi cinema refers to films produced in the Marathi language in the state of
Maharashtra. (Saran-25). The pioneer of Marathi cinema is Dadasaheb Phalake. It is known for
its rich storytelling and cultural significance, has evolved significantly in the past decade,
influenced by various legal and economic factors. Intellectual Property Rights (IPR) play a
crucial role in safeguarding the creative and commercial interests of filmmakers, ensuring fair
compensation, and protecting artistic integrity. This paper explores the impact of IPR on Marathi
cinema from 2010 to the present, analyzing copyright protection, trademark regulations, and
legal mechanisms available to filmmakers.

The study reviews existing literature, including books and research papers, to understand
how intellectual property laws have shaped the production, distribution, and monetization of
Marathi films. It highlights key challenges such as piracy, digital streaming rights, and fair use
policies that affect the industry. The research methodology is based on secondary data sources,
including legal case studies, industry reports, and academic analyses.

Findings suggest that while IPR laws have helped Marathi cinema gain recognition and
financial stability, gaps remain in enforcement, leading to issues like unauthorized reproduction
and online piracy. The study recommends stronger digital copyright enforcement, better
awareness among filmmakers regarding legal protections, and improved policies to support
regional cinema. In conclusion, intellectual property rights are instrumental in shaping the future
of Marathi cinema, ensuring that creative professionals are adequately rewarded and that the
industry remains competitive in a rapidly changing digital landscape.

Keywords: Intellectual Property Rights, Legal, Cultural.

Introduction:

Marathi cinema has a long and
vibrant history, reflecting the cultural and
social narratives of Maharashtra. With the
advent of globalization and digital media,
the industry has expanded its reach beyond
regional boundaries. However, this growth
has also exposed it to various legal
challenges, particularly in the domain of
Intellectual Property Rights (IPR). As
regional filmmakers strive for artistic
excellence and commercial success, IPR
plays a vital role in safeguarding their
creative works from exploitation.

Intellectual property laws, including
copyright, trademarks, and patents, are
designed to protect filmmakers,
scriptwriters, composers, and other creative
professionals. Copyright laws ensure that
films, scripts, and music compositions
remain the rightful property of their creators,
preventing  unauthorized  reproduction.
Trademarks, on the other hand, help
establish a distinct identity for Marathi films
in the competitive entertainment industry.

Despite legal protections, issues like
piracy, unauthorized streaming, and content
replication persist, leading to significant
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revenue losses. Many Marathi films struggle
with distribution rights, and the lack of
awareness about IPR among regional
filmmakers often results in legal disputes.
Additionally, digital platforms have changed
the landscape of film consumption,
necessitating a re-evaluation of existing
copyright frameworks.

This paper aims to examine the
influence of IPR on Marathi cinema from
2010 to the present. By analyzing legal
cases, industry reports, and academic
studies, the research explores how
intellectual  property laws shape the
production, distribution, and overall growth
of Marathi films. The study also identifies
challenges in enforcement and suggests
measures to enhance copyright protection,
ensuring a sustainable future for Marathi
filmmakers.

Review of Literature:

The seminal book by Rina Kamath
"Copyright and the Entertainment Industry"
(2015). explores the fundamentals of
copyright law and its relevance in the
entertainment industry, including cinema. It
focuses on the insights into legal battles over
intellectual property rights in India, as well
as it highlighted the challenges faced by
regional filmmakers in protecting their
creative genius which is innovative one.

Ashvin Immanuel Devasundaram in
his book named as "Regional Cinema in
India: Industry, Narrative, and Meaning"
(2018).He discusses the cultural and
economic aspects of regional cinema,
emphasizing how intellectual property laws
impact film production and distribution. It
provides an in-depth analysis of Marathi
cinema’s struggle with copyright
infringement and the need for stronger legal
frameworks.

Research Papers:

It is a burning issue which seems to
catch the attention of research scholars and
academicians in the field of research. There
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are several articles which focuses the
pertinent issue like IPR and its role but
following articles catch the attention of
readers and new learners. "Digital Piracy
and Its Impact on Regional Cinema: A Case
Study of Marathi Films" by Patil (2020).
This study explores the growing menace of
digital piracy and its effects on the Marathi
film industry. It discusses loopholes in the
enforcement of copyright laws and suggests
policy measures to curb unauthorized
distribution.

"The Role of Intellectual Property

Rights in the Indian Film Industry” by Gupta
and Sharma (2016). This paper examines the
significance of IPR in protecting the rights
of filmmakers and production houses. It
discusses various copyright-related disputes
in Indian cinema, highlighting case studies
from regional film industries, including
Marathi cinema.
While going through the both articles and
literary text; it reveals that stern action must
be followed for ethical profession like
cinema.

Research Methodology:

The research is based on secondary
data sources, including books, academic
journals, legal case studies, and industry
reports. The time frame for analysis is from
2010 to the present, focusing on the
developments in intellectual property laws
and their impact on Marathi cinema. The
study follows a qualitative approach,
examining case laws, copyright disputes,
and policy changes that have influenced the
industry. Data is collected from government
reports, legal databases, and scholarly
articles.

Research Objectives:
1. To analyze the role of Intellectual
Property Rights in protecting Marathi
cinema.
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2. To examine the impact of copyright
laws on film production, distribution,
and monetization.

3. To identify challenges faced by
Marathi  filmmakers in enforcing
intellectual property rights.

4. To explore legal cases and policy
developments affecting the industry.

5. To suggest measures for strengthening
copyright enforcement and protecting
Marathi cinema’s creative assets.

Intellectual Property Rights’ Role in
Shaping Marathi Cinema:

Intellectual Property Rights have

played a crucial role in defining the legal
and economic landscape of Marathi cinema.
Copyright laws ensure that original scripts,
music compositions, and cinematographic
works are protected from unauthorized
reproduction. Trademarks help in branding
Marathi films, ensuring that they gain
visibility in national and international
markets.
However, the industry faces significant
challenges such as piracy, unauthorized
streaming, and content theft. While legal
mechanisms exist, enforcement remains
weak, leading to financial losses for
filmmakers. Digital streaming platforms
have also introduced new complexities in
copyright management, necessitating better
awareness and legal literacy among Marathi
filmmakers.

Findings and Suggestions :

The results of the study show that
although intellectual property rights offer a
solid basis for safeguarding Marathi cinema,
enforcement weaknesses and online piracy
remain significant risks. A lot of filmmakers
are unaware of copyright regulations, which
frequently results in legal issues and
financial losses. The issue has been made
worse by the lack of strict regulations
governing the distribution of digital content.
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To address these challenges, the study

suggests:
1. Strengthening digital copyright laws
to combat piracy and unauthorized

streaming.
2. Increasing legal awareness among
Marathi filmmakers regarding

intellectual property rights.

3. Introducing government-supported
copyright protection programs for
regional filmmakers.

4. Encouraging industry collaborations to
establish stronger copyright
enforcement mechanisms.

5. Implementing blockchain-based
copyright tracking to secure digital
film distribution.

By adopting these measures, Marathi
cinema can better safeguard its creative
assets and ensure fair compensation for
filmmakers, fostering a more sustainable
industry.

Conclusion:

The study highlights the crucial role
of Intellectual Property Rights in shaping
Marathi cinema, ensuring the protection and
commercialization of creative content.
While copyright laws provide essential
safeguards, enforcement challenges remain a
significant concern, particularly with the rise
of digital piracy. The lack of awareness
among  regional  filmmakers  further
exacerbates the issue, leading to
unauthorized distribution and financial
setbacks.

Despite these challenges, there are
opportunities to enhance IPR enforcement
through technological solutions such as
blockchain and stricter digital copyright
regulations. Government initiatives and
industry  collaborations  can  further
strengthen copyright protection, ensuring
that Marathi filmmakers receive fair
recognition and economic benefits for their
work.

In conclusion, Intellectual Property
Rights are integral to the growth of Marathi
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cinema, preserving its cultural heritage while
fostering  innovation and  economic
sustainability. Addressing enforcement gaps
and promoting legal awareness will ensure
that Marathi films continue to thrive in an
evolving digital landscape. A well-protected
creative industry not only benefits
filmmakers but also enriches the cinematic
experience for audiences worldwide.
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Abstract:

Intellectual Property Rights Laws provide the protection to the inventor or creator for the
protection of their intellectual property. It plays very important role for providing protection in
the e-commerce business. E-commerce business is the online trading of goods and or services. In
online business most of the business websites often breaks the intellectual property laws. There
are so many parts which needs to follow for not infringes the intellectual property law that
includes the creations must be own, permission should be taken from the creator for the use of
their invention etc. In this research paper researcher has discussed the IPRs laws, significance of
IP in e-commerce and elements of e-commerce like the business websites and their contents,
databases etc. which should have been taken the permission of IPRs while doing business through
the e-commerce platform.

Keywords: IPRs, E-commerce and types, significance of IP in E-commerce and Elements of E-

commerce in Intellectual Property.

Introduction:

Intellectual Property Rights (IPR) is
the legal rights which have been given to the
inventor or creator for protecting his or her
invention or creation for a certain period of
time. These legal rights give the special right
to the inventor or creator or his assignee for
totally utilizing his or her invention or
creation for a given period of time. In other
words Intellectual Property Rights are the
rights given to persons over the creations or
inventions of their minds. The well-known
IPRs are patents, copyrights, trademarks and
trade secrets. In India, seven types of
intellectual property rights are in the use like
patents, copyrights, trademarks,
geographical indications, plant varieties,
industrial  design  and  semiconductor
integrated circuit layout designs. The main
purpose of Intellectual Property Rights Acts
is to inspire the creation or invention of a
wide variety of intellectual goods. To attain

this, IPRs law gives the rights to the people
and businesses for creating certain
intellectual goods and information for a
stipulated or limited period of time. The
IPRs laws allow people to protect their
creations, original ideas and information,
pictures, and any other intellectual property
and prevent the copying from unauthorized
agency or people.

Intellectual property is the category
of property that consist the creation or
invention of intellectual goods. In other
words, it is specific type of intellectual or
intangible assets which have been created or
invented.

Objective:

The object of the present research
article is to elaborate the relationship of
Intellectual  Property Rights and E-
Commerce.
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Methodology:

Descriptive research method has
been applied for the completion of the
present research article. The data relating to
this research article is gathered from various
secondary sources like research articles,
research papers, magazines, books and from
various websites.

Types of Intellectual Property Rights in
India:
1. The Copyrights Act, 1957:
According to the section 13 of the
Act, protection under copyright is
obtained for original literary, dramatic,
musical and artistic works;
cinematograph ~ films; and  sound
recording’. Interestingly, a copyright
protection will be given to computer
programmes. Under section 17, clearly
stated that, author of the original work
shall be the first author of the work and
owner of this work shall be the rights to
give the license to the third author for
the use of their work through the written
agreement. The protection shall be
provided to any published work
dramatic works and artistic works for
60 years in addition to the life of the
author. Under section 57, special rights 5.
have been given to the original author
for the protection of their work. The
author has the right to claim the
authorship of the work and right to
claim the damages even after assigning
the work to another person.
2. The Trade Marks Act, 1999:
According to the section 2(zb),
“Trade Marks means, a mark
representation and distinguish of goods
or services one person from those of
others.” In simple word, a trademark is
the protection to the goods or services
including shapes, colours, symbols,
words etc.
3. The Patents Act, 1970:
It is one of the most important
intellectual  property right  which
provides the protection to any new
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creation or invention. It is an special
rights of the inventor and prevents other
people to use their invention illegally
and steal the registered patent. It is
approved for the term of 20 years from
the date of filling application. The new
patent is registered only if the invention
is unique and original.

The Design Act, 2000:

According to the section 2(d) of this
Act, design means and includes, “‘only
the features of shape, configuration,
pattern, ornaments or composition of
lines or colours, applied to any article
whether in two dimensional or three
dimensional or in both forms, by any
industrial process or means, whether
manual, mechanical or chemical,
separate or combined, which in the
finished article appeal to an are judged
solely by the eye’. For the registration
of industrial design i.e. genuine and
original innovation, an application has
to be made to the Controller General of
Patents, Designs and Trade Marks.
After the design registration, the initial
protection will be for 10 years and will
be extended for a further period of 5
years.

The Geographical Indications of
Goods (Registration and Protection)
Act, 1999:

In India, many of the goods are
extensively popular due to their place of
origin. For example, Paithani Saree,
Rambandhu Chivada Masala, Kolhapuri
Chappal etc. these have the factors
specific to the place of origin. For the
registration of a goods under Gl Act
requires to submit the statement of
describing how the geographical
indication affects to the place of origin
of the good regarding the quality,
characteristics, and reputation of the
good; the class of goods; particulars
with regards the appearance of the
geographical indication and the map of
the territory/area/country where the
good has originated. The protection will
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be given for the period of 10 years after
the geographical indication is awarded
and there is option of renovation and
extension for the period of 10 more
years from the expiry date of original
registration.

6. The Protection of Plant Varieties and
Farmer’s Rights Act, 2001:

The main purpose of this act is to
recognize the rights of Indian Farmers
and provides the protection to the plant
varieties in order to inspire the growth
and development of more plant varieties
in India. Under this act, the protection
shall be given for the period of 9 years
in terms of trees and vines and for a
period of 6 years in terms of crops with
renewal option for these registrations.

7. The  Semiconductor Integrated
Circuits Layout- Design Act, 2000:

Under this act, the main requirement
for registration of a semiconductor
integrated circuit should be original
layout-designs. The protection is
provided to the registered original
layout-designs for a period of 10 years.

Types of E-commerce:

E-commerce is doing business
through online mode i.e. buying and selling
goods through the internet connection. For
this, companies will have to create their own
websites. E-commerce are classified in to
four major categories.

1. Business to Business (B2B):
In business to business, one business
purchase or sells their product to/by
other business like manufacturer sales
product to distributor, and wholesaler
sales their product to retailer but not to
directly end user i.e. customer.

2. Business to Consumer (B2C):
In business to consumer e-commerce
business, business transactions have
been made between business and
consumer. The products are directly
sales to the end user not to the other
business.
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3. Consumer to Consumer (C2C):

In consumer to consumer business
model, two consumers are connected to
the online business. It is a business
model where individual trade products
or services directly each other through
the online marketplace. Exampl, Etsy,
eBay, AliExpress which collects sellers
with buyers, OLX is classified platform
where users can list and sell items like
cars, property and electronics.

4. Consumer to Business (C2B):
Consumer to business is a commerce
model where consumers provide
various products or services to
businesses. Through the C2B model,
businesses obtain information from
their consumers to produce high-quality
goods and services. Example, food
bloggers sharing a link to a company's
cooking products on their blog

Significance of Intellectual Property in E-
Commerce:

Intellectual property rights provide the
protections against disclosure of trade
secrets and unfair competition. Importance
of IPR is explained with the help of
following points.

1. Safeguarding own creation:

Many of the intellectual property

owners give the rights to their creation

prior to taking permission for protection
of that asset. Intellectual Property

Rights provide the protection to the

asset creation or invention to

intellectual asset owner against the
malpractices.

2. Violating intellectual property by

others:
Most of the E-commerce websites
frequently violate the provisions of
Intellectual Property Rights Laws those
who selling and buying products
through online modes. There are some
basics things which must be kept in
mind at the rime of trading through
online mode:

a. It must be own creation.
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b. Permission granted by the creator
to use.
c. It must be under the ambit of
public domain.

d. Itis covered under fair use.

Elements of E-commerce in Intellectual
Property:

The large numbers of constituents
are used in e-commerce business. There are
numerous parts in e-commerce websites
which are conferred the protection of various
kinds of Intellectual property.

1. Search engines, e-commerce and
other technical tools are admitted to
protect under patents.

2. Software is  protected  under
copyrights or patents act depending
upon the respective national law.

3. Website of e-commerce business is
protected under copyrights act.

4. A website content which includes
the written material, graphics,
photographs, videos, music etc. is
protected under copyrights act.

5. Business name, Logos, Product
Names, Domain Names etc. are
provided protection in trademarks
act.

6. Computer based graphics, displays,
and  webpages are provided
protection under industrial design
laws.

7. Secrete elements of website like
source code, programs, algorithm,
confidential ~ graphics etc. are
provided protection in trade law
secrets.

Conclusion:

E-commerce is a rapidly growing
trading platform where the people can access
all the services regarding buying the product
and or services. On this platform, various
instances can be found regarding the
accession of creation and invention of
someone without giving any credit to the
inventor or creator. So, Intellectual Property
Rights plays pivotal role to protect the
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contents which are kept in online mode.
Several e-commerce businesses act between
business and consumers. Because of this
purpose, an intellectual property right plays
a very important role to make these
transactions safer.
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Abstract:

The rapid advancement of digital technology and the changing consumer behaviour have
significantly boosted the expansion of e-commerce, eliminating geographical boundaries for
businesses. This has provided businesses with the opportunity to reach customers on a global
scale. In the e-commerce sector, Intellectual Property Rights (IPR) play a crucial role in
fostering innovation, protecting brands, ensuring fair competition, and safeguarding the interests
of both businesses and consumers. However, with this expansion, the risks of Intellectual
Property (IP) infringement, such as counterfeit products, content theft, and domain name
squatting, have also increased substantially. To address these challenges, it is essential to raise
awareness about IPR, strengthen legal enforcement, leverage Al-based technologies, adopt
blockchain technology, educate consumers, and collaborate at the international level.
Strengthening IPR protection in e-commerce can help curb unauthorized use and counterfeit
products, creating a secure and competitive digital marketplace. This study analyzes the impact
of IPR in e-commerce, the challenges in intellectual property protection, and the measures to
overcome these challenges. The research is primarily based on secondary sources such as
reports, journals, newspapers, and websites. The study provides a detailed overview of trademark
infringement, patent rights violations, cyber security risks, and data privacy issues in e-
commerce.

Keywords: Intellectual Property Rights, e-commerce, Copyrights, Patents, Trademarks.

Introduction: boundaries. E-commerce technology

Digital technology has led to a
significant expansion of e-commerce, with
its scope increasing day by day. Business
has witnessed unprecedented growth. Along
with metro cities, people from smaller towns
are also increasingly engaging in buying and
selling through e-commerce. It allows
businesses to reach customers beyond
geographical limitations, enabling the
purchase and sale of goods across countries
worldwide. Unlike traditional marketplaces,
e-commerce does not have any geographical

provides businesses with an opportunity to
reach customers in a convenient, fast, and
effective manner. It reduces business costs
and enhances the shopping experience for
customers. E-commerce has created new
opportunities for both businesses and
consumers.  With  advancements in
technology and changes in consumer
behavior, the scope of e-commerce
continues to expand.

However, along with this expansion,
the risks of intellectual property (IP)
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violations, such as counterfeit products,
content piracy, and domain name squatting,
have also increased. This paper examines the
role of intellectual property rights (IPR) in
protecting businesses in  e-commerce,
safeguards customers’ interests, highlights
legal and technical measures to address IP
infringements.

Significance of the Study:

The role of intellectual property
rights in e-commerce is very important in
today's digital economy. This study
examines the role of IPR in e-commerce
business. This study shows how IPR drives
innovation,  protects  businesses  from
infringement and ensures consumer trust in
online transactions. The rapid growth of e-
commerce has led to a significant increase in
problems such as digital theft, counterfeit
goods and misuse of brand names. This
study aims to find solutions to these
problems. This research study can help
governments and policymakers strengthen
IPR enforcement, so as to create a fair and
secure e-commerce market. The findings of
this study will help businesses, legal experts,
policymakers and consumers to create a
sustainable and ethical e-commerce system.

Objectives of Study:
The following objectives are
formulated for the study:
1. To study the impact of IPR in e-
commerce.
2. To study the Challenges of IPR in E-
Commerce and  strategies to
overcome it.

Literature Review:

Here are literature reviews on
Intellectual ~ Property  Rights  (IPR),
particularly in the context of e-commerce:

According to Kumari (2018), IPR
grants innovators and creators exclusive
rights to their intellectual contributions,
allowing them to gain commercial benefits.
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Intellectual Property Rights (IPR) form the
fundamental foundation for protecting ideas,
innovations, and creative expressions, which
society recognizes as valuable assets. The
primary types of intellectual property
protection include trademarks, copyrights,
and patents, which safeguard different
aspects of intellectual property. Intellectual
property is crucial in e-commerce, as digital
products and brand identities are vulnerable
to unauthorized use.

According to Smith & Jones (2019),
IPR plays a vital role in fostering innovation
and economic growth in the digital
economy. They argue that in a rapidly
evolving technological landscape, businesses
need strong legal frameworks to protect their
digital assets from infringement. Without
adequate protection, companies risk losing
competitive advantages and revenue.

Gupta  (2020)  explores  the
challenges businesses face regarding
intellectual property in the e-commerce
sector. The study highlights issues such as
counterfeiting, trademark infringement, and
copyright violations, which are rampant due
to the borderless nature of digital markets.
Gupta suggests that stronger international
cooperation and technology-driven solutions
like blockchain can help safeguard digital
IPR.

Sreeragi (2021) has highlighted the
legal requirements necessary for the
protection  of intellectual  property.
According to him, to avail of the benefits of
IPR, formal registration as per local laws is
essential, granting exclusive rights over
innovations. In the context of e-commerce,
awareness of these legal protections is
important. This study also provides a
detailed analysis of the duration for which
registered intellectual property remains
legally protected.
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Research Methodology:

The data are collected through
secondary sources like Reports, Magazines,
Newspapers and websites.

Types of Intellectual Property in E-

Commerce:

Intellectual property (IP) protects the
rights of creators and innovators of digital
content and products in e-commerce. IP
controls how content in e-commerce is used,
distributed, and monetized. The following
are the types of intellectual property (IP) in
e-commerce. [1]

e Copyrights: Copyright laws protect
original creative literary works, such as
written content, images, videos, website
content, product descriptions, and
software  code. In  e-commerce,
businesses face threats such as content
theft and unauthorized use of product
descriptions, images, and videos, which
can lead to consumer fraud. Digital
rights management (DRM) and
watermarking techniques help combat
copyright infringement. [2]

e Patents: Patents protect innovative
technology, including new product
features or unique technology used in e-
commerce platforms, such as e-
commerce algorithms, payment
gateways, and supply chain solutions.
For example, Amazon's patented "One-
Click Checkout" system is an example
of a patent in e-commerce. [3]

e Trademarks: Trademarks protect
brand names, logos, symbols, and
slogans used to identify a product or
company. Trademarks help distinguish
a company's products from the product
of competitors. They are especially
useful on e-commerce platforms to
prevent counterfeit products. [4]

e Design rights: In e-commerce, design
rights are obtained to prevent imitation
of the design, packaging and user
interface (Ul) elements of a product.

R. W. Khubalkar, G. G. Babde & S.W. Khubalkar

Vol. 6 No. 12

ISSN - 2347-7075

Design rights protect the visual
appearance,  aesthetic  appearance,
shape, pattern or ornamentation of a
product, so that its unique aesthetic
aspects cannot be copied without
permission. For example, a different
shape of a smartphone or a website
layout design. [5]

e Trade Secrets: Trade secrets are
confidential business information that
provide a company with a competitive
edge. Trade secrets are not publicly
disclosed and are protected as long as
they remain confidential. Confidential
business information includes formulas,
production processes, or marketing
strategies that provide a competitive
advantage and are not publicly known.
[6]

e Domain Name Protection: Domain
Name Protection means protecting a
website’s domain name from theft,
unauthorized transfer, or misuse. In e-
commerce, domain names are essential
for brand identity. Like cybersquatting
practices, where individuals register
domain names similar to reputed
brands, pose a threat to businesses. The
Uniform  Domain-Name  Dispute-
Resolution  Policy (UDRP) helps
resolve such disputes.

Importance of IPR in E-commerce:
Intellectual Property Rights (IPR)
play a significant role in protecting digital
assets, fostering innovation, and ensuring
fair competition in e-commerce. The impact
of IPR on e-commerce is as follows:
1. Brand Protection: Trademarks protect
brand names, logos, and slogans, preventing
counterfeiting and misuse of the brand.
Registered trademarks increase customer
trust, enhancing brand credibility and
customer loyalty.
2. Protection by Copyright: Copyright
protects product descriptions, images,
videos, and website content from
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unauthorized wuse. It helps businesses
maintain originality and prevent intellectual
property theft.
3. Protection by Patent: Patents protect
innovative business methods, software
algorithms, and e-commerce technologies.
This leads to increased investment in
research and development (R&D) and
promotes technological progress.
4. Domain Name Protection: Domain
names are valuable assets, and anti-
cybersquatting laws prevent the
unauthorized registration of domain names
related to a brand. This ensures the security
of the brand’s online presence.
5. Preventing Counterfeit: IPR
enforcement helps e-commerce platforms
detect and remove counterfeit or stolen
products. This minimizes revenue loss and
protects customer rights.
6. Encouraging Fair Competition: IPR
encourages businesses to compete based on
innovation rather than imitation. This fosters
diversity in the market and promotes
legitimate business practices.
7. Licensing: Businesses can license their
intellectual  property (logos, software,
patents) to other companies, creating
additional ~ revenue and  expanding
collaboration opportunities globally.
8. Customer Trust: Strong IPR policies
help e-commerce businesses comply with
international trade regulations. It ensures
customers receive authentic products and
services, building trust in the brand.

IPR is crucial for the e-commerce
sector as it encourages innovation, protects
brands, and maintains customer trust.

Challenges of IPR in E-Commerce:

The rapid growth of e-commerce has
given rise to several challenges related to
Intellectual Property Rights (IPR). These
challenges are as follows:

1. Counterfeit and Duplicate

Products: Counterfeit products are

widely sold on e-commerce
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platforms. Branded products are sold
at lower prices, deceiving customers
and damaging the reputation of the
original brand. According to the
OECD, counterfeit goods account
for 3.3% of global trade. [7] By
2030, the global trade in counterfeit
goods is expected to reach $1.79
trillion. [8]

Digital Piracy: E-commerce
platforms selling digital products
such as e-books, music, and software
face significant risks of digital
piracy. Often, product descriptions,
images, or designs are copied and
sold on e-commerce websites. Such
digital piracy poses a major
challenge to e-commerce businesses.
Trademark Infringement: Many
sellers use names similar to well-
known brands for their products,
leading to trademark infringement.
This results in losses for the original
companies.

Patent Rights Violation: Products
with patents are manufactured and
sold on e-commerce platforms
without permission, leading to patent
rights violations.  This  causes
significant  financial losses for
original researchers and
entrepreneurs.

Domain Name Squatting: This
involves purchasing domain names
similar to well-known brands and
later selling them to the brand
owners for profit.

6. Cyber security and Data Privacy:

o Data Privacy: Safeguarding
digital data related to
intellectual property is a
major challenge. Protecting
customers'  personal and
financial  information s
crucial.

o Cybercrimes: E-commerce
faces risks such as hacking,
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phishing, data theft, and data
breaches. The incidence of
such events is increasing
daily.

7. Regulatory Challenges: Since e-
commerce operates globally,
different countries have different
IPR laws. This makes uniform
enforcement difficult. The varying
levels of intellectual property

protection across countries
complicate legal actions against
violators.

8. Lack of Awareness among small
businesses: Many small businesses
entering the e-commerce market are
unaware of the importance of
intellectual  property  protection,
which affects them in the long run.

Strategies for Strengthening IPR in E-
Commerce:

The following measures can be taken
to strengthen Intellectual Property Rights
(IPR) in e-commerce:

e Enhancing Awareness of
Intellectual Property Rights: To
strengthen IPR in e-commerce,
businesses should be made aware of
the importance of their intellectual
property rights. Information on
trademarks, patents, copyrights, and
design rights should be provided.
Awareness can be created by
organizing online training
workshops and webinars.

e Legal Measures: Implementing
legal measures is crucial for
strengthening IPR in e-commerce.
When listing products and services
on e-commerce platforms,
trademarks and patents should be
verified. A proper mechanism should
be in place for filing complaints
related to intellectual property
violations. Effective enforcement of
laws is necessary. Specific laws and
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regulations should be formulated for
IPR protection in e-commerce, with
strict penalties and punishments for
violations.

Use of Al-Based Technology:
Artificial Intelligence (Al) and
Machine Learning can help identify
counterfeit products and services.
Technologies such as digital
watermarking and fingerprinting can
be used to protect content. Al-driven
technology is already being utilized
for this purpose.

Use of Block chain Technology:
Block chain technology helps ensure
authenticity in the supply chain,
strengthening intellectual property
protection. It enables verification of
product origins.  Startups like
VeChain use block chain to
authenticate products.

Monitoring and Enforcement: To
strengthen IPR in e-commerce,
regular monitoring of e-commerce
platforms should be conducted to
detect counterfeit products and
services. Immediate action should be
taken against intellectual property
violations. A dedicated inspection
team should be established to
enhance online marketplace security.

Consumer Awareness: E-
commerce platforms should educate
consumers about identifying

counterfeit  products.  Customers
should be informed about the risks
of counterfeit goods and guided on
recognizing authentic sellers and
original  products. A  simple
complaint registration system should
be available for IPR violations, and
consumers should be encouraged to
report such cases.

Protection at the International
Level: Since e-commerce operates
on a global scale, cooperation with
international intellectual property

121



IJAAR

organizations is essential. Efforts

should be made to harmonize

intellectual property laws across
different countries. International
agreements such as WIPO (World

Intellectual Property Organization)

and TRIPS (Trade-Related Aspects

of Intellectual Property Rights) play

a key role in establishing global

standards for IPR enforcement.

By implementing these measures,
intellectual property protection in e-
commerce can be strengthened, benefiting
both businesses and consumers.

Conclusion:

It is concluded that maintaining a
balance between robust legal frameworks
and technological advancements is essential
to sustain consumer trust in online
transactions. The role of intellectual property
rights (IPR) in e-commerce is significant, as
they drive innovation, protect brands, ensure
fair competition, safeguard the interests of
businesses and consumers, and maintain
consumer trust. However, e-commerce also
faces numerous challenges, such as
counterfeit and duplicate products, digital
piracy, trademark infringement, patent rights
violations, domain name squatting, cyber
security, and data privacy issues. Addressing
these challenges through measures like
enhancing awareness of intellectual property
rights, implementing legal measures,
utilizing Al-based technology, adopting
block chain technology, raising consumer
awareness, and ensuring international-level
protection can strengthen IPR protection in
e-commerce. This will benefit both
businesses and consumers. With the rapid
expansion of the digital marketplace, IPR
safeguards trademarks, patents, copyrights,
and trade secrets, protecting against
unauthorized use and counterfeit products.
Strong IPR enforcement not only fosters
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creativity and investment but also enhances
consumer confidence in online transactions.
However, challenges such as digital theft,
jurisdictional complexities, and evolving
technology require continuous strategic
improvements and international cooperation.
To maintain a fair and competitive e-
commerce system, it is essential to maintain
a balance between robust legal frameworks
and technological advancements.
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Introduction:

In today’s interconnected world,
digital marketing and e-commerce have
revolutionized the way businesses operate,
communicate, and engage with consumers.
The advancement of technology, especially
the internet, has brought forth new
opportunities and challenges, leading to a
surge in online commercial activities.
However, as businesses leverage the digital
sphere for their growth, there arises a critical
concern regarding the protection of
intellectual property rights (IPR).
Intellectual Property Rights (IPR) are
fundamental in ensuring that businesses can
protect their innovations, products, and
services in the digital environment. This
paper explores the role of IPR in digital
marketing and e-commerce, focusing on
how it safeguards businesses and fosters
innovation while discussing its benefits and
challenges in these sectors.

Keyword: IPR, Digital Marketing, E-
Commerce

Objective of Research:

1) To know the concept of IPR

2) Types of IPR

3) Characteristics of IPR

4) To Focus the Advantages and
disadvantages of IPR

5) To make the conclusion of above
topic

Research Study:

For the completion of this research article
secondary data collection method is used by
taking the help of reference books, Paper
cuttings from Newspapers, Research articles,
magazines and Internet websites etc.

Definition of IPR (Intellectual Property
Rights):

Intellectual Property Rights
(IPR) refer to the legal rights granted to
individuals or organizations over their
creations, inventions, or intellectual assets.
These creations can range from inventions,
designs, trademarks, and trade secrets to
artistic works and brand names. IPR helps
individuals or organizations control the use
of their intellectual property, thus preventing
unauthorized exploitation and ensuring that
they can reap the financial benefits of their
innovations.

There are several types of IPR:

1) Patents: Protect new inventions,
providing the inventor exclusive rights to
use, make, or sell the invention for a
specified period.

2) Copyrights: Protect original literary,
artistic, musical, and other creative works,
giving creators exclusive rights to reproduce,
distribute, and perform their works.

3) Trademarks: Protect distinctive
symbols, words, or logos that differentiate
goods or services in the marketplace.
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4) Trade Secrets: Protect confidential
business information, such as formulas,
practices, or processes that provide a
competitive edge.

5) Design Rights: Protect the aesthetic
aspects of a product, including shapes,
patterns, and colors.

IPR serves as a foundation for the
global economy, helping to foster
innovation, creativity, and competition in
various  industries, including  digital
marketing and e-commerce.

Characteristics of IPR:

The characteristics of IPR make it
an essential component of modern business
practices. These include:

1. Exclusivity: IPR grants the creator or
owner exclusive rights over their intellectual
property. This means only they can use,
license, or sell it.

2. Time-limited protection: IPR is not
indefinite. The protection period varies
depending on the type of intellectual
property but generally lasts for a specified
duration (e.g., patents often last 20 years,
and copyrights can last 50 to 70 years).

3. Territorial: IPR is generally territorial,
meaning protection is granted within the
jurisdiction of the country that has granted it.
If a business wants global protection, it
needs to apply in each country.

4. Transferable and Assignable: IPR can
be transferred or licensed to another party,
allowing businesses to monetize their assets
by selling or licensing rights.

5. Requires registration: While some IPRs
(like trade secrets) do not require
registration, many (such as patents and
trademarks) must be formally registered
with the relevant authorities to be legally
protected.

Definition of Digital Marketing:

Digital marketing refers to the use of
digital platforms, tools, and technologies to
promote products, services, and brands. It
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encompasses a wide range of activities,
including but not limited to, search engine
optimization (SEQO), content marketing,
social media marketing, email marketing,
online advertising, and influencer marketing.
The primary goal of digital marketing is to
engage consumers, drive traffic to websites,
generate leads, and ultimately convert these
leads into customers. In the context of e-
commerce, digital marketing plays a crucial
role in driving sales, enhancing brand
visibility, and establishing customer loyalty.

Key features of digital marketing include:
Targeted Reach: Digital marketing allows
businesses to reach highly specific target
audiences based on various factors such as
demographics, interests, and  online
behaviour.

Cost-effectiveness: Compared to traditional
marketing channels, digital marketing is
generally more affordable and offers better
ROI.

Measurability: Digital marketing
campaigns can be easily tracked, allowing
businesses to measure performance in real-
time and make data-driven decisions.
Interactivity: Digital platforms enable two-
way communication between businesses and
consumers, fostering customer engagement.

Advantages of IPR:

1. Protection of Innovation: IPR ensures
that the creator or inventor has exclusive
rights over their creations, thus preventing
unauthorized use and copying.

2. Encourages Creativity and Innovation:
Knowing that their intellectual property is
protected encourages individuals and
businesses to innovate and create new
products or services.

3. Commercialization and Revenue
Generation:  Through  licensing and
partnerships, businesses can monetize their
intellectual property, generating additional
income.
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4. Brand Recognition and Consumer
Trust: Trademarks and copyrights help
establish a brand identity, which can
enhance recognition and foster trust among
consumers.

5. Legal Recourse: In the event of
infringement, IPR offers legal recourse for
creators and businesses to act against
unauthorized use of their intellectual

property.

Disadvantages of IPR:

1. Costly and Time-consuming: Obtaining
IPR protection, particularly patents and
trademarks, can be expensive and time-
consuming.

2. Risk of Litigation: IPR disputes can lead
to costly legal battles, which might
negatively affect business operations.

3. Global Enforcement Challenges: As
IPR is territorial, enforcing rights
internationally can be complex and costly.

4. Limitation on Access to Knowledge:
IPR, particularly patents, can restrict access
to knowledge, leading to monopolies and
stifling collaboration and further innovation
in certain industries.

5. Exploitation of the System: There are
instances where businesses or individuals
may misuse IPR, such as through patent
trolling or trademark squatting.

Role of IPR in Digital Marketing and E-
Commerce:

The digital marketing and e-
commerce landscape is built upon the
foundation of innovation and intellectual
property. Below are key ways in which IPR
plays a role in these sectors.

1. Protection of Digital Content and
Media:

Digital marketing often involves
the creation of original content, including
blogs, videos, graphics, and advertisements.
Copyright protection ensures that businesses
retain control over the use of this content
and prevent unauthorized use by competitors
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or third parties. For example, a company
creating a viral marketing video would need
copyright protection to prevent others from
using it without permission.

2. Brand Protection through Trademarks:

In the digital space, where
businesses compete globally, trademarks are
essential for Dbrand recognition and
differentiation. A strong trademark allows
companies to protect their logos, brand
names, and slogans across digital platforms.
With the rise of social media and online
advertising, businesses must safeguard their
trademarks to avoid brand impersonation or
misuse.

3. E-Commerce Product Protection and
Patents:

In the e-commerce sector, products
often feature innovative designs, technology,
or processes that can be patented. This
ensures that competitors cannot copy or
replicate  these inventions  without
permission. For example, a company selling
a unique gadget online would rely on patents
to protect its product from imitation, thus
maintaining its competitive advantage in the
marketplace.

4. Trade Secrets and E-Commerce
Operations:

Many e-commerce companies rely
on trade secrets to protect valuable business
information, such as customer data,
algorithms, pricing strategies, and supply
chain processes. Trade secret protection
ensures that this sensitive information
remains confidential and is not disclosed to
unauthorized parties. For instance, a
retailer’s customer recommendation
algorithm on its e-commerce site is a trade
secret that adds value to its business.

5. IPR Enforcement in the Digital
Environment:

The digital world is rife with the risk
of infringement, from illegal downloads of
copyrighted materials to counterfeit goods
being sold on e-commerce platforms. IPR
enforcement tools, such as Digital
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Millennium  Copyright Act (DMCA)
takedowns, help businesses protect their
rights by removing infringing content. E-
commerce platforms like Amazon and eBay
have set up mechanisms for reporting and
dealing with counterfeit goods, providing a
layer of protection for sellers and
manufacturers.

6. Influencer Marketing and Copyright
Issues:

Influencer marketing is a central
component of digital marketing, but it comes
with IPR challenges. Influencers often create
content for brands, and both the brand and
the influencer must clarify ownership rights
over the content. Without proper contracts
and agreements, disputes can arise over who
owns the rights to the photos, videos, and
other content created during the campaign.

7. Monetization through Licensing:

E-commerce businesses often use
licensing agreements to profit from their
intellectual property. By licensing their
brand, designs, or technology to other
businesses, companies can expand their
reach without investing heavily in new
markets. Licensing arrangements in the
digital space may also involve affiliate
marketing, where businesses allow others to
sell their products in exchange for a
commission.
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Conclusion:

Intellectual Property Rights (IPR)
are vital for businesses operating in digital
marketing and e-commerce, providing
protection for innovations, safeguarding
brands, and ensuring the growth of digital
enterprises. In the digital landscape, where
copying and distribution can occur instantly,
IPR helps to establish legal frameworks to
protect intellectual property, thereby
encouraging creativity and innovation.
However, businesses must also navigate the
challenges associated with IPR, including
the cost of protection, the risk of
infringement, and the complexities of
international enforcement.

Ultimately, IPR enables businesses
to protect their investments in intellectual
property while maintaining their competitive
advantage in the digital and e-commerce
world. The growing importance of IPR in
this space highlights the need for companies
to understand the nuances of intellectual
property law and its implications on digital
strategies. By doing so, businesses can
ensure they remain innovative, competitive,
and legally protected in an increasingly
digital world.
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Abstract:

Intellectual Property Rights (IPR) are key to the success and sustainability of startups
and entrepreneurial enterprises. With an economy becoming more competitive and driven by
innovation, obtaining intellectual property (IP) assets like patents, trademarks, copyrights, and
trade secrets can grant startups a strategic edge. Such rights not only protect original ideas,
products, and services against infringement but also promote market credibility, investors, and
business expansion.

In startups, the journey through the labyrinth of IPR can prove arduous in the absence of
resources and expertise. A successful IP strategy can, however, yield remarkable gains in terms
of licensing possibilities, income generation, and value multiplication. Entrepreneurs should pay
close attention to their innovations and obtain suitable IP protection early in the lifecycle of their
enterprise to avoid impending conflicts and infringement. In addition, knowledge of global IP
laws helps startups expand globally. Many startups ignore IPR because it involves high costs
and a lack of awareness, leaving them vulnerable to risks like idea theft and legal disputes.

Governments and regulators across the globe have put in place various measures to
assist startups in getting and enforcing their IP rights. By incorporating IPR into their business
model, entrepreneurs can promote innovation, stay competitive, and achieve long-term growth.
This paper examines the role of IPR in startups, challenges encountered, and best practices for
efficient IP management in entrepreneurship.

Keywords: Intellectual Property Rights, Startups, Entrepreneurship, Innovation Protection,
Business Strategy, etc.

Introduction:

Today's economy is driven by
innovation, and Intellectual Property Rights
(IPR) are critical in determining the success
and longevity of entrepreneurial ventures
and startups. Startups, which are commonly
established on new concepts and
groundbreaking technologies, use
intellectual property (IP) to compete
favourably, attract investors, and have a
good  marketplace  presence.  Proper
management of IP assets such as patents,
trademarks, copyrights, and trade secrets can

very much improve the valuation and long-
term growth potential of a startup.

For business founders, the grasp and
utilization of IPR is vital to preventing their
innovations from misuse or imitation.
Startups encounter various hurdles, such as
constrained  financial  capitals, legal
technicalities, and IP  infringement
vulnerability. Without proper protection,
enterprises risk losing the exclusivity on
their ideas and suffer financially with
decreased market opportunities.
Additionally, IP assets could be used as
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good business resources for licensing,
collaboration, and foreign market extension.

Despite the significance of IPR,
several startups are ignorant and do not
include intellectual property strategy in their
business models. Governments and the
regulatory agencies have brought about
diverse programs and aid mechanisms to
enable startups to acquire and enforce IP
rights. In this paper, the relevance of IPR for
entrepreneurship, problems faced by
startups, and optimum practices for best IP
management have been discussed. By
embracing a proactive IPR strategy, startups
can create innovation, secure their
competitive advantage, and sustain business
growth.

Intellectual Property Rights in Startups
and Entrepreneurship:

The Role of Intellectual Property Rights
in Startups:

Intellectual Property Rights (IPR)
are essential for startups since they provide
legal protection for business strategies,
ideas, and innovations. Startups will
presumably rely on innovative products,
branding, or technology to make an impact
in the market. Through patents, trademarks,
copyrights, and trade secrets, entrepreneurs
can safeguard their competitive advantage
and business sustainability in the long run.

IP protection is also required to
attract investors. Venture capitalists and
angel investors normally value a startup's IP
portfolio from an investment standpoint
because good IP assets are an indication of
market exclusivity and innovative potential.
Moreover, an effective IP strategy helps
startups diversify in new geographies,
license the technology, and enter strategic
alliances.
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Intellectual Property Rights Types for
Startups:
a) Patents:

Patents provide legal protection to
inventions and grant exclusive rights to the
inventor for an initial time, usually 20 years.
Startups  developing  new  products,
technologies, or industrial processes can
utilize patents to discourage others from
imitating their innovations. A strong patent
portfolio enhances the value of a startup and
can be utilized as a bargaining tool when
negotiating with investors or potential
partners.

b) Trademarks:

Trademarks protect brand names,
logos, symbols, and slogans that make a
startup's products or services stand out from
the rest. A popular trademark builds brand
identity, customer trust, and market
presence. Startups must register their
trademarks in advance to avoid future
disputes and legal complications.

c) Copyrights:

Copyrights protect original works of
authorship, including software, literary
works, music, and artwork. Tech, media, and
creative startups have protection through
copyrights to prevent unauthorized copying
or distribution of their intellectual property.
Software startups, for example, utilize
copyrights to guard their proprietary code
and digital content.

d) Trade Secrets:

Trade secrets are secret business
data, such as formulas, manufacturing
processes, customer lists, and marketing
techniques. Trade secrets are not patented
but are safeguarded as confidential under
non-disclosure agreements (NDAs) and
internal security measures. Startups based on
new business models or proprietary
algorithms must safeguard trade secrets from
disclosures or misappropriations.
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Intellectual Property
Challenges to Startups:

1) Excessive Expenses and Limited
Resources:

The most significant challenge for
startups in the protection of IP is the cost of
filing and maintaining patents and
trademarks. Attorneys' fees, government
fees for filing, and enforcement fees are too
high for financially strained -early-stage
companies. Most startups are not willing to
invest funds in IP protection due to cost
barriers.

2) Lack of Legal Knowledge and
Awareness:

Most startup entrepreneurs do not

know the importance of IPR or the legal
procedure to protect their rights. Until they
are guided properly, startups cannot
approach protection in time, and their
innovations will continue to be vulnerable to
infringement. What's more, global IP
legislations and regulations add another
level of complexity for startups to go global.
3) Risk of Infringement and Legal
Disputes:
Startups are typically not able to assert their
IP rights due to legal and financial
constraints. Larger competitors can exploit
this vulnerability by copying innovations,
knowing that startups lack the resources to
file long-drawn-out legal suits. Infringement
lawsuits can drain the resources of a startup
and disrupt business activities.

Protection

Successful 1P Management Approaches in
Startups:
1) Developing an Integrated IP Strategy:
Startups must integrate IP protection
into their business model right from day one.
This involves determining innovations that
are most vital, estimating their market value,
and choosing the appropriate form of IP
protection. Startups can gain from early
legal counsel in terms of understanding the
process of registration and avoiding pitfalls.
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2) Tap Government Support and IP
Assistance Programs:

Different governments and
international organizations offer funding,
grants, and advisory support to facilitate
startups to acquire and retain their IP rights.
Initiatives such as exempting low filing fees
for small and medium-sized businesses and
IP mentorship schemes can  help
significantly alleviate the IP management
burden on startups.

3) Industry Partners and Investor
Collaboration:

Startups can take advantage of the
assistance of large companies, research
centres, and universities in a manner to
improve their [P position. Technology
transfer, joint ventures, and licensing assist
startups in commercializing innovation and
minimizing the economic risk. Furthermore,
investors possessing robust IP assets can
influence growth and expansion.

4) Precautions for Confidentiality of
Trade Secrets:

Startups need robust in-house
policies to safeguard trade secrets, including
employee NDAs, restricted access to
confidential information, and cybersecurity
measures. By  making  information
confidential, startups can guard proprietary
knowledge against competitors and ex-
employees.

The International Outlook on Intellectual
Property Rights in Entrepreneurship:

With the advent of globalization and
online business models, startups are required
to navigate through international IP laws to
safeguard their innovations globally. IP
regimes differ across nations, and overseas-
expanding startups need to comply with
local laws. Global treaties like the Patent
Cooperation Treaty (PCT) and the Madrid
System for Trademarks help to protect IP
globally, and startups can quickly secure
rights in other countries.
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But in other regions, there are poor
enforcement  mechanisms, and  this
discourages startups that are suffering from
IP theft and counterfeiting. Entrepreneurs
ought to be cautious of local threats and
utilize lawful means of avoiding IP
infringements.

Findings & Discussion:

The research underscores Intellectual
Property Rights (IPR) as fundamental to the
growth and sustainability of startups through
the protection of laws, encouragement of
innovation, and market competitiveness
enhancement. Startups with a well-thought
IP strategy can attract investors, gain
credibility, and build lasting value. Patents,
trademarks, copyrights, and trade secrets
enable entrepreneurs to protect their
innovation and deter competitors from
imitating their products or ideas. Moreover,
strong IP assets greatly increase the
valuation of a startup, making it a desirable
investment to venture capitalists and other
investors.

Even with such advantages, startups
face several challenges in obtaining and
safeguarding their IP rights. The cost of
patenting and maintaining patents, and the
intricacy of legal procedures, discourages
startups from effectively safeguarding their
innovations. Most entrepreneurs are not
adequately familiar with IP law and do not
integrate IP strategies into business models
from the wvery start. In addition, the
enforcement of IP rights is a significant
challenge because startups lack the financial
and legal resources to battle infringement,
especially from large firms or in
underdeveloped legal systems of
jurisdictions. To overcome these challenges,
startups must adopt an active IP
management strategy, including early-stage
planning, leveraging government support
programs, and collaborating with legal
experts and industry partners. Government
programs, including reduced filing fees,
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grants, and advisory services, can help
startups protect their IP rights at reduced
costs.  New  technologies, including
blockchain and artificial intelligence, also
offer new solutions to IP protection and
infringement detection. Startups must also
consider international IP laws when
expanding overseas, being compliant with
treaties like the Patent Cooperation Treaty
(PCT) and the Madrid System for
trademarks.

Overall, while IPR poses threats and
opportunities to startups, an effective IP
strategy can be a determining factor in
business growth and survival. By investing
in IP protection, leveraging technological
innovation, and staying aware of evolving
legal regimes, startups can safeguard their
innovations, maintain competitive edge, and
thrive in the entrepreneurial world.

Conclusion:

Intellectual Property Rights (IPR)
are essential to startups and entrepreneurs
since they provide legal protection for
inventions, enhance business credibility, and
create  competitive strengths in  the
marketplace. Through the protection of
patents, trademarks, copyrights, and trade
secrets, startups can safeguard their
intellectual properties, prevent unauthorized
use, and create strong brand images. Further,
effective management of the IP portfolio
boosts investor confidence, increases
business valuation, and facilitates new
market expansion. In today's knowledge-
based economy, startups with a focus on IP
protection are more likely to succeed in the
long term and be sustainable.

However, despite the benefits of
IPR, most startups face extreme difficulties
in obtaining and safeguarding their rights.
High cost, complex laws, and limited
awareness tend to deter entrepreneurs from
being able to make the most of IP protection.
In addition, ineffective  enforcement
mechanisms and the risk of IP infringement
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also pose extreme threats to startups,
particularly in highly competitive markets
and foreign markets. Without IP protection,
startups risk losing their innovative edge and
being unable to sustain growth due to
competition.

To gain maximum benefit from IPR,
startups need to have a strategic and
proactive IP management approach. This
includes early planning, the employment of
professional lawyers, and utilization of
government-supported support programs
that provide funds and regulatory support.
Additionally, cooperation with research
centres, industry allies, and technology
incubators can enable startups to establish
their IP base and gain access to key
expertise. Emerging digital technologies,
including blockchain and Al, also provide
new ways in which startups can maximize
their IP protection and monitor for potential
infringement more effectively. In summary,
IPR is crucial to innovation, investment, and
sustainable  business  success in the
entrepreneurial ecosystem. Despite the traps,
well-crafted IP strategies can assist startups
in protecting their market space, achieving
sustainable growth, and competing fairly on
an international stage. Through emphasis on
the protection of intellectual property and
consideration of changing legal
environments, startups can transform their
innovations into worthwhile assets that fuel
economic growth and industry disruption.
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Abstract:

In India first time Sir James Wilson was introduced Tax in the year 1860 where decided
to impose it to meet the amount of losses sustained by the government due to Sepoy Mutiny, 1857.
After some years, in 1918 a new income tax Act was introduced but it was replaced by another
new Act which was passed in 1922. This is the long term Act remained in force to the year 1961-
62. On the recommendations of Prof. Nicholas Kaldor, the Wealth Tax Act, 1957, the Expenditure
Tax Act, 1957 and Gift Tax Act, 1958 were introduced. In the year 1958, a report on new Income
Tax Act was submitted by the Law Commission and based on these recommendations, Income-tax
Act, 1961 came into force with effect from 1st of April, 1962. Since 1962 to upto date, several
amendments regarding exemption, tax slab, allowance have been made every year through the
Union Budget. Now, it has become a regular feature to present the Finance Bill every year along
with Union Budget that include rates of income tax for the next year.

The researchers have used primary data for the research work. The primary data has
been collected by conducting surveys through structural questionnaire from 383 respondents i.e.
students, salary persons and research students from Maharashtra. The sample population is
selected by using random sampling techniques.

Introduction:

In India first time Sir James Wilson
was introduced Tax in the year 1860 where
decided to impose it to meet the amount of
losses sustained by the government due to
Sepoy Mutiny, 1857. After some years, in
1918 a new income tax Act was introduced
but it was replaced by another new Act
which was passed in 1922. This is the long
term Act remained in force to the year 1961-
62. On the recommendations of Prof.
Nicholas Kaldor, the Wealth Tax Act, 1957,
the Expenditure Tax Act, 1957 and Gift Tax
Act, 1958 were introduced. In the year 1958,
a report on new Income Tax Act was
submitted by the Law Commission and
based on these recommendations, Income-

tax Act, 1961 came into force with effect
from 1st of April, 1962. Since 1962 to upto
date, several amendments regarding
exemption, tax slab, allowance have been
made every year through the Union Budget.
Now, it has become a regular feature to
present the Finance Bill every year along
with Union Budget that include rates of
income tax for the next year.

Income Tax Act 1962 in the Section
14, there are five main heads of income for
any person. The computation of income tax
is an important part and has to be calculated
according to the income of a person for
easily calculation. The income has to be
classified properly so that there is no
confusion regarding the calculations. The
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Income tax Act 1961 and amendments were
classified the sources of income under
separate heads and then the income tax is
computed accordingly. The provisions and
rules are according to the details mentioned
in the Income Tax Act 1961. In this
research we try to study the knowledge of
the salaries persons, and students about the
Income Tax Act 1961 and its amendments.

Objective of the Study:

1. To study the knowledge of Income
Tax Act 1961 and its important
concepts.

2. To know the knowledge of
calculation of Income Tax.

3. To study the information about
exemptions under Income Tax Act

Vol. 6 No. 12
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Research Methodology:

The researchers have used primary
data for the research work. The primary data
has been collected by conducting surveys
through structural questionnaire from 383
respondents i.e. students, salary persons and
research students from Maharashtra. The
sample population is selected by using
random sampling techniques.

Data Analysis:

The data was collected through oral
interview and structural questionnaire in
Google form from students, research
students and college teachers.

1961.
Table No. 1: Category wise Information of sample collected

Sr. No. Category No Percentage (% to Total)
1. Professor 16 4.2%
2. Associate Professor 20 5.2%
3. Assistant Professor 118 30.8%
4 Research Scholar 34 8.9%
5. Students 194 50.7
Source: Survey

It is observed from the above table
50.7% of students, 8.9% research students
and 40.2% college teacher were given the
responses for the study.

In the Income Tax Act 1961, various
concepts that were being used in various
places of the Act. Unless these concepts are

understood in its totality, the knowledge
about the income tax will not be complete.
These concepts were clear to the people or
not for these purpose some of question asked
to the people by the researcher. The
following data was collected

Table No. 2: The table showing the knowledge of basic concepts as per Income Tax Act

1961
Sr. No. Particular Knowledge of Basic Concept | Percentage (% to Total)
1. Concept 317 82.55%
2. Type of Taxes 306 79.68%
3. Income of Government | 354 92.18%
4. Assesses/Person 276 71.87%

“Source: Survey

From the above table it is observed
that many of the people having the
knowledge about the basic concept i.e.
meaning of income 82.55%, types of taxes

Dr. Deepak Ashok Nikam

79.68%, Income of a Government 92.18%
and assesses 71.87%.

It is also important that the people
not only know about the important basic
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some question and following data was
collected

but also the types of income and minimum
exemption for these purpose we asked
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Table No. 3: The table showing the knowledge of types of income & exemptions as per

Income Tax Act 1961
Sr. No. Particular Numbers | Percentage (% to Total)
1 Income Exemption for tax 306 79.68%
2 Exemption under 80c 269 70.05%
3. Income from Salary 326 84.89%
4, Income from House Property | 325 84.90%
5 Income from Capital Gain 230 59.90%
6. Income from other sources 320 83.33%
~ Source: Survey
It is observed from table no. 3 the Reference:

knowledge of the types of income and
exemptions as per Income Tax Act 1961 as
per the data 75% people were know about
the exemption of income tax and 80%
people were having the knowledge of types
of income.

Conclusion:

It is concluded that the major of the
people having the information about basic
concept i.e. 78% (Table No. 2 and 70%
were knowledge of types of income and
basic exemption. It is useful them to
calculate their taxable income.

Dr. Deepak Ashok Nikam

1. www.incometaxindia.gov.in/

2.
3.

https://www.charteredclub.com/

https://www.legalraasta.com/itr/inc
ome-from-salary/
https://www.teachoo.com/144/50/
What-is-Income-from-Salaries-
[category/Basic-Concepts/
https://www.taxmann.com/bookstor
e/bookshop/bookfiles/samplechapte
runit2lesson4.pdf
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UaeT . NEw, ' oTwmE umivr e
difgr  duer AfERAT Tde ST
FETATSR HIA  HOITAT AL JhTT
FLOTAT HAGHTATT SRUT=AT TSIa 9T <.
a1 iR waere e wEd, Tt
Wdald%dﬂlﬂlﬂﬂlwaﬁmm
WW%chﬂqt%ﬂlvﬂdﬁQl%dl
e HAAGST JEM HO T T 3T
IR,
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ATl 3fEw:

?) Uil JENhdHel  Sifge  Euer
STRIhTCr=T HHehl STl 0T

R) URUINGR FH AT Tiieh Seatei
TREIUT JATIOT SATARIHIT T Foreiy e
Higd T, 1. TTHIOT SEISteRaT SATfOT
TieguT S,

3) wNnifetsh ehd (GI), Uee, SeHTeh STTTOT
Fiige T fafaer sfgw duar
AR AT ISR qed AT
T IcATEA= TeadT TeauaTaTat

ol SULNT ohcdl Sl Rlehdl ‘é:ﬂ%

fersgor s,

¥) sifges TueT RER
FHASTSTEUAE A ST i
T

t) TTEOT I TRl T, gEdhAT o
afor  TofAeh  UTaedteR  firesum=
Ao FE SETeT AU AT
JEIIT  HLO ST I IATOT SAIOT
TR S FHOAEIES I
v,

e awter:

Sifegeh dueT MU (IPRs) AT ariUTies I
T DAl TMT FeAT AR, AW Hel
T AR AT gt T el 3R,
faer amfor faeamd (R084) I SR fea &
Bl ECEISC T I D C R CEa e R G L]
vifeRl SISl ol HigaT YHI ScdTied
Tt e SAEET AT ST AT, T
(R0%¢) T HAIfed STSTRUSHIST JaST ATfOT
e fe=viiges wWoslt ¥ woUel
T STENREd shel. I8 AT IMAT (3031)
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FEfauaEdl  Wimfas A=At (Gls)
BRI eI hel, d¢ Sshad! SATOT fHEm
(R02R) T UM IJSThHHET TSI
M7 FESIR Ay A et
SATUTET, SIS [PR Al 30 B, wedt
(2016) It URUE  FETEAT  SASUAT
FOREEH A @ A
FHEICIR AU afehedt shefl, arfiterT &
(gfeam) aTifr sshie (AferenT) AT Rt
SFIIIEIT THNIHE THE TS AT SAsif
(RoR0) AN qUTEC. qorTfy, FHR ST &
(R032) T ITI ATeult @ T TR
IEYS ¢ SMfgeh TUST HATIRR JATIAd T
T 3SYos TV Hldlt, L ST (0T
TAL (R03R) 1 Fegmg ey di fefsea
formemT e wmier SEeERT Sifesw Eue
HYFR TG TATH HUATIET e Fatar
AT, groT ReReft #gar (R013) I e
BT, SAHT AW GUROAEET SR
3FTEM, W&o FEET ST T e
HUal AR Gl sy Geec. § I
FET AT TTTHeh ScqTe HTT ATIOT
SATHTIIHFT FOAES] AT FRASI
ke, TR SITEhdT ST 0T
TEAGTTET SATITIhT TR T,

AT Ugdl:

BT ST UTHOT ISR, siifegeh dUer
AR (IPR), URUTNG FM ATMT T1ieh
TG T ST AT, T AT Hehferd hoarat
oS, ARG, AfRIA T ==, iR
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SHed, TR TgaTel AT Iitferdt sTerm
T, e SATIT TR TI2gwor shvarredy
HEIT  JLET  AGAT SO GRATI R
fasdwor aoear.  qenfu, wEfeged  mwifed
SR, MiTMifclss  TAfET ST el
ST TATF  SeTeH=aT TTelt TR0
SRS BT idest Y& Hid.

TTHIOT JESTeRaT SATIUT Sifger HUST Fareh:
et STTfUT oYTeg™, URUTNeR [ 3ATfur
'Fmﬁiﬁmﬁﬁ':

Trtor Tt eATfeleh e, it
farer snfor smad Susifaskardt oo
YR (IPR), URUTGE [ AT Temfeh
STTTOT STTeET Gt |TaL .
AR, I TN I fafsre
aeue fmfr w9 9 TR
"ddchcy-l Hl(‘Hl%(‘l U] 3:“'&"[ GINIE Hldl"hvlt’l
JaIla AT-HTHTRERT SR I e
amifor Safafarerr daeiare Sieare gur uTfy
Guer AfJHR M1 A= Jdsheudid o
STE WU OIS d Y ST
TSRS Tel ol &aT Haffed 8.
THIT R Sifgeh HUQT AR e
MMfelsh Hohd SRa OIS THT Ja
FOATHTS! STHAT-HT0T SUShAT= STTeveha
TR

Taifed  TEeN ool o
SRS ST TY ST Sfea wskA
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TEEYU STEUBT 3® AW, ANfGeh HUAT
HTRHR ST YT 01 ST ATfeler wer
e O IT TR AT HOIH Hed
Q'IT*%. CI'I'{QTF{T:F JIETET TFMYL BT 3HAHhal f‘ad‘dl
giepfas fafmmeee A smfr s
T femtor g, a1 aeer fAreRteT vt
AT AT SHIACTNT <Hehe! HSTeld 0T
JATETIF TR

U AT GedT YeRrET FHAT
TG0 HETe TR, RN Sifgeh GUar AR
REICI TGP LI LRI ISR S CERSIC)
AEAWH AT HATHE YAy Q@i
fqefd o Yehdrd. YRl Higed, S9 ohl
TueT AR YuITel, 31fereh wafas U 4%
NETIGH

AIRUSA I YT ST Tqet € areior
JUSHEET ATEHE 38 Yehdld.  qLeaT
U@t desshe U, feftiea  swafaefeedt
AWl ST 3-HE ICHHAT edred 00
e HAE JeThiodd TReEvaE Hed 8%
NETH

Iyt EvITETdl, IR e
et fmfor enfor SrreeRar Wifem, FrERR
fefSied welahier SicareT qur AT qHer-
i sifge duer IR Hied aEn
TTSTRUSH ST T AT AT AIS a3, UTHIIT
ISR AT aTe, |ikah{aer dXequr ST
W foepEETEt wewEel wefl 3g Ik,
URUTGE [ M TMfeh IcaTaier 3TTaT
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FOM F&H IIAER0T AT e, AT
T TSRS A =T ST THg
wfars fHToT % TTehaTa.,

TTHIOT ST ThdT: SATEAT HATIT A=

ITioT JESeRaT & T T
IETRS IUhH 3BT, I 0T ITMT
T ST S, TATH UTdesen Suetee
A AT qoo AT Forel SishT ST,
BT ATSIeh-ATiieh foepramn wa srfhamet
ITeTsh IATe, foRiod: 19 YeunHed S arean
AREEIAT e SavamETel qruTie: 3T
SUSTIRT 30T TqAfat AT hi0l, T
AT freRTHTAT =TT o1, THUTRER SelTehet
M ITHd UgdAT  WiedTeT QU Tt
TN, 3 GRET HATIOT ot Tery fershraret
gudq Qu, i e foreprmETdt Hed
0 GHTFE TR,
TEIRAT, TTHIOT TS, 78T el SUshy ATI0T
feforea snfor 3-wmE wiew I gHEw
formy arrfor uq gfreioda waifed wermr, gramE
gorert=m ST, T TSRS e SasT ST
oM @i, FRE HETR AT qiheR
FIIATE FHHAAr, FEmeE gy efer
TREMERN  SThEemar A1foT gae - et
SATMOT o= ~gTe EoaTel ST e
THTET 3R,

Jadt, THir SEeiehar R i
FOIEET T IEd  fasmren =T
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FUATEIST Tk FEwaU Te TR, AT AT
G e ST SATETTF HETT & e,
URUeRd, oqeEE S WHEE U
JTIShdE QU GHAT Ted IehdTd, AT
ITioT ST el AR BT IR
ifereh AT STOT =T aTE B YT,

Hifger TUET gereh ATIOT ATHIUT IENTehAiT
T I TeRaT:

Sifgsr Hugr AR (IPR) © Ude,
JeaTeh, HIdIge, i Toha (GI) ATMT
URATeR §H AEREAT S HIeHT &0
FoTTST fmfor Shetet Qe weerur .
2 AR T SeiSrRETSt TEwEU ST,
ST AT FaReUHT SO ScTe e SHIYhd
Afgfr Tl ST TicdTeT I,
oI SR qed AT@AUITETE] ST ATeehi=
o fFmfor soaTETdt St SIS TR,
foeiva:  o&ashen, dfsg @RE@Erd  SATr
T iR S e ST Y
STOT ST T FE IR, IO SMfgeh WOt
WA FSEIS] HTHe U T et
SIS Trehdl fohd ST Fahea el WRET
AT TATUHERT ST F IR,

sifgeh Guar MR T sheqaT Tor
SCTGAHT  FEQEIR T 93 i
JENSThIE TaeheuHT HTOT I fashmret
LIV & IMehdld, a8 ShIARISE TRUNER hedl
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M Eifide @0 HE Ihdd. © HdD
TR ST 3 TRl T TRUTRE FHT
SSTRUSTHE =l ST ATehRdT gifara .
Sifgeh Fuer AR TRl I ST
HETATEAT AT Yoheel A Had
A, I WU AMT TNEHETEST HT=FAT
TTHUT JENSTRHT =T siifgeh ATeTHx STeu
MY THTEAMHES  YAYT  HOATE  SATIT
ARSI ATAITE  WEGH S, AT
SFIITEI=AT MY TThrame JTeH <.

TRUTER T 3TTTUT TATH SeaTeq:
YT 9 (TK) & Tmfes Sffor
Tk wErHe fUeamiiean fieiet amfesh
ITETOTOT, Tgll, ShITTed ST FashodHT TR, B
s ATV ST AR sHad, S| sl
IqTe UM SIS Shales IUSiiorahd
T SRTdTd. QT AT SeqTeTe ST
TEOTTAT GEIH HTSETIHT FTHIL ST,
TSGR AT IRTEHTETS!
AT MM AATE J0ATd siifgeh EUaT
AP W wEwqul e ST
TR T ISRl weer w&, ? ghfia
FA H AT GEHHT ARIRAR AT FH
AT M ST hed 3R AT e
b WIeTh VUM Wi faoft .
TTifeteh Gahdt (GI) =T AT TSI =TT feha
AT e TAMTIN SHSUITATEST HATHT shefes w1
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I ScdTGehe 1 dT9% Yok iel AT
el FOAEET FAT WS Tl & A
ST Hed= aTead ARl qt AT HrIe
TSI Tadiet ATt qEie Wil L.
RrE} STIfT SIUREFER IO ST SElie
ST 3T U3 TfOT ITHTie: J e, ShaEiit
LT o FHET IR TH FY0) TGoaTE
HEd & AT,

difgh Tuer AR T IRITHS
SIS SIATfdeh SSTRUSH YAl e@ier
wew HENEd & IhdTd, SATHos d UTEhiAT
A AFYF  SHAId. T hdes  UTHIUT
eI AT HERm STSRTe JasT HuaTd Hed
T ATel T ATt foam st fsr st
fomfor =hea,

o, g wuer Aforpr @
SATIOT TP STIX HTOATE e . ATl
T TG, ShieTed ST T Ee TTor
S FO gE SqUIE T Hd, i
STTfhRISRTT=AT I3 ST TRUTNGR Jgat I8
IO ENTehT ST,

difger Tuar FferRIgR arur SEnsreRiT
et

IiMifets Eohd (GI) BT EEAUI=ET Ueh
T AR 5 {3y yeemEndt sAfgedr Scareaie

TIIITH TTHT HITH
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TTEAUT SHTOT SR SR, el foramamear sfor
foshrmrar areedr. ettt &, aRear a9
T qfawofi wew GI U9l S, Uee
FHeATHeh AR &0 ShdTd, sieiietdr
anfor smiffer T =TeT daTd. ® OTHior
AR AT ST JeCTEATITE T HRE0T Eid
Tt G Rl
wfud I, T SRS W
FHOT JATI0T UTeehi=il 3TTez@ ToT f7 femor
HOATE AT AT, Toh HTeldl gSHTeh ETeh
ScTEAieR  forgmd S@e ekdl,  UTEehiT
W wEd,  SCRNY,  BAM  sHacied
TEhE Teh 31765 TAT HIOTRT ATHUT ITiSTeh
FAATHTST TSHTe AiGuft i e,

aifger duer AfHR hdes IauTea
TTETUT T AT X HIGAT SETE eI SATI0T
AT TRUSHE YA aTst e@le
STehdTd, G0 1T Gefer @ waieH oo
WHF IRUSTAT Ueiihe e oJad
foai@ woamEdt Wiedfed wid, o
FUSRITSAT A ST FrehraTa TR ad.
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TTHIUT ITSTRAHED difgeh AUl ATURT
T SHTATT AT

TTHIOT JESThiT Siifgeh HUET ATRR
(IPR) =T BRITISES SATIOT d FIETT oA
SfReEa ATfed! T6d, Same e 3T
TR foemr=ar gt e S, Ik
frsavarer fhaseuueed fhar EataEs
TS <l 8% ITehard, TTHIOT STTSTehiAT a1
TV ITSYRTST SHLUATITET T HLATA.

3= dievlt nfor st @< @
T SESEEE SO T wee
AeYST AR, FNU AT IR Tk
TEEU AT ST IRIEERE WR wEl.
A J[eeh, TEIUSSIRT T ST qifrh
IR WS AW AeE-AIgA awEior
fatd=a T qETa! T
FREmE e fHesfa @d anea,
JATIOT TEWTTTE SATORET T e,

FAw W WA S SR
afdaT Sfor e gler € qEi o
HTRHT HETOT FHI EUATE SHTIOT e oz
FOTT Ted HE IR T HRISIR
ey foham TRapil SUshHT= 3TehaT AT
. sifgsh Huar AfwRR afer fareqor safor
yfyreomedt waiiia @wdt wuN e
SUISTRET T T Aigdel »d w9 7§
QUITOT HHS] ST AT, SATHeS HT BRI AT

BIdTd.

NI AT ITHIOT
SYUISIRHTET &Rt AT Bral, SR 4 STEHH
FOgEE foham = fiavamad! duy o
TIIITH TTHT HITH

Vol. 6 No. 12
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RIS MM AT AT 37O,
S AT qHATR T F Jisreedm T
AT Y07 S,

I AEEHT e MR,
SMReehdl JTGIUITETE], T hHT HOATETS!
TfoT TITefior JESTeRAT Sifgsh dueT ST
iR ATeRvITETdl FHYH <UATETEt TREhRT
HET SATIOT T AT EET AT AR RS Ui
T TS TR,

freer:

URUTRER T AT Tfeh Seameime
BTl TTHIOT SEISTehare ATl are 3TTfor
Gugr SRR (IPR) AT HIGwe G0
FLOITHTS!, JETSIRHAT AT Tdehed-Td TL&TT
FoAE, A=Al fHesfavamandt smfor s
ASTRUSHES JATT FOAH I Q0TS
TEEqUl ITed. Uiy, wer 9rTa e
HET AR TR0 AR AT TR
FHAH AR, S hl STIReehd=T 3T, 39
dieoft @, oAU wERd orider s
NITE=aT 9T §  ASUS I
AT HUATH SFSYST ATV, SAMS o W07
AT STt s vsdr.  OrHioT
JeISERd=l YUl &FaT SSuTETSl, fRrerorme
WW °h|€4¢:2n{ dlohe dHIL nlU] HldYen
I HEhM UTHIOT STShRET sifgeh FUel
IR T HOATd, IMAAIY FaTa= e
AT AMTfAh STSIRUSA YORIE FH0ATd Had
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8% Tohd. THIT IEShqs Sifgeh duar
ATRIFR Tkl hede s TN, =A=—T
ST 3T Bie Yohd, NI Tenfaen

e e difge Hodte i S
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ITHTOT Huar : GEf 5
2. ATATST AT TTales
ST T 7g,
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rI9T:

TTHIT JETISTRT AT siifgeh GaaT AEHR (Intellectual Property Rights - IPR) i<l
WERGE 8 31 fawrararst s1eid gewarar 3176, YRIRSE FMH, TATHF a1 17 s
SR TTHITT ST SeTISThdl faehied il A4, 4T, 91 Jar9rd fafaer qeft 7o 37regr 37gard. a1
Gy gAmed AT Jeieshaeal e difgd duel SIfUPRY HEd, oI BRG,
HHATSIIV I TSIV HTIT TR SYTIFISTHT AT G 7T FHUITT AT 3T

TEATIAT:

ITHIOT SIS SSTehdT & JRaT=AT
ASHIEIET FUM AR, <MMATA Tk HIST
AereiEaTert TTHr W Ted S e A
HIBIA ST HTMT SIS
o rfaEIey WIS Wed B SR,
TERTUT T dEFETAT  HEde I
IS AT FIHRETAT A v o=
kAT, AN g Huar IER (IPR)

Sifgh Huer AfHRET STENT FE
TTEuT IS AT IcTeTE e fHmtor
FE IHATT AT i T Fe IR,
ETEUNY, fiMifeTes Hehd (GI) & TdAe™T
TS STTfereh STSTRUS foreTs o firesd,

IoT gRufeh F9 SO STEN Tl T
el S AT qob FAieiar Ay A fiea
TTEY. AT EIMEETT AT STSTRdErd! sifgeh
SincrersTauiidier  STg=ufl T SUTAISHT
SUISTRHT AT IATET TEEIoT Ao
T AT US, qdd WA Ao
T IEIAT Tozehel fireda.

THIOT  SESTeRAT  STIfUT  difger  wuer
AfARR:

TTHIOT JESTohaT FEUTST ATHIOT AT e
FRHAT AT i AT w1l
fmfor sheor oTTfoT g STifeleh ST wTedr. §
& ST T AT Head 3T (MSMES),
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SANT I ASHGTAT  HTWRA AT
TSI AT IeATE SATSTRIT STUTAT.
difgsh  ©UQT AMBR  (IPR) FEUN
geiefiedqd e Seler e
FRIQIR T, I Y, JSHTh, HIUIIET,
Aiifets dehd (GI), 3afires fegmeT emfor
URUieh JE ET gmifey oA, i
JeESTRaT T sifger |uer Ifrem Fiem
STeTcEEIT TaTeT TR HHUT:
1. URUfieh [ETEr TIEAT: 37 Jrefior
HICETI = AT JeATe T GI
11 o o= weeor 2.
2. TEUshu oMUt Ude: FHY erenfid
T TUTeh  GHTEATaR  SATenid
3. 3fe gea Fmior son: JedTh S
FAgee WTeEmT S siea
Hld ﬁ-l@\?l%d, \ﬂ‘lltl,’db ®1|\71|{q6(‘|“|('1
forgraTan ared.
4. TAYTHRAT dTEO: sifgsh uar
U UTHIOT  IATEshiT  HIgAT
St SrTfeT ST ST i S,
TS AT SATAT AT TROTTCH TSeTes HTIOT
gITeToTT=f SATEvIhr 3.

difgew duer erfoeRm emfor  mmefior
FeNISTehdT Geil:

1. TR IedTed oo GI S

qRaTcitet feafarer artafier Seame & it

ST, ITATAT HTHTT TS

ISSN - 2347-7075

SIS =reT I imifets Hehd (GI)
fohad aTeel ST, @M 3aT W
IcdE el GI & firesed Smtforsh
TR T fmior %% sk, weTeT
et omfor SRenfieRToT FiSET
(MGIRI) 0T X TR FisHT
I eehtd & ITehdTd.

. e EIMYA JATIUT TUshA: Sifeh

erend, VATl et urEr
arTe) T Sfiweft  aTudiaT
HIME & I U2 Oadt T TR,
SATHES RIAH=HT AT HRIET B,

. fefee o= snfor =i

fefiied wiewm=n wedH  omfior
IThal. 3. Amazon, Flipkart, aTfor
Tl GeM  (Government e-
Marketplace) HRETT S
RGN TAE  ScTed  foshE
ERRCE I N C o AR S C ol
fopfa e afior et STt
IAET  dINE qOd AW

. I forertar SyTfuT ufsreror: oo

eI TS EliECa GuaT
sTreprifos=t ufSteror sRfshm Tt
HdT I3 IhdTd. TR AT Toiadt
TET AT HEAHIGT AHIOT AT

Sifgeh U1 SRR SHSTH]

AT ST ITehd.

. THE SATIOT Aikehideh SRET: e
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TG el STTe Ik, WTHIOT FRieT=aT
UAATA AT T ST
ORI IcATE STTTCeh SaEl Hﬁ‘lo&

AT A3 TTohd T,

difgews wuer srfereem emfur  mmedfior
JEIHAT: T ATeE
ITfioT JESRAT B TS HETERTeR
HTYTNG 378, T s duar AR (IPR)
IS 3 TSI AR ST, Wieltd
el HeweT= 3TegT M7 =i Sereor facft
TR,
1. WNTREehdeT 3TATE: UTHOT AR
JEASHAT BIPR WU & SATOT
T SAGEEER el qRemE B,
HERTIA hTel e 3T (STH
I moARl uew, gt et
HISAT HAAT T IATE TGl Fe
2. HIT ATUT Wi Uil Afsha:
Ude, TS, SATUT GI & fresavamandt
13T e AT 9 ATTal. Sererendd,
HITEIYL =oqetelt WTfereh e (GI)
[REERRICICINCEICCE IR B RiC]
AN, BIE Jelsteh M Arft=ar
sk TevTt gvam staHe 3t
3. UNUfieh TN TIEAUT  HIvIATS
S 5oL PR 211 R 1) 1 o s MR T e
TEAheAT, SIeft I egdion  3TeTia
YR UGl STIT SAvehehelT &I Hifeteh

ST, ITATAT HTHTT TS
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HITTER Tgdl HIZAT BT H=AT
U3 e Tad =T A1 foreRdTa.

4. AATETATAT HAWT: sifgeh GUaT
Figuft smfoT TReqomETSt WIS s
aigdd AEITh I, IS,
TETEN BT qeh=a A=l et
T IE A YETST AT
oS ATAT d TGardT A T,

5. STTSRIUTIT &1ehT: HIGHT SHu=T fehal
AT FAEITE  ATH ST
SAET WUl A, Sarend,
TRV SRt feroreredr st
HIEAT FRAFEX HigAT JHIUMG Sedriaa
TN ST, e TRafe foomerti=
THE B,

et anrfor o
e

TTHieT JTSTRAT & AT ATl
31ferR (BIPR) Hieuft 1for Simetersavfi=am
AEHS  TEHI0T ISl ST T
ST TN IR FHT T & Ihd
eI, BIPR Hewidldl SFReehd=l 314,
T 3T Wider Fieuft wfshar, reiagmam=n
HTE, ST HISAT ITNTIHST STHLTET EehT
B "It SR Ted. ART IURRISHT hedTd
U7 SENSThiAT AT ICATEIAT TS SATTOT
FAWSET TR AE (Hesadr Agd.
TRt

1. BIPR SITREehdl aTEIor: JTHior

9T BIPR STed WTfect QU SfeTeor

FEET M7 HEMST AT

FATA.

2. Gl  UTeHes:  Sifgh  EUQl
Jigufiardt oo eSSl
Hed AT Hefere! T,
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3. g Figuft wfsRaT: ‘3?."3, ?A.'EFIT%
aifor GI FET S AT
TTIreh TSR AT sk e shaEl,
4. TATH HIvIeAT™ TILAW: YRUNH
SATEATETET GI & ATfoT fore weqor
BIURIEEI Gk
5. "YNgq onfur faeRmaren  =merT:
TR SESTHHT HIMEATHTS Tt
6. HESIMR wed <hy: WHT 9WTE
BIPR TREUMEET Hihd fehal T
FICT HEd SUASY shiee T,
Gili:&"h PFET 6°|'°hi‘dl T YL ™
THioT JEISTRAT AT W Bisd, TITfeh
STEHT SMTfaesh i@ fheser smifor weior
SrIITEIAT Tt =TT e,
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9%%0 B TF YR HSAITYA Tecar=l F¥IF WA STl HROT AT SRH IR
STATIA 1T il TRl FeT Il SIFTdehiahon-e Hee] 3% Geed IHererl. a1 grom
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FITITeT — ATTIeh 10T, TTHIOT, e, Sidaendl, Tk, JeT

TEATIAT:
98%0 TN WEATd W®F el AT
TR T SEqd FYRIH Sedd.

AT HERdlET YA ATHOT
e, THTSITT Tel= |-, ISuraesun=

forawiefier o Sfiamet an seaTTeT R F1% g AT AT ST IeUHIe Seera.
W U Wbl AL WS, WEW, TifeT, YRR TTETET HOeh TGl ST Seldani
it ararEE Seardier arior R Sfie FHTHAM 3@ F SNGAEHS AT e
TRASATE TV A SRad TR AT

FAAT Iefia IqAaTE LT HIT FATA, AT
Hue, aefior WA TSRl ger fmtor g
M SATA-GHTe TSRO g& A, T
Al Tewd FY8Td I3 R e, T
fmfor et

SITUEETT UEdt SE e, e e
Ao T TEAT IR HEA T S
TR Tt Heherd Teft I arfior TS
Ak AT IS d3el el o et
HH Ug AT,
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ToeAT= 3R
1. Treior SeT seetd ey T H,
2. SRRl qROTHET  3TTg
EZul
s T ST A T
TS STSATE,

TR Tén:
1. %RR0 FaX urivr SfieHTd we= &=
& BT feHaTa.
2. UTHSASET FATAT HTHUM Sdary
Tiia fremere 3R,

TTHYOT ST AT

W X HNTEM S R Ho3Eel
STal. Siessidaed TTHIOT AL R 0% Iidl
1= qRfered ST,

RoR0 BT SUNUHTHR HIATe TTHIoT
TAREEAT R0¢,&¢%,R4R TNl T WL 1@
BT 20 TEA AT Ro0¢, ¢ 0%,£38 FAhT T,

TRATEAT S A7 U&T ST Aok §
TEATA TRaTd. AT AATTfter ararerer fet
7 fafqanft Jecien gar. awfor am=
fremisft th afve 9 e, A
TaEEy e Ssfaram s T 2’0
g ¥d TR BT U ugdl Raer i
BT, SITATHTOT ST hel SId STE. TTHIOT
AT Ha TSl Ygdl STaeieret SiTd 3.
ATk T, STTIOT Eeferd gl

HTYAFAR STTHERTE BATH, 1. ST, 367 &1, Ao
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¢]R0 AR UTHIUT Fa-Td ST FEe:
TR o AiEhTdeh qqeT:

wrefior AroETEt Sfesielt FuTeEe
ESURICACE RIS R IR IR U AN
FrareorET dofie SERdET g9E wEr
AT e, JRUER, I
SewTlt aw TeAmdd dREeEr Yo
PR IR C I EC I 1S S CUIRS IS KIS
TOEER ST, IR ared 3t fee.
FAFHS A, I, WS digE, AT
AR, AAET ST YaE AR Ttad
Ad.

TR T} T WA TRATHR Tv-
Scad fodermear Soflavt ars g o
o T Ad. wmHier arTdie e wus
JICICRECASICH

I IS qAl TAAR-FAAIR
TV WRE WA Ul USd WIUETeAT
hdjcarent Gl fHesref! € SRaet arederd T
JUT T,
FHUTHE T gt

TRl FIAESHS  dAFH SATOT
HTEAHT= |Te A=l YHETS A1E STeft. Stas
AT G AT S-foRITol, Eaugdt e
oA B . Rl FTEE HEATET S
HEGHRUTS IR el Heheld  HATel.
e | A R E DI S E L e )
IET R BT G STV ATAL. TAJETAT
fompramTes IqR WEcsl B . U
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SIRTTAhIeR e GedT  STSTRUSHHI AqEAE o Rieor g8 arreft. fafoy

et fhad StEuamEr AU AT
IAHTATAT BT qET WTa THSuET g, ATfor
AT AT Gt RO SErdT q%0T diet Sdier
ATRTE IEXiehe dooeft ST I Teed HHT
T,
T TEA:

U7 YT TSTeRReT= YRRt SireTt

T TN ST IEEARIMAT GLaTd
T 3 FEUIT STaT UM AT, Tee g
A TERTIE TIR A @mes e o g,
fererrerlt formroft givedt. TraTdier e gE
o, ST AT HATUTNS STHSIT AT TehIhoT
7 AT foEreTE gRaTa g,

3 TR HESAT T T
IAHATIT TFRES AT fa@rar e
wreffaunerr g/ foetr A, STideRS,
AR o aeRudl
AT, AR TId: HIAT WRIET TG
fohma atfovamen SR =gy fewetam
S HATAL FAF SGie ATt g
TSR] =d. AT AR T8 HRH

SIdRTehiar fafaer smeeT=T FIeHT
STTAT ST STHT AL USRI T IR
0T ST AN Srferehr=ri= It A wrEior
SiteT @G Sfio 3STe T oty
EIGIEIR e
Srerfurer sEeT:

TRl FreEemHey v YR
AT WSS 3 33T fecAeartd AT
e wee WABET FE AN SAE

HTYAFAR STTHERTE BATH, 1. ST, 367 &1, Ao

TERT AT, 10 §HISIT Sedt Jeq qreuR
TR T W R faa=ed 3TSshall, Tiehtish T
(221 LRI NI e 1) Ly M SO 1 R G
YSTENE S Tl o SRaet @ et fog
AT, RIGOT=a1 AEER B0 | HATIOr
T ame Tt et o e ek
sIaeli Sesl 3.

1 SAtaATd T age:

LR 11 SR £ 1 . e B -l
e e AMes Tt T g g
e A A B FEH LT areerel
foud. wa-s1faeara s foetr aret oot it
HATY IO THTS TTHIOT TSR TSR
LA ST SATIOT Tehed sl TGt T ST
foes Fda gt it eI o
e fied W e af &t S 2
TOUig SA1for INfYer TEEuT SvrEd. Tt
TERAUET ST 3.

Teaert ey feEm  fafara
T SFAAT T SR HHTSITT TesT=4T et
o ol Fivwes 3t fema. foreres R
frequrenast e FET ArTar. WA R
TSI I3 Tt fereht BoTRY Seme STfor
Tt TSehRor AFeATel foed Ard Sred gesft
i fomeaT SMYuTT YT STeRad .
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freme:

I.

I I3 MATTST 3G eI 3T,
USRI GHNHE X HRl
THRH Ta ST fedTd.

. TR RIS SAW Sed

Tt 3TE ) Ao A HHT BT
fog 3.

o e A R, TR,
IOt ST Shieear fead,

T gt

1.

2.

TR hTTH, ATYL, R0 03
Hades fasm, <t mm
Herel et 203

HTYAFAR STTHERTE BATH, 1. ST, 367 &1, Ao
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3. e - Udd TR fa, v

AT, Aq=T Ufoctahs=a, AT, 4
ST 001

. FIded AT, STATfAehIRTN Hae=

AT $% TR 020

AT &4 T R020

. L ST O, R Aegaeer foashe

3 qateRoTTesh st fiusTy st
. Ufeqied, AN, HErl STl
AT 088

TfecToheT=, STeTTE, JoIH AT 2023
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GRIST (Abstract):

g ST AEAH FEM (SMEs) & STIIF FdErel HEwre gd, UEIR Al o
FeheqHIHE =l HI31 F1el HFal. Sish HIal &9 (IPR) SMEs |11 Icq1eH, Hall SATfor Ffe=qui
Gohcydie TI&T HUgTE JuTl G . dT GINYAId SMEs @idl IPR @ HEW, =l
FRIGIIR [T AT 3% SMEs IPR Fieviierst §e 4q 1. qomfd, 2016 =41 WL aifse qaal
gRUIA STI0T MSME TATerT=a1 fafaer s SfFa #1et amna gay e 8. a@y-Iar,
SMEs €181 IPR SIFT&ehdl 1@l 10t Jiehal Gy 0l ATV TeR1 icered FIsHr=t g9
SFAATTIE ITEvTH 3Te. AT IPR =1 SMEs =1 qciakic? TRUTH 37fer G@ier 33madT Isci.
& 9158 (Keywords): ditger TaaT gk (IPR), T19 STTT0T 9| IETT (SMEs), a4, Uee,
AT,

A

Y T geIw SEm (Small and
Medium Enterprises - SMEs) € hIvTcaTar
SM=AT 3T T e oeesh ST

=T WIdTEt sifgeh Tuar g (Intellectual
Property Rights - IPR) q%w_*ﬂlﬁ ﬂfﬁﬁ
FSTEATd. [PR =T TTelt ATOR ket SMEs AT
AT I, Wae 3T Aot
Feue G firesd. i, AT WY
fe TSl Ao T[qauERRRT ST
FOATETRIE Sfegeh TUaT Tk HATTTIH ST,

AHREAT EFhides SMEs =T IcTEAT
ST Her EETUT & ehdTd. 9Ty, [PR =T
SAnceSTaviid SMEs THR et it =i
T, HAfed fodiT &id, Tevaes Arfedr

T Sifg® HUQr eROT (National IPR
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Policy), T3 $feaT JsFT AT MSME
e fafoy SicHTeTa ST AT
SMEs 91 IPR =T W™ HUIMEIE! S{Had
FTdTeRer FEioT S IR.AT IATETT SMEs
gt PR @ HEW, oM BRI,
FTATEUAIA  3TSUqes ST FLRITAT
ROTET qEI SATedT HuId AT 3R,
Frevera, [PR fommer ge ATfor et gt
FAATSTIUATST  ATEATTF:  SURERET ==t
FHLOITT ITeAT 3T,

T 32D (Research Objectives):

AT T AT HIARH ETefiel 318
U ST ST el TR —

1. SMEs =T aTel i1 Rerdardt IPR
= HETS ST S,

2. SMEs ®rdt IPR THRAMT JUT=T
Jreuiter fersgwor o,

3. YRd TRl [PR - OWOT  Sfor
IS STETET 5,

arfgea quter (Literature Review):

g HUGT TR HE T FIMW
3 R Oeff ool fRd. ST sitfash
Tuer L= (World Intellectual Property
Organization - WIPO) 3TRETATIHENR, IPR
AT=IY0T HRMERTAT =TT S ST SIS
TaefeHshar aTead.Hall 31T Harhoff (2012)
SMEs =T 1@ & et ek el SATfor

AR TAUIhERIT shet ST STET.

TIM Uget (Methodology):

qr weAT  fgdie e ST
g0 FOATT A IR, Wieller  TIMeH
TG I ST SO ST —

SR, 1. AmH, AW, . AYTH

Vol. 6 No. 12
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1. e ger fasywor:
1. EINYA 93, ST 3Tgarel 3T
SET AT STATH T SATETET.
2. MSME WaTerd, amfusg o I
TAT M WIPO = 8T
Gehotd.
2. ThIT AXH (Case Studies):
1. #El Fag® 9Rd™E SMEs &
ST IPR AT THTAT=IT T8I
2. IPR Wi&rum=n et T
CHHROT=AT AT et
L,

% difgeh HUST gk FEUTS hIA?

difgw  @uar ¥k  (Intellectual
Property Rights - IPR) TEUSI TETR AT
TIMEHTSR 3 FREIIR ARHR, T T
Teferd oaxht fehaT SRINTTAT IT=aT HeheuHTd,
IeATEATe AT Tehed-ie HL&A0 IaTd,
R T e Sauaret |t Iucrsy
EXGIGA
Qaﬁﬁ?@mm@uﬂ@m

T STIT T JEvTiTeY e TR
TR WA AT faferer yehr g Tea

e Ui (Patent): U@ T 3T,
sk fehar AT TReoTTETat ude
foham M ST T IO
AR FE ITehd
e Serevur vafAfiddia T
TE, =ifee gfkae 99 o,
GHZoter STENR Tl Suahor.
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L] ag'q'ﬁi»‘. (Trademark): IR
il T FOMN TRRET TR
AT ST It foshia fasier
et == ggHTeh.

® HUNIES (Copyright): wTfefee,
iftd, wigedsR ST FaATcHS
i dteqomendt adiose wae
STTd.RIse  STECIedT  ShalTohd =T
SPRIGYI A fdeie  HTerdr
a?ﬁ.ngﬁai IEERCAUICRCEIN
AT HIE.

o fEzmda wom (Design  Rights):
e Rt e efor
Hicaienes  dfRTediel €@ SO
T, SETEUT:IRMEaRa S
[EEIES

o MfeTe T&hd  (Geographical
Indications - GI): fafsre simfers
T IQTEUT:ATSCT =1eT, HETe

SMEs HT8T dgeh HUST §aFhidl wTda:

o9 HAM0T weaw JEnTiEet (SMEs)
Sifgeh el 89k (IPR) 3cdd HewT= 3Rd. §
gk U1 AT Aol Heheuie
TTEIUT HIOATH TG HLATd ST T TSR
feepT TrevaT=l el T, Wi, SMEs
TqTeHeRdT ATEad:

SMEs Siegl Ude, JeuTeh feha feamea
g6 WH HAAM, deel AT Afeeh gfea

SR, 1. AmH, AW, . AYTH
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e e Hesd. § g STRTHT
AT ATl IeATa e STHT EIUATIET
TEddTd, SATHeS = STSTRIdieT Rt drad.
AT el Tut waEr @ foRd: Sww
3T, SR sifge T9aT g9 SMEs o Amet
e fmTor U Hed AT,
WWWW

GIMe 3T forepr (R&D) shom=aT
YT TATET AHILIR AT FH& Iehd ATEH. T
SMEs |13! 31TfYfe fRerd= Ua H1eM 3% I,
et oo fmior g
fafyre sTes fiesd. e ScaTe foham Ba=n
TR foraTe Saard ST o SefehTedi e
e, faeert ST geTeniaeT seeH!
AA IS A i et IR i
AT ATEaRATeT ScTe AT AR S el
3T
AT TR 0T | B

Sifger HUel g AT HUHhe
STTT FIdNIZeHR oA hu-=T SATfehgar
HAfYw qAd AW A, RO i
Tefehel shedl SIS YMehd ATEL M8 SMEs T
freft SvmoaTEdt emfor ST forearrTet Hed
firea.
AR gEAiaRuT ST Seu= a1e:

SMEs & 422, shidrge fohar Jeareh

WEMT (Licensing) &Y X hu=THT a3

172



IJAAR
TSR SUANTIA 3T ST Iehd, © HiSd
HeAT HuATRl YfER! FuamEl ST Fefid
STTRUSIHE FART HEBAUATHTS! SR 3T,

SMEs ®|Tdt sifgeh HUaT gapia TG
aﬂﬁﬁ:
ifgeh TuaT ¥k SMEs |13l BRI et
'HT%H"]?ITE}TW:

3% SMEs A1 difgsd  Huar
Tarehi ol QLRI ATfed! THd. AT e, geHT
TS THIM, o I HARHR GUeTd v
AU ST,
T UhAT desETes ST Wideh 3T,
SMEs ®T31 & shar quf STl 1T 3T, FHoT
7.
THTIIR A=AVl AT Seeie:
Jeo % TThdTd, SATOT SMEs AT <HTfo%g
FRIMR ST TEUITETS 3w faf
THTEH T,

SMEs TSt TR TLhT=AT IPR €ROT 7TOT
el

@ eTfT Herw @R (SMEs) ®
WA AMNE  foepETa e e
SSTEATd. JENTAT ATG AT AT=T0! HRTe
ATEYIF 3T, AT & ELEIT FOATETST
difgsh duer gk (IPR) AOWH 3.
gk Tuer vl hea™ HUHET =

SR, 1. AmH, AW, . AYTH
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SR &k fHesdl, Teid oo Tevam
TEd BId ST JAeehe Ao fied. W
THTA SMEs @13t farferer emwor smfor aeri=h
Jeesauft hefl 3R, SUhRE T IPR
Heeqr i Irher AT SITfes ST St
A eI,
ST Fifegeh TUET €T (2016):

Id TR 2016 T TSR siifgeh
HU&T YO AN ed, ST 9@ IPR = Wew
YcaTed UIEE dIR 0aTd ATl AT
IUT=AT AT UL, JeHTeh, hidIEe, fegms
arfor sivniferes s (GI) T sifes
ATeAY, JENTHT IPR TR&I0T fiesre Imamdt wde
M AT A= HRATdd  dT@
FOAC  ATA IR, THS SMEs  HTM0T
WIEAEAT A A6l ShREr av i
I,
MSME H3Ter Siaifa [PR T8I TS

g AT WEH  FENT WA
(MSME) IPR Tieuiiard! fdfes qere Jis T
& el IR, A1 ASH@d SMEs A1 9ee,
JeATeh S feams Aieuftendt e foct
SSHTE TGV i YTkl ATaId. ATeR YT FeU[
R TS Y[k, dfhaliel @ S0 T
qifR S[eehior T Ter—d od. FTRETE,
ER R IR o T B U A DR G o
SIS %&4 SMEs AT IPR € SITTE ohel
ST
SIP-EIT =T
International Patent Protection in
Electronics &IT Sector):

(Support for
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UAETEl YR WHRA SIP-EIT ST &
GIMEAER ST &eX Yde  fireauarst
HE@HAT  FAd, W @ ™ A
HYAHS AT SN Id1d. & A
AT AT IT SHU=HT ST U
HSETE! EE=AT 50% Fd IFAFEH od. T,
AodT T STl SaTHos T 4ee ieuft Ay
aTfor shet @f<der 2.
TTéT iz 2rfor wek 3 gfEaT susmm:

T e emfor wenfaes Scared
SATAT T VTS TR TeeeTy gfean
3ATMOT e 3 e T SUEW gE hal AT
wIdeTy 3fear wEswaiad o TTEddt
N Yee Aol SfsRAT ] UATd STt
HTE, SATHeS T FHHT ABA ST FHHT =it
Hfiger daar wegor fiesd. afiram, TRwRewST
WIEATAT HI%d sifgeh GUaT TR daT
focft S, SvieReT T Ude, et fohar
FHIARTEE S ST FHAMT itk A0l I3
EDLH

ek 3 SFSAT IUSHATT ILIT & et
JeqTe ATl AT TR AT STTfeeh
S JETUT RO TR, AT ASHER TR
STET  AATT  HINed  SAifor  fereRrETe
IeaTed QU X Faerd! ST forfta
TR SUTsY e foet ST TR,

faeent:

sifes duar g (IPR) § T MO0
e TS (SMEs) Tcid Hewd d1e
TR, St T Aiferrgot Feied, sfe qer afor
TR TIEicHehdl ITGavare Had  ohid.
Yee, YeATh T fegmeT Aieviiges SMEs

R, 1. Ay, IR, . 94w
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T 3T ST doI ST o STehdTd,
SATHes FafTHATER HTETRG S| =TT
frzd snfor SImfass TaR oTUelt Nie@
fmtor sear A4, O, WRATdS 3% SMEs
ISRl IPR =T WEwSTed qOIq0l SITEeh
FEARMN HSAS TWS 3 AN Uee fohar
Ted, S Wed fTwemEl sEvst 3%
IThRATd. AT SR AT FOIMETST SMEs T
IPR faweft st remar faesawr, eweerl
ASHET A B S0 AT Aot
I A JehN W0 HTO TSk 3T,
qibrer wERy ey wehd, SAN WEE Hd
SMEs T a9 3ok feert srfor gferd
& AT

PrErEt anfor SUTr (Recommendations):

1. IPR ®TERAT HIgH- SMEs |13l Sliteeh
YT gFhifat Mo STeehar famor
FHOITETST I TRTEA0T ShRIshH ATIOT
FRISE RISH FO IS AR,
ieuft wfspa wqul wifedt freser swfor o
T AT 5135 Yol I,

2. EXcftena Aot Ufshar- [PR 37f Sfsham
AfYF gAw AT S FOAETRT
LRI T dae 3T fefsreet gomefi=n
SATIRIF IR T, AAGT Aiguft
IfsRIET Tt 34 SMEs d1@t ot 31fereh
T STOT FEST LT A5

3. oI WERA SATUT |aetdi— SMEs
grdt Ude AT T AieuiiETdt Ao
G BT HIST STSUBT . TS TLHRA
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Hlereh ST, FHS! 07 FTEeeTd =T
qrequTqd SMEs o IPR - SIS
TfefeR Ted SR,

. TRIIRYR TIQJAUT ATOT ITHTaTIui—
SMEs =1 difgsh dued Iocied
TuTETd faRy eIt dem fmtor
O e AR, U M AT
STATTAT YRR Sfefetra  faofr
BIVATHTS T =A1feh Jishar ST Hed
5 & AT,

. WEANT T WTE - HigAT e,
TIE |EAT STI07 reAfureh = SMEs
dldd  Hadl ohted T W
GIMeMETT 30T [PR WfshId Hed el
a5 SMEs AT qifeh AT AT
ATERTA fireg SreRd.
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quat

TaA T qUgT

wneneff, wETeHT TMiEf SR IT HETiaeneid sSR! (9.9.)
Corresponding Author — Faeit I1q qugT

DOI - 10.5281/zenod0.14909940

“HIIRTSE 3R 4TS GTficrar, 37ash, midt 3k fa=ht & wiforsh wifefeas Hiaat &1 widkige
Ge&T Gfetcad: &7 § Aifefcaa It SR gt faarat &1 ST Hiadl, IT=1d R e JeHH] |
FITRTIZE T 1 IH7E]
an:

Ta1R1E I STERR 36 =feh 1 a1 A1 € Sl ohd] o919 &1 H ToIcH i 1 AT
AT &1 3 FITH SANBR TG 1 HTHI 1 A1 SR H1 G291 814 & Uewedl 81 4 TR e
% T T S50 I1 5w @ o Uohar 81 37 FUFRT & e @ @ Pl 3797 34767 F
R icaTed el &1 4 STfU@R 7 e 8 SR H qeudl G9E 8 AR 9IS H FO
AT dcd &, 571 37 HTATHRI 7 Terd IYI1T A 8l 398 F=1d & 178 81 3 3R a1 w1
HECaqUl &1 ST €1 §7 SAIEhRl % Ted I §7e U1 Fel Heohdl AR 1 & 379 714 @ JhIId T Gehal &l
FITRTZE FIT H1 Ievd & 57 TGH! &1 Tae 1 ATl 1 &7 T S1a1 81 §9 HATHRT 1 I
P G GERI 1 IAH! TEAId % T 379 TR 1 T SR IYF1T 3 6 U 7 6EH &) 377
%! T § FATER R 3R SGH IS 9 337 F1 F&7aT a4 3 1o78 37 Figeh GaaT 1 fTHR
el 21 3 HATYFR JTIHEISA! Bl Tl IcqTal 8 T 7 ol IR FA 8] IUFR TGF B A
TfAHRF 1 3791 TF1 P TTfted 1 THIHR IS FT 8

TEATEAT: TUST T TV A o6 for foram ST 21 &

3 # FaE = arel! SHar & e 1994 T SATI ATAT o 36 G o Teh W oh &9
GTHT T 8 Yo o Icare ffifa forg s 21 T forg suTaR Hied % gew 2wt 7 ifgen duer
37 IcqTel Rl (T S I 390 WHTHRdAT e HARFRT & AR Hellerd Tee] qwsiid i
& fore 2 smifersehment & g1 FT-AT STfshR TITOAT | Sifgeh d9aT AfIHR F ATIR-
for ST 81 3 STfsehm 3 ST S T Ieamat weiferd Tge fovd e wweiidn @ St sitfosh doar

! G W ST off TR T T B 2
T ITET T TTeld SN A7 & 3 I I
TeAd adieh & ferafid 7 8 gafere awer 7 3=
us AR T @ forr g duer o1 1t
oft e STaT {1 39 ARER 1 J= sifgw

& |Id T AT TSHT, YRS, imifcis

Hahd, U, SfTenfiien fEseT it SuTstdr e”R

R ITATT o ToTT =T ATes e T 2
Ude, HIUINES, JSHTh, 3R AR

Y sifgh Tuer % 4 TR B o fowm
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TuEiar Heitaear 2 T amsiar a®
giftad s & 6 oft aeamarerat e &
sifger duer ATl o1 geA fopam STar @
3R SRR W@ ST © fooe amehian fsqer 3ik
AT S ST i SFETa &l @ 3
ifger ueT TR0 % foTT Tme S YoM
T T ST T 2| oo Wi sht e w
T GraST-eh TaTeed 37T garedl ot UTsEd T
sNifger wueT wTferehl o &t bt STafiehdr o3 &
AT stretreT St STt 21 e & oTidfen fosm
F G F ATl W@ SR a6
forspraicr 2wl =l wgW= 1 Wil &0 &
Thfirg e 3 forg ofhy
o gHTH: IT U fug 2rar & &1 fgw
A % ded guerd Bidn 8l g o
g o1 doha T U SEH & A H
AL 3TH % HH ¥ ST T 8, Fl
et & ¥ § Heffa feram Smar R
foom Twgiar ufeg 2eHeh T Sooe &
S % AT 37k dsftertor sht STAfd
I 2 AR g g e @ 6 w1
Wl SSHTe G M § HH |Id T doh
Il Ry eHh RN &
ST 3% fere foem e oft g o 2
TE Tohell ST % SUANT T kT B
fowr omshar Jemh aiRmRR &
TR 3R ATRIRE Yadd & e
gfspamatt it TREr 41 T ?1 fTw
ausiar ZeATh Al e S I
3fera Su=T Y TRE ot T R
e UT: IZ UH UHR difgeh T
aferepR B fS18 Ueme o &9 | ST STar
B IE TR AMTERRSE H AU
\’)‘lli.;lu’hl‘\ 36 SYTNT hid YU UhHHTA
foT e s B fovd wwghar v
T o fIT =AH STTIHATAT b
T@Tiehd AT &, S8 Ue-e SATTHR &

FaTeA IE19 ST
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SRR ITET  IUANT AT fofshl
yfasiferd F &1 Rl a8 Fwsan
Uere HTAG STHT Rt Udre USiehd i
3R T ARFR B AR I A
ufskamet r off Ffde s 21
AT F© SATHR T Yde T &
TeX e T oft srafa 3 @, o 3
Afoerr. off i & S deEr SR
SHaR & S & SR S Afcerar 2
QT ST HT IedET HA 2
IE HHIAT U h1 G H I
3fera IwaT Y TR F forw fewdet
1 T U e T&H LT 2
® HUNISE: HIIREE SATIRR 12;"7?[
Ui o ded Uerd 8| foret TerTenen
M I qAECTed A, TR L,
TTRfeT e 3R forafia & % forw
ATl THSA 6 ded BT
a1 ST 2 feew wwiar gran % forg
AT SRS hr et T @
S forelt st & form srmfa forawor
HTFAT HRX e I Tiqsited
T I AMHR TE DA FEAT 6
I o fore fewrfdy Tenfua shear @
3R 3T STThd ST T TehaT 2
TE IT THSAT hidEE SAUFRT I
TR A o fore AmTie 37 sTmoters
FHHATET T 3TANT FA 6T oft AT
@ @) T wwEiar s 6 gean
I g 3fera 3w it M F forw
faeTiaeT T U =T Ee W&
81 ¥Rt Hord 918 ITal TR TG
T Hehd B ST AE aia @ f 3 foRet
foRIY &= @ 317d & 39 F© fouwamg 3
a7 3@ & W HefUq I T fon
BIGE
foom wmgiiar «iimfcrs dhal i geam
% foTg =am sTasRarett i off o T 2
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fowm wwghar «iiifers Geha SRt 3fiT
fiifeTeh Geha AR Jad o forg feemfadsr
ff fifde owar € | g frameR e wwsia
Srarg ot TeaT 31X 3Tk 3ferd SwRinT Y M
o for femm feeTTs 1 To QU 6 e AT 2
Thihd dfhe - 7w off o wwsia % qea
AR T Tk qecaol At 81 3 Tk S
3T Tfche 2§ S fafers = Y g w smm
ST & 3R T8 e ST WIE % & T
for STTar 81 3Rt ST oft ferelt et et 3 g
SR IUANT & wfea e o o fomam
ST 21 $1ULE |iehe s 20 I ok GUETT 1@
ST GehdT BI3TTENeh fEsiea - 1feeRrl ot T
wEeEqU o et fese o }1 W w
TTEdt acd © S TRt Sedte s fafve ww 9
?, SO AR U AT IYciwon SHENfw
TSIt 1 9 & T 45 TN qeh GUard foham
ST TSR § SR AT o wferd fesiea
T ITANT HET TAT 81 AN fesmeT =
FIA FEAE H TR § TR S
LY

TTeed THTET:

g duar e W o
foreAeoT st ox 1 g1 foh oy sATTETST
T g HUQT SRRl & AU TR
= fafafig +0 % fou s o aqwsiar
Ty forar mm @® wweiar fafv= oW &
fgeh duar SRRl i e oK 3= any
A o A = w7k il Far 81 avlt
IET F oo ausia ft STHEH BT =Ry
378 SiiTeeh T HTHRT o ATIL-H o T8e]
% TTHUTH Y ST 37 foamet o ar o off
IdT BT =T, oy &9 & 3TTevere ganstt d%
TEWH T STHTE I EHEI shl SATERAHATSAT oh
AT ¥ foerraeihel <31 o A 3T et

FaTeA IE19 ST
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HicATgAT o X H| Sifgw dUST RN 6
SR gee] a1 fen wHeiar e
3R STTSUTH TE % oI el wecau ferat
H § T © FIh I8 IRA ST & T
Teequl feed S UslE weed i SdEH
FEATSAT oh1 Tk LT 2iferfer - forelt <y
T % fag et 7 forelt st wfafer =t
SRINT FoRaT ST 1 =M sh1 ity S & et
Bl & W T MG FAT-IAT THR H
HT-HAT At 81 I N U A &
feroenss  srgEaE  fafy,  fosrvomers

T e o wemeff gRr s
fagmoenss fafr &1 w@m fRm mm R
forsdworenes SEE™ # 3 wal i g
Heiferd fawer 1T gear & an H SHer
HHTT FET BT 2 39k 916 SHHRT
AR W & debferd I TS @R
HATATeTCH forseoor S fofarm Sirerm 21 gl o
TSI fohT T qe, stishet, foeml o & W
g TEd BT TF GAIS- fosdue 1 A
grar & for wfea aeat @ srieRel & 11 Y et
F SR & E 21 3 39 U g Hawll
TAT | Teh 1Y Torseweh oh 3ATere &< grdl &
T N deh 1 ¢ o wofea aeal a stishet
e |rft & Heiferd 317 =’ % | ST SIdr
2 1 Tk AUk 3T uftsa 31 IR |
SATAT & T 56 Sl 31 2l TETIdT § Toh 9
AT A AT 8L & ST 21 Jeqa
Y - TeY & e 7 sve iy fafiet ww
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T3 31 SR 31 il o oI o=, 3iver 3y,
TEdehl AR falie w-abeeT & sters
AT T qoF Fohord  foee wef feend
feqor &t wfafsai s 2 9Tt % e §
fafr=T doeTerl 3 Teerert i e off g8
21 e i Tt T R o i SR
weTgEs € off €Uk g1 B WY TR W
TG | froduor il Ifsham Teh MK
foramRiier Te areft SRR Bt 21 I8 g
forscryur Uk UET e theteh IR ST © TR
BT gL AT IR SATHS! ! Fafeerd &9 | T@r
ST & ik IMY hdl 3! #e8 § T oY
HE qF TEWE Hhl e R AT
AR Tohe FA 3G AT ST @
qrToes foedwor =g whfora i T8 |l A
ST 7 A SR hT SRl BHelT 2
et

T O AR et siifgeh EoaT sorredt
aft 357 1 TR TR ST wmTios ofR
TRk HEAT & [T Th IOHH o &9 §
Sitfeeh HUET shT GTHAT shT TEHTH i H TR
F Hd! 8l IS F au H e A
g 7 R e g YT § wy ger R
AR if srfictia =t $-Teg
HI Sl o o Twgiid T ST&ReE: qTe
T o T TR o JomT § forsa & W 9ra
T gROT T AEAR I H GG foerll 9Ra
HFTE S fohTe W e hfe5d & % o
3= TE ¥ IR B TAHY HT TEhfd 9 §

FaTeA IE19 ST
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T T o T 8] WA 3 ST S@H o fIg
AT TS dY. AT SHTEAT § S sgad fohU &
3T U2 3 o U Arawares 99T | hid! i
H

AT ST T T halel Ta=R A o
T ek 377k T o1 TRIEAT 3 AR] T
& o sreran o & fag s dt.em % fmior
T AR freares o fote saferen smmeskar i
HAEIHA &l WRA hI FH@ ASEIS h
ThAdT Heh 3 IeAT AR W 9 Ifedr
FISHTE EaT 3113, 9.3 Gfera geat o @
AR TIRRETIER T i S T o W
T 2 AR Teh HSTefd TSR Jomledt o6
QR AT 3T g AT e T el o 91
ST T foh 8 370 STEHT AT SR M= °
h{HET oh gL TET el WeTvreh ATgasha i fth
H Y& foRam ST e 37T Thell H HaT=IR o
RIS T 6 & Weafea
fopam ST =nTfew) SIS TSR © Eefd Rl ok
qAYE % [T TF SWIH @HEE T
STTETIHAT &

WWH@"\‘
1. g Guer At fofer - < o &
e
2. Sifgeh HueT At - wrfEt et
3. WRA H sifgeh et 3TN - <. Tsia
EIES]
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GRIIT (Abstract):

I7 GINY AT TTHI0T eI 107 sitfsah GaaT IR (IPR) IT=ATdIT Qeeqr=n 37emg
FOGTA ST 3776, IR FT STV TTe% IcqTa STa= FOGTEIS] [PR 8 YFh 3& I1ehdTd ATl
TEIc JATRIET Hdcil 3Te. Gt 37107 3TegT I dicAfeh 371 & TTHIT eI cd] FTetT

TS} 3T GATIUATT ST STe.

wgearet ﬁaéq (Keywords): TTHYOT JeNTehal (Rural Entrepreneurship), ifger @agt
arferer (Intellectual Property Rights - IPR), URURek 7T (Traditional Knowledge), TR
3eqTEA (Local Products) SRTIfeTah Wb (Geographical Indication - GI Tag), 922 (Patent)

g (Introduction):

TTHIOT JESThaT & WRATST ST
forerTET=T U AT HE R, IRURe 9
q TR Icared ATes WRareAr  Orior
STTTTrhIER UGS SATTOT TTEHeS BT IeTe o
Tferd oAt e fmior aeft o, sifes
HueT HAfeRR g UTHIOT ITSIehiAT = 3cqred
T rforaT Sifard hoaTETdt U TTet
M 38 Yohd. AT WINEHTT sifgeh GUar
FNHEET e deft g sreguft I
TN ST 0T ATAT IR,

ATfEeT AHTET (Literature Review):

T fo9TTIa Slifgeh |UaT Tk Hew,
IRATdId Sifgeh d9aT 9RO STIfer  JreoT
sidge, GI & 3 fenfies fegme gi=n
T BT, I faferer dsmed TideT s
T AT HLUATA SATAT 3T,

TITE Ugedt (Research Methodology):

a7 EneETa e erfr fgdiees
AT} HehfeTd T fersdwur v 3TTet 37T,
fafoy seam@, Wl 9RO ST mTT
RHISCARD) J:I_)('1I‘\9|('|ﬁ|"={l Ww 3:”% aﬁ%r
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STEATATT FHTAT ShedT TR, AT HIMEHTEATST
TUTCHe: AT qRATOICHsh  Ggeltan TR
LTI SATAT TR,

ITHTOT ITTSTRAT ATIUT IPR:

o URUNEh JETE Hew AT AT &0
o A% IO HEw AT I

LT

o Gl 3, U, TeaTeh AT Shidirge T
HTRIG ST TRIfaT

. fafar  Qwimer PR =W
FHASSITAvi=aT gdl AT TRATd
&I

o TITHIUT SATAIST JTRET [PR JHTOT ST
i i

et (Opportunities):

e GI (Geographical Indication) TR
TR ScaTee TRET0T
U= Heft
EISECENREIECH

AT SFTfaes AT=rar  fesva=ht
Geft

o WA IR AT Hed=AT AISHI=T
A

o Smd omfr fefesr  wehfomgR
aefior IR ST &RIE
TR Gl

ATeg™ (Challenges):
o TTHIOT JETSIhRHE SIS 3T
o QYR uiRAT oTfOT  iguiterdt
I FSUS

Vol. 6 No. 12
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. frgeesr enfr aife @R
SATITIHAT

o SNIfdeh SNRUSAd YavT fheguamg
T A

o SfgH HUGT RIS AT Ioek
TGS TSUD

o Y& UIdeSiel IPR Tedid wew
ariesta tifor gfsrerorr=h ot

JITET IR0 (Case Studies):

1. erifeRT @rer (Darjeeling Tea) -
IRATdied dfeen GI &1 fHesactan
3R, AW careT Aol
T HTEOT AT AT

2. HEWTZIAA Yauit |l - GI I
foer  uymforerd=e emfor wenfe

3. WreRTT et - T R
Gl Jes SmTfereh STSIRUST T
fiesTe,

frerd emfor forert (Conclusion and
Recommendations):

Treier eI IPR =T SATURTIS
A BTET JrEEl Uikt oo AniewiA
FRIHA TSI ETTRAT AR, THT
offor TomfeR WET A Gl ImERE
GEAUTETS! Tesl UfhaT 3UcTed e amal.
arEfioT T SESThiAT hRIQIR |ETRA,
AT UTaeTes ATIUT ik Hed QuamdTat ever
ERUAT TS TR, T TTaeien forsiy &
T & [PR Hedid Hriesi o7for wer
U F T,
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GRIIT (Abstract):
difsgw Guar gFF (Intellectual Property Rights - IPR) 2 HITCATE QI 3R
HHTET SGA [PR FUTCAe3 911 11 Faeheq-Td GU&Tv Tl Ad. HTH, q1ecdl fsfored g
3784,
T SIRGHIT GTHR ST0TETSt S et A (Intellectual Property Insurance) 2 T guTet
IqT GGG Silgd dUal AR YER, BTG, SS9l STl SATfae TR el
ATIEUIIE RO AT @I 1T Al T8, Alieed GHIET, Y0 779 (Case Studies),
gmmﬁr&iw (Comparative Analysis), 3707 FEETOT TG TR HE GINEH FOITT 3Tt T8,
GTEATGH 376 13 AT F1 Sl Gaal famT Hacted] #Y=I1e 3771 JHET FHH1 §Id ST
Y Sed HTed, AU HEGHR WA [Arjdren 3Ted. digw G9el forrer gHEt
HAATSTVEIS] EIRVITcHe, GERVTI, 37Tereh SRkl HlfeH1 STI0] GhR=41 Had = ATl Gacid] qul
STV T8,
T I8 (Keywords): Fifger TUaT gckeh, femr Sﬁ'\"UT, T SqITYTYA, WW, IRUTTcAR
3Urq

g (Introduction) :
afgs ©uer (Intellectual Property - STAIAT THET ded AR, e SENTHT
IP) & Fryfeh sreleaaedieT e Wl o U, HIEE M JSHTH=AT IocitHTes

ATAT OIS Slifger HUST = HLEAUT HOT

AW AR, dagE r fefsed gem=an

e e, FRIG Fg=vll iy 5
ST B AN ST TR SR,

difgeh HUET JecieTe 3T HIgaT
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T Tl ¥ THEH TS ST s
Gued WU HugEdt sifgew duer fomm
(Intellectual Property Insurance) =1 Ueh
T T AT TR
3TOT 3TTfelen TREIVT Y i, § fomT Eequr
fespvamandt omfor defeprefi et =it
7 feieTg shifges dues oo, sifesh
TUET IioHT=AT JTGcT JHET T shfgsh
HoaT forearea Hedi SqeErIiAT e geferd
fersr i ARt STTETa SvaTa 37T 3R,

Wﬁ@ (Research Objectives):

T Gyee sifges duer o ues,
AT SFHTITER TR TR STfOT SIeTeier
fomT T gamon oA SATeREhar
A HOATET S d. AT SR T
JED qEIATHI SR —

1. sifges guer fomama fafrer yerm sifor
AT SIS BT ST AHST
gy,

2. AT T PR famm=n
CRUIEIKREIE T

3. WRA P fawar=a @ierE sTeust
STOTOTT=AT TSI STTE0T,

4. TPR fowr offeek wwrel sRtoamet
eTTTcHe TITHTET o,
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arfees awter (Literature Review):

9. ditgeh HUST Tk AT FGEH

SYJEYTA:

I A1feeT guiad sl sifge duel

I heaH U HATRE e aTed.

[World Intellectual Property Organization

(WIPO), 2019] THR, fGeh HUaT ITcerTHes

SITfaeh 3THTIEIAT ST Yoo 3ol Siaad<

RERIERICH

3. difges Huer foamen sfogm smfur

Tl

1. 2R%0: Ufgediar smftehd siifges duar
IECICISIGRCR K ORISR

2. Rooo: g wfir s dwi
g woar fomm ierEe geama
e,

3. R0R0: HIfAS-4] WEMHHM fiied
IR AT SMfgeh HIaT Iecio e
THOT TG, AT sfger Huer fomm
TSI ST

HIMY ggat (Methodology):
g. wﬁa?g%aﬁ'—r (Research Approach):

1. wifeeT |Hter: QEies o, e
sEaT ST FERIR e
T,

2. IhT HAMYH (Case Studies): YA,
TRt ST Rmefiet st sitfgsh
HUaT forrm=aT aToREde forsduT,

3. qoTeash fasgwor: difger daer fomm
gro=l qern fafow Qs
ERBIIER T
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3. BT Hho Imiur faIYWur  (Data
Collection & Analysis):

l. TUMeH®  (Qualitative):  FHIFE
SEqUAST ST HU=AT=AT sifgeh GUe]
SIIUICRCENS: )

2. UfHEmmeHs®  (Quantitative):  sf&eh
THHTIE ST Tshet.

Tt (Discussion) :

aifger  wugr  fomr (Intellectual
Property Insurance) & ST aHTEHE
qiecal WeEEl 3 R, fSRRea I
qIgAT  GHOMER AR A AT
ST foramTEda g Ter=vaTaT gien
fomfor B, AT STREHI=T HTHAT SRuATETa! ST
SFARATAT AT FURIAAT Fa™ AT
<Hfger duar fomm weh Tt 3R FeU SeE
HTAT 3T
¢. Sifger WUeT o™ YRR (Types of IP
Insurance):
TRRIA forTeT STTal. Seish JhR dTaTesd
ROTTAR 0 Y& HLal 07 =
TSTIAR T ST shedT ST,
Seotad wuT fomT (Infringement Defence

Insurance):

1. = fomT s = sifgs guxian
ST T TITE EETul <.

2. TETET TR GeI STaT SRA ke, AT
foramg . STt e, aehieti=t ® ofr
I IfsHaT @ e ST
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3. faoiva:  Je=EASF  (Start-ups)  SATOT
TEH-TEIW IS (SMEs) & famm
AAdd HemET SN, HRUT Sitgeh
HUeeiel @I el @ides  SATOT

HEEAGIERC LI
S ECESICI e (Enforcement
Insurance):

1. Sifger Gudil Sedisd AT, hu-iar
AT TFRIA G OIS
IR HRATS AT ART.

2. 71 famn sufien @a=a sifgs gue
SecE Mg, I Geat
TR FATETS HEd S,

3. AT FhIATT @, IS HETT TR FaT
gd M FECER URET gaW
FOIEET EIH AT ATRIH
Hed e THTATT B,

Faaa-fRfgaar . o
Interruption Insurance):

1. fes Hoeole e SRR
BT ThRIcash  TIOTHIITE  Seqor
FHOATETS 2T form et ST,

2. @R g WA SeAmes St
eqTE YieaTd ARTATE fehdT SredmTd
HIZAT TSR JHEH HA 3T, &
Hed Ll

3. 3k JANTHL 3IATET UishaT, foqum
AT AR e WS THEH B,
S & T e eraeTare
AT 3T,

(Business

2. difgew wugr fommmear  erewwi
(Challenges in IP Insurance):

difger et fomr TR 3w
BTG o ST, T AT HAAASSTIvIT hrat
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TETT=AT ASHVT HATed. A1 SASaUHoS 3Fh +

T, TorRTa: T ST ez 2T (SMEs),
T s s @=:
<+ Siifee Huar fomame shiftem qerm Sired
AT, oS 3F4sh T AT HeqH
SENTHETST (SMEs) 1 TegUIRT T,

ISSN - 2347-7075
IRET TUAT FOAEE A T
A ATEI ST Wl AT A

TSI HIHI‘\Eﬂa NINGR

& LRI AT 32T GEreiT [P farmam=an

HEATIEd AT STehdT AT
T AT TR,

Te= @Y Hig @ T s 3. Sifgeh HUST fawaTa WES (Benefits of
TR e 3TTeRraT. IP Insurance):

<+ TR}, haes WigAT TN ' fomr HTISIMR TF T HTar (Reduces Legal
U A ST, 9 FISAISh AT AGH Expenses):

YT AU &L TgdTd. 1.
CEEN

itfegeh HUIS e e Y0t HATUT:

=T difgeh Hde Jodihd e 2.

AN 3,

TR fFAd 3Fe iR 3.

FAfier arx emfor  wiesTder
STEHTRIeh TR T THTST 8ral.
fhoa otam mave oo @

ehdTd. 4.

WRATHE Ak <IALd  difgehr HUar
feraeEe STREeRdET 3T
& YRAEE e fasheHsiiar quriger
gk wuar  forardewid gt

Sifgeh Tue=aT IocioHRT  Hefrd
e FHFST HEMS MM AWM
AT,

[, AR T S weeansit
Gefod 3ot MY YR FHHT oI
Had .

foiya: oIS (Start-ups) AT
I-HEIH I (SMEs)  Fi=amanat
HOT [IGAT TEUGH Ha=Aiel Tt
FAHT AT IR T U
EEIEISIG

FearE fhar cr= ot @eer
IEA A FHRISIR Gt
T B

ST Tal.
» I o AT 7AW I (SMEs) SHUATAT STEAT HXEAT Sl (Protects the
AT AaRENRHT T SifEw® Company's Brand):
AT, HINEE & AT SAesErET ST
fergramé e e Wi ST,
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2. 1P fomamgR, e difgw duxdi=an
SR T fiead, Ao

3. ISR sigd! e fiew fFmior o
¥ I ASMEE] HEwr 3T,
T, ST 3 R ARG IcqTe
frmtor gt s foT o= fashiar afom
.

4. 3731 AT 1P fomT Sie=a wieTh! geRid
T HOATETST HERIT HRATSHIS!
¥ FET=T YLal, SATHeS STt
T ST ATl T firesd.

TAUHATAT  ATAAT et (Encourages

Innovation):

1. GEMe AT faeh (R&D) & HIvTeaTe
iUl Icure fohem R foRf
TSI 37,

2. 3 HIAT UdZ, JSHTh fohal YIS
RERIEEIEC T

3. Siifger HueT formImes shu=riT sTferes gt
TAshaTETT 31t Gt fmfor g,

4. Sifger GueT fommean Hed shu=T o=
Afe=qol HehedHT GUfera 39 wrehara Tfor
T ITeh Wt AT A,

HTATATAT ST H HHT HLar (Reduces

Business Risks):
1. sifgr duxiiefl weftq srcsfit dem,
3T 3IATe AT (o= TS STTIOT
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ESZ I CEIIC SIS O CC Rl G
SIIHTAT! HIS THET 813 IThdl.

2. sifgeh HueT o SaEmEmETdt @S
3T WM A, AW HUAT e
SeehTel SRoTiaR 31fres sTTenferameT #m
EZMETIIH

3. T AT Heaw IUATETST (SMEs) foriva:
Hfgw doar fom Sogw o, wR
AT &HAT .

NEEMCENEN fagma ar@@ar (Enhances

Investor Confidence):

1. difgs Huer gufe e, e
TAIUEFER 3R SATCHIPETE  Tdesh
h{dTd.

2. Yoz T reurdeht GafE e RETER

AT sTeamET= Sl fesmraaun
TfoT feerar =t @t fiyesd.

3. oo TocEiee emfor wdew
gl 3Ldl, Il qT%Tﬂﬂgf Tl
frepy o1,

WUTcehal  areddr

Competitive Advantage):

1. ST SRS Tqel i ST, h
FHEUIEE Y& 1.

2. sifgew duar fomm shu=rr e fafire
HeheUTa ST TATIshHT TTEIUT FHI0ATE
ST e,

3. iifge duet famT Srqem shu=riT T =

(Strengthens
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TFF U Al SAWeS TTHUfHE HIRIET
T,

e gga™ Rerar wew wEr

(Ensures Long-term Business Stability):

1. sifgw wuar faom  Fu=m Qi
A HLEOT e .

2.l dTed Rk =l Sfor
foreftr Stra=m aftomy eresvarandt =t fomr
ST ReRdHTS! I9h SLl.

3. HUAMT ST AT Sifgsh HusdET G
TSI SATIe T fufor s Tehara.

frerg amfor  PrewrEt (Conclusion &
Recommendations):
?.WW(KW Findings):

difger duar fomr EEm™EE @
T AT STfUT shrIeefit TReTor Yo
AT, HIAET Tl gk Ui Seaio
AT HIGAT JHITER STk JHE Hed
TS AT, ATHoS Sitgeh GueT fomT &1 saam
feordadt Swyd  ot@l. Uiy, WRdwEE
fopaTsfir wimey sifgs duar fawmn
SReeha=l 314, fomamer et Hifteg =X
T Shefes HReAUTT=IT U T, 1 T Tadicsh
e 3Afor foemraTen =merT fesd, aN
TeEReRiET forgme dredl. AR ws=
TR T FHrRIeei foameimefier et st
B W FAEH IHAEH R T
TRl

Vol. 6 No. 12
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. uRumewes YTt
Recommendations):

difgr duer famamer gwreh su=mT
IS T cATHeEl STk STafeoy
forrmeset aifedt yoTia oIt fterr
TfOT HTeRaT HFEHT UskareaTd, TR sifgeh
HORT forTaTE! R Hearerd!, STa™ 3T forTy
FISHT AN FUAT, SAHes T AT 7eaw
STNTIETST (SMEs) T foT Wasumy 3% Irehed.
T, FEhRT ITARIaR siifgeh HUaT HXeuaner
AT TR M HaeTdt Uty & QU
CIERRETC S
qasS foHT ISHT A0 TS HTE, THARE
fomT aStTveT Sifes duat fomm st sifew
SATFRIeh Eel uifest. wHt fifm, gow
FAR SfsHAT SHTIOT SIS AT AT e
forrmen Wi arefear 2.

(Policy
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SBATAT AT e Teg ,qL ST
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HIATAT HTET Teh Hifed! fHesd. T Eom
<A R FATe R A, sl A= My
T FR ST B ST TR, 761 3
EUITEIS WA ST TGt ST el

YT WHETT 3TE. W BT I SO ThHe
fragr vga reuN Sfes R gedt &

RS

TR feremugat:

qFa AT =T aviEdre
ST FHSTET HUATHIST AT Seeret
TH BIOTI-AT HolgT, ST, STTOfT, Fo ATfedt
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1) faferor sweor 2) GirqeR ATEult O 3) T
SUfeerd O (4) WA HISU (5) We HIYUROT
ifEerd e A ST fgia Higu 3T (6)

TG SR skt A7 gl geet: et
Hd TR0, M TGdH  hIOTATR FHTT
Tt STfvref qurelt st AT, AT qd
TG AT Tt FeuTaTa. o7Rft & S
UG SfeFTd UGIaet TRl SATEwIh AT, ATt
STofter e QUIRT et ATl dee Trefeumr
&I FEurS! ST TR 1 .

EEUEEZtEaCH

R Aiededm four i amm
AT AT HIMEATT AT, 9T T AT
foemreder  smam@  sEcien AFE
UM WA 3Teh ITEi=aT ST THal. R
STCHTTAT JUTT-AT ST gFERIATT FHHaar
31T, BT AT GERI FEUIST BT Teh Jaeit
TR, forel SR qeier ST 31TR.
1) SrTr=AT rftdaeartaw=ht: fagrar ggomar
gmE wh (i e snierumey
2) ST AT HuaTHeet: JFTE 5l -
BT 37T} FEUTHET Thia TR Tt SUcTse
AR, A wd FE aeeds W fed
TR, TOT T 2 A TR,
3) A AT T IS g

o o o o
d3lliden  Id=il Hgdl=dl dHUHo  [Hedlxld,
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4) AR TAWTS HE: gt qigv
RICIEIC IR 1 MR EC RTINS
B, AgHe JAm @ fecear ufifterdia
q1:9=T FLOITSIT (Reprolible) I SATfor
JTIMYHN, FETETST STET ST T 3oa7 fohalt
TG AT AL T 6.

5) SHTGTE TRSA: ATk HIBHE TR,
T Ty, A FREEHt eMe TREns
AT MO MR BT ST
forImg T HTashe AT, ik TBUATeRIT
EERIREEREEECISINCEIEE AR E-CIERC N
AR TR Ferfehea 20T tTarwersh 3R,

fRrefor FevTSt wwT=AT fSHTOl & i
smefiee foemm omR. & W 3=
IO AT ST, oA T SRE Id
ATET. AT §F BId. ST SFTE FHIERR
HHEETAT TN 37 BT oAl al, STl g
FLAl. TSI ANE HEAl JEAATEE e
THHS gl FeCEl TSl TR ST WR
U ATl UL, 3edd AT
Fd e woETRd T JESTHETS! At
U = Saed Her AnTar. aie e
A TETRM ST T BIATa.

AT FAE-  I(AEA- SRR
TR, ST, ATCTSROT, SE0T {1207 27 o2
qedal A0 gear AR A= HH AT g
QUATT Hdcd Wll‘li?l"h l‘H(‘IOf;\lOI‘\ 5|(‘|i"|| EH(‘H.
T Ueh{oETeAT IqeRldiel € ST e
el HreaTdld 0T FeeHTeTsh goH el
FAT T VUEA, @ A FHEOET A
PRI A Hd § SvEd. e
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I e AEEEr wEld W I,
ERIEIC CICIIIRE IOt |1 ) | SO E Ol
HTGBAl. TATAT HTE[Heh TRATIT Fardl. T it
Q’1|°h“-||‘>|(‘|g\"| HATld 3ddl 8|dﬂl STUTET 4T 3"“%
oIS forgereamor= o1, 22 ST,
St AT TSITe TR WIAT Saehl et
AR, uRareA avell g9 faemEt udmen
forgeTdt ehauaETa.

goer  fowdnl sEemma o
FHIT=AT IR S TeeHaTe 39
T B, S GERROT e ¥R AR d 9
FHATST FOHd WEES R, Y
EEIERUICIIC R I e E I I E T )
Ed Tl IMY Udal. Uv cArHeeE
AT WA {W@Rede FedTes e
=T T e & HIUTTe! Higehe
. JEfife fhar gmet fearda a-am =
gt aitgel oot Yare t gelge arereie
SIBIMAR 3Tl HTRd. Wlelial AT gRITde
ST <A A&TTd Jge.
9)TeEl MR AR T T Q¥
MRt $4-38 AT IAHIT ATfiae & T
FEETET ¢ 7 IhIA TTEd 2. © @it
STefiae TE 8.
<1 T g e | S Al wne wne |

T TRHTITHTSTT GTHTS ST &l
FHET . Lo ﬁbo)ﬁéﬂﬁmﬂ:ﬁﬂw
3158 ST 3T, AT 372 geef} TMeATehT 3118
T FHEET TTE B
R ) feer oTR I Tl Tt wwe SR, et
gEHIert fihid © T ATeld. 2.
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FHAdIE ST HeAT eIgd et
AR, wfdure fowa gusE qaT JHaE
T I ITAT AR IATed. A fome
TIE0T BT Ueh ST I HMEHTAT Y8 o
fowr 3% SRl AN ST S e AT
I AT S Shell 37T,

Frtetor =HeoT, ETqeR wielt SOn, T
afbrgrare T qumEeft wor & S dmne
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AT IRA. AT 9EE Tad Ay
Toremur=ft sto It e firesd.
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R) Augecshgd faRMIRS  ArshEEAT
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TSR forvmeT qor
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3) ST felt #ft W geENE wEnNS
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