International Journal of Advance
and Applied Research (IJAAR)

Peer Reviewed Bi-Monthly

Vol.9 Issue. 3 Jan-Feb-2022
fefSrea Arsfe=ht srarsgerar sfor whaasy
AT AT, FeAT F ATIOST HGISAATAT, TERTE

SHA: sangramshinde730@gmail.com
TEATAAT:

Fierre=aT FoTa foea ArheiTar sffew wga o e, Riee
AT ST TARTET=T 3 ST aTed aig a8+ aTsedowl ATl
e &g, AT TAREmEel saeash STHT qre= qISAT TH00T F Has
IYsY BT Aed. A Fraaraads ITATFA =47 3T aTE gId ATe.
AT ATSATHST THT HIEU A& 3TTg. AETU=T TadTal U &Td gid e,
st @@= FHT AT ATATHD TEGAT ARl FHT 5997 (AT T 21T AT
foramr ScuareATsaT MHETAERT sarg® 39 ST Y wear e
FECAT T HATHT [OEAT ATEAT A, ATHS THISTAT TG4 €A TR0
AWM AT IcATE=aT (Hedes TFITT aT8 gia AT, A=A T IR
STTEATAT o= [kl Saed=a1 4= &a7q RiRed AThem=T saea il
ST Mg, ATRATHE STdedT 99 <oA1 2 oed A=l T AT ARTet
g, FOT BfSred ATRENTe & T HaT= [AquEeTaeT AaaE o frde
Arerett arg. RRee ATRENHET Tadear aTaT HsaT THITT gid AT D
G T HATHT AT, AT TqET A1 SqL AT T AIGalt ARAT Tl 0T

2T . ATHS ATH HIAT TEHAT @Al FEr A0 FHIAT TEChe AL
FAA ATAT AU FHIG FHT AB5Tq AqAT AT AT, ST UTgF HITATR]
TEGHT GGl AAATSAGIY. FUT FTHA T ATARNGL AT qeqAT 00 AT
HFIAT @Al FAl g, AT TRHAT 9 F Tm=l I9d 2id 3.

ATATLET. FAATET ATTAT HTATAT TeTA=AT HILTHTIA sl FLogmarsr

fRfSree ATeMT=T T HISAT THIUTT ST = ad. Aared, S9eid, FITurF,

Ta¥Ae T, ATLTEET AT Hed Al JL a8l aHqeqT AT HET Ao
TS FUT Agd o FAATEAS AT Iaarear=l b Fa smegd =FoA
ATTThe=aT FTDTd [SoTed ATn{eITaT qaTted Aged TTH AT e,

@]

4

T HThTeT AT ST AT T =T Hhede =T ST¥ITH FHT0l.,

o
@)

P

T AT SMF9TFAT T HATadsd AT HEATT TAT I,

www.ijaar.co.in

ISSN - 2347-7075
Impact Factor -7.328

676


mailto:sangramshinde730@gmail.com

IJAAR Vol.9 Issue-3 ISSN - 2347-7075

FET qeId: TEQ HIMEA GUT v W AT AT heAell g, AT
TaAe, e I T
AFIIFHAT

TET HATET UIT T TTHEAT SATAEAF, IS AT HIMEF TT=AT FEIA HIASAT
2. 0 AT arwed fefSee arhfdm=it wrafis 7 gy wriedt et sra. v arfgdi=an

o

YT S IEEI S Al Al SATAETATH] S| °||(B°|U¢IIH|¢{\I, ‘,lla*i‘qr\l e

O N N

AEAEERIERET  ATheTar  aaYy FOAE AN IIed ST ATHS TR

rmerae=t S RS Aarhe o AmHeT AT YURA JISAT WHITG FT gredT

o o

STAATLAHA, TTEHIATRT (S ToTee HIhe VT 1T STET TTHT FHeddT IT T@THD A9 .
TLTTerT Tt

TEQT HeTee T v aTeTat AW ATSHEE aTIY heAdT g, SATHET 2eide, a9 U T.
RfSes ardfémaT @efag™

o o

fSred ATHIET=T RaTd degr ATl Siegl 89 ¢ 9% Hed ¥ AT AT Tgdl sHA

qToadT  degldTad @l SAIedT avaveadl Heed TefiFgy Aqared  qeadid UaHT

[ERTOTITAGH-AT TSRO qTeq AR T TTH % AN, [ AT a9 0 AT AT 9T

M FTP ATScaaTdl SAGRATORT FUA I el Ief. $R<o FAT IMHTAA EHI0HT=1

o hd o co o o ol a\d o
AToaUE AHAT qTeel. ATHS FHIAAl AIIGd foee TFHLUAST ST AT HIE]
ATATEA AAHASTATE TEATT heAl. AT THTEAT ST HAATHT ATSHIAT AT g =T ATerh

T GRATAIA [aell AT FIRIRTE d [ashdl ATATA I S Fade. ¢ %0 =7 I9Ha=

o

ETSTeel ATR{ET BT SEETART HdAT AT ST AqTataa= g1 e AR g HATAr. a9 2000
HeT Tedde ATIOMT-ATHATHEAT ATEeAl. ATH TLEATT ATTRFAT o7 ATAT. ATARAGE TTgh

IATEATH LT ATIRAT =1 ARTATION SATTSAT TLSTTHT ATl AAATST TEIA T = AT, T

R 008 MarketingAutomation =T fa&m e FTaSAH@ = Sea ArtT=T G sgra«r sz

o o

o o o y ~ . . el o o o
[HOTAL. Tsislced HInla[AT Aldelcd HlnlcI ccidc HisnlaI [hd] a_Gr Hlen[cd] Al +gca

ST, RTSed AT BT 9168 FIATA AMRST ATAT 8. JUAT Hed AtFaATed @0
AEl TF ATHRIT T3 AR, Teat ey Rfree ATHRfETar a9 AThfeT 9| dargs ST,

677



IJAAR Vol.9 Issue-3 ISSN - 2347-7075

ST [fored AT gf Jaia qTHTT 6317 a9t og =awa: a9 2013 §a22010 7

48% arérag Rfes fifear a=rag arfts 4.5 feforaw stvarsa STt e feam=r

HSTST =h O ATAT.
AT (T TR

AT YA 219 Yo qeara ¢ Remer Arhfew sufor 3. RfSes arhfdr.
SISO AR gf SHT TEaq Mg, THA AT Gideh, ABETS, HHT TATAT SATT0T T €& FHT

T el BF UET g, AT TG TAehdT SIedT a5 F HaATAT Sed0d gl ITHEA™

STIIY, Zfetfegerd, Y2, d9Y AT SIS JT=AT HadiT FIdl degl AT TEadidT Sreaed

AT ST FEUIATT. SS9 ATR{eTHes SHAAHTATAT [Avde FL0ATaY HATEl I2drd. ATHS AT

o

TERATUAS [ (oTeel HIh{edl [0 SHaed HISAT THTOT ATRST gid 3.
RfSres ArhfeT ot F:1?

Teforee ATHET ET Tl ATTor FHHT =16 TeadT ATe. AT TEATT [AhdT STIeAT aegH]
ARl TR TSl 9 HHT JoTd aud FHI GATd &3 Thdl. T8 T TG &adq:=a1

FAHTATAT TEdTT ST T FHAT Tdl. STeal IcATadh ATTeATaeq= [ AT 0d saveedr T

Fx9 Website Facebook, Instagram, WhatsApp, Tweeter, YouTube IT STX&ATHTEATHAT

ATIT Feeed FHLAT SAOT ATTAT ATRIEHT [EHUUT SHaedd areddl, degl AT Igdiar (Shered

ARG 3 FEUIATd. Afershe=aT HTaTd Facebook, Instagram, Whatsapp, Tweeter,

YouTube AT IT7=AT Social Media =T aT9T T HISAT THIMT Fid Jq<aT 29,

LTI ATRQAHTH AT o AT ATH T HIS ATAT 9 ATATTT. ATHD IcATahT AT
ITEATAT ATeaTd IO HISATAL aTHeA] a¥ ATSAT IcATEATHT ATfgdl a9ma+ dATgl a<
ST 3AT QAT AT 21d . ATHS ATSAT qEGAT AR T9E qTgd A=
FFHTATAT [EEdTY T =47 ST ET 3L 90Tdg! 3IVATH HaEd gid.

fefSresr Arahfdr= sareT:

efSeer ATl a1 aeamHete RfSee AT ereare SUsiia aaidl aes Fexde Ao
ATh{SAT AT ALTSIT oo sraedr Fgordrd. M=+ T Te3de s AT a1 reail Haq

678



IJAAR Vol.9 Issue-3 ISSN - 2347-7075

=i re aTehfeT 27 o158 T arg. Tedde=ar AegrAT Sired ATe=T aT9Y F%d aeq«’ 9

o

HATAT Gl T RIS STSITIrd gid T STl S ToreeT HTehiedT 378 FgordTd.

o

O\ .

~ o "
col Hieplell +g sl qedc=dl dlg[=dld Hlnlci] snll] '@'JT

4]

"TAFEIHE HITSAT AT Sedde=aT ATeTHIqT a&q d HATA[ hetl ST G707 =TT

STITERISH a6 9 HATHT Zede=aT HadId q8= Soiagia HITSATAT aT9¥ F A promote

o o o o o o

e ATRfcTHed RiSed T3m=T aTaw Fid UTgwiefl HoF ATevareaET saia]

o o c oo

toher, TS, o

FAGT el STATA. STH, AR haT dAqeiagie gt enifu, fafee

THeH, ATATEA STPIFIT T, SFAZIT T TG Sedde=aT AT Hgsl F% THhdl. SETeie

HISAT T ATAT ICATEATAT T FIOTEATS] il ATEAHTIA THIEHIA, FHIFIET,

Faore AT Sexee AT AeEdT R A= arIY Fed qTgahieft qais araard Arfor arar

0 G FHLATT AT AATATITH BT TH [SToTeet HToh (I THed A& HIedld.

feforeer wrhfer=it ara=

DIGITAL
MARKETING

Using Digital
Channels to Reach
Consumers

RfSee arfE= v

[Nl anN o

C O\ [anN hd o hd (o) o [N
[elvicel HlenlcilHed Tdamcdiqal [sndql ScHlaplal UlgenHdd Hig=AU4 ol sida [slsice

AT HATgd. ATETE (AehdT STTeAT TEAT [ahl F% el ATor Teh =<t aga Online a&7 T

TATHT AT % QTR T LT el Hgca =T ThTLAT SAFITH GTATATHTI FHLOT AR,



IJAAR Vol.9 Issue-3 ISSN - 2347-7075

a9 3o sAffeewma=iem (Search Engine Optimization )

SEO = fafdre Fias arasa saear Website @7 0T 9 SoHHeT TR@ATT Teqd

TTET A9 g, SEO FEUNT ITATEHAT ATAT  FHAA=AT JadTsedl WA=aT qigedr

USTETHATd AT FAMET A9 g, ATHe Ar=ar Website % ST#d UTgd Adier SATor

CHHD A4 vila AT ATETAAT Had além.

SEO 3 &A™ U9 T I=ard
1. On Page SEO =rfor
2. Off Page SEO

qrrer S Ao (SEM)

9 5 ATenieT T2l Google Page a¥ STTeAT dadTseHTS! =T 99 SiorTHed ST

TLET FOT g, ATATH U ATgLd AHGT Fgurard. AT IS ATg1d Hied ATl Jadree
AT HH S oAHEd TRl ISTa ATTOr sfeael TATATAL H3d (19 QThal A9 ATgohiAt Tai
EIEEETIE

Tqrerer HH=AT ATHIET (SMM):

ATThE=AT HIBTA FTAA HTSIATAT ATAL FLOTAT ATRHT HEAT ATEd 3. ATHD ICATGHRTAT

AT ICATEATHT ATTRTd |9 H=ATET 2 w=e ol ameaar a9, SMM &gt
WhatsApp, YouTube, Facebook, Instagram, Twitter, TeaTaI=aT Had 9 ATIAT TSFAT
ST Td 20T g1, TEH UTghiefTEaTs HTL0T, T=AT A Has! ATgd Hed =997 gI.
Feere ATaniea(Content Marketing)

~ . —C o LI e N o -

Frere ATRIeTTHE ATEHAT AR U FLVATHIST F ATgdhi= 1 HEAT ATEATITHIST IcqTEah A=
STATEATETE AT qH= sfacsdid o8 fegsien aagd Arae Hifeamax share &l SATAT4.
THT AT Aasa AT AT AT ITqEAEad=t artgar forge drerer Hifear=ar a9

CASHIHAT SThell STTdl. AT FLaT HISAT THUNT a%q d Sar=[ AT aTg 9T,

680



IJAAR Vol.9 Issue-3 ISSN - 2347-7075

A< fA9u(Email Marketing)

SHT ATRICIT=AT HTEAHTAA ATIedT AT ST A= ATgdl SHANET ATgh AT 33, ohdl. T

THL THTT dcb! SITEd ATgahieft Haeh SaaT AaT SATT0r SIqedT SAGHTAT=T [Feare wear adv

Email
Marketing

DIGITAL
MARKETING
CHANNELS

Content i
! Mobile

Fhorae qrieT fohar gor A (Affiliate Marketing)

ATRTUE AT TETAT FA =47 a&q Fhar Far SArqor At f@or ofor ATge et
FIHAT T ITAT ATHITUE HTR (AT S FUTATA. ATTRS AT FHIBTT AT [ohaT FHaeaT 9T

THRAT  HAAT  FwEA HBAT  YHIOG 9" F#Had #dgd. satd Amazon,

Flipkard,Bluehost=T{or 2% Usie =14.
fegSTir ATehfeT (Video Marketing )

Pt AR TSt SeqTaATEEA qiRdY, ey utaa T deef Bk
g999 Youtube Instagram, Facebook a¥ z=m&ul afor STRLTd 00 AMOT ATqA
et g, YouTube ¥ TU&SOT STISAT FHUA=AT ScATaATH! SATgard wid 3g

subscriber aT@ad gd. T8= Teaching, Learning @ =a¥ ATled e fegstanr 7 za¥ faw=ma

fogdtelr T9T¥ F%4 Youtube ¥ Share FeaTHe ANTAT FHTS T ATE.

PPC WTeh{eT 2T Tk SITIET=T FTeT § A1, SATAH It ATEhi= T Herareadrad.
SIS ATHIETERGT aq=T @Yal Ffareadr I oy, TIEEREAT ATIT FIOMAT AR

THTIT ATEA TS HIATSAALNT o HEST SATTOT g [eq T HEST=AT g AT H9AT Arerhieft

681



IJAAR Vol.9 Issue-3 ISSN - 2347-7075

ST STq ATed, UTghieT T Hied ATIAT 96 T QAT Tged Tedd a3d ATehiedT TodT

THTOTT et ST 3Te.

fSres ArhfeT=T strasTwar
TR ATgHIadq Trgaor
R Ted AT ET=aT ATeaTHIGT TRl SAT=ATETST TEqHT HHIAT hefl STE HTAT 9TTeT

A AT AT TEAT HEed T2 a%d AT AT FEAT a0l wear ad. a7, o, amas,

T. 9T o= %A T ArRief= Tgs €9 ATLar Iql. ATAST ANET T [Siae T Fieed
Tgehi= ! Hae FXET AN, I&T. HleglT AT a7 9 Y T 30 T Fch AlgAETS=

FELAT AHIAT Fietl 0 qT AT A Fied ATT Alga ™l aeqdl ATd Fied AT

QAT (el AT AT Ad. TTATST TFETAT HIST STET BT FIAATHT T ATl

STETT SITET ATGTHRTIAT qIg=9r SToRT Bt

ATTTHS=AT FTBIT TeiAedT AT ATIL 31T g, ATHD ZeddeAT Hadid Tral =Tt a9

ST FOTcATal dora f&har @=ama aegHr faehl F3% e&dar. Youtube, Instagram,

Facebook =T wadie Fegq=1 STiaard fegstar amqaq fhar sotis a=aa Arghi=! dea1 HIs

YO ATEadT Ad. T8 SHAGIY ATET ATy T e AFHTITAT (HEdqTe Far Il
ETTee AT ATEHi= HAETT FIUN AT ATEIY AEATA AL Feed (oY FHIET

T ATAA 3. [SToTeet AR I HehoudT TAEdl Seddesll STEal T ATghigae =T

STET BT FXU HES AT AT Mg, FgUA ATTAT ST <rd FHI Srror et Argariet qrfgetr

FaATE AT ATl Agd, HIOTAT AZLAT HIVIAT THTHA ATgah ATTAT TEAT THAT aqTd 2.

TRTTAT ATl ST HedT A SATTOr AT AT =47 Sems @= 1 L0t S%adr ad.
FHT AT ST HLam A

. o el o o . o
QILHTT s HihlelHEd Sl ldidL d4e Fﬂc o lIdql ANl fglqlq dDHl AHA gl

C O\ LI eV o N o
STTEQ JHTOTTT STAT. AT HIHTSITHET TIT TECHAT STl U0d @' ot dAaC dqadqa nl4al «iNld

0 == a9 o, A o aHaaT S Tl AT JiaTsd mHiw ThadT StHe foha

682



IJAAR Vol.9 Issue-3 ISSN - 2347-7075

TAT ATE forgraar=ar e aodia a8 TFarT ey Faqd dadTdl qnrar. Fgors
TATTAET TH FLTal ANAr. AT3de Rioied ATh e ed T8 gid ATal. HILI AT TFHaT

ATTAAT FAFAALTT BTSN WAEL ATRAT THe b1 FTel Tl To Feroraaed forgra=
FHA TT AT Trel HIUATRl @ 7 FHILAT Tolg THRdT fhaT 1T gl 9ol J&d Fi gahd]
T ufee % orear ATHTET AT T FLOATHT TS A9,
TTeeRielT 4TS qTEQT A4l

TTEHT=AT AT IAAS AT (A= Foeed FAeqA! WHIAT For aArfor &0 g saar o7
AT U SFaedd e Jocd TeATOd F207 99 gId 3T Fgeol STd. T HThe
FAEAT ATEH=AT AAS AT AT SETST T AFT gl Tiq (Sfored AThieie Arganieft
STaSTHRAT TTL0, ATATHT TATT ATYT AT=AT MAS AT =T ATTd Fed =97 95T AT 3Tg.

AT ICATEHTAT AE=AT THHTSTad =T (F91 =97 HETST 9T AT g,
wHT @<

GT TS RTTed ATh{eHes fashiad FHT ATATHS SATEHT=ET THUE 3cITad a=
FHT ATAAT 3. TRATHS AT AT ET T9€ @9 FHAT aEq ral. Tiq 2iorea
AT ETHET TRl @9 Id ATel HHT GATd STed AT ATIeTT T& T Har=1 ATgdl adT ad.
GY TSN ATHET S ATgd Tra=AT AT iaT (e e ST 1d a9ard ATars= rgral
] TS ARTATA.
RS ardfém wiaasr

TR AT I5ad AT 3lg. STTAeh I HLuT=AT TATEId =T qIadT ared
AT, STT IV AT T [Ehed = AT decd TEATTIT F R0 M. TS dgdd 99
FAAT TSl ATIL Hed AN aiT=E To Fd Agd. AT IATET SALTAT Fel

o

TSER F FHHT A= &g g IMEaA 01T Y3d Hd agd. ATer Bfred argam=T ara
HISAT THITT g ATy, AVMTAT HaTd G900 @90 Faeqr= Rised groam=t sear
ATHTEAT I ATel. FH AT T T TEHAT THAT AT F& T TATHT AT s SThara SATfor
B H&IT T9E ATg OFd. SREd AT UF TS Hadd 30 J1ew gia . AHD

T S H@aumEmet UH.aET aREl 924l MoaudmEay 9% 30 dlgd. seddedl aTie

FEd AT FLOT T ATGT FHAAT Agd. AT HIATHT ST ATHIEIT HASLHAT ATT9THAT

AT 9T fERofT Foar W= FaiHe Oa6d. o= 9¥ed, dtar, fea, #ifEm,

005




IJAAR Vol.9 Issue-3 ISSN - 2347-7075

NON O (o

ZEREl 3. Il [Sed ATHET AASTHl aed® A, AT THL=ATjob

fReasl Mg aFdrd. TG FFd:=AT FEAHAT a1€ HodTd Rioed Jard qrd e
TqEST AT 3T, ATSFAT [fSea AThfesr=1 AT AT F AYIY TR g A7 T
T FEOTTS AT T JUT T g7 FfSrest Aarehfe=m= sTe.
qATAT:

T AT o7 ForaT Idqeht, RfSes ATRET &7 AT FTar=l I aeeft

o o

Ay, AT ATTAT SFFETATAT T{AT AT FEEqTe FOGATAT 38 AT [Sfored ATehte
TSt ST T ST AT dtad e aeqet @vat a &t FXomEmt &

[N o O\ i [N o o
Qllgst. StHlldenlenLqd L [dendld %—‘«’Ildlc'l defled 3N SUT=Y nldln QA TdSAHYUITAT gl

HISAT T ATTAT TEQAT Taehl FLUAEST qaae aegd. Online AT ATEAATIA AT HAAT

HISAT THTOT a%q 9 el fosht F0d e T8 ATgHi=aT IS QAT Arast
Ra=T =R F&7 STTEATT 980 FQ@ AR, TR T SNl [Siored ATenierHed
A& TITHE AT ATTAT HIAAHAT ATEAAT ATigsl q4A AT Afeqed Sk g el
AT TIATI HTh (T TEIATHTE SATAHTT HeAT AT Tral ATSITLASAT AT Hehel SITA ATHT
ST 19 AT, FEUA SATEA =T FIIET Hea@=T 8 a8 FHBITAT AT TATal 9ad Mgl
CRETS

SECDRE ik

1. https://marathhitrailer.com/digital-marketing-challenges-for-e-commercel

2. https://www.digitalsakhi.com/2021/08/what-is-digital-marketing-in-marathi 3TfoT

3. https://marathibuisness.in/digital-marketing-marathil
4. TRTRree ATHRET ST |IU: TEed 1T (AeelegHel TehTe)
5. fefSreet ATehfeT: THI= @i

6. afauaATerer Hifear Mferaae; S a9

7. RfSrea Arenferae A Har T Fare: €. &6
8. HThTET: FTAT AT

684


https://marathhitrailer.com/digital-marketing-challenges-for-e-commercel
https://www.digitalsakhi.com/2021/08/what-is-digital-marketing-in-marathi
https://marathibuisness.in/digital-marketing-marathil

IJAAR Vol.9 Issue-3 ISSN - 2347-7075

9. "Definition of digital marketing”. Financial Times. Archived from the original on 29

November 2017. Retrieved 22 August 2015

10. World Economics (June 2015). "Digital and Mobile Continues to Dominate Share of
Marketing Budgets". Warc.com. Retrieved 10 January 2018.

11. https://360marathi.in/digital-marketing-information-in-marathi/

12. https://www.marathispirit.com/what-is-digital-marketing-in-marathi/

13. https://digitalvipulk.com/what-is-digital-marketing-in-marathi/

14. https://digitaltree.co.in/what-is-digital-marketing-in-marathi/

15. https://digitallion.in/what-is-digital-marketing-in-marathi/

16. https://hi.wikipedia.org/wiki/

685


https://web.archive.org/web/20171129124232/http:/lexicon.ft.com/Term?term=digital-marketing
http://lexicon.ft.com/Term?term=digital-marketing
http://www.warc.com/Content/ContentViewer.aspx?MasterContentRef=197874e2-a2cb-4af8-a2a6-9943640aaf40&q=digital+marketing&CID=A104995&PUB=WORLD-ECONOMICS
http://www.warc.com/Content/ContentViewer.aspx?MasterContentRef=197874e2-a2cb-4af8-a2a6-9943640aaf40&q=digital+marketing&CID=A104995&PUB=WORLD-ECONOMICS
https://360marathi.in/digital-marketing-information-in-marathi/
https://www.marathispirit.com/what-is-digital-marketing-in-marathi/
https://digitalvipulk.com/what-is-digital-marketing-in-marathi/
https://digitaltree.co.in/what-is-digital-marketing-in-marathi/
https://digitallion.in/what-is-digital-marketing-in-marathi/
https://hi.wikipedia.org/wiki/%E0%A4%A1%E0%A4%BF%E0%A4%9C%E0%A4%BF%E0%A4%9F%E0%A4%B2_%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%95%E0%A5%87%E0%A4%9F%E0%A4%BF%E0%A4%82%E0%A4%97

